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Letters

2003 Diary
Africa Film & TV's dates for the African industry events:

MIPTV
Cannes, 24 -28 March 2003 - www.miptv.com
International TV Programme Markets, including two days of MipDoc

MediaTech Africa
Johannesburg, 10 - 12 June 2003 - www.rai.co.za
An African initiative offeringFirst World Technology

Banff  Television Festival
Alberta, 8 - 13 June 2003 - www.btvf.com
Leading festival of International television programmes

Zanzibar Film Festival
Zanzibar, 28 June - 12 July 2003 - www.ziff.or.tz
Celebration of films from the diverse cultures of the Dhow countries.

ZIFF
Harare, 30 August - 13 September 2003
International festival showcasing recent African and International Films

Le Rendez Vous
France, 8 - 12 September 2003, www.tvfi.com
The ninth edition of the French TV Screenings

IBC
Amsterdam, 11 - 16 September 2003 - www.ibc.org
Major international TV technology show.

Broadcast World Africa
Midrand, October 2003 - www.terrapinn.co.za
Conference dedicated to African broadcasters

Mipcom
Cannes, 10 - 14 October 2003 - www.mipcom.com
International TV Programme Market

Sithengi 2003
Cape Town, 10–13 November 2003 - www.sithengi.co.za
The eighth edition of the Southern African International Film & TV Market.

Dear Editor,
Are you aware that Gary Carter is a boytjie from Port
Elizabeth?
David Wicht, email: david@filmafrika.com
(Ed: No we weren’t, but its good to know. Our NewsFlash
story  NF187.7 Format mogul Gary Carter to give keynote
on coaching creativity during MIPTV 2003 said that Gary
Carter, General Director of Field Media Practice and one of
the worlds leading forces in format production, will give a
keynote on Coaching Creativity during MIPTV 2003 on
Tuesday 25th March at 3pm).

Your short film on TV – Call for
submissions
As an active distributor of feature length films and televi-
sion series in the United States of America, Australasia,
Europe, and South Africa, Imaginites is looking to short
films as part of one of its initiatives this year to discover
and showcase new and exciting filmmakers.  Imaginites has
signed to produce a thirteen-part x 56 minutes TV series
for distribution in the USA/North America territory for
broadcast in 2003/2004.
Contact Miss Janet De Bont, email:jandebont@37.com

Africa Film & TV changes publishing
base
Dear Africa Film & TV readers and clients,
Africa Film & TV has made some operational changes
that we would like you to be aware of. These are due to
changes in Zimbabwean legislation that affect all publish-
ers and journalists in the country.

Africa Film & TV is owned by Furco ltd, UK, but has
been published for several years under contract by Z Pro-
motions Pvt Ltd, Zimbabwe. However, new Zimbabwean
legislation (Access to Information and protection of Pri-
vacy Act, 2002) has required that all publishers of “mass
media” produced in Zimbabwe, and all journalists work-
ing in Zimbabwe, apply to the new Zimbabwean Media
& Information Commission, which will decide whether to
grant licences to operate as publishers or undertake jour-
nalistic activities.

The legislation is being queried in Zimbabwe, on grounds
of constitutional rights to freedom of expression, and on
the grounds of definitions of what constitutes publishing,
mass media, journalism etc, but of immediate impact is
the fee required for the license to publish. In the case of
“foreign owned” publications, this is US$10,000, and
Africa Film & TV simply cannot afford to pay this.

Accordingly, Furco Ltd, the owners of Africa Film &
TV, terminated the contract with Z Promotions Pvt Ltd,
on 31 October 2002, the date by which applications to
publish in Zimbabwe should have been received by the
Commission. Z Promotions Pvt Ltd no longer conducts
journalism, nor publishes mass media in Zimbabwe, but it
continues to provide services to publishers, such as print
broking, publication layout and design, and advertisement
sales.

Africa Film & TV is now published directly by Furco
Ltd. Our registered office is in the UK, which shall be
considered the country of publication and journalistic ac-
tivity. Publisher’s address: Furco Ltd, 10 Jewry Street,
Winchester, Hants, SO23 8RZ, UK.
 Publisher’s contact details: Telephone +31-70-3546161;
email: russell@africafilmtv.com;  www.africafilmtv.com
RD Honeyman, Publisher, Africa Film & TV
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THE BusinessMovers and Shakers

New SABC appointment
Victor Dlamini has been appointed as General Manager Corporate Com-
munications at the SABC, with effect from January 20, 2002. 

Dlamini has worked for the Independent Elections Commission, Uthingo
- the national lottery operator, the Development Bank of Southern Af-
rica and JCI Limited.  He began his professional career as a news reporter
at the Sunday Tribune in Durban.

Kenya national broadcaster bosses on
forced leave
In January 2003, Caxton Munywoki, managing director of the Kenya
Broadcasting Corporation (KBC) and his deputy Muthuuri Nyamu, were
sent on compulsory leave in the on-going restructuring of Government.
William Ikapel, a senior state counsel seconded to KBC as secretary
since 1989, is the new acting managing director. Nyamu’s replacement
has not been identified.

New MD for Canal France International
Jean Mino was elected Managing Director of Canal France International
(CFI) on 31 October 2002. Jean Mino was proposed for the post by the
President, Serge Adda, the board of Directors of Canal France Interna-
tional (CFI) and Portinvest. The application of Jean Mino was presented
by France Televisions and Arte France in accordance with the agreements
made with the French Ministry of Foreign Affairs.

Having made his entire career in broadcasting, Jean Mino has a great
knowledge in television, following his experience with ORTF, Antenne2,
M6, La Cinq, TF1, La Cinquième and France 3. Since October 2000, at
France Televisions, he was the Director in charge of the installation of the
digital channels.
Contact: Jean Mino, email: jmo@cfi.fr

APTN announces appointment of two video
journalists
Associated Press Television News (APTN), the international video arm
of the Associated Press, has appointed on the 7 November Koji Ueda to
the position of Video Journalist for Japan and in January 2003 Nicky de
Blois to the position of Video Journalist for China.

BBC Worldwide appoints Head of New
Business Development for EMEIA
BBC Worldwide, the commercial consumer arm of the BBC, has ap-
pointed in December 2002 Sandra Braun as the Head of New Business
Development for Europe, Middle East, India and Africa (EMEIA). She
will oversee all strategic new business development initiatives across TV,
publishing, new media and channels in the region.
Contact: Walter Hellebrand, email: walter.hellebrand@bbc.co.uk  ,
www.bbc.co.uk/pressoffice/commercial

IBC makes key appointments
From January 1st 2003, Peter Owen took the role of Chairman of the
IBC Council and his current deputy John Holton succeed him as Exhibi-
tion Chairman. Martin Salter continues as chairman of the Conference
Committee, which is IBC’s third key industry group.
Contact: Michael Crimp, email: michaelcrimp@aol.com,
www.ibc.org/

EuroNews appoints new Managing Director
David Lowen was appointed in January 2003 as EuroNews’new Manag-
ing Director following the departure of Martyn Wheatley who joined
MBC (Middle East Broadcasting Centre) in Dubai as Managing Director
of News.
Contact: Lydie Bonvallet, email : bonvallet@euronews.net

Wildscreen - In Memory of Chris Parsons
It is with great sadness that the Wildscreen Trust announces the death of
Chris Parsons who co-founded the Wildscreen Festival in 1982 and was
an active member of the Wildscreen Trust until earlier 2003. 
Contact: news@wildscreen.org.uk, www.wildscreen.org.uk

M-Net & SuperSport shares remain
linked and M-Net keeps growing
M-Net CEO Glen Marques announced on the 22 November 2002
that M-Net/Supersport shares would remain linked for the fore-
seeable future. The group’s original plan to unbundle the two
listings has had to be put on hold as result of turmoil globally in
the Media industry. The subscription broadcaster continued to
show extensive growth however. In a report it showed growth in
subscription and advertising revenues in the six months to Sep-
tember to post a 29% rise in earnings to 24.5c, despite a difficult
media environment and heightened programming costs from the
weaker rand. Supersport International, whose shares trade as
indivisible units with those of M-Net, grew headline earnings by
36% to 17.2c in the same period. M-Net’s revenue grew 20% to
R748m (US$68m) compared with R620m (US$56.3m) in the
same period last year, while the cost of sales rose by 23% to
R540m (US$49m). Marques said the 29% depreciation in the
rand in this period against last year affected programming costs
but, excluding that effect, operating costs were well controlled.

