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2002 Diary
Africa Film & TV's dates for the African industry events:

Festival of African Cinema
Milan, 15-21 March 2002 -
www.festivalcinemaafricano.org
The twelfth Festival Cinema Africano held in Milan, Italy.

MIPTV
Cannes, 15-19 April 2002 - www.miptv.com
International TV Programme markets, including the two day MipDoc.

Banff Television Festival
Alberta, 9-14 June 2002 - www.btvf.com
Leading festival of international television programmes aims at promoting
excellence in programming. The 2002 event will feature an African Focus.

Zanzibar Film Festival
Zanzibar, Tanzania, July 2002 - www.ziff.or.tz
Celebration of films from the diverse cultures of the Dhow countries.

IBC
Amsterdam, September 2002 - www.ibc.org
Major international TV technology show.

Zimbabwe International Film Festival
Harare, September 2002 - www.africafilmtv.com/ziff
International festival showcasing recent African and international films.

Le Rendez-Vous
Saint Tropez, 9-13 September 2002, www.tvfi.com
The eighth edition of the French TV Sreenings

MIPCOM
Cannes, October 2002 - www.mipcom.com
International TV Programme Market. Preceded by MIPCOM JUNIOR: Youth Pro-
gramming Screenings, October 2002.

Sithengi 2002
Cape Town, 11–14 November 2002 - www.sithengi.co.za
The seventh edition of the Southern African International Film & TV Market.

Letters

Dear Editor,
Thank you for your valued information, which is greatly
appreciated by the team of Canal France International who
are very interested in the African continent. Please con-
tinue to inform us regularly.
Contact: Chantal GOELO: cgo@cfi.fr

Editorial interest
I’ve just read the “Can we cut it?” article - very informa-
tive. With the onset of advances in technology, there can be
no excuse for African TV companies NOT to produce low-
budget, high-quality programmes with broad appeal. As a
media professional and an African, fully aware of the rich-
ness of the continents culture, I’d be happy to talk to any-
one about how it could be done.
Contact: Seltzer Cole: seltzer@fizzmedia.co.uk

Website interest
My name is Mntunzima Steader Nkwinti. I am teacher at
Nathaniel Nyaluza High School in Grahamstown, South
Africa. I was very impressed to discover your company on
the Internet. I have performed and produced numerous the-
atrical works for the Eisteddfod and the Standard Bank
National Arts Festival of which I am a committee member.
I have recently completed a script based on the contro-
versy that surrounds initiation schools in the Eastern Cape.
Mntunzima Steader Nkwinti: steader@mighty.co.za

Editorial Note
Following the article “TVAfrica invites partnership” pub-
lished in our News Flash N°136, we received some feed-
back from Jean- Claude Kuentz, who quotes from the arti-
cle: “ Green estimated sub-Saharan television advertising at
US$160 million in 2001, with potential to grow to US$410
million in five years.” Is it true???”
Africa Film& TV would agree that total ad spend in Sub
Saharan Africa (Excl South Africa) was  between US$500m
and US$1bn in 2001. South African advertising spend is
about US$1.1bn annually.
Contact: Jean- Claude Kuentz, Canal France
International, jck@cfi.fr

Looking for Francophone
filmmakers
My name is Brionne Garms, a student of Northern Michi-
gan University.  This year a couple of us are trying to put
together a French Culture Film Festival and would like to
represent countries other than France, i.e., Francophone
countries. Through contacting a web of different people, I
was told that you were the area expert on Francophone
African films. I was wondering if you knew of any film-
makers that would be in the U.S. around mid-April and/ or
could suggest any films. Contact: Brionne111@yahoo.com

Request for contact
I am a Zambian citizen, currently living in Atlanta, US. I
left Lusaka, Zambia, last year, under difficult circumstances,
as I was a journalist. As a result, I could not bid farewell to
the people I should have said good-bye to. Among such
persons is Ms Tanvier Bush, of Ambush Productions, a
film production company based in Lusaka’s Kabulonga sub-
urb. For months, Ms Bush and I were working on re-writes
for my first screenplay, titled Destinations.  I do not have her
address, email or telephone number neither does she have
mine. I was wondering if you know about this company
and have the contact address.
Contact: K.Nalumango, email:
Keithnalumango@hotmail.com
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THE BusinessMovers and Shakers

Peter Maltare, New President of SABA
During the SABA General Assembly held in Seychelles in November
2001, SABC Group Chief Executive, Mr Peter Maltare was appointed
the new President of the South African Broadcasting Association (SABA)
by the SABA board. He replaced Duncan Mbazima.

Lebo Ramafoko joins SABC Education
In December 2001, Lebo Ramafoko joined the SABC Education team as
Project Manager for Youth, Adult and Public Education. Lebo comes
from world-renowned Soul City where she has just successfully com-
pleted managing Soul City 5, which went on air earlier this year. At
SABC Education, she will manage multi-media education interventions,
using radio and TV.

New President for CFI and TV5 Monde
On the 23 October 2001, Serge ADDA, former President-CEO of
Canal+Horizons was unanimously elected President- CEO of TV5 Monde
by the board of directors of the French-speaking channel. According to
the logic of a common presidency decided by the French government 3
years ago, he at the same time became, the President of Canal
France International and Portinvest. Serge ADDA succeeds Jean STOCK,
who joined the European Union of broadcasting (UER), on the 1st Octo-
ber, as  secretary-general.

New members appointed to Banff Television
Foundation’s Board of Governors
Pat Ferns, president and CEO of the Banff Television Foundation, an-
nounced on the 21 January 2002,  the appointment of 13 new members
to the Foundation’s international Board of Governors. Representing a
mix of broadcast, film, television and production interests from six coun-
tries, the new governors are: Dominique Baudis, Président, Conseil
Supérieur de l’Audio-Visuel, France,  Peter Bazalgette, Creative Direc-
tor, GMG Endemol Entertainment plc, UK, Rudy Buttignol, Creative
Head, Documentaries, Drama & Network, TVOntario, Canada, Robert
Chua, Founder/Chairman, China Entertainment Television Broadcast Ltd.,
Wayne Clarkson, Executive Director, Canadian Film Centre, John Ford,
President, Content Group, Discovery Networks, USA, Ted Lingard,
General Manager, Sonic Foundry Media Services, USA, Mary Hofstetter,
President and CEO, The Banff Centre, Canada, David Kessler, Directeur
general, Centre National de la Cinématographie, France, Peter Matlare,
CEO, South Africa Broadcasting Corporation, Elizabeth McDonald, Presi-
dent & CEO, Canadian Film & Television Production Association, Glenn
O’Farrell, President & CEO, Canadian Association of Broadcasters, Georg
von Habsburg, Member of the Board, MTM-SBS Televizio Rt (TV2),
Hungary

The Board of Governors is composed of industry professionals from
around the world who serve as an advisory council to the Foundation’s
Leadership Committee and staff. Currently there are 72 members on the
Board. Assuming the role of new chair of the Board of Governors is
Trina McQueen, vice chair of CTV Inc. Ms.
Contact:  Heidi Bobiak: bobiak@btvf.com, www.btvf.com

New Board of Governors at ZBC
In November 2001, the Zimbabwe Broadcasting Corporation (ZBC),
announced a new board of governors. In the announcement, it was stated
that Dr Gideon Gono would remain the Chairman of ZBC’s board of
governors. The former head of the research unit at the South African
Broadcasting Corporation, Alum Mpofu, who was appointed the Chief
Executive Officer at ZBC, in August 2001,also keeps his position. New
additions to the board of governors are:- Lovemore Chitapi,(Chief Oper-
ating Officer) Nancy Gondo,(ex-marketing director at Joy TV, now Head
of marketing and Sales, ZBC) Ms Jennifer Tanyanyiwa,( Head of Corpo-
rate Affairs)and Mrs Hlengiwe Mhungu,( Head 0f Human Resources).
Munyaradzi Hwengere, former principal Press secretary in the Presi-
dent’s Office, was appointed to head Newsnet, one of the Strategic Busi-
ness Units (SBUs), created, as a result of the restructuring exercise at the
ZBC.

M-Net boosts its  West
African subscriptions
According to the preliminary financial report for the six-month
period ended 30 September 2001, M-Net’s subscriber base grew
marginally for the period ended on the 31 September 2001. Growth
in West-Africa, and in particular Nigeria, continued to be positive
after the introduction of a KU-band footprint in August 2000.
Total subscribers now exceed 1,25 million households across 45
countries on the African continent and adjacent islands. Total
revenue from subscriptions and advertising amounted to R620
million (US$66 million), an increase of 5% compared with the
same period last year (R589 million: US$62 million). Revenue
from subscription sources, which is the major contributor to
revenues, performed well during the period under review, whilst
advertising revenues were weak. Taxed profits of R50,6 million
(US$5.3 million) for the period, equivalent to earnings per share
of 17,9 cents, reflect an increase of 22% compared with Septem-
ber 2000 (Taxed profit of R41,5 million (US$4.4 million) / equiva-
lent to earnings per share of 14.7%. The growth in earnings per
share was achieved through a focus on operational efficiencies,
including hedging of dollar programming commitments. In terms
of M-Net’s licence conditions, the company pays the fiscus a
2% levy on South African analogue subscription and advertising
revenues, which amounted to R7,7 million (US$740 000) for the
period. M-Net moves into the second half of the financial year
with caution, mindful of international market turbulence, the ef-
fect of the currency devaluation and pressure on advertising rev-
enues. Nevertheless, the company remains optimistic that its
innovative programming, talented and enthusiastic people and
commitment to the continent will bring “the magic” to millions of
viewers in Africa.

M-Net affirmed its position as Africa’s premier entertainment
pay-television channel with its broadcast of leading series and
first-time-on-television movies. Reality television arrived with
the commissioning of Big Brother. It has proved successful and
is the country’s first multimedia production, straddling the tel-
evision, internet and telephony platforms. The show is increas-
ing M-Net’s audience ratings, has a favourable impact on subscriber
growth and is stimulating advertising revenue in a tough market.

For the year 2002, M-Net will focus its growth strategy on
Nigeria and will produce the entertainment show Gladiators in
that country. Steps have also been taken to customise the West-
African feed with a more appropriately timed schedule.

The Electronic Media Network Limited (M-Net), was founded
in 1985 as South Africa’s first private subscription television
service. The first broadcast, comprising one 12 hour channel,
went out in October 1986. Today, M-Net boasts an array of
general entertainment and niche channels and broadcasts to over
1,23 million subscribers in 41 countries across Africa. 
Source: Annual report, preliminary results 2001,
www.mnet.co.zw

Ster-Kinekor re-opens in Zimbabwe
Ster-Kinekor and its Zimbabwe holding company, Monte Carlo
announced in December the re-opening of both the Eastgate and
Westgate cinemas in Harare on Friday 21 December.

Due to the uncertainty of Forex availability to pay for film
rentals, in July this year Ster-Kinekor was forced to close its two
cinemas in Zimbabwe. However, Ster-Kinekor has recently con-
cluded viable contracts with leading film suppliers, so the magic
of big screen movies will be back for Zimbabwe movie fans. “As
the biggest cinema exhibitor,in Africa, Ster-Kinekor feels it has a
responsibility to its Zimbabwean audiences. We want to make
every effort to maintain a continuous supply of movies and de-
liver a magnificent cinema experience. Our negotiations with some
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of the leading production houses have paid off so we will soon be
back in Zimbabwe,” says Frisky Domingues Chief Operating Officer,
Ster-Kinekor. Due to the Rand Dollar exchange rate and the fact that
all producers are paid in foreign currency, ticket prices are set at
Z$120.00 (US$2.18). However Ster-Kinekor have reinstated the popu-
lar Half Price special bringing ticket prices down to Z$60.00 (US$1.09)
on Tuesdays, ensuring that all movie enthusiasts are able to see some
of the best Hollywood productions on the big screen.

“We are enthusiastic about re-opening our cinemas and look for-
ward to providing our clients with superior service and quality enter-
tainment on our big screens,” says Patson Mago, Regional Manager,
Ster-Kinekor Zimbabwe. Both Cinemas run four shows daily includ-
ing a midday; matinee; evening and late show.
Contact: Patson Mago, tel: + 263 4 701933, or Ster-Kinekor
Theatres, Frisky Domingues, tel: + 27 11 445 7700

ABN attracts big brand names
With its daily strand of consistent, quality programming in five Afri-
can countries the African Broadcasting Network (ABN) has signed
up over 15 of the continent’s leading advertisers.Big brand names
taking advantage of the ABN strand include Caltex, Unilever, Reckitt
& Coleman, Johnson & Johnson, Barclays Bank, Schweppes and
Cadburys. According to Pat Sithole, ABN Sales Director, the differ-
ence ABN is making apart from allowing advertisers to access the
vast pool of African viewers with spending power, has much to do
with the network’s programming commitment. “We are in a very
strong position with advertisers because we can almost guarantee
audiences.   We are in a position to do this because we are delivering
programmes that viewers want to watch over and over again”, says
Sithole. ABN provides an hour of top-notch entertainment across the
whole of Africa that fills a market gap and stimulates the growth of
loyal audiences in the countries it broadcasts in.
Contact: Moky Makura : moky@fcbredline.co.za

Open TV delivers 51 percent
revenue growth in 2001
OpenTV (NASDAQ National Market and Euronext Amsterdam:
OPTV), the world’s leading interactive television company, an-
nounced on the 24 January its financial results for the year and
quarter ended December 31, 2001. For the year ended December
31, 2001, OpenTV’s revenues increased 51% to US$95.3 million
compared to US$63.1 million for the year ended December 31,
2000. Results include the impact of OpenTV’s acquisitions of Static
and Spyglass, which closed on July 2, 2001 and July 24, 2000,
respectively.

James Ackerman, CEO of OpenTV, said, “This year OpenTV
evolved from a pure technology company to an integrated iTV
business able to bundle content, applications and middleware for
our clients. With more than 20 million set-top boxes deployed
worldwide, we have a strong foundation that provides the opportu-
nity to create both new and recurring revenue streams from our
existing customer base. We believe that the combination of recurring
revenue growth, solid core platform profitability, and a strong cash
position provides the Company with a distinct competitive advan-
tage in the iTV market.” 

 Open TV reaches 4 million interactive
set top milestone with Echostar
OpenTV (Nasdaq and Euronext Amsterdam: OPTV), the world’s
leading interactive television company, announced on the 23 Janu-
ary that EchoStar  Communications Corporation (Nasdaq: DISH)
has deployed more than 4 million  DISH NetworkT satellite TV
set-top boxes throughout the United States that  are enabled with
OpenTV’s interactive television technology.
Contact: Gary J. Fuges, CFA, Director, Investor Relations,
OpenTV, email: gfuges@opentv.com

New initiatives for RFI, TV5
and CFI
In order to strengthen the place of the French and francophone audio-
visual in the world, Jean-Paul Cluzel, Chairman of Radio France Inter-
national (RFI) and Serge ADDA, Chairman of TV5 and Canal France
International (CFI) met on Tuesday 13 November 2001. They have
agreed to  improve their relationship, and to have  better collaboration
between their two groups.

The two presidents have in particular decided:
- To produce for the beginning of 2002, two (12 minute) news

programmes in Arabic language, which will be broadcast during the
prime time hours on TV5 Orient. These two programmes will be
realised in collaboration with TV5 and the Arabic-speaking subsidi-
ary of RFI, RMC Middle East.

-  To strengthen the links between TV5 and RFI website
-  To establish new co-productions for the promotion of song and

French-speaking book
-  To strengthen the links between CFI and RFI in the vocational

training sectors of the staff, technical aid and the engineering of the
radio and television partners of the African countries.
Contact: CFI, Daniela Vuerich, tel: +33 1 40623227 ; RFI,
Christine Berbudeau, tel; +33 6 74687494 ; TV5, Nelly
Belaiev, tel :+33 1 44185556

Namibia: NBC ups licence fees
According to the Media Institute of Southern Africa(MISA), the
Namibian Broadcasting Corporation (NBC), announced in October
an increase in its licencing fees. Licence fees for households were
expected to be increased by 13%, while fees for other establishers,
including radio and television  providers are to remain the same.

Agreement between BBC and MBC
According to the Media Institute of Southern Africa (MISA), the
Malawi Broadcasting Corporation (MBC) and the BBC have entered
into an agreement, where the MBC houses and provides maintenance
for the BBC relay transmitters in the country.

In return, the BBC has upgraded some of the MBC FM transmit-
ters, and will provide annual training to the MBC staff. Currently
there are now eight new radio stations operating in Malawi. These
range from commercial to ‘evangelical’ stations.
Contact: Catherine Sasman, email: sasman@misa.org.na

ZBC: Announces new strategies
According to a Zimbabwean newspaper “The Herald”, on the (30/11/
01), The National Broadcaster of Zimbabwe, The Zimbabwe Broad-
casting Corporation, (ZBC), re-launched on the 30th of November.
The Herald stated ZBC’s determination, to be the first permanent
media choice for every Zimbabwean.

Through six strategic business units (SBUs) - Newsnet, Kidznet,
Sportnet, Radio Services, Production Services and Television Serv-
ices, “the ZBC hopes to provide world-class quality programmes and
services that reflect, develop, foster and respect the Zimbabwean
national identity, character, cultural diversity, national aspirations
and Zimbabwean and pan-African values” said the Herald.

Recently, the Cabinet approved the commercialisation of ZBC, and
a Bill is expected to be tabled in Parliament seeking to split the broad-
caster into two companies, one to be responsible for broadcasting,
and the other for signal transmission. This would, according to gov-
ernment, reduce ZBC’s dependence on it, and instead, position itself
in a profit-making situation.

The ZBC remains the country’s sole broadcaster even though a new
Broadcasting Act, which paved the way for the entry of private play-
ers, was passed in April 2001.
Contact: email: zbc@africaonline.co.zw, website:
www.africaonline.co.zw/zbc
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The revolution is now
MultiChoice to launch Interactive TV in Africa
The revolution in convergent broadcasting technology will start
this year, according to pan African pay TV group, Multichoice
Africa (MCA). MCA plans to deploy interactive TV technology
to subscribers in South Africa, during the first half of 2002. The
service will be rolled out over the next couple of years to subscrib-
ers throughout the rest of Sub Saharan Africa, once supporting
communications infrastructures are in place. These supporting in-
frastructures include telephone lines and delivery systems. The
channels that will be available at the launch of interactive TV, in
South Africa, will be TV-Mail (e-mail through the TV set) and
TV-Shopping, with additional channels added at a later stage. In-
teractive channels will form part of the premium DStv bouquet,
and only once the subscriber starts to use the channels such as TV-
Mail, will there be an additional cost. Heading up the drive for
Interactive television is Mr Nolo Letele, CEO of MultiChoice South
Africa.

European broadcasters, who have been at the forefront of devel-
opment in interactive technology, are finding that services such as
t-commerce, home shopping and banking already have a significant
impact on the future consumer market.

 “The interactive revolution is bringing unprecedented choice
and power to viewers,” said Nolo Letele CEO of MutliChoice
South Africa. The viewing experience is set to be transformed,
through compelling new interactive services that  include,TV-mail,
chat, gaming and commercial services like banking and shopping.

MultiChoice Africa will be using Open TV technology. Open
TV is based in the USA and is part of the MultiChoice Holdings
(MIH) group. Open TV has become one of the world’s leading
interactive and media solutions company, who provide complete
end-to-end solutions for the development and delivery of interac-
tive services via digital satellite, cable, and terrestrial broadcast.

To date Open TV has provided technology for over 20 million
decoder boxes worldwide. Worldwide headquarters for OpenTV is
located in Mountain View, California, with European operations
in Paris, France and offices in Seoul, South Korea and Beijing.

Digital broadcasting service expanded
Technical developments by MultiChoice Africa, in sub-Sahara Af-
rica, already include digital satellite broadcasting (DStv) and ground
breaking developments in interactive systems. The year 2000 saw
the introduction of the W4 satellite launched by Europe’s leading
satellite operator, Eutelsat. This enabled Ku-band signals and new
channels over West Africa. Twelve of the transponders on W4 are
dedicated to Africa. A more powerful satellite service than its
predecessor, the Ku-band requires the smaller 90cm satellite dish
as compared to the larger, more expensive dish used for the C-band
service. Additionally, purchasing and installation costs are signifi-
cantly reduced with the introduction of the smaller dish. These
developments have positively impacted accessibil i ty and
affordability for subscribers. This has extended the MultiChoice
footprint into a number of new countries including Gambia, Sen-
egal, Guinea, Guinea Bissau, Sierra Leone, Liberia, Madagascar,
Mauritius and the Seychelles.

Since launching W4, Nigeria has seen the introduction of more
specialised and niche channel content, which has lead to unprec-
edented subscriber growth. The new Ku-band Satellite service (W4)
also includes a spot beam angled over Nigeria. This has made it
possible for MCA to expand and customize its services to Nige-
rian subscribers who can now tune into digitally enhanced images
on the MCA platform. Two top-rated Nigerian commercial televi-
sion channels AIT and Minaj which were only previously avail-

able terrestrially to viewers in one
or two cities, are now available in
addition to the plethora of channels
already on the bouquet to subscrib-
ers throughout the country.
MultiChoice’s sister company M-
Net, is also investigating producing
television programmes in Nigeria to
provide value-added entertainment
comparable to what is already show-
ing on the bouquet. MCA’s, corpo-
rate social investment programmes,
have vastly improved the quality of
life for thousands of people in Af-
rica.

In South Africa, for example,
MCA applied technology to educa-
tion, by launching in 1999, the
Shoma Education Foundation.
Shoma, is a satellite based learning programme, which utilises the
latest digital satellite technology to relay both television and web-
based learning material to the most remote learning centres across
South Africa.

Subscriber migration to digital
Since its inception in 1993, Multichoice Africa (MCA) has estab-
lished itself as a pioneer in the broadcasting industry. MIH, the
Amsterdam based holding company for MultiChoice, announced
profits of US$152m for year end August 2001, following losses of
US$14m in 2000 and US$69m in 1999. The earlier losses were
attributed to investment in building subscription infrastructure.
Throughout sub-Saharan Africa, MultiChoice has been encourag-
ing subscribers to migrate from the analogue C-Band service estab-
lished in 1993, to the 45 channel digital TV service, DStv, launched
in 1996. Subscribers swap their C-Band smart card for a Ku-Band
smart card with increased monthly subscription costs of around
US$45 per month. 161,000 subscribers had made this swap by
September 2001.

In South Africa, the analogue subscriber base receives a terres-
trial, encrypted service that was established in 1986. The South
African analogue subscriber base declined from 617,000 in Sep-
tember 2000 to 513,000 in September 2001, while the digital base
increased from 462,000 in September 2000 to 523,000 in Septem-
ber 2001. Overall, MultiChoice subscribers in Africa declined from
1.26 million in September 2000 to 1.23 million in September 2001,
with South African analogue subscribers accounting for most of
the losses. The higher value of subscriptions to the DStv services
meant that MultiChoice revenues continued to increase over the
period.

The phenomenal growth of MCA has seen it grow from being
the subscriber arm of the then analogue terrestrial, pay-TV chan-
nel, M-Net, to occupying market share as the largest Digital Satel-
lite pay-TV operator in Africa. To date MCA has established joint
ventures with strategic local partners in nine countries, franchisees
in six and a network of agents in 24 countries. MCA is a major
contributing force, in bridging the digital divide and connecting
Africa to the global village, making them active participants in
Africa’s leap, into the information age; which is a need widely
recognised as crucial, to a viable future for businesses in Africa.
Contact: Caroline Creasy, Corporate Affairs, MultiChoice
Africa , email: ccreasy@multichoice.co.za

Mr Nolo Letele, CEO of
MultiChoice South Africa

Broadcast News
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M-Net secures top rated reality
show for South Africa
M-Net, the South African pay TV channel, will once again cement their
reputation as the most progressive channel on the African continent
with a brand new reality show concept, Idols, set to hit our screens on
the 10 March 2002. Based on the phenomenally successful UK version
called Pop Idols, South Africa and M-Net are in the prominent and
unique position of only the second country to run its own talent search
on this scale. Commented M-Net CEO Glen Marques “Big Brother has
indelibly changed the television landscape in South Africa, and natu-
rally everyone wants to know what’s next. The only answer to that
question is bigger, better and brighter.  That next big thing is Idols, a
show with unprecedented levels of success in the UK, and we’re confi-
dent it will do the same here.”

With entries now open the search is on for wannabe pop stars aged
between 16 and 30 to audition for the chance to be the next Robbie
Williams, Mandoza, Madonna, or Brenda.  A panel of four judges,
made up of some of the music industry’s most influential experts, will
be faced with the daunting prospect of choosing just 50 pop star
wannabes from the auditions to face the viewing public who will de-
cide, in a series of live shows, who most deserves the chance of pop
stardom.  The 50 hopefuls will be set tasks to prove that they have got
the musical talent and X factor to make it in one of the world’s most
competitive industries.  The Idols winner will be chosen after a live
show and will win a recording contract with BMG records, setting
them on the path to stardom.   

Commented Pearson Television’s, Herman Bingham, executive pro-
ducer of the South African version, Idols;  “We’re excited to have
secured the rights for Idols in South Africa. We will be following the
same model as the UK and we’re already in pre production finalising
logistics and securing a South African panel of expert judges.” 

Idols presenters
announced
M-Net and Freemantle’s rigor-
ous selection process has pro-
duced three talented presenters
to step into the roles set by Ant
and Dec from the UK series Pop
Idols. Candy Litchfield and
Matthew Stewardson will
present the M-Net Open time
shows and will provide the cru-
cial link between viewers and
contestants, with Sami Sabiti
hosting Idols Extra on DStv. As
integral to the success of the show as the contestants themselves, the
trio of personalities will host, watch, cheer and comfort the contestants
as they work their way through the stringent audition process, which
culminates in a grand finale on the 16th June.

Launching on the 10th of March, Candy and Matthew will host Idols
on M-Net Open time on Mondays and Wednesday from 6.30pm -
7.00pm and for an hour on Sunday’s from 6.00pm - 7.00pm.

The panel of judges for Idols are:  Dave Thompson,  (director of
Marketing and A&R at BMG records) Randall Abrahams (Yfm Station
Manager); Marcus Brewster (publicist); and Penny Lebyane (popular
Metro fm presenter). The judges’ role in M-Net Idols is crucial and the
key to success for wannabe pop Idols is, in the first instance, impress-
ing the judges. The four judges will use their combined musical exper-
tise, knowledge and experience to whittle down the contestants from a
group of over 6 000 applicants to just 50.
Contact: Diahann Chidrawi, at Total Exposure On behalf of
M-Net, email: diahann@total-exposure.co.za

Swazi TV: programming
agreement with ABN
After a deal signed in the first week of October, between Swazi
Television (STV) and the African Broadcast Network (ABN),
international quality programming provided by ABN became
available on STV on Monday 15 October during primetime
viewing (18h30 and 20h00).

Swaziland’s first experience of ABN’s programming includes
the hilarious Kids Say the Darndest Things, hosted by every-
one’s favourite comedian, Bill Cosby. Other quality shows
include the socially minded sitcom One World, in which a
Miami family have to cope with kids from different cultures,
making for engaging lighthearted entertainment.  STV’s part-
nership with ABN is one of a number of joint ventures entered
into by ABN on the continent.  The pan-African network has
signed up with a number of national broadcasters across Africa
including Ghana, Kenya, Nigeria, Tanzania and Zambia.

