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Letters

2002 Diary
Africa Film & TV's dates for the African industry events:

Zimbabwe International Film Festival
Harare, 31 August - 14 September 2002 -
www.africafilmtv.com/ziff
International festival showcasing recent African and International films.

Le Rendez-Vous
Saint Tropez, 9-13 September 2002, www.tvfi.com
The eighth edition of the French TV Screenings

IBC
Amsterdam, 13 - 17 September 2002 - www.ibc.org
Major international TV technology show.

Broadcast World Africa
Midrand, 30 September - 2 October 2002
Conference dedicated to African broadcasters

MIPCOM
Cannes, 7-11 October 2002 - www.mipcom.com
International TV Programme Market.

Wildscreen 2002
Bristol,  13-18 October 2002 - www.wildscreen.org.uk
The Festival of Moving Images from the natural World

Sithengi 2002
Cape Town, 11–14 November 2002 - www.sithengi.co.za
The seventh edition of the Southern African International Film & TV Market.

Southern African Film Festival
Harare, 29 November - 6 December 2002
Festival showcasing films from Southern and East Africa

Send us your press releases and include Africa Film & TV in your promotional
campaigns. Africa Film & TV magazine editions out February, April, August,
November. Full listings of over 300 international festivals are included in the
Africa Film & TV yearbook/directory, which lists the contact details of over
3,500 people in the African industry.

GET YOUR COPY OF THE DIRECTORY NOW!

Dear Editor,
 Let me congratulate you for the relevance of the subjects
covered in your publication. I have been for the last fifteen
years an independent filmmaker and a cultural technician.

After 3 years of search I found your website and your
publication. As an Afro-Quebec French, I consider that
your work completes and supplements the lack of informa-
tion about the international broadcasting environment and
in particular the African broadcasting environment.
Contact: Martin d’Arcangéli, Morse’s Line Films,
email: morse_s_line@hotmail.com

Editorial interest
We would like to take this opportunity to congratulate you
for your work, which enables us to be in the know of the
news in the didactic world. Gook luck.
Contact: E. Kiemtore,  Director of CVK (Burkina
Faso), email: kmanu@hotmail.com

Producer interest
I am so impressed! and so proud of your work.

I am an actress/author from Cameroon living presently in
NYC. My novel, The Princess of Kaya, hit bookshelves on
the July 20, 2002 . As far as I am concerned, I thrive to
bring forth the African culture both on stage and on the big
screen. I figured the best way to begin was to write a ro-
mantic drama to educate and entertain at the same time.
Hopefully our paths will cross one day, meanwhile, keep
up the great work!
Contact: Dorothy Atabong, email:
www.dotatabong@yahoo.com

Directory interest
Interesting to note that Africa Film & TV Guide is moving
from strength to strength and still offering very valuable
information on the African TV & Film-making scene. Keep
it up!
Contact: Vincent Murwira, email:
vinmurwira@hotmail.com

Website interest
Searching for films about Africa from Peter Heller in Mu-
nich, I found your homepage and was very pleased about all
this information about Africa and its TV and cinema scene.

Unfortunately your offer in French is not so perfect as I
would like, because I prefer French to English. But go on
like this - we need such homepages.
Contact:  Mariam,Tübingen, email:
mariama@gmx.net

Looking for Casting Agencies
I am looking to shoot an Ad film in Mauritius. I was looking
out for some Casting Agencies who could help me get In-
dian looking Models in Mauritius.

I would be obliged if you could direct me to some casting
agencies in Mauritius. It would be of great help if I could get
their contacts numbers and email addresses.
Contact:  Anuj Mehta of Flirting Vision, email:
flirtingvision@vsnl.com

Are you looking for a make up artist?
I have been enjoying receiving your newsletter for a few
weeks now it is a great resource.

I would like to forward my resume in the event that you
should hear of any projects requiring a make-up artist. I
intend to be travelling to Africa later on this year. Thank-
you.
Contact: Jessica Carter, email:
riveraje@idirect.com
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THE BusinessMovers and Shakers

SABC News Chief resigns
SABC news Chief Executive Barney Mthombothi resigned from the
public broadcaster on July 3rd amidst much speculation. Although,
his resignation, in fact, came as no surprise as there have been increasing
reports in the local media of strained relations between Mthombothi
and Snuki Zikalala who was previously SABC executive editor for radio
and television news gathering. His deputy, Mathatha Tsedu, was ap-
pointed the acting CE immediately. Mthombothi rejoined the SABC in
November 2000 from the Financial Mail where he was editor at large. 

New Chief Executive at Sasani
Media group Sasani’s new CE will make it his priority to build relations
with foreign partners and create appropriate associations with govern-
ment with the long-term objective of growing underlying value for share-
holders. New CEO James Whitehouse has been in office since the begin-
ning of July. The group has been without a CE since the departure of
Sandra Gordon at the end of March.

Sasani will present a challenge for its new manager. Previous manage-
ment has mentioned the need to stimulate the local film industry and
develop foreign partnerships with the aim of obtaining more long-term
projects, as well as the need for focus by disposing of noncore busi-
nesses. Whitehouse, who was headhunted for the post, candidly admits
that he knows very little about the nuts and bolts of the film industry

Whitehouse says he will manage by incentive and that in his six years
of experience in the Engineering sector he learnt to pre-empt situations,
and create international allegiances through his contacts in government,
a talent which will stand Sasani in good stead.

KBC MD quits
Joe Khamis, the Kenya Broadcasting Corporation Managing Director,
has relinquished his post at the national broadcaster to pursue political
ambitions.

In a farewell party hosted for him by the KBC staff, the former MD
announced that he will contest the Bahari parliamentary seat on a Kanu
ticket. Khamis is among the first senior civil servants to quit according
to a Presidential directive ahead of the elections expected later in the
year. Khamis has served as MD for two and half years. Caxton Munyoki,
his former deputy, will serve in an acting capacity until a new boss is
appointed.

New Marketing and Public Affairs Manager
of the ACTF
Lucas Testro has been appointed to the key position of Marketing and
Public Affairs Manager of the Australian Children’s Television Founda-
tion.  Lucas assumed this position on 1 July, replacing Jenny Buckland who
was recently appointed as the ACTF’s new Chief Executive Officer.

JVC Professional announces appointment
of Andrew Rawlings
JVC Professional announced in June the appointment of Andrew
Rawlings to Export Sales Support.  Andrew complements the sales
group with a background in installation engineering and is responsible
for co-ordinating the company’s sales projects in its African and Middle
East territories.

BBC Worldwide appoints new vice-
president, joint ventures in Asia
BBC Worldwide has appointed Christine Leo-McKerrow as Vice Presi-
dent Joint Ventures, working on the BBC/Discovery jointly owned chan-
nels in Asia. Christine will be based at Discovery’s offices in Singapore
and will play a major strategic role in the planning and promoting of
Animal Planet, as well as increasing its distribution in both new and
existing markets. She will also work with Discovery on the launch of
new channels for the Asian market.
Animal Planet, a global venture with BBC and Discovery Communica-
tions Inc., is currently available in 48 million homes across India, China,
Japan, Taiwan, Australasia and other countries in Asia.

Government spending on SABC
Government is funding the SA Broadcasting Corporation at the
rate of only R40m (US$3.6m) a year, a small part of the corpora-
tion’s operating budget of R2,5bn (US$0.22 billion), South Afri-
ca’s Business Day reported on the 16 July.

Ihron Rensburg, SABC director of corporate and regulatory
affairs, confirmed that government funding amounted to 1% of
operating budget in the past financial year. Licence revenue
amounted to 16% of budget, while commercial revenue from ad-
vertising and sponsorships was about R1,7bn (US$0.15 billion),
or 83% of its income.

This “minimal government funding” affected the corporation’s
delivery on its public service mandate.

Rensburg told the Media Institute of Southern Africa in Jo-
hannesburg: “The SABC has been through seven years of turbu-
lence and instability that have included multiple management,
leadership, legislative and regulatory changes. We face enormous
challenges with problems change fatigue’ in terms of the changing
leadership each with its new sets of objectives; and the need to
deliver a hightech mandate that includes programming through
two channels in 11 languages.”

Rensburg said the corporation was working with a R400m
(US$63.3 million) budget for news and current affairs, and em-
ployed about 700 full-time journalists. In contrast, Joe Thloloe,
head of E.news at E.tv, said at the function that his service had an
annual budget of R24m (US$2.1 million) for news broadcasting.

Rensburg also said the SABC would give R3m a year to the
proposed media development and diversity agency.

Major piracy bust in SA
 SAFACT (SA Federation against Copyright Theft); basically
SA’s version of the MPAA, who protects the copyright in films
and Playstation games on behalf of the film industry assisted
customs at Johannesburg International Airport on the last week
end of June (29-30 June) after tip offs had been received on an
arrival of major imports of pirate DVDs.

In 2 days almost R2 million (US$ 200,375) worth of product
was seized.  On the 29 June a passenger was caught trying to
smuggle in 3 800 DVD films from Malaysia including 1,400 cop-
ies of Men in Black 11, whilst later at the week end, 2 passengers
were caught importing 3,400 pirate DVD’s. Titles included
Spiderman, The Shipping News, Heist (directed by David
Marnet says the back cover), and Monster’s Ball - all films which
are currently on circuit theatrically.

The Industry suspects that at least 50, 000 to 70, 000 pirate
DVDs are being imported from Malaysia per month. Thanks to
customs being alert on this weekend, a major dent has been made
in the pirate market. The individual on the 28 June, Shamiel Aziz,
a Vryburg resident (in Natal province) was fined R47,000
(US$4,708) in duties and penalties. He and the 2 individuals of
Saturday (28 June) now face criminal and civil action in terms of
the Counterfeit Goods Act.

“Ster Kinekor, Nu Metro and the major films studios, all of
whom are members of SAFACT have had enough. We are now
taking the strongest possible action against these opportunists
who are killing the Film Industry,” says Fred Potgieter, managing
director of SAFACT.  The sale of counterfeit DVDs, video cas-
settes and video games at flea markets is costing video rental
companies an estimated R127million (US$12,723,793) a year.
Potgieter says that about 35% of all DVDs in the country are
pirated, equivalent to a loss of R61-million (US$6,111,428) a
year to video outlets.

As a result, SAFACT is lobbying the Department of Trade
and Industry to reassess its attitude that counterfeit sales are a
“low priority” crime. The department recently appointed 22
inspectors to patrol the market.
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THE Business

Fox moves to Nu Metro
After 37 years distributing their product theatrically through
Ster Kinekor in South Africa, 20th Century Fox has decided to
move its theatrical business to rival distributor/exhibitor Nu Metro
from the 1st of August 2002. Nu Metro has been handling the
video distribution of Fox product since 1994 and this recent
decision is seen as a move by the Studio to consolidate its Home
Entertainment and Theatrical business under one distributor.
Michelle Hemphill - 20th Century Fox South African Repre-
sentative says, “We are very positive about the South African
Film market and see huge growth potential with the emerging
market, and subsequently, a growth in attendances. The advan-
tages of moving to Nu Metro are not only cost efficiencies, but
also to provide more synergistic opportunities between the vari-
ous divisions. Our move to Nu Metro will in no way influence
our relationship with Ster-Kinekor Theatres. We will of course
continue to supply product to them regardless of the size or
potential of the film. Although Ster-Kinekor Theatres are the
majority market share exhibitors in South Africa, this can vary
from film to film, and from week to week. Once again, their
market share will not affect our distribution to either Exhibitor.”
The changeover is effective from 1 August 2002. The last three
pictures Ster-Kinekor Pictures distributed are Star Wars Epi-
sode 2 , Unfaithful and Joyride. Nu Metro commenced its agree-
ment with Fox by distributing the Morgan Freeman/Ashley Judd
starrer High Crimes on 2 August and the new Tom Cruise/
Spielberg film, Minority Report on 30 August.

Because of Fox’s relationship with MGM, Nu Metro is now
handling MGM titles such as Windtalkers and the Bond film
Die Another Day, until now the Bond franchise has been han-
dled in South Africa by UIP. Mike Baard CEO of Nu Metro
Theatres says, “I think the move doesn’t really change things
that much. It’s just balanced the exhibitor playing field a little
more and above all the South African customer will benefit in the
long run”.

BBC Worldwide Annual Review 2001/2
BBC Worldwide’s global network of wholly-owned and joint
venture channels now cumulatively reach more than 460 million
homes, a rise of 27% on last year’s distribution figure of 365
million homes.  No other British media company has this chan-
nel reach. BBC Worldwide’s Review for the financial year 2001/
2, reveals that cash returned to the BBC for investment in pro-
gramming and other services topped the £100 million (US$156m)
mark for the first time.  A record £106 million (US$165m) was
returned this year, compared to £96 million (US$149m) in the
previous financial year.  Against a background of global media
recession, BBC Worldwide sales grew from £587 million
(US$915m) in 2000/01 to £660 million (US$1029.6 million)– an
increase of 12% year on year.

During the year, BBC Worldwide licensed more than 40,000
hours of BBC programming around the world, grew its global
network of TV channels to reach more than 460 million homes,
sold 100 million magazines and around 30 million book, video,
DVD, audio, music and multimedia products.

The co-production partnership with Discovery Communica-
tions Inc was extended for a further 10 years and a new partner-
ship with leading Canadian media company, Alliance Atlantis
Communications Inc saw the launch of two new channels in
Canada: BBC Canada and BBC Kids.  In the UK, the joint
venture with Flextech Television, UKTV, made an overall profit
and the channels, most notably UK Gold and UK Drama, in-
creased their distribution.  The year also saw the launch of a new
channel in the UKTV family: UK Food.
Contact: Rachael Booth, email:
rachael.booth@bbc.co.uk, http://www.bbcworldwide.com

MultiChoice Africa
profitability increased
According to MIH (holding company
for MCA) annual report, in year end
2002, “MultiChoice Africa (Pty) Lim-
ited’s (MCA) aggregate subscriber base
ended at 1.28 million households. The
digital base for Africa grew by 140,000
subscribers to 793,000 for the year, and
now accounts for 62% of the total
number of subscribers, establishing a platform for the roll-out of interac-
tive television (iTV) services. The market in South Africa is now mature
and growth in revenues from digital subscribers was in part offset by the
42% devaluation of the South African rand against a strong US dollar, and
the churn in analogue subscribers.

EBITDA (earnings before interest, tax, amortisation) increased by
36.2% to US$75 million. Subsequent to the year-end, the group’s interest
in the subscriber management operation in the Middle East was disposed
of and the group¹s interest in the Egyptian operation consolidated. MIH
now owns 16.5% of the Egyptian pay-television platform, the only such
operation in Egypt. M-Web Holdings Limited (M-Web Africa) was
delisted from the JSE Securities Exchange South Africa in July 2001. It
developed a leading position in the South African market, ending the year
with 247,000 dial-up subscribers and 2,600 hosted clients. The company
continued with its OEM-Web Anywhere’strategy to provide access to
content and e-commerce services from virtually any communications de-
vice and multiple locations. Management’s focus at M-Web Africa is on
scaling costs, reducing losses, growing revenues and driving the business
to profitability. During the year MIH continued to increase its interest in
M-Web Africa, by funding the business through convertible preference
shares, increasing its stake from 22.3% to 41%.”

MIH profits tumble as OpenTV operation
discontinued
On 25 June 2002, MIH Limited, the subscriber platform group which
owns MultiChoice Africa, released financial results for year end 31 March
2002. The results show that EBITDA (or operating profit before inter-
est, tax, amortisation) rose 188% to US$49 million. But losses from
discontinuing operations such as OpenTV and Mindport contibuted to
an overall loss of US$442 million.

In June 2002, MIH announced the disposal of its equity interest in
OpenTV (US based TV receiver device developer) to Liberty Media. It is
anticipated that the transaction will close during the next quarter, and
should improve income over the coming year. “Globally, share values
across the TMT sectors have tumbled, and this affected MIH as well”,
says MIH CEO Cobus Stofberg, “In response to the global downturn, we
have slashed costs in an effort to drive each of our businesses towards
profitability. This decisive action has resulted in improved margins over
the last six months pushing our EBITDA up by 188%. We have shifted
our focus from new initiatives to existing businesses and from growth to
profitability”.

The core business of MIHL continued to show growth. MultiChoice
subscribers worldwide, including Africa, Greece and Thailand, grew from
2,05 million last year to 2,01 million at March 31 2002. But a 42% decline
in the SA Rand vs the US$, and competition in Greece, helped to reduce
overall operating revenues from US$683 million to US$644 million. An-
other MultiChoice receiver technology subsidiary, Irdeto Access, pro-
vides encryption and other related services to channel and platform op-
erators worldwide. Irdeto is one of the few non-pirated encryption tech-
nologies available today. It is a solid business which gained approval as
one of only two foreign vendors allowed to supply conditional access
systems to the Chinese market. The return to core business should see a
speedy return to profits for the MultiChoice group.
Contact: www.mih.co.za
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THE Business

Worldwide alliance broadens with SA
joining Canada for commercials
By Andrew Worsdale
 A Cape Town based Production Company, GGM International Film
Productions has signed a joint venture agreement with the global com-
mercials production house, Filmblanc whose headquarters are in Canada.
This step celebrates Filmblanc’s globalisation process by incorporating
an operations office in South Africa to support their already established
Canadian and Scandinavian offices and create new opportunities for the
three country’s production communities as well as increasing the op-
portunity of offering the existing clients and associates world-wide a
new production facility, in this case Africa.

 The joint venture follows in the wake of the film treaty that was
signed between Canada and South Africa in 1999. It is a culmination of
efforts by the Canadian Alliance for Business in South Africa (CABSA)
to create a new co-production alliance for Filmblanc Canada to start
Filmblanc Africa operated by GGM Productions. “This is a very excit-
ing step for both companies and also a great accolade for GGM Produc-
tions to have been selected to operate the African division of such a
dynamic company”, says Gerry Mostert, Executive Producer of GGM
Productions. “It benefits both companies as this agreement gives both
parties access to their respective roster of directors, together we repre-
sent over 30 directors world-wide. It also allows us to expand our
service to different countries and strengthen and grow our client base
and markets”.

 Filmblanc Canada’s president and Executive Producer, Noemi Weis
says this union opens up new production and creative possibilities
between Canada, Scandinavia , Africa and the rest of the partner mar-
kets that can benefit by this association. “It’s an interchange of talent,
an interchange of productions, an interchange of clients for all markets.
“The message is that creatives are able to work with international talent
that is not necessarily more expensive but that could give them a differ-
ent angle on their creativeness”.

 Filmblanc Africa now also offers the opportunity for local agencies
and directors to produce commercials abroad through a network of crea-
tive talent and film centres globally. Mostert who has a background in
features, most recently co-produced Les Menteurs for French produc-
tion company Szadig Films directed by Ellie Chouraqui and had a long
history with Cannon during the 80s, says that although Filmblanc
mainly concentrates on commercials he hopes that this alliance and his
new relationship with CABSA will enable him to form other relation-
ships with Canadian feature film producers and companies.  “CABSA’s
primary objective is to support the growth of South African businesses
through the transfer of Canadian technology, expertise, and capital,”
says Dominic Schofield the Johannesburg based Director of the initia-
tive. This is done through the creation of long term strategic business
alliances (joint-ventures, licensing, franchising, training, or technical as-
sistance agreements) between Canadian and South African firms.  In
addition, CABSA analyses and disseminates relevant investment infor-
mation about the region and assists South African and Canadian firms to
penetrate these growing markets.

Schofield says, “The Canadian and South African industrial complex
and services economy are very complementary with a similar experi-
ence in economic development based on rich primary resources, a strong
manufacturing sector and an SME-led expansion in the services sector.”

 The only previous film related project CABSA was involved in was
an alliance between Kente Films and Four Square Productions based in
Vancouver to produce documentaries which was signed at the beginning
of this year.