The group’s subscriber base in Africa remained stable, but
subscription revenues increased as subscribers continued to mi-
grate from analogue to digital technology. At the end of Septem-
ber M-Net had 409,000 analogue and 640,000 digital subscribers
in SA, with about another 240,000 in the rest of Africa. Marques
said the fastest growing country for M-Net in the past six months
was Angola. Gross advertising revenue from all M-Net channels
rose to R193m (US$17.54m) from R164m (US$14.29m)a year
previously, boosted by reality shows such as Big Brother II and
Idols as well as from DStv channels.

Marques said M-Net’s future growth would not be at the same
rate as in its early years, but it expected growth to come from
increasing penetration in the black community in SA now making
up about 20% of new subscribers and from elsewhere in Africa.
A.Worsdale.

Sasani repurchases ordinary shares
Sasani Limited, South Africa’s ‘one-stop-shop’ facility house
which boasts camera, lighting and gear hire as well as two state-
of-the-art film laboratories and high end post-production includ-
ing design, animation and special effects work announced on
Thursday the 28th of November 2002 that it had re-purchased
5,008,255 of its ordinary shares at a market value of R2,554,108.
95 (US$ 232,191).

 General authority for the re-purchase of shares was granted in
terms of the general authority of shareholders to the directors of
the company at an Annual General Meeting held on the 8th of
November and the announcement was made by way of advertise-
ments in the local financial press. The General authority allowed
for a re-purchase of 20% of the ordinary shares, but in fact only
7% were purchased and they will not be cancelled as is normal in
such a transaction but will be held by a wholly-owned subsidiary
of the company and thus their listing will not be affected. Sasani’s
directors stated in the advertisement that the company and the
group will be able in the ordinary course of business to pay their
debts, that their assets will be in excess of their liabilities, and
that their issued share capital and available working capital would
be adequate for the company and the group.

Despite the fact that the announcement has not caused many
ruffles in the financial sector nor in the film and tv industry,
opinions have been wide-ranging as to the reasons for the move.
Insiders suspect that it seemed like an attempt to get rid of
troublesome shareholders and also by reducing share capital that
less money would be needed to pay dividends. The group which
has been posting disappointing results over the last year, seems
to be slimming down in the hope that the ‘one-stop-shop’ can
thrive again..  A.Worsdale
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THE Business

E-TV in financial doldrums
Patrick Bulger, Media Editor of South Africa’s Business Day reported on
the 25 October 2003  that free-to-air television broadcaster E.tv has asked
the Independent Communications Authority of SA (Icasa) to approve sweep-
ing changes to its licence conditions, arguing that investments in the embat-
tled channel have soared to three times the R450m (US$40.9m) originally
planned. At hearings on the proposed changes, E.tv owner Midi warned that
its future as the broadcaster’s single biggest funder would be in jeopardy
unless its request was approved.

Midi outlined its precarious financial position, the first time it has done so
in any detail, but Icasa agreed to keep its financial statements confidential
after a request by Gilbert Marcus SC, appearing for Midi TV. If approved,
the licence changes could prove to be a significant setback for empowerment
in the broadcasting sector.

The hearing  arose from a finding by the Broadcasting Monitoring and
Complaints Committee in November 2000 that Midi had transgressed its
licence conditions following an agreement in which the Rembrandt Group’s
technology arm, Venfin, which gave Midi an urgent R280m (US$25.45m)
capital injection. According to the terms of the original licence granted in
1998, Midi’s shares were to be held 26% by HCI, 20% by US entertainment
group Warner Brothers and the rest by an assortment of empowerment
groupings, which were required to raise the capital to meet their funding
obligations, failing which their shares were distributed to existing sharehold-
ers. Subsequently, all the SA shareholders’ shares in Midi were placed in a
subsidiary of HCI, Sabido Investments, which the broadcasting regulator
accepted as necessary, provided there was no reduction in Sabido’s empow-
erment component. Midi argued that whereas the original start-up cost of
E.tv would be R450m (US40.90m), this amount had more than trebled. This
was caused by the deterioration in the exchange rate, the fact that revenue
from advertising had not yet matched audience share and the poor health of
the advertising and media industry.

 “HCI has funded Midi to the extent of approximately R1bn (US$0.09),
with further funding in the sum of between R90m (US$8.1m) and R100m
(US$9.9m) being required,” Midi said, adding that without allowing for new
flexibility that they would be unable to continue raising the necessary fi-
nance for their operations.

After SABC 3, e-tv is the country’s most popular television channel but
the initial R500 million (US$45.45m) investment made in e-tv by Midi has
now climbed to over R1 billion (US$0.9Billion) without any signs of a
financial return. Although the channel’s advertising rates are cheaper than its
competitors it actually features less advertising added to this the costs of
buying overseas programming and a beleaguered dollar/rand exchange rate are
affecting the channel which although popular is in dire financial straits.

E-TV to become cash positive later than
expected
Hosken Consolidated Investments Limited (HCI) posted its group interim
results on Monday 9 December 2002 and South Africa’s Business Day
reported Wednesday11th of December that E-TV’s poor financial perform-
ance continued to drag down HCI in the six months to September, and that
Hosken now expects the free-to-air TV channel to become cash positive a
year later than expected. The group said it bore the full brunt of E-TV’s
R62m (US$5.6) loss for the period, which contributed to Hosken recording
a headline loss a share of 14.42c for the six months to September compared
with 7.25c in the same period last year. Hosken said earlier this year that it
expected E-TV to become cash positive in May 2003. However, the com-
pany has now said it only expects this turnaround in the channels financial
situation to happen in 2004. Despite the announcement, Hosken said they
have a positive short-term outlook for the television channel based on growth
of about 27% in audience share to approximately 20%. They expected sub-
sequent growth in revenue and a reduction in the operating loss of the chan-
nel during the second half of its financial year to March. As far as the recent
regulatory difficulties regarding E-TV and ICASA are concerned, Hosken
reported that they remained confident of a positive outcome to the delibera-
tions. A.Worsdale.

AME finally gives up movies and
focuses on radio
Media group African Media Entertainment which in the mid-
90s aggressively entered the media world and was a part
financier of South African feature films such as Gavin Hood’s
A Reasonable Man and Neal Sundstrom’s Inside Out has
finally completed its restructuring which saw it sell off its
non core assets which included Penguin Films and leading
film facilitation company Moonlighting and leave it more or
less focused on its radio interests.  The company released its
preliminary results for the year ending October 31st 2002 on
Friday the 31st of January 2003.

In AME’s financial commentary they admitted that the
group experienced difficult trading conditions during the year
under review and their report reflected that it had fallen deeper
into the red, recording a 456 percent drop in its attributable
loss to R9.5million (US$0.8m) for the year to October.
Amongst other things the group had to deal with a failed
shareholder revolt, led by musician Johnny Clegg, who
wanted to see more urgency in AME’s transformation from
a diversified broadcast media group to a focused radio com-
pany. Aside from its holdings in radio stations Radio Algoa
and OFM, it also held onto the Dome entertainment venue at
Northgate and the Foghound Studios television studios, which
are used extensively for studio, based commercial shoots.
They have said goodbye to Golden Gloves, Big Concerts,
Moonlighting Filmmakers, Exclusive Hire and Penguin Films
over the past year. AME CEO Kevin Coyle said all the
remaining business was profitable, and the group was well
posed for growth and that they would be making an an-
nouncement over the next weeks about the group’s growth
strategy. .

