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2001/2 Diary
Africa Film & TV's dates for the African industry events:

Sithengi 2001
Cape Town, 12–15 November 2001 - www.sithengi.co.za
The sixth edition of the Southern African International Film & TV Market.

ITU Telecom Africa 2001
Johannesburg, 12-16 November 2001 - www.itu.int/africa2001
Where Africa’s policy makers, industry experts and innovators can meet and
share the progress they have made for the benefit of the world’s people.

Festival of African Cinema
Milan, March 2002 - www.festivalcinemaafricano.org
The twelfth Festival Cinema Africano held in Milan, Italy.

MIPTV
Cannes, 15-19 April 2002 - www.miptv.com
International TV Programme markets, including the two day MipDoc.

Cannes Film Festival
Cannes, May 2002 - www.festival-cannes.org
The world’s most famous festival in its 55th year.

Zanzibar Film Festival
Zanzibar, Tanzania, July 2002 - www.ziff.or.tz
Celebration of films from the diverse cultures of the Dhow countries.

IBC
Amsterdam, September 2002 - www.ibc.org
Major international TV technology show.

Zimbabwe International Film Festival
Harare, September 2002 - www.africafilmtv.com/ziff
International festival showcasing recent African and international films.

MIPCOM
Cannes, October 2002 - www.mipcom.com
International TV Programme Market. Preceded by MIPCOM JUNIOR: Youth Pro-
gramming Screenings, October 2002.

Letters

Dear Editors ,
I enjoy your newsletter but I have a couple of comments.

First, it’s hard to read because of the font and the size of the
font. Second, I’m looking for news on the African film and
television industries and I find it odd that you have other
information in your Newsletter like Americans at MIPCOM,
etc. Just a few thoughts.
Contact: Marilyn Kynaston: marilynk@telus.net

Publisher’s interest
Just a short note to thank you for all the information that I

receive via your weekly newletters. I just want to mention to
you that I have inserted a small brief with the picture of the
Africa Film & TV yearbook in the edition of Afrique Maga-
zine (AM Magazine) of November 2001.
Vincent Garrigues, paris.canalafrique@webmail.co.za

Producer’s interest
My name is Adeola and I’m a Nigerian by birth. I saw one of

your magazines with a friend and decided to visit your web-
site. I am just launching into T.V. production and need all the
help I can get to produce good quality material. Please, put me
on for subscription for your free e-mails.
I hope it will be of tremendous use to me.
Contact: Adeola: adeolaike@yahoo.com

Academic interest
I just found the Africa Film website (which is really good

and very accessible). I am a researcher at the University of
Leeds, UK and have done quite a bit of research on media
liberalisation in Mozambique and Angola. First and foremost I
would love to subscribe to the magazine. This is the kind of
publication we could really use in our library (for students and
researchers). I’d also really like to contribute an article in the
future (if you need additional contributions) perhaps based
around my work on film in Mozambique and Angola. Look
forward to hearing from you about the subscription.
Contact: Marcus Power (Dr), marcus@geog.leeds.ac.uk

Looking for funding
I am a Zimbabwean film maker. I attended from the 17 to
the 21 September 2001, the 6th African CreaTV workshop
in Gabon. The workshop is an African TV showcase spon-
sored by UNESCO and its partners.  I was invited along
with 40 other producers and directors from mainly
francophone Africa, at the strength of my last documentary
entitled Hard Earth produced by Nyerai Films and was
launched in Zimbabwe on the 13th September.  This event
gave me the opportunity to launch my next project which I
have been working on under the Witfranc Productions ban-
ner for more than two years now. This story tells of the
plight of an unemployable African girl child whose main
bread winner, her father falls ill with HIV/AIDS. Should
you need more clarifications please do not hesitate to con-
tact me. Contact: Mukundwa:  mfr4963@yahoo.co.uk

When you are connected
(extracts from a much longer anonymous letter to the editor,)
Digital machinery is capturing your attention, every key-stroke
reiterates your relationship. The old forests have died, the
birds gone, the little creatures expired and, more blasted than
tamed, the earth suffers the scorching sun. The rush of a disc
drive, the beep, the whine, the race of technology seems more
important to the modern office than money itself. In a thou-
sand ways nature is backseat to the pressing need for digital
solutions. Spare some thought for clouds in the sky. Look up
to a few trees and plant a few seeds. Book your photo safari
before you consider a broadcast letter to the staff on downloads.
Take a deep breath before you log on.
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THE BusinessMovers and Shakers

Nick Bennett joins ZSE
Leading Johannesburg-based video production and post-production fa-
cility ZSE scored a significant coup recently with the appointment of
Nick Bennett to the editing team. Bennett, who joined ZSE mid-June this
year, is well known in South African circles for his contribution to a wide
range of projects including commercials, corporate videos, dramas, pro-
grammes and inserts.

Alum Mpofu appointed CEO for ZBC
August 2001 saw Alum Mpofu, former head of Strategic Research at
SABC appointed to the post of CEO of the Zimbabwe Broadcasting
Corporation (ZBC). Munyaradzi Hwengere who was the Chief Secre-
tary of Information in the President’s office (Zimbabwe) is now head of
Newsnet and former Radio 3  boss Admire Taderera  now heads Sportnet.
Newsnet and Sportnet were introduced as separate functioning depart-
ments at ZBC in what is believed to be a restructuring exercise by one of
Zimbabwe’s leading banker-cum ZBC chairman Mr Gideon Gono. ZBC
is a state broadcaster which falls under the Ministry of Information and
Publicity in the President’s office headed by Jonathan Moyo.

Ethiopian filmmaker appointed patron of
The Newtown Film & Television School
Haile Gerima, acclaimed Ethiopian filmmaker, has been appointed in
September 2001 the patron of the Newtown Film and Television School
(NFTS) based in Johannesburg. “In my capacity as film professor at
Howard University in the US and as a filmmaker, I am excited by the
potential synergies that the NFTS students will be able to benefit from
as a result of this relationship”. Gerima, who has made films such as the
legendary Sankofa (1995) and more recently, Adwa (1999/2000) is widely
respected for his outspoken views on the creation and ownership of
African images on screen, and for his academic work in African film.
Contact: Maspeke Sekhukhuni, tel: +27 11 838 7463

Jim Byrd appointed Executive Vice-
President of the Banff Television Foundation
Pat Ferns, president and CEO of the Banff Television Foundation, was
pleased to announce on 22 August 2001 the appointment of Jim Byrd to
serve for the next year as executive vice president. Mr. Byrd, currently a
senior vice president at the Foundation and executive director of the
Alliance Atlantis Banff Television Executive Program, will take on his
new position starting September 2001.
Contact: Heidi Bobiak, BANFF Communications Manager,
tel: +1-403-678-9289, email: info@banfftvfest.com

John Sponyoe elected Chairman of the
Board of Intelsat
On the 25 July 2001, at its first meeting since the company’s privatisa-
tion, the board of directors of Intelsat has elected John Sponyoe to the
position of Chairman of the Board.  The 16 directors were elected by
shareholders at a Special General Meeting on 19 July.
Contact: Susan Gordon, email: susan.gordon@intelsat.com,
website: www.intelsat.com

André A. Bélanger joins L’Équipe Spectra
Mr. Alain Simard, president, and Mr. Luc Châtelain, vice-president, tel-
evision sector and finance, of L’Équipe Spectra, are happy to announce
their association with Mr. André A. Bélanger, and his appointment in
September to the position of president of Spectra Animation, a new
affiliate of L’Équipe Spectra’s television sector, specializing in the pro-
duction of animated series and films in Canada.
Contact: Lucie Piché lucie.piche@equipespectra.ca

Moving offices
New Africa Media Films moved offices on the 30 July 2001.  Their new
details are as follows: Sasani Studios, 2 Johannesburg Rd, Highlands
North Ext 6, 2192 South Africa,  or PO Box 1234, Highlands North
2037, South Africa.  Tel: +27-11 719 4005, fax: +27-11 719 4013, email:
namfilms@rapidphase.co.za

MultiChoice moves into
profit
MIH, the Holding company for Africa’s pay TV giant,
MultiChoice, announced profits for Year End August 2001. MIH
announced profit of US$152m, following losses of US$14m in
2000 and US$ 69m in 1999. Previews losses were attributed  to
investing in building subscription infrastructure. MIH Group
turnover for Year End August 2001 was US$774m, up from
US$723m in 2000. MultiChoice subscribers  have been constantly
increasing since its launch in 1993. In  South Africa, in line with
expectations, the analog subscriber base has continued to decline
while the digital base increases. The digital subscriber base has
shown good growth for the quarter, mainly due to the launch of
Big Brother at the end of August. In the sub-Sahara Africa,
MultiChoice has seen a good digital subscriber growth following
the completion of the C-Band and Ku-Band smart card swap.

MutliChoice subscribers across Africa
(SA: South Africa, SS: Sub-Saharan Africa)

Sept 2000    March 01   June 01 Sept 01
Africa 000s 000s 000s 000s
SA Analog 617 558 539 513
SA Digital 462 502 510 523
Total SA 1,079 1,060 1,050 1,041
SS Analog 35 29 26 26
SS Digital 141 152 153 161
Total SS 176 180 179 187
Total Africa1,255 1,240 1,228 1,228
Source: Financial Report of MIH

Canal+Horizons stops activities in
North Africa
Following the announcement in June 2001 by its President
Dominique Fargot, Canal+ Horizons, stopped the activities of
the channel in the area of North Africa, the Middle East on the 16
October 2001 but refocusses its activities in sub-Saharan Africa.
This means that Canal+Horizons is no longer available in digital
via the Eutelsat satellite F6 (HotBird), putting also an end to the
marketing of associated bouquet. Facts confirmed by the Direc-
tor of Communications, Franck Jouclat. This withdrawal is mainly
explained by the magnitude of the piracy of the channel and of the
alternative bouquet, especially in North Africa. Canal+ Horizons
will carry on the broadcasting and the marketing of the channel in
sub-Saharan Africa. At the end of September, Canal+Horizons
has a total of 80,000 African subscribers: 33,000 via DTH-in-
cluding Supersat; 29,000 via MMDS and 18,000 via terrestrial
(only in Ivory Coast and Senegal).
Contact: Franck Joucla: fjoucla@canalhorizons.fr

More subscribers, more channels for
the Francophone Bouquet Le Sat
Since the takeover of this Bouquet in June 2000 by Canal France
International, the platform has undergone a commercial and tech-
nical reorganisation, which, with the close collaboration of the
African cable-operators, starts to see some results. On 13 Sep-
tember 2001, CFI TV’s transponder went from analogue to dig-
ital. This operation turns a significant page in the history of
African television and gives the Francophone Bouquet Le Sat, the
technical capacity to broadcast more channels.  On the African
market, generally not considered as a growth market, the
francophone bouquet Le Sat has increased its subscribers number
by 35% during the last 12 months with a total of 75,000 subscrib-
ers.

Le Sat offers different types of subscription options: via local
MMDS, rebroadcasters, cable and DTH (Direct to Home). But
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THE Business

World Trade Center attack
affects the industry
The following selection of news items will clearly illustrate the
impact this unthinkable catastrophe has had on business schedules,
agendas and programming.

Annual American Emmy Awards
Ceremony postponed
After the recent New York and Washington attacks, the American
Academy of Television Arts and Sciences has once more post-
poned its 53rd Annual Prime Time Emmy Awards. The event that
was to take place in September was now held at the Shrine Audito-
rium in Los Angeles in the first week of October. African television
viewers were able to see the show on Monday October 8 on M-Net
(19:30 E, 21:30W). The Academy made the decision to postpone
the show until October month after lengthy discussions among
producers and organizers. The show was originally delayed a few
days but was eventually completely reworked in both tone and
approach by executive producer Don Mischer and his production
team, to capture the current more reflective and respectful mood of
the US.

In addition, the show also paid tribute to the victims of the
attacks including eight-time Emmy Award winner, David Angell.
The successful writer/producer, who was responsible for the hit
series Cheers and Frasier, was killed in the attacks when the air-
craft he and wife Lynn were traveling to Los Angeles on (American
Airlines Flight 11) was hijacked during the attacks.  The 54-year-
old Angell was nominated for the 14th time this year as executive
producer for Frasier. Comedian Ellen DeGeneres hosted the event
and among the star presenters for the evening were Sela Ward (Once
and Again), David Copperfield, Calista Flockhart (Ally McBeal),
Michael Michele (ER) and director Rob Reiner (The American
President, A Few Good Men).

Meanwhile the 53rd Creative Arts Emmy Awards were held in
Pasadena during the first week of September and big honors went
to the Fox and NBC networks which each scooped 11 awards.
Winners included ER, The West Wing and Frasier, the reality TV
show Survivor and a delighted Sally Field. The Creative Arts Awards
is dedicated mainly to technical and behind-the-scene work includ-
ing animation, music composition, lighting and voice-overs. Inter-
national news channel CNN was also honored at the gala event with
a special Governors award for its years of world news coverage.

Last Night Of The BBC Proms
programme changed

Saturday September 15th, in light of the devastating events in the
United States, the BBC had decided to change the programme of
the concert. Nicholas Kenyon, Director of the BBC Proms, com-
mented:

”The Last Night of the Proms is a musical occasion of great
significance both in this country and around the world. We feel it is
vital to respond to people’s mood at this sombre and difficult time,
and at the same time to show that music can affirm our shared
humanity. We will mark the tragedy in America with Barber’s Ada-
gio and Tippett’s arrangements of classic spirituals, and then show
that there is no more universal expression of the power of music to
draw people together than the great Choral Finale of Beethoven’s
Ninth Symphony”.
Contact: Tara Anderson, Publicity & Communications
Manager, tel: +263-4-702357/8, fax: +263-4-705088, cell:
+263-11 601408

the main characteristic of this Bouquet is that the bulk of the African
cable-operators are using it and federate 2/3 of the Bouquet’s audi-
ence. Having adapted their marketing policies with more affordable
rates, the cabled networks are being more successful than the Direct
to Home transmission. The largest subscriber bases of Le Sat Bouquet
are in Ivory Coast (17,516), Senegal (11,351), Cameroon (6,907),
Mali (6,481) and Togo (3,352) in mid 2001.

Because the African Market starts to show real signs of growth, Le
Sat Bouquet can be expected to expand with new channels. That’s
why France2 and the Cinquième/Arte channels will soon be part of Le
Sat Bouquet and will initially only be available to the cable-operators.
More (francophone) African channels, as well as European and North
American channels will soon join Le Sat on the satellite NSS 803.
Contact : Massoba Koné, émail : mke@cfi.fr

TV5, second international channel in
Europe/Africa/ Middle East
According to the Pan-European TV Group survey 2000, TV5 is the
second channel in Europe/Africa/Middle East. With an increase in one
year of 7 %, TV5 has been broadcast to 67 million homes and remains
the fourth Pan-European channel behind Eurosport, MTV and CNN.
TV5 is thus the biggest general programmes broadcaster in Europe. In
the Africa/Middle East region, TV5 remains the uncontested leader of
the international channels, with an increase of 15.5 % in one year.
Actually, more than 13 million homes are receiving the channel on
these two continents (in comparison: BBC World: 7 million; CNNI:
6.9 million). So if we add the three continents Europe, Africa and
Middle East, TV5 is now the second international channel, behind
Eurosport and in front of CNN and MTV.
Contact : S. Sainte-Beuve, Sainte.beuve@afrique.tv5.org

ABN claims to provide reliable stats on
African TV sector
In a bid to address the need for reliable television audience statistics
from the African continent, the African Broadcast Network (ABN)
has confirmed that it will fund and provide independent research on a
regional and individual country basis, to marketers looking to target
the continent. The broadcaster currently operates a one-hour feed
during prime time in Ghana, Kenya, Nigeria, Tanzania and Zambia,
and believes the value of television, as an advertising medium into
Africa is under-estimated due to a lack of audience research.  Prelimi-
nary research gathered so far shows that substantially higher numbers
of people in each of the ABN markets have TV sets than previously
indicated. A UK-registered company, (ABN) is a pan-African televi-
sion network that delivers an hour-long broadcast of quality program-
ming during peak time in a growing number of African countries through
its partnership with the national broadcasters.
Contact: Moky Makura, email: www.fcbredline.co.za

International audience figures for
“America Tribute to heroes”
Eurodata TV assess the international TV viewership levels of the concert
paying tribute to the Americans victims and to the first-aid workers who
tragically disappeared in the collapse of the WTC towers. On Friday 21st
September, more than 30 American networks broadcast the telethon
“America Tribute to Heroes” without interruption for commercial breaks.
On average 59.3 millions Americans followed the live transmission of the
event. The combined audience reached a 65% share. 89 million American
people watched at least 6 minutes of the show.  In Europe in order to
follow the event on the night of Friday 21st September, national channels
modified their programme schedules. For instance, in the UK, the live
broadcast on BBC1, ITV1, and VH attracted an average audience of
546,000 viewers and a 45.2% of combined market share. In France, 318,000
people followed the live transmission of the show on TF1, France2,
Canal+ and M6. The concert totalled a 74.5% market share.
Contact: www.mediametrie.fr
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SuperSport 3 launches with
big news
In a continental launch on August 1 SuperSport unveiled
SUPERSPORT 3 with the biggest news for African sports fans this
year. Formerly SuperSport International, SUPERSPORT 3 has al-
ready scored its first coup by securing the live and completely
exclusive rights to the prestigious English Premier League. The deal
makes SUPERSPORT 3 the only channel where Africa’s soccer-
mad sports fraternity can get their fix of top-class English soccer
action from some of the world’s most dynamic club sides as well as
the best of African soccer. SuperSport CEO Heinrich Enslin says:
“African soccer and African soccer fans have long established links
to the English game. The huge following of the English Premier
League and the number of African stars in it, makes it viable for us
to spend money to secure this top-quality package for our sub-
scribers.” And that’s not all. The channel will also exclusively show-
case the finest athletics on the world stage where African athletes
continually excel and will feature top-class boxing, including a number
of World title fights. The new channel’s motto is simple - The Best
Sport Belongs to SUPERSPORT 3.

Football fans keep tuning in to
SuperSport
SuperSport, whose comprehensive coverage of African and inter-
national football kicked off with the launch of SuperSport 3 in
August, is now a hot favourite amongst fans. Entertaining action,
live from the field, has become the backbone of the SuperSport
offering and the broadcaster is now calling up its other channels to
cope with the countless hours of football coverage it has secured
for subscribers. With an abundance of English Premier League
matches and CAF fixtures kicking off at the same time, it was
decided that in some instances, SuperSport 3 and either SuperSport
1 or 2, would share screening duties for important fixtures.
Contact: Sandhya Singh, M-Net Africa Communications,
tel: +27 11 686 6158, fax: +27 11 686 6664

New programme listings on
RTS
Since July 2001, the national TV channel of Senegal, RTS, pro-
poses to its viewers a new programme listing. This new programme
listing consists of 12 hours of programme per day, 14 hours on
Wednesdays and 15 hours on Saturdays and Sundays, now pro-
gramming past midnight. Sundays are dedicated to the sports with
some live sports events between 5 pm and 7.30 pm. The news
programmes in the French language are on the air three times a day
instead of two. There are also two news editions in Wolof and two
in the other languages of the country. RTS 1 invests in the produc-
tion of reports and always broadcasts the Mexican soaps in order
to attract and keep its viewers. In addition to Sublime Mensonge,
Monday to Friday afternoons have the soaps Catalina and Sebas-
tian. The management team of the RTS has just acquired 52 long
feature films, among which there are new Hollywood productions
less than two years old. These feature films are dedicated to the
Sunday evenings and are followed by a documentary series on the
special effects of the cinema. Other series are back but in a new
version such as Dans la Chaleur de la Nuit, The Cosby Show, Les
7 Mercenaires, Urgences and Sunset Beach. Special gap are dedi-
cated to the religion programmes, talk shows etc.

Lastly, Goorgoorlou, the famous character from the comic strips
of TT Fons, will soon be adapted for the screen by the Senegalese
filmmaker Moussa Sène Absa and will be on the RTS in the form of
sketches, Monday to Friday, before the news.

ABN delivers the best in
African films

In line with the African Broadcast Network’s (ABN) aim to deliver top
quality local content to African audiences, the network has launched an
African Movie of the Week slot, featuring 13 of the continent’s highly
acclaimed movies, all produced by African filmmakers. The ABN movie
programme is an addition to their usual one hour a day network pro-
gramme. ABN’s debut films have won a number of awards, both at
African and European film festivals, and include political, comedy and
historical dramas. The movies will be shown in partnership with the
network’s broadcast partners throughout Africa.

James Makawa, Vice President Programming and Acquisitions at ABN,
believes the continent has produced a wealth of high quality films, which
have not had as much audience exposure as they deserve.   “We feel the
‘Movie of the Week’ slot is a perfect opportunity for ABN to provide a
premier showcase for the very best of filmmaking talent in Africa, while
at the same time giving our viewers access to quality product that is
rarely seen on the screen.”

According to Makawa, the biggest problem the network encountered
when choosing films for broadcast was sourcing available material, since
there is no single database or controlling body for African distribution.
Contact: Moky Makura, tel: + 27 11 301 1300, email:
www.fcbredline.co.za

Catholic channel in DRC
Cardinal Frederic Etsou, president of the Episcopal conference of Congo,
has announced in July 2001 the creation of a catholic TV channel in the
DRC. By creating a catholic TV channel, the catholic church of Congo
plans to cover a broad part of the national territory. The Catholic Church
has already several radio stations in many provinces of the country.  In
Kinshasa, there is Radio Elikya, in Lubumbashi, Radio Zenith, in Mbuji-
Mayi Radio Fraternité and in Kisangani, Radio Tele Amani. Following
the example of these radio stations, the purpose of this Catholic TV
channel is to inform, train and educate the population.

Currently there are several Christian TV channel in Kinshasa: TV
Sango Malamu (Ssm), Armée de l’Eternel (Rtae), Armée de Victoire
(Rtmv), Radio Télépuissance (RTP), Rtk, Amen TV, etc.

CFITV : Day Special Kinshasa
Following the installation of its new transponder in Kinshasa and the
reinforcement of its cooperation with the Radio Television Nationale of
Congo, CFI TV proposed on the 7 October, One Day Special Kinshasa
to the 8 million CFITV’ African viewers.  At 13hUT (14h00 in Kin-
shasa), the viewers of the continent will be able to watch the long feature
film La Vie Est Belle  (1987) by Mweze Ngangura and Benoît Lamy, set
in Kinshasa starring Papa Wemba and Pepe Kalle. The day continued at
14h15UT with the documentary Tango ya Ba Wendo. The evening was
“100% Kin la belle” with a “Congolese music special presented by
Binjou” at 20h45UT followed at 21h15UT by the film of  Mweze
Ngangura Pièces d’identités and at 22h50UT, two shorts films of the
filmmaker Balufu Bakuba Kanyinda, Article 15 Bis and Watt  was broad-
cast.
Contact : Daniela Vuerich, tel : +33 1 40 62 32 27, fax : +33 1
40 62 32 62, émail : dvh@cfi.fr

Broadcast News
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Highlights on Euronews

EuroNews is the most watched
news channel in France
According to MediaCabSat, the new peoplemeter system
measuring cable and satellite viewing in France, EuroNews,
the pan-European news channel has become a key player.
The new survey, published 28th August, shows that every
week 4,041,300 viewers watched the channel, which repre-
sents 35.6% of the total population of French cable and
satellite viewers. Moreover, amongst the 68 channels meas-
ured and excluding the national terrestrial channels, EuroNews
is the 4th  most watched channel and the most watched news
channel in France, ahead of the national news channels.
MediaCabSat also reveals that 389,700 adults 15+ watched
EuroNews at least one minute every day. Among them, 66%
are male, 64% are living in a city of more than 100,000
inhabitants and 29% work in top and middle management.
The average time spent watching EuroNews is 13 minutes, a
figure that grows to 15 minutes - the duration of most
EuroNews programmes – when only considering those work-
ing in management.

EuroNews gains 425,000 Amsterdam
households in deal with cable
operator UPC
EuroNews, has signed a contract with cable operator UPC
(United Pan-European Communications) which will make
EuroNews available in English to 425,000 analogue house-
holds in Amsterdam and the surrounding cities. The deal,
which was authorised by The Amsterdam Programming
Council, brings the number of homes that can receive
EuroNews in The Netherlands to over a million (1,097,000).

EuroNews launches Russia’s first
news channel
On Monday 17th September at 06:00 CET, Russia’s first
television news channel was launched by EuroNews, ITN’s
pan-European news channel. EuroNews in Russian is avail-
able 24 hours a day all over Europe on EuroNews’ pan-
European satellite Eutelsat HotBird 5.  The Russian version
is also carried on cable and satellite systems in the Russian
regions. The channel is also to be launched on terrestrial
television between now and the end of 2001.

The Russian version is being broadcast on cable in Mos-
cow via the networks Komkor and Kosmos TV, in St-
Petersburg on Tele+ and in Russia on the only Russian dig-
ital platform NTV+. Sweden (comhem) and Switzerland (Télé
Genève) will also broadcast the EuroNews’ Russian version
in addition to the 6 others language versions. The Russian
version of EuroNews is EuroNews’ seventh language.  It is
produced at EuroNews’ headquarters in Lyons in France, by
a team of 17 Russian journalists.  It is being produced in
partnership with the Russian public broadcaster RTR (Rus-
sian State TV & Radio Broadcasting Company).  The con-
tent is under the editorial control of EuroNews. 
Contact: Lydie Bonvallet, EuroNews, tel +33 4 72
18 80 56, email bonvallet@euronews.net

The popularity of Reality TV shows
What is a reality show? The concept of a reality show is simple. Take a
group of different people, isolate them from the rest of the world, then turn
on the microphones and roll the cameras. There’s no script, no direction, no
special lighting, no make-up and no costumes. It’s almost a documentary
series except that the topics for discussion aren’t restricted and isolation is a
must. It’s people being people in a closed environment and it’s now big
business. Plus there’s the E factor! Whilst most documentaries aim to edu-
cate and inform, reality TV aims, firstly and predominantly, to entertain.
Yet, wherever the voyeuristic roots of reality TV lie, there’s no mistaking
that its appeal is growing, resulting in shows like Survivor, Temptation
Island and Boot Camp, all recently shown on M-Net.

In Survivor, 16 people are dropped in a remote area with just basic food
supplies and no shelter. They must find ways to live while completing
challenges from the show’s producers. Each week the group votes one mem-
ber out and the public decides on a $1 million winner between the last two.
Already the show has been filmed on a deserted South Sea island, the Aus-
tralian outback and the Kenyan wilds. Whilst Survivor is about endurance,
Temptation Island is about emotions as a group of couples test their love
amongst 20 beautiful single people. Meanwhile Boot Camp is a more mili-
tary game as players learn to be lean, mean soldiers.

While most reality TV shows have proved successful, it is Big Brother
that has scored the biggest hit! Created in Holland in 1999, it made headlines
when it launched on Dutch television in September that year breaking all
viewer records. In 2000, Germany, Spain, the US, Portugal, Switzerland,
Sweden and Belgium each created local versions and in many of these coun-
tries, a second season of the show
has begun. Now, since 26 August,
Big Brother has come to Africa.
Currently being produced by M-
Net, it is quickly becoming popu-
lar viewing in Africa. Twelve South
Africans, who are already becom-
ing famous, are sharing a home with
27 cameras and 56 microphones.
Every two weeks, the public votes
a housemate off the show and the last person to leave wins R 1 million.