Presently CABSA has more than 50 projects in the pipeline at vari-
ous stages of the approval and partnering process in over 32 sectors.
Schofield says that with the SA-Canadian co-production treaty and
government and the private sector finally encouraging a viable South
African   film and television industry, however cautiously, that media
alliances are set to grow in the future.

Broadcast News

Uganda’s most watched television
station offers prime time to ABN
The African Broadcast Network (ABN) has been offered
prime time on Uganda’s most watched television station,
Wavah Broadcasting Services (WBS Television). WBS Tel-
evision is a private television station based in Kampala broad-
casting 24 hours a day with a footprint covering Kampala,
it’s environs and the towns of Masaka, Jinja and Entebbe.
57% of the television viewers in Uganda watch WBS making
it the most watched television station in Uganda. ABN has
accepted the offer of prime time on WBS Television and will
be offering the popular package of sitcoms which include
the Parkers, Kids Say, King of Queens, Becker and My
Wife and Kids and the well-known international hit soap
called Passions.  Viewers around the African continent can
watch the ABN strand on 7 national broadcast stations in
the 10 countries in the ABN network.  This national cover-
age enables ABN to offer to advertisers the largest footprint
in these countries.

Further developments will soon see the ABN network
increasing to 21 countr ies with the addit ion of 11
Francophone countries within the next few months.
Contact: Pamela Joy Ellenberger, email:
pam@africanbroadcast.com

New digital bouquet launched in
Senegal
A new bouquet made up of 20 French digital TV channels
and radio stations was launched in May 2002 in the Senega-
lese audiovisual landscape. Canal+ horizons launched, in
May 22, in Dakar, this digital satellite bouquet, which is
available in DTH (Direct to Home) thanks to a dish (90 cm)
and a decoder. According to the President of Média Over-
seas, Dominique Fagot, “it is the first time in sub-Saharan
Africa, particularly in Senegal, that a technology so innova-
tive would enable subscribers to receive from a small dish,
twenty French digital TV channels and radio stations.”

For this bouquet, compared to its former format in terms
of content and programme, “we propose channels that cover
all the theme and genre which would satisfy the happiness
of a whole family. The bouquet offers a mix of programming
such as cinema, sport, news and thematic channels”, under-
lined Mr Fagot.
Contact Caradec Marianne, email :
caradec.marianne@mediaoverseas.com

Jamie Foxx in South Africa
The Star newspaper reported in June that Award winning co-
median and producer Jamie Foxx came to South Africa to dis-
cuss a joint venture to produce a local sitcom with Generations
producer Mfundi Vundla of Morula Pictures.

Vundla met the star in California last month. But it was Foxx
who first made contact with Vundla while he was shooting Ali
in Mozambique.

“After Foxx’s call I went to the States to present him with an
idea and he liked it. He will be in the country in a month’s time
and together we will present the idea to the SABC,” Vundla
told the paper.  “I don’t know of any local television series
produced by a South African and an international producer,”
he continued, “Most local productions just end here, they do
not make it internationally.” Vundla’s show Generations re-
cently celebrated 1000 episodes, while Foxx has featured in
movies like Booty Call, Bait, The Player’s Club and Ali , he
currently stars in his own award-winning TV series The Jamie
Foxx Show which is currently running on SABC 1.
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M-Net’s broadcast licence renewed
 South Africa’s Business Day and ICASA reported in the beginning of
July that subscription TV broadcaster M-Net’s licence was renewed for
another eight years to 2010, but the broadcasting authorities may take
steps to amend its licence conditions to ensure fair competition and that
it complies with general licence conditions for this category.

 M-Net’s licence expired at the end of March this year, and before
reaching its decision communications authority ICASA allowed time for
submissions. Free-to-air broadcaster E-tv said it did not oppose the
licence renewal, but it did object that M-Net’s daily two-hour “open
window” gave M-Net access to audiences and revenue that should only
be available to free-to-air broadcasters such as E.tv, and it severely af-
fected E-tv’s ability to raise advertising revenue.  ICASA can on its own
initiative amend a broadcaster’s licence conditions only at renewal or
halfway through the term, and if 18 months’ notice has been given. That
means any amendments to M-Net’s licence conditions must be made by
October 2004, and this will come into effect from March 2006. M-Net
director for regulatory affairs Kwezi Mtengenya told Business Day that
M-Net was delighted that its licence was renewed on the same terms and
conditions as previous licences, and it had no concern about any future
amendments. All broadcasting legislation was subject to amendment, he
said, and M-Net would engage with ICASA “as and when they raise
those issues”.  ICASA’s report identified a few problem areas, though
none were sufficiently severe to prevent the renewal of M-Net’s li-
cence.  M-Net had not taken action on the scheduling of infomercials and
guidelines on racial and gender stereotyping that ICASA raised in posi-
tion papers, though these were not non-compliance issues. It had also
failed to comply with local content requirements during its open win-
dow broadcasting during the year to March 2000, but it had notified
ICASA of this. Recently M-Net announced a plan to finance or co-
finance eight locally made “Movies of the Month” over the next year,
presumably to meet its local content regulations.

Trouble at e-tv
 South Africa’s Mail & Guardian newspaper has reported at the begin-
ning of the month of August that three senior e.tv editorial staff have
resigned as staff relations become even more tense at the South African
free-to-air broadcaster.  Former political reporter Marion Edmunds and
investigative reporter Faizel Cook left the station at the beginning of the
month while eBusiness presenter Vanashree Govender also tendered her
resignation. The resignations come hot on the heels of the departure of
former head of news Jimi Mathews and eArts presenter Roger Lucey.
Lucey was involved in a dispute last year when he was awarded an Arts
Journalist of the Year Award and was pressurised by the station to hand
over the prize money to them. Kanthan Pillay, e.tv’s head of corporate
affairs, confirmed the resignations to the newspaper, but referred que-
ries to the individual staffers. Pillay said he was not worried about the
departures telling the paper that, “Journalists have an exaggerated sense
of themselves. All of us are replaceable, including myself.” In June the
Commission for Conciliation, Mediation and Arbitration (CCMA) or-
dered e.tv to reinstate and cough up R84, 000 (US$7,600) in back pay to
Barbara Boswell, the assignments editor sacked for gross insubordina-
tion for questioning a decision by Pillay, then news executive director.
The report in the paper by Marianne Merten noted that over eight em-
ployees have left the station including reporters Guy Oliver, Donald
Chauke and Anton Snyman; programme controller Ilse van Schalkwyk;
commercial director Quentin Green; sports personality Edward Griffiths;
two senior financial and marketing managers; and at least four sales ex-
ecutives.

Meanwhile Business Report in The Star newspaper reports that Midi
Television, the holding company of e-tv, is finally seeking amendments
to its license from the Independent Communications Authority of SA to
allow the station to bring in an equity partner. Midi has filed an applica-
tion to obtain certain license amendments, and ICASA has requested
further information before making a public comment. If successful the
application would give Midi the regulatory flexibility to introduce stra-
tegic investors.

Broadcast News

SA broadcaster invests in features
By Andrew Worsdale
In an unprecedented move South African cable station M-
Net announced at the beginning of June that they are seek-
ing submissions to produce 8 Feature Films as part of a
Movie of the Month initiative. The station’s local produc-
tion outfit Magicworks has been subject to a lot of criti-
cism from South African producers over the past two years
as they have met the government’s local content regulation
through a local soap opera, Egoli and RealityTV shows
like Big Brother and Idols and ignored TV drama. Many
local producers have blamed broadcasters like M-Net, the
SABC and free to air Channel e-TV for not encouraging
the rise of a viable SA feature film industry. With this
initiative it all seems set to change, budgeted at R15, 000
(US$1,420) per minute at 90 minutes the films have an
allocated cost of R1,35million (US$127,841) to the sta-
tion that could be a plain licensing fee or part of a co-
production deal.

Magicworks’ CEO Carl Fischer says, “Drama generally
is very expensive - especially on a cost per minute basis.
Therefore, commercial viability on the TV platform only
is highly unlikely. Furthermore, the nature of television
increasingly demands that major investments should con-
centrate on well-known brands and franchises - inevitably
series and formats. In the multi-channel environments of
today, it is difficult to market, publicise and bring audi-
ences notice to “one off” programmes and short series. We
hope that amongst the 8 Made For TV Movies we will
secure a range of different projects and packages. Some to
be fully financed and commissioned by M-Net and others
to be a mix of co-production, licensing and distribution
guarantees.” Fischer is confident that at least a few of the
films will get a theatrical release prior to airing on the
network, “We have great hopes of producing a few gems of
true South African stories, either original or adapted, from
this initiative that succeeded locally as well as internation-
ally. We are aware that audiences will need to be developed
to follow this kind of programming, but are very hopeful
that we will come up with films that have commercial
potential and we will be definitely encouraging material
that can travel and work in the international market.”

The station is calling for screenplays to be submitted
together with detailed creative treatments, a character bi-
ble, detailed CV’s of the key personnel (Director, Pro-
ducer, Writer, Key Talent).  In addition they want produc-
tion information i.e. The location of the registered produc-
tion office, the facilities to be used from origination through
to post-production, an estimated production schedule, pro-
posed insurance cover and any sub-contractors that are to
be used. Magicworks hopes to decide about the 8 films by
the 31st of October and the finished films are scheduled to
begin flighting in July next year.  Marc Schwinges, Chair-
man of the Independent Producer’s Organisation, “This is
a great opportunity for independent filmmakers who have
been struggling for years to make features without little or
no help to finally do it.”

Despite the rosy announcement it has been tempered
by the knowledge that M-Net made the announcement
just prior to being called up by ICASA (the Independent
Communications Authority of South Africa) for a review
of its license renewal and also that ICASA plans to in-
crease local content regulations, especially relating to
drama, for all the broadcasters from July next year. De-
spite any coincidence the venture has been welcomed all
round.
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Broadcast News

A new independent Zambian
television station to go on air
By Ogova Ondego
Omega TV, which will be the first local independent news broadcast-
ing station without religious and or political  affiliation in Zambia,
will go on air by the end of the year.

The station, which is finalising its set up budget of US$200,000,
will broadcast from the 23rd floor of Findico House, the tallest build-
ing in Lusaka where transmission facilities have already been set up.
Judith Weymont, the Omega TV technical advisor, laments that the
bank lending interest rate of 45 percent is too high and is forcing
Omega to look for alternative funding. These include Africa Develop-
ment Bank (ADB) and NORAD. 

A British documentary filmmaker, Weymont was at the Festival of
Dhow Countries in Zanzibar shopping for appropriate films for the
new station.

She said Omega TV is a non-profit-making broadcaster “seeking to
not only provide airtime to African films but also help improve their
quality and enhance their marketability on the international market.”
She expressed umbrage at the trend in most African countries where
independent producers are forced to pay broadcasters to air their
products. This is the situation in Kenya, Uganda, Tanzania and Zam-
bia where charging producers for air time is crippling local produc-
tions and making them less able to compete with international pro-
ductions from the West. “We must lobby our governments to intro-
duce quota system on the number of foreign and local programmes on
air. This is the only way Africa programmes will survive against the
onslaught from the Developed world,” she noted, adding that Omega
TV will air local programmes with no charge to producers. Weymont
was also looking for free programmes from international broadcasters
like Deutsch Welle, BOP, CFI and Chinese networks.

To attract revenue, Omega will anchor half hourly news at the top
of the hour. Saying she was amazed at the wide variety of documen-
taries at the festival, Weymont was particularly impressed by South
Africa’s Steps for the Future series (on Aids) and The Soviet Implo-
sion (a political analysis on African countries after the disintegration
of the Soviet Union) by Zimbabwean director Martin Chiketa.
Whereas FESPACO majors in highlighting feature films, Weymont
said ZIFF is stronger in documentaries and in cultural activities un-
dertaken by women and children. “Taking films to villages to incul-
cate in people the culture of movie-going is quite an impressive effort
by ZIFF. I also pay tribute to ZIFF for undertaking to translate
Lumumba into Kiswahili so it reaches many more people.”

Participants suggested that African investors should be encour-
aged to put money in audio-visual production as TV is not just about
making money but is an arm of promoting and preserving culture.

Zambia currently has two free-to-air state television stations with
one pay channel (M-Net/DSTV) and a private religious station Trin-
ity Broadcasting Network (TBN).

 Although Omega applied for a radio and television license in 2001,
it received the TV license recently as the law in Zambia stipulates
that a broadcaster can have either a radio or a TV license and not both.
Weymont said Omega would give voice to the voiceless in tackling
issues touching on gender, environment, poverty eradication, and
small enterprises.

“We are looking for diversity of opinion and plurality in media,”
she said. “While here I have met independent producers like Chaiba
Kombo and Neema Kambona of Tanzania through workshops and
am certainly going to network with them. She described Soviet Im-
plosion as being very relevant to Zambian audience and said she
would like to work with Chiketa.
Source: Judith Weymont, technical advisor, email:
judithweymont@yahoo.co.uk,  guardian@zamtel.zm,
Mukwa rd, Lusaka. +260-1. 262418.

MultiChoice Africa launched BBC
Food on DStv
 MultiChoice Africa (MCA)
and BBC Worldwide launched on the 18 June 2002 BBC Food on
MCA’s premium DStv bouquet.  BBC Food showcases the best
food programmes from the BBC and other leading broadcasters,
celebrating simple, modern, fresh, continental cooking.

Nolo Letele, CEO MultiChoice Africa, says, “We are pleased
to once again be working with a leading
broadcaster such as the BBC to provide a
new channel to our DStv subscribers.  Our
aim is to consistently offer world-class en-
tertainment through providing innovative
programming and deploying the latest broadcasting technology
to serve subscribers across the African continent.” The new chan-
nel offers a unique international programme schedule, packed
with popular TV chefs including Delia Smith, Jamie Oliver,
Antonio Carluccio, Antony Worrall Thompson, Rick Stein,
Sophie Grigson, Ken Hom, Madhur Jaffrey, Ainsley Harriott
and Gary Rhodes.

The channel is made up of this six-hour block daily, premiering
in the evening between 6pm and midnight. The six-hour block is
then repeated the next day between 6am and midday, and again
between midday and 6pm. BBC Food is wholly owned by BBC
Worldwide, the main commercial arm of the BBC, and scheduled
by the BBC. BBC Food carries advertising, sold locally in Africa
through Oracle Airtime Sales.

MCA  extends its Interactive television
services to a wider base
MultiChoice Africa (MCA) announced in July that its full return
path based Interactive television (iTV) services, launched in March
this year to a group of 300 stakeholders, have been extended to
most subscribers. The iTV services were made widely available
in the first week of July.
TV-Mail, TV-Shopping and a new DStv Guide are now on offer
to the general public.

MCA’s sister company M-Web provides the shopping mall at
which viewers can shop, as well as an e-mailbox, which they will
be able to access through their television screens. MCA provides
the user interface or access point through its DStv bouquet.

MCA CEO Nolo Letele said, “Interactive television, which is
an integral part of our digital satellite broadcasting business, her-
alds a new era in broadcasting”.
Contact: Caroline Creasy, MultiChoice Africa, email:
ccreasy@multichoice.co.za

Zambia’s Radio Choice chooses World
Radio Network
 Radio Choice, Zambia’s newest independent radio station has cho-
sen World Radio Network (WRN), the London-based international
broadcaster, to provide its overnight sustaining service.

 Radio Choice is airing WRN from midnight to 5am, seven days a
week on 107.8FM.  The programmes now available to listeners
across Lusaka, the Zambian capital, include    Newsline from Radio
Netherlands; Sixty Degrees North from Radio Sweden; Asia Pacific
from Radio Australia; All Things Considered from America’s Na-
tional Public Radio; The World from Public Radio International;
Panorama from Radio Polonia; Scope from United Nations Radio.

Radio Choice joins other African broadcasters using WRN includ-
ing South Africa’s SAfm, Bush Radio in Cape Town, South Africa,
UNAM Radio in Windhoek, Namibia and Malawi’s fm 101 POWER.
WRN is also available on MultiChoice DStv and WorldSpace’s
AfriStar satellite radio service.
 Contact: Tim Ayris, email: tim.ayris@wrn.org,
www.wrn.org
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Broadcast News

TVAfrica now a 24-hour network
TVAfrica is now a 24
hour network follow-
ing a deal signed with
the British News Serv-
ice; BBC World. The
free-to-air, pan - Afri-
can network will feature highlights of news from Af-
rica during the broadcast, which will run daily after
the regular programming schedule.

The move means that TVAfrica can now provide a
complete 24 hour programming package to its broad-
cast partners in 28 African countries, providing mil-
lions of viewers with access to a credible, Interna-
tional news service, serving the continent.

In line with TV Africa’s policy of including locally
produced content with its international programming,
the network recently announced it will be extending
and increasing the hugely popular Ghanaian movie
slot. 

“We believe that the inclusion of BBC World as
part of the TVAfrica programming will play a signifi-
cant role in bringing African news to the attention of
other Africans. It will also serve as an up-to-date
source of information on local issues.” Says TVAfrica’s
Dave Kelly.

TVAfrica provides education
solution for Africa
For two weeks starting on March 13, TVAfrica (trade
name for Africa Media Group) tested a “world-first”
broadcast.  Two schools, one in Tanzania and one in
Botswana, phoned into tele-educator William Smith
and his Learning Channel team during separate hours
and had their math, science and English curriculum
questions answered live on television.  

Technical execution during the two-week trial pe-
riod, which made use of mobile phones, microwave
links and satellite transmission, successfully brought
educational lessons free to a broadcast area covering
30 million television viewers in Eastern and Southern
Africa. 

The project was made possible through the coop-
eration of the Ministries of Education in Botswana
and Tanzania.  The live broadcasts resumed on a long-
term basis on 24 June 2002, once the FIFA World
Cup, also being broadcast on TVAfrica, entered the
semi-finals.

TVAfrica has been broadcasting the Learning Chan-
nel’s pre-recorded education material to Africa since
late 1998, beginning with Uganda and slowly expand-
ing to other countries as TVAfrica’s network ex-
panded. 

Today, 12 countries receive the pre-recorded pro-
gramming.  The African Learning Channel broadcasts
weekdays on TVAfrica’s Southern and Eastern affili-
ates beginning at 9:00am local time with pre-recorded
material.  The live programming will follow from 10:30
to 11:30 am local time.  The African Learning Chan-
nel on TVAfrica is an added resource for secondary
schools, students and the general public. 

TVAfrica expects to expand coverage of the pro-
gramming to include 20 countries and 100 million
people by next year at this time.
Contact: Roberta Makhambeni, email:
roberta@fcbredline.co.za

New look for ‘Inside Africa’ emphasises CNN’s
commitment to cataloguing the changing face of
Africa
‘Inside Africa’ launches a redesign with new
vibrant graphic animations and a music pulse
that represents a contemporary Africa.  The
redesign is a reflection of CNN’s dedication
to constantly keeping in touch with the pro-
gressive co-existence of both modern and tra-
ditional Africa.  The bright and powerful
graphic images mixed with an original music
score express a forward-thinking, yet culturally respectful show about the conti-
nent.

Alongside a polished face-lift, ‘Inside Africa’ introduces a revitalised business
segment geared toward a more sophisticated commerce-savvy audience.  The new
‘On the Money in Africa’ segment will track the movements of 18 African financial
markets; and will examine how this market activity impacts the lives of Africans.

Complementing the market overview, ‘Inside Africa’ will offer insight and analy-
sis through interviews with industry experts from the region.  Additionally, the
show will profile successful African CEOs and take a closer look at enterprising
companies on the Continent.