While Coyle was upbeat about the group’s prospects, the
difficult conditions of the past year were clearly shown in its
results for the 12 months to October. They attributed the
38% drop in revenue to R130,1m (US$11.8m), to the dis-
posal of its non core assets. AME admitted it was experienc-
ing cash-flow problems resulting from some of its debt. It
was now negotiating with its banks to reschedule this debt.
Their only remaining interests in film will be as owners of
Foghound, and that will only mean providing studio facili-
ties for low to medium budget commercials. It’s a far cry
from the heady times almost a decade ago when the group
was very bullish about their commitment to creating a viable
local film industry. With Primedia also closing its film pro-
duction wing several years ago, the only listed corporate
player still convinced in a viable local feature film industry is
New African Investment Limited’s (NAIL) NAM films
headed up by Amy Moore who announced in January their
acquisition of the film rights to the award-winning novel
No.1 Ladies’ Detective Agency. A.Worsdale

MIHL merger completed – Naspers
lists on Nasdaq
Naspers Limited (JSE : NPN, Nasdaq : NPSN), announced
that following the completion of the merger of MIH Limited
with MIH (BVI) Limited on December 20, 2002, its Ameri-
can Depositary Shares were listed on the 23 December on
the Nasdaq National Market under the trading symbol
“NPSN”. Each American Depositary Share represents 10
Class N ordinary shares. Naspers Class N ordinary shares
are traded on the JSE Securities Exchange South Africa under
the symbol “NPN”.
Contact: Mark Sorour, email:
msorour@media24.com, http://www.mih.com.
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Granada and Carlton merge to pave
the way for a consolidated ITV
Carlton and Granada announced in October 2002 an agreed
merger, paving the way for a fully consolidated ITV.  The new
company will be one of the leading commercial broadcasters in
Europe.  Together, Granada and Carlton will: unite ITV, the
most popular commercial channel in the UK; create the largest
commercial television production company in Britain and bring
together two of Britain’s leading distributors of television pro-
grammes and films.

Granada and Carlton have long believed in the vision of cre-
ating one ITV.  As one company, with one management and one
clear focus, the new business will be able to compete more
effectively in the multi-channel world.  The Merged Group
will be more efficiently managed and will have scale and reach
and a strong, distinctive consumer brand.

In addition, the boards of Granada and Carlton believe that
the Merger will help to create a virtuous circle of maximising
investment in quality programming leading to increased view-
ing, generating greater advertising demand and consequently
allowing further investment.

Commenting on the announcement, Michael Green, Chair-
man of Carlton, said: “One ITV has been a vision long in the
making.  One company, with one management and one focus
can now set its sights firmly on beating the opposition and
giving viewers and advertisers what they want.  I want this
merger to mean great television programmes and the strongest
possible schedule.  We must make sure that it does just that.”
and Charles Allen, Chairman of Granada, said: “This deal means
that viewers will see more high quality, original drama, more
film premieres and more entertainment events on ITV than
ever before.  Great programmes that attract mass audiences are
key to driving ITV’s success.  We’ll work in partnership with
our advertisers to use the full power of ITV to drive their
brands and businesses. For shareholders, this deal offers fair
value now and the opportunity to benefit from increased
efficiencies from a strengthened and more focused ITV.”
Contact: Niall Campbell, Marketing Communications
Manager, APTN, email: ncampbell@ap.org

CNN appoints Global Media Alliance
as advertising sales representatives
for Africa
CNN has appointed in October 2002 Global Media Alliance to
act as its exclusive advertising sales representatives on the Af-
rican continent excluding South Africa and Namibia.

“AS CNN’s products and services forge ahead it is appro-
priate that CNN has strong representation throughout Africa.
This will help to build and enhance relationships with clients
and provide them with the full portfolio of advertising oppor-
tunities that CNN can offer. It also demonstrates the confi-
dence CNN has in further developing business in Africa”, said
Rani Raad, Sales Director CNN advertising sales Middle East,
Africa and Southern Europe.

CNN is available to almost 23.6 million television house-
holds on the African continent, operates news bureaux out of
Cairo, Johannesburg, Lagos and Nairobi and has a number of
key affiliate relationships across Africa including the SABC in
South Africa, ITV Television in Tanzania, WBS Television in
Uganda, NTA in Nigeria and Namibia Broadcasting Corpora-
tion (NBC) in Namibia.
Contact: Seema Alibhai, email:
seema.alibhai@turner.com

THE Business

Ten new audio and video channels
on Canalsatellite-Horizons
Only seven months after its launch (May 2002), Canalsatellite-Horizons
Media Overseas’ latest bouquet, currently serves more than 20,000 sub-
scribers in Africa and was enhanced by over 10 additional video and audio
channels on the 27 November 2002.

Canalsatellite-Horizons, already offered 20 channels covering a universal
scope of themes including: Canal+ Horizons, Canal+Horizons Yellow, TF1,
France 2, TV5, Cine Cinémas, Sport+, AB1, Action, RTL9, Paris Première,
13ème rue, Ciné Cinémas rose, I Télévision, Motors TV, Odysée, Cartoon
Network, RFM TV, MTV, NRJ, Europe 1, RFI and an electronic programme
guide. Today, thanks to the activation of a second transponder on satellite
NSS7, more than 10 new video and audio channels have been added to the
bouquet: France3, Eurosport-France, Infosport, TF6, France5, Arte, Planète,
Tiji, Mangas, XXL CFI-tv, ParisJazz, Europe and two African channels
with ORTM (Mali) and CRTV (Cameroon). With over 30 video and audio
channels, Canalsatellite-Horizons is the largest bouquet of francophone chan-
nels via DTH satellite in Sub-Saharan Africa.
Contact: Média Overseas:  Marianne Caradec,
email : caradec.marianne@media-overseas.com

ITO denounces the unfair competition of:
Canalsatellite Horizons & Portinvest
The Burkinabe newspaper, Sirdwaya has stated on the 13 January 2003 that
the Independent Television Operators Association (ITO) held an extraordi-
nary meeting on the 9 and 10 December 2002 about the exploitation of the
satellite frequencies in Ku Band in the sub-Saharan African countries by the
French bouquets, Canalsatellite Horizons and Portinvest available in DTH
(Direct To Home).

During the meeting, ITO has denounced the unfair competition against
local cabled networks and MMDS networks by these same French bou-
quets. ITO has thus required the Ministries of Communication/Information,
Ministries of Finances/Trade, authorities that regulate the Information and
Communication, and Organisations in charge of the regulation of the tel-
ecommunications to take all the legal and lawful measures in order to put an
end to the unfair competition carried out by these new operators. And, in
particular, to make sure that these satellite bouquets and their local repre-
sentatives are subjected to a preliminary authorisation of exploitation, in the
country where they are.
Source : www.sidwaya.com

AIT commences transmission in North America
Previously available in Europe via Eutelsat Hot Bird, Nigeria’s leading pri-
vate television station, Africa Independent Television, AIT expanded in
November 2002 its worldwide presence to North America, Mexico and the
Caribbean via the GlobeCast WorldTV direct-to-home platform on Telstar
5. AIT is the first Africa programming service to be offered on GlobeCast’s
fifth DTH transponder on Telstar 5. GlobeCast is the world’s largest pro-
vider of satellite transmission and production services for professional broad-
cast, enterprise multimedia and internet content delivery. GlobeCast’s World
TV platform on Telstar 5 is America’s third largest DTH service, dedicated
exclusively to delivering international programming, now offering 53 televi-
sion and radio channels from Europe, the Middle East, Africa and Asia.

AIT is the first independent global satellite television service, which broad-
cast 24 hours all through the week from Lagos. Established in 1996, the
television station is a thematic channel whose purpose is to promote Afri-
can values and traditions globally, while encouraging development to and
within Africa. AIT’s multi-dimensional repertoire of programmes include
news, sports, soap operas, cultural entertainment shows, musicals and docu-
mentaries. The channel’s main broadcast language is English, however, a
selection of programming is available in African languages Hausa, Igbo, Swahili
and Yoruba. AIT is available on free to air and is offered jointly with Ray
Power 106.5 FM, also Nigeria’s premiere independent talk station.
Contact AIT, email: aittv@hotmail.com

Broadcast News
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Broadcast News

Historic MOU signed by M-Net and NFVF

Carl Fisher, Director of Local Productions at M-Net and Eddie Mbalo, CEO of the National
Film and Video Foundation (NFVF) signed Memorandum of Understanding between the
two organisations at Sithengi 2002 that will see a qualitative and quantitative increase in the
number of independent productions for M-Net’s New Directions programme. The MOU
outline a strategic partnership between the M-Net and the statutory film body to ‘spear-
head the production of independent films in South Africa’. M-Net will thus become a key
role player in the achievement of the NFVF’s statutory objectives.