So far, three housemates have been evicted. Nina was the first housemate
to be evicted from the Big Brother House on the 9 September (76 % of the
total votes cast against her). Nina reacted bravely to the news that the South
African viewing public had decided they no longer wished to see her in the
house, but was teary for most of the day. “Nina is going to be subjected to an
unprecedented level of public interest and could well meet with a different
future to the one she had planned a couple of months ago,” says Endemol’s
Big Brother Series Editor Neil McCarthy. The controversial 29-year-old
Lara was the second housemate to be evicted on Sunday, September 23. 
Lara, who quit her job to be on the show, was devastated by the news but
excited to see her brothers again. In total Lara accrued 90% of the votes cast
for eviction, by phone and Internet. On Sunday September 16, Lara was
nominated along with Steven, as the person the other housemates wished to
see evicted. In contrast Steven received a mere 10% of the eviction votes.

Bradford was the third housemate to be evicted. Bradford was nominated
along with Margaret as the person the housemates wished to see evicted on
Sunday 30th September. Surprised by the eviction, Bradford will now have to
face up to both public and media who will want to get closer to this contro-
versial and popular housemate. “Bradford has been a lively and enthusiastic
part of the show and has accounted for many of the show’s memorable
scenes. He is a strong individual and we feel sure he will cope with the new
challenges that await him,” says Magicworks CEO Carl Fischer.

Tune in to Big Brother on M-Net every day (except Saturday) or tune
into DStv’s Channel 37 and watch it all day.
Contact :  Sandra Briar, email:sandra@total-exposure.co.za

Broadcast News
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Broadcast News

Coverage of the world
conference against racism
by CNN
CNN anchor Tumi Makgabo traveled back to her native South Af-
rica to provide live coverage for the network’s global audience from
the ‘The World Conference against Racism, Racial Discrimination,
Xenophobia and Related Intolerance’ whick took place in Durban
from August 31 to September 7, 2001.   The week of special cover-
age included two half hour specials hosted live by Makgabo from
the conference focusing on global racism issues, an edition of CNN’s
interactive programme ‘Q&A’, a special report on ‘Inside Africa’,
CNN’s weekly feature programme, as well as daily live commen-
tary during CNN’s ‘World News’ bulletins, presented by Tumi
Makgabo and Johannesburg bureau chief, Charlayne Hunter Gault.
CNN.com supplemented the television coverage with a special sec-
tion on the website entitled ‘Facing Hate’ at http://www.cnn.com/
FacingHate, which included video streaming, in-depth reports, es-
says and commentaries from CNN’s 42 offices around the world on
all issues relating to racism, ranging from xenophobia in South Af-
rica to the Untouchables in India.

CNN is available in 15 million homes across Africa.  The net-
work has reciprocal affiliate relationships with 18 local broadcast-
ers and has 14 regular contributors to CNN World Report, a daily
half-hour platform for broadcasters to report their stories uncen-
sored and unedited on CNN.  CNN has four offices in Africa:
Johannesburg, Lagos, Nairobi and Cairo.
Contact: Seema Alibhai, tel:+44 207 637 6913,
email: seema.alibhai@turner.com

Promotion of French TV
programmes abroad
Radio France International (RFI) and TV France International have
joined their forces to boost the promotion and broadcast of French
programmes abroad. Due to the effort given by TV France Interna-
tional, the export of French produced programmes has spectacu-
larly increased over the past six years. The number of listeners
tuning into RFI in the same zones has also increased to 45 million.
As well as broadcasting in 19 languages, RFI also produces a special
monthly programme devoted to French audiovisual development
abroad called Médias du Monde presented by Laurence Aloir. Via
RFI’s international audience the partnership should bring French
radio and television programmes to a greater international audience.
For instance, RFI Chinese service will cover the Chengdu TV mar-
ket in China from 26 to 29 October. Its reports in Mandarin will be
heard by the 1,103,000 regular listeners to RFI’Chinese service.
Another example is RFI’s (Vincent Guarrigues) coverage of last
year’s Sithengi Market held in Cape Town in November 2000.
Contact: RFI, Laurence Aloir, email: Laurence.aloir@rfi.fr;
TVFI : Xavier Chevreau, email : xavier@tvfi.com

National Geographic
Channel on the satellite
National Geographic Channel, already present in 133 countries and
20 languages and reaching more than 100 million homes, will start
broadcasting in France on Canal Satellite from the 22 September
2001 at 6.00 pm. Created in 1997, the channel will have a specific
programme line-up, catering for the taste of a French audience. The
programs will be available from 9.00 am to 3.00 am; a total of 18
hours of daily programmes. Negotiations with the cable networks
are currently underway. The arrival of this channel on the satellite
is the result of a cooperation of more than 10 years between Na-
tional Geographic Society and the Canal+ Group.

Profile of 3 MMDS operators
of Le Sat Bouquet
ATVS
ATVS, based in Benin, is a MMDS operator of the French bouquet, Le
Sat. This French language channel was founded on the 30 October 1997
by Jacob Akinocho. ATVS is broadcast from 8pm to midnight to the
surrounding area of Cotonou (40 kms). At present, ATVS rebroadcasts
all the channels of Le Sat Bouquet with the exception of Canal+Horizons
and Tiji. In addition, the channel also broadcasts three channels from the
MultiChoice bouquet: Supersport, Movie Magic and M-Net. With the
arrival of the digital, ATVS soon hopes to increase its number of chan-
nels as well as its programming. Per month the bouquet costs between
4,720 FCF (US$6.5) and 25,547 FCF (US$35.5), depending on the se-
lected bouquet. The most popular programmes are the TV films and the
sports, so the subscribers hope to have more sports programmes (foot-
ball, all the European championships, basketball, tennis, athletics, box-
ing, wrestling) and more recent cinema films in a French version on their
TV set.

In addition to ATVS, Benin has one other MMDS operator, Telco
(email: telco@serveit.bj); one private channel, LC2 (email: lc2tv@yahoo.fr
or lcinternational@yahoo.fr) broadcasting round the clock 24 hours a
day since the 21 December 1997; and the state run broadcaster, l’Office
de Radiodiffusion et de Télévision du Bénin (ORTM).
Contact : ATVS, Jacob Akinocho, email: jakinocho@sobiex.bj

Antennes-Electronique-Alarme (AEA)
AEA is a limited liability company (SARL) with Cameroonian rights,
based in Cameroon. Created in 1998 by Paul Kenne, the registered office
of AEA is located in Yaounde. AEA is a MMDS operator of Le Sat
Bouquet which broadcasts the following channels to its subscribers:
CFITV, MCA, Planet, Euronews, RTL9, Mangas, Canal Horizons, TV5.
It also offers CNN International. AEA hopes in the near future to de-
velop TV and MMDS networks in the main regions of Cameroon and in
some of the countries of Central Africa. Lastly, AEA’s subscribers will
soon have the possibility to watch ESPN, MovieMagic and SuperSport.

In addition to AEA, Cameroon has five others MMDS operators
(Tele Alpha, Telesat, TV+, Vision, VNC) and the state run broadcaster
CRTV.
Contact : Paul Kenne, email : paul.kenne@camnet.cm,
www.aea-tv.com

TVSAT : Société Gabonaise de
Télécommunication par satellite
TVSAT based in Gabon was created in 1994 and currently has 80 em-
ployees. TVSAT Group is a MMDS operator of Le Sat Bouquet. TVSAT
broadcasts all the channels of Le Sat Bouquet (including Canal+Horizons)
countrywide.
In addition, TVSAT also broadcasts CNN; SuperSport; TVE; Raï; Car-
toon Networks; Discovery Channel; TELEAFRICA RTS; ORTB;
ORTM; CRTV; Nile Tv; Egypte AL MANAR and the Gabonese state-
run RTG1 and RTG2.
TVSAT also produces its own television channel called TéléAfrica, a
private channel which broadcasts in Libreville from 7am to midnight,
offering general programmes (entertainment, documentaries, TV Film,
series, etc). Lastly, TVSAT locally produces entertainment programmes
such as Bhat Power Show, Bhat Power Hit ,  Karaoké en live, la grande
émission. These programmes aim at promoting the local artists and pro-
fessionals of Gabonese variety shows. In the future TVSAT intends to
offers more channels to its subscribers.

In addition to TVSAT, Gabon has one private channel TV+ and the
state run broadcaster Radio Télévision Gabonaise made up of two chan-
nels RTG1 and RTG 2
Contact: Mélody Sternbaum, tel : +241 76 34 27,
fax: +241 72 18 85, email: melody410@yahoo.fr
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Luring Africa’s audiences
By Isla Haddow, freelance journalist
Over the last year, programme and broadcasting networks on the continent have grown exponentially, with players old and new, free-to-air and
pay, local and international, fighting over their slice of the African audience pie. Despite the socio-economic factors usually attributed to
Africa, the demand for entertainment has never been so strong. The audience, however, is still a relatively unknown quantity. In 1999 there
were an estimated 700,000 TV sets in Kenya and Uganda, now the figure is estimated to be over 2 million. Similarly, in Zambia the total
viewership has been estimated at around 1.6m.

The free-to-air free-for-all
With such projected statistics it is not difficult to see why the present
players are so eager to capture their audiences, and, more impor-
tantly, potential advertising revenues. But the advertising spend does
not reflect the projected audience numbers.

Pat Sithole, Sales Director of Africa Broadcast Network (ABN),
acknowledges that in some regions advertisers are still to be con-
vinced: “Last year, Ad spend across all media in our five countries
alone exceeded US$122m, yet, television only accounted for
US$37.4m. If we want to stake our claim of that budget, the industry
needs to continue to provide on-going research.”

Pat Sithole believes that ABN has the answer: “For advertisers, we
provide a combination of the biggest possible audience by choosing
the best vehicle for the ABN hour, coupled with quality programming
that will keep these viewers riveted to the screen. Since the launch of
ABN in Kenya, ratings on KBC within that hour have increased.
ABN programmes have achieved extremely high reach levels and gross
ratings points (GRP’s). The ABN hour’s prime time out-performs all
stations on a national basis.”

On 16th October 2001, ABN signed up Swaziland’s national broad-
caster, STV, and is expecting two others (believed to be Malawi and
Lesotho) by the end of the year. Claiming that its potential audience
is 250 million people (across 6 countries), ABN provides one hour of
packaged programming ideally suited for prime time viewing – in
return ABN sells international advertising on behalf of the station and
they both share the revenue. Five months after launch the Zambian
national affiliate, ZNBC, was clamouring for two hours of ABN. In
response, ABN has announced that from October 2001 it will feed its
current audiences an additional two hours of programming a week.
Paramount International’s Soul Food, and 13 of Africa’s best feature
films will fill the time.

Launched in January 2001, ABN began with the following affili-
ates: ITV (Tanzania), KBC (Kenya), GTV (Ghana), AIT (Nigeria),
ZNBC (Zambia), and ZBC (Zimbabwe). The network is expecting to
be in another 12 countries by the end of 2002. ABN uplinks its
programming feed from ZSETV (Sasani Group) in Johannesburg, South
Africa for terrestrial re-transmission by its affiliates. Inexplicably,
ZBC extracted itself from the network barely a month after launch.
James Makawa, ABN Vice President for programme acquisitions,
claimed that ZBC did not give ABN any notice. Makawa blames the
cancellation on the hasty implementation of Zimbabwe’s notorious
Broadcast Services Act that demands 75% local content. Negotiations
are meant to be underway again, but the network’s sister distribution
company, the African Barter Company (ABC), courted ZBC for years
with few lasting results. ABN is listening to the resounding clamour
for African content. ABN’s initial package consists of international
product, however ABN’s Director of Programme Production, Letebele
Masemole-Jones (ex-M-Net’s MagicWorks), has announced that it
intends to fund, co-produce, and broadcast locally produced content:
“It is now time for us to deliver on our promise of 20% local content.
We said we would deliver on this by the end of our first year, and we
are well on target to do so and increase it to 50% by the end of 2006.”

A division of Mauritius-registered African Media Group, TVAfrica
has been growing its number of affiliated terrestrial broadcasters over
the last three years on the same simple premise as ABN. Over the last

year, TVAfrica has joined forces with Ethiopian TV (ETV)’s Channel
2 and RDA in Madagascar. It has also brought on board as affiliates
SBC in Seychelles and MBC in Mauritius. Another deal with EriTV
in Eritrea is expecting to be signed soon. TVAfrica estimates that
although pay-TV reaches only
0.8% of all television sets (esti-
mated at 46million), TVAfrica’s
programming, especially their
sports slots, will now reach more
than 46 countries in Africa. Tak-
ing advantage of this undeniable
plus, in September 2001
TVAfrica secured the sub-Saha-
ran (excluding SA) rights to the
FIFA World Cup and African Cup
of Nations. While TVAfrica’s
programming is free, its adver-
tising revenue is shared – and TVAfrica prefers part or full equity
stakes in its affiliates. TVAfrica beams up packaged blocks of interna-
tional quality programming from its hub in South Africa to affiliated
broadcasters across the continent. Although TVAfrica has many af-
filiates throughout Africa, its focus has been on East Africa. It cur-
rently owns STV in Uganda and has shares and the operational con-
tract for STV in Kenya. In the second quarter of 2000, DTV (Dar es
Salaam TV) in association with TVAfrica launched Channel TEN. At
the same time, TVAfrica launched to Kigali. TVAfrica is very aware of
the demand for local content, and is currently developing and buying
some for its network (see African productions: embracing Reality TV
and international interest).

Mysterious newcomer
The newest, more mysterious kid on the block is UTAN TV (United
Tribes of Africa News Television). In August, via TelStar’s Ku-Band
service, UTAN TV began broadcasting “programmes highlighting the
rich heritage, culture, and pride of the African nations and their peo-
ple” outside of Africa. From the 1 September UTAN TV was meant
to have expanded its coverage via C-Band and Ku-Band to Africa. It is
not yet clear whether the broadcasts are free-to-air or only available
via one of the pay-TV packages.

Wilfred Warrick, UTAN’s Vice President of Global Sales and Mar-
keting claimed: “Our inaugural broadcast of news on 1 August will
mark the first time in history that a television station devoted exclu-
sively to the African people and culture will be aired.” UTAN TV is
expecting to reach 280 million homes in more than 70 countries (inter-
national countries including US, Canada, Western Europe, and the
Caribbean). Its programming is a blend of original programmes from
UTAN’s Manhattan Studio, and inserts from its network of African
correspondents.

UTAN TV is not alone in its bid for the African-programme cap-
tured audience. Many others across the continent have entered the
fray. In June 2001, Nigeria Television Authority (NTA) began test
transmissions for its new international satellite station to beam its 24-
hour channel to the world. In March 2001, Moroccan TV channel 2M
launched its satellite channel, 2M Morocco, to Africa, Europe and the
Middle East. On the other side of the continent, Ultimate Television
Productions from Swaziland announced the launch of Channel Swazi,

Broadcast News
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a satellite news channel in March 2001.  Uganda TV has begun na-
tional distribution via satellite, while Tanzania’s ITV is coming closer
to its dream of regional coverage. It has procured and tested the use of
frequencies in Kampala, Uganda. When it is to extend into the over-
saturated Kenyan market remains a mystery. In January 2001 the
Malian MMDS operator, MultiCanal announced the formation of a
new pan-African TV channel – Africable. The channel provides 16
hours of African programming daily exclusively for members of the
Independent Television Operators (Francophone MMDS and Cable
operators). On 2 August 2001, Sentech’s satellite platform, Vivid,
encrypted its distribution of South Africa’s terrestrial free-to-air chan-
nels. These included the SABC channels, BopTV and e.tv. Regionally
the stations can be accessed either via the DStv pay-TV package or
through the Vivid receivers.

Africa will pay
Africa’s pay-TV networks have
also had an eventful year. The
French operated Bouquet Le
Sat has not only gone digital,
but has also increased its sub-
scriber base by 35% over the
past 12 months (see The Busi-
ness). Two thirds of Bouquet Le Sat’s subscribers are now reached by
terrestrial re-distribution through cable and MMDS operators in
Francophone Africa. The recent rise in numbers has been attributed a
reduction in rates. In line with this expansion, Le Sat’s bouquet is
expected to bloom. France2 and Cinquième/Arte are soon to be re-
leased to subscribers of the terrestrial re-distribution network.

Meanwhile the undisputed champion of pay-TV in Africa, DStv
has found that the quality (expensive) digital television market is
beginning to show its limitations. 20% of South African analogue
subscribers did not make the leap to digital in March 2000. At the end
of 2000, in a move widely perceived to indicate market saturation,
MultiChoice introduced a cheaper DTH option DStv Select. For
US$19/month it offers six digitally encrypted satellite distributed
channels. For now it is only open to the southern African region, its
extension to the rest of Africa depends on its present success and the
saturation of the original offering in under-exploited markets.

DStv’s regional coverage has been hit by the turmoil caused by lack
of foreign currency and a failing economy in Zimbabwe, one of its
largest subscriber bases on the continent. In June, DStv approxi-
mately doubled its local price for the full bouquet. A reported 10,000
subscribers immediately cancelled their subscriptions. Since then, DStv
has insisted on being paid in US$. Although figures are not currently
known, with no foreign currency available, subscriber numbers have
to be declining.

Meanwhile, one area receiving MultiChoice’s highly trained focus
is West Africa, specifically Nigeria and Ghana. Collins Khumalo, di-
rector of African Development at M-Net, claims that West Africa is
the key to growth. “Growth in South Africa is tapering off, whereas
West Africa offers more potential. If one looks at it from basic eco-
nomics and the sheer numbers of people, it’s a market too large to
ignore. Satellite subs have definitely picked up since the listing of M-
Net in Nigeria. Before launch DStv subscriptions stood at 20,000,
now it’s 37,000. Although we have no hard and fast figure, we are
expecting this number to double in Nigeria over the next year.” Niche
markets are also lucrative. MultiChoice, already catering for the Por-
tuguese, Arab, and Lebanese market, has added three channels to its
bouquet to entice Africa’s Indian community. The Indian Bouquet
consists of ZeeTV, Bollywood For You (B4U), and Sony Entertain-
ment Television.

Le Sat M-Net?
During October 1996 a “hands off” agreement was engineered be-
tween MultiChoice and Canal+. It ended at the beginning of 2001. In
comparison to the Anglophone region targeted by MultiChoice, the

Francophone arena is by no means saturated. Apart from a very
vibrant localised MMDS pay-TV sector, the major player Canal+
Horizons has done little to truly impregnate the region.

Khumalo is aware of a possible French future: “M-Net’s focus in
West Africa is largely on Anglophone. M-Net produces its program-
ming in English. This has had, and will have, an impact on us penetrat-
ing the Francophone market. But MultiChoice is in the process of
looking for opportunities and prospects in the Francophone region,
and will certainly be offering the DStv package. Khumalo says: “In
the short term – No, M-Net will not be making French programming
… but if there are opportunities, we will definitely be looking into it.”

African evolution
Africa has long been feeling the effects of the communication revolu-
tion, but until now its programming was dictated by the few major
players. Now with more broadcasters, and more choice, the tables
have turned. Broadcasters are vying for more viewers and more adver-
tisers. They have found that audiences are quietly dictating their needs
and are whispering for them to be filled.

Advertisers are also beginning to wake up to the possibility of
regional, and continental exposure to mass markets. Ronnie Andrews,
TVAfrica Regional Director of East Africa, is positive that their atti-
tude has changed: “The good news is that regional agenda and network
sales are part of the vocabulary of advertisers and agencies, where
two years ago no one had a clue what it meant. There’s still a way to
go before it’s fully understood and used in a way that is best for the
stakeholders. The flood has got to come and we will be there when it
does.”

In East Africa alone international advertisers are starting to in-
crease. In March 2001, Ogilvy PR opened its first office on the Afri-
can continent in Nairobi. In late May 2001 it was announced that
Lowe Lintas & Partners Worldwide formed an equity partnership
with Scanad Marketing. Scanad is situated in Kenya, Tanzania, and
Uganda.

Hand in hand with quality programming, both African and interna-
tional, heightened advertising revenues, and more competition, Afri-
ca’s broadcasting industry is growing.

Broadcast News

TV Africa invites partnership
At Broadcast World Africa, Johannesburg, October 17 2001, conti-

nental broadcast network TV Africa announced that it was seeking to
set up new terrestrial television broadcaster partnerships in Africa.
Chief Operating officer of TV Africa, Mr Quintin Green, said that the
broadcaster was looking for new partners in many African territories
who had US$300,000 to invest in local terrestrial broadcasting sta-
tions. He said this investment would buy 6-8 transmitters, receiving
programming by satellite and that in most territories this would pro-
vide penetration of 60-70% of the national population. Green esti-
mated that return on investment (ROR) would be 30-35%, yielding a
potential return in excess of US$1m over three years. The local part-
ner would also be expected to be in postion to arrange local broadcast-
ing licenses. TV Africa already has a 30% stake in broadcast partners
in Uganda and Tanzania, as well as affiliate agreements in 27 African
countries. Green estimated that TV Africa has 102 million viewers in
Africa in October 2001. He says growth in audiences is huge “for
example, in Kenya in 1996 there were 550,000 TV sets. In 2001 there
were 2,020,000 TV sets, a growth of 400%. Green also says that
liberalisation of government policy and increases in television ad spend
will combine to make the continent’s television industries increas-
ingly lucrative. Green estimated sub-Saharan television advertising at
US$160 million in 2001, with potential to grow to US$410 million in
five years.

The next issue of Africa Film & TV magazine will carry a detailed
profile of TV Africa’s projections for growth in the African free-to-
air television industry.

Contact for franchise enquiries: quenting@abnssa.co.za
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Global threats to human security:
Aids and Terrorism
By Bjorn Maes, English Editor for Africa Film & TV

It was September 11th when suddenly the world skipped a heartbeat
as the World Trade Centre towers came down in the most spectacular
terrorist attack on Manhattan’s beloved skyline. Within minutes the
footage was on people’s television sets around the world. For a cou-
ple of days after September 11th, satellite subscribers in Southern
Africa got the news coverage for free in their living rooms, as some of
the platforms, including Multichoice Africa, had decided to open the
airwaves to breaking news around the clock.

In the weeks following the attack, the effect on the industry became
evident. A few striking examples include date shifting (the annual
prime-time Emmy Awards were postponed till the first week of Oc-
tober and reworked in tone and approach); altered programme line-
ups (e.g. M-Net decided not to screen Three Kings this October, a
quirky American action drama set in a Gulf War context); cultural
events changed their usual content (e.g. part of the traditional final
sequence of the Last Night of the Proms performed last September
15th and screened on BBC, replacing the British Sea-songs and “R ule,
Britannia!”  with the more apt Chorale Finale of Beethoven’s 9th

Symphony); budgets snapped tight and MIPCOM saw security con-
cerns increasing.

In consideration of the victims and first-aid workers, Eurodata TV
decided not to publish any September 11th viewership statistics. It
appears that, dictated by the hypocricy of the voyeur, nobody wants
forever to be reminded of the undoubtedly record-breaking figures on
this kind of high production value terrorism. For a while, the whole
industry felt half uncomfortable to carry on business as usual.

In a speech at United Nations University in Tokyo on October 2nd,
Peter Piot, Joint United Nations Program on AIDS (UNAIDS) Ex-
ecutive Director, said: “The attacks have forced us all to reflect on the
nature of security: what it means personally as well as geo-politically.
For each of us, it brings to mind security in the widest sense, and
raises the question of how to reinforce the fundamental human bonds
that allow us to live together in peace and stability. There is a world of
difference between the root causes of terrorism and the impact of
AIDS on security. But at some deep level, we should be reminded that
in many parts of the world, AIDS has caused a normal way of life to
be called into question.  As a global issue, therefore, we must pay
attention to AIDS as a threat to human security, and redouble our
efforts against the epidemic and its impact.”

While the global tv-population grieves over the death of some 6,000
people, we cannot at the same time ignore the 15,000 people that get
infected with HIV daily. To put it in perspective, the UN’s “Aids Epi-
demic Update” reveals that of three million Aids deaths during the year
2000, 2.4 million were Africans – that is more than 6,500 people every
single day on the continent alone! The current figures are shocking, but
make the problem very real. Africa is home to 70% of the adults and 80%
of the children living with HIV in the world - just over 25 million in total.
Africa has buried three-quarters of the more than 20 million people who
have died of Aids since the epidemic began.

In March 2000, the United Nations secretary general, Kofi Annan,
concluded: “More people have died of Aids in the past year in Africa
than in all the wars on the continent.” This extraordinary statistic includes
wars in Angola, Sierra Leone, DRC, Congo-Brazzaville, Somalia, Sudan,
Ethiopia and Eritrea. Annan has since literally declared war on Aids. “A
generation of potentially productive young adults may be decimated,
making Aids Africa’s biggest development challenge,” Mr Annan said
recently. On June 25th, barely 2 months prior to the recent terrorist attack
on the US, the world was gathered in New York for the first major UN
Aids meeting, to draft the blueprint for a battle plan against what US
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Secretary of State Colin Powell calls “the bubonic plague of our cen-
tury”. To wage a war on Aids, UN Secretary-General Kofi Annan
commended the need for an annual war chest of US$ 7 to 10 billion. I
sincerely hope that the fresh Nobel Peace Prize winner Annan will
now NOT as a consequence of that award moderate his war cries
against the Aids pandemic.

In this respect, Africa Film & TV is proud to report on a squad of
African ‘soldiers of peace’, using film and story-telling as their prime
tools of war. A diverse collection of Southern African filmmakers and
their professional European collaborators gathered story-telling tal-
ent from the region to produce an impressive gallery of 38 enticing
HIV-stories, called Steps for the Future. Despite all the terror the
globe is currently facing, it is the brilliance of a project like this, that
will remind the world that “Actually – life is a beautiful thing!”

Steps for the Future :
International Coproduction
STEPS for the Future, the international co-production, will be launched
in Cape Town on 10 & 11 November 2001, marking a new level of co-
operation between Southern African filmmakers and the international
film and television industry.  STEPS for the Future is the brainchild of
Cape Town producer Don Edkins who, together with Iikka Vehkalahti
of Finland’s YLA2, was able to secure funding for the project in little
over a year. The Soros International Film Fund was the first sponsor
to come on board, quickly followed by a number of the world’s biggest
broadcasters. The films have been pre-sold to broadcasters in 20 dif-
ferent countries and will be screened internationally to coincide with
World AIDS Day 2001. 

Breakdown of the funding for the project: Government of Finland -
23%; The Netherlands - 10%; NORAD (Norway) - 10%; SIDA (Sweden)
- 10%; DANIDA (Denmark) - 8%; Nokia - 4%; Broadcasters - 15%;
Soros Documentary Fund - 4%; UNESCO, The Danish Film Institute,
The Swedish Film Institute, One World Group of Broadcasters and NOVIB
will cover the outstanding 5% of the budget.

STEPS brings together 30 filmmakers from throughout the South-
ern African region - Angola, Lesotho, Mozambique, Namibia, South
Africa, Zambia and Zimbabwe - to make the documentaries that form
the STEPS collection.  This unique collection includes narrative docu-
mentaries, music videos, experimental films, short films, investiga-
tive stories and public service announcements.  Positive, provoca-
tive, humourous and brave each of the stories tells how individuals are
coping with HIV/AIDS and how societies have had to adapt as a result
of the impact of the disease. In sharp contrast to the often hysterical
or sentimental depiction of HIV/AIDS in Hollywood films, these docu-
mentaries tell real life stories about individuals and communities fac-
ing the challenges of this pandemic. Africa has the highest rate of HIV
infection in the world, yet even in the face of this scourge, life goes on
and the STEPS documentaries are a celebration of the courage of
these individuals.  The films affirm that actually, life is a beautiful
thing.