Lenny Shoulder, head of marketing at STV explained the
significance of the ABN partnership for the broadcaster; “One
of our major strategies at STV is to bring in good international
programming to our viewers and ABN will help us address
this by supplying us with the right material. Its a win-win
situation for the station, the viewers and for ABN”. The ABN
relationship is still in its infancy and is set to grow. During its
initial broadcast period, ABN will deliver a one hour, weekday
slot on the station and this will increase to two hours a day in
the future.

Tatenda Chiweshe, ABN’s Director of Business Develop-
ment believes that ABN has much to offer, “Our mission is to
provide quality programming to our partner broadcasters and
this is exactly what we are doing with Swazi TV. We also
believe the ABN partnership will play a crucial role in attract-
ing revenue to the station by targeting the international adver-
tisers who have traditionally been out of reach.”
Contact: Moky Makura : moky@fcbredline.co.za

Zone Vision brings Reality TV channel
to Africa
Zone Vision, the London-based thematic channel producer and
distributor has further expanded the reach of it’s popular Re-
ality TV channel, by signing a deal with MultiChoice Africa in
October 2001, to launch the channel on the MultiChoice Af-
rica platform, to 540,000 subscribers on the DStv platform
throughout Africa. Covering the world’s most exciting, real-
life drama documentaries and fly-on-the-wall stories, the Re-
ality TV Channel is now broadcast to 95 countries in Europe,
Africa and the Middle East. Reality TV (channel no. 42 on
DStv the bouquet) hit the screens on the 1 November, 2001
with its exciting, action-packed, programming that combines
hard-hitting, real-life drama with a close-up look at the work
of police, firefighters, emergency room medics and rescue teams.
Reality TV has already proved a hit on DStv in North Africa,
broadcasting in 46 territories From Angola to Zimbabwe, 24-
hours per day in English. Following this excellent performance
it is expected that Reality TV will drive audiences to the DStv
bouquet in South Africa.  The channel will be used as the key
driver to increase subscribers in its upcoming Christmas cam-
paign.

The popularity of the channel has increased rapidly since it
was first launched across Europe in December 1999 on DTH
and cable networks. Reality TV now boasts 7 million sub-
scribers across three continents in Europe, Africa and the
Middle East. It is currently available in 95 countries in 13
language versions, and their are plans to roll it out in a number
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of further territories including Latin America and Asia.
Chris Wronski, the President and CEO of Zone Vision said: “This

is a very exciting development for us. South Africa will join a list of
over 190 countries able to receive one or more of our channels and will
further extend the subscriber base of Zone Vision’s channel business
reaching already more than 27 million aggregate channel subscribers.
I’m delighted with the growth we have achieved this year in distribu-
tion, and our relationship with MultiChoice is further proof of the
excellent quality of the individual channels made available through our
company”.

Reality TV is the world’s first action-packed channel comprising a
compelling mix of fly-on-the-wall documentaries and ‘caught on cam-
era’ survival stories. In November, the channel brings viewers the
exciting Search for a Supermodel series, and the adventure of a life-
time with the cast of Shipwrecked. There’s a chance to see Fire fight-
ers in action and the award-winning BBC series Mersey Blues is also
included in the line up.  Programming suppliers include some of the
US and UK’s top producers and broadcasters such as CBS, BBC,
Carlton Communications, Granada Media and Freemantle Media.
Contact: Tumelo Kumalo, email: tkumalo@multichoice.co.za

SABC to give up control of BOP TV
According to the Media Institute of Southern Africa (MISA); the
SABC will hand BOP TV over to the Department of Communica-
tions (DoC) in March 2002. The Caxton News Service reported at the
beginning of November that the DoC will inject funding into the chan-
nel for three years, after which it will, be “on its own” as an independ-
ent broadcaster.

The news was widely welcomed by BOP TV staff, who have been
in a state of uncertainty since 1995.

As part of the, SABC’s ‘corporatisation’ programme, by which the
national broadcaster will become SABC Ltd, the SABC and the DoC
reached the agreement on the way forward for both BOP TV and
Channel Africa. As separate entities BOP TV and Channel Africa will
have their own boards and chief executive officers.

KTV available in open time
Lee Walker, KTV General Manager, announced at the M-Net com-
missioning brief function, held on Wednesday 13 at Sithengi 2001,
that from the 1st April 2002, KTV, the children’s channel of the South
African pay-TV broadcaster M-Net, will broadcast a half-hour slot
on Monday evenings in open time with a locally produced game
show.

The Pay TV channel was the first to identify the children as a niche
market, and set out to become the continent’s leading kid’s brand.
Contact: M-Net, Joanne Bryan, tel :+27 11 686 6237, email :
jbryan@mnet.co.za

Termination of Taste / CFN Channel on
MultiChoice
MultiChoice Africa announced in November that Taste/CFN, the
popular food channel currently on the DStv bouquet, will cease to
broadcast on the 30 November. The termination of the channel fol-
lows official notification by Carlton Communications.

Carlton Communications has decided to terminate the Taste/CFN
channel, and it’s website, due to the deteriorating advertising climate
in the United Kingdom.  Operating costs could no longer be justified
and the collapse of the joint venture between Carlton and Sainsbury’s
earlier this year made the continuation of the channel unsustainable.
“The termination of the channel, which we very much regret, is be-
yond the control of MultiChoice”, said Linda Vermaas General Man-
ager of Content for MultiChoice Africa.
Contact: Tumelo Kumalo, Media Relations Manager, tel:
+27 11 289-3102, fax: +27 11 781-1876
email : tkumalo@multichoice.co.za

France 2 in Africa
The Director of  International Relations for France Television, Philippe
Cayla, briefed Africa Film & TV, that the French channel, France 2, is
part of Le Sat Bouquet since 12 January 2002. Mainly made up by
French and European programming, France 2, is now added to the
nine channels of Le Sat Bouquet:  CFI-TV, TV5 Afrique, RTL 9,
MANGAS, MCM Africa, PLANETE, EURONEWS, TIJI and FES-
TIVAL.

The channel is only broadcast by the MMDS operators of Bamako
in Mali but would be extended in the near future to the others mem-
bers of le Sat Bouquet in Africa.  In addition, Mr. Cayla, indicated that
La Cinquième/Arte and France 3 will soon be part of Le Sat Bouquet
in the next few months.

With a population of more than 40 million French speaking people
in Africa, the continent represents a stake and a sizeable springboard
for the representation and the promotion of French channels. To date
le Sat Bouquet has more than 75 000 subscribers.
Contact: Massoba Koné, Le sat, tel:+33 1 40 623 565, fax:+ 
33 1 40 623 567, email:  mke@cfi.fr, Philippe Cayla, France
Television, tel :+33 156229393

SABC 2 – plans for 2002
SABC 2 is set to launch a veritable feast of well-researched and popu-
lar programmes, in 2002.  According to the General Manager Thandi
Ramathesele “SABC 2 is the voice, the heart and the mind of South
Africans. We have the biggest footprint of all the channels in this
country. Our responsibility to the public is huge”.

SABC 2 has committed itself to increasing audience share in both
the Black and Afrikaans markets, increasing local content in respect
of children’s programming and documentaries and providing a diverse
range of programming. Local soaps will benefit from increased air-
time, repeat programming will be reduced and used more efficiently,
and Sundays will be targeted as alternative viewing. Children’s pro-
gramming has received special attention with more time and resources
allocated to this genre. The focus for 2002 is to develop specific local
children’s programmes that reflect South African cultures and com-
munities.  Three new projects in development, to be screened on
SABC 2, in mid 2002, are:  The Res - by Anant Singh and Franz Marx,
Dark City  - written by well-known Mandla Langa, and Zero Toler-
ance which is produced by Clear, and deals with the operations of a
crime-fighting unit.

  The award winning series Sewende Laan will continue with epi-
sodes increased to four a week, and a third series of the popular Sotho
drama Muvhango is also planned for around April. A new series of
Star Trek will be screened in the sci-fi slot, and the local magazine
programmes Top Billing (English) and Pasella (Afrikaans) will con-
tinue to set the tone for the weekends. The Africa Cup of Nations
matches and highlights, as well as regular sports programmes will also
be screened on SABC 2, in 2002, to keep viewers in touch with local
teams and sporting heroes.  SABC 2 has also announced that the
documentary, Amandla- a revolution in 4 part harmony, which cel-
ebrates the role of song in the struggle for liberation, has been selected
for the Sundance film festival. Directed by Lee Hirsch this film was
co-produced by Kwela Films (LA) and BOMB (SA) with SABC 2 as
the local broadcaster and an investor in the project. Executive Pro-
ducer Sherry Simpson hopes that the film will premier in the USA and
SA early in 2002. The film was produced by South African Desiree
Markgraaff from the local Production Company BOMB (Yizo Yizo).
  Contact: Robyn Smith, SABC 2, email: smithr@sabc.co.za

Steps for the Future on SABC 1
Five documentaries of Steps for the Future, out of a grouping of
thirty-five which won an award in Amsterdam at The Documentary
Film Festival, have been chosen to be shown on SABC 1 during the
month of April. The documentaries, all dealing with HIV/AIDS re-
lated issues, look at the pandemic and its effects in Southern Africa.
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The five documentaries will be:  A Red Ribbon Around my House
directed by Portia Rankoane for Hoya Productions (1st April). Based
in South Africa, it deals with the plight of a mother and daughter who
face a crisis in their lives because of their different responses to AIDS;
Heavy Traffic directed by Kgomotso Matsunyane for Curious Pic-
tures (8 April). This film deals with the heavy traffic between Soweto
and the graveyards surrounding it as death strikes all around; Love in
a time of Sickness directed by Khalo Matabane for Day Zero Film
and Video (15 April); Imiti Ikula , a Zambian film by Sampa Kangwa
and Simon Wilkie (22 April) which tells the story of Memory, one of
the 75 000 street kids in Lusaka (most of the street kids are orphaned
because of AIDS). On the 29 April, the Zimbabwean film A Fighting
Spirit directed by Leo Phiri, and made for Ice Films, will be aired. The
film sees a national hero turn to a public enemy when he confesses his
tragic secret.
Contact: Martin Mahlaba, email: mahlabams@sabc.co.za

BBC World launched its first programme
dedicated to Africa 
BBC World, the DStv’s 24-hour interna-
tional news and information channel,
launched Africa Direct on the 30 January
2001.  Presented on location by Rageh
Omaar, the BBC’s Africa correspondent,
this half-hour programme aims to provide
an insight into and analysis of the social,
political and economic issues affecting the
African continent.  Described by Rageh
Omaar as “a colourful bouquet of stories
and interviews that reflect the diversity of
the African continent”, the new pro-
gramme marks a growth in BBC World programmes dedicated to dif-
ferent parts of the world (Europe Direct, Australia Direct, Asia Di-
rect and USA Direct already exist).  It also builds on BBC World’s
already extensive news coverage of Africa where four permanent bu-
reaux make it the biggest foreign television broadcaster in Africa.

“I am so pleased that, for the first time, we have a programme on
BBC television which is specifically dedicated to Africa - a small
triumph,” said Milton Nkosi, programme producer and BBC News
Africa Bureaux Editor. “Through BBC World we can reach audiences
all over the globe with stories about another side of Africa from that
which is habitually seen in news reports about natural and political
disasters.  We want to introduce viewers to ordinary people telling
stories of what Africa is doing for itself,” he added.
Contact: Tumelo Kumalo, DStv Media Relations, email
tkumalo@multichoice.co.za

TWI and APTN join forces to bring news
stories to Southern Africa Services
TransWorld International TWI and Associated Press Television News
(APTN), are working together to bring the best news stories to broad-
casters in Southern Africa. Together they have devised a special serv-
ice tailored especially for the African Market. The Special Service, is
made up of 15 minutes of international sport and 15 minutes of APTN
news, entertainment and soft news features  (with predominantly
African Content when available). This varied content service is avail-
able to broadcasters through out Southern Africa for a moderate sub-
scription fee. An additional service will be available during the Soccer
World Cup 2002

TWI the television arm of IMG, the world’s largest sports manage-
ment and marketing company, is the world’s biggest independent pro-
ducer and distributor of sports programming, with over 40 offices
worldwide. TWI produces and distributes to more than 140 countries
over 5000 hours of programming each year, with production centres
in London, New York, Hong Kong, Australia and New Delhi. APTN,
is the international news video service of Associated Press Television

News (APTN). Born of the strong foundation of The Associated
Press, the world’s oldest and largest news organisation, APTN deliv-
ers the most reliable, accurate and speedy video news service in the
world. Covering the world’s top international and regional stories
from 83 bureaus in 67 countries.
Contact: TWI Africa, Robyn Nuss: rnuss@imgworld.com

The Africa learning channel seeks social
development audio content
The WorldSpace Foundation is seeking audio content to be broadcast
on their 24-hour audio service, the Africa Learning Channel (ALC).
The ALC is a social development radio service distributed via direct
satellite broadcast throughout Africa by the WorldSpace Foundation.
Their  mission is to provide a forum for Africans to share ideas with
Africans about how to address challenges facing the continent. There-
fore, their content is  “first voice,” originating or including voices from
Africa, especially rural populations, grassroots and non-governmen-
tal organizations. The programming/content is transmitted in whole
or as part of hour-long topical magazine programs via AfriStar and
WorldSpace satellite technology.

Over 6 million people in 50 African countries are currently hearing
the Africa Learning Channel. HIV/AIDS prevention and treatment
and specifically HIV/AIDS education is their highest priority. The
Africa Learning Channel also focuses on other relevant social devel-
opment information on critical topics such as democracy, conflict
resolution, micro-enterprise development, food security, environment
and conservation, health, nutrition, women’s rights and issues affect-
ing children.
Contact: Kenneth Mason, Assistant Producer Africa, email:
kmason@worldspace.org ,  www.worldspace.org

New cable distribution for EuroNews in
the Netherlands
EuroNews, the pan-European news channel, has concluded an agree-
ment with ESSENT one of the major Dutch cable operators.  Since 1st

January 2002, ESSENT has made EuroNews available on all its cable
networks and has been distributing the English version of EuroNews
to 1.5 million homes. The deal brings the number of homes that can
receive EuroNews in the Netherlands to over 3,2 million. The largest
cities included in this deal are Groningen, Enschede, Den Bosch and
Tilburg. EuroNews has increased its distribution by 188% in the
Netherlands since the beginning of 2001 and reaches more than 50%
of all cable homes in the Netherlands.
Contact:  Lydie Bonvallet, bonvallet@euronews.net

Deutsche Welle has a new website:
www.dw-world.de
 For web users worldwide with a special interest in Germany and
Europe.  DW-WORLD offers news, political analyses, background
reports, special  service segments and documentaries in 31 lan-
guages. The multi-media spectrum of DW-WORLD ranges from
audio and video - live and on demand -  to audio and video compo-
nents integrated into the text. Mr. Guido Baumhauer, Head of
DW-Online said: “For   each of our 31 languages there are separate
rules for the respective internet markets. For example, an Amharic-
speaking user in Addis Ababa   logging on to the pages of DW-
WORLD.DE will be interested in different content to a Russian
from Novosibirsk. For us this means learning from our users and
focusing our emphasis.” The concept for the DW content manage-
ment system was developed and programmed by Vignette Corpo-
ration of Austin, Texas, a leading provider   of Internet applica-
tions. The new design for DW-WORLD was created by Factor
Design of Hamburg, Germany.
Contact: Henning Knudsen, email: Henning.Knudsen@dw-
world.de
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Major re-launch for Africa’s sport on TV
New channels and Interactive services for Super Sport
During 2001, Africa’s pay TV sports service, SuperSport, was expanded and allocated new
channel positions on MultiChoice’s DStv pay TV service. Schedules were changed, and
channels renamed to make viewing sport on television easier and more exciting to watch.
The biggest news for African sports fans was SuperSport’s unveiling of a new channel,
SuperSport 3, on the 1st of August 2001. Formerly SuperSport International, SuperSport 3
has already secured the live and completely exclusive rights to the prestigious English
Premier League. The deal makes SuperSport 3 the only channel where Africa’s soccer fans
can watch top-class English soccer action from some of the world’s most dynamic club sides
as well as the best of African soccer. The channel will also exclusively showcase the finest
athletics on the world stage where African athletes continually excel, and will feature top-class boxing, including a number of World title fights.
In addition, Interactive SuperSport Zone on channel 20 offers lots of sports information. Another exciting new development that millions of
viewers all over Africa can look forward to in 2002, is the introduction of live television coverage of Formula 1 racing, with SuperSport’s recent
acquisition of Broadcast rights for the Grand Prix events.

Interactive services for SuperSport
In May 2001, Surfing the Internet on television became a reality for
many South Africans. News and other information published on
Africa’s most comprehensive Internet sports site, the SuperSport
Zone, became accessible to satellite TV viewers. Channel 20 on
DStv - known as the SuperSport Zone Channel - has enabled view-
ers to see “front page stories” of the Zone, and has also enabled
them to select a specific sport and read about it in-depth. During
some major events, viewers can also obtain biographical informa-
tion about the participants, statistics and historical facts. Over 80
percent of the DStv decoders now in use enable viewers to see an
OK button on the screen, indicating the decoder can handle the
tasks necessary for viewers to “surf” the SuperSport Zone and
extract information. This development is seen as a marriage be-
tween On-Air and On-Line, between TV and the Internet. The
offspring will be a new way of obtaining information.

Recently, several other new applications have been introduced,
these include access to lists of fixtures, results and log tables in a
number of major competitions, South African and international.
These sections will be expanded continuously as tournaments and
events are launched. With a multitude of events and programmes
televised on up to six SuperSport channels the interactive channel
20 enables fans to plan their viewing well ahead. The Action At-
tractions section, already one of the most popular among viewers,
provides the latest, updated schedules of all SuperSport channels.
One can either read the chronological list of programmes for the day
on every channel or, with a click of a button, look at the schedule
for a particular sport for the next nine days. The Special Events
section provides masses of information on, for instance, Wimble-
don, the Tri-Nations, and the Nedbank Golf Challenge. “This sec-
ond phase of the SuperSport Zone application is part of a range of
enhanced and interactive services we are planning for SuperSport,”
says Ray Moore, general manager of the Zone.  “The leveraging of
content on to multiple-media platforms, including television and
the Internet, is the next frontier for television content. With the
SuperSport Zone, we are already forging ahead in technological
advances for Africa that are on par with global standards, given the
importance of convergence in the future.”

Plans to enhance and improve channel 20 are well advanced. The
aim is to help viewers open the doors to even more information and
entertainment through their remote control.

Latest schedules now on the Zone
The introduction of a new facility on the SuperSport Zone, allows
viewers to have quick and easy access to the latest SuperSport
schedules. Now, daily updated schedules are available on
www.supersport.co.za.
Contact: Gerhard Burger, gburger@supersport.co.za

New names and positions for SuperSport
channels
Watching sport on television became easier for SuperSport viewers on
September 4th 2001, when new positions on DStv decoders were allo-
cated to the channels. At the same time, some channels were renamed
and scheduling changes introduced, so that certain sports could almost
always be televised on specific channels. From midnight on September
3rd 2001, all regular SuperSport channels could be found on numbers 21
to 29 on DStv decoders, with the Internet site SuperSport Zone on 20.

SuperSport 3 - new home for the big 3
The SuperSport International channel is now known as SuperSport 3,
(the new home for the big 3), it is on this channel that almost all the
soccer, athletics and boxing from around the world, (televised by the
Channel of Champions), will be screened.

The continent’s claims to host the Olympic Games and the soccer
World Cup tournament will be regularly emphasised on SuperSport 3, as
will the Confederation of African Football matches and the bi-annual
African Cup of Nations battle which will, for years to come, be televised
on this channel. With this change, Soccer enthusiasts can now look
forward to live and delayed coverage of matches from the UK, Italy,
Germany and other European countries, plus a variety of stimulating
magazine programmes. With Africa’s athletes dominant in many inter-
national events, SuperSport 3 will show live action from the world
championships, the IAAF Golden League and Grand Prix meetings as
well as many international marathons. When two or more major events
take place at the same time, SuperSport will use its spare channels -
called SuperSport 5, on channel 25, and SuperSport 6, which is on
channel 26, - to provide live coverage of all the action.

African boost for Formula 1 racing
SuperSport’s acquisition of broadcast rights for the Grand Prix events
means that live television coverage of Formula 1 racing will be taken into
more than a million households in nearly 50 African countries and adja-
cent islands in 2002. It is estimated that up to 4 million viewers who
have never had the opportunity to watch live coverage of a complete
Grand Prix will be able to do so in 2002, thanks to satellite TV and
SuperSport’s subscriber base of well over a million. The deal includes
analogue as well as DStv (satellite) coverage in all sub-Saharan countries,
South Africa excluded. In South Africa the racing will be shown on
SuperSport 2 on DStv. Because of the number of channels at its dis-
posal, SuperSport is in a position to provide live coverage of pre-race
practices, plus the qualifying rounds and the battle for positions on the
starting grid. Viewers will also have access to the interactive Channel 20
where they will find, through the Internet, every conceivable bit of
information about the drivers, races and history of Formula 1 racing, and
the SuperSport CEO, Heinrich Enslin has assured viewers that racing
coverage will not be interrupted by advertising breaks.
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African stories in production
What are African TV stations buying?
By Andrew Worsdale who studied for an MFA in Film & TV Production at UCLA under a Fulbright Scholarship is a writer and director, having helmed
the cult 1987 SA feature film Shot Down. He has worked as a journalist for The Mail & Guardian, Sunday Times, The Citizen and is currently the South
African correspondent for trade magazine Screen International.

At the 3rd Biennial Conference of African Broadcasters in Abuja,
Nigeria, President Obasanjo exhorted African broadcasters to use their
medium for the good of society and to correct the recurring percep-
tion of Africa in world broadcasting as a disease, conflict ridden and
beggarly continent, urging broadcasters to reduce the imbalance in the
rainbow of cultures it transmits on the air-waves. Amongst the con-
ference’s many conclusions were that Broadcasting should reinforce
democracy and good governance and it should aim to represent Afri-
can culture truthfully. Most importantly it advocated collaboration
amongst African countries in programme production and distribution
to reduce dependence on foreign programmes which it claimed are
antithetical to African culture.

 It’s a great challenge, however, gauging state-run television sta-
tions in Africa as Mike Dearham, head of Film Resource Unit the
leading distributor of specifically African content across the conti-
nent says, “They generally have small budgets, administrative laby-
rinths and immense bureaucracy as well as a lack of vision and initia-
tive. More often than not you are dealing with people whom in many
cases don’t understand the significance of home grown images. For
example we had a very disappointing relationship with GBC/Metro
TV (Ghana). The CEO, Prof. Mark Duodo, claimed they wanted
African product and that FRU was in the way. He basically insulted
FRU and me publicly. We consequently did a deal with them over
three years ago. Right now they still have the Betacam masters and
haven’t paid us the balance of the agreed amount. That’s why one
understands that most reputable UK and US distributors won’t touch
African broadcasters with a ***** bargepole.” What’s more depress-
ing is that FRU is an attractive distribution partner, as Dearham says,
“We believe state run broadcasters have access to a wide audience and
we can help manufacture consent and opinion, so we’re very flexible
in our rates for broadcasters and always adjust to their means with the
consent of the filmmakers themselves.”

 FRU sold GBC/Metro TV 12 feature films (for an amount of over
US$9000) and Prof. Duodo signed the agreement. The matter was
then taken over by a certain Foussena Djagba but administrators at
FRU are still waiting for their masters, their money and haven’t heard
from her since September 16th 1999 despite repeated attempts. Small
wonder that the reality of a viable and reputable continent of broad-
casters still has a long way to go, despite the idealised statements
made at a plethora of seminars and conferences.

Mike Dearham, Head of Film Resource Unit

Friends, a popular American soap

Cover story

 In October last year a similar seminar on Broadcasting and legisla-
tion was held in Nairobi where media groups urged private and public
broadcasters to increase local programming. The seminar sought to
formulate broadcast policies and legislation at a time when most coun-
tries in the region are liberalizing the airwaves. There was a suggestion
that there should be a specific quota for locally produced programmes.
Government incentives could include waiving import duties and taxes
for broadcast material used for the production of local fare. 

 Michael Markovitz, Advisor to the Chairperson for the Independ-
ent Communications Authority of South Africa (ICASA), addressed
these issues at the IIC (International Institute of Communications)
Regulator’s forum in Singapore last September. Amongst the things he
said were that it is far more expensive to produce local African televi-
sion product than to import programming from the USA and Europe.
“It is in this context that the regulator believes that without some
form of incentive, subsidy or minimum quota regulation it is clear that
indigenous content production will be gradually undermined and po-
tentially killed off,” he said. To that end ICASA’s content regulation
aims to develop, protect and promote a national and provincial iden-
tity, culture and character with minimum quotas for South African
television content and independent TV production.

American programmes dominate the
African continent

 Whether that can happen and the rest of Africa follows suit, re-
mains to be seen. The truth is that American soap-opera Loving is
transmitted to over 100 million viewers across the continent who
seemingly lap it up, alongside other American programming such as -
Sunset Beach, Pacific Blue, The Nanny and Friends. Yankee prod-
uct forms the bulk of material transmitted in Africa, not surprising
since it is Coca-Cola’s biggest volume growth market in the world.

 But some Americans are trying their best to help. In December the
Washington based International Finance Corporation signed an agree-
ment with Africa Media Group (AMG) to provide an equity invest-
ment of US$5million to develop a free-to-air broadcasting network
which operates across the continent. Domiciled in Mauritius, AMG
works with local broadcasting enterprises to telecast programming
under the brand name, TV Africa. TV Africa, available to anyone with
access to a television, is chiefly a content provider that acquires and
produces programming which is broadcast, free-to-air, to a potential
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African audience of more than 110 million viewers through an existing
network of 39 affiliates operating in 23 sub-Saharan African coun-
tries.

 With access to cheaper television sets and liberalisation in broad-
casting, TV Africa has identified that where TV adspend is currently
at around US$160 million it could rise by up to 40% of total adspend
in sub-Saharan Africa to US$410 million within 5 years. At present
the company has loads of American product that it distributes includ-
ing titles such as - For Your Love, The Wayans Brothers, The Jamie
Foxx Show and of course Loving. They say they are promoting the
building of local content through co-production, program commis-
sioning, acquisition of programming rights, and support to firms in-
volved in writing, producing, and processing of content and creative
talent. Together with the IFC and under the umbrella of AMG they
hope to ensure the provision of educational programming, informa-
tion on HIV/AIDS, and other important health and public service
notices, thus being a socially responsible company and not just fos-
tering Los Angeles based cops shows on rural African viewers.

 Their main competition it seems is African Broadcast Network
(ABN) who have formed a pan-African television network together
with leading African broadcasters in 18 key territories across
Anglophone Africa funded by the Modern Africa Growth and Invest-
ment Company. It’s been one year since the Network was launched in
order to work with broadcasters in developing broadcasting on the
continent and they’ve already succeeded in increasing the ABN strand
from an hour a day. But yet
again it was American pro-
gramming that was first
aired including the NBC
soap opera hit Passions and
police comedy series
Damon with Damon
Wayans. ABN is, however
making attempts to sup-
port and develop local con-
tent. They launched an Af-
rica Movie of the Week slot featuring features from throughout the
continent and are currently developing an African based soap-opera.
In the pipeline is the Africa Screenwriters Lab a series of workshops
hosted by the ABNPlus Media Foundation to be held throughout the
continent by leading screenwriter and consultant Dr. Linda Seger and
media specialist Carolyn Miller with the view of developing new
content.