Mbalo and Fisher, bother former independent producers, expressed great satisfaction
with the MOI. “This is the fulfillment of our aspirations over the last few years, regarding
how we view relationships between broadcasters and other shareholders”, said Mbalo. “
This collaboration will be of great future benefit to independent producers as well as
viewers”. “the development projects of the  two organisations have come together. This
will double the value of production for new projects that are identified by the NVF and also
ensure product distribution”, said Fisher.

South Africa gets news censorship rating
South Africa’s Film and Publications Board has launched a pilot programme that will allow
children to watch movies with an age restriction. Public relations officer Ashraf Johaardien
confirmed on the weekend (7-8 December) that five films to be released in December and in
January and February next year will carry a “Mature Accompaniment” (MA) tag. This will
allow children to watch movies that have an age restriction on condition that they are
accompanied by adults. The latest classification system comes barely months after the
board received a flood of complaints from irate parents after an age restriction was slapped
on Spider-Man which children under 10 were barred from watching the movie although it
was marketed at them. “Although Spider-Man focused on adolescent themes, it was mar-
keted at children. The board felt the violent scenes in the film were not suitable for young
children. This provoked quite a response from the public and we received over 100 com-
plaints from parents who believed that they should ultimately decide what their kids
should or should not see,” said Johaardien. He said the new classification system was a
direct result of the furore surrounding Spider-Man.

The first film to carry the new classification will be The Lord of the Rings: The Two
Towers, which opens countrywide on December 18th. “We will review the programme at
the end of February, weigh the responses and see whether the category should become
official or not,” said Johaardien. The other four titles to be slapped with an MA rating over
the next few months will be Walter Salles’ Brazilian family feud drama Behind The Sun
which has scenes of violence and bad language which will be rated 13MA, Jackie Chan’s
comic-sci-fi-thriller The Tuxedo which will be 10MA, David N. Twohy’s violent subma-
rine suspensor Below slapped with 13Ma and the comedy-drama Real Women Have
Curves about a latina mom and her unruly teenage daughter which features sexual situations
which will have a 13 MA restriction. A.Worsdale.

Namibian President blasts national broadcaster on
programming content
According to the Media Institute of Southern African (MISA), Namibian President Sam Nujoma
told, in September 2002, the State Broadcaster, the Namibian Broadcasting Corporation (NBC)
to stop broadcasting foreign films and series that have a bad influence on the Namibian youth.
The President gave the order when he addressed staff members at a meeting at the NBC on
Monday afternoon, September 30, 2002. Immediately after the President’s directive the Namibian
Broadcasting Corporation (NBC) made changes to its schedule and started showing local pro-
ductions made several years ago in the late afternoon. Source: www.misa.org

Kenya Television Network
goes on Satellite
Kenya Television Network (KTN) positioned
itself for the December 2002 general elections
by becoming the first station in Kenya to use
VSAT (very small aperture technology) to
broadcast its signal via satellite. Since its in-
ception in 1990, the operation of the station
had been limited to Nairobi and its environs
due to prohibitive cost of expansion. Kenya
Broadcasting Corporation Television (the only
other station airing news) is received in 90 per
cent of urban Kenya while STV is received by
85 percent of the people with access to televi-
sion in Nairobi, Nyeri, Machakos, Nakuru,
Eldoret, Mombasa, Kisumu and surrounding
areas.

Although KTN is ranked third in terms of
area of its reception, it is only the second chan-
nel to broadcast news. STV, which is in part-
nership with TVAfrica whose programmes it
rebroadcasts, has since the beginning of this
year been planning to collect and disseminate
local news. Besides beaming its signal to
Eldoret, Mombasa, Nakuru, Kisumu, Nairobi
and their environs, the Atlantic Bird 3 satellite
will enable KTN to broadcast to the East and
Central Africa region.

Ian Farnandes, the KTN managing director,
says the system will initially be used to de-
liver the KTN signal to the newly installed
transmitters in Eldoret and Kisumu for terres-
trial transmission. KTN is  highly regarded by
Kenyans who welcome it as an alternative to
the-state-owned KBCTV which is viewed as
the propaganda machine for the ruling Kenya
African National Union (Kanu). The latter was
in September threatened with a lawsuit by the
Electoral Commission of Kenya for its per-
ceived skewed reporting in favour of Kanu.
Besides providing alternative news, KTN’s
expansion is likely to favour advertisers—who
have for a long time whined they could not use
the station due to its limited coverage of Nai-
robi— the opportunity to reach out to most
urban centres in Kenya.

KTN’s expansion comes at a time when tel-
evision and radio stations in Kenya are strug-
gling over declining advertising revenue as com-
panies cut down on budgets. The much antici-
pated general  elections, at which President
Daniel Moi is not eligible for election, has ex-
acerbated matters.

Kenya’s per capita income has been drop-
ping over the years to its current US$279.
About 16 percent of adult Kenyans have ac-
cess to the 1.8 million TV sets and eight televi-
sion stations. Aware of the challenge against
its expansion, KTN has lined up programmes,
which are likely  to be on the “must watch”
list to attract viewers. They include the highly
acclaimed Redykyulass stand up comedy, Who
Wants to be A Millionaire lottery and The Sum-
mit  current affairs show that features the who
is who of Kenya. Ogova Ondego.

Carl Fisher (Mnet) and Eddie Mbalo sign the memorandum of agreement
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Kenya Government revokes
broadcast frequencies and licences
The broadcasting frequency regulator in Kenya has repos-
sessed frequencies it had issued but that have not been put to
use over the 14 months to January 2003. Since the 1990s
when airwaves were freed in Kenya, critics had always claimed
that broadcast frequencies and licenses were only issued to
firms in which the Kenya African National Union (Kanu)
government had an interest or to people it trusted. However,
the ousting of Kanu from power by the National Rainbow
Coalition (NARC) of Mwai Kibaki last December on the 27th

is changing the broadcasting scene.  NARC had promised the
electorate that if it formed the government it would emanci-
pate airwaves by revoking non-utilised or ‘hoarded’ frequen-
cies. It was thus with little surprise when the Communica-
tions Commission of Kenya (CCK) repossessed the frequen-
cies on January 15, 2002.  One of the biggest losers is the
national broadcaster, Kenya Broadcasting Corporation (KBC),
whose 60 radio and television frequencies were cancelled by
CCK. The Government stripped companies of wavelengths
that had remained dormant, or been sold or leased to second
parties. Ten organisations lost their frequencies.

Regional Reach, which owns Kameme, the Kikuyu lan-
guage radio station, lost frequencies for broadcasting in Nakuru
and Nyambene while Capital FM lost frequencies for Mom-
basa. Sunrise Transmissions lost its rights to run an FM radio
station and TV in Nairobi. Iqra Broadcasting and Maritime
Media Services  lost their radio frequencies for Mombasa
while Radio One lost frequencies for Mombasa and Kisumu.

Other losers are Nairobi Pentecostal Church (TV frequen-
cies for Nairobi), Universal Broadcasting (FM stations for
Nairobi and Kisumu), and Kitambo Communications (radio
and TV wavelengths for Nairobi, Mombasa and Kisumu).

The repossessed frequencies will be reallocated to deserv-
ing parties. While KBC is undoubtedly the largest loser, Na-
tion Media Group is set to benefit from the windfall. The
latter has already been allowed to broadcast in Mombasa,
Nakuru and Timboroa besides Nairobi where it has been re-
ceived since December 1999. Cyrille Nabutola, the Nation
Broadcasting Division managing director, says broadcasting
to the new areas begins next April. “We also expect to get
further radio frequencies for Eldoret, Kisumu, Nyeri and
Meru,”  Nabutola told Daily Nation. So far only Kenya Tel-
evision Network (KTN), the leading private TV network, has
a nationwide reach rivaled only by KBC. Ogova Ondego.

Changes at SABC news
The SABC announced at the end of January 2003 that it will definitely
move SABC 3’s main new bulletin from 8pm to 7pm from Monday April
the 7th. Jimi Matthews, formerly of rival station e-tv’s news division, now
head of SABC news, told The Star that the decision was not taken lightly
and had the full support of the SABC board. He denied that rivalry from e-
tv’s 7pm news bulletin motivated the Broadcaster’s decision.