The films will be dubbed into several African languages including isiZulu,
Sesotho, Shona, Ndebele and Shangaan, and will be used by more than 600
organisations across the region as part of an AIDS awareness initiative.
The project is administered by STEPS (Social Transformation and Em-
powerment Projects) a section 21 non-profit company registered in South
Africa which holds copyright of the films.  All funds raised by STEPS will
be used in promoting HIV/AIDS awareness through distribution of the
films, further training of the filmmakers, and social upliftment projects
in Southern Africa. Information pertaining to the individual films that
make up the STEPS collection is available on the official web site:
www.steps.co.za.
Contact: David Wilson, Metal Moon, email: metalmoon1@ion.co.za
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Steps opens international doors for
African filmmakers
Last August 2nd 2001, Africa Film & TV met with Don Edkins (Producer for Steps for the Future) and
Niels Pagh Andersen (Danish film editor), who were then travelling through Zimbabwe and Zambia
to further assist some of the commissioned filmmakers on their creative work. We talked extensively
about the project, how it was progressing and what they believed it would achieve for African
filmmakers. Both film professionals demonstrated a great passion for African film and a great belief in
the power of engaging African story-telling.

Cover story

  Jennifer Fox from USA (left)

What’s been happening since launch of Steps at Sithengi 2000?
Don Edkins: Steps for the Future launched at Sithengi 2000, where
we put out the brief. Prior to that, we had done a lot of research into
the kinds of stories we were interested in. Basically, we wanted to
create a project that involved filmmakers from Southern Africa to give
them a chance to work on a theme we thought was very important:
HIV/AIDS. We felt it would be a good idea to create a production
process where it was possible to make very good films that would
then be used in the region to allow people to think about their own
situation.

Following the brief at Sithengi 2000, some of my partners came out
and travelled the region with me, we held workshops with filmmakers
in most of the countries. In short, we listened to stories that they were
thinking of. We helped them develop it into a story for film that was
then presented to our selection process. By March 2001, we got a
couple of hundred proposals, out of which a selection panel of some
of our partners withheld 50 for further consideration.

We had also sent out a brief to eight HIV positive groups (including
groups in Tanzania and Botswana) as we wanted them to develop
stories. But because they weren’t filmmakers we allocated a film-
maker to work with that group and so together with the group they
developed a proposal which was put in the selection process. Five of
those films were selected.
How many film were eventually selected and in which countries
are they made?
A total of 38 films will be ready: 4 from Zimbabwe, 1 from Zambia, 5
from Mozambique, 3 from Namibia, 1 from Lesotho, 1 co-production
South Africa/Mozambique, 1 from Angola, the remainder from South
Africa.

Why is Niels Pagh Anderson from Denmark here?
Part of the process was to help filmmakers in Southern Africa access
international markets, to provide them with a production experience
that would include producing internationally. The project gathered
young talented filmmakers who still lack production experience, which
is why we brought in top international filmmakers to work with them.

From 11th to 13th of May 2001, at
the South African School of Film and
Drama in Johannesburg, we held a mas-
ter class in narrative documentary for
30 filmmakers, which was taught by
Jennifer Fox from the USA. Apart from
that we have had people working on a
one to one basis. Niels Pagh Anderson
from Denmark (supported by the Dan-
ish Film Institute) has been out twice
now. We met the Zimbabwean filmmak-
ers and also went to Zambia, and lis-
tened to their stories. Niels being a film-
maker and editor with a strong story-
telling background, was able to help
every filmmaker to develop their story with a proper structure.

Part of what we are trying to do is develop the level of documen-
tary filmmaking in the region. From the different disciplines in docu-
mentary filmmaking, narrative documentary is very good for our film-
makers because it is around story-telling. Narrative documentary is
quite different to ordinary television productions where people just
place pictures next to each other and some kind of voice-over pro-
vides the glue. Instead we are saying: the story itself holds the dra-
matic tension that can engage the audience, so they can think about
their own situation concerning HIV/AIDS.
The commissioning panel at Sithengi 2000 stated that HIV/AIDS
is not just a question of suffering and despair and suggested that
the filmmakers develop their films in a provocative, positive
way, not excluding humour. Is that direction being followed?
Our sub-theme is “Actually - life is a beautiful thing”. What we are
implying is that there are more people living with HIV than dying of
AIDS. We want to support people in that situation. In our connection
with so many HIV positive people in the region, we realise how much
strength they actually have; how much they have grown in the knowl-
edge that they are HIV
positive and are able to
pass it on to the rest of the
communities. The level of
denial and the stigma-
tisation in the communities
has caused a lot of people
not to speak out. Too
many don’t even want to
test whether they are HIV
positive, which obviously
leads to further infection
rates.

“Actually - life is a
beautiful thing” as a sub-
theme means to say that
when HIV positive, you
can still live but you have
to know how to deal with
it in a positive way. With

Niels Pagh Andersen (centre) closely involved in the Zambian film
Imiti Ikula , directed by Sampa Kangwa and Simon Wilki.
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a positive attitude you are actually more able to maintain your life
within your community and with your family. So the films are very
much developed on that basis.

As an example, the Zambian film tells of orphans who are living on
the streets, and the question was there how to make a film that didn’t
depict the children as being victims.

Niels (who was closely involved with Imiti Ikula , the 26’ Zam-
bian production) continues: In working with the directors in Zambia,
I kept insisting: Give the children some dignity! Don’t portray them
as victims, because victims are hard to identify with. The biggest
force of filmmaking lies in identifying with an engaging subject. Go
into child’s point of view, merge with it, instead of looking at them as
we usually do, outside in the streets, begging. The film should take the
point of view of a child that still has its imagination, is still playing.
It’s a tough world, but notice the fantasy and creativity that children
have, even streetkids.
Do you feel you managed to keep that general positive feel with
all the productions you have been working on?
Niels: I have been involved with the 4 productions in Zimbabwe, the
one in Zambia, and seen rough cuts of others. The great thing is that
they are very different films, as you notice the fingerprints of the
individual director. As I often say to filmmakers, show me your film
and I will tell you who you are. These films are clearly very different
from the ordinary documentary or television programme. Of course
there has been a common attitude towards the subject HIV/AIDS.
This, however, has not been a limiting factor, but rather provided
inspiration for the filmmakers to put themselves and their expression
into a film.
All films are to be screened at Sithengi 2001. How have things
been progressing?
Don: Today (August 2nd) the films are in different stages of produc-
tion process. While some are in the edit stage, others are shooting
right now, some others are in their last stages of pre-production and
will start shooting in a week or two, some will need longer post-
production periods than other. Generally we are very much on track.

Yes, we will screen at Sithengi, but our delivery is for the interna-
tional audience, because we have many broadcasters who have bought
the films. So we have all these delivery schedules internationally –
obviously regionally as well, but the international delivery has to
come earlier because of the language versioning. We have to keep to a
very tight deadline. Broadcasting will start in the last week of Novem-
ber into December, to coincide with World Aids Day.
Post-production processes on separate films?
Don: It’s happening in Harare, Maputo, Windhoek, Johannesburg
and Cape Town. Our base is in Cape Town where we have a team
coordinating all the different productions that is in regular contact
with each filmmaker and each production company. We get the rough
cuts, we are able to respond, we go to the filmmakers, talk with them,
we engage them.

The Ball, Mozambique 5 mins., directed by Orlando
Mesquita

Will the Steps for the Future films be seen in Francophone
Africa?
Don: For Anglophone countries we are talking to ABN and Africa 2
Africa. We are still in discussion with TV5. Some of our commission-
ing editors overseas are also facilitating part of that process. It’s hard
to actually manage this global audience that is being developed for the
project.

We got this mentorship programme, where we have directors, and
film editors and commissioning editors who are working very closely
with one or two of the films and maintaining that contact through the
whole process. So, for instance, when Niels goes back to Denmark,
then a rough cut from Leo Phiri’s film can be sent to him, he can give
his comments while it’s being edited here in Harare.
You said earlier that international broadcasters have bought the
films. Is this the list of broadcasters that were part of the com-
missioning brief?
It’s been expanded. We have since been in Marseille at “Sunny Side of
the Doc”, we have been in Toronto, and obviously we have had a lot
of contacts over the telephone. At the moment the broadcasters in-
volved are: Finland, Sweden with 2 broadcasters, Norway, Denmark,

Belgium possibly with 2 broadcasters, Holland with 2 broadcasters,
France/Germany through Arte, also Norddeutsche Rundfunk
terrestrially, Austria, Switzerland, Italy RAI1 and Spain TV3 Catalo-
nia we are negotiating with, Ireland BBC, CBC Canada, TV Ontario
Canada, we are in discussion with PBS to do a 2 hour special for them,
we are in touch with HPO, Australia has bought all the films, etc.
In Africa?
In Africa so far we have SABC and with ABN we want to get through
to the regional broadcasters. There is TBM in Mozambique that has
bought all the films. But we will obviously deliver to the broadcasters
that wish to take the films.
Apart from being commendable in its subject matter, what makes
the Steps project worthwhile for you?
Niels: One of the great things about this project is that African film-
makers have been given a chance, a window. At the same time they
have to compete on the same level and under the same conditions that
everybody else in Europe is competing. They have to make good
films. If they don’t make good films, the broadcasters won’t take
them. It is very important for African filmmakers to realise that. A
film is not just made and then shown at some festival. If you make 38
films, there will always be difference in quality. But if some of them
are very successful, it will make it much easier for African filmmakers
to come with new projects to Europe. Just being African is not good
enough to get funding and support for a film project. The films have
to be good quality to succeed.
Quality remains a strong condition?
Don: Yes and no – obviously quality remains very important. But we
have devised a method to assist filmmakers to achieve that quality.

It’s my life, South Africa, 75 mins, directed by Brian Tilley
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Steps is providing an international showcase for the Southern African
filmmakers, so we are pushing as hard as we can for people to reach
that quality so that it will create further possibilities for them.

Part of this is also to create relationships between filmmakers and
commissioning editors from outside.  These include Iikka Vehkalahti
from the Finnish Broadcasting Company/YLE who is executive pro-
ducer of the project, Nick Fraser from the BBC (UK), Claire Colart
from RTBF (Belgium), Mette Hoffman Meyer from TV 2 (Denmark),
Christoph Jörg from Arte (France & Germany), Catherine Olsen from
CBC (Canada), Jakob Høgel, amongst others. These are the top com-
missioning editors for documentaries in the world, and they are work-
ing with our filmmakers. This kind of relationship will
hopefully grow, as I am sure it will.

We are just concentrating on making good films at this
point, because it is such an opportunity that we can’t
afford to let people down. All our energy is just on work-
ing with each filmmaker and helping them with their story,
providing additional support, creating also the financial
platform on more of an international standard than what
you generally get in the region.

A lot of our work is to raise enough money so that
there are enough shooting days, enough post-production
days. To make sure the filmmakers don’t feel that they
are being let down, we really provide a lot of facilitating
support. But there are weaknesses. Very clearly one of
the weaknesses is that there are so very few black pro-
ducers, there so few good editors. We need to concentrate
on that, to look at those elements and see where we can
continue to build and improve.
You are developing certain routes for people to fol-
low?
Niels: Yes, and hopefully also a certain self-confidence
in the African filmmakers, which is also very important.
To be able to say: we have made a wonderful film and we can compete
with the rest of the world.
Don: And it’s up to each filmmaker to take it to the limit. And the
exciting thing is always to find new filmmakers, finding new talent
and that is very exciting.
After completing these 38 Steps films, can we expect a new com-
missioning brief at Sithengi?
Don: No, this is a unique project. I don’t think you could duplicate
the project, certainly not in the same way as it is now. You can learn
from it and find new ways of doing it. What is very important is that
the films don’t just go to broadcast, but they get versioned in a number
of African languages and will then be shown to the communities and
the schools who don’t have access to television.

So the plan that will develop next year is that they will be versioned
into as many languages in the region as we can afford. Then the films
will be distributed on a very wide basis, with community showings
that include a facilitator, who is there to listen to responses. If people
want to ask questions about how HIV/AIDS affects themselves or
their family, then you need someone who can provide that informa-
tion. But we need partners who can help us facilitate that process.
How do you think Steps for the Future will make a difference in
informing people about the pandemic? Are you hoping that some
of the films will change the communities’ attitudes towards peo-
ple with HIV/Aids?
The idea of this project Steps for the Future is very much that the
stories from inside get told to the rest of the world, so that for exam-
ple in West Africa they can know what is happening in Southern
Africa told by African filmmakers here, rather then by somebody
from outside.

It’s not about providing information but about telling stories to
illicit a response. In our tradition, stories and storytelling have always
been there to illustrate some difficult problem in society or some
difficulty that a society is facing. Through storytelling you find a way

into someone’s heart and mind. By providing information people
usually just block off, especially if they are in a traumatising situa-
tion. But through telling a story you have that identification where
they say, “ah, that’s somebody I know, that’s someone I trust and can
identify with and it relates to my own situation.” So that is our way
of intervention.
Which of the films will be the one to remember?
Don: That I won’t tell you. They all are. We watched rough cuts from
two of the Zimbabwean films, which are great and fantastic. But
everywhere it is like that. The stories are always there, that’s always
been what we have, and we have great stories in Steps. Now the

challenge is how to make the local stories international stories, and
that is looking at the universality of it. I think that is a very important
part of that process. And quite often the most local stories are the
most international stories, something that people can relate to.
Any famous last words?
Don: It’s so good to have Niels here. Part of having international
filmmakers come out here is this aspect of having fresh eyes, where so
often filmmakers here are involved in their own world and they don’t
see the rest of the world.
Niels: There are a variety of very different stories in the films that
will each appeal to different people. HIV/AIDS is a very big issue,
but for me as a filmmaker personally, the perspective of “lifting up”
is very important – and also to give some pride to African filmmakers.
Nowadays, with the DV format and relatively cheap editing equip-
ment, it is not only a question of money. You can make a very good
film for very little money, if you want to and you are passionate
enough.

It has been a great experience for me to work with African filmmak-
ers and we have developed good working relationships. I must con-
fess, however, I have sometimes missed a necessary fighting spirit
and passion in some of the people I worked with. In Europe we
clearly have much more resources, better film schools, more televi-
sion channels, and so on, but the competition is also much stronger.
There are thousands of young people who want to be filmmakers and
are burning for it and are doing it without money. They are making
films, taking the first small steps and learn something.

In short, and in my point of view, these are the first “Steps for the
future”. There will be more, but how is hard to predict. It is now up
to the African filmmakers themselves as well to make new platforms
for more films.

Don: Says to all filmmakers: Steps has opened a lot of doors. Grab
this opportunity and use it.
Contact: Don Edkins, email: don@dayzero.co.za

Wa N’ WIna,South Africa, 52 mins., directed by Dumisani Phakathi
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Silver lining for African broadcasters
Satellites competing for customers: Africa Film & TV publisher Russell Honeyman wonders if the downturn in world telecommunication
markets might carry a silver lining for African satellite television projects.

The world’s telecommunications industry has taken a knock over last
12 months, following excessive confidence and investment in the lat-
est generation of mobile telephony technologies for mobile cellphone
consumers. The events of September 11 have further dented investor
confidence. Although in the long run, this is likely to represent only a
temporary setback, it does mean that some expected new contracts
for the world’s satelllite companies have not materialised. This has
caused downward revisions in revenues and profits. For example, the
second biggest global satellite network,  PanAmSat, in July advised
that sales of transponder space would be almost 17% lower than
expected this year, and that therefore no significant profit could be
expected. New launches were planned over the recent years, and there
is no stopping these, including exciting new services for African tel-
evision services. In the past, new satellite capacity was filled with
voice, data and television, (or video services in satellite speak), even
before they launched. Now there is likely to be more space available.

The evaporation of the telecommunications boom over the last
year has caused reductions in revenue earning projections of the
satellite operators. In PanAmSat’s case, this caused the company
to reduce revenue earning projections. PanAmSat revised its finan-
cial guidance for 2001 to show consolidated full-year  revenues in
the range of $825 to $835 million, rather than the range of $950
million to $1 billion previously forecast. The company attributed
the change in guidance “primarily to a reduced forecast of approxi-
mately $100 million in sales-type lease revenues for the balance of
2001”.

So just what is the demand from the video services sector of the
satellite business? Of all the world’s markets, Africa is the continent
with the least developed telecommunications sector and also the least
money to purchase new services. Says Harry Mahon, Group Direc-
tor Worldwide Video Services for Intelsat: “Africa is a competitive
market.  We’re getting a lot of enquiries and interest in video services.
But economics in Africa are the real limiting factor on new television
services. Many clients are price sensitive. We try to provide cost
effective service, so we’ve got a very high fill factor”.  About 16% of
Intelsat revenues come from Africa, but the
bulk is from telephony and data services such as Internet. Video serv-
ices only account for about 20% of Intelsat’s business, which was
US$1.1billion in the year 2000. By contrast, PanAmSat is heavily
oriented towards television, with over two thirds of revenue coming
from video services. PanAmSat’s total projected revenues for the
year 2001 were US$835m in July 2001. The fourth
largest global satellite network (after Eutelsat), New Skies got about
56% of their annual turnover of US$180m (July 2001) from televi-
sion, and 24% from Internet.

Types of satellite delivered TV service
Satellite video services can be arranged into two broad categories:
professional services carried on C- band frequency to commercial
users such terrestrial television stations; or consumer services carried
on Ku-band, direct to the viewer’s home (DTH). Most DTH global
television services come to Africa either through the MultiChoice
pay TV platform, or the less commercially developed French LeSat
platform. MultiChoice has become tremendously successful, with
year 2000 revenues of US$847 milllion derived largely from a total of
1.4million subscribers in Africa and the Middle East. MultiChoice’s
bouquet of 45 digital satellite channels is carried on PanAmSat PAS-7
and PAS-4.  Last year, however, when MultiChoice launched a new
bouquet for West Africa, they chose Eutelsat. This in spite of the fact
that PanAmSat had made MultiChoice’s DStv service possible in the
first place, back in the old days of the mid nineties, when the only

satellite services were offered by Intelsat. Intelsat was oriented to-
wards African governments, who prioritised telecommunications for
the masses, over pay TV services, and were, in any event, suspi-
cious of independent broadcasters.

MultiChoice chose Eutelsat for its West African services in spite of
the fact that PanAmSat had just launched PAS-10, which offers an
excellent shaped spot in Ku-band over West Africa. Why did
MultiChoice choose Eutelsat? Maybe it has something to do with
Eutelsat’s links to the Francophone world, which is the language of
many West Africans. Whatever the answer to this question, the
Eutelsat contract does indicate more choice for African television
services. More than this, the West African service could in future
be provided not only by PanAmSat and Eutelsat, but also by New
Skies, and Intelsat, who will all offer “Ku-band shaped spot beams”
over the population hot spots of West and southern Africa by the
end of 2002. The Francophone pay TV service, Le Sat, has rela-
tively recently begun marketing DTH subscriptions, but the serv-
ice is already carried on New Skies Satellite’s NSS803. NSS803
will be replaced by NSS7 in early 2002. NSS7 is a modern satellite
whose “one-hop connectivity” and shaped spot beams over Africa
promise to ensure that NSS7 position will remain a hot bird for
African broadcasters.  For Intelsat, DTH Ku-band services to con-
sumers is seen to be a growth area. At present, professional C-
band users, such as terrestrial television networks, are the main
customers of Intelsat. Intelsat is positioned to augment this cus-
tomer base with the increased Ku-band power and coverage that
comes with the launch of new Intelsat satellites next year. “We are
anxious to work with DTH operators to combine the power of our
satellites with targeted Africa programming to bring multi-channel
television services to countries throughout Africa,” says Harry
Mahon.

If PanAmSat and New Skies are the carriers for Africa’s DTH
services, then Intelsat has a big chunk of “professional” C-Band
services for television. This is partly because of Intelsat’s quasi-
governmental past. Intelsat was privatised earlier this year, but
African government agencies and other Intelsat agencies still con-
trol about 6% of Intelsat shares. This means that many of the
national television services provided by African governments use
Intelsat to download international programming such as news seg-
ments, and to assist in providing a transmission network that will
reach remote locations.

There is an important private TV service currently carried by
Intelsat. TV Africa distributes its satellite network programming
throughout Africa, to terrestrial re-broadcasters from South Africa
to Nigeria, using Intelsat C-band transmissions. TV Africa leases
its transponder space from Telkom, the South African telecom-
munications authori ty. Intelsat tradit ional ly has done
business through “wholesalers” such as Telkom of South Africa.
When Intelsat’s new Ku-band capacity comes on-line next year,
one wholesaler of this capacity will be Sentech, who have already
launched a low-cost DTH platform known as Vivid. However,
since privatisation “Intelsat is also interested in developing close
relations with the broadcasters throughout Africa as well,” says
Harry Mahon.

New television services
Mention of the Vivid platform leads us on to the subject of de-
mand from new television services. All the satellite operators agree
that there is tremendous interest in satellite delivery for African
television services. These are discussed in detail in previous issues
of Africa Film & TV, but some examples of interest will be perti-

Satellite News
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nent. National TV services from around the world want to reach their
ethnic commmunities in Africa. These include stations from Portuguese
RTPi to German DWTV. Privately owned channels such as the new Afro-
American news service, UTAN, want to reach African audiences. African
television channnels, from Nigerian Minaj to South African SABC News,
want to reach audiences living not only in Africa, but around the world. For
many of these new services, a decision must be made whether to go direct
to to the viewers home (DTH), or to join a terrestrial network service.
Since terrestrial frequencies are limited, 24 hour channels may decide they
want to go by satellite DTH. In either case, the new television service is
most likely to want to go through an existing platform. A terrestrial net-
work (delivered via cable, MMDS and radio frequency) needs transmitters
or a cable network on the ground. National free-to-air television uses this
method, and so do privately owned MMDS or wireless TV stations. There
are relatively few cable TV services in Africa. Terrestrial networks are
limited by the geographical area they can reach.  DTH broadcasting means
you can reach audiences across Africa, or even the world, seemingly with-
out an infrastructure on the ground. Only this isn’t quite true. To receive a
satellite TV channel, the viewer needs a satellite dish pointing in the right
direction. Most satellite dishes are installed by pay TV companies, so
can’t necessarily pick up signals from other satellites. Then in this digital
age, a digital reception device (IRD) will be needed to decode the digital
signal, for viewing on your TV. The reception package is usually supplied by
a satellite platform.

The platforms: gatekeepers of the continent’s
satellite TV
There are IRD’s available that can search for unencrypted satellite signals,
so even today there is a lot of free viewing available without paying for TV
subscriptions. This ranges from European to Indian channels broadcast
free-to-air. The point is, most people want their television immediately
and simply accessible, they don’t want to have to set up for each new
channel, and they also want the premium sports and movie channels, which
are encoded, so they rely on satellite installers to ensure they have a good
selection of channels. It is simplest to subscribe to a bouquet of channels
coming from a particular satellite platform. The provider of the bouquet
will supply dish antennae and decoders appropriate for their service. They
will also manage subscriptions, to ensure the television channels (and the
satellite companies) get paid. Altogether, the subscription management,
satellite service, provision of a bouquet of channels and reception technol-
ogy make up the services provided by a “satellite television platform”. The
satellite platform gives access to viewers much as a cable platform would
on the ground. This places Africa’s satellite platforms in the position of
gatekeepers, connecting the television content providers, the TV channels
and programme distributors, with the viewers, and with terrestrial net-
works. The platforms offering pay TV, DTH access to viewers across
Africa are MultiChoice, LeSat, and newcomer, Vivid. New networks, TV
Africa and Africa Broadcast Network (ABN) may be considered free-to-air
satellite platforms since they offer access to audiences via partners in
terrestrial transmission in many African countries.
There is spare capacity available for broadcasters with cash to pay for it.

One satellite of particular interest
must be PAS 10, since it occupies the
same orbital position as PAS 7, which
delivers MultiChoice DStv to its 1.4m
customers. The only thing separating
the viewer from new services on PAS
10 is the MultiChoice IRD.
We can expect new platforms with re-
gional and commercial specialities to
be established and to carry new televi-
sion services, not just into Africa, but
from Africa to the world. And don’t
be surprised if these platforms start
thinking about Internet services, too.
They already are.

Satellite News

VIVID: one step closer
SABC no longer ‘free to air’on satellite
Sentech have announced that since 1st August 2001 the SABC
1, 2, 3 and e.tv satellite transmissions are encrypted and are no
longer transmitted ‘free to air’. The Sentech platform was one
of two transmissions of the SABC channels at the time of
satellite transmissions going digital. The three SABC channels
SABC 1, 2, 3, and e.tv have been available in Zimbabwe since
November 1998 on the Sentech digital platform. These chan-
nels were free and were receivable on many digital satellite
decoders, including MultiChoice Digital Satellite Decoders.
Prior to the move over to digital (using Sentech) the SABC
provided an analogue service which had been delivering SABC
1, 2, 3 and BOP TV to all of Southern Africa. This service was
terminated in October 1999.  This latest announcement from
Sentech means that the SABC services and e.tv are now only
available using Sentech’s own digital satellite decoder, trade
name VIVID.  In addition, all VIVID digital decoders now need
a smartcard to receive the Sentech services.   The VIVID digital
decoders have been available in SA since 1998 and the SABC
have been swopping-out the old analogue receivers for VIVID
DSD on production of a valid SABC TV licence. MultiChoice
confirmed that the MultiChoice platform was not affected by
the Sentech encryption and that all DStv subscribers continue
viewing SABC 1, 2, 3 and e.tv along with the other pay-TV
channels.
Contact: Nic Marais, Manager: Multimedia
Engineering Projects, Sentech,
 tel:  +27 11 471-4601, fax:  +27 11 471-4751,
email: maraisn@sentech.co.za

New Skies Satellite moves
In April 2001, Newskies agreed to lease 36 Megahertz of ca-
pacity on NSS 703 to the Democratic Republic of Congo gov-
ernment for television and telecommunications purposes. This
signals increased marketing activity in Africa ahead of new
satellite launches. The launch of NSS7 in the first quarter of
2002 is expected to provide improved connectivity over Africa
for TV broadcasters. NSS7 will move into the orbital slot occu-
pied by the NSS-803 satellite, making NSS7 a “hotbird” over
Africa for TV services. NSS-803 will be drifted in mid-2002
from the Atlantic Ocean where it is now serving Europe, Africa
and the Americas, to Asia Pacific where it will replace NSS-513
and provide a quantum boost in power and capacity.

New Skies internet solution
New Skies provides technical solutions for Internet Service
Providers through its IPsys® system. IPsys® creates a direct
connection from the Internet backbone to an ISP’s local service
point using a high-speed Digital Video Broadcast (DVB) or
Single Channel per Carrier (SCPC) connections. Multi-homing
satellite links enable ISPs to offer their customers one-hop
connections from the global Internet backbone, thus reducing
latency and IP packet loss. The IPsys® service makes use of
direct peering with Tier1 Internet backbone providers for more
direct and thus more robust connections. Currently, New Skies
provides over 700 Mbps of Internet connectivity directly to
ISP customers around the world through seven DVB platforms
and SCPC carrier services covering India, South and East Af-
rica, Central Africa, Asia and Latin America, making New Skies
one of the largest Internet-over-satellite players in the industry.
Contact: www.newskies.com,
Southern Africa: Martin Brasg, tel: +27-11-6402745, email:
mbrasg@newskies.com,
Africa: Jean Pierre Kabanda, tel: +44-207-389-8300, email:
jkabanda@newskies.com

Contacts:
Satellite operators:
PanAmSat: www.panamsat.com
Newskies: www.newskies.com
Intelsat: www.intelsat.com
Eutelsat: www.eutelsat.com
Satellite capacity wholesalers:
Orbicom: www.orbicom.com
Sentech: www.sentech.co.za
Telkom: www.telkom.co.za
Satellite platforms
MultiChoice: www.multichoice.co.za
LeSat: www.cfi.fr
Vivid: www.sentech.co.za
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ITU Africa 2001

In the beginning was analogue transmission.
The nations of the world joined together to
form the ITU, in order that they may allocate
the naturally occuring electromagnetic fre-
quency “bandwidth” to their national and
private broadcasting concerns. There seemed
enough to go round, but now there is clearly
not enough at all, to service the demands from
television, telephony, internet and other data
services. Digital transmission is a response to
the demand for more transmission services.
What happens in digital broadcasting, is that
the analogue broadcast is converted into dig-
ital information. The actual transmissions do
not change from the waves of electromagnetic
energy that they are at present. Rather, the
content of the transmissions changes from
being the actual shape of the waves them-
selves, to being parcels of binary informa-
tion. This information consists of a series of
on or off signals, as morse code is composed
of dots or dashes, and computer code is com-
posed of ones and zeros. In audio systems
we hear two tones on fax machines and mo-
dems, the beeps of the digital age. Interesting
things can be done to digital video images,
including special effects in digital editing.
What is of more interest in transmission is
that video signals can be compressed so that
five to ten digital television channels can fit
into the bandwidth previously occupied by
one analogue channel. In one example, this is
done by not having to copy parts of the pic-
ture that are the same. The more motion in
the picture, for example sporting channels,
the harder it is to compress.