How can Africa come up with the finance
and the unity to fulfill the need for local
content?

 The SABC, which is currently going into a re-structuring process
where the broadcaster is divided into two sections as a public service
broadcaster and a commercial broadcaster, has made several attempts
at solving the dilemma. A few years ago SABC 2 refocused itself as
‘the eye of Africa’ placing emphasis on African news, documentaries
and programming about African music and culture as well as features.
As the most sophisticated broadcasting organisation in Africa, the
corporation found itself cast into the role of ‘tutor’ to many other
broadcasters, both public and private - including Ghana, Zimbabwe,
Malawi, Mauritius, Namibia, Zambia, Tanzania and Kenya and sev-
eral SABC shows are screened in these countries as well as Nigeria
and the Caribbean including Suburban Bliss, Dali Tambo’s People of
the South and Soul City.

 Broadcasting across the continent and bartering programmes be-
tween countries has still a long way to go although ABC (African
Barter Company) part of ABN have gone some way towards explor-
ing it. Dan Jawitz of ICE Media, a multi-faceted production and
distribution company based in SA, Zimbabwe and Namibia says,
“We have distributed to the SABC and a host of other broadcasters

across the continent but perhaps
most importantly we were one of
the sponsors of the Regional Co-
Production Forum at last year’s
Sithengi. The forum seeks to
broaden links with Regional Broad-
casters, independent producers and
organisations and thus stimulate
film and TV production in the re-
gion.” He says that African fea-
ture films, long running series and
some documentaries are the most
popular programmes for buyers.
But, who are the audiences?  Ice
Media’s Head of Distribution Heidi Meiring says, “Mainly adults
from the age of 18-45 who need escapism from the stresses of every-
day living and therefore need real entertainment to take them away
from the hardships. Social documentaries have proved less popular
unless they are flavoured into a drama series like a Soul City. It’s
imperative that we supply programmes that the audience wants and
the purchasers know through the A.R’s which ones they should con-
tinue to buy.”

 So America still really rules the programming roost - Glenn Marques
of M-Net says, “We are producing a series of Gladiators in Nigeria
but generally our research shows that the Action block of the Movie
Magic Channel on Multi Choice is what attracts most viewers and is
our most successful strand on the continent.” And what does the
Action strand show? Things like Blue Murder, Alien Arsenal and
Firestorm - all B-grade American action series.

 There’s some hope on the horizon, especially with news program-
ming such as CNN’s half-hour weekly slot Inside Africa and BBC
World’s recently launched equivalent but until there’s major money
from the various states invested in pan-African TV and Film produc-
tion viewers from Cape Town through Timbuktu will still see an
overwhelming amount of Americana and probably enjoy it - because
that’s all they know.

Guide to African Broadcaster Rates for
Programmes:
All in US Dollars. - features

Zimbabwe: US$550+ per hour
Kenya: US$450+ per hour
Uganda: US$350+ per hour
Namibia: US$450+ per hour
Botswana: US$600+ per hour
South Africa: US$ 10 000+ per hour
Courtesy of ICE Media.

Cover story

Interested?
Subscribe !!!

Tel: +263 4 726795;  Fax: +263 4 726796
email: subs@africafilmtv.com

Dan Jawitz of Ice Media



Page 14   AFRICA FILM & TV Edition 32 February -  April 2002

Cover story

State of the South African industry
Struggle to raise finance
 By Andrew Worsdale

At last year’s Sithengi, the Southern African Film & Television mar-
ket, American based but Johannesburg born producer/director Jonathan
Wacks (Repo Man, Pow-Wow Highway) called on the government
for an injection of between R250 - R500 million (US$22 millions –44
millions) into the film industry instead of the present paltry R10
million (US$870,000). 1212 delegates attended the conference with
the majority of 897 coming from South Africa followed by Nigeria
with 85 and the UK with 45. At a SA/UK co-production workshop,
talk was made about SA’s Independent Producer’s Organisation team-
ing up with PACT in order to lobby both governments to set up a co-
production treaty between both countries, an official project list for
UK/SA projects and a skills exchange programme between the coun-
tries. At the same time Rand Merchant Bank and the Industrial Devel-
opment Corporation announced that they were looking at the film
industry as a primary growth area.  Rand Merchant Bank executive
Kevin Wiles said the bank would only invest in projects that are
commercially viable, “Our objective is to look at projects in a com-
mercial sense.”

 The IDC followed up their announcement at Sithengi with a busi-
ness briefing held in early December that was hosted by trade mag
Screen Africa. The IDC’s Sam Behmbe outlined their principles for
funding: they were investing in projects and not companies, co-in-
vesting in projects capable of syndication, investing up to 50% with
a minimum of R1million (US$87 000) on a pari passu basis and that
projects must be predominantly shot in South Africa, its SADC
neighoubrs or other African countries mainly because the IDC doesn’t
want to export money because of the weak rand, the corporation
would also insist on completion guarantees, insurance as well as
presales and sale estimates by an independent sales advisor.

 Although local filmmakers are more upbeat about the prospects for
this year than in the past; there are still many who think that the
industry will always struggle to get off the ground in a viable and
successful way. Film Afrika’s David Wicht, who produced several
“American films” last year including Second Skin, directed by Darrell
James Roodt starring Peter Fonda, The Piano Player with Christopher
Lambert and Dennis Hopper but more interestingly Jason
Xenopolous’s feature debut the digitally shot all-South African Prom-
ised Land based on the award-winning book by Karel Schoeman, is
still cautious, especially about government funding, “The only way
we will get more state funding is if Mbeki or one of his senior cabinet
members buy into the idea that the industry has strategic importance
for culture, job creation, export and tourism. Our supposed saviour,
the Film and Video Foundation, has been a total disaster. They failed

to seize a share of Lottery
funds, they failed to secure
any significant funds from
central Government. One
consolation is the advent of
the IDC. It will be a huge leap
forward if they are good on
their word, and stay in our
business for a good three
years. But a word of dire warn-
ing: we need to be very wary
of the world’s highly slick
sharks homing in our little
windfall, lest we find yet
again it ends up in the hands
of foreign producers and we

are left at the altar, ready to get
the blame when it all ends in
tears.”

 Line Producer Desiree
Markgraaf of Bomb Productions
is as cautious but says, “I think
that what we should strive for is
not just about asking government
to put more money into film. This
feeds the image our industry has
of being Mickey Mouse and non-
profitable. Instead we need to
make filmmaking an attractive in-
vestment opportunity via effi-
cient tax benefits or other means
to get big business involved.” 

 Despite these criticisms the
Film and Video Foundation,
which seems stuck between a rock and a hard place, with good inten-
tions but not enough finance to placate whining filmmakers, held an
Industry Indaba last year that came up with concrete proposals for
progress. The foundation concluded that most of the stakeholders in
the industry share a similar vision for where the industry has to go,
but due to the fragmentation of the private sector and the fact that this
Indaba was the first ever attempt at a fully consultative process, the
assets of the industry are not being fully utilised.  The gap between
where the industry is now, and the shared vision is a still a blank sheet
of paper. They concluded their summation of the Indaba by saying,
“This is not an apathetic industry. It abounds with passion and aspi-
rations. However, it is one where individuals pursue survival instead
of growth.  It is fragmented, ill informed and in need of training and
development.”  As for financing the Indaba recommended that a fully
funded advisory panel be established by DACST, NFVF, SARS and
the Dept of Finance to investigate and recommend on funding, fi-
nance, legislation changes, tax breaks and concessions. The notorious
Section 24F of the Income Tax Act which was abused during the 80s
still offers incentives for investors in films, but it is under-utilised due
to a lack of clarity around some of its provisions and inconsistency in
its application. The Foundation said the proposed commission would
be clarifying the status and opportunities of Section 24F, but they
said that there is also need for other tax incentives to boost the indus-
try. NFVF CEO Eddie Mbalo was upbeat when I spoke to him in the
first week of the New Year, “Following on from last year’s Indaba I
think all stakeholders have a more positive outlook for the future and
everyone seems to be getting into action this new Year.”

 As for the Foundation’s disbursement of R10million (US$870,000),
made during December to 69 out of 380 applications for feature,
documentary, short film development and production as well as for
distribution, marketing and education funding, Mbalo says, “In terms
of production the panel gave funding to people or companies that
have delivered in the past, but the most important focus of this year’s
disbursements was the focus on development and to that end we will
be holding a training programme for those without the necessary skills
to help them develop their projects and see them go into production.
Also this year the Foundation gave more money to fewer projects
instead of in the past where smaller amounts of money were given to
more projects. This new rationale will hopefully enable filmmakers to
actually work and not spend their time trying to raise more finance.”

 Television provided most of the work and continues to do so forDavid Wicht of Film Afrika

Eddie Mbalo, CEO of NFVF



AFRICA FILM & TV Edition 32 February - April 2002   Page 15



Page 16   AFRICA FILM & TV Edition 32 February -  April 2002

Cover story

filmmakers even though the Independent Produc-
er’s Organisation said at a Cape Town conference
on public television in May that “the broadcast
industry is in disarray.” What’s more programmes
that are produced - more often than not on very
limited budgets - rarely generate additional earn-
ings through broader exploitation. An example of
the woes is shown by controversial show Yizo
Yizo which was SABC’s most watched pro-
gramme, yet was lucky to generate more than one
advertisement a week - because media buyers were
shy of the contentious subject matter. Business
Day correspondent Vuyo Mvoko said, “South
African broadcasting lacks vision, integrity, guts
and creativity all the things that have made suc-
cessful broadcasters worldwide.”

 Sandra Gordon, Head of diversified facilities
group Sasani, says, “The percentage of local con-
tent produced by local companies on behalf of the
three Broadcasting entities has improved dramati-
cally over the past two years due largely to the
policing of it by the IBA now ICASA. One of the
difficulties is that producing local content for the
public is such that it needs very local flavour and
that flavour is difficult to export to the rest of the
world. Also we have not really seen the calibre of
scripts, other than a local genre like Leon Schuster
type comedies, that can work for an international
audience.”

 SABC Group Executive Peter Matlare recently
said that the SABC would be striving to strike a
balance between commercially driven and Public
Service requirements, as well as the needs of share-
holders. The SABC is converting into a public
company and with that SABC’s 1 & 2 will be-
come Public Broadcasting Services while SABC 3
and their two satellite channels Africa2Africa and
SABCAfrica will become Public Commercial
Broadcasting Services and will in turn cross-sub-
sidise the PBS channels which will have a higher
local content and indigenous language quota.

 There’s still no doubt that any revival of local
cinema will have to be done in partnership with
broadcasters. A phenomenon of the last 5 years
has been the international swing towards domes-
tic product. Here the same thing is happening in
local television, though the pathetic amounts broad-
casters pay for drama has ensured that it remains
of a low standard, and reality television has be-
come a low-cost way of feeding that demand (just
look at Big Brother).

Sadly, there’s still some way to go before South
African themed films will attract audiences to lo-
cal or international cinema screens. They have been
embarrassed with dull worthy angst driven dra-
mas for too long now and, apart from Schuster’s
lowest-common denominator success; audiences
are still waiting to be thrilled or entertained by
South African content.

The bottom line is that although we’re still strug-
gling to raise finance, content is king and with the
help of broadcasters, distributors and government,
good content could produce the cash cow every-
one’s been drooling about for a long time.

NAM
By Andrew Worsdale
 South Africa’s New African Investments Ltd.
(NAIL) the most powerful black Empower-
ment Corporation in the country has media
assets worth more than R1 billion (mainly
newspapers and radio stations), while still
being involved in diverse interests such as fi-
nancial services and car rental. Recently NAIL
was embroiled in a campaign to buyout Kagiso
Media that was turned down by media-regu-
lator ICASA. If they’d paid the R377m (US$
33 millions) to buyout Kagiso, Nail would’ve
had control of 3 F.M stations alongside K-
Fm and Jacaranda. The company wants to become a media giant and certainly has the
funding for it, but were stymied in December with their plans; but CEO Saki Macozoma
has been bullish about getting ahead in the film industry. Since their formation NAIL
have been diversified into two separately listed units - a financial services provider
New African Capital and a media company known as New African Media which
formed a new arm last year dubbed New African Media Films, and shot their first
feature Slash last year at a budget of  US$2.2million. The power behind all this is the
30-something American Amy Moore who initially worked for Peakviewing the UK-
based movie company that makes up to 5 family-type movies in South Africa a year.
“I adore South Africa,” she says, “To me, it’s the miracle country. In terms of business
I came here because of the vast potential... What is needed is an understanding of the
film industry as a business. New African Media Films is a “value chain” that includes
distribution and training.” 

 The next project they have under development is an adaptation of Alexander Mc
Call Smith’s award-winning novel The No.1 Ladies Detective Agency which the com-
pany optioned along with its sequel Tears of the Giraffe. Both are engaging and sassy
stories about Precious Ramotswane a kind of Miss Marple based in Gaberone special-
izing in cases involving missing husbands, wayward daughters, conmen, imposters and
missing children. Moore is working on the project with Anthony Minghella and Sidney
Pollack She says, “We can make movies, we have the talent and the infrastructure and
even the money - let’s get down and do it.”  To that end they have formed a separate
entity called Wild Coast Releasing which will sell its films both locally and internation-
ally. This branch of the company is headed up by Megan Karnes who in the past has
worked with the William Morris Agency and Merv Griffin Entertainment in the States
helping producers to “package” and enhance their product in the marketplace and they
will be sending Slash to the American Film Market, the Cannes Film Festival, the
Toronto Film Fest and MIFED in Milan. In addition to Wild Coast Releasing NAM
have started up another arm called Scream Africa which will dedicate itself to the
education and training of emerging African filmmakers and will eventually produce
African feature films around the R1.5million (US$131 000) budget range which will be
shot on state-of-the-art digital video; through this initiative they hope to foster the
growth of a self-sustaining, self-determined local feature film industry - something
everyone has been longing for.

 Moore says, “We have a real edge over Hollywood but no one seems to approach
business like this. I always think of Japan as a metaphor because I was a kid there in an
automotive family. After WWII, the country lay devastated by destruction. But they
managed to build their recovery on hard work, ingenuity, education and creativity. By
1980 Japan was the world’s biggest carmaker, shipping 54% of all cars worldwide. In
the same way, the South African film industry can make a virtue out of its handicaps.
We have to cater for special tastes - not take Hollywood head on but to understand
Hollywood and be better than it.”

 Moore was headhunted by NAIL, she says, “All of our movies are created in and by
South Africans. I’m the only one with the weird accent! Our uniting principle at NAM
films, besides the fact that we all love movies and watch them voraciously, is entertain-
ment must be just that - entertaining. It sounds simple. But it’s the place where most
producers mess up. On material and on budget. If we were looking for a model, we’d
choose Good Machine. (America’s leading independent production company based in
New York which has made movies like Todd Solondz’s Happiness, Ang Lee’s Wedding
Banquet, Lars von Trier’s Dancer in the Dark and Billy Elliot )  - then again I’d rather
have a date with Austin Powers than with Billy Elliot though Billy Elliot was a flawless
movie in my opinion. Hopefully NAM Films can produce a range for all tastes.”

Amy Moore
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Slash, rock horror from SA
 By Andrew Worsdale

Slash, New African Media Film’s first feature, was written by Stephen
Francis (co-creator of cult SA cartoon strip Madam and Eve) and
journalist and satirist Gus Silber. Hotshot commercials director Ian
Gabriel was to make his feature debut with the film, but after creative
differences emerged with the producers he was replaced after six days
of shooting by Neal Sundstrom. Rumours in the industry abounded
that Gabriel was too slow and brought the painstaking exactitude of
shooting commercials to the feature and thus lost time, however both
Gabriel and producer Amy Moore said that the circumstances were
unfortunate and amicably resolved. The movie, which was originally
called Dead Quiet revolves around the misadventures of a grunge rock
‘n roll band that travels back to the lead singer’s creepy old family
home to attend a funeral, writer Francis says, “It’s kinda like Old Mac
Donald had an...axe!” Steve Railsback who once played Charles Manson
in the cult movie Helter Skelter is in the lead playing a dad with
suspicious intent, what’s more interesting is that local actor Danny
Keogh is playing his father. While local pretty boy - always soon to
be a star - Nick Boraine also features as a character called Billy Bob
who could be one of the killers - but the production made special teeth

for him, so he lost that pretty boy
smile.

 The seven week shoot took place
in the veld near Heidelberg where a
‘farm’ with ramshackle barns was
constructed by production designer
Robert van der Coolwijk. In the tra-
dition of movies like Scream it’s both
horrifying and comic. With a budget
of over US$2 million the film em-
ployed up to 180 people and is the
first feature film project to enjoy the
backing of the country’s Industrial
Development Corporation who put
up slightly more than 40% of the
budget. Despite the irony that the
movie is set in the American South

Sam Bhembe who heads the IDC’s Media and Motion Picture Divi-
sion recently said, “The reality is that the business of motion pictures
is different to film as an art form. We look beyond the art form to see
what business can be made of it.”

 I met Steve Railsback at Sandton’s Hilton hotel the day before he
was to leave South Africa and asked him whether he specialized in
playing psychos - not only Charles Manson in Helter Skelter but
serial-killer Ed Gein in the bio-pic of the same name and also the
deranged Vietnam vet in Richard Rush’s cult 1979 The Stuntman.
“Not at all,” he says with engaging charm, “Ed Gein and Manson were
both intense character parts, not slasher pics as was The Stuntman.
As for this project I play Jeremiah who’s slightly edgy but not a
psycho; but I don’t want to give too many plot details away. For this
kind of genre - a horror/comedy - it has a fantastic script which is why
I’m doing it, my character is a jokester and I’ve had so much fun
playing it. And Neal is just fantastic, I’ve worked in Hollywood and
believe me most of the directors there are hacks, but Neal is great. Not
only is he really ‘in’ the film but he does 27 setups a day without
compromising quality. Most American directors are lucky if they
manage six set-ups in a day, and generally they spend most of their
time ‘faffing’ around.”

 A night shoot on the last day of filming confirms that Sundstrom is
totally in control without being arrogant and autocratic. “Paul Raleigh
(the Line producer) called me up one night and said to me ‘I’m not
calling to ask how you are. I want to know if you want to start making

Steve Railsback

Candy (Nina Wassung) and Suzie (Zuleikha Robinson) on
the set of Slash

a movie - tomorrow!” Sundstrom tells me while downing some toast
for his 6pm ‘breakfast’, “So I just downed everything and dived in
the deep end. Which was great. But right now I’m exhausted I haven’t
had a rest in five weeks, I mean I was directing Cell C commercials on
my days off.” Despite exhaustion Sundstrom manages to keep the
energy on set at a premium level, even carrying the tripod enthusias-
tically between set-ups. Sundstrom and Raleigh are consummate hosts
and even allow me to look at some of the previous day’s rushes on the
video playback, unheard of behaviour for most filmmakers to a jour-
nalist. The camerawork by Mark Leonard, who replaced Paul
Michaelson who was Ian Gabriel’s D.P, is superb, he finds perfect
blacks and contrasts them with scary shadows and peaks of light
ensuring that the audience is always waiting for day, because true to
horror form the murders all happen when the moon is up. Shooting on
an Arri BL they are using Zeiss ultra-prime lenses which makes eve-
rything amazingly sharp. Sasani’s Video Lab group are providing com-
prehensive post-production services but most importantly Slash is
the first feature undertaken by Video Lab that will follow the digital
intermediate route i.e: not doing conventional negative matching. The
negatives are scanned in at high-resolution, after which the footage
was graded and conformed to Inferno; and then shot out to 35mm on
the Kodak Lighting, which has enabled them to be highly creative in
the grading process.

 The only problem with the shoot, apart from the initial hiccups,
Paul Raleigh tells me are the live Chickens, an important prop for the
film, “We bought 200 of them and fattened them up, once we’d fin-
ished with them we sold them back to the farmer at a discount but
then had to rent them back because of the re-shoots. So percentage
wise the chickens have been the most expensive element of the film.”

Funeral argument during a shot of Slash
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Hoodlum & Son
By Andrew Worsdale 

The 11,000-hectare Nash’s farm, 40 minutes out of Johannesburg’s
CBD, has been a location for over 80 movies and more than 100
commercials since the 1960s playing anything from a Cowboy village
to Angola. Most recently it was re-furbished as a dustbowl parish in
the American south during the 30s for the US$3 million mobster/
comedy Hoodlum and Son. 

 I visited the set and met up with first time writer/director 29 year
old and Welsh-born Ashley Way. He initially studied Film & Anima-
tion and was quickly headhunted into a career of waiting tables. In-
stead of waiting for a tip, he parleyed his way into the movie world
by directing documentaries before moving into assistant directing for
UK company Peakviewing who make up to four films a year in South
Africa. Looking for his big ‘auteur’ break he came up with the script
for Hoodlum and Son. “It started out as a Western but then the Pro-
ducers didn’t want to make a cowboy flick so I just turned it into a
gangster movie,” Ashley says while calmly setting-up another shot.

 Way’s inspiration was Peter Bogdanovich’s Paper Moon that had
a wily mix of comedy and lyricism as a father and precocious daughter
(Ryan and Tatum O’Neal) battled for control over their con-artist
partnership against the backdrop of a depression hit Kansas. In simi-
lar fashion Way’s story is set in 1933, and streetwise ten year old
Archie Ellroy (Myles Jeffrey) finds himself left in the care of his
inattentive father, Charlie (Ted King), a reluctant gangster indebted to
mob boss Benny “the Bomb” Palladino (Robert Vaughn). Father and
son head south to a dust bowl town run by a rival mobster, Ugly Jim
(Ron Perlman), where Charlie takes a teaching job as his cover. How-
ever, a local widow, Ellen Heaven (Mia Sara), takes offence at the new
gangster teacher just as the revengeful mob bosses descend on them. 

 Way assures me that despite the gangster backdrop no one gets
killed, “It’s full of eccentric characters, this movie has given me the
chance to rejoice in the peculiarity of people.” The sequence he’s
setting up involves a confrontation between Ted King and Irish-ac-
cented baddie Ron Perlman. As they wait for the clouds to pass, local
veteran Ian Roberts, looking unusual with jet black lacquered hair and
a pencil thin moustache,  comes over, “I’ve done quite a lot of foreign
movies but this one is different, it’s a comedy. Normally it’s all seri-
ous ‘bundu’ stuff or terrorists or something like that.” The clouds are
taking longer to disappear than anticipated and a famished Perlman
comes over, “I’m so hungry I could eat the North end of a South
bound skunk,” and then he waxes lyrical about Roberts, “He’s a goddarn
South African national treasure.”   Finally the sun comes out - the bad
guys take some pot shots at King’s good guy who ducks and dives the
bullets, in this case an Assistant Director shouting, “Pop! Pop! Pop!”.
It’s time for lunch.  

I grab a seat next to ace Hollywood actor Robert Vaughn best known
for playing Napoleon Solo in
The Man from U.N.C.LE.
Vaughn broke the cultural
boycott by filming in South
Africa during the boom tax-
break era of the 80s (titles in-
cluded - River of Death and
Skeleton Coast). Sporting an
urbane Connecticut accent he
tells me, “I was vaguely
aware of being put on a black-
list when I did those movies,
but I’ve never really been
concerned about politics. I
mean if you’re not a liberal
when you’re young and not a

Myles Jeffrey

conservative when you’re old, then
what are you? Anyway I find mak-
ing movies here much more relax-
ing than in the States. The crews
are fantastic, the infrastructure is
great, the hotels are world-class and
unlike those ego-fueled boycott
days when South Africa was try-
ing to be Hollyveld, there’s no imi-
tation Hollywood bullshit these
days.”

 Next up is 11 year-old child star
Myles Jeffrey who is best known
for playing John Travolta’s son in
Face Off. His over-enthusiastic mum plies me with facts about him,
“He’s got an I.Q of 165, at 8 he was one of the 2% of Americans with
an I.Q that high... He was reading at the age of three.”  Myles takes
over, he’s an avid fan of black Rhinos and the day before he had the
privileged opportunity of touching one. “I love being in Africa, but
what’s more in this movie I’m the title character, I’m in more than half
of it. And then there’s Ashley, he’s great. After all he wrote the script
- it’s like he’s talking to himself.”

 As I leave the dustbowl town, which production designer Burrie
Van Zyl has made look like an Edward Hopper painting complete
with a bordello called Big Joocy Loocy’s Motel, I have conflicting
emotions. It’s great that they’re all enthused about making a fun movie
but what about South African stories hitting the screen? Peakviewing,
the production company behind the film, make up to four movies a
year in the country but all of them are set in America, or some mythi-
cal fantasy land. They are the U.K’s leading independent producers
and they have a captive market in ‘family films’ being dubbed  South
Africa’s equivalent to Spielberg’s Dreamworks. Two of their South
African produced films, Dazzle and The Last Leprechaun, both made
in part on Nash’s farm, opened at over 80 cinemas in the UK in
December.  They have the enviable trait of delivering on their prom-
ises, with a production base that is consistently busy and a distribu-
tion system eager to consume their product. If only local distributors
and broadcasters were to come aboard with viable deals, a South
African company along the lines of Peakviewing could flourish and
perhaps we’d discover our very own Ashley Way making a feature
film debut with real commercial prospects. As for Peakviewing tack-
ling South African stories, Head of SA Production, Wendy Knill says,
“I would love a great South African story to come our way, but
generally all of the SA scripts we receive are full of crime and violence,
which is not something high on Peakviewing’s agenda.”

Robert Vaughn
Ron Perlman
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Filming boom in South Africa
Boost for international filming business in South Africa
JSE listed media services group, Sasani Limited, provides domestic and international filmmakers with comprehensive world-class facilities, technical
equipment and dedicated talent for the production and post-production of film, television programming and commercials.  Vicky Saunders of Channel
PR and Sandra Gordon, Head of Sasani Group enlighten Africa Film & TV about the  recent boom  for South African post production business.

Cover story

Recent productions in SA
The end of 2001 saw The Video Lab Johannesburg’s
completion of the visual effects on their
thirteenth feature film. Three of their theatrical re-
leases showed over the Christmas period 2001; Mr
Bones in South Africa and a Sorcerers Apprentice
and Dazzle in the United Kingdom. During 2001
the animation division grew substantially and broad-
ened its talent base to cover 2D and 3D disciplines.
The company plans to expand their animation team
in 2002, consolidating The Video Lab’s position in
the commercial effects arena, they also anticipate
completing two to three visual effects features for
the international market. The Video Lab Cape Town
has been contracted to produce another episode of
Sara An African Girl for Unicef. This is a five
month project to create fifteen minute’s of 2D ani-
mation programming dealing with Aids in Africa.
They are also currently working on several major
commercials for local and international agencies. At
the NTVA Stone Awards, Stash Couvaris (senior
audio engineer), won a Craft award for audio post-
production on Roberta Durrand¹s sitcom, Schoop
Schoombie. The Film Lab and The Video Lab Cape
Town have recently completed seven weeks of nega-
tive processing and telecine transfers for The Piano
Player. The Video Lab is proud to be providing post-
production services for the local groundbreaking fea-
ture, Promised Land, the first feature length film
shot entirely on HDCAM in South Africa. At Sasani
Studios, Pearson TV’s game show Lierikeraai
was renewed for another 30 episodes for Kyknet
and Penguin Films completed another 104 episodes
of sitcoms (Madam and Eve and  SOS) for etv.
Morula’s soap production Backstage completed
another successful year of production.