The SABC is claiming that its English-language news bulletin has out-
stripped that of E.tv in terms of viewership, a claim that has been hotly
contested by E.tv, whose channel director, Quraysh Patel, said the station
welcomed the challenge.  “For the whole of last year we crushed the living
daylights out of SABC,” Patel said. “We dominate the news and current
affairs market in SA and it is only natural that the market leader should face
challenges such as this one.”  “I put it down to panic on their part,” Patel
told Business Day, referring to SABC’s decision to match E.tv’s timing.
This year, however, will see many changes at the public broadcaster, which
includes rolling out the commercialisation of SABC 3. SABC News, mean-
while, is to air simultaneously in different languages, which means that its
expanded news and current affairs portfolio will include the launch of Tsonga
and Venda news bulletins in July. Leading Marketing consultant Chris
Moerdyk, commented in the January 26th edition of South Africa’s Sunday
Times that, “Hopefully, TV viewers will be the main beneficiaries (of these
changes). Not only because conjugal rights will be restored en masse, but
because the competition between SABC 3 and e-tv should improve the
quality of content in both the 7pm newscasts. Heaven knows, they could
use a bit of beefing up.”

SABC to drop CNN for Al-Jazeera?
The South African Broadcasting Corporation may drop CNN in favour of
the Al-Jazeera network, which is based in the Persian Gulf and is known for
broadcasting messages from Osama Bin Laden it was reported in South
Africa during December 2002. SABC spokesman Ihron Rensburg confirmed
that the broadcaster is reviewing its deal with US network CNN. He added
that if CNN was dropped, the BBC, would, along with Al-Jazeera, be
considered as a replacement for its late-night and ‘empty’ broadcasting
slots. The announcement of the SABC considering using the Qatar-based
predominantly Muslim news network was met with outrage amongst some
circles. ANC spokesperson Smut Ngonyama however said, “The SABC has
got a right to make its own choices. We can only interpret this planned
action...as diversity of news and exposing South Africans to events happen-
ing in other parts of the world.” Meanwhile the opposition Democratic
Alliance’s Dene Smuts said, “I don’t think South Africans would have much
interest in seeing their television license fees spent on the Arab world’s
answer to CNN. Al-Jazeera was the first attempt to give the Arab world a
broader view, but that view is far from the free-speech-oriented-service
South Africans are entitled to.” While many may argue that the idea of
broadcasting Al Jazeera as opposed to CNN especially with the imminent
arrival of another Gulf War is choosing one extreme over another and would
be highly controversial, the announcement comes amidst other controversy
ailing the broadcaster including the right to broadcast sports events and the
issue of controlling journalistic accountability which caused much furore
last year as it was seen as an attempt by the government to control the
national broadcaster. A.Worsdale.

ENTV and Khalifa Télévision sign a
partnership agreement
On Saturday 14 December 2002 at the Sheraton Hotel of Alger, took place the
ceremony of the signing of the broadcasting convention between ENTV and
Khalifa Television (KTV). The convention was signed by the Director of the
Khalifa Group, Mrs. Djaouida Djazaïri, and Mr. Mustapha Benabi, Deputy
Assistant of ENTV. This partnership agreement between two Algerian channels
is the first step of complimentary and reciprocal enrichment between these two
channels since others specific agreements are announced to follow such as in the
training field. The two signatories have underlined that it was time that a new
Algerian channel comes to enrich the Algerian broadcasting landscape in a con-
text marked by  strong competition from the foreigner channels. They stressed

that the preservation and promotion of the Algerian identity and
culture have to be done through the national audiovisual produc-
tion. This agreement should bring to KTV the experience of  ENTV
in particular in the fields of the storage of images and the archives
and KTV will bring to ENTV its technology knowledge.

New TV Magazine on West African
Business
A new TV magazine on West African Business, Espace UEMOA,
produced by the RACECO Group (Réseau Africain de Com-
munication Economique) based in Senegal, has started in Janu-
ary 2003. This economic TV magazine (52’) is broadcast
monthly in French and contains information on the economic
life in the UEMOA countries. ATN (African Television News)
their TV-News service is a specialised agency of the RACECO
GROUP. ATN is the most experienced agency for TV-News in
the region and was distinguished during the events of “Le Joola”
last September in Senegal. AITV-RFO / CFI and TV5 (France)
are using their services daily. Email: raceco@arc.sn
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Videovision Entertainment to
collaborate with Egoli’s Franz Marx
Videovision Entertainment has produced more than fifty films
since its establishment eighteen years ago and the company
expanded its activities to television production three years
ago when it acquired the South African rights to the interna-
tional hit game show, Who Wants To Be A Millionaire ?
which it produced with  great success for the local market.  As
an extension of its programme to expand into television pro-
duction, Anant Singh, Chief Executive of Videovision Enter-
tainment, announced that the company will be producing a
new drama series, titled The Res, as a joint venture with Egoli
creator Franz Marx. The series focuses on a once grand house
whose owner falls on hard times after the mysterious disap-
pearance of her husband.  Concerned about providing for her
teenage daughter she decides to make the house available as a
residence for a culturally and ethnically mixed bunch of twenty-
somethings who attend a nearby technikon.  They dub the
house The Res and it soon becomes a hotbed of student is-
sues, agendas, traumas and love affairs that are characteristi-
cally South African.  The Res will be broadcast once a week
on SABC2 this year.

 Anant Singh commented, “Franz is a very talented indi-
vidual and he has created an engaging and exciting series in The
Res.  It promises to be a highly entertaining and thrilling South
African television series aimed at family audiences and we are
confident that The Res will become as popular as Egoli.”

Franz Marx commented, “I am delighted to be working
with Anant Singh and Videovision Entertainment on The Res.
It is a thrilling drama series and I am confident that it will
become a favourite among South African television viewers.”
Contact: Nilesh Singh, email:
nilesh@videovision.co.za

Launching of the West African
Television News Agency (WTNA)
In January 2003,  Dakar-based media company Group Gen-
eration TV Systems launched a new televised news agency
service, WTNA (West African Television news Agency).
WTNA will cover all news events in West Africa : sports,
culture, social affairs, politics, economy, environment …
WTNA is equipped with ultra modern production and post-
production tools in digital and betacam SP which enables us
to produce high broadcast quality images and sound. Their
ambition is to be the leading TV news agency on the continent
thanks to our job quality and professionalism. The WTNA
crews consisting of confirmed writers and highly skilled tech-
nicians proposes to provide you with daily news events and
reports from West Africa. These products will be sent via
express mail or satellite feed from the studios of the Senega-
lese national Television RTS or from the Gandoul Earth Sta-
tion.

Generation TV Systems (GTVS) can also provide docu-
mentaries and magazine items or any subject of your choice as
a ready to air item in English, French, German , Spanish or
Portuguese or in the form of pre-edited items with a text in
one of the four languages, and can also assist you in your
shooting  projects in West Africa as producer or fixer , re-
search, contacts, transport, transfers, authorisations etc…
Generation TV Systems has acquired a great experience in the
field of television production within Senegal and abroad. Our
products have been broadcast by Canal France International
(CFI), TV5,  BBC TV (England) BET (USA), APTN,  SIC
TV (Portugal)  and by several other broadcasters.
Contact: Mr. Khalil Gueye, email: gtvs@sentoo.sn

Over 30 million subscribers across Europe and
Africa for NGC
National Geographic Channel (NGC), the glo-
bal leaders in intelligent factual entertainment,
has exceeded the 30 million mark for subscrib-
ers throughout Europe and Africa - outstrip-
ping its 2002 projections.  The UK and Ireland market leads the Channel’s
growth amongst households with an incredible increase of 1,047,742 over the last
twelve months. The Czech Republic shows the most rapid market growth with a
staggering 584.62% increase since 2001. The NGC’s reach into homes across
Europe and Africa has risen at a steady rate since launch in the UK in 1997.  Since
that initial subscriber base of 3.5m households across three countries, the channel
has rolled out across over thirty additional major television markets.  2002 sub-
scriber figures are up generally by three million across the European and African
territories since 2001.  The growth has been powered by increased distribution to
new markets and higher penetration in existing markets. To date, NGC Europe
broadcasts in a total of 34 countries and 17 languages and has established its
presence in the global market place as a provider of intelligent and entertaining
documentary programming.