To further invigorate the programme, anchor Tumi Makgabo introduces ‘Around
Africa,’ a new segment designed to encompass the week’s most momentous African
news.  Following this news bulletin tour spanning the five regions of Africa, the
program will pinpoint one story and will go beyond the headlines to examine the
news in more detail.  Makgabo stresses, “We simply want to give our viewers news
that they can use.  If we shed light on an issue that can have a positive effect on their
lives then we are all making progress.”

In combination with these new segments, ‘Inside Africa’ also announces the
addition of two new contributors: Liberian Brenda Bernard and South African Nadia
Bilchik, who are both experienced journalists.

The Pan-African agenda of ‘Inside Africa’ provides viewers with an informative
and far-ranging digest of news and events across the continent.  CNN is available in
more than 12 million households in Africa. CNN’s four African bureaux, Cairo,
Johannesburg, Lagos and Nairobi contribute reports and CNN also draws on its
network of more than 20 African broadcasting affiliates to make the show the
definitive authority on events in Africa.

Each programme includes a segment on African business news and a profile
interview with a key personality, as well as long-form reports covering every aspect
of today’s Africa, including travel, the environment, culture and cuisine.
Contact:   Seema Alibhai, email:seema.alibhai@turner.com

The History Channel Ò to launch in the Middle East
on the Orbit platform
The History ChannelÒ was launched as a 24-hour network in the Middle East on the
14 June 2002 on the Orbit platform.

A&E Television Networks signed a licensing agreement earlier this year with Orbit
Satellite Television & Radio Network that will bring The History Channel to 23
territories across North Africa, the Middle East and the Gulf region.

The History Channel is the only international television network devoted exclu-
sively to historical programming, featuring informative and entertaining series, spe-
cials and documentaries.

The channel’s rich catalogue features award-winning programming that covers a
variety of topics including ancient history, contemporary history, military history
and conflict, and technology and transport.
Contact: Kerri Tarmey, Kerri.tarmey@aetn.com
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United Nations (UN) Partners with major
international broadcasters to provide
news and current affairs
The United Nations announced on 2 August 2002, that it is commit-
ted to distributing “bold and engaging television programming for
news and current affairs slots that provide coverage of the work of the
Organisation to audiences in all corners of the globe”.

The development of long-term partnerships will bring the UN into
the homes of millions of television viewers. The UN produced televi-
sion programming includes the short-format, UN in Action; The Talk
show, World Chronicle; topical documentaries, and UN event-based
Public Service Announcements (PSAs).
Partners announced in August 2002 include:
Central China Television (CCTV), Beijing, People’s Republic of China:

Central China Television, established in 1958, is the national televi-
sion station of the People’s Republic of China. CCTV operates 11
channels, including an international service, broadcasting 217 hours of
programming daily, reaching one billion viewers.
Phoenix Satellite Television, Hong-Kong, People’s Republic of China:

Phoenix Satellite Television is the leading satellite multi-channel
operator broadcasting into the Asia/Pacific region, Europe and North
America. Based in Hong-Kong, Phoenix Satellite Television reaches
over 42 million households, including more than 140 million viewers
in mainland China.
Radio Television Espanola (RTVE), Madrid, Spain:

Spain’s largest media group RTVE has 10 networks, including two
free television channels, 7 thematic channels, and an international
service reaching all five continents with over 20 million viewers. In
addition to television networks, RTVE also own 6 radio stations,
including Radio 1.
La Chaine Parlementaire, Paris, France:

La Chaine Parlementaire features two channels, Public Senat and
LCP-AN providing 18 hours of programming daily, including news,
politics and magazines. The service is available to audiences via satel-
lite, cable and Internet.
Contact Ms. Caroline Petit, Promotion and Distribution
Manager, +1 212 963 6982, fax +1 212 963 6869, or email
petitc@un.org or www.un.org

BBC World programmes now available on
Canal 22 in Mexico
BBC World, the BBC’s 24-hour international news and information
channel, has entered into a landmark contract with Canal 22, one of
Mexico’s most prestigious channels and a terrestrial free to air broad-
caster, to broadcast a number of BBC World’s most renowned pro-
grammes.  This means that BBC World is now available in a further
4.2 million homes in Mexico and marks a significant development in
the growth of this sector of the market in Latin America.
Contact: Ciara O’Sullivan, email: ciara.sullivan@bbc.co.uk,
http://www.canal22.org.mx/

DW TV starts window in Dari and Pashtu
 Since Monday, 12th August 2002 “Afghan TV” is again broadcasting
regular news from all over the world - for the first time since the end
of the Taliban regime.  The news broadcasts are produced by the
German international broadcaster DW TV and is recorded with Af-
ghan presenters. The recorded broadcast is transferred via satellite to
Kabul where DW TV has also installed all the necessary equipment at
Afghan Television in Kabul.

 DW TV broadcasts the daily ten minutes of world news at 7.30
p.m. local time (5 p.m. CET) in the two languages of the country, Dari
and Pashtu. Furthermore, every week DW TV will produce about
one-and-a-half hours of additional programming for Afghan Televi-
sion, among other programmes TransTel documentaries from the ar-
eas of sport and research.

With this project DW TV is opening a window to the world for the
people of Afghanistan after many years of isolation. There are no
restrictions whatsoever by the Afghan government on the political
content of the news broadcasts. However, noted television director
Christoph Lanz, DW TV “will adopt a culturally sensitive approach
with the pictures and sound it shows”. All the services of DW TV are
free of charge. The cooperation between the two TV stations is ini-
tially planned for one year. Lanz commented: “Deutsche Welle re-
gards its commitment as emergency help until ‘Afghan TV’ can man-
age to produce the world news itself”.
Contact: Henning Knudsen, email: Henning.Knudsen@dw-
world.de,  www.dw-world.de

Four European channels on the Canadian
Networks
EuroNews, Paris Première, Planète and RFI (Radio France
Internationale) have been launched on the 19 June in French Canada.
This launch follows an agreement signed between these European
channels and the two major cable operators in French Canada (Que-
bec). Vidéotron and COGECO. The arrival of EuroNews, Paris
Première, Planète and RFI, will allow Vidéotron and COGECO to
broaden their offer in the French language. The channels will reach
180,000 new subscribers.
EuroNews

EuroNews, is Europe’s news channel covering world news from
a European perspective in a choice of seven languages. EuroNews
reaches 124 million homes in 76 countries. On Vidéotron and
COGECO Câble EuroNews wil l  be broadcast in French.
www.euronews.net
Paris Première

Launched on 15th December 1986, Paris Première became, in 15
years, the 2nd most broadcast channel with more then 4,6 subscrib-
ing homes (11 million viewers). http://www.paris-premiere.fr

Planète, the documentary channel was launched in France in
1988. It offers a view of the whole world taking into account all its
particularities. Today, Planète reaches 8,5 million subscribing
homes throughout Europe and French speaking Afr ica.
www.planete.com
Radio France Internationale

Radio France Internationale is an International news radio sta-
tion, which broadcasts in French 24 hours per day, all around the
world and also in 19 other languages. http://www.rfi.fr
Contact: Lydie Bonvallet, email: bonvallet@euronews.net

EuroNews gains 93,000 daily viewers in
France in one year 
EuroNews’ daily reach in-
creases by 24% in France
(Source: MédiaCabSat  -
Médiamétrie – January/June
2002).

According to the third release of MédiaCabSat, the peoplemeter
system measuring cable & satellite TV audiences in France,
EuroNews’ daily reach increased by 24%, which represents 93,341
new adult viewers (15+) during the last 12 months.

After the significant audience increase due to September 11th

events, the July 2001/July 2002 comparison reveals that EuroNews
has succeeded in attracting a high figure of new regular viewers.

In France, 483,000 viewers watch EuroNews everyday (adults
15+).

EuroNews ranks 7th on up-scale audience amongst the 71 TV
channels surveyed.  EuroNews is also the 2nd most watched news
channel in terms of daily reach as well as weekly reach and remains
the most watched pan-European news channel in France.
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Heart & Soul
UN sponsors a social marketing soap opera in Kenya
Heart and Soul, a multi-million-dollar project sponsored by the United Nations and featur-
ing local talent, went on air in Kenya in July. This appears to be a departure from the
traditional UN use of ad-hoc documentary and discussion programmes.

The series is broadcast on Kenya Broadcasting Corporation (KBC) Television and Radio,
Regional Reach and mobile cinemas in Kenya and in 22 other countries in Africa through the
TV Africa (TVA) network.

The first episode of the pilot series was screened on KBC on July 6 and TVA two days
later Heart and Soul is styled on South Africa’s Soul City production with the crew having
been trained by producers of Britain’s top soap, EastEnders. Soul City is an award-winning
South African public health communication campaign, which has been running since 1992
using edutainment techniques. It tackles issues like poverty, AIDS, gender, governance,
environment, and even taboos like incest, adolescent sex, abortion, and illegal alcohol.

Veteran Kenyan thespian Mumbi Kaigwa-who starred in 10 episodes of the popular
Australian soap opera Neighbours in 1995, is one of the brains behind Heart and Soul. She
has starred in its pilot besides being one of the six writers and script editor.

As to whether this is a copy of Western
soaps, Kaigwa simply says, “We do not have
to reinvent the wheel. The technique may be
taken from the Western model but the stories
are all our own”. She says television, video and
film are the way forward in the development
of Kenya. She however regrets that funding
favours TV and video over film.

The weekly soap episodes features popular
local talents like Steenie Njoroge, David
Mulwa, Packson Ngugi, and Victor Gatonye.
Mulwa, a playwright, novelist, musician, ac-
tor and director, has participated in numerous
plays both as an actor and as director and has
written and acted in over 50 TV plays. He has
also starred in 10 films among them Kolormask
(Kenya’s first produced feature film), Born
Free, The Elephant, The Baiskol, To Walk
with the Lions, and 100 Days (on the 1994
Rwandan Genocide).

South African Cindy Rodkin, the line pro-
ducer for the series, says the success of the
soap will depend on how entertaining it is and
how Kenyan viewers will get involved with
the story line and the characters.

Directed by Kenyan Lenny Olembo, the pri-
mary audience of the series are youth and young
adults. Olembo says the soap will be used as a
vehicle through which to communicate on Ken-
ya’s ever changing culture.He says the future
of African film lies with the future of the glo-
bal film industry and adds that global filmmak-
ers can no longer ignore Africa.

This project, part of UN’s extensive capac-
ity-building programme, taps into prominent
international TV and radio consultants led by
Mathew Robinson, (head of drama at BBC
Wales and former executive producer of
EastEnders). The consultants have trained more
than 100 Kenyan industry professionals
through workshops covering story lining, script
writing, acting and directing.
Report made by: Ogova Ondego
Contact: Clive Haines, Catalyst Africa
Marketing ,catalyst@iconnect.co.ke

TVAfrica gets Heart and
Soul
In a bold programming move that’s set to get
people talking about issues that affect them on
a daily basis, TVAfrica – one of the  Africa
free-to-air television network - broadcasts the
edutainment soap opera, Heart and Soul, in 15
Southern and East African countries since the
8th July.

More than simply a soap opera, Heart and
Soul uses dramatic programming to raise aware-
ness of a wide range of social and development
issues that affect the lives of ordinary people.
These include HIV/AIDS, health, poverty alle-
viation, environment and natural disaster man-
agement, human rights and governance as well
as gender issues.
Contact: Roberta Makhamben, email:
roberta@fcbredline.co.za

Soaps gaining currency on
Kenya Television
Tazama, a new factual TV magazine show,
premiered on Kenya Television Network on
July 11. Running for 18 weeks, the soap is a
direct reaction to the UN-sponsored social
marketing series Heart and Soul which went
on air on Kenya Broadcasting Corporation
and TVAfrica in July. Aired every Saturday, it
is expected to receive stiff competition from
Tazama which KTN is using to keep its audi-
ence and prevent them from moving over to
TVAfrica and KBC. While Heart and Soul is
screened every Saturday, Tazama (Look) goes
on air every Thursday at 7:30pm with a re-
peat on Sunday at 11am.

The show is just about anything and every-
thing happening in the lives of Kenyans. It
looks at people with extraordinary jobs, is-
sues of justice, honesty, fair play through eve-
ryday heroes and heroines drawn from across
Kenya.

The programme also interviews people
from politicians to housewives and cattle herd-
ers on issues like What is Corruption? What
would you most like to change about Kenya?
and What makes you laugh?
Contact: tazama@iconnect.co.ke
www.capitalfm.co.ke/tazamaDirector Lenny Olembo
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Legislation

South Africa Broadcsating Amendment Bill 2002
More SA TV channels & “chaos” at the SABC
By Andrew Worsdale
John Matisonn of Johannesburg’s Saturday Star has reported that the
South African cabinet has decided to set up two new television chan-
nels - one for the northern half of the country, and the other for the
south - that will not be connected to the SABC and will be required to
use all the official languages except English.

The channels will have a full range of programming including news,
current affairs, soaps, and education and will be transmitted into peo-
ple’s homes using digital technology, probably combining new digital
television transmitters and satellites.

“This is a revolution in our industry,” communications director-
general Andile Ngcaba said in an interview. “It will bring other lan-
guages into the electronic media. That is the only way we can grow
the television industry.”

 The decision is contained in a new Broadcasting Amendment Bill
due to go before parliament in the next few weeks, instructing Com-
munications Minister Ivy Matsepe-Cassaburri to establish one or
more companies to conduct the “northern region television service”
and the “southern region television service”. The state will initially be
the sole shareholder, but it may invite public and private investors to
become shareholders later.

The northern service will cover North West, Limpopo, Gauteng,
Mpumalanga and Free State, and “must broadcast programmes pri-
marily in SeTswana, SeSotho, SePedi, SeTsonga and TshiVenda”.  The
southern service will cover the Northern, Western and Eastern Cape
and KwaZulu Natal, and must broadcast primarily in isiXhosa, isiZulu,
seTswana, isiSwati, Afrikaans and isiNdebele.

It seems likely that both channels will contain some English-lan-
guage programming, but English is the only official language they are
not required to use. Ngcaba said: “We will not use the old analogue
system at all. It’s a new approach using digital technology that is
cheaper, more accessible and readily available.”

The section of the new bill setting up the two stations is very brief
and gives no indication of how the stations will be managed.

People in the broadcasting industry and the regulator, the Inde-
pendent Communications Authority of South Africa (Icasa) seemed
to be only slightly aware of the plan. So little was known about it that
broadcasters and experts contacted by the Saturday Star raised ques-
tions about how it could broadcast on the existing analogue frequen-
cies, which are fully used in some towns. They had not been informed
that it will use new digital technology.

Meanwhile the SABC has been plunged into crisis following the
resignations in quick succession of two of its most senior editorial
executives and with the question of political interference in the SABC’s
news content coming under the spotlight in parliament.

At the same time senior management is feverishly trying to find a
replacement for its latest resignation, that of acting chief executive of
news, Mathatha Tsedu, who has left to take over the helm of the
Sunday Times. His sudden departure, after just more than a year in
the job, comes barely a few weeks after its chief executive, Barney
Mthombothi, was forced out of his job. Tsedu has cited personal and
family matters for stepping down from the position. Mthombothi
left after reported bitter differences with SABC group chief executive
Peter Matlare.

The two latest resignations follow the unceremonious exit of Snuki
Zikalala, the former head of radio news, and the shifting sideways of
his close associate, Phil Molefe, former head of television, now head
of SABC Africa. The corporation has not only been plagued by these
problems but is also facing the introduction of the new Broadcasting
Amendment Bill, which, if passed, would force the SABC board to
submit its editorial policy to government for approval. The proposed

Broadcasting Amendment Bill removes a clause guaranteeing the
SABC’s “freedom of expression and journalistic, creative and pro-
gramming independence”. A new clause in the Bill says the SABC
board and its journalists will be subject to policies “dealing with
accurate, fair and responsible journalism” and will have to “exercise
care and skill and act in the best interests of the corporation”.

The Media Institute of Southern Africa (Misa) has slammed the
proposals as “a government takeover of the SABC’s news services”.
Misa spokesperson Raymond Louw said the amendments were clearly
meant to remove the SABC’s “freedom of expression and freedom to
cover the news as the journalists deem fit”.

Four months ago, the SABC appointed former e.tv news head Jimi
Mathews as head of television and former Sunday Independent jour-
nalist Pippa Green as head of radio news. A few weeks ago Ihron
Rensburg, director of SABC corporate and regulatory affairs, sent a
letter to all South African newspapers stating that there was ‘cer-
tainly no chaos’ at the organisation as had been reported in the press
and that reports that the SABC had been ‘plunged into one of its
deepest crises since the advent of democracy’ as an ‘astounding state-
ment’ and ‘totally inaccurate’. H e went on to say, “We are the biggest
news organisation in the country. We are committed to building edito-
rial excellence and, unlike many other news organisations; we invest
in journalists and journalism. Like us, editorial staffers will be sorry
that Mathatha Tsedu is leaving; but the team’s morale has not been
affected. Neither has their ability to do their job. We will announce a
replacement for Mr.Tsedu as soon as we are ready.” The Broadcasting
Amendment Bill is still to be tabled and gazetted in Parliament and
Rensburg felt it premature to make any public comment regarding it at
this stage.

Kenya Broadcast legislation to be
reviewed
According to a report by Jeff Otieno in Kenya’s Nation newspaper
of July 14, a comprehensive policy document for Kenya’s broadcast
sector will be ready in the next five months. Existing legislation for
broadcasting in Kenya dates from colonial times and places regula-
tion in the hands of the national broadcaster, the KBC, which effec-
tively means that broadcasting is regulated by the government with-
out a formal regulatory procedure. A government organised media
seminar at Nairobi’s Safari Park Hotel resolved to form a task force
to study the proposed policy statement. Communications Secre-
tary, Dr James Kulubi, said the task force would comprise 10 to 15
individuals with the mandate to draft the final document that will be
presented to the Attorney-General. The participants agreed that
policy issues must first be resolved to guide the sector in formulat-
ing effective legislation and regulations. The meeting discussed wide
ranging topics including ethics, social responsibility, the importance
of broadcasting in national development and the various roles of the
public, the community, the regulator and the private broadcaster.
Private broadcasters argued that the government should keep off the
broadcast sector and concentrate on regulation once a truly public
broadcasting station is established.

 Reginald Mengi, a Tanzanian-based Media investor said “Public
broadcasting should be funded by the government, it should not
compete for advertisements with privately owned media stations,”
said Mr Mengi. For the broadcast industry to grow, the business-
man said, Kenyans should be allowed to use the latest technology
available in the industry including satellite.
Contact: http://www.nationaudio.com
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Satellites News

Successful launch for Stellat 5
Arianespace logged its eighth
success of 2002 with the
launch of flight 153, an
Ariane 5 that places the Eu-
ropean Stellat 5 into geo-sta-
tionary transfer orbit.  Lift-
ing off from Kourou, French
Guiana, the Ariane 5 de-
ployed Stellat 5 at just un-
der 30 minutes into the mis-
sion, which began right on time at 8:21 p.m.(local Kourou time).
Launch parameters were nominal; control of the satellite was
immediately established by the South African tracking station
and the first manoeuvres for placement in permanent orbit were
carried without incident by
Alcatel Space with the sup-
port of the CNES.

Following placement in
geo-stationary orbit and in-
orbit testing, Stellat 5 will be
operational at 5 deg.West by
end-august 2002. The satel-
lite consists of 45 high-power
state-of-the-art transpond-
ers: 35 Ku band (36 MHz)
transponders representing up to 1500 Mbps of bandwidth, and
10 C band (36-72 MHz) transponders capable of reaching Eu-
rope, Africa, the Middle East, near Asia and the Americas.

In addition to providing continuity of service for current us-
ers of the Telecom 2C satellite -including French analogue televi-
sion broadcasts - Stellat 5 will allow for the development of a
number of additional applications: digital radio and television;
high-speed two-way Internet access via dishes as small as just
60cm in diameter; and business and telecommunications net-
works. Features include powerful Ku band Superbeam+ and
Widebeam coverage of Europe and the Middle East, and an un-
precedented Pan Atlantic C band coverage of 4 continents.