Goverments are interested in digital because
they can offer more television channels, which
may include educational or cultural or com-
mercial pay TV services. They can also sell
the freed-up bandwidth to other commercial
television services or to other sectors such as
data, internet and telephony. So the trend to
digital seems inevitable for commercial rea-
sons alone.

Will this change be costly? As mentioned
above, digital transmission uses the same elec-
tromagnetic energy waves, so the transmis-
sion network does not need to change, but the
content format does. Many African broad-
casters already have some components of dig-
ital equipment for programme production.
Some have digital control rooms. Conversion
of analogue programming to digital is also

In the beginning
In the beginning was analogue. “Electromagnetic” energy waves travel across space and can

be received by simple electronic equipment. Configure that equipment right and we can send
pictures and sound using these waves. Presto, the television set. Last century, lots of uses for
these waves were devised, with the radio frequency proving most convenient for national
broadcasting. Only problem is that the various services have to be separated from each other,
or they interfere with each other to make comprehensible reception impossible. This is done
by ensuring that each service is limited to a certain bandwidth, or frequency, or wavelength.
This is done basically by using transmission and reception antennae of a certain size. The ITU
was set up to organise the allocation of the frequency spectrum for the greater good, on behalf
of the nations of the world. We have found that frequencies other than those originally called
radio can be used: microwave frequencies are used in MMDS television services and in cellular
telephony throughout Africa. C-band and Ku-band are suited to satellite transmission. In the
future satellite operators will use Ka-band. Other frequencies may be utilised, but it seems
that there is a practical limit to the range of the electromagnetic frequency spectrum.

Cellular telephony is an interesting solution to this limit on spectrum. OK, so you can pack
say ten simultaneous phone calls into the frequency you’ve been allocated. What you do is
divide your target area up into cells. Each cell can carry on ten telephone calls at the same time
(and link to all other cells on the system). Thus, number of users becomes numbers of cells
times ten. This solution has now been proposed for wider application such as data and even
digital broadcasting, as an alternative to cable.

fairly easy. The actual transmission network
need not change much, so the migration to
digital need not be too costly to impliment
for broadcasters. But the real cost will be to
the viewer.

The viewer needs to be able to decode the
digital signal so the analogue TV set can dis-
play the TV programme. This needs a “set-
top” box, also known as an integrated receiver
decoder (IRD). Now, these boxes in mass pro-
duction are rumoured to have material cost as
little as US$10, but are typically retailed at
US$100-400, depending on complexity. Strat-
egies to make available low cost decoders in-
clude government subsidy, and financing
through license fees.

Botswana is in the enviable position of be-
ing able to decide now how to transmit its
new national television service. One (uncon-
firmed) proposal in the air is that the trans-
mission service will be digital from the begin-
ning, so all TV sets can be sold with set-top
boxes already included or as cheap accesso-
ries. The advantage of this is that, while the
initial service may just be one national chan-
nel, distributed by satellite or microwave to
regional terrerstrial transmitters, there remains
the flexibility for delivering future
multichannel services, and here is where it
starts to get exciting. If Botswana evolves its

broadcasting system in this way, it can enable
the set top boxes for later pay TV services.
Then, when these are introduced it will be a
simple matter to market the “smart cards”
that will allow viewers to receive the pre-
mium services. Existing transmission services
can be used, no need to install satellite dishes
and decoders in the homes of viewers.

Want more excitement? What about mak-
ing some of this digital bandwidth available to
data services. Presenting these in order of com-
plexity and achievablity, let’s talk about elec-
tronic programme guides and teletext serv-
ices. These are effectively data transmitted
by television, which can be acessed by the
remote control, and have been proven to be
commercially useful.

A jump ahead into interactivity. This is
where the boffins make it sound really con-
fusing: video on demand to deliver all kinds of
programming from education to movies, when
the viewer wants it, gambling services, te-
lephony, shopping. This area is a minefield of
jargon from competing technology companies
but basically they all require interactivity, that
is the ability for the viewer to “backhaul” his
or her wishes to the broadcaster or service
supplier. This is what the internet is already,
an interactive service. But internet does not
yet have the capability to deliver video

Digital desire
After the politics, top of the agenda at ITU Africa 2001 will be migration to digital. This is a subject that has been made
complex by the fantastic visions of broadcast engineers who proclaim a future world where all things electronic, from your
fridge to your bank account will be connected by a marvellous digital system which can do anything we dream of. This is all
possible, but before our readers think that this is something that doesnt apply to “developing countries”, we’d like to make
it plain that the matter is really quite simple and unavoidable. Most ideas for this story were developed at IBC in Amsterdam
September 2001, and at Broadcast World Africa, Johannesburg, October 2001, and the writer, Russell Honeyman, would like
to thank the many people he spoke to in order to clear his mind about the complexity of “convergence” and “digital
television”.
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ITU TELECOM
AFRICA 2001
 ITU TELECOM AFRICA 2001 will be held from
Monday 12 to Friday 16 November 2001, hosted by
the Government of the Republic of South Africa at
the Gallagher Estate. This venue is located at
Midrand, between Johannesburg and Pretoria, and is
close to South Africa’s largest concentration of ho-
tels. The venue offers advanced forum facilities and
over 28,000 m2 of gross exhibition space. AFRICA
2001 therefore promises to be the biggest telecom-
munications event ever held in Africa.

Yoshio Utsumi, Secretary-General of the Interna-
tional Telecommunication Union (ITU), said: “The
ITU is delighted to have the opportunity of staging
an event as important as ITU TELECOM AFRICA
2001 in South Africa. Africa is the region of the world
still most in need of telecommunications develop-
ment, and it is my hope that the AFRICA 2001 event
will enable us to take another leap forward in this
most important of areas.” It will be the one place
this year where Africa’s policy makers, industry
experts and innovators can meet and share with each
other the progress they have made for the benefit of
the world’s people.

The ITU’s unique position as a specialized agency
of the United Nations enables it to bring together in
Johannesburg all the strategic players in the world
of telecommunications, where visitors, exhibitors and
speakers will have access to the technology and ideas
that will shape the future for Africa. The event com-
prises an Exhibition and a Forum.  See www.telcat.net
for a continuously updated list of exhibitors and
www.itu.int/AFRICA2001/forum/index.html for full
details of the Forum, including the programme, ses-
sions and speakers.

The AFRICA 2001 event wi l l  be the 25th

TELECOM event since World TELECOM was first
held in Geneva in 1971. The regional events, which
include TELECOMs for the Americas, Asia-Pacific
and Africa regions, were introduced in 1985 in order
to address the more specific concerns of the indi-
vidual regions. Since then these events have grown in
size and prestige and have become the most respected
and authoritative in the world. Previous AFRICA
TELECOM events took place in Johannesburg, South
Africa in 1998, Cairo, Egypt in 1994, Harare, Zim-
babwe in 1990, and Nairobi, Kenya in 1986.

The previous regional event in Africa, AFRICA
TELECOM 98, was attended by 443 exhibitors,
nearly 20,000 participants coming from 117 coun-
tries, and 475 VIPs, comprising Ministers of Com-
munications, Delegates from Administrations, Am-
bassadors, Directors-General, and Chairmen and
Chief Executive Officers. The event was hailed as a
triumph by many of Africa’s leaders. AFRICA
TELECOM 98 was notable for the commitment and
tremendous spirit of optimism expressed by govern-
ment ministers, exhibitors, Forum speakers, delegates
and the world’s media.
Contact: Piers Letcher, Press and Public
Relations Officer, ITU TELECOM, tel: +41 22
730 6602, fax: +41 22 730 6444, email:
piers.letcher@itu.int

Convergence
Content and Transmission
ITU Africa 2001 & Sithengi 2001

Africa Film & TV will be exhibiting at both Sithengi 2001, the Film &
Television market held annually in Cape Town, South Africa, and ITU
Africa 2001, the telecommunications exhibition and conference that cycles
around the world. Both events happen this year on exactly the same dates,
12-16 November 2001. But neither event will eclipse the other: in this age
of digital convergence, when barriers between TV, telephony and internet
are breaking down, the broadcasting world is evolving into two main sec-
tors : content, and transmission. Sithengi is for content producers, ITU is
for transmission managers. In our efforts to serve Africa’s broadcasters
best, Africa Film & TV must straddle both events. We hope to meet many
of our clients in both content and transmission at these events.

through the small bandwidth offered by telephone lines. So, connect your TV
set to a modem and telephone line, and you can place bets while watching the
horses on TV. Or go shopping. In this way, internet can be delivered via TV.
This technology is already on sale: TAK TV in France and Microsoft Web TV
in the USA. All you need is an enhanced TV set to do internet on the TV. The
TV lounge may not be the environment you want to send your email in, but
may be a low cost solution for enabling more people to have access to the
internet.

Delivering internet, or interactice services via terrestrial transmissions re-
quires that small transmission cells are used (see cellular telephony in the
“Beginning” box before). This might not be a viable proposition in many terri-
tories at the moment, but the point is that migrating to digital enables television
to join the world of “convergence”: where all transmissions, whether telephony,
television, video, audio or data and internet are reduced to digital information,
and can be transmitted by satellite, cable or wire, or by terrestrial means. It
does seem certain that a lot of interesting services will evolve out of this.

So, for cautious broadcasters, the plan is this: start planning digital transmis-
sion now, and maintain the old analogue services for the bulk of your viewers.
During the transition stages, introduce extra digital services to entice viewers to
buy the set top boxes. Make the set top boxes cheap by financing them through
subscriptions to a digital pay TV channel. Introduce interactive services when
they’ve been proved. Switch off analogue when you’re ready. The UK seems
to be following this model, and rumours abound that South Africa will soon
follow. One of the main stumbling blocks is the adoption of electronic formats
which will be common between video, data and interactive services, and many
expect the South African Department of Communication to lead the format
debate in Africa.

Digital broadcasting standards
and buzz words

Allison Grinwald chairs the Digital Broadcasting Advisory Board (DBAB),
which is reporting to the South African Minister of Communications. Accord-
ing to the presentation given by Allison Grinwald at the Broadcast World
Africa (BWA) 2001 conference, there are three major competing interna-
tional format standards for Digital Television Broadcasting:

• CODFM, which is the modulation system which has been developed as
DVB-T standard in Europe

• 8-VSB modulation system developed by the ATSC in USA
• (BST)-ODFM system developed as ISBD-T under Japanese leadership

The main buzz-words used at BWA to describe Digital Television Broad-
casting were:

DAB: Digital Audio Broadcasting for radio
DTT: Digital Terrestrial Television
DST: Digital SatelliteTelevision
iTV: InteractiveTelevision
HDT: High DefinitionTelevision

ITU Africa 2001
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New initiatives from Sithengi Cape
Town market 2001
Sithengi 2001 started on its sixth year as the Southern African International Film and Television
Market with the appointment in June 2001 of Mike Auret as the CEO of the organisation.
Sithengi 2001 will be held at Artscape (the Nico Malan Theatre complex) in central Cape Town
from 12th – 15th November 2001. As the only event of its kind on the African continent, Sithengi
provides a unique platform for the trade in film and television programming, allowing industry
practitioners from around the world to forge new relationships and to buy, sell and promote
their products on an international scale in an African context.

Programme Market Place
Styled as Africa’s Premier Media Event, Sithengi attracts over 1500 delegates from more than

42 countries. Sithengi’s region comprises the Southern African Development Community (SADC)
countries and they receive increasing support from industry professionals from the francophone
countries in sub-Saharan Africa. As a result Sithengi aims to become the market place for Africa
as a whole. In addition to African broadcasters and producers from around the continent,
delegates include sales agencies from South African, European, and European-based American
studio networks and television channels, a number of international buyers and co-producers
plus many independent producers, directors and film professionals from throughout the world.

20th Century Fox International Distribution United Kingdom
A F M Lighting South Africa
Action Time United Kingdom
Adastra Film Productions South Africa
Africa Film & TV Zimbabwe
African Broadcast Network South Africa
Amaka Igwe Studios Nigeria
Australian Broadcasting Association Australia
BBC Worldwide United Kingdom
Blue Pulse Pictures South Africa
Capricorn Programmes United Kingdom
Carlton International Media Ltd United Kingdom
Channel 4 International United Kingdom
Conference Of Motion Picture Practioners Of NigeriaNigeria
Danish Broadcasting Corporation - DRTV Denmark
Daro Film Distribution Monaco
FJE Film And TV GMBH Germany
Fremantle International Distribution United Kingdom
Granada International United Kingdom
Independent Producers Organisation South Africa
International Video Fair Trust Zimbabwe
Island Studios South Africa
Media For Development Trust Zimbabwe
M-Net South Africa
Our Own Films Ltd Nigeria
Paramount International Television United Kingdom
PACT United Kingdom
Promarte LDA Mozambique
RSM Software Support South Africa
Sandon Associates South Africa
Screen Africa South Africa
South African Broadcasting Corporation South Africa
Synergy Films South Africa
The Digital Content Company South Africa
TWT (Transworld Television) Lebanon
VGI Entertainment Ltd United Kingdom
Vanguard Newspapers Nigeria
Warner Bros. International Television United Kingdom
YATV Africa South Africa

Exhibitors at Sithengi
This year’s Sithengi has
an exciting programme
line-up with elements
that will interest all seg-
ments of the content creation industry. For those wanting to find out
more about new Film Finance opportunities, Sam Bhembe of the
IDC, Kevin Wiles of Merchant Bank and Julia Lamberth of KPMG
will lead a discussion on the finance environment and how to access
new funds that are becoming available. For Africans outside of South
Africa there will also be discussion of the ACP-EU production and
distribution fund and case studies on filmmakers like John Riber Yel-
low Card and Simon Bright Mama Africa on how they have raised
money for their projects.

Documentary Film Makers
For documentary filmmakers there is of course the launch and

screenings of the highly successful Steps for the Future project on the
weekend prior to Sithengi with feedback during a panel discussion
and screenings at Sithengi itself. In addition Sithengi and the UNDP
Small Grants Fund would like to initiate a process of documentary
filmmaking around conservation and sustainable development issues.
The process will be discussed and formulated at the “Communities
and Nature” seminar on Wednesday 14 November from 11am to 1pm
at the main theatre.

Coproduction
Coproduction will be high on the Sithengi agenda with a delegation

of 10 Italian filmmakers attending Sithengi to discuss European co-
production and to showcase their films as part of an Italian Film
Festival. In addition, Pat Ferns, CEO and President of the BANFF
Television Festival will be meeting with interested producers to dis-
cuss Canadian/South African co-production and to lay out plans for
the African Focus at BANFF 2002. Finally the British High Commis-
sion and Trade Partners UK will hold a round table discussion led by
Graham Benson of the British Producers Association PACT on co-
production opportunities with the UK.

Digital Filmmaking
New Technology takes centre stage at this year’s Sithengi with a

seminar on Digital Filmmaking  “World Wide Vision” given by Steven
Bayly of the National Film and Television School, London. In addi-
tion, opportunities in New Media will be discussed at the “African
Content, New Media” workshop with panellists from Endemol, M-
Net, Underdog and AfriCam. Finally there will be a new digital film

Sithengi 2001
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festival which will run with Sithengi called Resfest and the
films will be shown at the IMAX Theatre on the water-
front.

Pitching Forum
For those selling their new ideas there will be the pitching

forums with exciting panellists. Some of those who have
already confirmed participation on the panels are Diane
Weyermann of the Sundance Film Festival Script Labora-
tory; Sandra Den Hamer of the Rotterdam Festival; Bengt
Toll of the Göteborg Festival; Nick Fraser of BBC World-
wide; Metta Hoffman-Meyer from TV2, Denmark; Claire
Colart of RTBF, Belgium; Jonathan Wacks, Hollywood Pro-
ducer and Director; Pierre Merle ARTE; Jason Daniel Fre-
mantle TV; Rudolph Wichmann and Olivier De La Haye,
international producers of South African Projects. In addi-
tion to the pitching forums delegates will get to meet with
these invited guests at breakfasts and lunches run by Sithengi.
This year there’s a prize for the best pitch at the Sithengi
International Pitching Forum. The Göteborg Film Fund
Award has committed an amount of R80,000 (+US$ 10,000)
towards  the best project pitched. To this end, Sithengi’s
2001 Pitching project featured the following components:
1. Research Phase (on-going);
2. Regional Co-production Pitching sessions (on-going);
3. Pitching Training Session 11th November;
4. Market Simulation Session 12th November;
5. Feature Pitching Session; 13th November;
6. Documentary Pitching Session 14th November;
7. TV Series Pitch 15th November.

For the creatives out there, Jonathan Wacks, producer of
Repo Man, and director of Powwow Highway, 21 Jump
Street and many others, will be giving a Directors Workshop
prior to Sithengi to a limited number of aspiring or working
directors.

Sithengi World Cinema Screenings
The aim of the Sithengi World Cinema Screenings is to cre-
ate an alternative window through which to celebrate and
showcase cinema from Africa and the developing world, in a
similar manner to the genre of music that has become known
as World Music. The Sithengi definition of World Cinema is
simply cinema from around the world. On closer inspec-
tion, however, World Cinema additionally reflects the cul-
tural or social realities of the filmmaker through the use of a
cinematic structure that is often geographically specific (the
languid, slow-moving landscapes of many African films
spring to mind.) Expanding the definition further, World
Cinema can also be as simple as films made with dialogue in
a language other than English.  The Sithengi World Cinema
premiere Screening will be on Monday 12 November.
Screenings will be during the event at 17:30, 19:30 and
22:00hrs. Although the programme will be open to the pub-
lic (R15.00 per ticket: US$1.8), delegates can enter for free
with their market badge.
  Finally for film buffs Sithengi will offer a great line-up of
films including Oliver Schmidtz’ Hijack Stories, Raoul Peck’s
Lumumba, Ken Kaplan’s Pure Blood, Gavin Hoods’ In
Desert and Wilderness, Akin Omotoso’s God is African
and Malunde from Do Productions. In addition one film
from the Mama Africa series will be shown every night and
there will also be five 1-minute films shot by SA directors
prior to each main movie. As mentioned above there will
also be a Digital Festival called ResFest happening at the
IMAX in association with Sithengi, and the Italian Film
Festival will run directly after Sithengi at the Cinema
Nouveau.

Sithengi 2001 Production

The African Game : Wildlife
management controversy
By Mélanie Sirdey-Coid
A new TV series about wildlife management in Africa, The African Game, is
being offered to African and international broadcasters. The series focuses on
methods of conservation of the environment on the continent, especially the
controversial use of game culling and hunting for population control and local
community benefit. The African Game is a six part TV series that makes the
case for population control in game conservation. Director/cameraman, Pierre
van Heerden says: “these programmes should be broadcast and seen by every-
one concerned about the preservation of Africa’s biodiversity”. The series
describes the assault against African wildlife in recent years. Most African
countries went through a civil war between 1966-1980. The wildlife resource
in those countries was partly
used to fund the civil wars; in
other words, rhino horn and el-
ephant ivory were traded for
guns and ammunition. For in-
stance, between 1979 and
1989, 500,000 elephants were
lost. It is unacceptable to blame
only the poachers and we have
to keep in mind that the arrival
of the Europeans and modern
civilisation upset the natural
balance. After these wars, Southern Africa faced the problem of the destruc-
tion of the biodiversity in the wildlife areas. This in fact has led to over-
conservation in the form of National Parks and Reserves, especially in South-
ern Africa. Consequently, the local tribes people were and still are banned
from using their own wildlife. In some East and Central African countries the
wildlife has been under severe pressure, with some of the mega-herbivores on
the verge of extinction. Countering the situation with over-conservation has
led to over-population, especially with regards to the elephant population in
southern Africa, which has led to the destruction of the environment. Despite
this reality, population control methods practiced by wildlife experts in southern
Africa have met with great opposition and were even banned by the public and
opposition groups. However, the southern African wildlife experts have never
only opted for drastic measures such as culling. A lot of money, time and
effort has gone into investigating and implementing alternative methods of
population control. Yet, these active management decisions to control over-
population and to stop habitat destruction have always met with opposition.

The ongoing battle between politics and wildlife is the subject of The Afri-
can Game TV series. The African Game concludes that, if we want to prac-
tice conservation, then entire ecosystems have to be protected. Breeding pro-
grams have brought species back from the brink of extinction. The successes
achieved by community involvement programs have proven this to be a viable
alternative to a protectionist approach, and is, in fact, the only option for the
future of wildlife. To ensure the survival of Africa’s unique biodiversity, there
needs to be a universal acceptance of the philosophy of responsible utilization of
sustainable resources. The African Game analyses the negative effects of anti-
utilisation campaigns and the successes achieved by the active management of
wildlife populations.

The African Game is a six part series of half hour documentaries. Each episode
starts with a short recap of the previous one. Production of series commenced in
1992 at the height of one of the worst droughts ever in southern Africa, and was
completed seven years later in 1999. During this period, the producers filmed in
South Africa, Zimbabwe, Botswana and Namibia. The African Game is a
coproduction between Oracle Television Productions of South Africa, the Interna-
tional Council for Game and Wildlife Conservation and the International Game
Foundation, both based in Paris, France. The production has been endorsed by
southern African conservation agencies such as the Africa Resources Trust, The
Rhino and Elephant Foundation, South African CITIES Implementation Project
(SACIP), the Chamber of Wildlife and the Endangered Wildlife Trust.
Contact: Pierre van Heerden DASC,  email: oracles@global.co.za

Pic: C Coid
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Taxi Brousse
Based on real events, the series Taxi Brousse is co-produced by the
Burkinabese production company, ClapAfrik and by the Beninese
Press Agency Proximities Television, with the support of Canal France
International, the Fond de Soutien à la Production Francophone du
Sud and the French Ministry of Foreign Affairs. This series is a mix of
drama and documentary, denouncing with insolence and humour the
corruption and extortion against the citizens.

Koffi (a taxi driver), Woulou Baba (a fetishist who lives inside a
baobab tree), an old Peugeot and a hunting fly are the ingredients of
the Taxi Brousse series. The two main heroes come upon several
adventures, often fantastic, but always directly inspired on real facts
(e.g.: an evangelist organises false miracles; a company director em-
bezzles twelve million to entrust them to a charlatan, etc). Each epi-
sode of the series is made up by 7 minutes of report and 17 minutes of
drama. The whole is introduced by a comic-presenter.  The series Taxi
Brousse is currently broadcast by Canal France International and TV5.
These two channels don’t have the exclusive rights to broadcast this
series across the world.

ClapAfrik is run by scriptwriter Daniel Kollo Sanou and Pierre
Rouamba. The journalists Jerome Badou and Emmanuel Adjovi are
the directors of  Proximités Television. Claude Balagoun, actor, direc-
tor and producer at LC2 and Ignace Yechenou, actor, author, director
and scriptwriter have collaborated on the production of some epi-
sodes of the series.

For instance, Chasse à l’Homme like the whole series Taxi Brousse,
was  presented to the International Festival of Audiovisual Programmes
(FIPA) hold in Biarritz, France. Chasse à l’Homme (26 min.) by the
Beninese filmmaker Claude Balagoun, is a mixture of drama and re-
port. According to its author, it is based on political events, which
took place in Togo in 1998. The documentary begins with a short
report on the game reserves in Togo where thousands of people were
living in the nineties. Then, by means of the drama, Chasse à l’Homme,
tells about the evacuation attempt of an African village by soldiers
who were under the orders of a corrupt and unscrupulous Ministry of
Environment. The main characters of the film, the taxi driver, Koffi
and Woulou Baba, the fetishist manage to avoid the confrontation by
using the fetishistic practices.  The series Taxi Brousse will be broad-
cast on the international television channels before being broadcast on
the Beninese channels.
Contact :  Proximités Télévision , 01 B.P. 3315 Cotonou ,
Bénin ;  Clapafrik :  01 B.P.  1882 Ouagadougou 01 Burkina
Faso, tel : +226 25 15 23, 25 96 78, fax : +226 38 23 25,
email :  clapafrik@yahoo.fr, Pierre Barrot, tel : +229 31 46
74, fax : +229 31 46 66, email :   periprod@intnet.bj

Shanda: A multimedia
project on Tuku’s music
 Oliver Mtukudzi, affectionately known as Tuku, is national treasure
in his native Zimbabwe.  As one of Africa’s most prolific songwriters
and performers, Oliver and his Black Spirits’ growing popularity,
commands top billing at international world music events. Africa Film
& TV attended a preview of the work in progress and talked to the
respective producers and performers.