BBC Worldwide and Discovery sign new
footage agreement
In an agreement announced on the 20
January 2002, BBC Worldwide and
Discovery Communications Inc. (DCI) have signed a major stock footage licens-
ing deal. Under the terms of the new agreement, BBC
Worldwide will provide DCI access to the world’s lead-
ing moving image source by licensing its footage for the
broadcaster’s wide range of programming. The deal rein-
forces the association of two of the world’s most highly
respected and complementary international broadcast-
ers.  Representing a significant restructuring of their previous three-year access
agreement, the deal now provides producers of DCI programs, anywhere in the
world, equal access to BBC and CBS News content.  It further complements the
far-reaching global alliance formed by the two companies in 1998, which generates
substantial annual income through programming and the development of joint-
venture channels. The total international stock footage market is currently valued
at £200m and, through this deal, BBC Worldwide will continue to expand its
market share. Contact: www.bbc.co.uk/pressoffice/commercial

Deutsche Welle: Digital shortwave broadcasts
to begin in June 2003
From June 2003, Germany’s international broadcaster, Deutsche Welle (DW),
will transmit programmes in digital shortwave. This was announced by DW’s
Director General, Erik Bettermann, at a conference of Eastern European repre-
sentatives of the Digital Radio Mondiale (DRM) Consortium held on 3 December
2002 in Cologne. Bettermann predicted that digital broadcasting will globally
revolutionise long, medium and shortwave radio: digital shortwave has near-FM
quality sound and reception disturbances such as interference, static and signal
fading will no longer be perceptible. This could inaugurate a “global radio renais-
sance.” The Director General of DW emphasized that DW can continue to use
existing transmitters after technical modifications. Furthermore, digital transmis-
sion will cut energy costs by more than 50 percent. At the official launch of DRM
at the World Administrative Radio Conference in June 2003, DW will first initiate
digital shortwave programmes in Europe and the Middle East. The required con-
version of two transmitters at the relay station in Sines, Portugal will have been
completed by then. From June 2003, DW plans to broadcast 8.5 programme
hours daily in DRM standard in the languages German, English and Arabic to the
target regions of Central, Eastern and Southern Europe as well as the Middle East.
The second stage will expand the programme hours and languages for these target
regions and introduce additional programmes for Asia. For this purpose, accord-
ing to Bettermann, a transmitter at the relay station in Trincomalee, Sri Lanka, will
be converted by 2003, making it possible to receive a total of six daily programme
hours in German, English, Bengali, Urdu, Pashto and Dari in Asia.
Contact: W. Neven, Werner.Neven@dw-world.de , www.dw-world.de
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German television in Africa
Hein Eksteen reports that the home market is turbulent, with negative effects for African production. But there are plenty of
other activities in Africa from German television

Sounding out the effect of the Kirsch Me-
dia collapse on the German television in-
dustry is about as easy as locking Osama
bin Laden into the sights of a Hellfire mis-
sile. The Tora Bora cave system in this in-
stance is the labyrinth of Länder, the 16
states making up the Federal Republic of
Germany, and made all the more nebulous
by the autonomy they have over their indi-
vidual broadcasting networks. The absence
of a ready federal stance on the matter does
little to clear the air - at the time of writing;
the Ministry of Culture and Media’s best
offering was to trawl their database for a
comment. Individual Länder standpoints
seem to vary with their levels of involve-
ment in the media giant’s collapse in late
2001, as some remained safely outside the
mêlée, while others had taxpayers’ money
to account for. Even the most intrepid of
private sector commentators won’t allow
their speculation to reach beyond euphe-
misms such as: turbulent, complex, politi-
cally charged and filled with intrigue.

The indirect impact on the African tel-
evision and broadcasting industry remains
anybody’s guess. However, Giselher
Venske, producer at the Cape Town based
Two Oceans Productions, confirms, “We do
feel the effect in some ways as we notice
that less script-ideas are being sent to us
from Germany and also that big produc-
tions are being postponed. So yes, one can
say that we are affected by the financial
crisis.”

Despite the troubles at home, as far as
Africa is concerned, it’s business as usual
for Deutsche Welle (DW), Germany’s only
international public broadcaster. Established
in 1953, with a current annual budget of
290 million Euro, DW celebrates its 50th
anniversary this year and will relocate to
new head quarters in Bonn. Via its intelsat
707 and hotbird 6 satellites, DW’s service
spans the globe with the exception of Ant-
arctica and Greenland, and reaches most of
the African continent.

DW-tv, the broadcaster’s television leg,
launched in 1992, is a dedicated news and
information channel with the objective of
providing an impartial view of events around
the world from German and European per-
spectives. In Africa this service is available
in German and English, switching hourly
between the two languages. Another serv-
ice provided to African TV stations is the
free, with only a few legal formalities in-
volved, re-broadcasting of dw programs.

 In addition, DW / transtel, established in
1965, offers German programs to television

stations in Asia, the Middle East, Latin
America, the Caribbean, Eastern Europe and
Africa. The product range, sold in cassette
form, consists of programmes broadcast by
German national TV channels, zdf and ard,
as well as in-house productions by DW /
transtel. Synchronised in five languages,
including English, the programs are edited
and adapted to meet target audience require-
ments and are ready for broadcasting. Over
and above the more than 1000 hours of
documentaries in store, all the traditional
programming categories – politics, business,
social affairs, sports, women’s issues, fam-
ily and home, children’s interests, science,
technology, medicine, art and entertainment,
music and fiction series – are well-repre-
sented and constantly updated.

A logical adjunct to this combining of re-
sources is the project german tv (gtv). Of-
fering a selection of the best of DW, ard and
zdf’s programs, the initiative was launched
as a pay-channel in the USA about a year
ago. Depending on its performance there,
Africa is strongly being considered as a fu-
ture market.

Visitors to DW’s website www.dw-
world.de learn that the broadcaster targets
‘anyone interested in Germany and Europe,
but in particular the so-called opinion lead-
ers and the “information elite”. And, ‘In
countries where the freedom of the press is
limited, dw is a “voice of freedom”, in par-
ticular in regions of conflict and crisis, where
it is a guarantor of objective, unfiltered in-
formation.’ The looming war on Iraq is a
case in point. Says Michael Spies, DW’s
Distribution Executive – Northern Africa
and the Middle East, “Northern African
people switch to deutsche welle, because
we don’t take sides, and this is what Arabic
viewers in the region expect.”

The Television Training Centre (TTC),
situated in Berlin, is yet another part of the
multi-facetted deutsche welle organisation.
The centre, entirely funded by the German
Ministry of Economic Cooperation and
Development, has over the past 20 years
attracted more than 2500 students from 35
African countries. This is about 60 per cent
of its entire student body.

 And it is here that the TTC fully aligns
itself with UNESCO’s 1978 declaration ‘to
correct the inequalities in the flow of infor-
mation to and from the developing coun-
tries… that their mass media should have
conditions and resources enabling them to
gain strength and expand, and to cooperate
both among themselves and with the mass
media in developed countries’.

Dr. Dietrich Berwanger, Director of the
TTC, believes, “In developing countries,
television can only play a useful role in sup-
port of social, cultural and economic devel-
opment, if the number of locally produced
quality TV programs continues to grow.”
Much progress has been made. Where the
ttc initially focussed on the basics of TV
journalism and engineering, the institution
now concentrates on advanced training and
the training of trainers.

This is accomplished through courses held
either on a national or regional basis in Af-
rican countries – Angola, Egypt, Ethiopia,
Ghana, Mozambique, Senegal, South Africa,
Swaziland and Zimbabwe – or at the Train-
ing Centre in Berlin. Offshore training
projects are diverse, ranging from TV Pro-
duction and Management, New Trends in
TV Productions to Studio Engineering and
even an HIV Prevention Workshop. Berlin-
based courses include Planning and Oper-
ating Community TV Stations, an Advanced
Seminar on New Technologies in Television
amongst a host of others. Training is con-
ducted in several lecture rooms, a technical
laboratory, a sound studio, three editing
suites and supplemented by access to dw’s
state of the art studios and technical facili-
ties. Adding to TTC’s permanent staff, ex-
perienced media experts and television
trainers are available as guest lecturers and
consultants.

Another opportunity offered by the ttc
is to bring students into closer contact with
major manufacturers of industry-related
equipment. This is of particular importance
due to the rapid technological development
and the need to keep buyers from the de-
veloping world up to date about what is
available on the market and specifically
about equipment best suited to their broad-
casting needs.