Sasani is the only company in Southern Africa
offering a one-stop-shop service to the moving pic-
ture production industry, while Sasani’s facilities
are globally competitive in terms of standards, with
internationally trained quality controllers ensuring
adherence to international specifications. For in-
stance, the group’s two film processing businesses
are amongst only five laboratories in the world to
have attained Kodak Imagecare status, and have
maintained this status for three years; MCC Logical
Designs, Sasani’s camera, lighting and production
equipment rental business, are sole agents for
Panavision, Ronford Baker, Optex, Chapman and
Fisher grip equipment; the company is also an ac-
credited Kodak film stock reseller agency for south-
ern Africa. A film scanning and recording alliance is
in place between Cinesite (a subsidiary of Eastman
Kodak) and Sasani post-production facility, The
Video Lab Johannesburg.
Contact: S.Gordon, sandrag@sasani.co.za or

According to Sandra Gordon, CEO of JSE-
listed media services group Sasani Limited
(Sasani), “Awareness of the South African
film industry’s potential in global markets
received an unexpected boost in the fourth
quarter of 2001, with volumes of produc-
tion and post-production services for in-
ternational moving picture productions in-
creasing substantially over the period”. She
illustrates her point by citing specific in-
stances where international filmmakers
shooting in South Africa have begun to uti-
lise the services of local media services busi-
nesses, rather than reverting to suppliers in
their country of origin. For instance, Sasani

group companies have provided film processing and telecine services for BBC’s
Serpent Special, Life of Mammals and Meercats; as well as 3000 feet for National
Geographic. In both cases, this is the first time that these services have been sought
in South Africa.

Gordon attributes the trend to the changing market dynamics since the September
11 terror attacks on the USA. “Previously, filmmakers working in South Africa
preferred to take their unprocessed film back to Europe or the USA. However,
several of the more stringent travel safety procedures instituted after that tragic day
could damage film stock  a risk that is too costly in terms of unprocessed footage,”
she says. “It therefore makes more sense to process the film in South Africa before
returning home. Some filmmakers are also purchasing film stock in South Africa,
rather than running the risk of damage even before filming starts. Of course, the
ongoing devaluation of the Rand against other currencies also makes our rates ex-
tremely attractive to international players”. Likewise, the filming of The Piano
Player, a feature film starring Dennis Hopper and Christopher Lambert, has been
moved from Turkey to Cape Town, where the production is being facilitated by Film
Afrika. Says Gordon, “The retaliatory strikes in Afghanistan have exacerbated the
already troubled countries in the Middle East, severely impacting on the desirability
of the region as a filmmaking destination. In contrast, South Africa is now perceived
as a safe haven”. Say Sandra Gordon, “We have the talent and technology as well as
the creative concepts and crews to service all manner and type of moving picture,
whether a documentary, feature, music videos, episodic television, or made-for-tel-
evision programming”. So confident is Gordon of Sasani’s capabilities that the group
was represented at NAPTE 2002 to explore co-production opportunities and market
television programming concepts developed with the international market. Turning
to co-financed projects, Gordon sites a number of projects in which Sasani has been
involved recently, including: High Explosive, a multi-national co-production screened
at Cannes 2000 Film Festival; Queen’s Messenger II, another multi-national co-
production feature that was shot and produced locally; Soldiers of the Rock, a
feature film produced and directed by students attending The School of Motion
Picture Medium and Live Performance (South Africa’s film school); and Dead End,
a 26-minute film produced by Videovision Entertainment, shot on HD-cam and fin-
ished to video with the potential to be finished to film in future.

Gordon says, “It is vital that we continue to inform international film and televi-
sion producers of everything South Africa has to offer: an extremely favourable
exchange rate, excellent weather and locations, world class facilities, creative talent
and the determination to deliver the very best standard of work. In addition, Sasani
has an impressive record of work, including work on internationally renowned prod-
ucts. The development of the South African film and television industry will go hand
in hand with local job creation, skills development and stimulation of the economy.
This is one of the reasons that Sasani and its operating companies are actively in-
volved in investment in and development of selected collaborative content creation
projects within the industry.”

 V.Saunders, vicky@channelpr.co.za

Sandra Gordon
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Sasani’s media services
companies
MCC Logical Designs Johannesburg and Cape
Town
Website:www.moviecamera.co.za
Supplies and services the full range of specialised equipment required for the
professional production of cinema and television material. Their inventory
includes: film and video cameras, lights, grips, consumables and generators.
2001 saw the arrival of the Millennium XL Panavision Camera and the VTO
Cableless system, as well as the BL Evolution. The Cape Town office has also
undergone extensive renovations.

Sasani Film Johannesburg and Cape Town
Website:www.sasanifilm.co.za
Sasani Film formulates competitive, individually tailored packages for clients,
which complement the administrative and operational expertise across the divi-
sions of Sasani Limited. Sasani Film advises clients on the most effective meth-
odology, and proactively sells each divisions’ specialised services, ensuring
product quality and timeous delivery. Sasani Film is the sole importing agent
for Kodak motion picture stock from the United Kingdom. Several interna-
tional feature film projects have been coordinated by Sasani Film during the
past few months. These include; The Red Phone, The Piano Playerand Slash.
Further productions have been budgeted out, and are scheduled to commence
within the next three months. A number of high profile BBC Natural History
productions have also been coordinated, and these will continue throughout 2002.

The Video Lab Johannesburg and Cape Town
Website:www.videolab.co.za or www.vlct.co.za
The Video Lab is a creative hub of talented professionals, which fuses state-of-
the-art facilities and techniques, offering filmmakers, directors and producers
the world over service and innovation they can rely on. A one-stop-shop
offering: film scanning, recording, high-end VFX, animation, telecine, editing
and audio post-production.

The Film Lab Johannesburg and Cape Town
Website:www.filmlab.co.za
With 20 year’s experience, The Film Lab offers comprehensive world-class
services and production and post-production film processing facilities. The
Johannesburg lab is the only full-service film laboratory in Africa. The Film
Lab completed rushes and processing on the The Piano Player which was
released at Christmas 2001.

Sasani Studios Johannesburg and Cape Town
As the largest film and television studios in southern Africa, Sasani Studios
offer facilities for the shooting of moving pictures or hosting special events.
Air-conditioned, sound-proofed sound stages range in size, some with multiple
camera installations and control rooms and technical and co-ordination support
services.

ZSE/Chris Fellows Sound Studios
Website:ww.zsetv.co.za
A studio-based television commercial, programme and broadcast facility, offer-
ing comprehensive video production and post-production services, including:
AVID Film and Media Composer offline systems; multi-media MPEG film

conversions; Interactive
CDROM design; DVD
and VCD authoring and
encoding; bulk VHS du-
plication services and/or
conversion; and a full
production and post-
production audio facility.

In 2002, ZSE aims to further grow the creative content part of the business as
joint ventures, provide the longform market with great DVD technology, con-
tinue to pro-actively market Back2Back and Garingani, as well as provide
corporate clients with content and concepts at affordable rates.

South Africa’s production and post-production potential
has been recognised by several international producers.
Within the Sasani stable, several international filmmakers
shooting in South Africa utilise the services of the group.
Recent projects include: Servicing and repairing all
Panavision cameras and related equipment used on the set
of the documentary feature based on the life of Mohammed
Ali, filmed in Mozambique during 2001; MCC Logical De-
signs recently supplied equipment for the Wild Coast Pro-
ductions feature film Slash and Peakviewing’s feature Hood-
lum and Sons; Film-processing and telecine services for
BBC’s Serpent Special, Life of Mammals and Meercats;
Film-processing and telecine services on 3000 feet for Na-
tional Geographic; Comprehensive video post-production
for a National Geographic series via Londolozi Produc-
tions; Facilitating a studio-based shoot of snakes for the
BBC Natural History Unit’s Wildlife  Serpent; Editing
down one-hour episodes of Passions, the award-winning
NBC soap opera, to produce a half-hour programme tai-
lored to the African audiences served by African Broadcast
Network (ABN); Online, QC and final mix expertise for
African Odyssey - a thirteen part documentary series that
is destined for international broadcast on educational tel-
evision channels such as The Discovery Channel; Visual
effects for several Peakviewing Transatlantic feature films,
including Merlin The Return, The Little Unicorn, Pets,
The Meeksville Ghost, Dazzle, Hooded Angels; Scorcerer’s
Apprentice; Africa and The Last Leprechaun; Full post-
production, including high-resolution visual effects for Dziki
Productions In Desert & Wilderness, shot on location in
Tunisia and South Africa; - Audio post-production for The
Final Solution - the full-length drama feature film pro-
duced in Cape Town by American company Messenger
Films; Re-mixing the audio of Isafahan, an 18-minute short
film produced by The Network Productions, originally mas-
tered on Digibeta; Final mix on Together we can  a 52-
minute documentary about AIDS, produced by Synergy
Films in partnership with the United Nations, which re-
ceived a Special Award at this year’s Prix Italia Festival;
Comprehensive post-production for Steps, a worldwide
project co-ordinated from Cape Town, for which filmmak-
ers were invited to produce documentaries on HIV/AIDS
for distribution around the globe. Services were provided
for two 52-minute films (A Miner’s Tale; The Moment)
and two 40-minute films (Mother to Child; Body and Soul)
- including final online edit; mixing and laying the sound;
and generating finished product in suitable format for inter-
national release. A  Miner’s Tale has already received inter-
national acclaim in Lisbon and Berlin; Laboratory Services
on Crane Man, a feature film for German television, pro-
duced by Two Oceans Productions.

Merlin The Return

Recent Sasani group
projects
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AFM Lighting Introducing...Penguin Films
commercial services
 Penguin Films constitutes the television division of African Media
Entertainment and is one of the première television production com-
panies in South Africa.  Penguin Films was founded in the early eight-
ies by multi-award winning producer and director, Roberta Durrant.
Penguin Films have produced numerous long running and award win-
ning sitcoms, dramas, documentaries, educational and children’s pro-
grammes, and  in 1998, they produced their first feature film, Inside
Out, which was distributed internationally by Icon Entertainment.
Penguin Films now offers a commercial service division, dedicated to
fulfilling clientele’s requirements in the corporate and commercial field.
This division is also available for the servicing of international com-
mercials. Access to the finest directors, art directors and directors of
photography in the country is offered.The Penguin Films commercial
service division also offers to pave the way for good relationships
with the best rental houses, crew & cast agencies in South Africa, in
addition to providing excellent advice and recommendations regarding
locations, rates and production specifications. The head of Penguin
Films commercial services and resident line producer is Dee Longmuir,
who has worked in the industry on local and international projects
since 1997. Dee also worked on the Penguin Films full-length feature,
Inside Out.  Contact : R.Durrant, email: penguin@icon.co.za

The international leader in lighting rental
facilities

AFM Lighting offers Profes-
sional Lighting Rental Facili-
ties to the Film and Television
Industry, servicing all manner
of production types from mo-
tion pictures to commercials,

music videos and still shoots. With offices in the United Kingdom,
South Africa and Central Europe AFM Lighting is one of the most
powerful and innovative lighting rental facilities in the world today,
offering an extensive range of lampheads, lighting grip and accesso-
ries, power distribution, lighting control, generators and
transportation,as well as experienced gaffers, technicians and elec-
tricians.

AFM is responsible for supplying equipment and lighting facili-
ties for well known International productions such as:- the adapta-
tion of JK Rowlings bestselling Harry Potter Directed by Chris
Colombus, with John Seale as theCinematographer. Harry potter and
the Philosopher’s Stone was shot in the Leavesden Studios in UK.
In addition, AFM spent 18 months in the Southern hemisphere
working on the production of JRR Tolkien’s classic tale The Lord of
the Rings. Under the direction of New Zealander, Peter Jackson;
The Lord of the Rings is made up of a trilogy of films, which cin-
ematographer Andrew Lesnie shot simultaneously, throughout 2000-
2001. Peakviewing, a UK based production company used AFM’s
equipment for their latest film Berseker, which was filmed in Cape
Town by Vincent Cox SASC, and for the new Columbia Pictures
movie, Ali  directed by Michael Mann, AFM used its Johannesburg
facilities, to prep the equipment for the film, some of which came
directly from the New Zealand set of the Lord of the Rings.

AFM Lighting’s Central European base in the Czech Republic,
has recently finished providing the lighting facilities for the new
Columbia Tri-Star movie From Hell; starring Johnny Depp and
Heather Graham. Some of the many well known productions AFM
Lighting have been involved with include:- Star Wars, Episode two;
Les Miserables; Love is the Devil; Secrets and Lies; Spiceworld The
Movie; The Adventures of Pinnochio; The Beach; The Beautician
and the Beast; and The Fifth Element.

AFM Lighting has also been supplying lighting rental facilities for
the production of commercials: (Automotive: Jaguar, Mercedes, Ford;
Clothing: Adidas, Calvin Klein, Nike; Beverages: Nescafe, Carlsberg,
Coca-Cola; Food: Heinz, McDonalds, Mars; Travel: Air Canada,
British Airways;  Electrical: Duracell, Sony; Financial: American
Express, Barclays; Health & Beauty: Gillette, J.P. Gaultier, L’Oreal
etc) and video music (Madonna Drowned World; Bjork Alarm Call ;
Jamaroquai Deeper Underground etc)...

AFM Lighting in South Africa
AFM Lighting based in Cape Town, offers Professional Lighting
Rental Facilities. The AFM Lighting Cape Town studio boasts 500
square metres of studio floor, incorporating a cyc complete with
infinity curve. The extensive studio facilities include the necessary
space for hair and make-up, shower room, production office and
changing rooms, as well as an indoor set construction area, all con-
veniently located, directly adjacent to the AFM Lighting Cape Town
headquarters.
Contact: AFM Lighting SA (PTY) Limited, Cape Island Studios,
Sanlam Business Park, Koeberg Road, Milnerton, 7435 Cape
Town South Africa, tel: +27 21 5294200, fax: +27 21 5294204,
email: info.sa@afmlighting.com, AFM Lighting UK, email:
info@afmlighting.com, AFM Lighting Europe, email:
info@afmlighting.cz, www.afmlighting.com

Harry Potter hits all box office records

The feature film adaptation of the first of JK Rowling’s magical
Harry Potter books, Harry Potter and the Sorcerer’s Stone was
released in November 2001 worldwide, by Warner Bros. Pictures.
The film has broken box office records around the world. In the US
within the first three days of being released  it took $90,3m and
US$23 in the UK. In South Africa, Mike Baard MD of Warner Nu
Metro Film Distribution, the SA distributors of Harry Potter and
the Philosopher’s Stone, stated to the South African newspaper
Business Day on the 28th of November, that “ the film grossed
R2,9m (US$253, 000) in its first three days. That is exceptional. It’s
the largest opening ever outside a holiday period in South Africa”

The film was directed by Chris Columbus (Mrs. Doubtfire, Home
Alone, Stepmom) and produced by David Heyman (Juice,
Daytrippers). Executive producers of the movie were Mark Radcliffe
(Mrs. Doubtfire, Stepmom, Home Alone 2), Michael Barnathan
(Stepmom, Nine Months) and Duncan Henderson (The Perfect Storm,
Outbreak, Home Alone 2). Harry Potter and the Philosopher’s Stone,
stars 11-year-old Daniel Radcliffe in the title role, with newcomers
Emma Watson and Rupert Grint as Harry’s friends.

With over 100 million copies sold in over 46 languages, J.K.
Rowling’s best-selling series of books based on the adventures of
the world’s most beloved wizard, Harry Potter, have truly become a
worldwide phenomenon, touching and capturing the imaginations of
readers of all ages around the globe. The books follow the exploits of
a boy who learns on his eleventh birthday that he is the orphaned
son of two powerful wizards and possesses unique magical powers
of his own. He is summoned from his life as an unwanted child to
become a student at Hogwarts, a boarding school for wizards. There,
Harry meets a close circle of friends which help him to take on the
powerful figure who was responsible for his parent’s death.
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NFVF boost to film industry
The South African film and Video industry can make a positive contribution to
the continental industry, but it has to address its own imbalances and develop-
mental needs first. This was said by the National Film and Video Foundation’s
(NFVF) CEO Eddie Mbalo who adds, “In South Africa there is an untapped
pool of stories and talent that needs to have its aspirations met.  We need to
extend the vision to include Africa’s filmmakers and incorporate it into the local
developmental vision.” A major challenge facing the local industry is the lack of
sound data and statistics upon which to make strategic decisions.  Furthermore,
all the developmental activities have revealed that there are skills shortages that
have to be addressed.

Mbalo notes that there are a lot of things happening at the same time, which
are moving the industry in a concerted direction. 1. Government has for a long
time identified film as a growth industry that creates jobs, enhances culture and
has foreign earnings potential, 2. The broadcasters are all adjusting to the global
changes in media entertainment, and showing a positive reaction to approaches
by the NFVF for co-operative funding and film development, 3.Various moves
within government bode well for the film industry.  These include the Media
Diversity and Development Agency, new local content regulations from the
Independent Communications Authority of South Africa (ICASA), and plans
to extend Internet connection, 4. Large media companies are having a hard look
at what went wrong with the rush into media five years ago.  Despite burned
fingers, they still regard media and entertainment as positive future investment
prospects.

These moves have influenced the plans of the NFVF, which include: A co-
ordinated and increased presence at international events.  These are not so much
to sell product as to open the doors to future co-operation and co-productions;
Targeted funding of developmental projects to spread the limited funding avail-
able over a wider base and at the same time to make the most use of funding and
training to bring the projects to fruition; A comprehensive measurement of the
industry so that everyone can make decisions based on a sound knowledge base;
A proper analysis of the training needs of the industry so as to make the best
use of the relationship that the NFVF has with the various skills and qualifica-
tions bodies, The supply of information to the industry to help it draw up its
own plans and targets, Encouraging the private sector to rationalise its struc-
tures so that it can speak with one voice.

Mbalo believes that Africa as a continent needs a cohesive and continent-
wide film policy.  “South Africa is ready to start and lead the process,” he says.
“A close look at the New Partnership for Africa’s Development shows that
film and video have a large part to play in it.  Firstly it is the most effective
communications medium.  Secondly it can help bridge the gaps and cement the
commonalities.  Most important it has the most potential for international co-
productions.” Contact: Jackie Motsepe, email: jackiem@nfvf.co.za

M-Net’s New Directions Free Form
In 2002, the pay-TV channel M-Net, as part of New directions Free Form
(NDFF) will produce four (3 X drama and 1 X documentary) short films in
South Africa: Living in Limbo by Carmen Sangion (My  name is Jacob),  A
Drink in the Passage by Zola Maseko (The Foreigner & Sophia Town),
Waiting for Valdez by Dumisani Phakathi (Xmas with Granny and Old Wives
Tale) and My Son the Bride, directed by Mpumi Njinge (Documentary). This
documentary is already in postproduction. NDFF is an exciting pilot phase of
the widely acclaimed M-Net New Directions (ND). It sees an organic split
between South Africa and the other participating countries in the continent,
which consequently divides the initiative into a professional and a development
project. The distinct difference between the core ND model and this evolution
is that NDFF features pre-selected filmmakers as opposed to opening a public
call for entries. NDFF also incorporates a documentary opening, another depar-
ture for the initiative, which has previously focussed on short and feature
length drama. The Africa leg of the initiative will see the production of 2 other
short films: The After Math (Kenya), written by Andiah Kisia and to be di-
rected by Judy Kibinge and Prize Maze (Nigeria) , written by Kemi Adesoye
and to be directed by Oliver Aleogena.
Contact: Bongiwe Ngcobo, Supervising Producer, New Directions M-
Net MagicWorks, email: BNgcobo@mnet.co.za, tel: +27 11 686-7413

100 days , the film on
the Rwanda Genocide

Nick Hughes, the Director cameraman on location
with one of the cast. Etienne holding 100 Days
slate

As a cameraman in East Africa since 1989, Nick Hughes
covered the ward in Rwanda. He was in Kigali from the start
of the genocide and has subsequently worked on many docu-
mentaries on the same subject. It is from his experience and
the testimony of survivors that 100 Days was conceived, all
that happens in the film is based on actual events. The film
examines the debate of the human rights, and question why
as members of the human population we chose to ignore the
mass murders?

Hughes said “ A lot of people don’t want the facets of the
genocide looked at. There are a lot of excellent documenta-
ries that have been made, but few have made it to the public
domain. No one in Hollywood wants to make a film - be-
cause there are no heroes and many villains. One million
people killed in three months - faster than the nazis - is too
unattractive for the world to want to see it. I would ensure
that the Rwandan genocide should not be forgotten. It has
taken five years to make this film, a film that tells only part of
the story, but in a compelling way that is accessible to every-
one.”

Nick Hughes felt that he must film with Rwandans and use
locations of the genocide itself. 100 Days was shot in Kibuye in
1999, the beautiful landscape was the backdrop to some of the
worst atrocities in 1994. Four of the films Rwandan investors
are reported to have lost family members. Fellow Producer,
Eric Kabera who lost 32 family members, joined Nick Hughes
to make the film possible.
Contact: Nick Hughes, solocin@postmaster.co.uk

Interested?
Subscribe !!!

Tel: +263 4 726795;  Fax: +263 4 726796
email: subs@africafilmtv.com
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Leon Shuster in Mr Bones

Mr Bones makes South
African Box Office history
Mr Bones, produced by Anant
Singh’s Videovision Entertain-
ment, starring Leon Schuster,
grossed a record breaking R12
546 375 (US$1,090,989) in the
first three weeks of being released
in South Africa.The film held the
number one box office position
from the 1st – 21st of December
2001.

The third week’s box office
earnings of R4 037 309
(US$351,070) marked a 10% in-
crease over the previous week,
whilst other films showing over
the same period are reported to
have taken an average 25% drop
in box office earnings. In addi-
tion, Mr Bones broke house
records at a number of the complexes at which it was playing over the
holiday period. The Ster Kinekor complex, at The Gateway in
Umhlanga Rocks Durban, recorded the highest box office since its
opening, earning R396 253 (US$34,456.8) in the first three weeks of
release. The top site in South Africa during the same period was the
Nu Metro complex at Menlyn Park in Pretoria, with a total box office
earning of R409 783 (US$35,633.3).

The producer of Mr Bones, Anant Singh commented, “It is unheard
of for a film to be Number One at the box office for three weeks in a
row and we are delighted with the continued box office success of Mr
Bones. We are also delighted with the record earnings of over R12
million (US$1,043,478) in just three weeks. This proves once again
that South African audiences simply love Leon Schuster and his brand
of slapstick humour. It has been a long time since a local film has
performed this well at the box office and this certainly encourages
local filmmakers by illustrating that local films can compete effec-
tively with the big budget international films.”

Mr Bones stars Leon Schuster as a white witch doctor across Ameri-
can actors David Ramsey (Pay It Forward, Three To Tango) and
Faizon Love (The Parenthood) and a host of local stars, including
Robert Whitehead, Jane Benney and Fats Bookholane. The original
story for the film was created by Leon Schuster and the screenplay
was written by Leon Schuster, Greg Latter and Gray Hofmeyr. Mr
Bones was produced by Anant Singh (Cry, The Beloved Country,
Sarafina!) and Helena Spring, and directed by Gray Hofmeyr. Execu-
tive producers were Sudhir Pragjee and Sanjeev Singh respectively.

US filmmaker to shoot in South Africa
Prolific filmmaker, Ayoka Chenzira was in South Africa in December
2001 to shoot scenes for a screenplay adaptation of Flying over
Pergatory. The scenes will be used as part of a multi-media perform-
ance in April 2002. The shoot will feature a South African cast and
crew. The film examines themes of truth, understanding and forgive-
ness through South African and African-American female characters,
some of the scenes will also be shot in the US.

Recently appointed as the first Cosby Endowed Chair of Fine Arts
at the legendary black women’s institution, Spelman College in At-
lanta (US) much of Chenzira’s work represents black life and culture
alternative to the picture portrayed by mainstream media.

Sunrise Africa- New Kid on the block!
Sunrise Productions is a new company based in Zimbabwe, Africa,
with a vision to produce quality films and to distribute them and
other multi-media materials throughout Africa/Asia and interna-
tionally. This independent entity incorporates the following opera-
tional divisions: Sunrise Productions - producers of feature films,
animation features, television series and documentaries, children’s
and late teens publishing; Sunrise Marketing and Distribution - for
Africa/Asia television and film industry and the International in-
dustry.

Sunrise Productions is currently producing a 90 minute stop-
frame animation film The Legend of the Sky Kingdom  in Zimba-
bwe.  The production is fully financed with 50 minutes under the
belt and a finishing deadline of November 2002.  Using model ani-
mation, they have developed an extremely original African-flavoured
style within this discipline. The story is of three children who
make a daring escape from the underground city in which they live
- Zeboim.  They are in search of the Sky Kingdom and the great
prince Ariel.  An epic journey follows the escape, with the Evil
Emperor of Zeboim doing everything to try and stop them.  In a
roller coaster ride, the journey unfolds and as it does - so do their
characters. The company also boasts two fully equipped and com-
puterized digital animation studios in Harare.
Contact: Phil Cunningham, Sunrise Productions, email:
phil@hummbird.icon.co.zw or Wilf and Trish Mbanga,
Sunrise Marketing and Distribution,mbanga@hms.co.zw

Miami, Natal
Jeff Rice of SB Productions Durban was  at Sithengi to promote his
new production company based in Durban, South Africa. The pur-
pose of his visit was to shift the emphasis on locations in Cape
Town and Johannesburg to the tropical coastal city of Durban. He
recently completed a 4-day shoot in conjunction with the SASC of
a music video shot in 16mm, with a decidedly Caribbean feel. The
project was based on the Kodak workshop model, where the pro-
duction team works with local talent, giving hands-on training in
everything from production management to camera operation. All
equipment, film stock, development, transfer and editing services
were donated by companies such as MCC in Johannesburg, Cinelicht
Afrika, Kodak, FilmLab and the Video Lab and Red Pepper Coastal.
This sort of initiative is exactly what is needed in order to provide
the skills necessary to finally put Durban on the map as a film
destination. Contact: Jeff Rice, email: jeff@sbproductions.co.za

Drontee Production Ltd.
Drontee Production, is a production company based in Mauritius.
John Lang Ping Nam and Pascal Berthier, directors of the animated
series Cap Pirate (27X30’) were at Sithengi to promote their new
series Cap Pirate and to find some co-producers for the others
projects. This series is available in French but an English version is
in the process. Cap Pirate has been broadcast in the island of Reun-
ion on Antenne Reunion and on the national TV Channel of
Maurituis, MBC.
Contact: John Lang Ping Nam and Pascal Berthier,
email:drontee@paging.intnet.mu

Black Starz channel looking for films at
Sithengi
Brett Marottoli, Head of Programme Acquisitions for Starz Encore
Group, a pay TV network in the US, is at Sithengi to look for
products for the Black Starz Channel. She is especially interested
in full-length films (narrative and documentaries). Each year, the
Black Starz Channel broadcasts a two-month-long Pan African Film
Festival, where they feature 10 African films. The viewership of
the channel is approximately 7 million.
Contact: marottoli.brett@encoremedia.com
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Liberalisation or Liberation?
Film and Television in Lusophone Africa
By Marcus Power, Lecturer in Human Geography at the School of Geography,University of Leeds.
When Mozambique, Angola and Guinea-Bissau became independent in 1975, national media institutions were often quickly defined as ‘tools of
liberation’ in these emerging Marxist-Leninst states. Different experiments with socialist ideologies in the post-colonial period led to a certain
prioritisation of film and television production across Lusophone Africa, which were soon identified as symbols of national identity and of
‘modern’ development. But how ‘free’ is film and television production in these countries today and how have these markets been affected by
processes of liberalisation common to other parts of the continent?