Shanda (Shona for “work”) is a 70 minute feature documentary,
exploring Oliver’s career through twelve songs, selected by Oliver,
spanning the length of his remarkable career, from his first recording
“Dzanzimomotera” (1976) to “Shanda”, a current hit from his latest
release Bvuma/Tolerance (2000). Up close and personal interviews
with Oliver, combined with archival photographs and footage, begin
to expose the historic and social fabric of Zimbabwe. Performances
captured on low cost digital video and audio technology in the heart of
Tuku-country, provide a fresh and spontaneous film with remarkable
production values.  Shanda is a pioneering project of Cross Culture,
a company recently registered in Zimbabwe by husband and wife

Production

filmmakers, John and Louise Riber, known across the continent for
their Zimbabwean features Neria and Yellow Card.  The seventy-
minute video will be transformed to 35mm format at Sasani’s Video
Lab  in Johannesburg, complimented with a stereo Dolby soundtrack
from Chris Fellows Studios.  Cross Culture anticipates significant
cinema audiences in Zimbabwe and South Africa and selection to
international film festivals, where it will secure international broad-
cast opportunities, followed by DVD and video distribution. The
simultaneous release of the film and the live album will serve to cross-
promote international distribution for the film and the album.  Shanda,
an optimistic story from Zimbabwe, celebrates African social and
cultural values.  The project is a model for collaborative production
which will demonstrate that a well-conceived, low cost production
can find worldwide audiences and make financial sense. For a preview
and to learn more about this innovative independent project, visit the
Media For Development Trust desk at Sithengi 2001.
Contact: John Riber, Cross Culture, email: mfd@mango.zw

New Directions Master
workshop at Zanzibar
The M-Net New Directions Africa 2001 Master Workshop kicked
off in Zanzibar on the 27 June and ended on 4 July 2001; participants
from seven countries attended the scriptwriting workshop.
The culmination of the workshop will be the making of a series of 26-
minute short drama films (to be shot in participants’ home countries)
and one 26-minute documentary to be made in South Africa. Sasani’s
MCC Logical Designs will be supplying all camera gear, and The
Video Lab will be providing offline, online and audio post-production
services for all short films. One of this year’s facilitators at the ZIFF
workshop, was Sasani Film’s Barry Strick. He presented a post-
production seminar to the workshop filmmakers who will be produc-
ing the five short drama films. Strick dealt with the methodology of
post-production and covered the processes that the filmmakers will
be following as they complete their short drama films. Says Strick: “It
is a vital link for Sasani to be part of the pre-production process and
to be able to interact with filmmakers from around Africa. It is im-
perative to discuss post-production in depth well before the camera
rolls, and I was fortunate enough to do so at last year’s New Direc-
tions Master workshop on Goree Island, Dakar, Senegal. It’s also
great to meet the New Directions participants prior to the commence-
ment of their shoots and put a face to the mystery of post-produc-
tion”. Contact:Vicky Saunders, Channel,  email: vicky@channelpr.co.za

The Keepers Of The Planet
The Keepers of the Planet is an optimistic, hopeful series, countering the
constant avalanche of information on the gradual destruction of our world
and its species. It is a series of thirteen episodes that shows us initiatives
of people and organisations not prepared to resign themselves, who day
by day achieve extraordinary successes in the care and conservation of
nature. Following these guardians, the thirteen episodes discover species
that have been saved from extinction, jungles now returning to life thanks
to education and the care of local natives, research and technology placed
at the service of species.  During the years of filming, the nature-docu-
mentary crews of Transglobe Films had to face extraordinary challenges,
the result of which is never-before-seen images of wildlife. The Keepers of
the Planet will take you from dangerous sea crocodiles in Australia to the
elusive Sumatran rhinoceros in Borneo (one of the rarest mammals in the
world); from large anacondas in Venezuela to the mating of tigers in India;
from the Walrus Islands in Alaska to the feeding frenzy of the sharks of
the Great Barrier Reef; from the silent wanderings of the aye-aye in the
Madagascan night to the breeding and egg-laying of thousands of pink
flamingos. All of them are the stars of this series, and behind them there
are always selfless scientists who dedicate their lives to protecting them,
struggling to ensure their future.
Contact: Joaquin Linares, MD Gondwana Films, tel: +34 91
634 10 66, fax: +34 31 634 18 96, e-mail: gondwana@ctv.es
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VENUE: Main Theatre
SHOWTIME: 7.30pm

DATES
RAYA (South Africa) 12 November
RICHES (Zimbabwe) 13 November
CLOSE UP ON BINTOU (Burkina Faso) 14 November
UNO�S WORLD (Namibia) 15 November

Six dynamic tales of modern Africa
told by women

Six dynamic tales of modern Africa
told by women

in association with

for more information please visit our websites on www.zimmedia.org  or  www.mama-africa-online.org

SHOWING AT SITHENGI

WINNERS AT
Bermuda
Ougadougou
Milan
Zanzibar
Cannes

present
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African productions: embracing
Reality TV and international interest
By Isla Haddow, freelance journalist

The reality TV wave, currently the most popular TV genre world-
wide, has swept through and gripped Africa. Not only is Africa a site
for international productions of the genre, but frustrated with interna-
tional fare, the continent has also embraced her own version of the
concept. As usual broadcasters, with the exception of M-Net, have
been typically slow on the uptake.  Genre kingpin, Survivor, launched
its third series, Survivor Africa, in the US on 11th October 2001.
Filmed under stringent secrecy in Shaba Game Reserve, near Isiolo,
North Eastern Kenya through July and August, director of the Ken-
yan Facilitators Ponact Productions, Jenny Pont claims that Survivor
3 provided employment for over 200 Kenyans: “With maximum ben-
efits to the local community, the main crew from overseas were Ameri-
can and Australian, with a few Canadians and English. A few select
Kenyan crew will be moving on to Survivor 4.”

Pitting their wits against each other and the African bush, this
version of USA’s Survivor is expected to entice more audiences than
previous ones. Africans, no longer content with imported versions,
have decided to adapt the genre for themselves. Led by the South
African production industry, African Real TV is beginning to make
inroads into the continent’s production, and show just what can be
done.  In June, Anant Singh (producers of Mr Bones) announced that
Videovision had bought the rights to Survivor South Africa from
Castaway TV. Survivor South Africa is currently in pre-production
and is touted to take place either on the Bazarutto Archipelago in
Mozambique or deep in the bush. But it has not cornered the local
“survival” niche. There is a rival in the survival genre in the form of
Endemol’s home-grown Savages. Recently enrolled in the reality-TV
hall of fame, South Africa’s largest production company, Endemol
South Africa launched its pilot of 2 weeks of competitive “bush”
isolation on the 9th September. The concept focusses on leaving un-
initiated city slickers stripped (one set of clothing, minimal tools, no
food) in the African bush for 12 weeks to cope with the dangers of
animals and the rigours of food gathering. Endemol is currently seek-
ing investors in the concept.

Produced by M-Net and Endemol South Africa, Big Brother South
Africa locked its 12 contestant into a specially built house on M-
Net’s converted parking lot, in Randburg on 26th August 2001. The
South African version has achieved similar audience response to its
international counterparts, breaking all records across media: the third
external telephone and email voting by viewers saw 1,409,175 votes
cast. Using 27 cameras, 68 microphones, 47 monitors, nine kilometres
of video cable and 14 km of audio cable, the series is broadcast live 24
hours a day (with weekly highlights) on the M-Net pay-TV network
in South Africa and across Africa via its sister company MultiChoice’s
DStv. It has also generated the largest Internet project in South Africa:

an interactive website, including live
streaming, which was designed and is
constantly updated by new-media
specialists, Underdog Digital and M-
Web Business Solutions. Its success
is indisputable: the Big Brother
website received 280,000 registered
users in 28 days, receives 2,100 emails
daily and boasts 30 million page hits.

Against a background of protest by
the industry, M-Net channelled a sig-
nificant amount of their commission-
ing fund (technical equipment alone

   Leon Schuster in Mr Bones

Production

exceeds R10million
(US$1.1m)) into acquiring
the rights and developing
Endemol International’s Big
Brother. Big Brother has a
phenomenal following
around the world boasting
a viewership of more that
2bn in 18 countries. Ger-
many has just completed its
third series and Portugal,
Denmark, Norway, Poland,
Argentina, Australia are on
their second. Worldwide, 27
series of Big Brother have
been produced so far. At
100 hours of television per
series it amounts to 2,700
hours of television. In the
UK, an incredible 10 mil-
lion people watched the climatic end of Big Brother. At its peak, the
show attracted 56% of all people watching television. The UK Big
Brother site at one time used up almost 40% of the United Kingdom’s
available bandwidth.

African broadcasters slow to take the
plunge
Although the international popularity of reality television is undis-
puted, Africa’s broadcasters have been slow on the uptake. With
broadcasting authorities increasing local content percentages and strong
competition over audiences in Africa’s over-populated liberated broad-
casting arena, 24hour reality TV seems ideal for the African audience.
However, on the African continent the genre is currently only avail-
able free-to-air in South Africa (US Survivor series was flighted on
SABC) and the Big Brother continental access only available through
pay-TV.

Pan-continental network, TVAfrica relying mostly on US sit-coms,
soaps, and talk shows to entice the audiences and advertising revenue,
has not shown any signs of embracing the genre. Newer entrants,
African Broadcast Network’s (ABN) unofficial line is: “It is a bit too
early now, but we’ve got something in the pipeline.”

There are some who feel Reality TV will never be successful on the
continent due to cultural and religious strictures. One East African
player was less than enthusiastic: "Success is a relative term. There
are about 200,000 M-Net viewers in the rest of Africa. It's a first
world phenomenon and it goes against the grain in most African house-
holds. Do we put 27 cameras and millions of dollars of production
into a Maasai manyatta (traditional village, ed.)? Or do it in a living
place, which is unlike anything that 99.9% of the continent can relate
to with issues that are even further removed?"

The Reality TV concept provides for unlimited implementations.
There is more than enough room to incorporate cultural and religious
adaptation, even for Africa. But regardless of whether Reality TV is
embraced or not, Africans continue to demand stories about them-
selves, by themselves. In discussions across the continent the need
for local content is a constant topic of frustration. Although it is often
expected that there should be a national agenda with regards to con-
tent, the cost of production in the face of insufficient revenues is bothDaniel Browdy in Promised Land
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On the set of Dead End

The Groomsmen crew and cast

difficult to sustain and justify. However, as M-Net has shown, this is
where the continental networks have the strength and the revenue to
excel. Both TVAfrica and ABN are looking to up their local content.

Savannah Maziya, Chief Executive Officer of ABN, expresses her
company’s commitment: “Make no mistake, we are firmly commit-
ted to developing and providing our station affiliates with local Afri-
can content – programming produced by Africans for Africans, as
well as for the global marketplace.”  In line with this, ABN has launched
an African Movie of the Week, featuring 13 of Africa’s most highly
acclaimed movies

TVAfrica’s main local content focus across the continent has been
on their sports offering, Premier Sport. This is perceived as comple-
mentary to the broadcasting needs of the state broadcasters, with
joint ventures and sharing of expertise and facilities being the order of
the day. African content is definitely on the rise on the pan-African
network. TVAfrica East Af-
rica has just bought rights to
a locally produced “sharp”
mini-series (with training and
advice from BBC) called
Heart and Soul. “The first
rule of any TV network –
get your news sorted out” is
TVAfrica’s acknowledge-
ment that their news content
(currently provided cour-
tesy of BBC World) has yet to be addressed.

Continental and international sales up
Meanwhile, Africa still attracts international companies as a film lo-
cation, while film and programme production across the continent has
attained new heights and increased commitment from continental and
international broadcasters.

Namibia is standing in for Ethiopia in the action movie, Beyond
Borders starring Kevin Costner and Angelina Jolie. Set during the
1980’s Ethiopian famine, Beyond Borders is partly directed by the
controversial Oliver Stone and Martin Campbell (of Vertical Limit
and The Mask of Zorro fame).

Four feature films for international delivery that passed through
the Sasani doors this year include The Groomsmen, facilitated by Do
Productions (directed by Lawrence Gray and produced by Neal
Nordlinger), Ollie, another kids feature by Peakviewing International,
and two films for German audiences, The Red Phone (starring Arnold
Schwarzenegger) facilitated by Philo Films, and Check into Disaster,
facilitated by Two Oceans. Famed for their impressive output,
Peakviewing is to start shooting Hoodlum & Son in November.

In Kenya, Viewfinders facilitated 90 crews working in Kenya and
Tanzania. Major projects include the BBC’s new David Attenborough
series on mammals, Granada Media’s two hour special on the origins
of man, and Science North’s IMAX Chimpanzee film at Gombe Stream.
Ponact Productions, fresh from Survivor Africa, facilitated the Ger-
man film Nowhere in Africa directed by Caroline Link for MTM
Medien, Munich. It is to premiere in Germany on 20th December.

International appeal for African product
TVFI (Television France International) has claimed that last year African
sales of French product accounted for 3% of French exports in compari-
son to 5.9% for 1998. This might indicate that local African product has
become more popular at home. Africa has also started to entice the inter-
national broadcasting market with many international sales and co-pro-
ductions deals signed in 2001. These include Zimbabwe-based Zimmedia’s
multi-award winning Mama Africa series, which has been sold across the
continent to M-Net (who also co-produced) and Canal+ Horizons. A
theatrical release has been confirmed in USA along with exposure on the
PBS network, and numerous sales in Europe.

Other international programme sales from South Africa include The
African Game (sold to SBS, Australia, AB Sat, France), Flight to Free-

dom (sold to NatGeo, ITN
UK, APTN Kabel 1), The
Guguletu Seven (sold to BBC,
SBSm and RTP), Clowns (sold
to M-Net, Canal+ Poland,
KQED TV, USA), Angels in a
Cage (sold to M-Net), and
Carlos Caroloso - An Inde-
pendent Spirit, which went to
TG4 Ireland, and RTBF.

Local productions at Sasani include FilmAfrika’s The Promised Land.
Shot entirely in the Karoo, The Promised Land is the first South African
feature film to be shot entirely on high definition HDcam. After discus-
sions with Sasani, VideoVision Entertainment also adopted the HD for-
mat for their next film Dead End.

South Africa’s largest film this year (budget R40m (US$4.4m)) is to be
released in South Africa on the 30th November through UIP. Mr Bones, a
Leon Schuster film produced by VideoVision Entertainment and directed
by Gray Hofmeyr, claims astonishing stunts and special effects to exag-
gerate the slap-stick formula. Mr Bones stars Leon Schuster opposite
David Ramsey (Pay It Forward) and Faizon Love (The Parenthood).
Still in post-production Barry Strick from Sasani Studios claims that the
state-of-the-art post-production company, in association with MCC/
Logical Designs, did “absolutely everything” for the Mr Bones shoot and
post.

ZSETV, a division of the Sasani Group, are currently involved with a
number of projects of international quality, including African Odyssey (a
13-part series documenting the journey of photographer Robin Taylor
through Africa), Get Real (the award-winning youth series for SABC1),
and Take 5 (another ground-breaking SABC youth programme). Debbie
Twaites, Managing Director of ZSETV eagerly awaits the future: “Our
rigorous sales campaign is beginning to pay off, both locally and interna-
tionally, with some really exciting projects on the cards.”

At the Avanti Awards, Malunde, co-produced by Do Production and
Munich-based Traumwerk Filmproduktion and directed by South Afri-
can newcomer, Stephanie Sycholt, scooped six awards in the Feature
Film Category. Set as a road movie, the story follows the unusual
bond that grows between streetwise streetkid, Wonderboy, and the
shell-shocked Kobus, a former soldier during apartheid South Africa.

The threat of fall out
With the world reeling from the tragic acts of terrorism against the USA
on 11th September, and the subsequent war against terrorism, many have
worried about the knock on effect to the African production industry.
Little discernable fall out has yet occurred. In mid-October Jean Hartley
reported that Kenya was “deadly quiet, but we hope that this is a normal
quiet spell (rains are imminent) as we have had no cancellations as the
result of terrorism.”

Simarly, post-production manager at Sasani Studios, Barry Strick claims
that only one or two commercials have cancelled since 11th September:
“there’s been no flood”. He speculates that future prospects for the
industry are not as bad as they initially seem. “The big concern over
production is not the fear of terrorism, but what has been happening
economically before and since then. It’s not just the South African indus-
try; the global industry has been severely affected by the general eco-
nomic downturn and this new impact. For us, on the more positive side,
production companies who would normally shoot in the US or Europe
might be swayed by the current situation to look at shooting elsewhere.”

African audiences are demanding quality African product, the bigger
TV networks are listening and are now investing in innovative, quality
productions that can, and soon will be exported. International companies
and broadcasters who both have audiences clamouring for “unique” sto-
ries are becoming increasingly aware of the production track record of the
bigger industries, and their capacity to tackle almost any genre.

I say this in hushed tones, but perhaps, just perhaps, the African
production is finally getting its act, and its reputation, together and begin-
ning to do its audiences and its production industry proud.
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French programmes for Africa
Mélanie Sirdey Coid, French editor of Africa Film & TV, invited by TV France International and the French Ministry of Foreign
Affairs, attended the seventh edition of Le Rendez-Vous held in Saint-Tropez, from 10 to 14 September 2001, in order to emphasize
the offer of French programmes. The world of television has been changing rapidly with a dramatic increase in the number of
broadcasters and the development of Internet broadcasting. In that context, it’s vital for Africa Film & TV to analyse the place
of French programmes on the African continent. The survey on the international aspect of the French production indicates that
the African continent was good for 3% of French exports in 2000. Fiction is still the best selling genre in Africa (3,4% in 2000
versus 4,3% in 1999), while the next popular genre sold in Africa is documentary with 1,4%, followed by animation with 0.8%.
We will rely on these figures to analyse the French programmes on the African continent.

Le Rendez-Vous 2001 and its overview
For its seventh edition and for the fourth consecutive year, Le Rendez-
Vous was held in the magic site of the provincial town, Saint-Tropez.
Following its mandate to promote and thus encourage world sales of
French television programmes to the international market, TV France
International, the trade association for French producers and distribu-
tors, organises Le Rendez-Vous each year, with the support of the
Ministries of Culture and Foreign Affairs, the CNC, Procirep and the
Laboratory CMC.

Le Rendez-Vous, which is a showcase of the programmes from the
mainland, has a special importance because it gives participants direct
access to the great diversity of French programmes. Contrary to the
huge markets such as Mipcom, MipTV and NATPE, it enables the
participants to take the time to view the programmes that they are
interested in. This year the video library offered 642 programmes
(80% of which were new). These programmes are available on the
website of TV France International: www.tvfi.com (its website
presents 13 000 programmes in French, English, Chinese, Japanese,
and Spanish and 170 member company profiles). At the same time,
there is no better environment to build a friendly and trustful relation-
ship with French partners and discuss with them how French pro-
grammes provide an original alternative to the need for quality and
successful content.

Meetings between French distributors and producers, on the one
hand, and foreign acquisition executives, on the other, gave rise to
numerous transactions, some of which will be concluded during the
month following the event. The large number of screenings and the
numerous contracts signed on the spot reflect the successful adapta-
tion of the content-oriented approach and the establishment of good
relationships between acquisition executives, on the one hand, and
producers and distributors on the other. Thus, this French programme
presentation to the international market, one month before Mipcom,
gives French programmes a competitive advantage.

Rendez-Vous 2001, brought
together 175 programme acqui-
sition executives, programme di-
rectors and managing directors
of 115 channels in 45 countries.
In spite of the invitation by TV
France International, no African
television channel attended the
event. 642 programmes (80% of
which were new) were presented
by the 53 French companies at-
tending the Rendez-Vous and
there were 2968 screenings.

The most frequently screened
genres were: magazine shows/
documentaries (57%) ; films for
television/mini-series (23%) ;
animated cartoons/children’s
programmes (13%). The most
frequently screened programmes

Distribution

Antefilms Production and Zed launch
Akidoo, Guardian Of The Legends  under
their new banner Antezed
The first production under the ANTEZED label Akidoo, Guardian
Of Legends is a 26 x 13 minute series, combining state-of-the-art 3D
animation, shot by Zed
and developed by
Antefilms Production.
In each episode, car-
toon characters go back
in time in search of
those few human be-
ings still sharing an ex-
traordinary adventure
with animals. These are
magic stories that will
enchant children and
are accompanied by a
serious educational el-
ement accessible via an interactive platform.  According to Manuel
Catteau, Zed’s Chief Executive, “Zed has collected the most beauti-
ful legends of our planet and Antefilms Production knows how to
talk to children. By working together, we are simply going to tell
children the most beautiful stories of the human race.” The series, in
production since June 2001, had its first programme screened at
Mipcom Junior in October 2001. Zed is an independent French
corporation founded in early 1996 that has specialised in the pro-
duction of high quality documentary films. Antefilms Production is
an independent French audiovisual production company founded in
1990. Antefilms is famous on the TV marketplace for its animated
TV series that combine traditional animation (2D) with 3D sequences
and special effects.
Contact: Zed, Manuel Catteau, email: mcatteau@zed.fr;
Antefilms, Eric Garnet, email : eric.garnet@antefilms.com

Manuel Catteau and Eric Garnet
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French programme sales in
Africa down
On Tuesday 11 September, during Le Rendez-Vous 2001, the an-
nual study “International Financial Flows in French Television Pro-
duction 2000” was presented  to the national (Le Monde Radio/TV,
La Lettre de l’Audiovisuel, La Tribune, etc.) and international press
(TV Mas: Argentine, The Hollywood Reporter: USA). The report
is pusblished annually by TV France International in collaboration
with INA and CNC.

The study shows that the exportation of French programmes
continues its growth by double digits. Foreign sales and foreign
investment in French productions recorded strong increases in 2000,
+13,4% and +14,2% respectively. Foreign sales of French televi-
sion programmes reached a record of 848 million French francs
(US$ 43m). Western Europe purchases two thirds of all programmes
sold for broadcast outside of France, with Germany being France’s
biggest customer. For the fifth consecutive year the category of
animated productions has the strongest sellers. Animations accounted
for almost 300 million FF (US$), an impressive 35% of foreign
sales. Additionally, there is a continued and constant growth of the
documentary genre, while the category of fiction films grows slowly.

The African continent was good for 3% of French exports in
2000, a slight decrease in comparison with 4% in 1999 and a further
decrease from 5.9% in 1998. However, according to the general
manager at Le Rendez-Vous, Mathieu Béjot, South Africa remains
one of the best clients for France. He deems that all the French
distributors have to consider things in the long term rather than the
short term in order to develop, sell and make some deals in Africa.
He further points out that 1998 was a very good year for the French
exportation and most of the African countries (5,9% French exports
in Africa) bought their programs (which are all still in stock) during
this year. Fiction is still the best selling genre in Africa (3,4% in
2000 versus 4,3% in 1999), while the next popular genre sold in
Africa is the documentary with 1,4%.Le Rouge et le Noir

were :  the TV Film-mini series Nana and the documentary Gérard
Depardieu, distributed by Télé Images International and the animated
children programme: No Hard Feelings Santa Claus!, distributed by
Dargaud Marina. It’s relevant to precise that the mini-series Nana,
based on Emile Zola’s classic, won the award of the Best Mini series
at the Drama Film Festival held from 20-23 September in Saint-Tropez.
The countries that screened the greatest number of programmes were
Canada (295), Finland (287) and Sweden (200).

During Le Rendez-Vous, several press conferences were held and
focused on some of the new initiatives, such as: the creation of the
company AnteZed; the international version of E=M6, the scientific
programme presented by Mac Leggy; the documentary Once upon
an Island by the thematic channel Voyage and the documentary series
6X52’ In Pursuit of Precious Stones produced by MC4 Productions
for RFO & La Cinquième, distributed by Télé Images France Interna-
tional.

 The French players on the continent
With a population of more than 40 million French-speaking people on
the continent, Africa represents a considerable stake and a spring-
board for the promotion and the representation of the French chan-
nels and programmes on the continent. However, the main problem is
that Africa is a very poor market with low prices paid for programmes
(US$200 -1000 per hour, with network programming up to US$5000/
hour).

Thus, insofar as it is quite difficult for French producers/distribu-
tors (Dargaud Marina, Zed, Ellipse Distribution, Marathon Interna-
tional, France Animation, AB International distribution, CNDP, Télé
Images International, etc.) to sell their programme directly to the
African channels, Canal France International (CFI), traditionally called
a “programme bank”, buys audiovisual programmes from the French
distributors, and puts them, under the label CFI Pro, at the disposal
of its TV-affiliates. These programmes are transmitted by satellite to
the channel affiliates. Two other significant players on the continent
are the French-speaking channel TV5 and the Francophone bouquet
Le Sat, which offer programmes in the French language. Le Sat bou-
quet broadcasts nine French channels (including Canal+Horizons).
TV5, as a channel part of Le Sat bouquet, not only offers its own
programming, but offers programmes from its TV partners to boost
its own line-up. Canal+Horizons, also available on Le Sat Bouquet, is
another big French player on the continent.

CFI Pro Afrique
CFI Pro is an audiovisual pro-
gramme provider, which offers
a partnership agreement and a
rebroadcast of its programmes
to foreign television. CFI Pro
Afrique distributes each month
237 hours of programmes (of which 85% are totally free) to its 46
partner channels in 40 countries, i.e. potential of 82 million viewers
aged +15. Most programmes concern French-speaking Africa TV chan-
nels (more than, 14,000 hours per year) but also English and Portu-
guese speaking Africa (more than 5,000 hours per year). Since 1998,
efforts have been made to facilitate use of CFI programmes. For this
purpose, programmes have been grouped into themes and days: sport
on Monday, fiction on Tuesday, and children’s programmes on Thurs-

day etc. CFI Pro Afrique offers the
best of the French programmes:
32.3% fiction, 18% magazine,14.7%
sport, 13.5% children’s programmes,
6.8% games, 6.6% news, 5.4% docu-
mentaries, and 2.7 % music.

CFI Pro Afrique also supplies
African programmes (Au Royaume
d’Abou, Diaspora, Visages
d’Afrique ) and programmes in-

tended for English-speaking
countries (Family in the
Wild, le Rouge et le Noir).

Although from the CFI Pro
Afrique offer, 70% of car-
toons (Marsupilami, La
Dernière Réserve, Robinson
Sucroë, Princesse du Nil),
60% of films for TV
(Navarro, Highlander)  and
68% of documentaries (Nés
parmi les animaux sauvages,
Découvertes du Monde,
Terres et Légendes) are taken
by African TV channels. But
the trophy must go to the
sports offering, especially soccer, which is lapped up by 100% of the
African affiliates. In Africa, the CFI network is the only reliable means
of guaranteeing live broadcasting of major sports events, without the
risk of piracy. Each live broadcast meets with strong popularity. In
1998, in sub-Saharan Africa, the World Cup was watched by 153
million viewers. This popularity is explained by the fact in Africa,
sport is a social phenomenon. To meet this demand, since 1998, CFI
has purchased broadcasting rights on many sports events, mostly for
Africa. The sport is followed by the international and current news
(2X10’ of ‘monitoring’). The news of the continent comes from Afri-
can television but is treated by RFO and then redistributed to the
partners. Fiction is the third most popular genre and is the best selling
genre in Africa. For example, Sous le Soleil (internationally known as
St Tropez: 120 episodes) is a very successful programme in
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Francophone Africa, doing well in Senegal, Mali, Burkina Faso and in
Ivory Coast. The Mexican telenovellas meet a significant interest
from the African viewers. For instance, Tendresse et Passion and
Riviera are broadcast every Saturday and Sunday evenings between
8pm and 9pm. Most of these telenovellas used to be broadcast in
France but weren’t as popular there as was expected.  With regard to
the Anglophone countries, they like to rebroadcast documentary pro-
gramme. Once a month, CFI Pro Afrique offers them a French film
subtitled in English. The French offer in fiction is quite poor for the
English-speaking countries because an English version of the pro-
gramme isn’t always available.

The CFI Pro network is able to circulate work produced in African
countries around the continent. CFI supports the production of TV
serials like Kadie Jolie or Au Royaume d’Abou, magazines and pro-
grammes like Top Etoiles, a fun entertainment programme filmed in
Mali; Uppercut, a monthly boxing magazine, and Africa Musica,
Diaspora…CFI also invests in the coproduction of films such as Le
Monde à l’endroit by Idrissa Ouedraogo or Kabango, a cartoon made
in Senegal. Since January 2000, CFI and RFI are coproducing Afrique
Presse, the first radio and TV programme to feature social debates
dedicated to Africa. Hosted by Gilles Shneider, RFI’s new director,
each week it brings together African and European journalists in a 40-
minute format. As a portal of Le Sat bouquet (as in the Internet
network), CFI TV includes 75% of the TV programmes offered by
the CFI Pro network.
Contact : Vincent Leclercq, email : vlq@cfi.fr,
tel : +331 40632000

Le Sat
Created in 1997, Le Sat Bouquet consist of nine TV channels (CFI TV,
TV5 Afrique, RTL9, MCM Africa, Mangas, Planète, Euronews, TIJI
(since April 2001) and Festival, with optionally Canal+Horizons)
and 2 radio stations.
(See The Business for more information on Le Sat Bouquet).
Contact: Massoba Koné, email: mke@cfi.fr

TV5
The French TV channel, TV5, is broadcast 24 hours a day across all
five continents in the French language, to 130 million homes with a
potential of almost 600 million viewers. In Africa, viewers can receive
TV5 DTH (direct-to-home) using a satellite dish. The signal is carried
analogue free-to-air on New Skies satellite NSS 803, located at 21,5°
W. TV5 Africa, born in 1992 is also available on the digital TV plat-
form LeSat, and through local rebroadcast networks in Africa, which
use cable and MMDS. Complementary Offers to the channel are
available digitally on the MultiChoice Bouquet via the PanAmSat
satellite, PAS-10 and on Canal Satellite Ocean Indian via the satellite
Eutelsat W2, located at the 16° E.