The Stellat 5 satellite was produced by Alcatel Space Indus-
tries, and will be administered by Stellat, a joint-venture that
brings together France Telecom (70%) and Europe*Star (30%).
Contact :Laure Ragueneau, email:
laure.ragueneau@stellat.com
Stellat chosen by AFRICA N°1 to distribute
and broadcast TV and radio bouquet over
Africa
Stellat signed a deal on the 12 July with AFRICA N°1 for sup-
plying 18 MHz space capacity in C-band over Africa. Stellat 5
satellite has been chosen by AFRICA N°1 for broadcasting and
distributing over Africa a television and radio bouquet.

Service should start at Operational Service Date of Stellat 5,
by the end of August/ beginning of September 2002.

“ Stellat was definitely the right choice for our bouquet” de-
clares Louis Barthelemy Mapongou, Chairman and CEO of
AFRICA N°1 “This brand new satellite features state-of-the-
art technology, high power and reliability and a C-band coverage
area allowing our services to expand in favorable conditions”

AFRICA N°1 is the first general international radio station of
the African continent. AFRICA N°1 broadcasts 24/24 African
news and entertainments and is the only French speaking Pan
African radio, reaching over 30 million listeners (and about 1
million in the Paris area: AFRICA N°1 started broadcasting in
Paris in November 1992), ranking the the number 5 radio station
worldwide.

Deutsche Welle opening three-hour Arabic
TV slot on Nilesat
On 1 August 2002 the German international broadcaster DW-TV opened a
three-hour Arabic language programme slot on the satellite Nilesat.
Starting daily at 19:00 UTC viewers in over 20 nations, from Morocco to
Saudi Arabia, can receive the news programme Journal as well as a      half-
hour magazine  programme  from DW-TV with Arabic subtitles.

Arabic dubbed documentaries and features are broadcast starting at
20:00 UTC, followed at 21:00 UTC by another news and magazine block
with Arabic subtitles.

“We want to better position ourselves in the Arabic-speaking world as
the German voice from Europe. Furthermore, with its programme slot
DW-TV will contribute to the dialogue with the Islamic world,” said Direc-
tor General of Deutsche Welle  (DW), Erik Bettermann, at the presenta-
tion of the programme slot in Berlin on 23 July 2002.

According to the operator, the free-to-air digital signal on Nilesat 101
has a technical reach of over 10 million households. The footprint of the
Nilesat satellite family (101 and 102) spreads from Morocco to Egypt and
covers major areas of Mali, Niger, Chad and the Sudan in addition to the
entire Arabian Peninsula and  the  nations  of  the  Middle  East  and Medi-
terranean  Europe. 

Satellite dishes with diameters of 60 to 90 centimetres are sufficient for
direct reception.
Contact: Henning Knudsen, Deutsche Welle, email:
Henning.Knudsen@dw-world.de, www.dw-world.de

Intelsat 905 launch successful
Intelsat announced on the 5 June that at 2:44 a.m. EDT the Intelsat 905
satellite was successfully launched aboard an Ariane 44L vehicle. 
The Intelsat 905 launch is the fifth in a nine-satellite campaign to replace
and significantly add to existing capacity by the end of 2003.  The 905
satellite will be deployed at 335.5ºE and will offer capacity for telephony,
corporate networks, Internet, video and hybrid space/terrestrial solutions
to customers on its 72 C-band and 22 Ku-band transponders (measured in
36 MHz equivalent units).  The satellite will provide high power Ku-band
spot beam coverage for Western Europe and much of North America and
additional C-band capacity to customers in Europe, the Middle East, Af-
rica, North America and South America.
Contact: Jodi Evans, email: jodi.evans@intelsat.com,
www.intelsat.com

New Skies and BT Broadcast Services sign
agreement to launch new West African DTH
television service for
Media Overseas
New Skies Satellites N.V. (AEX,
NYSE: NSK), the global satellite com-
munications company, has announced
on the 7 June that its NSS-7 Atlantic
Ocean region satellite entered into com-
mercial service on May 30.  This mile-
stone was capped by a multi-year
agreement with BT Broadcast Serv-
ices, one of the world’s leading broad-
cast solutions providers, to launch a new African direct-to-home (DTH)
television service for Media Overseas, a unit of Vivendi Universal’s group.

Under the terms of the agreement, New Skies and BT will deliver a fully
integrated, end-to-end service, using BT’s owned and operated Pont de
Sevres Teleport in Paris and New Skies’ high-powered NSS-7 Ku-band
capacity.  BT will uplink Media Overseas’ digital programming packages
in Paris to a full transponder on NSS-7’s Ku-band Africa spot beam for
direct broadcast to consumer households throughout Cameroon, Côte
d’Ivoire and Senegal.
Contact: Jeff Bothwell, jbothwell@newskies.com
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The Wildlife filming trends
Wildlife doccies in SA
By Andrew Worsdale
The three most successful wildlife documentary companies in South Africa are Talking Pictures, OracleTV, and Londolozi Productions while the
largest distributor of wildlife product is G-TV.

Pic: C Coid

Talking Pictures was founded in 1989 by Garth Lucas and Ann
Strimling. With a stock footage library of over 40000 entries and an
investment of specialised equipment ranging from 4 wheel drive vehi-
cles to adapted lenses and camera equipment they are the country’s
most award-wimning wildlife documentary moviemakers. In addition
to 156 episodes of the award winning and internationally released
series Nature on Track and 100 episodes of local environmental maga-
zine programming they have produced a further 13 X I Hour series for
Discovery and 13 documentary specials for the international market.
The company also pioneered live wildlife television broadcasting by
producing, (off a boat and underwater), 4 hours of live programming
per day from Plettenberg Bay on the Eastern seaboard of South Africa
known for its whales and abundance of sea life. This was satellited to
London for instant viewing.  Lucas recalls how Ann and he set up the
company, “I was a Grip on commercials and feature films and Ann
was a commercials producer and we both got sick of that side of the
industry. We made up our minds to specialise in Wildlife (before it
was seriously trendy). After pounding the streets for a year we fi-
nally got the finance for our first doccy which took two years to
produce. With this in our paws we naively set off to MIP in Cannes
and thought it would be a cinch. Getting there the cheap way was the
first obstacle, but we thought ‘wildlife in Africa’ how can we fail.
With no meetings arranged we found it slightly more difficult and our
first sale to Yugoslavia was a bit of a victory (They never paid us as
they proceeded into a civil war). We finally gate crashed a Discovery
party and convinced the chief buyer to look at our program the next
day which in order to get rid of us he did and subsequently bought. (In
those days Discovery was only in the US and not an easy market to
crack)” .

Lucas says that creatively their most successful production (from
an award and acclaim point of view) was Kaokoveld How Can I tell
You filmed by Mike Buckley (Of commercial Fame) with Cat Stevens
classic How can I tell you as the theme. This won international ac-
claim and came second to a David Attenborough film about Lions at
the Belgium Wildlife Film Festival.  Financially their story on the
continuation of George Adamson’s lions Born To Be Free was the
most successful with the USA in addition to others buying it. “On a
personal level our series Nature On Track was very successful de-
spite the limited budgets we were working with,” he says, “As we did
not have the resources to spend endless time filming (As is consistent
with wildlife films) we had to focus on creativity to sell the series.
Despite our limited resources we averaged under a week per episode
and it was sold successfully internationally and viewed in more than
100 territories worldwide.” He says that their most challenging series
is one they are currently completing on animal babies. They focused
on 25 species highlighting everything from actual birth, protection,
first meal, first steps to finding a mate. At present Lucas and Strimling
are working mainly for Discovery, The Animal Planet and on spec.

“Wildlife movies are not as profitable as everyone likes to think but
like everything else if you work hard watch the budget and have a
steady stream of work one can make a living. The important think is
to always try and withhold some sort of on-going back end rights to
your programs. Stock footage is also an important source of revenue
for the market,” says Lucas.  Contact:  garth@talkingpics.com

Londolozi Productions which is headed up by Oloff Bergh has
produced 52 hours of documentary programming for international
broadcasts since its inception in 1983, most of which have won inter-
national and local awards. One of Londolozi Productions’ earlier pro-
ductions - The Silent Hunter - was widely acclaimed for shifting the
paradigm of wildlife filmmaking by placing the filmmaker in front of
the camera, a trend which has now become commonplace. Bergh says,
“We have always strived to not only entertain through our program-
ming but also to convey a conservation related message in each pro-
duction. We believe that most of these messages have contributed in
some way to a greater global consciousness. We have sold our pro-
gramming to the major broadcasters and channels internationally as
well as in the vast array of smaller territories world-wide. First and
foremost, wildlife documentaries need to have more of a focus than
ever on being entertaining. Too many producers fall into the routine of
producing programme after programme according to the same tem-
plate and hence, sacrifice creativity and entertainment value. This
contributed to the rapid decline in the industry as viewers quickly
moved to formats which were perceived as more exciting, such as
reality programming etc. There is also a clear trend now showing
humans and animals in close contact as opposed to the historical style
of producing wildlife programming without any human interaction.”
Contact: oloff@londolozi.com

Oracle Television Productions is based in Pretoria and was
founded by Phillip Hattingh and Pierre van Heerden, who’ve been
involved in film and television production since 1973. The company’s
third partner , David Allen, works out of the US and UK as well as
South Africa. He moved into documentary production ten years ago,
following a 25 year career as an Emmy Award winning news producer
for ABC. Amongst the awards they’ve won are The Theodore
Roosevelt award in Chicago, the Golden Camera award in Los Ange-
les and a merit award at the South African Environmental Film Festi-
val for the documentary “Place of the Elephant”.

They conceptualised ESPU (Endangered Species Protection Unit),
a 13 x half hour series for Discovery’s Animal Planet in the U.S. and
regularly contribute to Discovery / WTN’s Flightline series and WTN
/ Beyond’s Animal X and Animal Tracks series. In 1998 they pro-
duced the African segments for 20th Century Fox’s World GonePaul Brehem, Wild Africa, BBC NHU
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Changes in the filming of Wildlife in Kenya
By Ogova Ondego

Kenya’s endowment with wildlife, pleasant climate, beautiful scen-
ery, and a wide range of water sports activities makes it a natural
tourist destination. Indeed tourism is the third largest foreign
exchange earner for this East African nation.

Kenya: Investors’ Guide 2001, a publication of the ministry of
trade, says enormous opportunities exist for investment in film pro-
duction, recreation and entertainment facilities in conference, cultural,
cruise ship, aviation and tour and travel tourism.

But no one can tell how big-in terms of US dollars- the Kenya
wildlife film market is.

While no local is producing any wildlife film, foreign producers
hardly ever reveal their budgets; local companies doing logistics for
them usually quote the costs of filming licenses and work permits,
special passes, temporary importation of equipment, and accommo-
dation and transport which can hardly be representative of the mar-
ket. Productions are in multi-million dollars and local car hire and
safari companies, lodges and camps, air charter companies, internal
airlines, drivers, medical insurance outfits, and hotels and
restaurants benefit substantially. For accurate statistics, however, one
must include international air fares, excess baggage, crew hire, equip-
ment hire, insurance, purchase of film or tape stock, editing, post
production, music, scripting, and narration to the local costs.

Jean Hartley, whose Viewfinders Ltd specialises in logistics for
foreign producers in Kenya and Tanzania, says it is hard to predict
the trend of wildlife films at the moment “as the industry has been
undergoing huge changes in the last year or so.”

At the time of filing this report, a crew of 46 people are currently
(since August 20) in the world famous Maasai Mara Game Park
shooting the fourth of the popular BBC Big Cat Diary series. The
airing of the series-whose production schedule was to end in Novem-
ber- will begin on October 20 long before the filming is completed.
Consequently, the crew is editing under a tent in the Mara as the
shooting continues.

Ms Hartley says other BBC people are in the field trying to get
specific sequences for the big BBC series on Mammals (Sir David
Attenborough) which will start airing in October also. A new 3-part
series on Reptiles is being made too. Hartley adds that work will
commence on another big series called Planet Earth, which will be an
updated Life on Earth, later in the year.

But things are hardly rosy for this film genre. Hartley, who set up
her business to cater mainly for the wildlife films, says things are
changing rapidly.

“While the BBC Natural History Unit are still getting commis-
sions,” she says, “the demise of Survival and Partridge Films has
taken a large chunk of ‘blue-chip’ wildlife films off the TV screens.”
Both Survival and Partridge Films were taken over by Granada Me-
dia who have done little to continue the tradition of first-rate wildlife
films, and instead have concentrated on non-wildlife documentaries. To
illustrate the change, Hartley gives The First Eve, filmed in Kenya,

Wild documentary pilot. Novem-
ber 2000 saw the launch in Paris
of The African Game a six part
television documentary series, a
co -production between Oracle
Television Productions, CIC and
IGF in France. The series was
produced over an eight year pe-
riod and highlights active manage-
ment and sustainable utilisation of
wildlife as a tool for maintaining
bio diversity and aiding poverty
relief. The series is being distrib-
uted internationally and has been
chosen by SABC 3 for it’s Sun-
day prime wildlife slot during the

run up to the World Summit on Sustainable Development 2002.  Their
most recent project, Flight to Freedom” is a half hour documentary
co production with the National Geographic Channel. Filmed during
September 2001, it documents the aerial translocation of 16 elephants,
as well as Zebra, Wildebeest, Ostrich and Giraffe, from Botswana to
the Kissama Park in Angola. Over a period of a week our daily satel-
lite feeds to National Geographic Today, APTN (Associated Press
Television News) and Kabel 1 in Germany reached an audience in
excess of 150 million viewers.  For 2003, Oracle holds the worldwide
video rights to Operation Noah’s Ark, the largest translocation of
African Wildlife in history. One hundred and fifty elephants along
with another 150 antelope, giraffe and other species will be captured in
Southern Africa, transported by sea in a modern day “Noah’s Ark” to
Angola and released into the Kissama National Park. In addition to a
major documentary production, Oracle will again make daily satellite
news feeds of the Operation to broadcasters world wid. Contact:
phil@oracletvproductions.co.za

GTV was founded in 1987 and in 13 years, the group has become
the leading independent video and audio distributor in South Africa.
Companies represented by GTV include BBC Worldwide, Dorling
Kindersley, FJE, ABC, Carlton, Goodtimes, Paramount and MGM.
They distribute to specialist video retailers, book chains, supermar-
kets and Hypermarkets, Video rental chains and stores, Direct Mar-
keters such as Reader’s Digest and Leisure Books, Schools, Universi-
ties, business and industry, and Government Departments. Johnnic
acquired GTV in May 2001, and GTV is now a Division of Nu Metro
Filmed Entertainment (Pty) Ltd.  Jane Raggett of G-TV says that the
company’s most popular title is The Big Five - which is available on
both DVD and VHS. “The local wildlife titles do very well for the
tourist market, although we also receive wildlife from the BBC. Pro-
motion of wildlife films is unfortunately a little limited. We tend to do
“genre / series” promotions, and try to get as much exposure in vari-
ous media publications as possible. We have just re-released a batch
of local Wildlife titles for the Earth Summit - on a “Take Africa Home”
promotion.” Their catalogue lists well over 100 wildlife films available for
distribution. Which makes them the leaders in their field.  The company
usually works on a straight buyout or royalty deal with producers.
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Source: Fuldon

The Lost Elephants of Timbuktu, Tigress Productions
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WildScreen 2002
Panda Award Finalists: New Ideas, New Dimensions
A remarkably varied range of over 350 wildlife
films were entered for The Festival of Moving
Images from the natural World, Wildscreen 2002,
and from these, 43 have been nominated for 15
Panda Awards (including up to three Production
Craft Awards). Six large format films have also
been shortlisted by a specialist panel.  From
swamp tigers to dung beetles, from sharks to
terns, without exception the wildlife films illus-
trate the fragile co-existence of animals and their
habitat and in some films, their relationship with
humans.

An international panel of judges evaluated the
creative and technical excellence of every film
entry.  The judges’ criteria for choosing films
included strong directorship and outstanding
camerawork working together to draw the audi-
ence into the unfolding story.  The judges, com-
prising of natural history film producers and directors from Australia, France, Ger-
many, India, Japan, UK and USA, used their individual expertise and cultural expec-
tations to study films from more than 30 countries as diverse as Austria, China,
Latvia, Norway and Zimbabwe.

Of particular interest to the judges was the number of entries from ‘Newcomers’
entering films at the Festival for the first time.  These include In Quest of the Frogmouth
Nest (country of origin, India) about one of the rarest and most extraordinary birds in
the tropical forests of southern India and Living on their Teeth (Wales, UK) which
follows Welsh mountain ponies.

Innovative techniques are evident in a considerable number of films.  Some produc-
tions have used various combinations of infra-red, thermal imaging, satellite imagery
and macro to capture ever-better images of wildlife and its habitat for example My
Life as an Ant (Japan) and Blue Planet (UK).

Conservation and environmental issues inevitably run throughout the vast major-
ity of entries, some showing highly endangered animals and others the fight for
survival in austere habitats such as Wild Asia, At the Edge (New Zealand and Japan)
and Great North (large format, USA).  Controversial and thought provoking, Return
to Eden (Australia) studies the counter attack launched against feral creatures on
behalf of native Australian animals while Ape Hunter (UK) asks whether the devel-
oped world should bear some of responsibilities itself for the bushmeat disaster in
Central Africa. Films should engage the audience stated the judging panel and some
filmmakers used humour to achieve this, particularly when the subject of the film is
potentially unimpressive.  Promoting the dung beetle to 007 status in a James Bond
parody called Operation Thunderball (Wildlife on One, UK) allowed the beetle’s
character to develop and show its talents.  In another film Stranger in the Woods (US)
two snow drifts introduce children to their forest friends.

Wildscreen 2002 winners will be selected just prior to Festival Week 13-18 Octo-
ber 2002 in Bristol, UK by a different panel, the Festival Jury, chaired by Jeremy
Gibson.  The WWF Golden Panda for the best entry overall will also be chosen at this
stage as will the ‘Interactive’ Award.  The Delegate’s Choice will be made during the
Festival itself and announced on the final evening on Friday 18 October.
Contact: Jan Lyons, email: janlyons@supanet.com,
www.wildscreen.org.uk

Oman and Australia last year and aired on Discov-
ery channel, as an example.

Many of the smaller independent production
companies such as Ammonite, Zebra Films, Scorer
Associates, Free Spirit Films, Tigress, and Green
Umbrella, says Hartley, are struggling.
”It seems that the commissioning editors are look-
ing for something new, something different, and no
longer want the traditional wildlife film,” she says,
adding that such editors say their audiences prefer
to watch crocodile hunters and reptile wranglers.

Hartley, however, argues that shrinking budgets
may be partly to blame for this negative develop-
ment. It is becoming rare for a 50 minute, 16mm
wildlife film with a budget of, say US$400,000
and over, to be made over several months with a
crew of four or five people. 

Digital technology is making it easy for small
budget documentaries. It is increasingly becoming
more common for two people to arrive in Kenya
with mini DV cameras and make a one-hour film in
five days on a budget of perhaps US$3,000. But
this works against the quality of the
films created.

“More and more people are looking to technol-
ogy to make filmmaking cheaper. Why use a
US$90,000 Arri film camera when you can get
acceptable (?) digital footage on a US$3,000 DV
cam?” Hartley poses.