Often the Lusophone African world of
media production remains slightly obscure by
the dominance of english-language industries
and production and the pereception these
three countries are amongst the most ‘under-
developed’ anywhere in Africa. My own re-
search suggests that Angola in particular is
often (mis)represented as the poorest of the
poor, teetering on the edge of the abyss and
the margins of the modern world and there-
fore seen as chaotic and ungovernable. Al-
though both countries have experienced peri-
ods of post-colonial conflict, cultural produc-
tivity continues apace whilst those involved
in production already have in many cases sev-
eral years of experience of working in diffi-
cult and restricted conditions. Twenty-six
years on from Angola’s independence, the
country is wracked by continuing conflict and
political instability which still shows no signs
of immediate respite. Although the civil war
in Mozambique came to an end in 1992, the
recent assasination of the distinguished jour-
nalist Carlos Cardoso (who had been investi-
gating political corruption and crime) has led
many Mozambican journalists to argue that
they are still not ‘free’ to cover every story
and require much further legal protection of
their rights. Alfredo Libombo, the National
Director of the Media Institute of Southern
Africa (MISA) (Mozambique) recently noted
that freedom violations (which have also been
common in Angola) are something that all jour-
nalists, regardless of national borders or par-
ticular medium, should take seriously.

The broadcasting of Portuguese language
and culture has continued to rise in recent
decades whilst there have been relatively few
corresponding increases in the broadcasting
of other Mozambican languages. Dramatic
technological, economic and regulatory
changes in the last two decades have created a
new global media landscape, with important
implications for the relationships between
global and national media industries, for pub-
lic service broadcasting agencies and their
multiple roles in public life and national cul-
ture. Many of the new media corporations
seek the construction of enlarged audiovisual
spaces and markets, dominated by a compara-
tively small number of global players. My
research explores the changing media market-
place in Mozambique and the broad limits of
politics and economics which shape the con-

tours of contemporary Moçambicanidade
(Mozambicanness).

Mozambican prime-minister Pascoal
Mocumbi addressed the thirty-eighth assem-
bly of the Union of Radio and Television or-
ganisations of Africa (URTNA) in May 1998
when he highlighted the ‘radical’ and alterna-
tive approaches taken to media broadcasting
by Frelimo since 1975. Interestingly, the PM
warned delegates not to accept the transfor-
mation of their organisations into “an instru-
ment that turns our continent into a simple
receptacle of signals that the world transmits
to it” . The Mozambican prime-minister had
spoken in this and other presentations given
to the Southern African Broadcasting Asso-
ciation (SABA) and the Commonwealth
Broadcasting Association (CBA) of his vi-
sion of African broadcasters as “catalizers and
dynamizers for peace” acting as ‘agents of
social and cultural development’ on the con-
tinent. These issues are particularly revelvant
for Angolan Film and TV producers. Pascoal
Mocumbi reminded delegates that Mozam-
bique has a particularly distinguished record
with precisely this kind of socially and cul-
turally dynamic media organisation, in TV and
Cinema. Since the break with Marxism-Len-
inism and the beginning of structural adjust-
ment in Mozambique, increasing private sec-
tor involvement in national communication
has resulted in an escalation of Portuguese
media ownership which has undermined this
legacy of radical approaches. Indeed since the
first multi-party elections in 1994 and in line
with experiences of media restructuring else-
where in the region, the deregulation and lib-
eralisation of the media since the beginning of
the 1990’s has allowed foreign media corpo-
rations to gain a powerful hold over electronic
media sources in Mozambique.

A very different set of ideological criteria
for successful media development are now in
place in Mozambique to those defined in the
earliest years of independence where ambi-
tious plans were sketched for the national
popularity and accessibility of national cin-
ema or national broadcasting agencies. Reli-
able estimates of the changing size and struc-
ture of radio (and TV) audiences are particu-
larly hard to come by in Mozambique. An
important accord was signed in May 1995
between the Mozambican and Portuguese
governments which defined protocols of co-

operation between the two in the area of ‘na-
tional’ communication in Mozambique. The
accord put in place new transmitters in
Lichinga and Ilha de Moçambique and has
aimed to improve existing TV centres in Beira
and Maputo with new centres being created
in Quelimane and Pemba. A new TV produc-
tion centre was constructed in Maputo and
new transmission facilities installed in the
capital. The introduction of a private Cable
TV service in the capital city followed in late
1998. Access to television in Mozambican
society exhibits a high degree of social and
spatial unevenness and TV broadcasting con-
tinues to be primarily produced in Portuguese,
supported by increasing volumes of Portu-
guese finance and technical support which
retain a distinctly ‘neo-colonial’ flavour. What
is to be made then of the Brazilian media group
TV GLOBO and its immensely popular soap
operas? RTP Africa is now also available via
cable in Metropolitan Lisbon as well as being
on offer (for five hours daily) in what RTP
possessively refers to as Africa’s five “coun-
tries of Portuguese expression”. Although
RTP Africa is produced by the RTP Interna-
tional Directorate of broadcasting together
with African broadcasting organisations and
RTP delegations to the capitals of the five
CPLP countries [Praia, Luanda, Maputo, São
Tomé and Bissau], Portugal, its history,
economy and culture, is never far from cen-
tre-stage.

RTP Internacional aspires to the formation
of international co-productions of music, arts
and news programmes between its delegations
and local broadcasters like TVM and RM but
the implications for improvements in national
skills and production capacity are often un-
clear. RTP Africa and RTP Internacional are
services offered by RTP’s international direc-
torate which have targeted audiences in the
former African colonies and have been able to
call on the support of the Portuguese state in
their penetration of African TV markets. In
tandem with the objectives of the Portuguese
State these services have aimed to (re)establish
important cultural and economic ties that were
severed by the termination of colonial rule in
1975. Similar accords of co-operation were
established between Portugal and Cabo Verde,
São Tomé e Princípe, Angola and Guinea-
Bissau though by far the largest investment
was made in Mozambique. According to
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Manuel Roque, the President of RTP, the provision of RTP and RTPi
in Africa offers the former imperial power a chance to make a direct
and ‘permanent’ connection between Portugal and its former African
colonies and thereby to assist the Portuguese State in the defence of
its language and its culture in these countries. RTP delegations opened
in Luanda and Bissau city in the second half of 1997, in co-operation
with national agencies RTA and RTGB respectively.

Carlos Cardoso, a key figure in the transformation of Mozam-
bique’s print media has noted that for Frelimo “it [consultation] is a
habit they don’t have but they ought to begin to develop”. Many
journalists have also pointed out that the signing of this accord of co-
operation has irrevocably tilted the ‘balance of communication’ be-
tween Portugal and Mozambique. According to Gabriel Simbine writ-
ing at the time “its a unidirectional movement, from Portugal to Mo-
zambique. We are simply bombarded by Portuguese culture and infor-
mation. Successive. The objectives of privatisation are often restric-
tively defined to a simple promotion of economic efficiency but need
also to include a broadening of the distribution of access to media
resources since in Mozambique this still remains profoundly uneven.

The emerging presence of the Lusomundo media group in Mozam-
bique is part of the emerging prioritisation of large-scale, foreign capi-
tal over indigenous medium and small scale investors and of the in-
equalities of access that this has produced. Lusomundo has formed
what its annual report calls important ‘strategic alliances’ with distri-
bution groups Disney, Columbia, Dreamworks, Time-Warner and UIP
(which includes Universal, Paramount and MGM-UA), for cinema
exhibition in Angola and Mozambique. Lusomundo purchased the
Xenon theatre in Maputo in 1996 and also now rents the Gil Vicente
theatre in the capital city, one of the largest and historically most
important theatres in the country. Lusomundo has an advantage over
market rivals which its unparalelled acces to subtitling resources
(which are of courser already in use domestically). As in many other
areas of the Mozambican media these developments signal a some-
what radical departure from the popular revolution in social commu-
nication that began with Socialist transformation after independence.
Cinema production, distribution and exhibition co-ordinated by the
Instituto Nacional de Cinema (INC) was re-organised after 1975 to
meet the needs of regions and social groups ignored in colonial times.
The objective of increasing national production which reflected ‘na-
tional’ cultural priorities and historical identities has given way to a
promotion of foreign private sector involvement and investment which
hasn’t always delivered enhanced access and participation. The group
was founded by João Ildefonso Bordallo who made his fortune in
Angola through import-export businesses and the establishment of
small film production companies in the colony. Today the company is
making its first steps in production. Lusomundo’s next step is to
Brasil (film exhibition) and in Mozambique it aims to open 15 cinema
theatres in the next two to three years . The group also opened a local
cable movie service in 1999 and is considering a move into newspa-
pers, radio and video.

TVM has taken significant steps towards its long-standing ambi-
tion of complete national access but with international (Portuguese)
finance and commitments to co-productions. The regional Informa-
tion co-ordinator of MISA, Mr Bright Mwape has recently pointed
to the emergence of “a worsening media environment in Southern
Africa” which, he argues, is partly related to the neoliberal transfor-
mation of some of the region’s public sector broadcasting networks.
Within the Mozambican State a range of inconsistent and often con-
tradictory perspectives on the roles of global media corporations have
been articulated and the participatory approach of encouraging con-
sultation with national media professionals seems to have been dis-
carded in favour of more ‘choice’ and diversity and displaced by
Frelimo’s interpretation of the ‘challenges of globalisation’.

Whilst the INC has become a peripheral figure fighting bankruptcy
it is also attempting to adjust to complex new relationships with
global capitalism. Privatisation has not promoted equality of access

or equality of opportunity and financial support from the State has
been withdrawn from organisations who have distinguished records
of innovation in ‘social communication’, such as the Instituto de
Communicação Social (ICS) which has now become increasingly de-
pendent on international development agencies for funds. Whilst the
anti-colonial rejection of Portuguese broadcasting that emerged from
the liberation struggle has limited relevance to contemporary changes
in the Mozambican mediascape. Brazilian culture and Brazilian Por-
tuguese is also very much a part of contemporary spaces of identity
in Mozambique. Much further audience research is needed before
confident assessments of the impacts of these technologies on
Mozambican audiences can be assessed. New influences, ideas and
languages are reconfiguring the construction of national senses of iden-
tity. The government intends to revive mobile cinema as a way of
bringing information and entertainnment to rural areas. This time around
private operators will be encouraged to operate the new services.
There are now major private film production companies like EBANO
Multimedia (which is run by former INC director Pedro Pimenta) and
thus a diversity of producers is beginning to emerge where once this
was dominated by Frelimo.
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Sithengi 2001
New themes, concrete results
Africa Film & TV exhibited at Sithengi 2001. Russell Honeyman and Melanie Sirdey Coid made this report.

The sixth Southern African International Film and Television Market, Sithengi 2001, took
place from the 12th 15th of November 2001, at the Artscape Theatre (Nico Malan Theatre
complex) in central Cape Town. The market was officially opened on the 11th of November,
with a function hosted by the Cape Town Mayor’s Office. In his opening speech, the
chairman of Sithengi, Mr David Max Brown said “Sithengi is about showcasing and promot-
ing oneself, one’s talent and products. It’s about buying and selling but it’s also about forging
creative relationships, about the building up of trust and confidence in a common vision with
prospective partners”. Following a report by KPMG in early 2001, and the appointment of
Mike Auret as the new CEO of the organisation in June 2001, Sithengi 2001 offered some
new elements and improved on others. The Market was organised into four main activity
areas: conferences, production pitching sessions, exhibition and screenings. This year, for
the first time, a World Cinema Film Festival was included in the Sithengi screening pro-
gramme. The production pitching sessions were revitalised with expert international panelists.
Compared with previous years, the sixth Sithengi market featured a business-like approach
and fewer social events. This reflected reductions in funding faced by Sithengi, from broad-
casters and government agencies in South Africa. In spite of this, the market achieved its
objectives in a more concrete way than ever before. Sithengi’s already strong role as a meeting
place for Africas biggest broadcasters and international programme distributors was consoli-
dated. A major success was in the co-production pitching sessions, which benefited from the
experienced and sympathetic advice of Pat Ferns, the CEO of Canada’s Banff Television
Festival. For the first time, real money was on the table at the production pitching sessions, where
producers sell their ideas to a panel of financiers and commissioning editors. Several projects
received development money and will be further developed at other international film markets
such as CineMart in Rotterdam.

Lack of government support for the South African industry
The lack of government support for the South African film industry was the subject of
continued criticism. In order to stimulate the South African film Industry, producer Jonathan
Wacks, guest speaker at the KPMG/Sithengi Chairman’s Breakfast on Monday the 12th of
November, called for increased state subsidies from the South African government. During
the breakfast, Wacks mentioned that the R10 million (US$ 870,000) initially allocated by the
government to the National Film & Video Foundation (NFVF) had been helpful for Sithengi,
the Avanti Awards and some smaller projects, but if the government wanted to see its
industry take off, the amount allocated should ideally be increased to between R250 million and
R500million (US$22 millions –44 millions).  “The government has to decide whether it is inter-
ested in developing the film industry and, if so, they must be prepared to underwrite it to that
amount,” said Johnathan Wacks. At the Africa Film & TV stand, visitors said that the South
African production industry is in a learning curve in terms of scripts and script development, and
that the industry has yet to learn the lesson that a more substantial amount of money ought to be
put towards scripts and script development. Said one local producer “ The industry has a
tendency to get straight into production before finalising the script properly. South Africans give
texture to scripts, but further structure and characterisation is required for the final product. This
is one of the industry’s main weaknesses. Co-production films might be the solution, where one
can bring on board international scriptwriters to work hand in hand with local writers”.

Attendance - quality not quantity
On the third day, Wednesday 15th, the registration office
at Sithengi reported that 1,212 delegates had registered,
and were present at the event, which means there were
117 delegates less than last year (1,329). This slightly
lower attendance was attributed to a lower student turn-
out. After South Africa with 897 delegates, the second
largest contingent of delegates came from Nigeria with 85.
The next highest representation is as follows: UK (45),
Zimbabwe (36), Italy (14), USA (11), Kenya (11), Na-
mibia (11), Mozambique (8), Germany (8), Botswana
(6). Also represented were Angola, Australia, Belgium,
 Canada, Denmark, Egypt, Finland, France, Gabon,
 Ghana, Ireland,  Japan,  Lebanon, Malawi, Mauritius,
Monaco,   Norway, Portugal , Rwanda, Seychelles, Spain,

David Max Brown,
Chairman of Sithengi

Swaziland, Netherlands, Sweden, Tanzania,
Uganda and Zambia.

A Japanese delegation, attended Sithengi
Market to present and promote their cartoon
programming to African broadcasters, and to
look for wildlife programmes to broadcast on
Japanese channels. It was reported that more
commissioning editors than ever before were
present at the 2001 Sithengi event.

Although the 2001 Sithengi had increased
attendance from African countries outside
South Africa in, this needs to be strengthened.
Among others, Nigerian filmmaker Isaac Mo-
ses said that Sithengi lacked representation
from Africa. “There were no delegates from
Egypt, Ethiopia, Tunisia,” he said. Sithengi
CEO Mike Auret commented that attendance
from African countries was actually on the in-
crease and that “Western exhibition stands gen-
erate in the region of R700,000 (US$62 000)
and this is what funds our local producers. It’s
money that would otherwise have to be cov-
ered by government.” None-the-less, it is nota-
ble that Francophone and Arabic Africa are
poorly represented at Sithengi. This doubtless
due to cultural linkages and the very real ex-
pense of air travel within Africa. There is also
the factor of increasing professionalism at
Sithengi. Even within Anglophone African
countries, representation was limited to a few
key programme buyers and producers. How-
ever, these key buyers, distibutors and pro-
ducers are the core that makes Sithengi work,
and yield exciting results. These successes
come in the form of a growing number of suc-
cessful ideas taken up for production, and their
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eventual emergence as finished product and distribution of these to global and African
television channels. This is exemplified in the HIV/AIDS doumentary series Steps for
the future, which was born at Sithengi last year, and received a warm welcome from
African and European TV stations at Sithengi this year. The selling of international
product at Sithengi is a symptom of this success, and can only enhance the market’s
status as a meeting point in Africa

Distributors, mainstay of the Exhibition
56 exhibition stands were taken up. Two studio majors, Fox/Paramount and Warner
Brothers, exhibited, and national stands were taken up by regulars from France (TVFI),
Britain, and Nigeria, with new national exhibitions from Mocambique and Italy. The
TV programme distributor section has continued to grow with African specialists
VGI, Daro, ABC, FRU, Sandon, MFD and ICE all returning to Sithengi, and Transworld
Television exhibiting for the first time. Broadcaster exhibitors included South African
SABC and M-Net, pan African TV network African Broadcast Network (ABN),
Danish DRTV and the Australian Broadcasting Coporation (ABC). The South
African production industry was notably absent from this year’s Sithengi exhibi-
tion. Gone were the spectacular stands of Airtime TV, Sasani and MCC facilities
houses, and earlier exhibitors such as AME and Primedia Filming. AFM studios
alone represented the substantial South African production industry, and it ap-
pears that the other function of Sithengi, to promote Africa as a location for
foreign production, has been given reduced support in 2001. The big producers
themselves were there, but they prefered to hold their meetings away from the
hurley burley of the exhibition hall itself.

Pitching sessions
A major effort was made at Sithengi
2001 to make the pitching sessions
more useful to producers. This
means that projects selected were
matched in advance with possible
financiers of those projects. An on-
going programme of research has
been undertaken by Sithengi to iden-
tify trends in African and interna-
tional television markets, and to iden-
tify African projects in development,
and match up possible productions
with possible financiers. The selec-
tion of projects for the pitching ses-
sions then takes place through re-
gional co-production forums. At
present these are held only in South
Africa, but it is hoped to extend
these to other countries, to involve
the script development organisa-
tions throughout Africa such as
ASDF, SASWA and SCRAWL.
From these forums, projects are se-
lected to be pitched at Sithengi. In
2001, 38 projects were brought to
the pitching sessions, of which 34
were from South Africa. In the week
preceeding Sithengi, the develop-
ers of those projects were given
training in pitching, culminating in
a “Market Simulation Pitch” pre-
sented by Pat Ferns, who shows
how to use those brief moments of
interaction with financiers to get
better prospects of funding. Finally,
the pitching forums themselves ex-
tended over three days. A panel of
20 local broadcasters, international
co-producers and co-financiers
were assembled to listen to the pres-
entations. Each presenter was given

Nigerian delegates

Letebele Jones, Shan Moodley, Belinda
Walker, Mike Auret, CEO of Sithengi

five minutes, followed by questions from the panel.
Four development prizes totalling US$7,000 were
awarded by the panel, from funds donated by the
Goteburg Film Fund.

Conferences
25 conferences included sessions on trends in interna-
tional television buying, with emphasis on the reaction
of global audiences to African product, and film fi-
nance, with a panel of experienced South African and
African producers and film financiers. Producers fo-
rums with British, Italian and Canadian producers were
arranged. Three forums dealing with major African film
initiatives were set up: Steps for the Future, a series of
AIDS films; Mama Africa an African co-production
series of short films; and Communities and Nature,
which is a UNDP funded initiative to tell stories of
communities living in harmony with nature. A high-
light of the conference sessions was the Jonathon
Wacks Interview, with the South African-born Holly-
wood producer (21 Jump Street, Sirens, Repo man).

Screenings
Sithengi featured for the first time in 200,1 a Festival of
World Cinema. In addition, Sithengi hosted an African
“Mini Input”, and a programme of “One Minute Quick-
ies”, very short films indeed. Based on a concept by
Mexican producers Valentina Leduc and Jean Carlos
Rulfo, the Quickies Festival created the opportunity for
35 relatively inexperienced film directors each to pro-
duce a one-minute movie. Directors were given one
60-minute DV tape, a digital camera and access to an
on-line suite. However, directors only had 24 hours in
which to film and post produce their movies. The result
was screened in a hectic and exhilarating progamme at
Sithengi. Input, is an international forum of television
people who hold workshops to view new television
programmes, and to discuss their techniques and mer-
its with a view to contibuting toward the production of
better quality television programmes worldwide. The
programmes selected for viewing may have great tech-
nical merit or innovation, or contribute toward under-
standing of social issues.

The African Mini Input featured  17 programmes
which included Soul in Torment, about massacres in
Zimbabwe in the  1980’s, and Assasination in the
Colonial Style, about secrets behind the assasination
of Congolese leader Patrice Lumumba in the 1960’s.
Others looked at the convergence of internet and tel-
evision and the way in which this affects our lives, and
the murder of Che Guevara.

The programme of World Cinema Films was a pub-
lic festival of films where “it is impossible to separate
the the film maker from the culture he or she comes
from”. The programme hopes to develop a “viable
niche market for World Cinema”, and to “simultane-
ously place value on African films”. The 2001 pro-
gramme included 18 films, featuring Yolngu Boy (di-
rector Steven Johnson), from Australia, about three
boys growing up in an aboriginal community in mod-
ern Australia. Ken Kaplan’s Pure Blood is a dark vam-
pire comedy set in a surreal African context vaguely
resembling post apartheid South Africa. Pure Blood
won the Best First Film prize at Rome’s Fantafest.
Oliver Schmitz’ Hijack Stories is a shocking thriller
about the romantic portrayal of gangsterism in the
media, and the brutal reality in the streets. Raoul Peck’s
Lumumba is the story of the short-lived first Prime
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minister of post colonial Congo. God is African, directed by
Akin Omotoso, is a comedy about hip young radio DJ’s in
Johannesburg. The Great Dance and Ochre and Water were
both films about South African “first peoples” threatened
culture, and their relationship with the land and its ecology.
Four short films from the Mama Africa series were screened,
including Raya, about the options facing a young single mother
trying to find a way to live between the gangsterism and funda-
mentalism of a Cape Town ghetto. Quickies, and several films
from the World Cinema lineup were screened for delegates to
the market in the Sithengi Screening Hall. All projects included
in Market Screenings and Amphitheatre Screenings also ap-
peared in Sithengi’s Product Library. For film makers requiring
screenings of product not included in the official selection, the
product library was also available for special screenings. In
addition, Sithengi 2001 was the occasion for a special Italian
Film Festival, including international commercial successes such
as Malena and Life is Beautiful.              

What they said
Was Sithengi 2001 a success? A buyer from Maurituis Broad-
casting Corporation said “Sithengi is more useful to us than
MIP. We can get some focus from television distributors that
we dont get at MIP”.  A visitor from West Africa “Sithengi
gives me the chance to meet all the co-producers in one house.
There’s nothing like it, nothing beats it”.

According to Robin Coblyn, Director of International Dis-
tribution for Spark Media “it was especially informative for
me to attend the latest Sithengi, Media Market and Film Fes-
tival. I found the atmosphere of Cape Town charged with
energy and enthusiasm for our chosen profession. My associ-
ate and I were constantly astounded by the creativity and dedica-
tion of our fellow producers, directors, and broadcasters. I hope
that you too, made some valuable contacts and connections with
your counterparts and associates, I know we did”.

Joel Phiri of Ice Media (L), Victov Mhande of Malawi
TV (R)

Production agreements and distributor
deals
Sithengi is all about the business of film. Below we take a snapshot of some
of the deals struck or developed at this Sithengi 2001.

Co-production
South Africa and Sweden in cahoots
Two years after signing their Agreement of co-operation, Swedish Televi-
sion (SVT) and South Africa’s television industry are finally seeing put
into play what is hopefully the first of many co-productions. SVT and
South Africa’s SABC3, in conjunction with the South African production
company, Film Afrika will begin shooting Transit Café, in Cape Town by
the end of this year.

The story, submitted in response to last year’s petition by SVT at
Sithengi, was an obvious choice for the selectors. It follows the requisite
24-minute, one-off short film format and tells the story of two sweet-
hearts playing out a dramatic love affair in a very South African context.
This R500,000/US$42,000 production was written by South African,
Catherine Stewart and will constitute her directing debut. Another South
African writer, Thandiwe Nxumalo, will assist her. Transit Café is the
first in a planned series of eight short films where the focus of the project
is on the transfer of skills between the two participating countries.

SA/UK co-production treaty efforts rekindled
During a co-production workshop held by the British High Commission
on Monday the 12th of November, the participants concluded that the
“South African Independent Producer’s Organisation (IPO), should lobby
government and draw on the experience of the Bristish producers associa-
tion, PACT, in fostering conditions for international co-production and
the need for a co-production treaty between the UK and South Africa, as
well as an official project list for UK/SA projects, and a skills exchange
programme between the two countries”.

Production Pitching
DV8 finalists announced at
Sithengi 2001
At Sithengi 2000, Joel Phiri, CEO
for Ice Media, Kobus Botha from
Ballistics Pictures and Jeremy
Nathan of Avatar Digital, three
prolific South African feature film
producers, agreed to pool their re-
sources and produce a selection of
eight digital African Feature Films,
under the DV8 label. The purpose
of DV8 is to develop, produce, market and distribute African Films
throughout the world. DV8 intends to consolidate the available financial
resources in Africa, and attract interested partners from Europe and
America. All the DV8 Films will be produced in the digital format, with
budgets up to US$250,000.

The D-V-8 Films (Pty) announced at Sithengi 2001 the 14 projects
selected for extensive development for the DV8 project: A Matter of Time
by Janet van Eeden-Harrison; Abracadabra by Amanda Lane; Dancing
with Shadows by Philip Roberts: Does God Travel 2nd Class by Bronwen
Roberts; Foregiveness by Greg Latter: Harry Moonstar by David Bass;
P-I-G by Jean and Zinaid Meeran; The Concubine by Jean and Zinaid
Meeran; Shark’s Egg by Michele Rowe; The Beach House by Antony
Makin; The Block by Jason Xenopolous; The Gambrûlée by Leon vd
Merwe; The Russian Princess by Mia Cuoto; The Virgin Margarida by
Licinio Azevedo.