All the programmes broadcast by TV5 are from its affiliate chan-
nels: France 2, France 3, RTBF (Radio Télévision Belge de la
communauté Française), TSR (Télévision Suisse Romande),  CTQC
(Consortium des Télévisions de Québec Canada), La 5è/ARTE,  RFO
(Radio France Outre-mers), CIRTEF (Conseil International des Ra-
dios et Télévisions d’Expression Française).  However, TV5 Africa
itself produces five of its own programmes: Sport Africa, 26’ weekly
magazine; Et si vous me disiez toute la vérité, interview fortnightly,
26’; Continent Noir, political and cultural magazine, 26’ fortnightly;
Wari, economic magazine, 52’ monthly;  L’Afrique de Demain, 52’
current affairs magazine, monthly. The CIRTEF also offers African
magazines such as Reflets Sud, Afrique Plurielle, Rêves en Afrique.

A survey realised in Benin in April 2001, shows that with an audi-
ence rating of 5 %, an average of 28,250 viewers are watching TV5
each day. 13.8 % of the questioned population state to have watched
TV5 during the last seven days. TV5 is thus placed on the first rank of
the international channels and gets ahead of its principal competitors:
Canal+Horizons (2,8 % AR in the last seven days), Euronews (1,4 %)

and CNN (1,3 %). There are three important audience moments for
the channel. The first one is situated between 9pm and midnight, the
second between 5pm and 6pm and the third one is between lunchtime
and 1pm.

At present, there are two TV5 houses on the African continent.
The first one was inaugurated in February 2001 in Ouagadougou
(Burkina Faso) and the second one was inaugurated in June 2001 in
Cotonou (Benin). The main objective of these houses is to create a
meeting place for all the young people curious to share the images
broadcast  by TV5 Africa and to enable people to have access to
programmes on Satellite or MMDS. The creation of these houses
represents the policy of proximity developed by the channel.
Contact : Denise Epoté Durand, directeur de TV5 Afrique ou
Sylvie Sainte-Beuve, assistante du directeur,
tel : +33 1 44 18 55 97, fax : +33 1 44 18 55 27,
email : sainte.beuve@afrique.tv5.org

Canal+Horizons
Canal+Horizons was launched in Francophone Africa on 21 De-

cember 1991 and has subsidiaries in Senegal and Ivory Coast.
Canal+Horizons offers its subscribers in Africa 350 movies per year,
the best and most recent movies from USA and Europe, 150 live
football matches: France’s first division championship, Italian cham-
pionship (Calcio), American Cup of Nations and the main interna-
tional sports events such as NBA, Olympic Games, Boxing, Athlet-
ics, etc.  The program listings include youth programmes, documenta-
ries, musical events but no pornographic programmes and no news.
For instance, Article Z (Sabine Moisan: sabine.moisan@articlez.fr)
in 2001 sold a 60’documentary to Canal+Horizons, Guerre du Golfe,
Autopsie d’un conflit  and Doc en stock (Betty Nocella :
pressprod@aol.com) sold Le Tsar, le docteur et le petit fils du docteur
as well as See You in the Future. Its content is commissioned and
compiled in Paris.

On 1st November 1996, Canal+Horizons joined the MultiChoice
Bouquet (DStv) on the PanAmSat satellite PAS-10 and in April 1997,
Canal+Horizons became a part of Le Sat Bouquet. Canal+Horizons
has a total of 48 retailers in 32 African countries and 14 MMDS
operators in 13 countries. The programmes of Canal+ Horizons are
available via terrestrial, MMDS and Digital DTH  in 45 countries in
sub-Saharan Africa: Angola,  South  Africa,  Benin,  Botswana, Burkina
Faso, Burundi, Cameroon, Cape  Verde,  Comoros,  Congo,  Ivory 
Coast,  Djibouti, Ethiopia, Eritrea, Gabon,  Gambia,  Ghana,  Guinea 
Bissau,  Guinea Equatorial, Guinea, Kenya, Liberia, Madagascar, Mali,
Mauritania, Mayotte, Mozambique, Namibia, Niger, Nigeria,  Uganda, 
Central  African Republic, Democratic Republic of Congo, Rwanda, 
Sao  Tome,  Senegal,  Seychelles,  Sierra  Leone,  Somalia, Sudan, Tan-
zania, Chad, Togo, Zambia and Zimbabwe.
Contact: Franck Joucla, email: fjoucla@canalhorizons.fr
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Dark Desires

The Babaloos

Biarritz, Surf West

French Sales on the African
Continent
The majority of the French programs on the continent, are found
in the programming network of CFI Pro, TV5, Le Sat Bouquet
and Canal+Horizons. South Africa remains the market number
one for the French sales and is similar to a secondary European
market. Tanzania, Kenya and Uganda are markets, which
deserve to be followed closely. Sometimes however, French
distributors sell their programmes directly to the African
channels or have distributors based in the Africa. What follows
gives a general idea of French programmes on the continent,
the list is not exhaustive.
French-speaking Africa
On the French-speaking side, the French programs are mainly found
in the programming networks of CFI Pro, TV5, Bouquet Le Sat, and
Canal+ Horizons. Nevertheless, these last years some of the French-
speaking private channels of the continent have bought  programmes

directly from the French producers/
distributors.

In order to provide its sub-Saha-
ran viewers with programming
which is more in harmony with their
tastes, expectations and incomes, the
Malian pan-African TV channel by
satellite, Africable, created in Janu-
ary 2001 (Nayou Sidibe:
nayou@spider.toolnet.org), has
bought some French programmes
over the past months. For instance,
Africable bought two Tv series from

the Groupe AB (Dimitri Stephanides; dimitri.stephanides@groupe-
ab.fr): Twenty One Jump Street (100X52’) and Robocoop (22X52’).
Ellipse Distribution (Marie Laure Hebrard: mlhebrard@ellipse-
distribution.com) has sold them a documentary series Azimuths
(95X30’) and an erotic series (8X90’) Dark Desires. From TF1 Inter-
national (TF1 International has the distribution rights for the Ameri-
can TV series on the French-speaking world except in Canada: Charles
Vintrou; cvintrou@tvfi.fr) Africable has bought forty TV series of
which about fifteen are French, such as Rap à Crédit, Holdup en
l’air, A Wonderful Family. The Moroccan private channel 2M
(www.tv2m.co.ma) is also one of the privileged customers of France.
In 1999, 2M bought from Zed (Manual Catteau: mcatteau@zed.fr), a
documentary series Sea Legends, a documentary series on the voyage
and holidays from Doc en Stock as well as programs from TF1 Inter-

national such as Les Maîtres
Rouges. The new 2001 programme
catalogue of Télé Images Interna-
tional (Arnaud Leger,
aleger@teleimages.com) is now
available to the African channels.
2M is currently in negotiation with
Télé Images International to pur-
chase a 52 minutes documentary
New Pets. In addition, Télé Images
International sold its programs to

CRTV (Cameroon), RTI
(Côte d’Ivoire), television
Togolaise (Togo).

Finally, TF1 Interna-
tional, whose biggest cus-
tomers are 2M, Groupe TVSat (Gabon) and LC2 (Benin), has sold the
drama of the year Biarritz, Surf West (previously broadcast on TF1)
to TV Sat (Melody Sternbaum; melody410@yahoo.fr) and distrib-
utes the Santa Barbara series to LC2.

In addition, some French distributors/producers sold their pro-
grammes to distributors based in Africa (Francophone rights). For
example, Family Film, a French distribution company specialised on
French-speaking Africa and Outre Mer Film (Morocco) bought some
of the programmes of France Animation  (Dominique Mérine:
merine@France-anim.com). Family Film bought the animated
series The Babaloos from France   Animation, as well as some of
the Neuroplanet programmes (Vincent Baroni,
vincent.baroni@neuroplanet.com) such as Conan Doyles’s Lost World,
Cyrano 2000, Tales from the Cryptkeeper III as well as Flying Rhino
Junior High  and Flight Squad. The public organisation associated
with the French Ministry of Education, the CNDP, (Jacques Beaujean,
jacques.beaujean@poste.cndp.fr) specialises in educational pro-
grammes. Some of its programmes are broadcast in Morocco, Gabon,
Tunisia and South Africa. The CNDP sold a series to initiate children
to foreign languages A Passport to Languages in Gabon and Côte
d’Ivoire through a distribution company specialised in French-speak-
ing Africa “Convergence”.

A new animated series Short Stories for Children 150X6’ should
interest the African channels. These series are dedicated to 3 to 10
year-old children. Fan-
tasy tales, story of ani-
mals, stories of adven-
tures, myths and leg-
ends from Africa and
elsewhere, which will
take young children into
imaginary worlds and
acquaint them with val-
ues like friendship, tol-
erance, respect for the
others…The first film of
the series is called Je suis revenu.

Short Stories for Children
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Mathieu Béjot

Totally

Mama Africa wants broader
African distribution
Mama Africa is a new series of award-winning short films written
and directed by women filmmakers from across the continent. The
founding precept of the series was to alter the perception of Africa,
by telling real African stories that relate to an audience of any
culture. Six women, from different regions of the continent, differ-
ent backgrounds, different cultures and different religions have cre-
ated separate stories portraying their perception of life in contem-
porary Africa. The films cross language and regional boundaries,
breaking the traditional, and at times derogatory views of women in
Africa. Mama Africa collects for the first time the beauty, humor,
fury, frustration, intimacy and spirituality of African women. Each
story is radically different, vibrating with the beat of different coun-
tries and cultures, but the dilemmas the characters face are univer-
sal. The Mama Africa films portray the social and political reali-
ties  of African cultures and the dynamics of societies and families.
The series has been very successful at film festivals to date, includ-
ing Cannes, Burkina Faso, Milan, Zanzibar and Toronto and part of
the production money was raised through pre-sales to television
channels in Europe, America and Mnet. However, there is no fi-
nancing available for a broader African distribution. To avoid the
risk of the series being yet another African film that is only seen by
a minority of African people, Zimmedia is seeking funding for a
comprehensive marketing and distribution campaign within Africa.
This campaign includes an educational component structured around
the gender issues raised by the Mama Africa films. Zimmedia is
committed to working with local distribution partners, who are
given the responsibility to manage and supervise distribution ac-
tivities on a national level. These partners will be equipped with
the tools (broadcast masters, video copies and publicity materials)
to make the film easily available within their countries. The films
will be dubbed into Swahili, Portuguese and French for the relevant
regions.
Contact: Zimmedia, Simon Bright, email:
zimmedia@africaonline.co.zw

English speaking
Africa
On the side of English-speaking
Africa, South Africa remains cus-
tomer number one for France.
The SABC bought from Mara-
thon (Thorunn Anspach:
tanspach@marathon.fr) the ani-
mated series My Animal and
Me, I Love School, Kassai and
Levk, The Secret World of Santa
Claus, as well as a documentary
series on wildlife like In Care of
Nature, and the famous series
Sous le Soleil (Saint Tropez).
Sous le Soleil is broadcast on
SABC 2 dubbed in Afrikaans.
However, compared to Western
Africa this series isn’t as success-
ful in South Africa. Maybe the late broadcast slot of this series ex-
plain its disappointing audience ratings in South Africa.

During Le Rendez-Vous, Marathon launched its new animated se-
ries Totally Spies which will be broadcast on the French channel TF1
in 2002. Totally Spies tells the story of three typical Beverly Hills
girls who are catapulted headfirst in the dangerous world of interna-
tional espionage. This programme might interest the African chan-
nels.

 In 1998, Télé Images International sold to the SABC a documen-
tary series Team SOS, in 1997, Untamed Amazonia, and in 1996 an

animation series Les Comtes
de la Rue Broca. The CNDP
sold to the SABC a nature
collection and Dargaud Ma-
rina (Victoire de Monès,
vmones@dargaudmarina.fr),
sold via Vision Africa, a
coproduction with France 2
Princesse du Nil (26X26’) as
well as the animated series
Little Hippo (52X13’). The
Lucky Luke series (26X26’)
has been sold in 1993 to Vi-
sion Africa which sold it to
the SABC. Dargaud and
Belvision have coproduced

two features films (75’) based on the adventures of Tintin: Tintin
and the Prisoners of the Sun in 1969 and Tintin and the Mystery at
Shark Lake in 1972. They have since been broadcast on the SABC
and Canal+Horizons.

In 1999, the South African kids channel, KTV, bought Flying Rhino
Junior High  and Franklin from Neuroplanet. These programmes
are broadcast every morning to audiences across Africa on the DStv
pay TV platform. In September 2000, KTV bought from the same
distributors Flight Squad. In 1999, M-Net bought the documentary
series (13X26’) Sea Legends from Zed and in 1997 Untamed
Amazonia from Télé Images International. Still in South Africa Arti-
cle Z (Sabine Moisan: sabine.moisan@articlez.fr) sold to Ubuntu TV
in 1999, Alegria Daily (52’ documentary) and in 2001 Naguib
Mahfouz : The Passage of a century (49’). Lastly, in 1999, for the
first time, the Malawi Broadcasting Corporation (MBC) bought pro-
grammes (documentary series 13X26’) from a French company (Zed)
such as Overseas Legends, Lands of Legends and Sea Legends.

Franklin

Mathieu Béjot, General Man-
ager of TV France International,
says: “For a very long time, the
attitude of French institutions
towards Africa was character-
ised by the ‘Cultural Assistance’
approach. ‘Cultural Assistance’
was developed by the French
government in order to assist and
place French programmes at the
disposal of French-speaking
channels in Africa. Now the situ-
ation is changing. With the sup-
port of the French Ministry of
Foreign Affairs, we now seek to
establish a commercial relation-
ship with our partners from
Africa. However, these com-
mercial relationships do not pre-
vent us from taking into account
the local realities and we are dis-
cussing with Canal France International (CFI) to find ways to
strengthen our links with the French-speaking or English-speaking
African channels.”
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MIPCOM 2001 overview
Despite world events, MIPCOM closed in a positive mood.
Nearly 10,000 visitors attended the show.

Distribution

Recent events did not dampen the business in Cannes or keep market-
goers from coming to MIPCOM, which was held from October 8 to
12. With their determination, creativity and sense of community, thou-
sands of delegates showed that the TV industry was stronger than
ever; for many of them MIPCOM 2001 was one of the best markets
in recent years in terms of deals made.  Attendance added up to 9,935
participants, down 15.5% last year (11,762 delegates). The total
number of companies dropped slightly from 2,918 last year to  2,824
(-3,2%). In terms of exhibiting companies, however, figures were up:
1,244 companies came from 50 countries, against 1,189 last year
(+4.63%). The US remained the number one exhibiting country with
117 exhibitors followed by the UK (101) and France (62). MTV
Networks CEO and Chairman, Tom Freston, MIPCOM 2001 “Per-
sonality of the Year”, personified the spirit of US participants at the
market and, more widely, that of the international TV community
saying that television was an exceptional medium for keeping the
world informed and showing the diversity of people and cultures.
Against all odds program sellers displayed an optimistic mood and an
incredible amount of deals were announced. Stands confirmed that
key buyers were at hand and eager to make purchases. As the latter
knew exactly what they were looking for business meetings and nego-
tiations were placed under the sign of quality. Alliance Atlantis, Be-
yond, CCTV, Columbia Tri-Star, Carlton UK, Discovery, Disney
MTV, Peppermint, TeleImages, Universal and many more reported
successful sales. In light of world events the interest for “softer”
programming as well as drama was substantial. Co-productions, as a
solution to foster higher-budget quality programming at competitive
sale prices, were also at the centre of numerous announcements. Out-
put deals and large package sales re-surfaced in the UK, Germany,
Greece, Israel, Ireland and other territories. As predicted in earlier
releases, sales for formats - the worldwide primetime phenomena -
have been fast as a new generation of reality TV and games came into
the spotlight based on more positive and family values. Action Time,
Columbia Tri-Star, ECM, Hat Trick, Granada, MTV International
and many others sealed a large amount of deals. Formats will be the
focus of a thematic event organized by Reed Midem Organisation at
MIPTV from 15 to 19 April 2002. Said Xavier Roy, CEO, Reed
Midem Organisation: “It is remarkable how, after last September’s
terrible events, the audiovisual world has successfully come together
in Cannes. Delegates have shown a lot of courage and displayed a
unique determination to get on with business. I think that, overall,
they have come out stronger.”
Contact: Margot Gardett, tel: 33 1 41 90 45 59,
fax: 33 1 41 90 46 24  - www.mipcom.com

 MIPCOM 2001 Deals
 ABC (Australian Broadcasting Corporation) sold its new Second

World War drama, Changi, to TV New Zealand. Alliance Atlantis
(AAC Fact) sold Offspring to the BBC

Australia’s Beyond sold Animal Doctor to Discovery for its Eu-
rope, Africa and Middle East feeds, Our House was sold to Discov-
ery UK and Casa Club TV, owned by MGM Latin America. Beyond
Films also signed a package deal with Miramax for 5 Australian-
produced features and inked a major five-picture pact with US pro-
duction company Weinbtraub Kume Productions. ARTE and BBC 4,
the UK’s forthcoming digital channel, entered a two-year documen-
tary co-production deal for at least 10 projects.

The BBC licensed 250 episodes of the Teletubbies to Czech broad-

caster Nova, 156 episodes of Tweenies to Poland’s TVP1, and a raft
of factual productions to China’s CCTV. Spain’s BRB has signed co-
production deals with Italy’s RAI and French animation house Dargaud
Marina for The Invisible Man (26 x 30’). Carerre Group and Cartel
have signed an agreement to co-produce a feature length animation
called Three Wise Men, a US$7 million project, with Animagic han-
dling pre-production and Miramax for the Spanish theatrical distribu-
tion. Discovery Networks International sold over 135 hrs in program-
ming blocks including Crocodile Hunter and Crocodile Hunter’s Croc
Files to 6 countries (Sweden, Norway, Panama, Venezuela, Singa-
pore, Malaysia) and entered a co-production agreement with Hit Wild-
life for a 10 hour / 3-year blue chip deal. Disney (Buena Vista Interna-
tional Television) sealed a deal with South Africa’s sat-caster M-Net
for new drama series Alias, comedies Scrubs and Bob Patterson and a
few more programmes.  France Television Distribution signed with
Gedeon for their 4 x 52’ series Civilisations as well as with GMT for
their 4 x 96 ‘ international co-production series Napoleon. France 2
sold La Bicyclette Bleue to ERT (Greece) and animation series Talis
to EBS (Korea). Granada International (UK) has penned a deal with
the US’s Court TV to distribute up to 10 hours of the latter’s docu-
mentary programming worldwide (except the US and English speak-
ing Canada). Marathon sold animation series Totally Spies to TF1
(France), Fox Family (USA), Fox Kids’ International and Channel 4
in the UK, ProSieben (Germany), ReteItalie, Globo (Brazil), Televisa
(Mexique).

20th Century Fox Television Distribution sold a film package to
Greece’s FilmNet including Moulin Rouge, Planet of the Apes, Me
Myself and I, X-Men, Anna and the King and library product.  Uni-
versal sold to Artear and Venevision classic horror packages each
comprising more than 35 films including The Mummy, Frankenstein,
Bride of Frankenstein, The Invisible Man, The Wolf Man, The
Phantom of the Opera and more.  
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Keen international distributors in
Africa
A number of international distributors take a keen interest in the African continent. Some have been around for quite a few years
selling their wares, others are keen to start doing business with Africa. It is encouraging to notice that new initiatives are arising
to distribute African product to the world.

clickboogie.com
clickboogie.com is an international television distribution company based
in Cape Town and London. The company has extensive experience in
marketing major television rights worldwide with its personnel having
worked for some of Europe’s largest TV rights brokers. The company
was formed with a view of creating a bridge between South African pro-
duction companies and broadcasters around the world. It has been proven
that South African productions do indeed sell, which is highlighted by the
following international sales:
Oracle Television Productions: The African Game, 6 x 26 min – sold to
SBS Australia, AB SAT France
Flight to Freedom, daily Live Access & 1 x 26 min Special -  Coproduction
with National Geographic, sold to NatGeo, NatGeo USA Domestic Net-
work, ITN UK, APTN Worldwide, Kabel 1 Germany pending.
Lindy Wilson Productions: The Guguletu Seven 2 x 52 Mins – sold to
BBC UK, SBS Australia, RTP Portugal
Southern Comfort Films: Clowns – sold to MNET SA, Canal+ Poland,
KQED TV USA
More and More Pictures:  Angels in a Cage – sold to MNET SA
Uhuru Pictures: Carlos Cardoso – An Independent Spirit 1 x 33 mins –
sold to TG4 Ireland, RTBF pending.
These are concluded deals with many other broadcasters currently re-
viewing the programming for possible inclusion in their schedule. Other
recent titles that have been requested by many international broadcasters
include VWV’s I Am Africa 13 x 5 mins, Frameline’s African Railway
Safari 6 x 45 mins & Capeability’s Scooper Riders 1 x 75 mins. If any-
thing, this proves that certain locally produced titles have a definite inter-
national appeal. So far clickboogie has a catalogue of 30 hours. Key
territories for African productions are Pan Europe, Pan Asia and North
America. The South African productions represented have been sold in
France, UK, Portugal, Ireland, USA, Australia and Poland. Recent sales
of the feature film Yellow Card  have been made in Ireland, Malaysia and
Finland.
Contact: Grigor Stewart clickboogie@mweb.co.za,Tel/Fax +27
21 438 1385

Media for Development International (MFDI)
Media for Development International (MFDI) is a non-profit company
focusing on the development of African cinema through production and
distribution projects.  MFDI works closely with Media for Develop-
ment Trust in Harare, Zimbabwe.  MFDI and their sub-distributors have
sold over 40,000 videos over the last 15 years, and have 80+ titles in their
catalogue comprising of about 50 hours. A couple hundred hours are sold
annually to MNET, SABC, and national TV stations on the continent.
All the titles are in English, but many have versions in French, Swahili,
and 16 other African languages. Yellow Card, Neria, More Time and
Everyone’s Child are their biggest sellers. MFDI also specializes in Afri-
can social message titles.  For 2002, MFDI expects a lot from the upcoming
release of Shanda, a 70-minute Zimbabwean documentary on the famous
musician, Oliver Mutukudzi.
Contact: Sally Smith, email: sgsmith@mfdi.org, website: www.dsr-
inc.com/DSR2/filmvid.htm

Australian Children’s Television Foundation
The Australian Children’s Television Foundation (ACTF) is a national,
non-profit organisation created to encourage the development, produc-

tion and dissemination of high-quality television programs, films and
other audio-visual media for children and young adults and to promote
these programs in the community, locally and abroad. With 166 hours to
choose from in their catalogue, Africa takes about 50 hours annually. Key
clients: SABC, South Africa; K-tv/MNet, South Africa; Television
Nationale du Burkina Faso, Burkino Faso; Radiodiffusion Television
Marocaine, Morocco; Zimbabwe Broadcasting Corporation, Zimbabwe.
The following programmes have all been seen on African channels: Live
action drama - eg. Round the Twist, Genie From Down Under, Sky
Trackers, Winners & More Winners; Animation - eg. Li’l Elvis Jones
and the Truckstoppers, The Greatest Tune on Earth, Kaboodle. Daro
Film is a distributor ACTF productions.
For African broadcasters in 2002 ACTF suggest the story of Yolngu Boy,
a feature film featuring an all indigenous Australian case about the search
for identity. A story of three teenage boys from North East Arnhem Land
(an Aboriginal community in central Australia) living in constant collision
between the realities of the modern world and the oldest living culture on
Earth. Distributed by Beyond International.
Contact: Irene Ryder, email: irene.ryder@actf.com.au

Canamedia
Canamedia is one of Canada’s most established distribution and
production companies. The catalogue (see www.canamedia.com)
specializes in “filling the niche” of speciality broadcasters. Over
2000 hours of programing ranging from outdoor adventure and
travel, to lifestyle, youth, historical, music and some drama. Also
the world’s largest fishing series catalogue. Clients on the 
continent, ranging from SABC to MNET in South Africa to smaller
clients elsewhere, used about 26 hours from their catalogue,
including docu: Alien Obsession; docu series: Homes By Design;
Backyard Pleasures; youth: Cinderella gang, Magic Of Alladin,
Take Off; family movie: Heaven On Earth. New programming of
special interest to African  broadcasters in 2002: Smooth Jazz 30 x
30'. Having A Baby/Coming To Life 13x30'. Don’t Forget Your
Passport 26 x 60'; Alternate Routes 26x30' (youth travel).
Lumberjacks Challenge 26x30'. Drivers Seat 46x30'.
Contact: Les Harris, President, email:
les_harris@canamedia.com; Maria Diavatis, International
Sales Executive, email: maria_diavatis@canamedia.com

Daro Film Distribution
Created in 1982, Daro Film Distribution has served the African continent
since the very first market in the Longkloof Studio.  Daro is an enthusias-
tic supporter of the Sithengi Festival. Pierre-André Rochat, President,
will once again represent the company this year, accompanied by Alet
Bensch,  the Commercial Sales Assistant. Based in Monaco, Daro is
active in acquiring and selling programmes worldwide but for many years,
Africa and South Africa have been one of its main focuses.  Through the
years, privileged relationships have been established with major broad-
casters on the continent, such as : SABC, M-Net, ETV and BTV.  Daro is
also actively involved in all facets of the production and distribution
process – development finance, co-production and deficit financing, as
well as pre- and post-production sales.  Specific involvement in South
Africa includes a co-production with M-Net on Nature’s Unsung Heroes
and a substantial distribution guarantee for the SABC’s documentary
series, Last Edens (10 x 1 hour).  Many readers must be familiar with
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Daro’s catalogue, which contains a multitude of very strong products in
all genres and notably, a feature film library of over 1000 movies, includ-
ing jewels like Dances With The Wolves, Platoon, Driving Miss Daisy
and On Golden Pond. At this Sithengi, we are happy to be able to
present 8 new film acquisitions : Disappearance, Stolen Miracle, Void,
Attack on the Queen, Underground Inferno, Cabin Pressure, Anatomy
of A Hate Crime and Final Jeopardy. Another of Daro’s known strengths
is its children’s catalogue of animation and live-action programming, in-
cluding Horace & Tina (26 x ½ hr), and a new pre-school acquisition,
Cushion Kids (26 x ½ hr or 130 x 5 min). Daro is very proud to represent
the ‘Fireworks’, a Canwest Company Catalogue in Africa, holding the
rights for key prime-time series such as 18 Wheels of Justice ( 66 X 1 hr),
and Relic Hunter (66 X 1 hr).  Daro also distributes the Endemol Cata-
logue of approximately 400 hours of series, including Beastmaster (44 x 1
hr) and 125 movies, mainly US prime time and network ‘movies of the
week’. At Mipcom, Daro presented four new prime-time series, Mutant
X (22 x 1 hr), Ponderosa (22 x 1 hr), and Tracker (22 x 1 hr).  These series
have become instant hits with buyers around the world.
Contact : Sonia Fleck, tel : +37797971605, fax : +37797971590,
email: fleck@daro-films.mc or daro@daro-films.mc

MOSAIC - Platypus Productions
The new DVD label presents itself as a specialist producer and distribu-
tor of DVD products. Mosaic’s services include Project Management
and Equity Sponsorship; Graphics and Menu Animation; Interactivity
Design and Authoring; DTS 5.1 Audio Re-mastering; Replication and
International Sales to pro-active DVD distributors. Mosaic currently has
a growing catalogue of 100 to 200 hours, representing SA programmes
from Londolozi, Tekweni, Global Images, ProVision, Wild Dogs, Earthrise,
and possibly - Aquavision, Panthera, FRU, African Barter Company,
SABC, Satour. The first titles include The Great Dance, DVD; The Big
Five, DVD; Kruger Park, DVD; Cape Wine Route, DVD.  Mosaic
projects international sales at 20,000+ units. Key clients on the continent
are C’n’A, Look’n’Listen, Musica, Satour, GTV, Numetro.
Contact: Luke Chisholm, email: luke@platypus.co.za, website:
http://www.platypus.co.za