But just as budgets and technology are chang-
ing, so is the market. “With so many satellite chan-
nels running 24 hours a day, companies such as
Discovery and National Geographic can repeat
programmes over and over at virtually no cost. 
Because there are so many channels, audiences are
being split and so broadcasters say they can’t get
audiences of millions any more. And if there are no
longer audiences of millions, then (they say) why
spend thousands of dollars making a film that will
not draw huge amounts of viewers?” Hartley says
almost resignedly. Perhaps nothing illustrates this
sad scenario more than the plight of leading film-
makers Mark Deeble and Victoria Stone who have
over the past year been trying to raise funds for
their next project without success. They may have
won countless awards for their superb wildlife
films over the years and their film,  Mzima, Haunt
of the River Horse (shot in Tsavo National Park in
Kenya over 2 years) may be in the finals for this
year’s Wildscreen festival to be held in October
but that does not convince funders to give them
money. And Mzima has won more than 20 major
international awards!

Ms Hartley says, “Everyone knows them, eve-
ryone knows that whatever film they make next
will be better than all their previous films, every-
one knows that their next film will scoop even
more major awards, and yet no one will fund them.
This is the sad state of affairs in wildlife film mak-
ing at the moment.”

The wildlife films sector may be an important
area, but most local filmmakers have neglected it.
They are only interested in Hollywood type pro-
ductions from which many local crews can be em-
ployed.  Granted, only a handful of grips, sparks,
camera assistants, or make up specialists are ever

used by wildlife films in Kenya. But not many Kenyan cameramen are interested in living
in a tent with wild animals roaming freely around them for weeks on end! The future of
Kenya wildlife films depends on the international wildlife film industry, Hartley says. 
“For as long as we have the wildlife, and as long as there are still some discerning
audiences who want to watch animals behaving naturally in scenic surroundings,  we
hope it will continue. I would like to see more local wildlife productions (even if it is a
small team with a DVcam), but really we are all very naive here about the marketing
aspect and it is a tough old world out there,” she says.”We have the camera and editing
talent but no money to put into such productions.”
Contact: Jean Hartley, email: viewfinders@africaonline.co.ke

Lama - R Klevansky, Andes to
Amazon, BBC NHU
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Riding the rap on Behind the Badge
By Athos Kyriakides
Eight years ago Executive Producer Shane Mohabier set out to create a South African cop show that would rival the best America and Europe
had to offer. Cut to the present and Mohabier has realized that dream, but it has come with heavy financial and emotional consequences. The
result is Behind The Badge, a 13-part series that takes a hard-hitting look into the lives of the men and women working for the South African
Police Service and the dangerous, sometimes-deadly cases that they are asked to deal with on a daily basis.
 The development of Behind The Badge, from its early beginnings
right through to production, could serve as a case study for the treach-
erous television production arena that local filmmakers are entering
into. It’s not an uplifting tale to tell, but it does reveal flaws in the
economic structure that the industry appears to be rooted to.

The SABC jumped on board and commissioned the series early on
in its development cycle, seeing the potential to open up a discourse
around the country’s escalating crime rate. Mohabier and writer Pro-
fessor Zakes Mda set out to write the series scouring actual police
case records to lend the show an edge of authenticity. But Mohabier
saw his efforts to shepherd Badge into production thwarted by sev-
eral SABC management restructuring exercises. The different regimes
that took over at the SABC treated the project like an unwanted
orphan. Eventually, with yet another corporate shake-up, the SABC
approved a minimal budget for the show back in 1999. Mohabier
aimed to raise additional funding from the private sector to bridge the
budgetary shortfall. This approval granted by the SABC was to his
dismay, withdrawn. He was soon to learn the arcane and somewhat
devious intricacies that are attached to doing any kind of deal with
airtime sponsorship - the vigilante custodian of sponsorship and ad-
vertising time at the SABC. It was later made clear to Mohabier in no
uncertain terms that all income derived from his efforts to raise spon-
sorship from corporate or commercial sources (willing to attach them-
selves to a program concerning the fight against crime) would not go
toward making up the budgetary shortfall, and instead would go di-
rectly into the SABC’s coffers. This changing of the goal posts by the
SABC forced Mohabier to seek funding from NGO (Non Govern-
mental Organizations) sources. After having sent out in excess of 60
proposals Mohabier got the message, “We were unable to raise any
money from the NGO circuit because it is a notoriously incestuous
circle that doesn’t welcome outsiders and works through a system of
brokers”.

At the beginning of this year Mohabier was given an ultimatum by
the SABC, either make the show at the approved cut-price budget or
don’t make it at all. He chose the former, and went headfirst into
production not knowing how he was going to make up the deficit.

To the surprise of many industry pundits Mohabier was able to
lure celebrated feature filmmakers, including Ramadan Suleiman
(Fools), Brian Tilley (The Line) and Ken Kaplan (Pure Blood) into
the realm of television. ”They have infused the medium with an im-
pressive cinematic vision and style, seldom seen on South African
television”, declares Mohabier. They were joined by the cream of
South Africa’s acting talent including such name stars as Pamela
Nomvete (Generations), Jerry Mofokeng (Mr. Bones), Yvonne Van
Den Berg (Promised Land) and Ian Roberts (Malunde). Despite the

Ian Roberts

Shane mohabier, Ken Kaplan and John Stodel

shoestring budget the cast and crew
improvised shooting in several cin-
ematic landscapes around South
Africa, using an unprecedented
multi-lingual dialogue approach.
“Team Badge which includes the
cream of South Africa’s technical
and artistic talent, can certainly be
proud of their achievement which
instills the show with a dramatic
tension and visual bravado that
evokes William Friedkin’s The
French Connection”, commented
Producer of Badge John Stodel.

“Behind The Badge uses the HBO (Home Box Office) approach in
using strong cinematic techniques to appeal to both the film going and
television viewing public. It was deliberately designed by virtue of its
narrative and casting to stretch over all preconceived ideas of
demographics and therefore attract a diverse and cross-over audi-
ence”, noted genre director Ken Kaplan who directed the last 5 epi-
sodes of Badge.

The show was shot entirely on digital video, which afforded the
filmmakers more space to experiment. Ramadan Suleiman reflected,
“The camera never stops moving when you’re dealing with emotion,
and so the effective use of the ‘mise en scene’, particularly in the
digital domain, afforded me the possibility to experiment on a totally
different level. Perhaps the digital revolution is the answer to the
argument used by local filmmakers that the lack of money inhibits
their creativity. My answer is that it is perhaps the lack of creativity
that inhibits us in going forward”.

On the eve of the show’s broadcast (25th of July) a huge backlash
followed from suppliers and actors who hadn’t received final pay-
ment. There was even word that these organizations would order an
interdict to stop the show from being flighted. Now, few weeks later,
the controversy continues unabated. The SABC claim that they have
fulfilled their obligations, citing the contract they signed back in 1999.
Behind The Badge meanwhile has attracted big audience ratings in its
Thursday night slot on SABC 1. The whole debacle begs a few perti-
nent questions about television production and broadcasting in South
Africa. How can local filmmakers hope to make quality entertainment
on the meager budgets offered by the SABC? Why are co-productions
between local broadcasters and
production companies not en-
couraged? Is there a vested in-
terest by certain individuals
within the SABC to work with
certain production companies?

Mohabier looks set to lose it
all with creditors baying for
blood. Was he wrong to go for-
ward with the show, knowing full
well that he had a budget short-
fall? Is the SABC to blame for
not reaching some form of com-
promise to alleviate the debt
given the show’s success with
audiences? You decide.

Ian and Jerry in action
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The African Story
Major pan African motion picture filming on location throughout Africa
By Andrew Worsdale

A unique pan-African film is into its third week of shooting on the
outskirts of Johannesburg. With the working title of The African
Story it is an action thriller set in a hypothetical African country and
is centred around journalist hero Michael Power a character who first
leapt to fame in a television ad campaign for Guinness in East, Central
and West Africa. Having proved immensely popular in a series of
five-minute commercials that had stories ranging form a hijacked plane
with a soccer idol on board to Power being a one-man rescue machine
when a hospital burns down, the Power character has become the
brewer’s brand icon throughout the continent and so they have now
branched out and are making a two million pound feature film which is
being fully financed by the company. Executive Producer Celia
Couchman, who was previously Marketing Director for Guinness
Africa and was responsible for introducing Power as an icon to the
continent, says, “We wanted to produce something that really shows
African talent. That what can be done here is world class. When we
originally came up with the campaign we wanted something that would
work across the continent and give us the opportunity to break barri-
ers. You find such tremendous diversity in Africa with religion, lan-
guage and culture and the Power character could cross all these. And
because he is a journalist he can be respected because journalists are
widely acknowledged across Africa as telling the truth. It also enables
him to come across many different stories and scenarios. With the
feature film, however, we first of all had to make sure we had a very
strong story and that it wouldn’t just be an advertorial; it has all the
integrity of a feature film. I believe we’re creating a world first. Guin-
ness does have product placement in the picture but that is all, we’ve
deliberately kept the branding down. We told them they can’t look at
this as one long ad - it has to be a proper movie. You must remember
that Guinness has been in Africa for150 years and is a stakeholder in
the continent and with this they’ve really embraced the chance to give
the African film industry a boost.”

 The story which was penned by Nigerian/British screenwriter
Tunde Babalola (who has had a lot of experience on British TV series
such as The Bill) begins in an Eastern European country where Power
and his photographer are reporting on the battlefront alongside Ed, an
American journalist. When events get out of control Power comes to
the rescue winning an award for his bravery. Power decides to return
to Africa to work on a new story around environmental issues and
while there gets embroiled in a plan to derail the government’s philan-
thropic plans by unscrupulous political gangsters. After much dou-
ble-crossing and covert manipulation of the media by the conspira-
tors Power wins the day with the help of Ed, his journalistic buddy.

 Jason Xenopolous whose debut feature Promised Land will pre-
miere at the Toronto International Film Festival in September and of
which the local industry is abuzz with accolades directs the film.
Xenopolous says he sees The African Story as more of a thriller than
an action movie, “It’s less Mission Impossible II and more like Mara-

thon Man, The Parallax View and Three Days of the Condor, in fact
I’ve used the 1970s conspiracy thriller genre as a major inspiration for
the movie. In the way I’m shooting it I’m avoiding conventional ways
of covering a scene and am always trying to explore the emotional
subtext of a scene. The camera is in on the conspiracy, we feel as if the
protagonist is always being watched and we’re using a lot of mirrors
and reflections to plug into the whole paranoid feel. It’s basically a
first world thriller meeting up with the concept of ‘African-chic’. As
for Guinness I’m sure they are more than satisfied that Michael Power
is enough of a brand icon for them, sure there’s product placement but
no more than BMW in a Bond flick and certainly far less than Fedex
in Castaway.”

 Accomplished British producer/director Bob Mahoney is produc-
ing the film through South African production company Moonlight-
ing, one of the region’s leading facilitators of features (Ali , Hoofbeats
and more than 500 commercials) which in itself is headed up by Philip
Key, and is very excited about the project. “It’s great to do an African
film where it’s not just a backdrop to an important story and this is
just that. It’s an inspirational and aspirational story. It’s a Western
movie with and by Africans. It deals with issues like the environment,
journalistic integrity and how governments can be manipulated by
outside forces but everything is done in a populist way, it’s an af-
firmative entertainment,” he says.

 The film has taken two years to get into production. Couchman
met Mahoney at a Children’s Film Foundation gathering in London
and a while later she contacted him in L.A asking him to help trans-
form “Michael Power” from the 5 minute commercials into a charac-
ter that could drive a feature. After coming up with a strong storyline
and working with writer Babalola they set up trying to find a director.
Other helmers who had at different times been attached to the project
include Peter McDonald (The Young Indiana Jones), Oliver Schmitz
(Hijack Stories), Darrell Roodt (Sarafina) and even Haitian Raoul
Peck (Lumumba). Scheduling problems, revolving around the weather
conditions and the upcoming Johannesburg World Summit eventually
led to Xenopolous being signed on, and by all accounts he’s doing a
fervently good job. Because the film is using actors from South Af-
rica, Kenya, Ghana, Nigeria and Cameroon as well as shooting in all
those countries logistics have been painstaking.

 Photographed by Michael Brierly, edited by Ronelle Loots and de-
signed by Billy Kean the film promises a very sophisticated feel. “I think
it’s actually highbrow commercial fare,” says Xenopolous, “With the
style we’re going for quite a superstylish look. As far as the colours are
concerned we’re playing with an Almodovar type of style - very strong
colours and textures. A controlled fashionable style.”  With a cinema
audience of at least 100 million people on the continent Mahoney is
convinced that they are onto something big as Africa gets its first action
hero in a full length big screen thriller. The only mystery that remains is
who is or who plays Michael Power. Well Michael Power is an enigmatic
journalist and African action man; and who plays him - well that’s simple
enough Michael Power IS Michael Power and further than that no one is
willing to reveal, no matter how much Guinness you ply them with.
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Sandmother
The first South African/Canadian/UK co-production
By Andrew Worsdale

Focus Film producer Malcolm Kohll

 The gothic sci-fi horror feature film Sandmother that has just wrapped shooting
in Namibia is unique in that it’s the first South African/Canadian/UK co-produc-
tion (Focus Films - UK; Persistence Pictures - Canada and Imaginarium -SA) and
is the first international co-production made with the support of South Africa’s
Industrial Development Corporation. The balance of the US$6 million budget
came from Los Angeles distributor First Look Media plus the tax incentives from
various territories. The film is being shoot in South Africa, actually mostly Na-
mibia, post-producing in the UK and doing all of their CGI out of Vancouver. The
lead actor Scott Bairstow (Party of Five, Lonesome Dove) is Canadian as are the
Editor and Cinematographer. Lead actress Rachel Shelley (Lagaan, Photograph-
ing Fairies) is from the UK as are the movie’s line producer, production account-
ant, creature designer and of course Focus Film producers Malcolm Kohll and
David Pupkewitz as well as Paul Heard and Mike Pickering of M People whom
they will be drawing on for the score. The balance of the talent/production per-
sonnel is from South Africa and includes local actors Warrick Grier, Adrienne
Pierce, Paddy Lister and Patrick Shai among others.

 The film, described as “Alien” in Africa as the desert becomes a lunar land-
scape was written by Gordon Render, an expat South African cameraman living in
London and is directed by Jason Wulfsohn who is best known for his award-
winning anti-Semitic short film Covenant. The story involves a scientist who
designs ‘on-line’ life support systems; removing the need for people to risk their
lives in parts of the world that are too cold, hot, dry, deep, or high to support
humans. On a research and development mission he finds himself on-site in the
Namibian diamond fields where three prospectors go mysteriously missing and he
and his cohorts discover a massacre - all of the missing persons are stripped of
their flesh and they soon realise that there’s some infernal monster about to eat
anything around including the wiring in the fuel tanker they’ve been using as
transport.

 South African born producer Kohll, who was also responsible for Manie Van
Rensburg’s Robbie Leibrandt TV film The Fourth Reich in the 1980s, says,
“When we initially looked at doing this project in South Africa we discovered that
there were no treaties between SA and the UK. However, we have done a number
of co-productions with Canada and they have a co-production deal with South
Africa and so we created a tri-partite co-production between our three territories
so we could avail ourselves of the various fiscal incentives under the co-produc-
tion treaties. When we started to investigate with the various regulatory authori-
ties, we learned that there was no impediment in theory in structuring a deal this
way as long as we complied with the various spend/talent obligations stipulated
by the respective authorities. Namibia as a sovereign territory does not qualify
under the treaty, although we are allowed a certain small percentage of location
shooting without disqualifying our South African production quota.”

 The acrobatics required in making this a SA/UK/Canadian co-production were
semi-tortuous but Kohll’s Focus Films have good credibility both in the UK and
Canada. Focus Films made The 51st State which had Samuel L. Jackson as a
yankee cop stuck in Liverpool which was backed by Canada’s Alliance Atlantis as
was their 1999 production Secret Society  a co-production with the Isle of Man
and Germany, most recently Focus finished the US$4m movie The Book of Eve,
based on the best seller by Constance Bereesford-Howe about a woman’s journey
towards self-discovery starring Claire Bloom and Susannah York which was a
UK/Canadian co-production involving Telefilm Canada.

 “I don’t know why a SA/UK treaty is taking so long to put into place, but if
implemented it would offer a major boost to UK productions looking to locate
here, creating a bridge between the international community and the local South
African industry,” says Kohll,”This will be mutually beneficial and will help
develop the SA production sector and transform it from being primarily a service-
based industry into one which originates material for the international market.
There is talk of a co-production treaty with Ireland, but the obvious partner
because of language and historical links is the UK.”

 As for Kohll’s thoughts about the state of the South African feature industry
and how it could improve, he says, “There are two things that are needed - fiscal

incentives and concentration on script development. From
a production point of view the SA industry is sophisti-
cated and can deliver a number of world class crews. In
my opinion, the biggest thing holding back development
is the lack of original material emanating from SA which
has international appeal. Also, one must bear in mind that
producers are a fairly hard-headed lot, there must be in-
centives for them to schlep halfway around the world to
come and work in SA. There are low-cost production
facilities in Europe, in the old Eastern Block countries
plus countries like India which have very strong domestic
industries, so if we’re to attract production here it’s sim-
ply not good enough to simply say, ‘It’s so beautiful,
we’ve got great beaches etc, etc.’ That works fine for the
advertising industry world but doesn’t really cut it in the
world of features.”

 Focus Films has two other films slated to start pro-
duction in South Africa within the next 12 months. They
are the $15m epic Barry which has been written by Kohll
and Juliette Towhidi about James Barry, the female doc-
tor who disguised herself as a man and Triomf, an adapta-
tion of Marlene van Niekerk’s award-winning novel budg-
eted  at US$3.5m which is to be directed by Michael
Raeburn who has penned the screenplay and will star
Richard E.Grant and Brenda Fricker. 
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South African Finance Group & Little Bird in Flight
By Andrew Worsdale
 South African financial services company
Coronation Capital and Irish production
company Little Bird, signed an agreement
this week to produce a feature documen-
tary on the legendary 1950s music of
Sophiatown which will be produced by Lit-
tle Bird’s James Mitchell and directed by
Pascale Lamche.  The partners have ap-
proached South Africa’s Industrial Devel-
opment Corporation (IDC) for financial
support. The funding, which was structured
by Coronation, comes from pre-sales to
UK, French and Danish broadcasters and is
budgeted at  R6 million (US$580,000), half
of which will be spent in South Africa. Lit-
t le Bird wi l l  contr ibute R750 000
(US$72,463)  of this, while the IDC will
also contribute a portion. The Sophiatown
documentary has already been sold to the
BBC and to French and Danish broadcast-
ers France 2 and TV2, respectively. Nego-
tiations are under way with German and
Scandinavia broadcasters.  Coronation Hold-
ings is a diversified financial services com-
pany encompassing a range of businesses
within the financial services arena. The
company is listed on the JSE and is included
in the top 40 companies in South Africa.
Barely seven years old it has captured 10%
of South Africa’s discretionary savings
market with R39 billion (US$3.5 billion)
under its management and 80% of their
funds outperforming their chosen bench-
marks. Coronation Capital’s film interest
would have two components, offshore and
local, said Rob Lowdon, a director at Coro-
nation Capital. He says that offshore, Coro-
nation was looking to establish a joint ven-
ture with Little Bird to set up a financial
services company that would structure and
raise finance for international film produc-
ers. Coronation and Little Bird, collaborated
previously on the Werner Herzog feature
Invincible, starring Tim Roth. Little Bird
has set up a South African operation and
through a development fund will finance
productions filmed locally for international
distribution. The collaboration was inevi-
table as Coronation already have an offshore
presence in Dublin, where Little Bird is
based.

 “We are trying to attract foreign televi-
sion productions to South Africa because
production costs are so cheap relative to
international production costs, ’  said
Lowdon.