“We help them to make informed deci-
sions about what to buy, because European
manufacturers often try to dump their out-
dated equipment on Afr ica, “says
Berwanger. He goes further by underlining
the reality that some manufacturers take
advantage of the developing world by sell-
ing it expensive equipment that goes far
beyond the scope of its needs. Also crucial,
according to Berwanger, is that the devel-
opment of television engineering and equip-
ment forces TV stations worldwide to con-
stantly retrain their staff. “This is where
the ttc plays another most important role,”
he concludes.

Equally important is the TTC’s role in
financially supporting aniwa 2003 – The
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African Student Film Festival, scheduled for
July, in Accra, Ghana. This biennial event,
founded 12 years ago, serves as a meeting
place for students and lecturers from about
eight African film and television schools.
Participants are given the opportunity to
showcase their work before an international
jury and take part in a series of workshops.
The impact of digital technology on the film
and television industry will be one of the
main topics of discussion at this year’s fes-
tival.

Furthering media interaction between
Germany and the rest of the world, zdf or-
ganised a conference in September 2000
bringing together delegates of all foreign
missions represented in Germany. The ini-
tiative proved so successful that several
regional conferences were planned.

 In March of the next year zdf Nationen
2001 was attended by diplomats from 22
African countries. zdf used the opportu-
nity to explain how African topics were
treated in the different genres of program-
ming i.e. news, documentaries and fiction,
and this was followed by discussions with
the participants. The focus on Africa shifted
away from the usually negative aspects of
war and disaster. Rather, it centred on the
positive, covering the continent’s current
and potential contribution in the fields of
documentaries, travel and discovery.

Most German TV channels are either in-
dividually, or in cooperation with others,
involved in Africa: ard, zdf and a French
counterpart form arte, while 3sat is made
up of German, Austrian and Swiss net-
works. All the national broadcasters and the
private channels rtl, sat.1 and prosieben
have, however, come together in deukom,
based in South Africa. Launched in May
1996, the pay-channel provides southern
Africa with German language programs via
satellite.

At home, German broadcasting may be
suffering from post-Kirsch-traumatic stress
syndrome, but following the aniwa 2003
theme - Bridging the Gap: Digital Cinema
and the Way Forward - coupled with Ger-
many’s collective television involvement in
Africa, it becomes clear that more gaps than
the digital are being bridged. Says Giselher
Venske, “In spite of [Kirsch] we still have
excellent production value on a worldwide
basis and are pleased to say that we’re busy
preparing a new movie for zdf.”
For further information contact:
DW-TV: Peter.Stabusch@dw-world.de,
aniwa:Aniwa2003@yahoo.com, zdf:
aa@zdf.de,
deukom: info@deukom.co.za, ttc:
dwttc@dw-world.de and visit transtel at
www.transtel.tv

Video tape duplication: Special offer
to readers of Africa Film & TV
Described in the trade as the most popular supplier of blank tapes to the broadcast
industry, it’s not commonly known that Penridge Tele-Video’s starting place was in
feature film duplication for some of the top film distributors and that now they are known
as THE duplicator to the broadcast industry with clients from the BBC in England to
SONY in Japan and all places in between. Because of their worldwide customer base they
have excellent shipping rates to get product and duplications back to their clients wher-
ever in the world they are.  Jamie Swanson who invented what became the world standard
video case started with Global Video Services in the late seventies so has seen many
changes since then. The main formats they are duplicating on now simply didn’t exist!
Everything from Digi Beta and D9 down to Mini DV and S-VHS including 1” and all the
older formats are still in the studio so whatever your master is on it can be professionally
duplicated.  Duplication services are offered in their award winning studios from all major
formats, including  all digital  Formats: Digi Beta; D9 (digital S); DVCAM; DVCPRO  etc.
and of course, most important is the fact that your copies will be done on professional
commercial hi-fi machines - not domestic machines which  may show up compatibility prob-
lems when played back on other machines. NTSC and SECAM copies are done to full
broadcast specification using dedicated machines and an Alchemist with phase correlation unit.
DVD duplication can also include a wide choice of packaging and printing choices.

SPECIAL OFFERS FOR  OUR READERS Penridge are offering  FREE  quality
labelling and A300 library cases on all VHS duplication jobs booked and quoting Africa
Film & TV ; and are offering a  FREE DVD CASES with every DVD order.
Contact: Sales@penridge.com , www.penridge.com

Correction: Commentary from Nu Metro on Fox
Theatrical releasing
In Africa Film & TV magazine no 34, we said that the move of 20th Century Fox’s Theatrical
Film Distribution representation from Ster Kinekor to Nu Metro would “balance the exhibi-
tion playing field”.

Mike Baard, MD of Nu Metro Film Distribution contacted us to correct the impression
that the theatrical releasing division of Nu Metro is in any way obliged to release films
exclusively to Nu Metro Cinemas: Nu Metro Film Distribution will endeavor to obtain the
best release for any films it handles, to any cinema screens in the region.

Michelle Hemphill, the 20th Century Fox representative emphasised this point, saying
“Our move to Nu Metro Film Distribution will in no way influence our relationship with Ster
Kinekor Theatres”. Says Baard “ Nu Metro Film Distribution are very pleased to be repre-
senting 20th Century Fox’s Theatrical Film Distribution. Along with our Home Entertain-
ment division we hope to continue to develop Fox’s business interests and provide synergy
for the outstanding content Fox will be supplying, both in South Africa and other African
markets “.
 Contact: Mike Baard,  MikeB@numetro.co.za

Keep abreast of events
in Africa's industry of

the moving screen

Visit our website:
www.africafilmtv.com
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South African Legislation
2002 Broadcasting Amendment Bill approved
by the South African parliament
South Africa’s parliament approved the 2002 Broadcasting Amendment Bill in
Parliament on Wednesday the 23rd of October and despite some party politick-
ing and denigration of opposition parties by MP Nkenke Kekana, Chairperson
of the Portfolios Committee on Communication it appears that all sides of the
political and media spectrum are happy with the changes made to the bill after
it received widespread criticism earlier in the year.

The original draft elicited a storm of protest because it proposed to make the
SABC subject to the control of Communications Minister Ivy Matsepe-Casaburri,
which critics said would infringe constitutional provisions of freedom of speech
and the independence of the media. Many claimed that it would mean a throw-
back to the days of apartheid when the broadcaster was a ‘de facto’ mouthpiece
for the ruling Nationalist Party. During intensive deliberations by the committee
the week before it was passed, the bill’s original proposal to make the SABC’s
editorial, language and journalistic policies subject to ministerial approval was
replaced by their referral to ICASA, which is responsible for ensuring that the
SABC complies with its founding charter.  The amended bill would also provide
for public participation in policy making. With regard to the legislative creation
of two new regional television channels to cater for the other national languages
without regard for Icasa’s licensing role, the committee decided that provision
for this would be accommodated in the new licence to be issued to the SABC
when it is incorporated as a public company. The clause would be worded in
such a way that Icasa’s role in deciding upon and issuing licences was not
undermined.  The SABC in turn expressed satisfaction with the new bill. SABC
acting chairman Barbara Masekela said the five critical issues that the SABC has
asked Parliament to attend to had been covered in the Broadcasting Amendment
Bill. She said the amendments introduced to Section 6 of the Broadcasting Act,
1999, that affected the corporation’s editorial independence and freedom of
journalistic expression, had been amended. “Our concern was that this clause
would compromise the critical pillars of editorial independence in a free and
democratic society, namely journalistic freedom and integrity, and artistic crea-
tivity.” She added that the SABC also recognised the importance and urgency of
complying with the Bill and develops  - taking into account public comment and
contributions – comprehensive editorial and programming policies and codes of
practice.

Michael Markovitz, adviser to Icasa chairman Mandla Langa, said the amended
bill clarified many issues in the regulation of broadcasting. Committee chairman
Nkenke Kekana said a major breakthrough in the bill was that while the SABC
was guaranteed journalistic, creative and programming independence, it was also
obliged to advance the public and national interest of South Africans and to
encourage the development of a “SA expression”.  “In the history of this coun-
try this will be the first time that we are able to say that a public broadcaster
must promote and encourage a SA expression in all official languages,” said
Kekana. “ This I think is a major achievement. We are sick and tired of CNN and
BBC’s approach to Africa. We want to be able to understand what is going on in
Africa so that we can advance the interests of Africa as a continent”.  “We need
to encourage the SABC to move further away from being so reliant on foreign
programming which is dictated by advertisers. We want to free the SABC from
this advertising stranglehold which undermines it insofar as flighting local con-
tent is concerned.”