The first script workshop was held in November 2001 outside Cape
Town, South Africa and was hosted by Claire Downs of the National
films & Television Schools (NFTS), UK.
Contact: Joel Phiri, Ice Media, email: jphiri@icon.co.za,
www.ballistic.co.za/dv8, www.ballistic.co.za/dv8

Italians develop producer relation-
ship with South Africans
A delegation of Italian directors and producers visited South
Africa in November 2001. They helped to launch the festi-
val of Italian Film in Cape Town, but they are also hoping to
bring more South African films to Italian film festivals such
as Venice and Turin. They formed relationships with South
African producers and found intersting story ideas about
Italian communities in South Africa. The Italian government
is negotiating a Scientific and Technological treaty with South
Africa which could pave the way for a Cultural Agreement,
with the possibility of a film co-production treaty between
the two countries.
Contact: Fabrizio Mosca: email
tittifilm@tiscalinet.it, or The Association of Italian
Authors: c.anac@tiscalinet.it
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International distributors
The British pavilion
Top UK-based television distributors were united to unveil exciting
new British programming at Sithengi 2001. The companies repre-
sented at the British Pavilion were: Granada International, BBC World-
wide, Channel 4 International, Carlton International, FreemantleMedia
(formerly Pearson Television International) and PACT. A British Pa-
vilion spokesperson says: “Sithengi has become more established and
provides an opportunity for us to meet up with our valued South
African and African clients.  All the companies involved are looking
forward to working together again to highlight the range of excellent
British programming, as well as maximising our profile at the market”.
The programming on offer included Granada International’s powerful
new contemporary drama Othello (1 x 102 mins) as well as Hot
Money (1 x 100 mins). BBC Worldwide brought one of its latest
drama series, Baby Father (4 x 50 mins), plus Manchild (7 x 30
mins). Carlton International promoted Atomic Twister (1 x 120 mins)
and Blue Dove (6 x 50 mins). Other highlights included
FremantleMedia’s Mr Bean.  The Animated Series (26 x 30 mins),
and Channel 4 International’s History Of Black Comedy (6 x 30 mins
or 3 x 50 mins) and Being Mick Jagger (1 x 60 mins).
Contact: Sally Cozens, Granada International, tel: +44 20
7389 8718, email: Sally.Cozens@Granadamedia.com

Carlton TV positive about Sithengi
Carlton International is an international distributor based in the UK.
The Carlton International Catalogue represents one of the most pres-
tigious and comprehensive collections of quality programming and
features over 18,000 hours of active programming. Carlton also offers
a range of Hollywood TV Movies. For example, in 2000, the South
African pay TV channel, M-Net, bought Tuesdays With Morrie, a
Harpo Films production in association with Carlton America; in Oc-
tober 2001, Carlton sold Amy and Isabelle to the same channel. Carlton
TV is looking for pre-sales of the co-production of Carlton Produc-
tions/Whithehall Films and WGBH/ Boston, Bertie and Elizabeth,
which is the story of the Queen Mother. Their main clients in Africa are:
Nation TV, KBC, ITV, SABC, M-Net and Africa2Africa. Several of these
clients were at Sithengi and have shown interest in buying new pro-
grammes from the Carlton catalogue. Website www.carltonint.co.uk fea-
tures details of both Film and Programme catalogues.
Contact: Evi Nicopoulos, evi.nicopoulos@carltonint.co.uk

VGI Entertainment Limited  “continuing to
bring the very best to Africa”
VGI Entertainment Limited is one of the largest independent televi-
sion distribution companies in Africa. Its emphasis is on quality, and
its catalogue for Africa, covers all genres of programming: Drama ,
Comedy, Documentaries, Youth, Animation, Soaps. The catalogue is
constantly under review with new titles being added, and all titles
within the specific genres are prime time programming. VGI’s ap-
proach to business in Africa has always been and will continue to be,
one of support, flexibility and fairness; all vital ingredients to estab-
lishing and maintaining long term relationships with African broad-
casters. VGI meets clients up to five times a year, which enables them
to constantly review their clients needs. This gives them a much
better insight into specific requirements and problems. VGI Enter-
tainment has a special distribution division just for Africa, headed up
by Peter Harrington whose 30 years of experience in distribution
provides the broadcasters with a service second to none. Television
distribution in Africa is one part of VGI’s global business, with its
worldwide division concentrating on children’s animation. VGI have
recently appointed Subra Krishnasamy as Animation Director, and
he will be responsible for animation projects. Subra has just moved to
the UK from Singapore, where he was in charge of an American Studio
with 280 animators. With the continual expansion and growth of

localised production facilities within Africa ,VGI are looking forward
to the opportunities of finding new partners in all aspects of the
animation process, including pre and post production work.

This year VGI brought to Sithengi product from major producers
such as NBC, Nickelodean, Southern Star, National Geographic and
Target.  New prime time titles being offered at Sithengi to the sub
Saharan territories for the first time include Footballers Wives, Mur-
der Call, Bad Girls, Mercy Peak , Africa and Last Warriors.
Contact: Chris Blackburn, email: ChrisB@vgient.com

Daro Film Distribution
New programme line up
Created in 1982, Daro Film Distribution is an international distribu-
tion company based in Monaco. Daro is active in acquiring and selling
programmes worldwide, but for many years Africa and particularly
South Africa, have been one of its main focuses. At Sithengi 2001,
Daro presented 8 new film acquisitions: Disappearance, Stolen Mira-
cle, Void, Attack on the Queen, Underground Unfermo, Cabin Pres-
sure, Anatomy of the Hate Crime and Final Jeopardy. On the anima-
tion side, Daro offered Horace & Tina (26x1 hr) to African channels.
Daro represents Fireworks, a Canwest Company catalogue in Africa
holding the rights for key, prime-time series. Daro also distributes the
Endemol Catalogue of approximately 400 hours of series, including
Beatmaster (44x1hr), and 125 movies, mainly US prime time and
network movies of the week. At Mipcom 2001, Daro sold the series
Mutan X (22x 1hr) to the SABC1. Mutan X is a mix between X Men
and Matrix  and the SABC1 is the first African channel in Africa to
broadcast this series. On the third day of Sithengi, Daro seemed to be
very satisfied with the market and the company was in the process of
finalising a few deals with African TV stations.
Contact: Alet Bensch, Sales Department, tel: +377 97971600

 DR-TV’s business in Africa
The largest international distributor of Scandinavia, DRTV, was at
Sithengi to sell TV content to African channels. DRTV primarily sell
their programming to free-to-air TV stations and then to cable TV.
Some notable documentaries that they had on the market were Run-
ning for Life, which relates why Kenyan runners are much better
than anyone else in the world and Listen to the Silence, a documen-
tary on African music. So far, the SABC has shown interest and there
has been a good response from the National Broadcasting Corpora-
tion of Namibia (NBC), KBC in Kenya and Africa2Africa.
Contact: Jakob Koefoed Rasmussen, email: jakr@dr.dk

SABC3 at Sithengi
Africa Film & TV team spoke to Pat Kelly, commissioning editor for
drama at the SABC 3 to find out a bit more about his presence at the
event. For Kelly, “Sithengi provides an opportunity to make contact
with local producers and interface with international intellectual dis-
cussions. SABC is primarily at Sithengi this year to hear about new
and dynamic ideas and to discover what money is available to help
local productions”. In his opinion, Sithengi in the previous year didn’t
achieve as much as he would have hoped in terms of contracts being
signed. According to Mr Kelly, “Sithengi has been designed this year
to be more effective in putting together co-productions. SABC’s sched-
ules are full for the next six months and they are busy finalising the
strategies for their three channels”. Mr Kelly said that he had spoken
to local producers at Sithengi, to discuss programmes and encourage
international players to bring international funding for co-production:
“ the ideal for us at the end of Sithengi would be to make a statement
saying SABC 1, 2 and 3 have entered into discussion with companies
or co-producers. Our aim is to put the right players together”. SABC
3 is an English language channel that looks at projects as commission
ventures. SABC 3 targets the higher end of the social and economic
scale. M-Net is their closest competitor. SABC3 has recently picked
up on reality programming such as Survival.
Contact: Pat Kelly,  email: kellyp@sabc.co.za
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Distribution

Theatrical release of Lumumba
in SA

Film Resource Unit (FRU) in collaboration with Ster-Kinekor, will be
embarking on one of the most significant theatric releases of an African
film ever seen in South Africa. This rare and gripping political thriller by
Haitian film guru Raoul Peck intitled Lumumba  will be launched on
February 22st at Cinema Nouveau in Rosebank, Johannesburg, as well as at
the Cinema Nouveau at Cavendish in Claremont, Cape Town.  Audiences
in Durban will have to wait until late March to see the film at the Gateway
Cinema Nouveau. The Waterfront in Cape Town and as well as Brooklyn
in Pretoria will also screen the film in March and April respectively.
Lumumba is a full-length feature film that dramatizes for the first time,
the life, tragedy, triumphs and controversies of a charismatic African na-
tionalist leader - Patrice Lumumba.

The film was shot on location in Zimbabwe, Mozambique and Belgium
and encompasses all the characteristics of traditional crime fiction: ban-
dits, thieves, genuine and phony policemen, spies, missionaries, adventur-
ers and opportunists, racist explorers, great intellectuals, journalists, etc.
Lumumba premiered at the director’s Fortnight at the Cannes Film Festi-
val and has since thrilled audiences the world over. It is still on circuit in the
USA, where it was launched on July 23 2001 and has won awards at
international film festivals.

“Lumumba presents an opportunity for South African audiences, to
begin to engage the wealth inherent in films from the continent. There are
over 500 feature films produced in Africa, many of them have received
international awards. Film Resource Unit’s principal goal is to promote
African identity and pride through the medium of film, Lumumba provides
another occasion preceded by years of activism in rural and semi-urban
areas”, said Mike Dearham - CEO of Film Resource Unit.
Contact:  Film Resource Unit, publicity@fru.co.za

Yellow Card in 750 Cinemas in Mozambique
The Portuguese version of Yellow Card,  (Cartão Amarelo), was launched
on the 28 November 2001 in Maputo, Mozambique. 1 500 people at-
tended the preview, which was held at Cinema Africa, these included the
lead star Leroy Gopal, celebrities, donors and political big shots. The
Ceremony also marked the launch by the Ministry of Youth and Sports, of
the operational plan to fight HIV/Aids (POSIDA). The Preview of the
movie Cartão Amarelo ( Yellow Card), was the start of nation wide distri-
bution by FilmAfrik, to 750 Mozambican “cinemas”.

The film, produced by Media for Development International, was
dubbed into Portuguese on request by the Ministry of Youth & Sports,
and funded by Pathfinder International Mozambique, and FNUAP - Mo-
zambique. FilmAfrik is an initiative of Iris Imaginações; a Maputo based
Production Company that brings “African Films to African audiences in
African Cinemas”.
Contact:  Media for Development Trust: mdf@mango.zw
FilmAfrik: iris@iris.co.mz, Iris Imaginaçoes
Caixa:iris@iris.co.mz

TV-Loonland launches Pongwiffy at
MIP TV 2002
Leading international animation specialist TV-Loonland will
launch Pongwiffy (26 x 11 min or 13 x 22 min), its latest in-
house production, at MIP TV 2002.  Targeted at 6 to 9 year old
children with a sense of humour, Pongwiffy is an animated
sitcom about a group of     dysfunctional witches. Pongwiffy is
produced by TV-Loonland’s UK based animation studio
Telemagination and is set to premiere on commissioning broad-
caster CITV in the second half of 2002. Based on the popular
book series by British author Kaye Umansky, the world of
Pongwiffy consists of witches, some very snooty wizards, a
gaggle of particularly stupid goblins and various colourful sup-
porting characters including Pierre de Gingerbeard and the fa-
mous film star, Scott Sinister.  Directed by Alan Simpson (The
Last Polar Bears, Noah’s Island), Pongwiffy uses traditional
2D drawn animation techniques, with characters having an al-
most ‘cut-out’ style to them.  In contrast, the backgrounds will
be a mixture of 2D animation and 3D computer-generated ani-
mation, both of which use a very bright palate.  These distinct
styles will be highly effective in the fast action aerial shots of
the witches zooming high above their ‘witchy’ world. TV-
Loonland holds the worldwide rights to Pongwiffy.  Salsa Dis-
tribution, a TV-Loonland subsidiary, will handle distribution of
the series throughout Latin America.

Lisa Hryniewicz, Head of Distribution at TV-Loonland com-
ments, “Pongwiffy is an extremely funny animated series with
sharp dialogue and witty observations for kids today.  And,
with the internationally acclaimed Dawn French and Jennifer
Saunders voicing the lead characters, I am confident that their
sense of humour, timing and experience with comedy will en-
hance the already strong script writing.  The bold graphic style
of the animation offers a very different look to our past produc-
tions too.  So the buyers definitely have something to look
forward to from us! ”

TV-Loonland AG  is an integrated media company and counts
among the leading international producers and distributors of
television series and animation in the programming market for
children, youth and families.  With its own development teams
and production facilities in Continental Europe, Great Britain, Asia
and the U.S.A., a comprehensive rights catalogue as well as a fo-
cused distribution effort for Europe, North and South America and
Asia, TV-Loonland has today become a world leader among the
independent majors in the industry.

TV-Loonland subsidiaries include:  Loonland Animation
Ltd.  (Hungary), Loonland Merchandising GmbH (Germany),
Loonland U.K. (UK), Salsa Distribution (France), SRE (for-
merly Saerom) Entertainment Co. Ltd. (Korea), Sunbow En-
tertainment Inc. (USA), Telemagination (UK), and TVL-
HomeEntertainment Ltd. (UK).  TV-Loonland AG is listed
at the Neuer Markt stock exchange of Deut-sche Börse (Securi-
ties identification number/WKN 534 840).
Contact: Ilona McLean, email:imclean@loonland.com

The hero of the
resistance in the
Congo, Patrice
Lumumba who after
only six months in the
government of the
independant nation
of the Congo was
brutally assasinated.
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Triggerfish Animation
Triggerfish Animation
based in Cape Town has
been in operation for the
last 5 years and has become
well known for its innova-
tive contribution to the lo-
cal animation industry.
They have brought numer-
ous adverts to the televi-
sion and cinema screens
such as the award winning
Royco Potato family and
the pixilated commercials
for M-Net Africa. Besides
their success in the com-
mercial arena, the Trigger-
fish team has spread its
wings into the field of edu-
cation.

A few years ago they received recognition for the television and
outreach campaign for the Paraffin Safety Association of South
Africa, where animated characters spoke on the safe use of Paraf-
fin in the home. More recently Triggerfish have produced the ani-
mation for Takalani Sesame Street. Takalani has proved a success
primarily because Triggerfish aims to be an innovator, rather than
an imitator. The Sesame deal enabled the company to pioneer a
South African style of animation where they could employ the
rich cultural resources of South African contemporary art into
their animation. This brought a unique flavour and treatment to the
animation screens as well as ensuring their reached their target
audience. The success of this meant that the pieces are being shown
in 19 different countries educating children from many different
cultures.

In addition they were commissioned directly from Sesame Work-
shop in New York to complete the animation for their international
programming furthering the South African flavour into an interna-
tional arena. They continue to explore new opportunities in ani-
mation and currently have several projects of their own in devel-
opment for both the local and international market.
Contact: Emma Kaye, emma@triggerfish.co.za

TBS and GMA renew agreement
Turner Broadcasting System (TBS), Europe Ltd and Global Me-
dia Alliance (GMA) Ltd, announced in December 2001 the re-
newal of their representation and distribution agreement. Under
the terms of the agreement, GMA will continue to advise TBS
Europe on distribution issues for its channels CNN Interna-
tional, Cartoon Network and Turner Classic Movies in Africa.
GMA will also continue to work with TBS Europe, CNN Inter-
national and the South African Broadcasting (SABC) in the
organization of the prestigious CNN African Journalist Com-
petition and Awards.

TBS Europe is a subsidiary of AOL Time Warner, the world’s
largest media company, responsible for the distribution of CNN
International, Cartoon Network, and Turner Classic Movie in Eu-
rope, Middle East and Africa.

GMA is a Mauritius-based media consulting, programme distri-
bution, and production company, operating out of Johannesburg.
GMA was co-founded by Edward Boateng,(formerly African re-
gional Director for TBSEL) in November 1998. In December 2001,
Edward Boateng the chief executive of Global Media Alliance, was
appointed as Senior Advisor.
Contact: Turner Broadcasting System Europe, Claudia
Cloes: +44 207 637 6915; Global Media Alliance,
Yollette Johaar, email: yolette@excite.com

Distribution Satellites news

A new satellite for North Africa
In April 2002, Stellat will launch Stellat 5. This new multimedia high
performance, high flexibility satellite, will offer extreme connectivities
from the strategic 5°W orbital slot. In addition to ensuring service
continuity for radio and TV channels currently using Telecom 2 C,
Stellat 5 will enable innovative new multimedia services, including two-
way broadband Internet access. The Stellat project was launched in
May 2000 and formalized in January 2001, when a joint-venture agree-
ment was signed by France Telecom (70% shareholder), Alcatel and
Loral Space & Communications, partners in Europe*Star (30% share-
holder). The company has 78,751,536 euros in fixed assets.

Stellat was created to develop, operate and commercialise a satellite,
Stellat 5, that could serve as a technological bridge linking today’s and
tomorrow’s satellite telecommunications markets, including such tra-
ditional applications as broadcasting and distribution of TV and radio
programs, with tomorrow’s innovative new markets,and notably high-
speed Internet access. This powerful, highly flexible arrangement, will
allow it to offer: a connectivity matrix of some 200 possibilities be-
tween the different footprints; a Ku-band Superbeam+ that supports
DTH video and high-speed Internet across Western and Central Eu-
rope and North Africa; a Ku-band Widebeam that extends Internet and
video distribution to  Eastern Europe, the Middle East, and near Asia;
a Trans-Atlantic connectivity linking the eastern seaboard of the USA
to Europe, North Africa, the Middle East and near Asia via the
Widebeam and the Superbeam+ and a C-band PanAtlantic beam that
links Europe, the eastern seaboards of the Americas, Africa, the Mid-
dle-East, the western part of the Indian Ocean and near Asia.

The Stellat 5 satellite is currently being built on a Spacebus 3000B3
platform, by Alcatel Space in Cannes and Toulouse, France. The launch,
scheduled for April 2002, will be carried out by Arianespace from
Kourou, French Guiana. Stellat 5 will remain operational at 5° West for
15 years.
Contacts : Laure Ragueneau, laure.ragueneau@stellat.com

NSS-7 satellite will put Afrisat on air
With the slogan “best family entertainment at the right price”, Afrisat’s
business mission is to become the market leader in the television indus-
try in West Africa, focussing primarily on English speaking Nigerian
and Ghanaian subscribers. Afrisat plans to use New Skies NSS-7 sat-
ellite, which will be launched in early 2002, to provide a bouquet of
national and international television and radio programming directly to
the homes of subscribers in these two countries first, and later to the
others countries in West Africa. Broadcasting the best television that
will “entertain, inform and educate West Africans”, Afrisat will be
using two transponders of high power Ku-band spot beam capacity
from NSS7 to cover the whole of the West African region.
Contact:Jean-Pierre Kabanda,  jkabanda@newskies.com

Intelsat launch services for Intelsat X Series
Satellites
Intelsat LLC announced on the 15 January 2002 that it has signed two
launch services contracts — one with Boeing Launch Services for a Sea
Launch Zenit-3SL vehicle and the second with International Launch
Services (ILS) for its Proton M/Breeze M vehicle — for the launch of
the two Intelsat X series satellites (10-01 and 10-02). The 10-01 and
10-02 satellites, manufactured by Astrium, are scheduled for launch
during the second and third quarters of 2003.  These spacecraft will be
deployed over the Atlantic Ocean region.  The X series are the first
Intelsat satellites to use plasma propulsion for in-orbit station
keeping. Both satellites will provide Internet, broadcast, corporate net-
work and carrier solutions to Intelsat customers.  The 10-01 is sched-
uled to be deployed at 310ºE and has been designed to provide 23 Ku-
band and 56 C-band transponders.  The 10-02 is planned for the 359ºE
location with 36 Ku-band and 70 C-band transponders.
Contact: Susan Gordon, email: susan.gordon@intelsat.com

Royco Potato Wedges: One of
three TV commercials for
Johannesburg based agency
Ogilvy Mather
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ITU Telecom Africa 2001
New markets for content producers?
The November 2001 ITU Telecom Africa 2001 event presented the hope that new Information Communication Technologies
(ICTs) will transform developing countries. The catch phrase of the event was “bridging the digital divide” between the rich
and poor nations. The vision has international support and may create demand for local content that can benefit producers of
the moving image in Africa. Africa Film & TV exhibited at the event. Russell Honeyman made this report.

The ITU Telecom Africa 2001 Opening Ceremony on Sunday 11
November featured a presentation from Yoshio Utsumi, the ITU’s
Secretary-General. Mr Utsumi spoke of the need to provide the
world’s people with access to modern communications services,
saying “Giving everyone access to the wealth of information avail-
able online will be beneficial to us all and is not merely a matter of
moral justice. The move from an agricultural economy to an indus-
trial economy generated enormous wealth, and raised our standard
of living throughout the world. The same quantum leap will be
experienced in the transition to a global information economy.
Everyone must be given access to the tools of this economy if they
are to enjoy its benefits.”

Speaking at an Imbizo (a meeting of leaders to discuss the appro-
priate strategy to use in battle) at the Presidential Guesthouse in
Pretoria on 15 November, President Thabo Mbeki urged the ITU
participants not just to speak, but to act. “Some people say I am a
foolish President because I surf the net,” he said. “But I would en-
courage all... young people to make use of the technology available to
you today, to surf the net, and to make yourselves totally computer
literate.” Encouraging direct action, he continued, “If this technology
is not available to you, ask for it, in your village or town, wherever
you are in Africa. And make sure you get it.”

The event was opened by the South African Minister of Com-
munications, Dr Ivy Matsepe-Casaburri. The Minister announced
the implementation of the first NEPAD (New Partnership for Af-
rica’s Development) initiative, the e-Africa Commission, which
will be responsible for developing e-strategies and projects at con-
tinental level, as well as managing the structured development of
the ICT sector.

The President of Mali, President Alpha Oumar Konare, will be the
chairman of the e-Africa Commission. The e-schools project will be
the first project of the Commission and is aimed at ensuring that
every high school student in Africa is e-literate within the next five
years. Mr Sizwe Nxasana, chief executive of Telkom, South Africa’s
telecommunications parastatal spoke about the huge task facing Telkom
in bringing telecommunications services to every corner of the coun-
try, in addition to providing state-of-the-art services to the commer-
cial firms relying on Telkom for their own competitive advantages.
While Telkom is at the heart of the telecommunications sector in
South Africa, the signal provider, Sentech responsible for transmis-
sion of television will also participate. Sentech is at the centre of a
process of legislative redefinition of South African broadcasting legis-
lation, which may set a lead for other African territories.

The South African Department of Communications has determined
that it restructure Sentech, to reposition the organisation as a multi-
media digital company, to exploit opportunities in the multimedia
environment, to facilitate entry of Sentech into the telecommunica-
tions sector, to develop a digital terrestrial backbone and to launch a
pay TV service. This initiative is already underway in the VIVID
digital satellite TV service. The other objectives seek to facilitate the
theme of “bridging the digital divide”.

The Department is also examining the move to digital broadcasting,
which it hopes will free up bandwidth for commercial services such as
interactive TV, and educational services based on video on demand.
There was an awareness of the need for local content in this process,
but there was little focus on the actual provision of this content. This

ITU 2001

may happen at the 2004 ITU Africa event.
In the meantime, producers of convergent  programming can

look forward to initiatives in this area. For example, a develop-
ment agency, the International Institute for Communication and
Development (IICD), is looking at ways of promoting local initia-
tives to provide  local content for worldwide web and multiplatform
delivery. This is a contribution to the G8¹s “DOT force’s” effort
to bring the potential of the revolution in Information and Com-
munication Technologies (ICTs) to communities in the developing
world. IICD is a not for profit organization based in the Nether-
lands, which assists developing countries to harness the potential
of information and communication technologies.

Corporate commitment toward the theme of bridging the digital
divide was made at ITU. Alcatel and Siemens will make an in-kind
contribution in equipment and capacity building to manage and
administer networks in Africa, Arab States, Latin America and the
Caribbean. Cable & Wireless will extend remote learning opportu-
nities to telecommunication professionals in developing countries,
by providing scholarships through the Global Telecommunication
University (GTU), the ITU’s flagship programme for distance learn-
ing.

The ITU also initiated a humanitarian project involving the UNHCR
(United Nations High Commission for Refugees) and UNESCO
(United Nations Educational, Scientific & Cultural Organization) to
establish a network of three multi-purpose community telecentres in
and around refugee camps along the north-western border of Tanza-
nia.

South Africa launches broadcasting
restructuring programme at ITU Africa
2001
VIVID, and Sentech, are at the centre of a process of legislative
redefinition of South African broadcasting legislation, which may
set a lead for other African territories. The South African Depart-
ment of Communications has determined that it restructure Sentech,
to reposition the organisation as a multimedia digital company, to
exploit opportunities in the multimedia environment, to facilitate
entry of Sentech into the telecommunications sector, to develop a
digital terrestrial backbone and to launch a pay TV service. This
last objective is a clear indication that the Department intends to
offer a pay TV service that might compete with MultiChoice, and
there has even been talk of re-examining the licensing conditions
under which MultiChoice operates in South Africa. The other ob-
jectives seek to facilitate the theme of “bridging the digital divide”,
which was the catch phrase of the ITU Africa 2001 conference held
in Johannesburg November 12-16 2001. The catch phrase repre-
sents the hope that convergence of Internet, telecommunications
and television, might hold a solution to the problems of Africa’s
chronic lack of development. The Department is also examining the
move to digital broadcasting, which it hopes will free up bandwidth
for commercial services such as interactive TV, and educational
services based on video on demand. Sceptics say that the Depart-
ment is over ambitious, but its dream of developing a digital back-
bone for convergent communication services may represent a threat
for some commercial services and opportunity for others.
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South African broadcasting
bridging the digital divide
South Africa’s broadcasting and communications industry is set for a boom
if plans to introduce digital broadcasting technologies to expand the reach of
the communications media throughout the country are successful. In March
2001 the South African Minister of Communications, Dr Ivy Matsepe-
Casaburri, appointed two advisory bodies comprised of academics and ex-
perts from industry in the fields of broadcasting technology, film and televi-
sion production, telecommunications, marketing and law, to advise govern-
ment and the Minister and to make recommendations on a policy framework
for digital broadcasting, and for the development, production, and display of
South African television and radio content.

The terms of reference of the two bodies, the Digital Broadcasting Advi-
sory Body (DBAB) and the Broadcast Production Advisory Body (BPAB),
provide a very clear focus for each body, and at the same time show the link
between the two. They make provision for the advisory body members to
conduct research into market conditions in South Africa and developments
in a number of countries around the world. Furthermore they encourage
advisory body members to interact with a wide variety of stakeholders from
industry, civil society and the public sector. The results of research into
digital technologies will inform the work of the DBAB, while research into
the experience and strategies and initiatives to stimulate the development of
a film, radio and television industry in other countries will form part of the
work which the BPAB will carry out. This process of policy formulation
provides the industry and various sectors of civil society with an opportu-
nity to make direct input on government policy and to influence to ultimate
shape which the policy will take.

The DBAB is expected to make recommendations on a policy and regula-
tory framework for the introduction and expansion of digital broadcasting in
South Africa. In addition it is expected that the advisory body will recom-
mend the adoption of standards and specifications for transmission and
reception equipment for digital satellite and terrestrial television and radio.
These recommendations are also expected to address issues relating to South
Africa’s ICT strategies as part of the New Partnership for Africa Develop-
ment (NEPAD).

The BPAB will consider the role which broadcasters, the independent
production sector and the music industry can play as part of the cultural
industries in South Africa and how these contribute to economic growth and
development and greater employment in the sector. The BPAB will be mak-
ing recommendations on the production of material that meets the cultural
needs of South Africans during a very significant period in the history of the
country as a newly emerging democracy. In addition the BPAB will advise
the Minister on the determination of policy and strategies for supply side
measures and initiatives that will support the production of South African
content for the multi-channel and digital broadcasting environment. The
reports of the two advisory bodies will be available on the Department of
Communication’s website at http://www.docweb.gov.za in the second quar-
ter of 2002.
Contact: Dimitri Martinis, Researcher: Digital Broadcasting
Advisory Body, email: dimitri@doc.pwv.gov.za

Towards the Global
Information Economy
ITU Telecom Africa 2001, the fifth regional telecommunica-
tions Exhibition and Forum for the Africa region, was held
from 12 to 16 November at the Gallagher Estate, outside
Johannesburg, South Africa.