Southern Star Sales
Southern Star is an integrated film and television production, distribution
and manufacturing group. Divisions of the company are involved in film,
television and video production; video and optical disc duplication; sales
and distribution and licensing and merchandising. Southern Star is a pub-
licly listed company. With over 13,000 catalogue hours, Southern Star
estimates it yearly sells 300 hours in South Africa and 300 hours on the
African continent, to clients like: M-Net, SA; SABC, SA; Nation Media
Group Kenya; Botswana TV; TV3 Network, Ghana; Ethiopian Televi-
sion and the company sees opportunities in Zambia, Ghana and Uganda.
VGI Entertainment, based in the UK, is a working partner in Africa, as
VGI represents Southern Star products to all regions of Africa, except
South Africa and Bophuthatswana. Sales in the last 6 months have fo-
cused on kids animations including The Adventures of Sam, Berenstain
Bears and Around the World in 80 Days as well as long running Austral-
ian drama series such as Water Rats and Home & Away. For the coming
year they see opportunities for documentary titles such as Wild Quest
Attack!, The Last Warriors, The Lion’s Kingdom, Secret China. Victoria
Baldock is Head of Sales - North America & Asia Pacific (including North
America, Australia, New Zealand, South Africa and Japan), while Maria
Papadopoulos, Sales Executive Asia & looks after “Rest of Africa”.
Contact: Carmel Barrack, email: cbarrack@sstar.com.au

TWI 
TransWorld International (TWI) is the largest independent producer,
packager and distributor of sports programming in the world. Annually
TWI distribute over 6000 hours of original programming to more than
200 territories and broadcasts sports television and special events to
every corner of the world. Annually, African broadcasters take around
2000 hours from TWI’s catalogue. The list is long: SuperSport, Africa;

SABC, South Africa; ZBC, Zimbabwe; NBC, Namibia; TV Africa; ART,
Egypt; KBC, Kenya; KTN, Kenya; MBC, Mauritius; ZEE TV, Africa.
Popular sports programming in Africa include: Trans World Sport (weekly
sport round up); Futbol Mundial (weekly Football magazine programme);
Football (UEFA Cup, World Cup Qualifiers,  Friendlies, Copa America);
Tennis (Wimbledon, Australian Open); Golf (European Tour, US
PGA, US Open, British Open). For 2002, TWI is expecting African buy-
ers for their Soccer Programming; their Rugby World Cup Programming;
the New Features and Entertainment Programming.
Contact: Robyn Nuss, tel: +27-11-884-5135, fax: +27-11-783-
2192, email: rnuss@imgworld.com 

20th Century Fox International Distribution
20th Century Fox International Distribution is an international distribu-
tor of Series, Specials, Feature Films, TV Movies, Factual and Reality
TV Programming and crows a catalogue of over 3000 hours. Key clients
on the continent include: ABN, KTN Kenya, Nation Kenya, SABC and
M-net. Their most popular programmes sold in Africa are: The Hughleys,
Ally McBeal, NYPD Blue, X Files, Divorce Court. New programming
of special interest to African broadcasters in 2002: Undercover, 24, The
Bernie Mac Show, Emma Brody.
Contact: Tracy Vaughan, TracyV@fox.com

VGI Entertainment Limited
VGI is one of the largest independent television distribution companies in
Africa. Their catalogue covers all genres of programming and VGI has
actively operated in the territory for over 10 years. Their attitude to
business in Africa is one of support, flexibility and fairness, all vital
ingredients for a long term relationship with African broadcasters. The
African  catalogue is constantly under review to meet the broadcasters
requirements. A substantial amount of hours is sold annually to all Afri-
can broadcasters.
Contact: Chris Blackburn, tel: +44 1494 837881, fax: +44 1494
837882, email:  chrisb@vgient.com

International Broadcasting Bureau (IBB)
The IBB is the parent organization for several U.S.-funded international
radio, TV and internet services, most notably the Voice of America Radio,
VOA-TV and voanews.com; as well as WORLDNET TV.  The IBB is
based in Washington, D.C. with regional marketing offices in Prague,
Abidjan and Thailand. The IBB broadcasters provide international and
U.S. news & information, news features, music and cultural programming
to audiences around the world.   The IBB offers VOA radio, TV and
internet products, as well as WORLDNET TV, to radio & TV stations
throughout sub-Saharan Africa.  Each day, VOA broadcasts over 20 hours
of news, information and cultural programs specifically targeted to Africa
in 10 languages: Hausa, French, Kinyarwanda & Kirundi, Portuguese,
Amharic, Tigrinya, Afan Oromo, Swahili, and English.  Titles include
Africa World Tonight, Swahili News Hour, Hip Hop Connection, Le
Monde aujourd’hui, and more.  VOA-TV and WORLDNET titles in-
clude Straight Talk Africa, Africa Journal, Washington Forum, and
more. IBB estimates its average viewers/households reach at over 100
million .It was a major achievement for VOA to reach radio audiences 24
hours a day through several dedicated VOA-FM broadcast frequencies in
Nairobi, Kenya; Kigali, Rwanda; and Ouagadougou, Burkina Faso.  Also
notable were the launches of new radio and television programs for audi-
ences in Africa: Straight Talk Africa, Washington Forum, Hip Hop
Connection, Reporters Roundtable, and more. VOA radio & TV broad-
cast 24 hours per day, 7 days a week.  Radio & TV affiliates are free to
select programs from several  24-hour program streams.VOA radio & TV
has approximately 100 radio & TV affiliate partners throughout sub-
Saharan Africa, including the continent-wide satellite network SABC-
Africa.
Contact: Paula E. Caffey, IBB Marketing Representative
Congo, East & Southern Africa, tel: +1 202 401-8428, fax: +1
202 401-1494, email: pcaffey@ibb.gov,
website: www.voanews.com

Distribution
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Festivals round up
Film Festival Against Racism took Durban
by storm
A week long from 29th August to 7th September, the Film Festival
Against Racism literally took communities in and around Durban by
storm and was probably the most successful cultural component of
the Department of Arts and Culture Science and Technology (DACST)
organised cultural programme during the World Conference Against
Racism.  A total number of 56 feature films and documentaries were
screened for free to the public, including conference delegates. Over
11,000 people attended the film screenings and many took part in
post-screenings panel facilitated discussions dealing with an array of
issues and themes, ranging from threats of globalization, racial repre-
sentation and misrepresentation in the international film and televi-
sion industry, poverty, landlessness, and reparations. Panelists in-
cluded local and international guest filmmakers, Dr. Lionel Ngakane,
Ingrid Gavshon, Zola Maseko, Dingi Ntuli and Haile Gerima. Ethio-
pian born, but American-based filmmaker and cultural activist Pro-
fessor Haile Gerima, delivered a compelling address at the launch of
the festival and attacked African politicians and intelligentia for un-
dermining the urgent need for the reconstruction of African history
and identity, while it is their own children who are persistently raped,
pillaged and stereotyped, prejudiced and misrepresented by the Hol-
lywood film industry which dictates the cultural diet of the conti-
nent. Gerima urged young black filmmakers to remain committed to
telling their own stories with authenticity and dignity.  The festival
also presented an opportunity to honor “Father of black South Afri-
can cinema” Dr. Lionel Ngakane, for his exceptional contribution to
Southern African and African cinema in his roles as performer, writer,
director, producer, facilitator and cultural organizer. Dr. Ngakane is a
founding member of the Pan-African Federation of Film Makers
which was formed in 1967, with the principle objectives of promot-
ing independent African film productions, organizing the distribu-
tion of African films on the continent, both nationally and interna-
tionally, and persuading African governments of the significance of
film as a means of social, economic and cultural education.
Contact: Diane Magagane, Film Resource Unit,
tel: +27 11 838 4280/1/2, fax: +27 11 838 4451,
email: screenings@fru.co.za

Africa in the Picture
Africa in the Picture 2001 was held from August 29 to September 9
2001 in Amsterdam, the Hague, Rotterdam and Eindhoven, the Neth-
erlands. Africa in the Picture is the platform for filmmakers to present
their take on the past and present of the African continent, and on
the dispersal of Africans throughout the Atlantic triangle, the
Diaspora. More than eighty feature films, shorts, documentaries and
videos were on the programme. Together they depict everything that
moves Africans and the people of the African Diaspora: from cor-
ruption to hip-hop, from slavery to spirituality. Africa in the Picture
not only presents a platform for films, but also for lectures and
discussions between filmmakers and the public. Various filmmakers
were present at the festival, including the prize-winning cineastes
Fanta Regina Nacro (Burkina Faso), Yousrey Nasrallah (Egypt),
Ngangura Mweze (Congo) and Cheryl Dunye (USA).
Contact: Hakan Korkmaz, tel: + 31 20 6227151,
email: info@aitp.nl, website:  www.africainthepicture.nl

Through An African Lens: 1 st Annual NW
Festival Of African Cinema
Rakumi Arts International presents “Through An African Lens”, the
first major NW film festival focused exclusively on the cinema of
Africa, which will be held February-March 2002. They are currently
seeking submissions for contemporary African films, both feature

and shorts made in Africa or by Africans. Rakumi Arts, a NW non-
profit organization, works to bring African art, music and film to the
region and will be working in conjunction with the University of
Washington Program on Africa and The Seattle Art Museum to bring
you this fantastic event! Contact: Kirsten Margaret Marshall, email:
kirs@graviton.net, website: www.rakumi.org

PAFF
The Pan African Film & Arts Festival is currently accepting submis-
sions for its 10th Anniversary Festival, which will take place in Los
Angeles, California, February 7-18, 2002.  PAFF is America’s largest
and most prestigious film festival showcasing over 75 black films
from the United States, Africa, the Caribbean, South America, the
South Pacific, Europe and Canada.  PAFF exhibits narrative and docu-
mentary features and shorts made by or about people of African
descent.  PAFF accepts film and videos in all genres.  Awards are
given for Best Narrative Feature, Best Documentary, Best Narrative
Short, Jury Prize, Audience Favorite, Director’s Choice, Best First
Feature and Best New Acting Talent.
Contact: email: lapaff@aol.com, website: www.PAFF.org

International Documentary Film festival
Amsterdam (IDFA)
Over the past thirteen years, the International Documentary
Filmfestival Amsterdam (IDFA) has become one of the world’s lead-
ing documentary film festivals, featuring more than 200 documenta-
ries and attracting an audience of over 65,000. From 22 November to
2 December 2001, IDFA offers a diverse platform for screening and
debating films, as well as for discovering new documentary trends.
One significant change in relation to previous years is that the distinc-
tion between the film and video competition has been abolished. IDFA
will instead feature a competition for long documentaries (longer than
60’) and short documentaries (up to 60’). Both video and film docu-
mentaries are eligible for both categories. This year, IDFA is also
longer. An extra weekend has been added, during which all festival hits
and prize winners will be screened again, just for the general public.
Contact: IDFA, tel: +31 20 627 3329, fax: +31 20 638 5388,
email: info@idfa.nl, website: www.idfa.nl

ZIFF Festival of the Dhow Countries
The Festival of the Dhow Countries (ZIFF) will run from 28th June to
13th July 2002 in Zanzibar. ZIFF presents over 100 films and over 60
music and performing arts groups from the Dhow Countries: Africa,
the Gulf States, Iran, India, Pakistan and the islands of the Indian
Ocean.
Contact: Fiona Macalister (Press and Publicity),
email: press@ziff.or.tz, www.ziff.or.tz

International Short Film Festival
Oberhausen
Founded in 1954, the International Short Film Festival Oberhausen is
inviting filmmakers from all over the world to submit their short films and
videos to Oberhausen. The festival will be held from 2nd May to 7 May
2002. For its competitions, the Short Film Festival is looking for works
which sound out formal limits, which enable audiences to get an insight
into diverse cultures and aesthetic traditions, which open perspectives to
social and political themes. There are no limits as to form and genre. The
media partners of the festival, ARTE and 3sat, will buy films and videos
from the competition programmes to show them on their channels. Dur-
ing the festival, all submitted titles are available for viewing at the film
market. The market is used by buyers from all over the world, especially
by television channels from Europe, the USA and Australia. On average,
200 films are bought per festival. A bilingual film market catalogue lists all
films with synopses and contact addresses and contains registers accord-
ing to title, length and genre. The deadline for entry is 15 January 2002.
Contact: Hilke Doering, tel: + 49 208 825-2899,
email: info@kurzfilmtage.de
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The crowd of the Festival

By Amelia Arsenault
Full theatres and critical and audience approval punctuated the suc-
cess of the 4th annual Zimbabwe International Film Festival, a two-
week long cinema celebration that took place in Harare between Au-
gust 30th and September 14th, 2001. Twenty-seven films from around
the world screened for capacity audiences at the main festival venue
in Avondale and seven esteemed filmmakers from around the African
continent journeyed to Harare to take part in a series of workshops
with local filmmakers called the Film Forum.  Attendance numbered
over 8,000 people this year — up 2,000 people from the previous
year — and numerous new partnerships and programmes were on
display during the Festival.

The highlight of the two-week Festival came on the Closing Night
Award Ceremony on September 14th held at the Jacaranda Room of
the Sheraton Hotel when the Jury announced which of the twenty-
seven films in competition had won the eight awards.   The ZIFF Jury
comprised of actress Jane Houston-Green, educationist Fatima Kara,
filmmaker Olley Maruma, International African Stories Video Fair
director Charity Maruta, businessman M.P. Patel and Dr. Kedmon
Hungwe bestowed the Best Picture Award to the Mexican entry Amores
Peros (Love’s A Bitch) a hard-edged epic of interconnected lives in the
mean streets of Mexico City by first time director Alejandro Gonzàlez
Iñárritu.  Other ZIFF Award winners included: Best Director, Patrice
LeConte for Girl On The Bridge (La Fille Sur Le Pont); Best Ac-
tress, Penelope Cruz for Girl Of Your Dreams (La Niña De Tus
Ojos); Best Actor, Faramarz Qaribian for Her Eyes (Cheshm-Hayash);
Best Cinematography, Bernard Lutic for Lumumba; Best Art Direc-
tion, Francesco Fregeri for Malèna; and Best Screenplay to Denis
Rabaglia, Luca de Benedittis, and Antoine Jaccoud for Azzurro.  The
Peoples Choice Award for Most Entertaining film went to the Ger-
man film In July (Im Juli) .  The Mbira Centre, headed by Albert
Chimedza, gave a surprise award of ZW$5,000 to Short Film Project
participant Tawanda Gunda for directing his short film Special De-
livery in his vernacular.  The Mbira Centre plans to give this Award
for Best Film in an Indigenous Local Language each year in order to
encourage local filmmakers to consider making non-English language
films. Tawanda Gunda’s short film Special Delivery was made under
the auspices of the Short Film Project, one of several new ZIFF
initiatives unveiled this year.  The past year has been a year of transi-
tion and growth for the Festival.  As feature film production has all
but ground to a halt in Zimbabwe, ZIFF is seeking new ways to
maximize its relevance and impact in the Zimbabwean film commu-
nity and Zimbabwe at large.  In addition to the twenty-seven films in
official competition, ZIFF 2001 featured the premiere of several new
projects and initiatives aimed at developing Zimbabwe’s young film-
makers.

ZIFF, together with ICE FILMS and the African Script Develop-
ment Fund and the UNESCO Film and Video Training Project, launched
the Short Film Project in order to create more opportunities for aspir-
ing filmmakers to gain practical experience writing, directing and ex-
hibiting their own films.  Earlier this year, aspiring filmmakers inter-
ested in participating in the project were asked to submit their own
ten-minute script. The selection committee then chose five of these
applicants to participate in a scriptwriting workshop with the es-
teemed Zimbabwean novelist Tsitsi Dangarembwa.  The five partici-
pants were: Tawanda Gunda with Special Delivery; James Mariseni
with When Graves Speak; O’Brian Mudyiwenyama with The Vil-
lage Boy in Fio; John Rubeni with Playa; and Witness Zhangazha
with Chifaifi Rita .  At the end of this script workshop, the Short
Film Project Selection committee chose the scripts ready to move
into the production stage.  The two scripts chosen to go into produc-
tion were: Tawanda Gunda’s Special Delivery and John Rubeni’s
Playa. These two scripts were then shot on digital video using a crew

composed of amateur aspiring filmmakers and professional filmmaker
mentors.  With the financial support of the Southampton Foundation,
ZIFF hosted a special Short Film Project screening and launch party
for these two films and three others made under the auspices of the
UNESCO Film and Video Training Project during the Festival.

The Short Film Project was just one of the new ZIFF initiatives
working with aspiring Zimbabwean young people.  Rainbow Youth
Group is a grass-roots organisation of over 100 members that pro-
motes artistic, professional and athletic talents of people living in the
Kambazuma high-density suburb of Harare.

 ZIFF also worked in partnership with the Zimbabwe National
Ballet to conduct a five-day dance workshop with members of the
Rainbow Youth Group.  The workshop attendees then performed the
routines they learned during the Short Film Project Launch Night.   In
line with the focus on youth, all ZIFF special events, projects and
activities including the Short Film Project Launch were captured on
film by a noticeably young band of photographers called Kids With
Cameras, a non-profit volunteer run photographic educational pro-
gram promoting visual cultural exchange that teaches children between
the ages of 9 and 14 about photography, communications, and art.
ZIFF contracted “Kids With Cameras” to work as staff photogra-
phers during all special events during the Festival where exhibitions
of their photographs were also on display and available for sale to
ZIFF patrons.  All proceeds from Kids With Cameras photographs
went towards Kids With Cameras school fees.  Moreover, ZIFF also
worked with KWC to conduct a three-day workshop for the Kids to
help them apply their skills with still photography to the medium of
film.

As Festival Director Farai Mpfunya explains: “we entered into this
partnership because we believe that Kids With Cameras is a positive
project that offers children in the high density areas a unique oppor-
tunity to capture their vision of the world and relay it to others
through the medium of photography. Moreover, early education in
the principals of photography (i.e. lighting, framing, subject matter)
will help to lay the groundwork for future filmmakers and encourage
children to consider careers in film, television and the visual arts.”

The Zimbabwe International Film Festival continues to evolve with
every festival adding new outreach and development programmes and
a larger selection of films each year. Aspiring Zimbabwean filmmak-
ers who would like to participate in the Short Film Project and pro-
fessional filmmakers who would like to enter their films for consid-
eration are encouraged to contact the festival directly.
Contact : Director: Farai Mpfunya,
email: zimfilmfest@zol.co.zw



Page 48   AFRICA FILM & TV Edition 31 November - January  2002

Festivals & Markets

African cinema does its bit to calm
North America
By Silence Genti, freelance journalist

The festival began like always: amid pomp and ceremony. But eight
days into its programme, the festival described by Variety as second
only to Cannes, receded into triviality. As news of the attacks on
New York and Washington filtered in, Toronto International Film
Festival director Piers Handling announced that the programme for
the day was cancelled. Hours later, he told journalists that the reel
would start running the following day albeit with much sobriety. All
the after screenings and launch parties were cancelled. Would people
attend the festival? the scribes asked. And they did. Scores could be
seen in the long-winding queues to get tickets.  In the midst of the
benumbing “America Under Attack”- headlined horrors beamed into
homes by television stations vying for better ratings, the Toronto
International Film Festival offered respite. It reminded audiences how
to feel again.  As French screen icon Jeanne Moreau said at a festival
press conference, “`why should we stop living because some people
try to kill what energy there is in life?’’
Ousmane Sembene, Mamadou Diop, Paulin Vieyra, Ababacar Samb,
Mahamat Johnson Traorê; a long line of great filmmakers from Sen-
egal. Add to that the young Joseph Ga Ramaka, who is certainly
headed for the big league. The Senegalese director put all caution to
the wind and adapted the timeless story of Carmen. Ramaka’s Karmen
premiered at the Toronto International Film Festival, which ran from
September 4-15, 2001. He adapted the musical because he felt “Africa
had a lot of things to add without repeating what has been done
before.”

The lead character in the film is a strong woman whose sexuality is
all-too-evident. DjeÐnaba Diop GaÐ, who plays Karmen, said her
role did not portray Senegalese women. “I was playing a character.”
Regardless, the film has stirred controversy in her home country. A
fundamental religious group is seeking to have the film banned. It is
the classic situation of conflict of ideas that filmmakers from the
continent favour to portray.  In his first foray into feature filmmaking
Ramaka succeeds in giving an 83-minute African tint to a classic diva
tale. He may lack the finesse of his fellow countryman, the godfather
of African cinema Ousmane, but he leaves no doubt that he is heading
Ousmane’s way.  The France/ Senegal/ Canada co-production is a
refreshingly different story that destroys the image of African women
as docile.

Also making its North American debut was Mama Africa. The six-
part series, which features directors such as Ingrid Sinclair and Bridget
Pickering, tells the story of women in modern Africa. Said the series’
executive producer, Simon Bright: “Mama Africa collects for the first
time the beauty, humour, fury, frustration, intimacy, and spirituality
of African womanhood around the continent. Each story is radically
different, vibrating with the beat of different countries and cultures.

”From the rich Arabic tradition of Tunisia, Mama Africa heads
south through an arid Sahelian village, across the basketball courts of
Nigeria, via the open spaces of Zimbabwe, to the violent urban sprawl
of South Africa. The whole is united by a common thread of  under-
standing of what it means to be a woman in Africa. Mama Africa
presents this understanding to the world.” A Close Up on Bintou
(Zimmedia, 2000), Fante Regina Nacro’s shortfilm in the series, is the
story of a woman who has to overcome her husband’s strong objec-
tions to send her daughter to school. A downtrodden housewife turns
into a dynamic businesswoman. The film examines the conflict be-
tween modern and old ideas, a favourite theme of many African film-
makers.  Nacro has bagged awards at the San Francisco International

Karmen by Joseph Ga Ramaka

Film Festival, USA, Montreal Vues d’Afrique, Canada; and Carthage
Film Festival, Tunisia.  She tackles sexuality, gender relations, and the
fraught relationship between traditional and modern, with comic re-
sults. 

In addition to the Mama Africa series, Zimmedia introduced Sur-
render, a short film comically tackling similar themes to Bintou by
Zimbabwean-born director Celine Gilbert.  Surrender is a love story
set in Zanzibar, in which Gilbert explores same love and how it is
received by society. Two young men - one from a wealthy family, the
other a fisherman - are in love with each other.   The wealthy boy
faces pressure from his father to marry and have children. Despite his
resistance, a wedding is imposed on him.  The desires of an individual
are in conflict with the desires and expectations of the community. “It
is an heart-wrenching story,” said a European visitor to the festival. “I
think Surrender is one of the best films I have ever seen.”

The poignant South Africa /Germany co-production Malunde, ex-
plores the life of a disillusioned former army officer who is now a
trader on Johannesburg streets. He is car-jacked by a nine-year-old
street kid played by an excellent Kigali Mtetwa. He is led to believe
that they’re the target of pursuing crack dealers. As they travel in the
countryside, the country’s transition and still-continuing struggle to
come to terms with history comes to the fore.

Malunde is Stephanie Sycholt’s first feature film. The South Afri-
can director had a huge responsibility on her shoulder. She had to have
respect for history. “You are trying to reflect all aspects of what
happened to people under apartheid and to portray accurately so
people understand how all parties were affected.”

Another film to make a debut at the 25-year-old festival was Nick
Hughes’ 100 Days.  In the film, Hughes depicts the horrors of the
1994 Rwanda genocide. Hughes was a journalist for the BBC during
the genocide. He attempts to portray in picture the genocide that he
says, “defies words.”  His narrative, which uses genocide survivors
as cast, is based on real stories.

”A lot of people don’t want the facets of the genocide looked at.
There are a lot of excellent documentaries that have been made, but
few have made it to the public domain. No one in Hollywood wants to
make a film - because there are no heroes and many villains. One
million people killed in three months – faster than the Nazis - is too
unattractive for the world to want to see it,” said Hughes.

As North Americans struggled to deal with terror in their neigh-
bourhood, film, certainly African cinema, was there to lift their spir-
its. As horror agonisingly threatened to extinguish humanness, a smile
of satisfaction could be gleaned from Bintou’s triumph. One could be
consumed with wonder at Karmen’s character. At no other time has
film been so vital. It was a link to our humanness.
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Malunde scoops six Avanti
Awards in South Africa
South Africa’s prestigious AVANTI
Award went to Malunde. This
film realised by the South Afri-
can director Stefanie Sycholt won
six awards in the Feature Film Cat-
egory: Best Film – DO Produc-
tions / Traumwerk; Best Director
– Stefanie Sycholt; Best Lead Ac-
tor (shared) – Ian Roberts and
Kagiso Mtetwa; Best Cameo Roll
– Musa Kaiser; and a Craft Award
went to Jurgen Jurges for Best
Cinematography.

Malunde is Sycholt’s first fea-
ture film. She studied cinematog-
raphy in Munich/Germany. The
story of a black streetkid and a
former white soldier of the apartheid army was financed by Mu-
nich-based Traumwerk Filmproduktion and locally produced by
DO Productions, Johannesburg.

The Avanti Awards are hosted by the National Television and
Video Association of South Africa (NTVA). They are the coun-
try’s annual Industry Awards for excellence and represent the high-
est token of acknowledgement in the Film, Video and Television
industry.
Contact: DO Productions, email: do_crew@global.co.za or
Traumwerk Filmproduktion, Munich, email:
traumwerk@muc.das-werk.de

Mama Africa reaps more awards
Since Cannes, Mama Africa has done it again!  The Tunisian short
film of the series Mama Africa One Evening in July was awarded
the Golden Dhow Best Short Feature Film Award at the Zanzibar
International Film Festival. The director of that film is Raja Amari.
The actress from One Evening in July, Omi Baya was awarded
the Best Actress Award.  One Evening in July reveals the subcon-
scious motivations of the old beautician, Saida, who makes up
young women for their wedding night. The lingering bitterness Saida
feels about arranged marriages, leads her to hope that the brides
might change their minds. Plagued by the universal feelings of fear
and uncertainty on her wedding night, Miriam appears to be the
perfect prey. Even though nobody is forcing her to marry, she is
reluctant to step further.

Zimmedia producer, Simon Bright is pleased that the films of the
series are doing so well.  The series Mama Africa opened the
Zimbabwe International Film Festival (30 August –14 September).
The series will also be screened at Sithengi 2001 and from there they
will be seen throughout South Africa.
Contact: Simon Bright, email: zimmedia@africaonline.co.zw

Scoop for The Great Dance  at the
Encounters Festival
The Jameson Audience Award, the first such accolade to be awarded
at the Encounters South African International Documentary Festi-
val, was won by the South African film, The Great Dance: A
Hunter’s Story. Craig & Damon Foster’s feature documentary
walked off with both the Encounters Jameson Audience Award for
Best Documentary, and Best South African Documentary at the
recent Encounters South African International Documentary Fes-
tival, held in Cape Town from 22 to 31 July in South Africa. The
film was produced by Ellen Windemuth, with executive producer
James Hersov. The Jameson Audience Award, created especially

Awards

for the Encounters South African International Documentary Fes-
tival by Jameson Irish Whiskey and 20/20 Filmworks, represents
vital support to South African and international filmmakers by
enhancing the profile of the winning film and the documentary genre
in general.
Contact: www.bigworld.co.za/encounters

Ethiopian TV and Unicef Award puts
spotlight on children
The 2001 UNICEF/International Council “Say Yes for Children” TV
Award will be presented at the 29th International Emmy Awards on
November 19 at the New York Sheraton . This one-time award will
recognize the best international television campaign that promotes
the “Say Yes for Children” Initiative, according to a press release by
UNICEF. “ In this context and in a bid to ensure Ethiopian eligibility
for this award, UNICEF and Ethiopian Television have the pleasure
to announce that they are launching a competition among Ethiopian
filmmakers based on the same criteria. The contestants will produce
short films focusing on child rights issues, which aim to promote
awareness of the issues. The finalists will be aired on ETV, thus
forming an important part of the Say Yes campaign in Ethiopia. The
winning film will be submitted as the Ethiopian contender for the
2001 UNICEF/International council Say Yes For Children Emmy
Award,” the release said. “Say Yes For Children” is a massive interna-
tional campaign to encourage people to pledge their support for 10
key actions needed to improve the lives and well-being of children
and young people everywhere.