“The connection with Little Bird came
about about 4 years ago when my partner,
Stephen Gorman, and I were in Dublin to
determine what structured finance business
opportunit ies were avai lable. Paul
McGowan, a partner at KPMG, introduced
us to James Mitchell at Little Bird. The

Film interests of Coronation are not driven
out of Fund Managers but out of Corona-
tion Capital’s structured finance programme.
There are a number of reasons for Little
Bird:  they are superb operators that know
the industry and have been around; we
needed a party that was prepared to work
with us, their reputation and credibility in
the market is superb and we know they’re
always going to be around. Above all else
we work very well together and we have
some deals under the belt.”  

Coronation has been structuring and in-
vesting in films on a very modest basis over
the last 5 years and is one of the few finan-
cial services companies in South Africa will-
ing to go into a risky area which burnt so
many operators during the tax-boom of the
1980s. “Tax always comes into the equa-
tion when investing in film,” says Lowdon,
“Equity capital for any project in SA is
always a scarce resource and when it comes
to film it is even more so the case. The IDC
has created a new division focusing on me-
dia, which is welcome and have indeed in-
vested in 2 or 3 films to date. We have been
working on developing an investor base to
invest in films in SA and we therefore have
a very good relationship with the team at
the IDC. We are currently working on pro-
posals to attract capital to film projects in
SA - this is critical.”

 Coronation has the view that film could
become a high growth sector in SA and have
positioned themselves accordingly. Coro-
nation has a 28% equity stake in the SA
based facilities company Sasani, which is
listed on the JSE. “SA should be a unique
destination for international film makers,
provided we can perform and provide the
service required. SA has some great advan-
tages, including relatively low cost base,
weather, locations, time zone, etc. SA is
already a major destination for commercials,
we hope this can happen for long-form too,”
says Lowdon. Other South African film
projects in the pipeline are The Trial of
Nelson Mandela, about the Rivonia trials,
and Valley Song, based on an Athol Fugard
play to be directed by Harry Hook.

 ‘There are extraordinary stories and lo-
cations in South Africa,’ says Little Bird’s
James Mitchell, ”But there is a lack of ex-
pertise in how to market these film prod-
ucts internationally. There are huge oppor-
tunities for European producers. Produc-
tion costs are significantly cheaper and there
is first-class infrastructure. South Africa is
one of the best kept secrets in the film in-
dustry.”

 Little Bird was established in 1982 by
James Mitchell. The company has since be-
come one of the most successful and pro-

lific film and television production compa-
nies operating in Ireland and the United
Kingdom.

 Little Bird has produced numerous feature
films including December Bride (winner of
several major awards including European Film
Award (Special Jury Prize) in 1990), A Man
of No Importance, Nothing Personal and
Into the West. The latter film, produced for
Majestic Films and Miramax, is one of the
most successful Irish films of all time. Two of
Little Bird’s recent films, All For Love (star-
ring Jean Marc Barr, Miranda Richardson and
Richard E. Grant) and Ordinary Decent Crimi-
nal, were acquired for U.S. distribution by
Miramax Films and have been sold to all ma-
jor territories.  Little Bird has also had sig-
nificant success in television, producing se-
ries such as The Irish RM (Channel Four),
The Hanging Gale (BBC) and The Writing
on the Wall (BBC/WDR), Relative Stran-
gers (RTE) starring Brenda Fricker and Lena
Stolze, and during 1995 the company com-
pleted its first documentary series, Divine
Magic for the Discovery Channel. In 1998
Little Bird delivered the documentary series
Undressed (4 x 60-minute; 1 x 90-minute) to
Channel Four, WDR and Canal Plus.  Little
Bird’s recent productions include Bridget
Jones’s Diary, Ordinary Decent Criminal, a
gangster movie starring Kevin Spacey and
Linda Fiorentino and Croupier, a feature film
produced for Channel Four Films and
Westdeutscher Rundfunk, directed by Mike
Hodges  starring Clive Owen.

Production in Namibia
with Namib Film
 Namibia became extremely busy at the be-
ginning of this year with the arrival of two
feature films, Beyond Borders and The
Young Black Stallion. During this period a
number of international commercials were
also shot here, Badedas, Halifax, JVC and
Landrover to name a few. Enquiries and
scouting for feature films, commercials,
documentaries and stills shoots have also
increased dramatically.

Namib Film has been at the forefront of
this increased awareness in Namibia, through
their marketing of Namibia as a practical
and versatile location. Namib Film has the
reputation of setting standards in produc-
tion and service. Specialising in all aspects
of production, Namib Film has secured well-
established supply lines that guarantee com-
petitive rates and high levels of service,
Namib Film also offers the facility of re-
trieving most of the 15% VAT spent in Na-
mibia.
 Contact :  guy@namibfilms.co.za,
http://www.namibfilms.co.za/
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Making a big noise on the big screen
Next time you see an advertisement on DStv or at Cinemark with the VUKA! 2002 logo, pay
attention! This is a competition – to make a public service announcement (PSA) that prom-
ises to expose some of the finest filmmaking talent South Africa has to offer – and give the
many worthy charities in this country a platform to appeal for support.
The MultiChoice VUKA! Awards offers an opportunity for filmmakers to use their unique
skills to make a difference to their community, and to showcase their talents through the free
flighting of finalist PSAs on selected DStv channels.

A PSA is a commercial produced for a registered charity, non-government organisation or worthy cause. These worthy causes need media
exposure in order to generate awareness and raise funds for social, economic or environmental issues. Over the next few months, the 2002
VUKA! promos (television promotions to be flighted and on selected DStv channels and at Ster-Kinekor cinemas) will be making their
way onto the big screen, courtesy of Cinemark.
Getting the promos from the drawing board onto the cinema circuit was no mean feat. But with the help of a number of talented young
trainees, the promos are now ready and waiting for their slice of big-screen exposure! The group of trainees was made up of finalists from
the VUKA! Awards 2001, as well as aspiring filmmakers from previously disadvantaged backgrounds, who were selected from film

schools around the country and invited to take part. The trainees were sent to Cape Town for
a three-day training course, which included assisting with the shooting of the promos.
Says 2001 finalist and trainee director Thora Matekane, a 22-year old member of Youth
Cinema Culture. I enjoyed the Cape Town training course a lot. My organisation is very
small, so we usually share the responsibilities. But it was great to get more involved in my
specific focus of directing and to learn more about my particular interest. It gave me a
chance to channel my energy in the right direction. At my organisation, we are all in need
of this kind of experience. I will definitely go back and share my knowledge with the
others.’
Another bright young star and VUKA! finalist in 2001, Nakedi Mothemane, also thoroughly
enjoyed his experience in Cape Town as a trainee assistant director. ‘I am normally a video
guy, so I really enjoyed getting a chance to work in other areas of film. I’ve also never worked
with so many people before, which was a great experience. I learned so much.’  Nakedi, who
is 23 years old, is an enthusiastic member of Wits TV School and hopes to open his own
production house one day. ‘My main focus is on documentaries and my dream is to make
documentaries within my community and tell the stories that concern us to a global audi-

ence,’ he says. Mario Pedro (20), a second-year student at City Varsity in Cape Town, majoring in
camerawork and lighting, was invited as a trainee grip on the promo shoot. He did not enter the
VUKA! Awards last year, but is keen to take part in the competition in the future. ‘I learned so
much during the three days of shooting in Cape Town. It is a great experience for people who are
interested in film and television. We’ve also recently started shooting on film at my college, so what
I’ve learned from the VUKA! promos, I’m putting into practice,’ he says.
Glen Petersen, 23, another enthusiastic trainee, has recently completed a four-month film and video
production course at the Community Video Education Trust (CVET) in Cape Town. He ‘worked’ as
a trainee spark. ‘The VUKA! training was great! It was my first real shoot and I learned so much
just by watching everyone. If I can get my script finished on time, I will definitely be entering the
VUKA! Awards 2002. If you want to get your name out there and you can deliver a good product,
then this the perfect way to do it.’

After completing her drama studies at the New Africa Theatre Association in Cape Town, trainee production assistant Liezel van
Schalkwyk worked as a freelance actress, before enrolling at the CVET in February 2002. She successfully completed a four-month film
and video production course in June. ‘I’m still trying to find a way to do both acting and filmmaking, but I’m hoping to be able to write
and direct my own short films in the future. The VUKA! training was amazing. I loved it. The best part was being on a professional shoot,
watching all the different professionals and seeing how they work, and picking up tips from them.’If all goes to plan, Liezel will be
entering her own PSA in this year’s VUKA! Awards. ‘All my ideas are linked to the theme of violence against women. I do volunteer work
for the Rape Crisis Centre and this is something I feel strongly about,’ she says.

The VUKA! promos will be screened at regular intervals, free of charge, at all major Ster-Kinekor cinemas, including Sandton City (Johan-
nesburg), Cavendish Square (Cape Town), Gateway (Durban) and Brooklyn (Pretoria). Five top entries (newcomer and professional) from
1999, 2000 and 2201 will also be flighted, thanks to Cinemark.
Says Lawrence Trent, CEO of Cinemark: ‘We have got to grow the cinema advertising business in South Africa, to give young filmmakers a
chance to develop themselves. On-screen time that is not sold provides a useful opportunity for us to exhibit new talents. From a social
responsibility point of view, it is also important to expose as many charities to the cinema-going public as possible.’  The Video Lab is in
charge of all post-production for the VUKA! promos, including online editing, sound and tape to film transfers. This is the fourth year that
The Video Lab has generously donated time, energy and expertise to the VUKA! Awards – pro bono!
Says Dave Keet, MD of The Video Lab: ‘The VUKA! Awards enables us to kill two birds with one stone. Not only is the competition a
fantastic vehicle for identifying new talent, but it is also an opportunity to support charities and worthy causes that often struggle to get
exposure. It gives filmmakers a chance to produce work they wouldn’t normally have the opportunity to produce.’

For further information about the VUKA! Awards, please contact Julie Coghlan or Nazek Roberts on (021) 448-6989/448-5481.

VUKA! Awards 2002

Peter Miller and his daughter Joanne

Jude Smith with Rabia Armstrong & Atiep
Armstrong, street children from Street
Universe

Theo, from The Ark, a shelter for
homeless people in Cape Town
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Commencement of principal photography
on new feature film “Consequence”

Principal photography on the Motion Picture Corporation of America
(MPCA) /Apollo Media GmbH & Co. / Film Afrika Worldwide fea-
ture, Consequence, has commenced in August in Cape Town. Pro-
duced by Brad Krevoy (Threesome, Retroactive, The Suburbans),
Frank Huebner, David Lancaster (Loving Jezebel, Second Skin, Bor-
derline), David Wicht (Promised Land, Mandela & De Klerk, Sec-
ond Skin) and Adam Richman, the feature is directed by Tony Hickox
(Last Run, Lost in Time, Hellraiser III) from a screenplay by Hawk
Ostby and Mark Fergus. This marks the third feature to be shot in
South Africa by MPCA / Apollo Media GmbH & Co. and Film
Afrika Worldwide this year.  The two previous features, Borderline
directed by Evelyn Purcell and starring Gina Gershon, Sean Patrick Flanery
and Michael Biehn, and Pavement directed by Darrell James Roodt and
starring Robert Patrick and Lauren Holly are currently in post-produc-
tion. Consequence is a classic thriller starring Armand Assante (The

Odyssey, Paradise Alley, Fatal Instinct, Strip-
tease), Ricky Schroder (NYPD Blue, Crimson
Tide, The Champ) and Lola Glaudini (Blow,
NYPD Blue, Groove) with Danny Keogh, Grant
Swanby and Langley Kirkwood.

Max Tyler’s (Assante) career as a hot-shot
dentist is brought to an abrupt end when a
botched operation on a supermodel leads to
his being struck from the dental council.  As
his idyllic life falls apart, Max devises a plan
to reinvent himself and start anew.  However
his cleverly conceived plan goes horribly
wrong and soon his life spirals dangerously
out of control. The action packed feature will
be shot entirely on location in and around
Cape Town and principal photography is
scheduled for completion in September.

 Contact: David Wilson, email publicity@filmafrika.com

SA crime story about to shoot with local
distribution in place
South African distributor Warner-Nu Metro Film distribution has
acquired the African rights in all media to Stander; a co-production
which started principal photography in and around Johannesburg,
Pretoria and Durban on August 26th. The film which is a co-produc-
tion between Seven Arts (UK), Grovesnor Park (Canada) and The
Imaginarium (South Africa) tells the true story of Andre Stander, a
South African cop who turned into one of the country’s most notori-
ous and violent bank robbers twenty-three years ago during the height
of apartheid. Thomas Jane, Deborah Unger and Dexter Fletcher will
star in the film which is produced by Julia Verdin and Chris Roland
and directed by Canadian Bronwyn Hughes ( Harriet the Spy, Force

Danny Keogh as Pope in Consequence

Rick Schroder

of Nature). At present negotiations are under way with more talent
which could affect the budget, but unconfirmed reports say that the
film is likely to cost more than US$15 million; one of the bigger
budgeted pictures to shoot in the country, especially with a specific
South African theme.  Producer Julia Verdin says, “It’s an interna-
tional story, everyone loves a good story about a bank robber. What’s
more this is about a great moral dilemma, what line did Stander cross
when he left the police force for a life of crime? He was an incredibly
charismatic person and so a great movie character. We’re tremen-
dously excited about the prospects of the picture.”

Nu Metro Managing Director, Mike Baard says, “Although the
events took place a long time ago, his story is incredibly riveting and
is not some kind of relic from the past. At one stage there were three
different screenplays about Stander doing the rounds in Hollywood.
South African born Shawn Slovo has doctored this script by Bima
Stagg and I can tell you the picture has local colour but also enormous
broad appeal and potential. There he was - a right-wing conservative
member of the apartheid police force who actually escaped from prison
four times. A cop who rebelled against a system he was part of and
became a famous albeit ruthless outlaw.” Nu Metro has a long-stand-
ing relationship with British based Seven Arts with films like Rules
of Engagement and Rat Race. “We have a fabulous relationship with
Susan and Peter Hoffman of Seven Arts and are really confident that
they’re attached to the picture,” said Baard. He went on to elaborate that
it was a straight acquisition deal for Nu Metro and they have paid an
undisclosed advance minimum fee for African theatrical, video, DVD and
broadcast rights but that they might well make a further equity invest-
ment at a later stage of production. Although Nu Metro invested in local
comedy Heel Against the Head in 1999 and in Leon Schuster’s Mr.
Bones, this pre-sale investment in a film that is not a ‘gross-out’ comedy
but a tensely, dramatic and often violent thriller set against an historical
South African backdrop is a first for a local distribution arm.

Anant Singh’s Videovision to build
US$4.5m film studio
Leading South African production company Videovision Entertain-
ment would build a US$4.5 million international film studio in Dur-
ban over the next 18 months, local producer Anant Singh said in
July. The studio will be one of two in the country with the facilities
necessary for international film makers. Singh, who sits on the
South African Tourism Board, said the self-funded project would
be a big boost for tourism in KwaZulu-Natal. Singh said his com-
pany was holding discussions with the eThekwini unicity (Greater
Durban) regarding possible co-operation because the city needed to
attract tourists. ‘We realised the need to be proactive in attracting
international film makers to South African film studios just like
Miami in the US,’ he said. The studio will include a sound stage,
cameras, gear and production offices for people to hire. Videovision
Entertainment, which owns 12 percent of SA listed company Kagiso
Media, has acquired over 2 000 films during the past 15 years for
local distribution. ’Mr Bones, a locally produced film which we
distribute internationally, has made US$3.1 million, making [it] the
second-highest grossing film in South Africa behind Titanic,’ he
said.  Singh asserts that the new studio will be comparable to Fox
Studios in Australia and will be a keen competitor for international
production in the Southern Hemishpere. The production company,
which has a turnover of  US$3.6 million a year, participated  in a
film congress hosted by the Durban Film Office, KwaZulu-Natal
Tourism and Kodak SA in Durban in July. The congress addressed
challenges facing the local film industry, an official from the Durban
Film Office said. Singh made his announcement about the studio as
an adroit plug 4 days before the conference which hopes to attract
filmmakers to the Kwa Zulu-Natal region as opposed to Cape Town
and Johannesburg which have traditionally been the areas where
production is focused.
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Kenya Film sector streamlined
Filmmakers in Kenya have formed an association to inject professionalism
into their work. The Kenya Film & Television Professionals Association
(KFTPA) brings together players in television, video and film production,
advertising, art, accounting, casting, catering, camera, sound, makeup and
related areas. Njeri Karago, the interim chair, says KFTPA will introduce
standardised contracts on remuneration and a code of ethics for its members
besides establishing linkages with production companies worldwide.

“KFTPA will train personnel to bring them at par with their counterparts
in leading film nations,” producer Karago says.

Tourism and Information Minister Stephen Kalonzo Musyoka, said the
government has in this year (2002-2003)’s budget lowered duty payable on
temporary importation of film equipment. He hoped this would encourage
more filmmakers to choose Kenya as their location.

The government has slapped higher taxes on imported broadcast material
in order to encourage local production and stamp out dumping, Musyoka
said at the launch of KFTPA. Consequently, officers from the film depart-
ment have been deployed to inspect TV stations in a bid to curb imported
commercials that are an embarrassment to  Kenyans and irrelevant to local
consumers. Working closely with the Kenya Film Producers Association
(KFPA), KFTPA says they are emphasising three areas: Marketing Kenya
as a prime Africa film location, training of audiovisual practitioners, and
helping increase the number of local productions.  Through screen-writing
competitions and workshops, KFTPA-which has already held workshops
on digital camera technology in shooting features- will nurture talent.

Unlike Kenya National Film Association (KNFA) and KFPA, KFTPA
will produce films. ”We realise the number of jobs here are few and far
between and so we will go for them; we will market Kenya abroad through 
international exhibitions, trade shows, location expos and a website A new
association has been formed in Kenya to inject professionalism in the coun-
try’s film industry.
Contact: njerikarago@yahoo.com.

Kenya adopts South Africa’s National Film
and Video Foundation style
The task force set up in Kenya to explore ways in which to establish a film
commission has recommended that it be fashioned alongside South Africa’s
National Film and Video Foundation (NFVF). Although the umbrella Asso-
ciation of Film Commissioners International (AFCI) only recognises film
commissions that are independent non-governmental organisations with
government recognition, the task force recommends that the Kenya govern-
ment forms the commission to avoid the hustles of looking for funds in a
cash-strapped economy. “This is the short-cut to avoiding enormous budg-
ets. We want it to be formed much like the Kenya Tourism Board [which
markets the country’s tourism potential] or The Communications Commis-
sion of  Kenya [regulator of broadcasting] which, although formed by the
government, are independent,” a member of the task force confided. The
source also said the aim of the commission will be to seek ways of strength-
ening local production instead of attracting foreigners to shoot films in
Kenya and then leave as is currently the case. “Although film commissions
are usually set up to boost production by attracting foreign investment, we
do not deem this to be crucial to Kenya as a film industry can only grow
through home-grown initiative, i.e. by focusing on and empowering local
filmmakers. “Members of the task force are drawn from the Kenya National
Film Association (KNFA), Film Production Department, Ministry of Tour-
ism and Information headquarters, and the newly formed Kenya Film &
Television Professionals Association (KFTPA).Stephen Kalonzo Musyoka,
the minister for Tourism and Information, says  when the commission is
formed it will look into ways of improving and attracting new revenue
streams for the film and filmmaking business. He says Kenya can be trans-
formed into another ‘Hollywood’ if filmmaking is encouraged. Calling for
the adoption of aggressive marketing drives to sell the  country’s tourism
potential, Musyoka says the industry is diversifying tourism packages
from the traditional ‘beach and safari’ to culture and sports. He has ap-
pealed to Kenya’s top athletes to lure investors into the country by bringing
them home regularly and showing them Kenya’s tourism potential.

Distribution

Ace Lightning Goes International
BBC Worldwide has concluded
a wide range of key international
TV sales deals for its latest pre-
teen property Ace Lightning.