It was organised by the International Telecommunication
Union (ITU) and hosted by the government of the Republic
of South Africa. Africa 2001 was the watershed event at
which it was announced that mobile subscribers across the
continent now out number their fixed-line counterparts, and
that Sub-Saharan telephone density had finally breached
the one per cent subscriber barrier considered essential to
economic growth. Projections by the ITU now forecast that
there will be more than 100 million mobile cellular subscrib-
ers in Africa by the year 2005.

The Exhibition attracted 15,000 telecommunications pro-
fessionals and many organisations whose role is to bring
ICT to communities and who wanted to see what was on
the offer to facilitate this role cost-effectively. They came
to see the latest technology on display from more than 200
exhibitors from the telecommunications, information tech-
nology and audio-visual entertainment fields. Industry lead-
ers at the highest level, from ambassadors and nearly 40
government ministers, to the CEOs of the front-ranked mar-
ket players, participated, along with some of the most re-
spected industry analysts and commentators.

At the Opening Press Conference on Sunday 11 Novem-
ber, Mr Utsumi described the huge advances that had been
made in telecoms development in Africa in the past three
years. “No longer is the telephone density of sub-Saharan
African subscribers trapped below the one per cent thresh-
old considered essential to economic growth and develop-
ment: in the millennium year telephone density grew from
0.9 per cent to 1.2 per cent in sub-Saharan Africa. And no
longer is Africa stifled by a lack of fair regulation and free
competition 36 new operators launched mobile services in
Africa in the 18 months to June this year, and well over half
of the countries across the continent have now established
an independent regulator.”

ITU Telecom Africa 2001 was organised by the ITU as
part of its programme of regional ITU. The next ITU Africa
will be held in 2004. Next year the ITU will be organizing its
sixth regional event for the Asia-Pacific region, Asia 2002.
The event will be held from Monday 2 to Saturday 7 De-
cember 2002. ITU Telecom Africa 2001 Event Statistics:
236 exhibitors from 28 countries, including 7 National Pa-
vilions. 75 South African companies exhibited. Exhibition
space, net: 8,314.50 square metres.

Dont miss your wake-up call
Keep up-to-date with developments in the business of the African moving image:

subscribe to Africa Film & TV
weekly email newsletter “Africa Film & TV NewsFlash”

quarterly print review and analysis “Africa Film & TV magazine”
annual print directory “Africa Film & TV yearbook/directory”

Find 4,500 contact names plus the latest news on our website.
For all these services, visit our website:

www.africafilmtv.com

ITU 2001
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African showcase at Clermont-
Ferrand 2002
14th International Short Film Festival
1-9 February 2002

Festivals & Markets

By Henry Lewes
At Clermont-Ferrand, in the centre of France, the people are passion-
ate about their festival. This was immediately evident from the queues
that waited cheerfully in the chilly wind, blasting down from the
nearby mountains. Also from the fact that even the largest of the ten
theatres in use was generally ninety per cent full. Noticeable, scat-
tered among the audiences, were a number of African faces, drawn
from the towns university population.

This festival is in fact three separate events. Firstly there were the
films, shown in 90 minute programmes, made up of a mix of documen-
tary and fictional shorts.  Some of the programmes were competitive
while others were by invitation. This year it was China and Portugal’s
turn, and there were two special programmes devoted to Africa. There
was also a section devoted to handicapped people, which included Si
Longue que soit la nuit (Guy-Desire Yameogo, Burkina Faso/France).

Secondly there was The Market, with more than 3000 titles, (al-
most a quarter of which had been recorded on Digital Beta), available
for screening on 23 video monitors. Prospective purchasers included
commissioning editors and festival directors from places as far apart
as South Korea, the USA and Denmark.

Thirdly there were organisations interested in selling their films,
each with their own individual stand. The majority were official bod-
ies, such as the New Zealand Film Commission, the Greek Film Cen-
tre, Brazilian Film Promotions and the Cinematheque Afrique, who
job is to lend films about Africa to any organised groups, free of cost.
There were 10 film shown in the two African programmes, varying in
length from 4  to 50 minutes.  They covered an extraordinary range of
concerns, including the struggle for womens rights, the problem of
Aids, the abuse of power, the desperate life of street kids, the stress
of black and white marriages, child labour, the history of slavery, and
the challenges of living in a foreign culture.

Hamady (Baye Kebson Kebe, Senegal/France, fiction), tells the
disturbing story of Hamady, sent to live with Modou Xali, who is
supposed to teach him the Koran. Instead Modou uses Hamady, and
his friends, to support him and his two wives, by sending the children
out into the streets to beg. Shot against an urban background, with
many motorists and passers unwittingly  taking part, the story has an
almost Dickensian atmosphere. As do Modou’s arguments with his
avaricious wives.

The documentary A Red Ribbon around my House (Portia
Rankoane, South Africa), is about the 51 year old Pinki. She is out-
spoken, flamboyant, optimistic and HIV positive, and a woman with
a mission. We see her lecturing about the need to use condoms to
argumentative  miners and uncertain youngsters. In church the pastor
looks somewhat embarrassed as he stands aside, while she forcefully
harangues the congregation. At home she wonders what will become
of her husband and children when she dies. One of the pleasures of
this festival is that there is a brief pause between each film when the
audience can applaud. A Red Ribbon was greeted with acclamation.

The Ball (Orlando Mesquita, Mozambique/France, documentary),
was about Aids in a rather different way, and created a lot of apprecia-
tive laughter in its brief 4 minutes. A group of boys make a ball by
blowing up a condom and winding wool all round it. They steal some
of the thread from a pullover drying on a clothes line, near to where a
woman is knitting. The ball becomes the centre of some wild play
until it accidentally drops into the woman’s lap. She then takes ad-

Hamady by Baye Kebson Kebe

vantage of her good luck to start using the wool to finish her garment! 
The Ball was one of several films which acknowledged support from
the Steps for the Future programme, and were noteworthy for the
humanity of their approach.

In Imiti Ikula (Sampa Kangwa-Wilkie, Zambia/France, documen-
tary), we observe the life of street kids in Lusaka, seen  through the
eyes of a girl called Memory. ‘No one wants to be a street urchin,’ she
says, as she cooks supper for her little group in the dark. ‘For one
things, hunger and rape are both common.’  Nevertheless, she finds
time to braid her hair, to join in singing and even to save enough to buy
plastic lenses, so that she can watch a solar eclipse. This very moving
film left one wondering about the fate of its participants.

There was an opportunity to find out more about the films and
filmmakers at the daily public ‘Expresso’ meetings,  at which the
previous days screenings were discussed. The director Tassere
Ouedraogo, answering questions about his film Le retour de la main
habile (Burkina Faso/France), admitted that some aspects of  the
story were personal. The essence of this drama is that Akim, a suc-
cessful mechanic in Paris, decides his duty is to return to work in
Africa, even though his white wife refuses to go. When questioned,
Tassere admitted that he, like many Africans, felt himself emotionally
in Akim’s position. By which he meant, ‘split between two cultures,
without completely belonging to either’. A woman in the audience
accused him of ‘indulgent nostalgia’. In response he defended his
point of view that the film presented a challenge to Africans. Its
message was, ‘that those who become successful overseas have a
moral duty to return to help those in the countries from where they
came.

A successful festival must be friendly, efficient and have good
places to meet. Judged by these criteria Clermont-Ferrand deserves
star rating. Inside the main building the Forum Media desk, run by
bilingual staff, provides introductions for anyone seeking to get in
touch with buyers, sellers or co-producers. While for informal
encounters you have only to step next door and enter the Brasserie
Gergovia. There you will instantly find yourself among filmmak-
ers longing to tell you about the lamentable state of their film
industry, and how they could put it to rights if only anyone would
listen!
Contact: info@clermont-filmfest.com
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African shorts visit London’s Festival
By Enya Onah who is a contributing Editor for London Buzz Magazine.

The 45th Regus London Film festival kicked off on November 22
2001. Opening with a gala event and the world premiere of Gosford
Park, Robert Altman’s look at the English class system. With Rich-
ard E Grant, Alan Bates, Kirsten Scott Thomas among the most
impressive cast of British talent to be seen in one movie for years -
there was no way it could be ignored by audiences. As usual Altman
pulls no punches, Gosford Park is a dark, comical and ironic dissec-
tion of the class system. This is no sacchrine period drama. 25
storylines have been interwoven using breathtaking photography and
subtle orchestration of music. Another festival favourite was
Mulholland Drive, written and directed by master of surreal film
noir David Lynch. This is a satire of hollywood as a talent factory
starring Justin Theroux, Naomi Watts and Laura Harring.With over
200 films and nine categories there was something for every film
lover: Apocalypse Now Redux and The Big Heat from the Treasures
from the Archive. The Short Cuts and Animation strand featured
entries exploring themes such as Freudian nightmares in GM, racial
abuse in Skin Deep to bestiary in Dog of my Dreams.

One criticism would be that more venues weren’t made use of.
This would have meant that lesser known directors and emerging
genres could be viewed by more of the public. Unfortunately none of
the African film entries were shown on the big screen but having
them out there is more important for this developing industry.

Shown as part of the World Cinema category were four short films.
The Father is set in Ethiopia’s darkest days – Haile Mengistu’s
1970s Red Terror – a young artist and pacifist, Alazar tries unsuc-
cessfully to avoid the regime’s fascist tentacles. Alazar is in love with
Rahel but sometimes flirts with Tigist his friend Yona’s sister. Events
beyond Alazar and Rahel’s control lead them to make horrific deci-
sions with far reaching and devastating consequences. The Father is
lovingly shot and the beautiful cast only serve to heighten the grue-
some moments. Its tight plot and simple script succeeds in delivering
a tense political drama. It has won the silver Dhow award at the
Zanzibar Film festival and Best Debut movie at the Ghanaian Aniwa
film festival. Ermias Woldeamlak’s film clearly attempts to exorcise
many ghosts yet ironically leaves you longing to visit Ethiopia. Ad-
mirable performances all round.

In Le Chauffeur du deputé law graduate Tidiane’s tries to find
employment in order to escape poverty. To avoid “humiliation” he
eventually takes a job as a driver to a top government official from
the ironically named ‘Party for the Renewal of the Nation’. Tahirou
Ouedraogo’s writing and direction portrays a mindless, topsy-turvy
world where those in positions of authority can’t work or don’t want
to work and those in menial jobs do their work for them. Tidiane
decides to take action when he remains unpaid for his driving and
speech writing. By concentrating on the cause rather than the effect
of Tidiane’s poverty, Ouedraogo avoided showing the cruelty of the
situation. Sweltering heat and bizarre twists add to this uncomfort-
able and honest glance at African life.

There is a hopeful and reflective mood about all four African en-
tries no doubt due to the present state of the continent. Letter from
NewYork is about Taja who has just emigrated from Chad to New
York and writes to her family a month after arriving. Flashing be-
tween scenes of poor but happy family life in Chad and Taja’s lonely
drifting on New York streets, director Mahamat Saleh Haroun creates
a haunting video diary. Taja writes of her boredom with New York

and the wisdom of staying until she acquires a green card. The speed
with which ‘modelling’ jobs and marriage proposals are proffered
seems to beg the question, Is she exploiting the city? – or is it exploit-
ing her. Skillful direction from Haroun throws up the complexities of
the economic immigrant’s situation.

The short films were screened as a set with A girl for Souleymane
showing last. Paris has been Souleymane’s home for three years, but
he is desperately lonely. To avoid worrying his family he invents a
busy life for himself. His lies threaten to destroy everything when he
invents a love life. Souleymane’s family in Senegal are happy for him
but the only girl in his life would make an unsuitable wife. Gaye
shows the crushing disappointment of Souleymane’s life in Paris
against the wild excitement of his family left in his home country.
This is an immigrant’s tale many Africans can relate to. In a classic
scene he rings home from a phone booth avoiding difficult questions
with the excuse that he can’t talk because he’s at work. The film’s
drawback is that it doesn’t explore new territory.

Despite the war going on in Afghanistan London was abuzz with
the festival. Workshops, seminars and masterclasses exploring new
media, cutting edge animation, scriptwriting and ‘difficult’ cinema
provided some educational stimulation. There were also mini-film
events such as Full Length-8 a musical jamboree at the Institute of
Contemporary Art which looked at the cult world of Japanese por-
nography incorporating a magic strip show (presented by Hallow-
een)

RLFF closed in London on December 9, 2001 with the gala screen-
ing of K-Pax starring Kevin Spacey and adding another touch of
Hollywood glam to the festival. K-Pax is  a mesmerising drama about
a psychiatric patient who believes he is an alien from planet K-Pax.
The best of the festival however went on to tour Britain for the
following two weeks. Manchester, Bradford, Newcastle, Glasgow
and Norwich were among the cities.

On the whole the festival proved to be a success perhaps surpris-
ingly for Sam Moore. A cameo in Night at the Golden Eagle (di-
rected by Adam Rifkin) has led to a Sam Moore revival. Using first
time actors and set in sweaty cesspit in Los Angeles with no distri-
bution deal has emerged as the Cinderella story.

Taja, in A Letter from New York

Festivals & Markets
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Banff to focus on Africa

On the 12 November, Pat Ferns, president and CEO of the
Banff Television Foundation announced that Banff 2002 will
take place from 9 to 14 June 2002 and will feature a special
“Breakfast with Africa’ for all delegates. An African delega-
tion, including filmmakers from the continent, will participate
in the various seminars throughout the event. The Festival will
showcase and screen a selection of African films from the Steps
of the Future collection, which had its premiere on the week-
end before Sithengi in Cape Town, from 10 to 11 November.
Canada’s co-production treaties with countries in Africa will
be on the agenda.

Nathan to co-ordinate Africa Focus at
Banff Television festival
Prolific South African producer Jeremy Nathan will help to
coordinate the African Focus at Banff Television Festival this
year. Nathan will advise on the selection of the best of new
African television programming for the international festival,
which is held annually in the Canadian Rockie Mountain town
of Banff, and aims to promote excellence in television program-
ming. It is hoped that the South African Department of Trade
and Industry will be able to assist in the financial costs of
sending a South African delegation to Banff. Links between
Banff and the African television market, Sithengi, were con-
solidated when Banff CEO Pat Ferns visited Sithengi in No-
vember 2001. Banff 2002 represents an excellent opportunity
for African television makers to meet international colleagues
and develop new projects, in view of the Canada/South Africa
co-production treaty and the focus on African programming
this year.
Contact: Heidi Bobiak, bobiak@btvf.com, www.btvf.com

Rotterdam-Berlinale Express takes six
CineMart projects to Berlin
During the CineMart 2002 Closing Night Party on Wednesday 30
January 30, 2002 at the 31st International Film Festival Rotter-
dam, Johannes Wachs (director Special Projects of the Berlin In-
ternational Film Festival) announced the six projects selected for
the first Rotterdam-Berlinale Express.

The Rotterdam-Berlinale Express took the following, already
successfully launched Cinemart 2002-projects which were pre-
sented on Monday, February 11, 2002 at 10.00 am at the Euro-
pean Film Market of  the 52nd the Berlin International Film
Festival  (6-17 February 2002): La Nina Santa (Lucrecia Martel,
La Niña Santa SRL, Argentina); Wating for the Clouds (Yesim
Ustaoglu, Silkroad Production, Turkey);The Paradise Girls
(Fow Pyng Hu, Motel Films, The Netherlands);Father and
Son (Aleksandr Sokurov, Zero Film, Russia/Germany); Spring-
time in a small town (Tian Zhuangzhuang, Beijing Film Studio,
China);The Giggle Factor (Jamie Babbit, The Giggle Factor,
Inc., USA).
Contact: International Film Festival Press Officers Bert-
Jan Zoet or Margo van der Valk,
tel +31 10 890 890, fax +31.10.890.90.91, email
press@filmfestivalrotterdam.com or Berlin International
Film Festival, Johannes Wachs or Martina Bleis, tel: +49
30 259 20 224, fax +49 30 25920399, email
express@berlinale.de

African film projects selected
for Rotterdam 2002 CineMart
Three African film projects were selected for the 2002 edition of the
CineMart, Rotterdam’s world-renowned five-day international co-
production market, which occured during the International Film Festi-
val of Rotterdam (IFFR).

CineMart has been staged for 19 years, and is one of the original
film project, pitching forums. It ran from January 27-31 2002. The
African projects in the selection were Soldiers of the Rock (Dir. Nor-
man Maake), and P.I.G., (Dir. Zinaid & Jean Meeran), both from
South Africa, and Mehdi d’Alger, (Dir. Said Ould-Kelifa), Algeria.
P.I.G. is a project of the Dv8 producers alliance and “delves into the
nature of taboos”. The Cinemart selection included internationally
renowned filmmakers as Ulrich Seidl, Catherine Breillat, Aleksandr
Sokurov, Fruit Chan, Danny & Oxide Pang, Abolfazl Jalili, Tian
Zhuangzhuang, Peter Greenaway and Alison Maclean.

CineMart is an effective meeting place for film financiers and film-
makers. Every year, CineMart invites producers to present their film
projects to potential co-producers, bankers, funds, sales agents, dis-
tributors, and TV stations.

The five-day event offered highly productive opportunities to net-
work, and discuss projects.  In order to provide each project with the
space it requires, and those attending with a manageable whole, selec-
tion of CineMart projects is kept to about 40. Selection takes place
throughout the year, with a final deadline set for October 1. The main
criteria for selection are the viability and quality of the plans and the
demonstrable talent of the filmmakers attached. Projects can be in all
stages of production, but they have to be recent and not have tried all
possible avenues of financing. The CineMart office presents the se-
lected projects in a dossier that contains all basic information. Files are
sent prior to the event to some 700 potential financiers.

The organisation also mediates with appointments. Besides these
pre-arranged meetings, the event offers various opportunities for par-
ticipants to meet informally. CineMart further provides screening fa-
cilities where filmmakers can show some of their previous works, or
possibly even some raw material that has already been shot.

“Buyers also come to Rotterdam to scout for new, finished prod-
uct”, says Cinemart director Ido Abram. “The film festival programme
features a growing number of CineMart projects as well as other pre-
mieres. All this contributes to the market-like feel”. 500 films are
shown at the Rotterdam Film Festival, attracting around 350,000 visi-
tors each year.

The Festival ran 23 January -3 Feb January 2002, and included a
selection of films supported by the Hubert Bals Foundation, which
grants around US$750,000 annually to film projects from developing
countries, for script development, post production or distribution.

The 2002 edition of the CineMart also marked the official launch of
CineMart Online, a secured website where registered filmmakers, fin-
anciers, sales agents and buyers can meet to further discuss CineMart
projects, or to pick up the latest progress reports on former CineMart
projects. CineMart projects are also presented at the Independent
Feature Project in New York and at South Korean Pusan Promotion
Project (PPP).

 Other international partners are: IFFCON (LA), Film Creators Fo-
rum (Tokyo), Hong Kong Asia Film Financing Forum and Sithengi,
Film & Television Market (Cape Town). CineMart’s projects are se-
lected under advice from the CineMart International Advisory Board,
which has 12 members from the global film industry, including South
Africa’s Jeremy Nathan.
Contact: CineMart: Ido Abram, email:
cinemart@filmfestivalrotterdam.com., Hubert Bals Fund:
Marianne Bhalotra, email: hbf@filmfestivalrotterdam.com
www.filmfestivalrotterdam.com
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Twelth Festival of African Cinema in Milan
Held annually in Milan, Italy, the Festival of African Cinema will
celebrate its 12th birthday between 15 and 21 March 2002. The fes-
tival has, since its inception, become a guiding vehicle for the little
known films of Africa. The Milanese festival has created a forum for
critique of the genre and through its dedication, has brought Africa’s
moving image into the lives of many Europeans. In recent years its
competition has been extended to include films from the ‘black’
Diaspora (USA, Caribbean, Brazil) in search of the cultural expres-
sions of Africa in the world.  The competition is open exclusively to
feature films and short films by African directors or directors belong-
ing to the African Diaspora. The retrospective will focus on the cin-
ema in Ivory Coast and will feature the best in feature films already
selected for competition inclusion from 1960’s to date. The Festival
is calling for suggestion on new production.
Contact: Alessandra Special, email: coe@iol.it, fax: +39 2
6714338, www.festivalcinemaafricano.org

23rd Durban International Film Festival
Peter Rorvik, Director of the Durban International Film Festival was
at Sithengi to promote the 23rd edition of the festival, which will be
held in September 2002 in Durban, South Africa. Originally consid-
ered an International film festival, Peter would like to profile more
African films. One of the purposes of his presence was to meet Afri-
can producers who would be interested in screening their movies at
the  festival. At the 2001 edition, the festival screened 112 films from
26 countries and 5 continents.
Contact: Peter Rorvik, email: rorvikp@nu.ac.za

18th North-South Festival
The 17th edition of the North-South Media Festival will be held in
Geneva, Switzerland, from 5 to 12 April 2002. Started in 1985, the
festival will focus on an international competition of television pro-
grammes, which centre around development issues, as well as, an
international competition of independent films on development and
North-south issues.
Contact: Anne Rist, email: nordsud@vtx.ch, www.nordsud.ch

25th International Wildlife Film Festival
The International Wildlife Film Festival will celebrate its 25th Silver
Anniversary of IWFF-Missoula from the 20 to 27 April 2002. This
Festival has become an international gathering of wildlife filmmakers
and the wildlife film industry - professionals and students, newcom-
ers and biologists, educators and field scientists, whose films repre-
sent scientific accuracy, artistic and ethical production values, educa-
tional impact - the creme de la creme of wildlife film.
Contact:  International Wildlife Film Festival,
email: iwff@wildlifefilms.org,  www.wildlifefilms.org

Planet in Focus
Planet in Focus: The Toronto International Environmental Film &
Video Festival, is now accepting entries for their third annual festival,
to be held September  27-29 2002. The mandate of Planet in Focus is
to promote the use of film and video as catalysts for reflection, dis-
cussion and appropriate action on the social and ecological health of
the planet. Their goal is to present to traditional and new audiences
(including children and youth) the most aesthetically interesting, edu-
cational, thought provoking, and entertaining films and videos on so-
cial and ecological themes.

The festival features screenings of works from around the world,
post-screening discussions with filmmakers and environmentalists,
panels, workshops, and networking opportunities for producers, dis-
tributors and broadcasters. The final deadline for entries is the 1st
May 2002
Contact: Planet in Focus Toronto International
Environmental Film & Video Festival, piffest@hotmail.com,
www.planetinfocus.org

Oberhausen, Program “Catastrophe”
The 48th International Short Film Festival Oberhausen, will be held
from 2-7 May 2002 and will once again organise a large-scale thematic
Special Program. Its title being: “Catastrophe”. The Program whose
planning started in May 2000 will examine the ways in which catas-
trophes today become media events. It is based on the assumption
that catastrophe is the omnipresent and unsettling shadow of progress
and that in it society envisages the fascinating picture of its own
extinction. “Catastrophe” will examine images of catastrophe and how
images regulate the ambivalence between attraction and fear. The at-
tacks in the USA on 11th September and their unforeseeable conse-
quences have rendered this subject unexpectedly topical. The events
of September 11th and their consequences will be integrated into
curator Florian Wuest’s (rotterdam) programs, but the general ap-
proach and structure of the Special Program Catastrophe” will remain
unchanged. The International Short Film Festival Oberhausen will
also go ahead as planned with the key visual of the 48th edition,
which features a plane. The design was developed together with re-
nowned German agency BOROS, using an image created by American
artist Doug Aitken whose films “Blow Debris” and “Eraser” were
shown at past festivals in Oberhausen and were a major influence in
the conception of the Special Program.
Contact press: Sabine Niewalda
email: niewalda@kurzfilmtage.de

2002 NewYork Screening Conference
The conference Crimes of War and their Consequences will be held in
Washington,D.C. and NewYork City in April 2002. Topics will cover
the investigation and prosecution of war crimes, ethnic cleansing and
genocide in former Yugoslavia and West Africa, the rise of justice
without borders through international tribunals, the contribution of
the United Nations, NGOs, and other major players in the multilat-
eral resolution of war crime issues etc. The international scope of the
problems selected and their complexities will be presented through
recent documentaries, television programs, and seminars.
Contact: Claus Mueller at the Exchange,
email: cmueller@hunter.cuny.edu

A date for your diary - Mediacast 2002 
Mediacast 2002 – The Convergence Show, will deliver revolutionary
thought leadership from key players in the broadband industry be-
tween 21st and 23rd May 2002, at London’s ExCeL. The event,
organised by Reed Exhibitions, will provide an environment where
the industry can share new ideas to exploit convergence across all
technologies. Companies exhibiting at Mediacast will offer informed
insight on how to make the next crucial step for success in the broadband
future.  The very latest applications for broadband technology will be
on show at the exhibition, many of which will be seen for the first
time.  Mediacast reflects the more commercial demands by showcasing
the world’s leading cross-platform broadband end-to-end solution
providers;  keynotes from true industry visionaries; on-floor Learn-
ing Zones dedicated to hot topics such as interactive services and
home networking which showcase applications in a live, hands-on
environment; on-floor Convergence Hub - the show’s main educa-
tional arena for technology companies to discuss industry issues and
how operators can roll out digital services that actually make money;
interactive roundtable debates for VIPs; dynamic social programme
for peer networking.
Contact: Sonya Acton, email: sonya@eskenzipr.com, tel:
+44 20 8449 3142

Change in event calender
South Africa RAI (The International Exhibition and Congress Or-
ganisers) announced in January that MediaTech Africa would not be
running this year. The event will be held from 5 to 7 June 2003.
Contact: Marqaux Grove, email: margaux@rai.co.za
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Awards

Steps for the Future honoured at IDFA with
a  “red ribbon” citation
At the International Documentary Film Festival, Amsterdam (IDFA)
which was held from the 22 November, to the 2 December in Am-
sterdam, the Steps for the Future project was honoured with a spe-
cial jury “red ribbon” citation”:

“We would like to honour, with a Special Jury “Red Ribbon” Cita-
tion, the Steps for The Future project as embodied by Brian Tilley’s
French/South African film, It’s my life, and honour as well as the
work and lives of Zackie Achmat and HIV/AIDS activists in Southern
Africa. We really want to celebrate the fact that the Steps project is a
unique, global and precedent-setting collective enterprise among many
Broadcasters, Foundations and Independent Filmmakers, both North
and South. Initiated by YLE TV2 Finland and encompassing more
than 35 films, pre-sold in 20 different countries, along with work-
shops, exchanges and a diverse multi-lingual distribution strategy,
Steps is a true and hopeful interchange which transcends borders”.
Contact: Theresa Armien, Day Zero Film & Video,
email: theresa@dayzero.co.za

The 7th CNN African Journalist of the Year
Competition
The launch of the CNN African Journalist of the Year Competition
held in partnership with the SABC, sees the addition of a new “Gen-
eral News” category for the Francophone press.  French-speaking
countries are to be included for the first time in this annual search for
Africa’s most talented journalists.  The winners will be recognised at
a gala awards ceremony to be held at the Sandton Convention Centre
in Johannesburg, South Africa on 15 May 2002.  Judging of the
entries will take place in London in March 2002.
The competition is held in association with South African Airways,
the official airline sponsor and The Westcliff Hotel, Johannesburg
(part of the Orient-Express collection of luxury hotels) the official
sponsor of accommodation for finalists and judges.