Backstage nominated for the ‘Duku Duku’
Awards 2001
Once again e.tv’s popular daily youth drama Backstage is breaking new
ground and proving that it is the bomb in South African pop culture.
Backstage, e.tv’s daily teen soap set in a College of the Performing Arts,
a nightclub called Duke’s and a campus radio station, has been given the
nod by the country’s youth and nominated for Duku Duku awards in the
following categories: Best Soap, Best Actress and the Best Dressed Male
Celebrity.  Fresh into its second year and shot in Cape Town, Backstage
has established itself as a household name amongst among the youth,
with stories that teach, entertain and inform. “It is highly flattering in
terms of the professional  recognition and very enlightened of the SABC
to nominate best talent and  programming from rival broadcaster e.tv,”
says Mfundi Vundla, Backstage Executive Producer.  Backstage is a co-
production between Morula Pictures, creators and producers of Genera-
tions and Endemol Productions, creators and producers of Isidingo.
Backstage is on every weekday on e.tv at 18h30.
Contact : Mehita Iqani email: mehita.iqani@etv.co.za

Quantel Artist of the Year 2002
Following the roaring success of this year’s awards, Quantel has an-
nounced that it will again be running the Quantel Artist of the Year Award
for 2002 in conjunction with BDA & Promax. Quantel marketing director
Nigel Turner said: “We are absolutely delighted with the number and
sheer quality of the entries in this the first year of the Quantel Artist of
the Year Award scheme - it’s been a real celebration of the creativity of
Quantel users around the world. We have quickly forged a very produc-
tive partnership with Promax and BDA - fostered through our mutual
dedication to the art of visual communications. The Quantel Artist of the
Year Award has no creative boundaries. Any piece of work that has been
touched by Quantel magic somewhere during the creative process quali-
fies - promos, programme titles, commercials, channel branding, visual
effects, programme content, new media, anything goes. Dates for forth-
coming regional Promax & BDA events. The submission deadline for
Quantel Artist of the Year regional are 10 December for Europe and
Africa. The 2002 Promax & BDA Annual Conference will be held on 26
June 2002 - where the overall Artist of the Year winner will be an-
nounced. Register at: www.quantel.com/artist2k/register.htm
Contact: Roger Thornton, roger.thornton@quantel.com
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VDO project secures sponsorship from
EU’s CWCI
The European Union (EU), through its subsidiary Conference, Workshop
and Cultural Initiative Fund (CWCI), has announced its financial sponsor-
ship to the South Africa based NGO: Film Resource Unit’s Video Distribu-
tion Operators (VDO) project, for the next 3 years. The VDO project has
grown enormously from being a project that focussed on training individuals
around Johannesburg to fully-operational video distributors in the SADC
region. As part of the consolidation of the VDO project, CWCI has made
funds available for training more individuals to become VDO’s in South
Africa. In the coming 3 years, 20 individuals will be trained each year to that
effect, to increase the list of highly motivated, hard working, committed and
innovative entrepreneurs. Film Resource Unit (FRU) is a non-governmental
film distribution and educational agency that has pioneered the dissemina-
tion and promotion of independently produced and developmentally appro-
priate film and video materials over the past 14 years. Video Distribution
Operators is an alternative distribution network initiative of FRU that, since
its inception in 1997, continues to satisfy the needs of communities that do
not have access to cinemas or any means of viewing quality film and video
material produced on the African continent.
Contact: Diane Magagane, Film Resource Unit,
screenings@fru.co.za

Health Promotion Through Entertainment
Education
New Graduate Module (from Feb 2002) Graduate Programme in Cultural
and Media Studies (CMS) University of Natal, Durban, South Africa.
The purpose of this Honours/MA module is to acquaint students with broad
approaches to communicating for health promotion, focusing specifically on
the role of entertainment education. The module can also be taken on its own
for certificate rather than degree purposes. Students will obtain a clear under-
standing of key theories of health promotion communication; entertainment
education interventions; how to apply theoretical understanding in the de-
velopment of a framework for entertainment education activities; and will
develop an ability to create criteria for the research of entertainment educa-
tion activities. The module includes an introduction to public health and
health communication; theories of health behaviour, behavioural and social
change; communication research and conceptual frameworks for strategic
health communication.  CMS will work with academics and professionals
from three partner organisations: the John Hopkins University Centre for
Communications Programs,  Baltimore, USA; the Centre for AIDS Develop-
ment, Research and Evaluation (CADRE - Johannesburg, Cape Town,
Grahamstown and Durban); and Drama in Aids (DramAidE), a CMS part-
ner. Contact: Govends@nu.ac.za, www.und.ac.za/und/ccms/

Wildlife Filmmakers Training Expeditions
 Two exciting new training opportunities have been created for amateur or
wannabe wildlife filmmakers.  The Wildlife Filmmakers Bush School will be
held in the Maasai Mara from 16-25 January 2002 in Kenya, with places for
9 people for 10 days. The time will be spent practicing filming in the bush,
with personal camcorders and borrowed equipment. There will be a full-time
team leader, guides, and local specialists - a professional camera operator
(BBC Big Cat Diary), editor,  etc. For those who wish to do it underwater the
Wildlife Filmmakers Aqua School will be in the superb diving resort of Pulau
Mabul, Sipadan, from 5-16 March 2002 Malaysia, with places for 10 - 14
people for 12 days. Piers Warren - Team Leader and Editor of Wildlife Film
News explains “The aim is for a relaxed atmosphere - not academic courses
- but actual invaluable experience in the field, superb wildlife settings, expert
guidance, discussions in the evenings etc. Most people will bring their own
camcorders but it is not essential to bring equipment.” Those on the Bush
School can expect to film elephants, lions, crocodiles, zebras etc - all the
classic African wildlife, while those on the Aqua School will be filming
turtles, sharks, octopus, barracuda and so on. Each promises to be an expe-
rience of a lifetime, and those taking part will take home a video they have
helped to shoot and edit.
Contact: Piers Warren, info@wildlife-film.com, www.wildeye.co.uk 

Training Technology

Digital movie production
Sony’sHigh Definition TV (HDTV) and Quantel’s iQ special
effects are already in use in Africa. Below we analyse the use  of
these hitech production systems in the filming of 2 films.
At IBC 2001, Quantel proudly announced that iQ has ensured
for two ground-breaking film/high resolution projects in France
and the UK to meet their release deadlines - Vidocq and Mike
Bassett: England Manager.  Vidocq is the world’s first fully
digital feature film, directed by Pitof and starring Gérard
Depardieu in the title role. Shot on HD (Sony high definition)
video, Vidocq tells the story of a real life French detective in 19th
Century Paris and Pitof was keen to produce the film using en-
tirely digital techniques. Difficulties arose when it came to edit-
ing all the different sources of material into a finished piece, until
Pitof made a call to Quantel. Pitof explains: “iQ came along like
Zorro to save the day....meeting final production delays without
working blindly or making sacrifices for technical reasons. We
were able to integrate all sorts of images quickly, in realtime, in
their native formats and in noncompressed mode.” iQ operator,
Pascal Ouvrard, not only completed the film but also produced a
trailer and two versions of a ‘making of’ sequence at the same
time. “That’s where we were able to really appreciate iQ’s abil-
ity to handle multi-resolution material. We integrated a number
of digital SD and HD formats into the ‘making-of’ and we were
able to use the DVE features to enhance the images and the keyer
to finish the opening and closing title sequences,” explains
Ouvrard.
Mike Bassett: England Manager is the latest film from Steve
Barron. Starring Ricky Tomlinson, the film tells the tale of how
Mike Bassett suddenly finds himself managing the England foot-
ball team during the 1966 World Cup finals. Post production was
carried out at London facility The Moving Picture Company (MPC),
who installed the world’s first iQ/Pandora suite to carry out HD
colour correction and  tested iQ’s multi-resolution abilities to the full
on its latest project.
Shot in HD, the final film needed to have a documentary-style feel to
it and MPC was able to connect iQ to its Pandora Pogle with PixiHD
to provide realtime HD source and record for the colour correction
process. This was a whole new experience for MPC colorist Max
Horton: “This way of working has one great advantage to me - I can
go to shots instantly and do what the director wants there and
then....I was able to complete a rough grade on my own before the
director arrived...given the documentary style of the film, we were
able to complete each 20 minute roll in about two to three hours.”
The finished result was then recorded back onto film via an ARRI
laser recorder ready for theatrical distribution. iQ includes storage
for up to eight hours HD material, so MPC was able to store the
whole movie. Not only did this allow colour correction decisions to
be made in context, but it also enabled late-arriving effects shots to
be dropped in and reviewed with the director during the colour
correction stage using iQ’s on-board editing facilities.
MPC managing director David Jeffers is hugely excited at the impli-
cations of the success of this project: “This HD production looks
fabulous - we’ve managed to imbue Mike Bassett with the ‘precious’
quality so prized in 35mm film....the first ‘grown-up’ HD/film project
here in the UK. I think it will be the first of many and MPC will be
right at the centre of the HD/film revolution.” Mike Bassett is due for
theatrical release this Autumn. And Pitof is equally enthusiastic
about this way of working for future films: “iQ will do to HD
production, 2K and multi-resolution what Harry did to video post
production. I’m not quite sure if the people at Quantel know what
they’ve unleashed. But, don’t worry, the creative community will
let them know....There’s no doubt in my mind, iQ will be at the
centre of my next film.”
Contact: Roger Thornton, quantel@quantel.com
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Technology

IBC 2001
Digital broadcasting, satellite connectivity and a new
programme festival
Russell Honeyman sifts through vast IBC 2001 meeting to bring you glimpses of the future of TV

Introduction
The International Broadcasting Convention (IBC), held each Septem-
ber in Amsterdam, was once a philanthropic meeting of broadcasters
who wished to share their experience of broadcast technology and
frequency planning. But, in this age of convergence, IBC is develop-
ing strong commercial and content strands. At IBC 2001, 14-18 Sep-
tember, Africa Film & TV looked at three strands: the business end of
the satellite industry in Africa; the programme festival Nombre d’Or;
and the opportunities established by technical developments. IBC’s
Nombre d’Or programme competition is no longer purely open to
widescreen exhibits. It now celebrates the best of world programming
across all genres, with special prizes for interactive TV. Meanwhile,
global broadcasting brings big business into the world of satellite trans-
mission and multicasting. This year, USA terror attacks overshad-
owed IBC. Air traffic disruptions meant that some exhibits were not
completed, and many USA delegates were unable to attend.  Despite
this, IBC was still a giant event, spread over 12 huge halls, and attract-
ing over 40,000 visitors from 120 countries. Because the site is so big,
IBC doesn’t feel too crowded, and is manageable if you decide in
advance who you want to meet.

Broadcast business
The satellite services exhibits and hospitality events were focal points
for television businesses at IBC. Satellite television is where business
and technology come together, and connectivity and spot beams over
Africa were much in evidence in the new launches. PanAmSat, carry-
ing most commercial satellite television channels in Africa, launched a
new satellite, PAS 10, in May of this year, and Intelsat, which carries
many state run TV channels, is launching 904 later this year. Newskies’
NSS7 will follow shortly in 2002. All these satellites will have Ku-
band shaped spot beams, designed to deliver Ku-band direct-to-home
television to the population hotspots of southern and West Africa,
and are capable of connectivity with Europe and North America in a
single satellite.  According to Stephen Rich, Managing Director of
PanAmSat’s Johannesburg, South Africa Office, connectivity is not
just about a smoother service with no connections. The PAS-10 Ku-
band spots mean that television channels can now contemplate broad-
casting to a single footprint across Africa and Europe. In addition, if
your home-base is in Europe, you no longer need to haul your signal
over to Johannesburg before rebroadcast to southern Africa. Indeed,
Indian television services are being picked up in Durban, South Af-
rica.  These stories are developed in the Africa Film & TV magazine
article, AFM31, “Silver lining for African broadcasters”. Talking about
competition, Intelsat and Eutelsat, both privatised this year, had large
stands with new corporate images. On the Intelsat stand, Colin
Gilchrist, Regional Sales manager for Intelsat South Africa, says that
the privatization provides Intelsat with the flexibility and the added
opportunity to expand its satellite business and customer base to
serve the broadcast market needs. (colin.gilchrist@intelsat.com)

The world’s first two-way Digital Video Broadcast (DVB)
broadband service, Aramiska (www.aramiska.com), will be delivered
on Eutelsat satellites. This will bring internet protocol television to
the offices (and homes) of anyone able to afford a VSAT connection.
That’s right, TV over the internet, delivered by satellite, is now a
reality in Europe, at least on a professional level. For consumers,
Microsoft TV is offering enhanced television services, and is devel-
oping services with Philips and Thompson to provide internet serv-

ices from your TV set. One offshoot of this is TAK TV in France.
TAK TV is an internet service provider, which you can access at
lower hardware cost. When you buy a TAK TV set, you get an inbuilt
modem and processor, and an external keyboard. Your low cost home
TV can receive email and get you onto the internet. Contact
www.tak.net or check www.microsoft.com/tv.

Two interesting broadcast business support services exhibited at
IBC: MediaGenix offers “your complete end-to-end solution for chan-
nel management”. Yes, they will sell the advertising, schedule it and
put it on air from their own server (www.mediagenix.com).  Cap Gemini
Ernst and Young, an international consulting company, launched
Telecom Media Networks, in order to capitalise on their premise that
“broadband will open revenue floodgates for content producers” as
long as they can “capture the revenue opportunities from interactive
TV” (iTV and iDTV) (www.cgey.com/tmn).

Technical developments
There’s still a highly technical core to IBC, where transmission fre-
quencies are being manipulated using high mathematics to wring to
maximum payload for broadcasters. Workshops, tutorials and papers
looked to the future of the converging television, internet and te-
lephony industries.
Workshopping broadband wireless
The opening session for the IBC’s conference programme was “Wire-
less and other broadband delivery techniques”. Wireless doesn’t re-
quire phone lines or cables, it refers to delivery by electromagnetic
frequencies used by traditional TV, satellite and microwave systems.
This is particularly interesting for Africa, where there are very few
cable or broadband data services. It is intriguing to consider the possibili-
ties of delivering internet or broadband video services via satellite or
microwave transmissions. The IBC workshop took the form of an in-
depth tutorial, and discussed the ways in which the limited frequency
spectrum available to wireless broadcasters could be utilised to provide
data services such as internet. In fact, consumers already have two-way
wireless service in cellular phones, but this not yet available for wide-
spread delivery of internet, or broadband services such as enhanced tel-
evision and interactive services.
Exhibition
The IBC Exhibition Halls are arranged roughly by industry sector, and
dominated by market leaders who have enormous stands, hospitality
services and private interview rooms. Clustered around these stands are
support services, related services and competitors. In Halls 8-12, Sony,
Grass Valley, Panasonic, Thomson Multimedia, Philips, Arri, Canon, and
magnetic media suppliers Maxell and Fuji operated the biggest stands in
broadcast hardware.  Says Phil Slack, in charge of Sony Africa and Middle
East: “Enhanced digital television services are coming, whether they will
be based around the television set or the PC. They can be based around
satellite, wireless or cable delivery. Broadcasters in Africa are migrating to
digital and should be investing in digital production and playout systems
so that they can build a platform which will be compatible with digital
video broadcasting (DVB). This means server based transmission and
digital switching systems. M-Net is digital, SABC is partly digital but has
digital switching.”  Sony’s new quality professional format is MPEG
IMIX, fully compatible with Betacam formats. Also at IBC was Sony’s
multiformat professional edit suite, XPRI. Sony offers  consultancies to
fee-paying clients who want to start up television operations. Contact
Africa & Middle East; Phil Slack, email: phil.slack@sonybpe.com; or
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Southern Africa; Jess Goedhals; jgoedhals@ssa.za.sony.com.sg.
Halls 6 and 7 were the digital domain of Quantel, Avid and Discreet who

maintained a non-stop barrage of seamless video displays and presentations.
Here, postproduction merged with on-air studios around ‘server-based solu-
tions’.  Video servers are computers designed to be video storage and retrieval
systems that form the hub of digital TV studios. Avid showed its established
newsroom, AvidNews, based around the AirSpace server, with new capabili-
ties including simultaneous publication in television and interactive internet
formats. Avid launched an entry-level storage system, Avid Unity LANshare.
Contact: www.avid.com.   Quantel, famous for its digital special effects like
Hal and Harry in postproduction, has repositioned itself as a broadcast solu-
tions supplier based around its ClipBox server. Quantel was bought out by 200
staff and management last year, and has achieved enormous success selling
US$450 million in digital studio solutions since then. Contact for Africa sales:
steven.carpenter@quantel.com.

One off-the-shelf broadcast production package that sold well last year was
vizrt™.  vizrt™ virtual studios have made a great five-minute video showing
how easy it is to produce top class weather, news, sports and gameshows with
just their software and a three-camera studio. Contact: gpetroff@vizrt.com,
www.vizrt.com.  If you’re going to get a virtual studio you might as well go the
whole hog and look at your studio equipment. Try Vinten robotic studio
tracking systems,: Mark.Osborn@vinten.com.

Nombre d’Or shifts toward the public good
The Nombre d’Or Festival awards at IBC this year saw the idea of the

“public good” as an important criterion for a good television programme.
This shift away from celebration of technical innovation is illustrated in the
festival’s major award, The Golden Rembrandt for Best Programme, which
was awarded to the BBC drama, Care. The film, by Antonia Bird, tells the
story of one man’s attempts to come to terms with the abuse he experienced as
a child in a care home and how his cries for help were deliberately ignored.
“This programme addresses an important issue” explained Jury Chairman,
Eckart Stein, formerly of ZDF, “It shows those who watch it - including our
elected representatives - that we all have a responsibility and it represents an
increasingly endangered form of TV production from a public service broad-
caster”.  Technical innovation is still celebrated in the Nombre d’Or pro-
gramme competition, where the teen magazine programme, ROFL, from
Danish public broadcaster Danmarks Radio won the first Silver Rembrandt
for Enhanced TV Programme, and the prize for Convergent Format went to
MTV music quiz show webRIOT which was developed by Spiderdance.
Grand Jury Prize for Widescreen went to That’s Life (Romania/ Germany).
Says Paul Kafno, Festival chairman, “Seven years ago when we first started
on this festival it seemed right to concentrate on the most exciting move to
widescreen digital. This year we decided to make all categories format
agnostic. We now have nine major prizes, with more than 300 entries in all
and 78 interactive programmes. There are two interactive awards that mark
a particular step forward”.
Contact: Jarlath O’Connell, Festival Director on joconnell@ibc.org.
Details and photographs available on www.ibc.org.

2001 NOMBRE D’OR WINNERS
Golden Rembrandt: Care, (BBC; UK)
Silver Rembrandts :
Documentary (News/History/Biography): That’s Life
(Ciulei Films/Europolis Films/ONC for ZDF; Romania/ Germany);
Documentary (Science/ Natural History), The Last Days of Zeugma
(Gedeon/La Sept Arte/BBC/Musée du Louvre/CWRS Images; France/UK)
Drama: Soldiers By Moonlight, (SVT/YLE-FST; Sweden/Finland)
Music: Don Giovanni Unmasked, (Rhombus Media/Bravo/Thirteen-
WNET/NHK/CBC/Channel 4,Canada/USA/Japan/UK)
Entertainment: Kids Say the Funniest Things,(LWT; UK)
Enhanced TV Programme: ROFL
(Danmarks Radio/Agency.com; Denmark)
Convergent Format: webRIOT, (Spiderdance for MTV; USA)
Grand Jury Prize for Widescreen: That’s Life
(Ciulei Films/Europolis Films/ONC for ZDF; Romania/ Germany)

Quantel scoops innovation
award at IBC
At its first birthday as a self-owned company, Quantel is per-
forming beyond expectation, and arrived at IBC 2001 stronger
and more confident than ever. No wonder then Quantel re-
ceived the 12th Peter Wayne Award for design and innovation
during a ceremony at IBC 2001. New applications, new ways
of working, new partner applications, new opportunities - iQ
is fully justifying its billing as the future for post production.
iQ systems are now installed in every continent, and its prom-
ise to change working practices by delivering a multi-resolu-
tion, open post environment at the hub of a new integrated
workflow model are beginning to be realised.   A new fully
interactive multi-resolution effects package and new plug-ins
dramatically extend iQ’s on-board facilities and capabilities.
On the user front, iQ has already been involved in a couple of
world firsts - editing Vidocq, the first digital end-to-end full
length movie, and digitally colour correcting Mike Bassett:
England Manager - shot and edited on HD. (see Technology)

Following close co-operation with Sony, Quantel is shortly
to begin shipping an HDCAM version of the Clipbox server.
Based on the same, unique true random access disk technology
that powers the full range of Quantel servers, the new six port
Clipbox runs native HDCAM. Mr Kaminaga, President, Sony
broadcasting and Professional Systems, said: “We are delighted
to be working with Quantel to bring together HDCAM quality
and Quantel server performance. This new product is the result
of close co-operation between the Research &
Development departments of our two companies.”

Clipbox Studio, Quantel’s all-in-one live production centre
has made it practical for broadcasters of any size to produce an
entire news broadcast with only a single operator at an eco-
nomic cost. Over the last year, early adopters have begun to
produce local news broadcasts of international quality, with
strong branding and eye-catching effects. Now MOS integra-
tion takes this one step further – connecting Clipbox Studio
directly with newsroom systems. Interfaces with the Avid
Newscutter and the popular Panasonic Quickcutter news edi-
tor are being developed. Tested and verified at a US customer
site, DVCPRO material can be transferred between the
Quickcutter and Clipbox at more than 2x realtime. Because it
uses Clipnet gigabit connectivity, transfer is a background op-
eration, leaving all the Clipbox ports free for ingest and playout.

According to Roger Thornton at Quantel: “the trend in broad-
casting, particularly news, is towards empowering the journal-
ists so that they can work with pictures and words together to
present the whole story. This is about highly evolved technol-
ogy, but completely hidden from the user. The new revolution
is workflow: getting material to air faster, more efficiently and
at higher quality. Quantel is very much leading the way in this
revolution with its integrated digital news systems. We think
that we have grown to become the world’s number one sup-
plier of integrated digital news systems, serving everything
from national and international broadcasters such as ITN, Lon-
don; CNN; TVNZ, New Zealand; TSR, Switzerland; CBC,
Canada and Botswana TV to local and regional operations such
as Westcountry TV (UK) and KOMO (Seattle, USA).” He
concludes: “The technology is only as good as those who use
it.” This year Larissa Hollis of The Refinery became the first
International Quantel Artist of the Year for her stunning 60
second commercial for DStv Airport. Africa’s deadline for next
year’s competition is December 10th. Contact: Roger Thornton,
quantel@quantel.com, website: www.quantel.com



AFRICA FILM & TV Edition 31 November - January 2002   Page 55

Technology

Specialist market
launches in Los Angeles:
“Formats Television”
The Formats Market to be held at the renovated Bel Age
Hotel in Los Angeles during 26-28 November 2001, will be
the first of its kind – an event dedicated exclusively to the
business of television Formats. The Market follows the suc-
cess of the MediaXchange’s Formats Symposium, held last
year in Los Angeles, which attracted players from a variety
of key territories including: BBC Worldwide, Columbia
TriStar, CBS, Carsey Werner, Strix, ABC Entertainment,
Endemol Entertainment, Mentorn, ICM, CAA, Granada,
William Morris, and Wegelius TV Denmark.  The vision to
grow the Symposium to a fully-fledged Market is motivated
by the support received by the companies involved in the
Format business and the expanding interest it is receiving
from buyers and creators alike. “The introduction of exhibi-
tion facilities will create a dynamic platform for this Market
where sales and acquisitions, joint ventures, pitching and in-
formation sharing can be conducted, under one roof,” says
Katrina Wood, CEO of MediaXchange.  “There is a need for
the European players to penetrate and gain representation
and profile in the US market, and there is plenty of evidence
of the growing interest from the US in Formats from all the
major territories as well as new markets such as South America
and Japan.” High profile experts in the Formats Television
industry will speak at the Panel Sessions, which will focus on
new genres developing within this sector, new territories key
to the formats business and global trends, with topics ranging
from business models, content, interactive concepts, distri-
bution and rights issues, and case studies of top shows. Reg-
istration is US$650 and Exhibition US$1,750. The organisers
have also negotiated discounted accommodation, air travel
and car rental deals for delegates.
Contact: Dezi Rorich, MediaXchange, London,
email: mxlondon@aol.com

Africa Film & TV email
NewsFlash

keep abreast of events in Africa's industry of the
moving screen

Annual subscription cost US$101 includes weekly Africa Film & TV NewsFlash
by email, quarterly Africa Film & TV Magazine , & annual A frica Film & TV

Yearbook & Contact Directory . To subscribe, send your name, company name,
email & postal address to us, and request one year’s subscription.

We’ll send you a sample of  NewsFlash plus a proforma invoice.
Fax: +263-11-425263; email: subs@africafilmtv.com; postal: P.O.Box 6109, Harare,

Zimbabwe

Visit our website: www.africafilmtv.com

Sony technology in Africa
Sony is an important partner for new television services in Af-
rica. Africa Film & TV examined the company’s infrastructure in
Africa when we visited the Sony stand at IBC, September 2001.
The huge Sony stand at IBC was the base from which no fewer
than 1,000 Sony representatives from around the world worked
the show. Sony is the biggest supplier of broadcast equipment in
Africa, largely because of its extensive network of trade and serv-
ice representat ives in most terr i tor ies. Sony services
broadcasters’and television professionals needs, from whole TV
stations to news cameras. These services include cost effective
consultancy for broadcasters who wish to impliment new televi-
sion services.

Sony’s broadcast sales and service infrastructure in Africa is
managed by Sony Middle East and Africa CEO Phil Slack, from
the Sony BPE office in Dubai. The Dubai office handles broadcast
and professional matters in North and West Africa.  Sony Gulf in
Djebel Ali is responsible for marketing magnetic media (e.g.
videotapes), consumer and IT products.

The southern Africa region has its own Sony office, Sony Af-
rica, which is run by Jess Goedhals. Goedhals has many years
experience in professional and broadcast environments, including
most recently with the VideoLab group, which includes Africa’s
largest television studios.

Dealerships exist in many territories: key dealers are Flying
Dove in Nigeria, Epsilon Engineering in East Africa, and the Jos
Hansen Group in Central Africa (including Eurotechnology). These
local dealerships are a key part of Sony’s success in Africa. They
have local knowledge, and often help to customise broadcast in-
stallations, for example, Eurotechnology played a key role in the
establishment of TV Malawi, and Epsilon Engineering played a
key role in the establishment if ITV in Tanzania. Sony dealerships
exist in many African territories, for more details consult the
Africa Film & TV website, www.africafilmtv.com, directory sec-
tion, “Equipment and Technology Sales”.
Contact: Phil Slack: www.sonyprome.com;
email: phil.slack@sonybpe.com
Jess Goedhals: www.sony.co.za,
email: sonybroadcast@ssa.za.sony.com.sg
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