Showcased at the MipTV
2002 international television
program market, Ace Light-
ning (26 x 24 mins) has been
licensed to: ABC Australia,
TVNZ New Zealand, Disney
and France 2 in France, KTV
South Africa, IVM Indonesia
and TV12 Singapore, with more
deals in major territories cur-
rently in discussion.

In addition, the series’ co-producer, Alliance Atlantis Com-
munications Inc. has secured a deal with CBC for Canadian au-
diences.  Ace Lightning will premiered on BBC & CBBC in
September 2002 and transmited in Australia, Portugal and South
Africa in early 2003.
Contact: Rachael Booth, BBC Worldwide, email:
rachael.booth@bbc.co.uk

Film Resource Unit release video
documentary
Following on from their recent success with the record break-
ing release Lumumba, the Film Resource Unit, premier dis-
tributor of African films has released six riveting documenta-
ries, each telling a part of the story of South Africa’s troubled
history:
 What Happened to Mbuyisa ? by Feizel Mamdoo; Guguletu
7 by Lindy Wilson; The Life and Times of Sara Baartman;
The Hottentot Venus by Zola Maseko; Hillbrow Kids by
Michael Hammon and Jacqeline Gorgen; Judgement Day by
Kevin Harris and Steve Biko – Beacon of Hope  by Nkosinathi
Biko  & Nhlanhla Dakile

These films are a tribute to South Africa’s struggle, and to
the freedoms they have achieved – freedom from slavery,
legislated inequalities and from persecution.
Contact Wiseman Moumakoe, email: wiseman@fru.co.za

WSN INC. chosen to publish the
official almanac of the International
Emmys
WSN INC., the publishing house behind World Screen News
has been selected by the International Council of NATAS to
publish the official International Emmy Almanac in associa-
tion with the 30th International Emmy Awards Gala, which
will take place on November 25 in New York City.

The International Emmy Almanac will contain information
about award nominees, as well as select content from World
Screen News and a number of additional features covering the
international television industry.

The International Council of NATAS is the largest organi-
sation of global broadcasters, with representatives from over
50 countries on its Board.  It was chartered in 1969 with a
mission to honour and encourage excellence in television pro-
gramming outside the United States by presenting the Inter-
national Emmy Award.  The International Council of NATAS
is a unique, independent organization comprised of television
and media leaders who promote quality global programming.
 Contact: Ricardo Guise, World Screen News , email:
wsninc@aol.com
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Distribution rights to select Nelvana animated
series programming for Africa & the Middle
East handled by Fairmed Consultancy Limited
Corus Entertainment’s Nelvana has sold in July distribution rights to select
animated series programming for markets throughout Africa and the Middle
East.

Fairmead, which is headquartered in South Africa and maintains sales
offices in Dubai, will control nearly 250 half-hours of Nelvana animated
series programming to African countries including South Africa, Namibia,
Bophutswana, Botswana, Kenya, Zambia and Middle Eastern countries
Algeria, Djibouti, Chad, Yemen, Tunisia, Bahrain, United Arab Emirates,
Syria, Egypt, Somalia, Saudi Arabia, Sudan, Oman, Mauritania, Kuwait,
Jordan, Lebanon, and Qatar.

Nelvana animated programming to be represented by Fairmead includes
Marvin, the Tap Dancing Horse I & II, Fairly Odd Parents, Cyberchase,
Rescue Heroes, George Shrinks, Seven Little Monsters, John Callahan’s
Quads!, Moville Mysteries, Timothy Goes to School, Pelswick and Medabots.
Contact: Andrew O’Driscoll, email: ssaod@aol.com

TV viewers and Toy sales show Cubix hits top
form
Cubix™ – Robots For Everyone, the animated series from 4Kids Entertain-
ment, has hit the top in the UK, with television ratings and toy sales show-
ing an excellent response from kids.

The latest success comes as Cubix made its UK terrestrial television
debut on CBBC in June, entering the UK’s Top 10 children’s programmes as
the country’s highest-rated children’s animated series.  Cubix drew 0.51
million viewers for kids aged 4-15, for the week ending 23 June 2002,
according to Broadcasters’ Audience Research Board (BARB) figures.

Cartoon Network’s most successful show at launch in February, Cubix
sustained its number one position during March, and was the channel’s top
rating programme for kids aged 4-15. Since the programme’s launch, Cubix
has helped Cartoon Network increase its share of viewers, with an overall
rise of 12% among kids of all ages.

Internationally, new television broadcast sales of Cubix by 4Kids include
DR TV (Denmark), TV2 Norway, MTV3 Finland, as well as Cartoon Net-
work for Hungary and Romania.  The series has already sold to Cartoon
Network for Scandinavia and Poland, TF1 in France, Mediaset in Italy, Star
Channel in Greece, SIC TV in Portugal, Nickelodeon in Latin America,
Globo TV in Brazil and FoxTel in Australia.  Cubix premiered in August
2001 in the US on the Kids’ WB! television network, and has been renewed
for a second season of 13 half-hours.
Contact: SSAOD@aol.com, www.cubixrobots.com,
www.4KidsEntertainment.com.

French Broadcaster to debut Nelvana’s hot
action-adventure animated series November
2002
On the 30 July 2002, Corus Entertainment’s Nelvana has licensed its hot
animated series Beyblade to French terrestrial broadcaster France 3, which
will debut the 26-episode action-adventure animated series in November
2002 during the All Saints’ Week (Toussaints) holiday.

In addition to airing in France on France 3, Nelvana has licensed Beyblade
to Teletoon, which has set this Fall for the series’ launch on French cable and
satellite.

The Beyblade sale follows Nelvana and France 3’s collaboration in con-
quering the French television kids market with Medabots and Braceface,
both of which rank at the top of the ratings across all key kids demos.

The Beyblade phenomenon is quickly expanding across the international
marketplace, as Nelvana closes deals with Mediaset in Italy, TV Globo in
Brazil, and RTL in Hungary.  In the U.S., Nelvana licensed Beyblade to
ABC Family, which airs the series five days a week.
Contact: SSAOD@aol.com, www.nelvana.com/publicity

Distribution

MIPCOM 2002
MIPCOM, the International Film and Programme trade
market for TV, Video, Cable & Satellite is now in its 18th
year… and continues to be the key autumn event for par-
ticipants to tune in with the TV world and do business. It
will be held from 7-11 October in Cannes, France.

A tremendous! Deal with thirteen/
WNET New York
Global producer-distributor
Tremendous! Entertainment
Inc. has been tapped by leading
PBS affiliate Thirteen WNET
New York to handle worldwide
distribution (outside of North
America) for five of the station’s
acclaimed original documentary
productions

Produced for Thirteen/
WNET’s award-winning Nature
series, the five titles include:
Diamonds – a one-hour special
narrated by Stockard Channing;
Under Antarctic Ice – a one-
hour special shot in high definition (HDTV) by renowned
underwater cinematographer Norbert Wu; Tall Blondes –
A one-hour special on giraffes with Lynn Sherr; Horse
and Rider – A one-hour special examining the relation-
ship between man and horse; Dogs, the Early Years – A
one-hour special focusing on breeding, training and
behavior of man’s best friend.

Tremendous! will immediately launch international dis-
tribution of the five Thirteen/WNET Nature specials, pre-
miering them at the upcoming MIPCOM International
TV market.
Contact : SSA Public Relations, Linda Eckert,
leckert@ssapr.com

New 3D and 2D animated children’s
series is off and running
Colorland Animation
Ltd. and Tundra Produc-
tions, Inc. will be intro-
ducing their first original
co-produced series to
buyers at MIPCOM
2002.

Entitled, Oh Max, the
26 x half-hour children’s
series is currently in pro-
duction, and a pilot epi-
sode will screen at the
Market.  Oh Max, and
Colorland’s new ani-
mated film In Search of
Santa, mark Colorland’s
breakthrough into pro-
ducing its own product,
rather than simply serv-
ice work for others.
Contact SSA Public
Relations: Andrew
O’Driscoll, email:aodriscoll@ssapr.com,

Oh Max

Search of Santa

Tall Blondes
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Festival Round-up
Sithengi 2002
Sithengi, the Film & Television market will be held in Cape Town,
South Africa from 11 to 14 November 2002.

Pitching 2002
Pitching 2002 is a joint initiative between SASWA, Sithengi, The
Cape Film Commission, The Gauteng Film Office and the KZN Film
Office. The initiative includes free training for writers at workshops
conducted throughout the year leading to Sithengi.  Writers are trained
in how to better package and present their ideas. After the training
workshops writers have an opportunity to pitch their ideas to local
producers and broadcasters during open forums. This enables writers
to attract producers and local broadcasters to their projects before
they pitch to international commissioning editors and producers at
Sithengi. There will be an international pitch training workshop dur-
ing Sithengi followed by the International Co-production Pitching
Forums. Links have been established with the Carthage and Zanzibar
Festivals so that the best writers from those festivals may also travel
to Sithengi to pitch at the forum giving us a much broader continental
reach.

Sithengi Film Festival
For the first time, Sithengi, Southern Africa’s Film and TV Market
which will be held in Cape Town for the 7th time from the 9th to 16th
of November is to hold a legitimate film festival. In the past films
were mainly screened as part of the Market or formed part of panel
discussions on issues ranging from co-production to telling and selling
African stories.

“The aim of the Sithengi Film festival is to create a viable niche
market for World Cinema in the way that a similar market has been
created for World Music. Indeed links with World Music will be
defined and expanded to ensure an increasingly ‘festive’ element to
the screenings,” says Sithengi’s publicity co-ordinator Laun Bow-
man. “It is a style of film making that is rooted in a culture outside the
mainstream and conveys, via universal themes, other experiences and
worldviews. On closer inspection, however, World Cinema addition-
ally reflects the cultural or social realities of the film maker through
the use of a cinematic structure which is often geographically spe-
cific.” 

 The festival also plans to deliver a First Nation strand to the event
which will allow for the showcasing of films made by or with indig-
enous peoples world-wide. Their hope is that by spotlighting quality
international films they can simultaneously place value on African
cinema. Sithengi CEO Michael Auret hopes to announce a Festival
director and co-ordinator early next week, but at present the Sithengi
board is viewing films for consideration. 
Contact:http://www.sithengi.co.za

SACOD Forum 2002
The SACOD (Southern Africa Communications for Development )
Forum 2002, will take place from 21 – 25 October 2002 at Victoria
Falls (Zimbabwe). The SACOD Forum is a meeting place where film-
makers, distributors, and related organisations, gather to screen and
debate selected film and video productions.  The objective of Forum
is to enable Directors in the Southern Africa region to make more
effective programmes on social issues.  The themes cover social, po-
litical and developmental issues with the intention to inform, educate,
entertain and importantly, to motivate and stimulate audiences to
take action in a personal or organised way.  The ultimate goal is to
make programmes that will be better tools for social change.
Contact: Chris Kabwato, email: sacod@icon.co.za, website:
www.sacod.org.za

Africa Cinema Week to be held in Nairobi
The fifth edition of the Africa Cin-
ema Week will take place in Nairobi
from September 30 to October 5.
Sponsored and hosted by the
French Cultural and Cooperation
Centre, the event seeks to promote
audio-visual production in Africa.
Among those to attend this year’s
event is celebrated Mauritanian film-
maker Abderrahamane Sissako
whose feature film, Heremakono,
won an award at the Cannes film festival this year.
Other films selected for the evening Première screenings include Iden-
tity Pieces (a film by Mweze Ngangura which won a FESPACO Gold
Award in 1999), Ali Zaoua (a film by Nabil Ayouch which won a
FESPACO Gold Award in 2001), The Genesis (a film by Cheick Oumar
Sissoko), The Franc & The Little Seller of the Sun (the two last films of
Award-winning Senegalese director Djibril Diop Mambety), and 100 Days
(a mobile monument on the 1994 Rwandan genocide by Nick Hughes of
the UK).
Contact: Olivier Lechien,  email:visualfr@iconnect.co.ke

The 3rd Cologne Mediterranean Film
Festival
The Cologne International Mediterranean Film Festival, Germany’s
largest intercultural event initiated by immigrants and the largest fea-
ture film festival in North Rhine-Westphalia will be held in Cologne
from 6 –15 December 2002. It brings the various cultures of Europe
within the experience of all interested parties and helps build bridges
between peoples of all ethnic backgrounds in Europe. As such, it
makes a significant contribution to European unity. By presenting
films which avoid clichéd sounds and stereotypical images, it makes
the various cultures of the Mediterranean accessible to a Western and
North European audience. During the 3rd edition more than 100 events
will be held including films, discussions with directors and actors and
actresses, as well as a varied supporting program (events for young
people, specialist conferences, photo exhibitions, directors’ seminars
etc). In this role, the Mediterranean Film Festival makes an invaluable
contribution to generating greater interest in, and promoting the art of
cinema and dialogue between cultures. The Mediterranean Film Festi-
val is more than just a collection of national film traditions – rather it
is an interactive platform for the diversity of recent cinematic experi-
ments from the Mediterranean.
Contact: email serap.dogan@kinema-gmbh.de,
www.mittelmeer-filmfestival.de

Cinéma du Réel
The 25th International Film Festival of Visual Anthropology and So-
cial Documentation will be held in Paris from 7th-16th March 2003.
Ever since it started in 1978, the festival has committed itself to
promoting the documentary genre by revealing contemporary film-
makers prepared to risk producing original work. It has drawn atten-
tion to many directors whose names have since become famous world-
wide.

Overstepping standards and limits, the festival is recognised as a
major event, with discovery as a keyword for its programming. Films
submitted must be full-length or short sociological or ethnographical
documentaries with cinematographic qualities and emphasising film-
maker’s point of view. Works may be made on 35mm, 16mm or video,
and must have been completed between January 1st and December 31st

2002. The deadline for the inscription is November 1st.
Contact : cinereel@bpi.fr, www.bpi.fr

The Genesis
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Mediterranean Film
Festival of Montpellier
  The 24th Mediterranean Film Festival
of Montpellier will take place from 25th

October to 2nd November 2002.Undis-
puted meeting place of Mediterranean
filmmaking, the Montpellier Festival
will be, once again, the focal point of a
“wide South”, stretching from Portu-
gal to the confines of the Black Sea. A
place of discovery, meetings, exchanges
and reflection, the Montpellier Festi-
val is above all an opening to the French
and European markets. In this year’s
programme: recent productions with
the long, short and documentary com-
petitions; a tribute to Omar Sharif, the
festival’s guest of honour; a tribute to
Nicole Garcia, actress and director; a
“night in hell” with Antonio Margheriti;
and three important retrospectives:
Trans-Mediterranean (the mid-stream
French-Maghrebian cinema), Camera a
sinistra (Italian political films) and the
Barcelona School (the avant-garde of
the sixties). In addition, a new section
devoted to experimental cinema will
complete this overview of Mediterra-
nean filmmaking. In all, more than 200
films for some 90,000 expected spec-
tators. Contact: Gaby Poget, email:
pouget@cinemed.tm.fr

News World moves
forward on two fronts
Plans for the eighth annual News World
conference and exhibition - in Dublin
between November 19-21 - are moving
ahead fast, with a top new management
team in place to ensure that the event
remains the premier gathering place in
the international news diary.  Among
many significant changes to the annual
event is the inclusion of the organisa-
tion’s important News Technology
conference - formerly held in London
in the Spring but now merged with the
main News World conference. Kerry
Stevenson, head of the MMM consul-
tancy which is handling sales and mar-
keting for News World Dublin 2002,
says: “By merging our two events we
are able to offer technology suppliers,
technical experts and senior journalists
a unique opportunity to meet each
other and discuss the issues that affect
them all.”  Major news organisations,
manufacturers and service suppliers, in-
cluding Leitch, Omnibus, Pinnacle Sys-
tems, APTN, Reuters, Virage and
Dremedia have already signed up for
News World in Dublin’s Burlington Ho-
tel.
Contact:kerry.stevenson@mmmevents.net

Awards

Zanzibar 2002
Senegalese and Nigerian Films Grab Top Prize
Le Prix du Pardon (The price of forgiveness) by Mansour Sora
Wade of Senegal and Hopes on the Horizon by Onyekachi Wanbu
of Nigeria were declared the best films in feature and documen-
tary categories, respectively, at the just concluded Festival of
the Dhow Countries in Zanzibar. While the former was recog-
nised for “its combination of powerful narrative, gripping visual
imagery and vivid characterisation” and its meticulous encapsu-
lation of “cultural specify with a tale of epic dimension,” Hopes
on the Horizon was singled out for its “presentation of contem-
porary African issues” and its “thorough research and the imagi-
native use of the griot traditional binding together six episodes
into a holistic vision of the continent.” Critics pointed out that
the two films should not have won any awards, as they are not
from the countries around the Indian Ocean. But ZIFF Film and
Workshops Director Imruh Bakari explained the criteria used by
judges were that either producer of director of a production had
to come from a Dhow Country or the film had to bring out the
Dhow culture or that of the African Diaspora. The Name of a
River by Anup Singh of India was awarded a Silver Dhow in the
Feature category as was Runaway by Kim Longinotto and Ziba
Mir- Hosseini of Iran in the documentary berth.

The jury did not present any awards to films in the Feature Video and the Short Fiction Video
categories as none of them met the standard required. Contact: www.ziff.or.tz

Awards
 Best Documentary Video : Golden Dhow  : The Bridge (Mozambique), Director: Licinio Azevedo
 Documentary Video Category- Silver Dhow: The Guguletu Seven (South Africa), Director : Lindy
Wilson
 Special Jury Awards - Joint Award: Step for the future documentaries: Dreams of a good life (South
Africa), Director: Bridget Pickering; Looking for Busi (South Africa), Director: Robin Hofymer; A
Miner’s tale (Mozambique/ South Africa), Director: Nic Hofymer; A red ribbon around my house (South
Africa), Director: Portia Rankoane  Special Mention: Rose Castigo for her performance as Mother of
Otilia in Disobedience (Mozambique).

Air Kenya boosts tourism and filmmaking in East Africa
The introduction of daily flights by Air Kenya Aviation (QP) to Zanzibar in July not only helped
make the Festival of the Dhow Countries (Zanzibar International Film Festival, ZIFF) successful
but also boosted the declining tourism industry of the Spice Island. Anu Vohora, the QP sales and
marketing manager, says her company is equipped to ferry filming parties and their equipment
across eastern, central and southern Africa. “Filmmakers have to inform us in advance where they
plan to go and the kind of equipment they have,” she says, adding that Air Kenya looks favourably
at any effort that helps to promote tourism in the East African region through making of educa-
tional documentaries. “We offer concessionary rates to parties making films that promote the
region as a film location and tourist destination.” Dr Amada Hamadi Khatib, the commissioner of
tourism of the Indian Ocean archipelago, says efficient air transport to Zanzibar ended low season
at least a month early. The success of ZIFF, he says, was linked to efficient air transport. Follow-
ing the success of Air Kenya, Flamingo, a subsidiary of KQ, is considering introducing flights to
Zanzibar also.Also joining the fray over dominance of the East and South African airspace are
Kenya Airways (KQ) and South African Airlines (SAA). Analysts contend this trend is a boost
for the audio-visual production sector as it usually works in tandem with leisure travel.