“The CNN African Journalist of the Year Awards are now the
most recognised and sought after awards among African journalists.
The inclusion of a Francophone category makes the competition
truly Pan-African and representative of the range and diversity of
Africa’s journalism talent.  We hope that journalists from all the
French- speaking countries will submit their work to be judged and
recognised alongside that of their English-speaking counterparts
around the continent,” said Chris Cramer, president of CNN Inter-
national Networks.
Contact: Seema Alibhai, email: seema.alibhai@turner.com

VUKA! Winners
The winners in the MultiChoice VUKA! Newcomer Awards 2001 were
announced on the 1st November 2001 at a ceremony in Johannesburg.
The MultiChoice Africa VUKA! Awards encourage the making of Pub-
lic Service Announcements (PSA) for charities in Southern Africa. This
year the Vuka! Awards was open to students and newcomers only. The
winners are: Best overall PSA: The Drop,Newcomer director: Elisabeth
Tandy, Cause: Water conservation, Runner-up: Abalimi Bezekhaya;
director Stuart Forrest; Best grassroots communication: Abalimi
Bezekhaya, Newcomer director: Stuart Forrest, Charity: Abalimi
Bezekhaya, Best director: The Drop,Newcomer: Elisabeth Tandy, Cause:
Water conservation, Runner-up: OAbalimi Bezekhaya, director Stuart
Forrest; Best cinematography: Lifeline, Newcomer: Craig Gillings,
Charity: Lifeline; Best creative concept: I wish, Newcomer: May
Taherzadeh-Malmiri, Charity: Child Abuse Alliance; Best original sound-
track: Abalimi Bezekhaya, Newcomer: Anwar McWhite,Charity:
Abalimi Bezekhaya; Best editing: Man-Whole, Newcomer: Nurma-
Ann Dippenaar, Cause: Environmental awareness; Best animation:
Abalimi Bezekhaya, Newcomer: Stuart Forrest, Charity: Abalimi
Bezekhaya
Contact : Gail Jennings, email gail@galeforce.co.za
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Isindigo:  building the future of South
African screenwriting
Produced by Endemol Productions, Isindigo, South Africa’s favorite
drama series has committed itself to the growth and training, of up
and coming black writers. Headed by Executive Producer, Hilary
Blecher, the Isindigo team, went in search of promising black writers.
They approached bodies like Wits, The Newtown Film School, The
South African School of Film and TV, SAMWU, and the Market
Theatre Laboratory. After collecting a wide selection of scripts, a
team of people,( made up of members of the writing and production
departments), scanned and selected work that showed the most po-
tential.  At the end of the sorting period, 12 individuals were offered
a place in an intensive training workshop.This move is intended to
benefit the production Industry as a whole.  The workshop ran from
15 October to 6 December. The workshops dealt with all aspects of
script writing.
Contact: Genevieve Cutts, email: genevieve@endemol.co.za

Screenwriters development
Professional screenwriters from southern Africa have been asked to
submit their scripts to the SCRAWL SCreenwriters’ Laboratory which
will be held in June this year. 10 writers will be selected to attend
SCRAWL which has recently joined forces with the Sundance Insitute
in the US and the Performing Arts Labs in the UK.  During 2002,
Scrawl will be funded by the Ford Foundation, the British Council
and he National Film and Video Foundation. For more information
email : scrawl@iafrica.com
Contact Liza Key: email scrawl@iafrica.com

Reuters Foundation offers international
news writing course
According to the Media institute of Southern Africa (MISA), the
training centre in South Africa of the international Reuters Founda-
tion, will launch a new series of practical workshops for African
journalists in 2002. The first session will consist of updated business,
and international news writing courses, where participants will be
expected to write a variety of general or business news stories.
Excercises will become progressively more advanced as the course
progresses. The course will include sessions on reviewing the rules of
good practice for general and business journalism, and sessions look-
ing at the latest techniques for reporting, managing sources, inter-
viewing and creating robust story structures.

The courses will be conducted over five-days at the Foundation’s
training centre,which is attached to Rhodes University in
Grahamstown, in South Africa’s Eastern Cape province. The courses
are designed for journalists who work in English or Portuguese.

Technikon Pretoria Journalism course for
beginners
The Department of journalism at Technikon Pretoria will present its
popular Course in Basic Journalism for the sixth consecutive year in
2002. The course is presented with the support of Print Media South
Africa (PMSA) and the Forum for Community Journalists. The aim
is to assist would-be-journalists or beginners to master the basics of
journalism. This part-time course covers issues like the characteris-
tics of the professional journalist and an overview of the media indus-
try (Feb 19-22), language and writing skills (March 11-14), photo-
journalism/radio studio skills  (May 20-23), media law and ethics
(June 15-18), specialist reporting (Aug 19-22) and advanced skills
like sub-editing, design, layout and the internet (separate section for
radio journalists) (Sep 16-19). Course methods are practical, includ-
ing individual coaching, workshop discussions and written assign-
ments. After completing all six modules successfully, the student will
receive a Technikon Certificate.
Contact : Wiida Fourie, email:  research@misa.org.na

Technology

Thomson Multimedia
Thomson open an office in South Africa
Following the acquisition of the Professional Broadcast activities of
Philips by Thomson Multimedia in March 2001, Thomson Multi-
media Broadcast, a wholly owned subsidiary of Thomson Multime-
dia group in France, has opened an office in Johannesburg (South
Africa) to cover the Southern African Development Community
(SADC) region. The new office headed by Herve Cloarec is aimed to
provide direct access to the latest technology coming out of the
European market.

With sales of 9.1 billion euros (U.S. $ 8.3 billion) in 2000 and 73,000
employees in more than 30 countries, Thomson multimedia (Paris
Euroclear: 18453) (NYSE: TMS), provides a wide range of video (and
enabling) technologies, systems, finished products and services to con-
sumers and professionals in the entertainment and media industries. To
advance and enable the digital media transition, Thomson multimedia
has five principal activities: Digital Media Solutions, Displays and Com-
ponents, Consumer Products, Patents and Licensing and New Media
Services. The company distributes its products and services under the
THOMSON, RCA and TECHNICOLOR brand names.
Contact: Hervé Cloarec, email: cloarech@thmulti.com,
www.thomsonbroadcast.com
Thomson and Alcatel demonstrate enabling
technologies for Broadband DSL entertainment
Alcatel (Paris: CGEP.PA and NYSE: ALA), and Thomson multime-
dia (Paris Euroclear: 18453 and NYSE: TMS), global leaders in
broadband access and entertainment solutions proved in December
that broadband DSL technology can deliver compelling, entertain-
ment services over television. In Paris, Alcatel and Thomson’s jointly
demonstrated instant, interactive and personalised TV and movies
delivered via a simple telephone line. Both companies consider that
this breakthrough will further unleash the potential of the DSL tech-
nology thereby opening a new era in broadband entertainment.

The DSL initiative that was unveiled demonstrates the remark-
able advances that have been made by the two companies in broadband
access for entertainment services. Super encoders from Nextream, a
Thomson/Alcatel joint venture, now allow for the delivery of rich
multimedia content, including MPEG-2 compressed digital video,
with less than 1Mb of required bandwidth. Alcatel’s carrier net-
working products, including a complete range of broadband access as
well as networking solutions, manage and transmit the video, voice and
data traffic over the telecommunications network and deliver it to
Thomson’s advanced digital xDSL decoder gateway set-top product.
Thomson multimedia and Echostar sign
manufacturing agreement
Thomson multimedia and EchoStar Communications Corporation
(NASDAQ: DISH) signed an agreement on the 14 January 2001 for
Thomson to manufacture DISH Network compatible satellite TV
receivers. Thomson anticipates commencing production by mid-
year 2002. Thomson is a global leader in digital set-top receivers and
has extensive experience developing and manufacturing RCA brand
digital satellite receivers in the U.S. and Latin American markets, as
well as DVB-based Thomson brand receivers for numerous opera-
tors in Europe. Thomson will continue its strong support of existing
satellite TV customers, including DIRECTV, and will immediately
begin a development program for DISH Network compatible prod-
ucts. The agreement is not contingent on the merger of EchoStar and
Hughes Electronics, which is pending U.S. government approval.
Thomson’s intention is that future receivers for Echostar will, how-
ever, meet technical requirements that will facilitate the migration to
a combined network once the pending merger is approved.
Contact:  Marc Meyer, email: meyerm@thmulti.com,
www.thomson-multimedia.com.
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Videojournalism
The future of factual television production in Africa?
Seltzer Cole recounts his experiences helping to launch the UK’s first news and factual entertainment cable television station
and speculates on how a similar set-up could revolutionise production techniques in Africa.

It was a brave undertaking: to launch a 24-
hour TV operation offering news, weather,
travel and entertainment, in a new, devel-
oping and rapidly changing medium – ca-
ble. The late Sir David English, then Edi-
tor-in-Chief and chairman of Associated
Newspapers, had been captivated after
watching a broadcast of the New York One
cable news station whilst staying in a hotel
in Manhattan. Single person production
crews - videojournalists – were on the
streets of the Big Apple, covering stories
ranging from the bombing of the World Trade
centre, to the plight of homeless people
during the Christmas period. These jour-
nalists had fast developed a reputation for
being first on the scene, with a much faster
turnaround than two, three or four-person
crews.

It was 1996, and English wanted to bring
the same visionary newsgathering tech-
niques to the UK. The prospects looked
good. According to industry estimates, ca-
ble subscriptions were set to rise dramati-
cally, with people expected to shun terres-
trial and satellite channels to embrace supe-
rior picture quality and interactivity.

Such was the commitment for London to
have its own equivalent, that the parent
group of Associated – the Daily Mail and
General Trust - reputedly set aside £30m
(US$42 942 000) for a UK-wide network
of city television stations, broadcasting lo-
cal news for the first 30 minutes in any one
hour, and a “back half” hour consisting of
either in-house productions or bought-in
programming. As the heart of the UK’s
media land, London was to be the test cen-
tre for the radical new service.

Senior executives at the new station, Chan-
nel One, set about recruiting young, moti-
vated journalists from print, radio and in-
dependent production companies. At the
insistence of the lead trainer and pioneer of
the videojournalism concept, Michael
Rosenblum, ideal candidates were people
who hadn’t been “spoiled” by working in
traditional network television, with its rigid
hierarchy and archaic practices. The idea
was to have fresh and inquiring minds which
could be moulded into accepting as normal,
the concept of becoming the television
equivalent of a local newspaper reporter.

Training was intensive. On day one,
trainee videojournalists were told to forget
everything they’d ever known, thought or
wondered about television. According to the
bubbly American and his team, the future
of ENG would be going into the heart of a

story with a small video camera and return-
ing to base with network quality footage.
The blank faces did little to mask the incre-
dulity we felt at the time. After two hours
of going through the basics of how a camera
worked, people were sent out with Sony
VX1 Hi8 cameras to “shoot some stuff.”
The results were screened and analysed,
with good-natured humiliation for shots
showing people’s heads cut off, unneces-
sary zooms, pans, tilts, soft focus, “Titanic
vision”, etc. Once a lesson was learned, it
was never forgotten. This was the pattern
over the next two months of working up to
18 hours a day.

Technology for news
gathering

In that time, Sony’s UVW100 Beta video
camera was introduced as the standard kit
for videojournalists.

Management – made up of former senior
executives from terrestrial television - were
worried about the “amateur” look of Hi8
cameras, and the unquestionably poorer
quality. The UVW100 was normally used
for corporate video productions and to the
untrained eye, looked as convincing as the
industry standard of that time, the Sony
BVW300 and 400 series cameras.

The eventual standard videojournalism kit
consisted of the 3-chip Sony UVW100
Betacam, a Canon 13x lens, a Sennheiser
microphone, a tie mic, a few metres of XLR
cable, a couple of batteries, a Pag light and
belt, tapes and a Vinten 10 tripod. The
equipment was heavy, around 16 kilos, give
or take a few, and if people weren’t fit be-
forehand, they certainly would after a few
days of carrying it around! Complementing
the production equipment were a pager and
mobile phone. Company vehicles were also
equipped with short wave radios. Small
wonder we were called “robo reporters” by
some of the British press.

A typical day for a videojournalist would
start with a briefing from the News Editor.
Most stories came via the Press Associa-
tion, Reuters or Network News subscrip-
tion services, although the channel received
tip offs about breaking news from an unof-
ficial network of “informers”. Reporters
would sign out kit and either drive or catch
a cab to the scene. Filming – especially for
news - was an efficient business, as the re-
porter would be expected to do a piece to
camera at the scene, return to base, leave a
voice track and rushes (with time codes)
for the video tape editor before going on to

the next story.
Reports were edited using Avid’s

Newscutter or Media Composer technol-
ogy. Matrox and two and three machine
editing was used on occasion. On a particu-
larly busy news day, a journalist may do
up to three or four stories in the field. De-
spite Channel One’s first service remit to
operate from within the Greater London
area, reporters were sent as far away as
Amsterdam, New York, Beirut and Thai-
land.

Channel One’s first official broadcast was
in November 1997. Most of the technical
teething problems had been addressed, and
the station was ready to beam out the new
service to potential millions via carriage
agreements with four cable operators – Ca-
ble London, Cable & Wireless Communica-
tions, Telewest and the Cable Corporation.
Channel One’s main rival was Sky News
(owned by Rupert Murdoch’s News Cor-
poration) which had established itself as a
reliable and authoritative alternative to BBC
News and ITN.

Output from videojournalists was made
possible by a technological infrastructure
which incorporated an adapted Library
Management System once used to schedule
adverts for Channel 4 television. Once a
report had been edited, it would be recorded
on to a D-2 format tape. These time coded
tapes were logged by technicians who liased
with producers managing the “Wheel” – the
24-hour news wheel operating system us-
ing the Newstar software on a PC platform.
The system was linked to the presenters’
teleprompters and producers would com-
municate the text for a news flash, the order
of scripts to be read or which stories would
be dropped at a moment’s notice.

Although it looked live, 99% of Channel
One’s output was pre-recorded. Intros to
stories and links were recorded up to two
minutes before transmission. Pre-records al-
lowed for fewer staff (and obviously costs)
and more flexibility to re-voice and make
changes to running stories.

In the end, Channel One closed down due
to economic factors. The expected boom in
cable television subscriptions did not ma-
terialise, and consequently Associated
Newspapers decided to pull the plug on the
operation.  During Channel One’s three year
lifespan (1994-1997), initial derision from
established broadcasters turned into grudg-
ing respect. Channel One footage has been
used by the BBC, BSKYB and GMTV.

Despite its demise – some say the sta-

Technology
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tion was ahead of its time - Channel One’s
legacy lives on, with graduates going on to
work in the BBC, ITV, BskyB, Channel 5,
GMTV, APTN, Channel 4, CNBC and
CNN. Even the mighty BBC has adopted
the multiskilled newsgathering techniques,
and is training more than 50 staff to shoot
and edit their own packages.

Aside from news reports, videojournalists
created, filmed and produced original half-
hour series on sport, travel, motoring,
health, fashion, entertainment, technology
and food. Theoretically speaking, on loca-
tion shoots, there’s virtually nothing that a
crew of three or four can do, than a one-
person operation can’t. Despite my obvi-
ous enthusiasm for the craft, there are a few
occasions when videojournalism is not prac-
tical, e.g. reporting court cases.

Videojournalism - A future
for Africa?
The last few years has been an explosion in
cutting edge broadcast technology, and a
vast reduction in the costs of producing pro-
fessional quality factual programming.  In
my view, Africa would provide an excellent
opportunity for dozens of videojournalist-
style programme making operations.  A pro-
fessional set up could be set up for as little
as a few thousand dollars (compared to tens
or even hundreds of thousands of dollars
traditionally).

My shopping list would include a Sony
PD-150 professional camcorder plus acces-
sories, an Apple iMac 600 256K RAM with
40 gigabytes on board running Apple’s Fi-
nal Cut Pro editing software and a 40
gigabyte Lacie external Firewire hard drive.
A viewing monitors and mini DV Walkman
for playback and recording will complete
the list. A slightly cheaper alternative,
which allows for real time rendering on a
PC platform would be to use Pinnacle’s ex-
cellent DV 500+ system which uses Ado-
be’s Premiere 6 editing software or Matrox’s
RT2500.

Videojournalism democratises the visual
information gathering process. It makes good
economic sense. Multi-skilling means you
can have a company staffed with people
who can shoot, present and produce high-
quality packages for broadcast locally or
internationally. Five cameras means five
members of staff producing five individual
news reports, documentaries and features.

For as little as US$2000, you could make
a quality programme that looks as if it cost
five times as much. Programming could be
sold or bartered regionally or internation-
ally for many multiples of the original cost.
Tempting, isn’t it?

My message to television networks is dig
into your pockets, fund your own produc-
tion companies.

Africa needs you!

Technology

Quantel Launches Paintbox HR
Quantel announced in November 2001, the launch of Paintbox HR  - the flagship of a
new generation of Quantel graphics products, designed to meet the needs of broadcast-
ers in the 21st century.

 Paintbox HR is totally dedicated to the pressurised business of close-to-air, high
definition graphics production. Paintbox HR offers the productivity and performance
of its legendary SD counterpart at HD resolution. Paintbox HR is fully resolution co-
existent and has totally open gigabit Ethernet connectivity, so naturally integrates with
broadcasters’ existing graphics infrastructures and allows their libraries and archives of
SD material, to be seamlessly integrated into the HD production chain.

In terms of features, Paintbox HR has everything required for a complete on-air
graphics system. Alongside the classic Quantel paint, graphics tools and cut/paste
functionality, there is a 15 minute HD video store, built-in keyframeable DVE, multiple
layering, QScribe character generator (with kanji character support), VTR control,
SMPTE HD and SD video interfaces, and an active desktop and packs system, that
makes versioning a fast, straightforward process. 3D paint ( incorporating
Alias|Wavefront technology) is optional, as is an audio scratch track and a range of
effects plug-ins. Paintbox HR is also the perfect partner to Quantel’s recently launched
Clipbox HD, together forming a complete on-air HD graphics production and presenta-
tion combination of enormous power and flexibility.
Contact: Roger Thornton, email: quantel@quantel.com , www.quantel.com

 Quantel’s Clipbox Studio in Paris
Quantel’s Clipbox Studio, is a complete, self-contained broadcast production platform.
Much more than just a video server, Clipbox Studio handles video and audio clips as
well as stills, and includes a full suite of production tools for assembly, effects and on-
air presentation, offering everything a broadcaster needs to create the highest quality
look on air.

At the Paris event which was held from 4 to 6 December 2001, at the Hotel Sofitel Paris
Porte de Sèvres, Quantel showed why they have become the world’s number one supplier
of News and Sports systems. They have achieved this position by working directly with
their clients alongside the major automation and newsroom system suppliers. Clipbox
Studio has been designed to work in the most demanding on-air environments, and realises
all the promise of video servers for a wide range of programming: from news and sports, to
entertainment and outside broadcasts.

Quantel will be showing Clipbox Studio integrated with a range of editing, playout
and automation systems, all capable of handling live broadcasting pressures, where
every second counts.
Contact:Roger Thornton,quantel@quantel.com, www.quantel.com

Tektronix wins third consecutive Technology Innovation
Award at SATIS 2001
Tektronix Inc. (NYSE: TEK), was awarded in November 2001, its third consecutive
SatisFecit technology innovation award. This year, the award acknowledged the Tektronix
AD920 Handheld Tester for test and measurement innovation.

The Tektronix AD920 is currently the only handheld solution on the market to test
MPEG-2, DVB and ATSC streams via SMPTE 310M and ASI interfaces.  It is used to
help ensure quality and reliability in networks that distribute video, audio, and data in
digital formats, including DVB and ATSC formats.  The portable unit is ideally suited
for broadcast integration, maintenance, and field service.

“Our customers need innovative test, measurement, and monitoring solutions to
meet the worldwide demand for digital video. Receiving the SatisFecit for the third year
in a row is an honor.  It is tangible evidence that Tektronix is working to serve its
customers and enable them to deploy digital video over global communication networks
while reducing infrastructure costs.”   said Bob Agnes, vice president, of theVideo
Business Unit, Tektronix, Inc.

First awarded in 1991, SatisFecit awards, recognise ground-breaking technological
innovations exhibited at SATIS, the annual French audiovisual technologies trade fair.
A group of worldwide audiovisual professionals select eight technologies for the award.
These eight are chosen from approximately 20 nominations that are pre-selected from
almost 100 applications.
 Contact: Lorna Murray, Sales & Marketing Consultant Broadcast Visions
(Pty) Ltd, tel: +27 11 254 8346, fax: +27 11 254 8370, email:
lorna@Bvisions.co.za, Http://www.bvisions.co.za or www.tektronix.f
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SABC continues to upgrade news
broadcasting facilities
The SABC has now completed the upgrade of its news equipment, to
Panasonic DVCPRO, in the major centres of Johannesburg and Dur-
ban as well as in many outlying areas such as Bishu and Nelspruit.

Phillip O’Kelly, managing director of Zimele Broadcasting Serv-
ices, said that the SABC had a long term commitment to investing in
and upgrading it’s news facilities, to ensure it remained the top news
broadcaster in Africa. “The value of the project, over a two year
period and including a number of different tender processes, is esti-
mated to be around R 14.5 million (US$1,260,870)” he said, adding
that the upgrade included cameras, video recorders, and various pe-
ripheral equipment important to high quality electronic news gather-
ing.

“The SABC has replaced redundant analogue equipment in an on-
going digitalisation process required to stay abreast of technological
developments in the broadcast arena,” said O’Kelly.

Anthony Mags, director of Panasonic Broadcast Systems depart-
ment, said that the company was delighted to be associated with the
largest news broadcaster in Africa.

“SABC engineers are amongst the best in the world, and they did
their homework when researching which digital format to run with –
over 70% of world’s news broadcasters using DVCPRO.  The SABC
is now the biggest DVCPRO user in Africa,” he said.

One of the biggest factors behind SABC’s decision to adopt the
DVCPRO format was the cost of ownership.
Contact: Veronique von Rehbinder,
email: vvonrehbinder@panasonic.co.za

ITN installs JVC projector for ITV News
ITN has installed a JVC DLA-G20 projector, as part of the studio set
for its ITV News programmes. The projector features in the opening
shot of each bulletin, showing the main news event graphic of the day.
“The DLA-G20 was chosen because it was a compact, cost-effective
solution,” comments Steve Luck, the broadcast support team leader
at ITN. “It gives a bright, smooth, well-resolved image, and its size
allows us to have a main and backup projector running in the same
space that the previous projector had taken up alone.” The projector
uses JVC=B9s unique D-ILA technology, which offers excellent con-
trast and high brightness, while retaining a smooth non-pixellated
appearance. The DLA-G20 combines true S-XGA resolution.
Contact: John Carpenter, JVC  Professional, tel:  +44 20
8896 6000, fax: +44 20 8896 6060,
email:  jcarpenter@jvcpro.co.uk, www.jvcpro.co.uk

JVC Plasma display technology taken to a
higher level
JVC Professional has recently launched the new GD-V500PCE, a 50-
inch plasma display monitor. The new high resolution flat plasma
monitor delivers bright, very high contrast pictures with a wide view-
ing angle. It is particularly suited to environments with strong ambi-
ent or artificial light. The GD-V500PCE was designed with board-
room, TV studio, exhibition and promotional applications in mind.
Display installation specialist TEW, which provides public informa-
tion systems for transport bodies like Railtrack,  is the first to take a
GD-V500PCE on trial, and expect to utilise it in many forthcoming
installations.
Contact: Claire Booth, tel: +44 1252 726555, fax: +44 1252
717783, email:  claire@hobbsassoc.co.uk, www.jvcpro.co.uk

Silverbird Productions goes D-9
Nigerian production company Silverbird has ordered a complete turn-
key package from JVC Professional, for its newly built television
studio. The system is built around JVC’s D-9 digital video format,
which offers 4:2:2 quality at a significantly lower cost than other
formats. Silverbird is an entertainment company, which organises and

promotes beauty, fashion and music programming. It has turned to D-
9 because of its compatibility with Nigeria’s national broadcasters, as
well as for the reliable local support from JVC’s agent. Roy Murrary-
Bruce, vice president of Silverbird Productions, said  “JVC has a
proven track record in Nigeria, and we feel it is one of the few reliable
equipment manufacturers around. Not only do they provide good
products, but offer competitive prices. “

International Broadcast Services and Training (IBS&T) is setting
up a service base in Nigeria for JVC equipment, with the support of
JVC Professional in the UK.
Contact: JVC, John Carpenter, email:jcarpenter@jvcpro.co.uk

SHS Multimedia, Intel and Compaq host
major European DTC Roadshow
SHS Multimedia, a leading European system integration company,
part of SHS group, together with Intel and Compaq, is hosting a
series of briefings and technology demonstrations this autumn, as
part of a  major European Digital TV Tour, entitled The Future Busi-
ness Model of Television - Towards an All-Digital Environment.  
The Tour, which includes events in France (Paris 21 November),
Germany (Munich, 5 December), Italy (Milan, 12 December) focuses
on the business and technological options and implications involved
in the move to ‘tapeless TV’ operations. To date the tour has already
been held in Russia, Spain and the UK. The Tour is also being sup-
ported by Adic, Etere, Panasonic, and SeaChange. For accreditation
and additional information visit the SHS website www.shs.it/
eurotour2001.
Contact:  SHS Multimedia, Valeria Bianchini, tel:. +39 06
820 8051, email: valeria.bianchini@shs.it

New Sony camcorders offer 2-in-1
solution for low-cost broadcasting and
Corporate needs
Sony has introduced two
new camcorders – the DSR-
370P and the DSR-570WSP
– to further enhance its range
of DVCAM products, and
meet the demands of the
broadcast and corporate sec-
tors. As well as improved
operability, the new models
incorporate a host of addi-
tional features including ad-
vanced studio camera con-
trol.  The DSR-370P and the DSR-570WSP offer CCU (Camera
Control Unit) capability making the camcorders ideal for limited
budget broadcast and low cost studio operations. The CCU function
provides the flexibility of a studio camera and camcorder in one
machine - providing outstanding value for money in a wide range of
applications. Both the widescreen switchable DSR-570WSP and the
4:3 aspect ratio DSR-370P can be controlled from a distance of up to
300m using sophisticated CCU techniques. The new camcorders
succeed the existing DSR-300P and DSR-500WSP models, building
on the strengths of the Sony DVCAM high-end camcorder range
with the introduction of significant operating software enhancements.
The DSR-370P and the DSR-570WSP provide state-of the-art dig-
ital processing technology and set new standards in high-end DVCAM
acquisition. Both the DSR-370P and the DSR-570WSP utilise ad-
vanced DSP (Digital Signal Processing) for high signal stability and
superb picture performance under all lighting conditions, including
TruEye™ Signal Processing for natural contrast reproduction even
under extreme lighting conditions.
Contact: Leonard Matjila, email: broadcast@sony.co.za,
www.sonybiz.net

DVCAM Camcorder-370p
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