KQ and SAA are trying to outdo each other on the Nairobi-Johannesburg route ahead of the
Southern Africa Television and Film Market (Sithengi) Festival in November. Christel de Wit and
David Johnson of the Mohaned Amin Foundation Television School in Nairobi predict competi-
tive air tickets hoping this could boost leisure travel and audio-visual sector of East Africa.
Although businesspeople reported good returns on their investment during the festival, some
participants at ZIFF regretted that East Africa’s premier cultural festival organisers had not made
any special arrangement with airline companies to give them concessionary fares in the fashion of
Sithengi, which collaborates with SAA. Before the ZIFF, bed occupancy in most beach hotels was
at its lowest (30 percent) and most hotels were closed. However with ZIFF, all the hotels opened
and registered between 60 and 100 percent bed occupancy.
Sources: Anu Vohora, email:sales@airkenya.com, Isa Mlingoti,
email:zanzibartourism@zanzibartourism.net. Source:  Daily Nation (July 30,2002)
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Taling Dialo project
 a new technology project presented at
the International Forum for News
Information Technologies
The Taling Dialo (TD) project to bring professional training
in new information technology to Francophone Africa has
been invited to make a presentation at the International Fo-
rum for New Information Technologies taking place
during the coming Montreal International Film Festival. The
presentation took place on the 28th August.

This prestigious forum, coordinated by Martin
d’Arcangeli,  hosted presentations by several of the
top designers at the cutting edge of digital imaging
 technology, such as the Macintosh Final Cut Pro editing
system and Maya 3D animation software. The Taling Dialo
teams hoped to take this excellent opportunity to
make industry contacts with a view to attracting corporate
sponsorship for the training project, now in its research and
development phase.

TD is a project which aims to stimulate African creativity
and productivity by providing continuing professional train-
ing in new information technologies to the cultural indus-
tries, specifically in film and television, audiovisual and mul-
timedia. The project targets Francophone West Africa and
primarily involves Canadian expertise and material. Its main
aim is to allow African media and arts professionals to in-
crease their skill base in order to become more competitive
and autonomous in their specific fields.

Taling Dialo coordinators Taki Ebwenze and Erica
Pomerance will also be attending the Bridges Symposium on
new media convergence to be held by the Media Arts De-
partment of the Banff Center in Alberta next October.

Another member of the TD team, filmmaker Hyacinthe
Combary, has just returned from a field research trip to
Burkina Faso and France for his documentary Histoires de
Sable about the art and science of geomancy, being
produced by the Diversity Programme of the National Film
Board of Canada.
 Contact: Erica Pomerance, email:
epomera@mlink.net

Screenwriters selected for Scrawl
screenwriters laboratory
SCRAWL  has announced the screenwriters from Southern
Africa that  have been selected for SCRAWL screenwriters’
laboratory for this year. It will be held in Monkey Valley in
Noordhoek (South Africa) in October this year.

They are: Helena Nougeira with All That Breaks, Tim
Greene with Twist, Teboho Mahlatsi and Peter Esterhuyse
with Scar, Mpaki Molapo with Happy Days Are Here Again,
Greg Latter with Forgiveness, Ian Roberts with Renaissance,
Catharina Weinek with The Russian Princess, David Hickson
with Gail force, Siyolwe Wabei with Wade In The Water,
Donovan Marsh with Bernie and novelist Sello Duiker.

Two script editors and two creative producers will be
invited as observers to the lab.

SCRAWL is an associate of Robert Redford’s Sundance
Institution in the US, The Performing Arts lab (PAL), UK,
Wits School of the Arts and the Cinemart, Rotterdam.

The lab director of SCRAWL is Colin Vaines, Head of
Development for Miramax in New York. He will put to-
gether a team of tutors from the US and the UK for the lab.
Contact email: scrawl@iafrica.com

Training

NTVA Avanti ® Awards : update
Following major concerns expressed by a number of prominent individuals
in the video & television industry about the Avanti Awards 2001, a special
meeting was called in June in the hope of addressing these concerns and
reaching consensus and a better understanding of the way forward. 30 indi-
viduals attended this meeting, representing a cross section of companies/
business that have supported the Avanti Awards over a number of years.

The NTVA initiated a National competition 21 years ago, which has grown
to become the Avanti ® Awards, as they are known today.  It was pointed
out that the Avanti Awards had outgrown the NTVA, which agrees that a
national asset, such as the Avanti Awards, should be under the control of an
umbrella body such as the proposed Federation.

In the interim, it was agreed that a task team be selected to consult with
other industry bodies and then formulate a proposal on the future of the
Avanti Awards for the benefit of all in the Video, Television and New Media
Industries.

To enable this process to be thoroughly and equitably developed, it is
possible that 2002 would not see the staging of the Avanti Awards, but that
this time would be better used in establishing a solid foundation from which
the Avanti Awards could be managed into the future, taking into account the
massive responsibility that these awards carry and the growing pains that
they had experienced in the past.

The NTVA and all those present at this crucial meeting agreed that the
South African Industry needed recognition of its achievements by encourag-
ing development and awarding excellence. The Avanti ® Awards will be
completely overhauled with a focus on being inclusive of broader industry
bodies and thus continue to ensure the vital role of an independent industry
owned event.
Contact : Daniel E. Dercksen, email: infontva@iafrica.com,
www.ntva.org.za

African doccie in International Emmy semi
finals
South African wildlife documentary City Slickers: A Tail of Two African
Penguins by Pelican Pictures, (South Africa), has been selected in the Asia/
Africa category for the semi final round of judging in the International Emmy
Awards, in August 2002. The IEmmmys are awarded to the best interna-
tional television programmes as selected by the USA’s National Academy of
Televison Arts and Sciences (NATAS) international jury.

Eight competing documentaries have gone through two rounds of judging,
in 4 categories. There is some strong competition for the Award: other semi
finalists in the documentary category include: Offspring Barna-Alper Pro-
ductions, Inc. (Canada) The Blue Planet BBC (UK), Decision at Age 18 -
Israeli Youths Refuse to Fight  NHK (Japan), Soul of a Century La Camera
Stylo Film Collection GmbH (Germany), Nicholas Winton - The Power of
Good Trigon Production (Slovak Republic).
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Technology

Broadcast World Africa 2002
There is lots’ happening techno-
logical ly and pol icy-wise in
Broadcasting in Africa. The pri-
vatisation of broadcasting is now
under way in Southern Africa and
many parts of the rest of Africa.
The Broadcast World Africa Con-
ference 2002, which will be held from 30 September to 1 October
2002 at the Conference Park, Midrand, Johannesburg, South Af-
rica, will enable you to find how you can survive and thrive in the
digital and deregulated environment of African broadcasting.

In open format discussions and panel presentations, industry
leaders from Africa will provide you with valuable insights and
will:
1. Explore the implications of legislative and regulatory approaches
in Africa and beyond
2. Examine models for satellite broadcasting regulation in Africa
3. Assess challenges and opportunities for public service broad-
casting in Africa in the context of liberalisation and democratisa-
tion
4. Analyse approaches to media diversity and development
5. Extract lessons from industry recommendations for the struc-
tured, market-driven introduction of digital broadcasting in Africa
6. Ensure the technology capability to deliver innovative content
7. Exploit content to gain and retain the African audience
8. Review funding options for local content production
9. Investigate the satellite market in Africa and opportunities for
broadband revenues
In presentations and panel discussions you will hear 9 case stud-
ies:
1. African case study: content and production – Savannah Maziya,
Chief Executive Officer, African Broadcast Network
2. MultiChoice case study on making interactive digital television
profitable in Africa: cashing in on Interactive TV - Nolo Letele,
Chief Executive Officer, MultiChoice Africa
3. Dimitri Martinis of MDC – whose clients include broadcasters,
advertising agencies, film and video production companies, market
research organisations, NGO’s and government -  will give case
studies on audience take-up of DTV in Africa
4. Mark Chertkow of Graphic Imaging Technologies will share
case studies on streaming and multicasting in broadcasting
5. Davie Kadwa, General Counsel, Malawi Communications Regu-
latory Authority will discuss their approach to regulation issues
6. Ihron Rensburg, director, SABC, and chair of the NAB will give
a perspective on public service broadcasting
7. Essop Pahad, Minister in the Office of the SA President will
present a study on the establishment and operation of the Media
Diversity and Development Agency in SA
8. TV Malawi’s approach to licences and content for development
will be explored by Victor Mphande, their Director of Programmes
9. Collins Khumalo, CEO of Channel O will also review Channel
O’s and MNET’s content strategies.
Contact: Warren Wilson, warren.wilson@terrapinn.co.za

Oman TV chooses JVC’s KY-D29WE
cameras
The terrestrial television broadcaster, Oman TV has ordered three
KY- D29WE digital processing cameras from JVC Professional for
its studios in Muscat. Oman TV chose the JVC camera because of
its high quality and cost-effectiveness.  The KY-D29WE is light-
weight, highly sensitive and performs well in dark and low light
conditions. Features such as the automatic shooting mode with
continuous white balance saves time whilst filming.

Oman TV which is state owned and operated by the Ministry of

Information is the only terrestrial television broadcaster in Oman.
Contact:  John Carpenter, email:
jcarpenter@jvcpro.co.uk, www.jvcpro.co.uk

Panasonic provides major equipment
support to BBC at Commonwealth games
Panasonic Broadcast Europe was a major equipment supplier to
the BBC as host broadcaster at the Commonwealth Games in Man-
chester.   The Games started on July 25th and and were broadcast
to over 70 countries.

Panasonic has supplied 45 widescreen cameras (AWE-800) to
BBC Resources for unmanned camera positions providing close-
up or aerial images of the action. These include the camera for
Wirecam which is fitted in a  gyro stabilised platform, suspended
on wires high over the main athletics stadium, providing dramatic
views of the opening and closing ceremonies.

Panasonic’s AWE-800s are also being used for unmanned close-
up coverage of the pole vault and for the shooting at Bisley in
specially created hides in front of the shooters.    For the gymnas-
tics, a Panasonic camera head is installed in a specially created rig
that tracks the gymnasts as they tackle the vault.

The 800s are all provided with widescreen serial digital cards,
fitted on pan and tilt heads, with fibre optic links to the base
station, which in some installations such as Wirecam have a cable
run in excess of 400 metres.

Panasonic has worked closely with the BBC Outside Broad-
casts Special Facilities department and Camera Corps, a specialist
camera systems provider that have jointly developed several cus-
tomised systems for coverage at the Commonwealth Games.
Contact: Barbara Grimm, email:
barbara.grimm@panasonic-pbe.co.uk

Technology events
PrixItalia Tackles World’s Digital TV
The 54th annual PrixItalia, sponsored by Italy’s public broadcaster
RAI, to be held in Palermo, Italy, September 14-21, will focus on
new digital TV technologies, emphasising the financial models nec-
essary to finally bring digital terrestrial TV (DTT) into homes.

Among the many seminars scheduled during PrixItalia, the oldest
and most prestigious radio-TV festival in the world, will be confer-
ences on Digital Terrestrial Television; Digital Rights management;
New Revenue Streams For Digitised European Archives.

The seminars will be organised in cooperation with NATPE, the
L.A.-based international association of international TV executives.

PrixItalia will analyse the problems faced by terrestrial digital TV
both in Italy and throughout the world. At the conclusion, it hopes
to come up  with a viable solution (technologically and financially
for both users and  broadcasters) to bring DTT into practice.
Contact : Dom Serafini, email : DSvideoag@aol.com

JVC Tokyo Video Festival
The Victor Company of Japan, Limited (JVC) is launching TVF
2003, the JVC Tokyo Video Festival for 2003. The festival is organ-
ised as a means of promoting the creation of content that explores
the vast potential of video to deliver messages, record events, com-
municate information and express artistic insights.

TVF 2003 will begin accepting entries from entrants at the begin-
ning of August, with a deadline of 10 October. The winners of the
festival will be announced next February in a ceremony at the Ebisu
Garden Hall in Tokyo.

Part of the award for major prize-winners is to travel to Japan for
the festival ceremony.
Contact:  Margaret Scott, email: marketing@jvcpro.co.uk,
www.jvcpro.co.uk
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IBC 2002
IBC, the world’s electronic Media event will be held from 13 –17 September in
Amsterdam.
SHS launches high speed key frame
detection system
SHS Multimedia will show for the first time, a new high speed key
frame detection system with multi-MPEG format capability includ-
ing MPEG 2 (4:2:2).   Called MediaIndex, the system uses algorithms
specially developed by the research and development team at SHS.  
These enable faster than real time processing of material, with highly
accurate key frame detection including black frame capability.   SHS
also announced that MediaIndex would be launched at IBC with a
significant price reduction over current equivalent systems.

MediaIndex has been developed using the latest generation of Intel
Itanium processors designed for high-speed digital video applications.
Contact:  Mark Phillimore, email
:mailto:mark.phillimore@btinternet.com

Sachtler: new stabilising system Artemis
Cine/HD
Sachtler will present its new stabilising
system Artemis Cine/HD. Especially
designed for use with cinematographic
movie cameras and HD camcorders, us-
ers can choose between four sleds: Cine,
Cine HD, EFP and EFP HD.

Sachtler offers a wide palette of made-
to-suit products for the widely used DV
Camcorder. Outstanding examples include
new fluid heads DV 4 II and DV 2 II, the
ultra-light 1,000 g (2.2 lb) camera stabi-
lizing system Artemis DV and the
CamCrane DV. The CamCrane DV is
telescopable to 320 cm (10‘ 6”) and has a transport length of just 110
cm (43.3”).

Sachtler leads the market in the ENG field - and our huge range of
tripod systems, fluid heads and camera luminaires are living proof.
The on-board luminaire Reporter 75H is a fine example of extremely
compact measurements, lightweight, extraordinary light output and
low power consumption.  It also boasts a power socket that can be
mounted and connected to the camera ready for use - even after the
luminaire itself has been removed. An optional dimmer is also avail-
able.
Contact: contact@sachtler.de, www.sachtler.com

JVC provides the best pictures
With IBC2002 offering a major feature on d-cinema, JVC will be using
the occasion to demonstrate its high resolution D-ILA electronic pro-
jectors. The QX1 projector, which will be used in the main presenta-
tion theatre and the d-cinema village, is unique in providing true 2k
digital film resolution. Alongside the D-ILA projectors, JVC will be
launching a new 50" high resolution plasma display, and extensions to
the monitor range including new DT-V series models at 17" and 19".
Contact: www.jvcpro.co.uk or jcarpenter@jvcpro.co.uk

Link Research’s new Wireless Camera
System to be launched in Europe
The new wireless camera system from Link Research lets cameramen
move around freely, away from the limits of OB vehicles and around
buildings. It is the first wireless camera system to deliver professional
quality 4:2:2 TV footage and it will be exhibited for the first time in
Europe at IBC).

Designed and manufactured in the UK, the system includes dual
antennae to give a diversity link to an OB vehicle or TV station.
Link’s own compact 2k carrier COFDM decoder receives the pic-
tures.

As well as the smallest size and lowest power consumption of any
digital system on the market, Link’s Wireless Camera System has the
shortest end-to-end signal delay (now 40ms), so programme editors
and producers will be able to synchronise different feeds very easily.
It is ideal for Outside Broadcast, ENG and SNG.

The device fixes to the back of any TV camera and will operate at
very long distances from the receiver, even when physical objects or
buildings stand in the way. The system is fully remote-controlled and
has been tested in tunnels and on planes.

Broadcasters who saw the wireless camera system on trial at recent
sporting events became very excited about the new opportunities to
film fast-moving live sports and news, freely on location. One poten-
tial customer commented: “Link’s first production units are now all
sold to national broadcasters and international distributors. A second
consignment will ship in September”.
Contact: Anna Wood, email: anna.wood@virgin.net

NEXTREAM
NEXTREAM , a joint venture between Thomson multimedia and
Alcatel,  provides end-to-end solutions for broadcasting and network
video applications dedicated to Telcos, MSOs, Pay TV Operators
and Terrestrial Operators.

NEXTREAM will focus at IBC (stand n°8-151) on the several
applications including:

- Digital Broadcasting:  low bit rate high quality-encoding and high
speed opportunistic data insertion and seamless ad insertion

- Contribution: added value services to transport multimedia serv-
ices over ATM

- Interactive TV over xDSL: access networks from content acquisi-
tion to STBs including VOD services

- DSNG: highly integrated SCPC transmission
- NVOD and IPPV services for interactive cable applications
Thomson multimedia will also present digital products for end-

users (set top boxes) in synergy with NEXTREAM’s solutions.
Contact: Cecille Claudine, email : Cecillec@thmulti.com

Keep abreast of events
in Africa's industry of the

moving screen

Annual subscription cost US$101 includes weekly
Africa Film & TV NewsFlash  by email, quarterly

Africa Film & TV Magazine , & annual A frica Film &
TV Yearbook & Contact Directory .
email: subs@africafilmtv.com

www.africafilmtv.com



AFRICA FILM & TV Edition 34 August - October 2002   Page 37


	Edition 34 - Contents
	2002 Diary / 
	Letters
	Movers and Shakers
	THE Business
	Government spending on SABC... 
	Major piracy bust in SA... 5. Fox moves to Nu Metro... 
	BBC Worldwide Annual Review 2001/2... MultiChoice Africa profitability increased... 7. Worldwide alliance broadens with SA join
	 Broadcast  News
	Uganda's most watched television station offers prime time to ABN... 
	New digital bouquet launched in Senegal...
	 Jamie Foxx in South Africa...  8.
	 M-Net's broadcast licence renewed...
	 Trouble at e-tv... 
	SA broadcaster invests in features... 10.
	 MultiChoice Africa launched BBC Food on DStv... 
	MCA  extends its Interactive television services to a wider base...
	 Zambia's Radio Choice chooses World Radio Network...
	 A new independent Zambian television station to go on air... 12.
	 TVAfrica now a 24-hour network...
	 TVAfrica provides education solution for Africa...
	 The History ChannelÒ to launch in the Middle East on the Orbit platform...
	 New look for 'Inside Africa' emphasises CNN's commitment to cataloguing the changing face of Africa... 13.
	 United Nations (UN) Partners with major international broadcasters to provide news and current affairs... 
	DW TV starts window in Dari and Pashtu...
	 Four European channels on the Canadian Networks...
	 EuroNews gains 93,000 daily viewers in France in one year... 15.
	 Heart & Soul: UN sponsors a social marketing soap opera in Kenya...
	 Legislation
	 South Africa Broadcsating Amendment Bill 2002... 
	Kenya Broadcast legislation to be reviewed...
	 Satellites News
	Successful launch for Stellat 5...
	 Stellat chosen by AFRICA N°1 to distribute and broadcast TV and radio bouquet over Africa...
	 Deutsche Welle opening three-hour Arabic TV slot on Nilesat...
	 Intelsat 905 launch successful...
	 New Skies and BT Broadcast Services sign agreement to launch new West African DTH television service for Media Overseas...
	 Cover story: focus on wildlife 
	 The Wildlife filming trends...
	 Wildlife doccies in SA... 19.
	 Changes in the filming of Wildlife in Kenya... 20.
	 WildScreen 2002...
	 Riding the rap on Behind the Badge... 22.
	 The African Story: Major pan African motion picture filming on location throughout Africa... 24. Sandmother: The first South A
	Production in Namibia with Namib Film... 27.
	 Commencement of principal photography on new feature film "Consequence"... 
	SA crime story about to shoot with local distribution in place... 28.
	 Anant Singh's Videovision to build US$4.5m film studio...
	 Kenya Film sector streamlined...  
	
	 Distribution
	Ace Lightning Goes International...
	 Film Resource Unit release video documentary...
	 WSN INC. chosen to publish the official almanac of the International Emmys... 29.
	 Distribution rights to select Nelvana animated series programming for Africa & the Middle East handled by Fairmed Consultancy 
	Festivals and Markets
	 Sithengi 2002... 
	SACOD Forum 2002...
	 Africa Cinema Week to be held in Nairobi...
	 Festival Round up...
	 Awards
	 Zanzibar 2002...
	 Air Kenya boosts tourism and filmmaking in East Africa... 33.
	 NTVA Avanti ® Awards...
	 African doccie in International Emmy semi finals...
	 Training
	 Taling Dialo project...
	 Screenwriters selected for Scrawl screenwriters laboratory...
	 Technology
	Broadcast World Africa 2002...
	  36. 
	IBC 2002