 The Bill states that the SABC must provide for a wide range of programming
that 1. Reflects South African attitudes, opinions, ideas, values and artistic
creativity 2 Displays South African talent in educational and entertainment
programmes 3. Offers a plurality of views and variety of news, information and
analysis from a South African point of view and 4. Advance the national and
public interest.  And that national interest should not be confused with party
political interest.Although the dust has settled on the controversy, the burning
question for the Broadcaster, programme-makers and film and TV profession-
als alike is and always will be, where is the money for all these new stations
and indigenous programming going to come from and will they be forced to
make lame, cheap game shows in order to meet some form of quota? (A.W)

SABC gives Icasa new proposal amidst
ongoing sport broadcast confusion
South Africa’s Business Day reported on December 20th, 2002
that the SABC is insisting its public service mandate allows it to
acquire the rights to major sports events at a fraction of their
market value. The SABC’s latest proposals were outlined in a
document it submitted to the Independent Communications Au-
thority of SA (Icasa) on the 19th December. In a separate submis-
sion, also handed in on the 19th December, free-to-air channel E.tv
argued that the SABC’s position is “the very antithesis of fair
competition (and) may amount to the abuse of a dominant
position...If E.tv would be obliged to sublicense rights it acquires
to the SABC for a nominal fee, there would be very little incentive
for E.tv to acquire such rights in the first place,” Gilbert Marcus
SC argued in the submission of E.tv.  The hearings at which evi-
dence from SA’s sport bodies and broadcasters, including SABC,
E.tv and subscription broadcaster M-Net/SuperSport was led are
aimed at drawing up regulations governing the sale of broadcast
rights to major sports events. This could also end high-profile
public disputes between government and broadcasters over pub-
lic access to major sports events, which are increasingly becoming
available only to higher income subscribers of pay television chan-
nels. However, the SABC is sticking largely with its earlier posi-
tion, arguing the Broadcasting Act of 1999 compels it to carry
“national sports programming” while at the same time forbidding
subscription television services such as SuperSport from acquir-
ing exclusive rights to such events. The SABC again pleaded with
Icasa that it take into account its “unique financial position”, the
fact it gets less than 3% of funding from government and that “the
SA public demands the right to view national sporting events on
television channels provided by the public broadcaster”.
SuperSport and E.tv have already argued against special treat-
ment for the SABC, saying exclusive live sport is the main attrac-
tion for subscribers, providing millions to sport federations.  They
also disagree with the SABC’s plea that the statutory need to
carry national sports programming is equivalent to “national sport-
ing events”, which the SABC defines as being “of national inter-
est”, which involve “the national team or a team representing SA
in a major international tournament” and which “traditionally
have been broadcast on free-to-air television”.  The SABC argues
its funding model makes it hard to vie with “commercial broad-
casters that have comparatively few programming and other obli-
gations”. It proposes that if a competitor acquires broadcast rights,
it be compelled to sublicense the rights to the SABC at 20% of the
original price if the event is broadcast live, 15% if “delayed live”,
5% if a delayed broadcast and 2% for a highlights package. Their
proposal has met with outrage from pay channel M-Net/
Supersport. In an editorial on Christmas Eve the newspaper ar-
gued that the SABC has an unenviable task and limited resources
with which to carry out its mandate. The paper said, “The SABC
may well feel it is under a duty to ensure access to national
sporting events, but the reality is that sport is now big business.
The best Icasa can do is juggle these competing interests. It stands
to reason that the SABC cannot get its way entirely, even if, in the
opinion of the corporation, its proposed regulatory framework
best gives effect to the intention of the relevant legislation. Other
interests will have to be weighed against its public service man-
date”. Icasa is set to issue the regulations sometime this year. With
the Cricket World Cup safely in the hands of SABC 3 it may mean
that the controversial issue of finance versus fans without a pay-
tv subscription may be delayed. A Worsdale.
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Article 19 welcomes the adoption of the declaration
of principles on freedom expression in Africa
The African Commission on Human and Peoples’ Rights adopted a landmark Declaration of Principles on Freedom of Expression in Africa at
its 32nd Ordinary Session, in Banjul, The Gambia, held from 17th to 23rd October 2002.

The Declaration is the culmination of a long period of collaboration and consultation between the African Commission and ARTICLE 19,
and symbolises the commitment and determination of the African Commission to tackle the continued and increasing violations of the right to
freedom of expression and information in many African countries.

The Declaration addresses in a holistic and comprehensive manner the major threats to freedom of expression and information on the
Continent and will serve as a benchmark to evaluate states compliance with Article 9 of the African Charter on Human and Peoples’ Rights.
It will also strengthen the right to freedom of expression and information in the context of the African Union and the NEPAD initiative, paving
the way for the recognition of the role of the media in these important processes.

The declaration stresses the ‘fundamental importance of freedom of expression as an individual human right, as a cornerstone of democracy
and as a means of ensuring respect for all human rights and freedoms’.

‘ARTICLE 19 appreciates this important move and will continue to work closely with the African Commission to monitor the implemen-
tation of this Declaration by state parties to the African Charter’ said Andrew Puddepphatt, Executive Director of ARTICLE 19.
Contact: Fatou Jagne, email: fatou@article19.org.za

Declaration of Principles on Freedom of Expression in Africa
Preamble
Reaffirming the fundamental importance of freedom of expression as
an individual human right, as a cornerstone of democracy and as a
means of ensuring respect for all human rights and freedoms;
Reaffirming Article 9 of the African Charter on Human and Peoples’
Rights;
Desiring to promote the free flow of information and ideas and greater
respect for freedom of expression;
Convinced that respect for freedom of expression, as well as the right
of access to information held by public bodies and companies, will
lead to greater public transparency and accountability, as well as to
good governance and the strengthening of democracy;
Convinced that laws and customs that repress freedom of expression
are a disservice to society;
Recalling that freedom of expression is a fundamental human right
guaranteed by the African Charter on Human and Peoples’ Rights, the
Universal Declaration of Human Rights and the International Cov-
enant on Civil and Political Rights, as well as other international docu-
ments and national constitutions;
Considering the key role of the media and other means of communica-
tion in ensuring full respect for freedom of expression, in promoting
the free flow of information and ideas, in assisting people to make
informed decisions and in facilitating and strengthening democracy;
Aware of the particular importance of the broadcast media in Africa,
given its capacity to reach a wide audience due to the comparatively
low cost of receiving transmissions and its ability to overcome barri-
ers of illiteracy;
Noting that oral traditions, which are rooted in African cultures, lend
themselves particularly well to radio broadcasting;
Noting the important contribution that can be made to the realisation
of the right to freedom of expression by new information and commu-
nication technologies;
Mindful of the evolving human rights and human development envi-
ronment in Africa, especially in light of the adoption of the Protocol
to the African Charter on Human and Peoples’ Rights on the estab-
lishment of an African Court on Human and Peoples’ Rights, the
principles of the Constitutive Act of the African Union, 2000, as well
as the significance of the human rights and good governance provi-
sions in the New Partnership for Africa’s Development (NEPAD);
and
Recognising the need to ensure the right to freedom of
expression in Africa, the African Commission on Human
and Peoples’ Rights declares that:

I/ The Guarantee of Freedom of Expression
1. Freedom of expression and information, including the right to seek,
receive and impart information and ideas, either orally, in writing or in
print, in the form of art, or through any other form of communication,
including across frontiers, is a fundamental and inalienable human
right and an indispensable component of democracy.
2. Everyone shall have an equal opportunity to exercise the right to
freedom of expression and to access information without discrimina-
tion.
II/ Interference with Freedom of Expression
1. No one shall be subject to arbitrary interference with his or her
freedom of expression.
2. Any restrictions on freedom of expression shall be provided by
law, serve a legitimate interest and be necessary and in a democratic
society.
III/ Diversity
Freedom of expression imposes an obligation on the authorities to
take positive measures to promote diversity, which include among
other things:  availability and promotion of a range of information and
ideas to the public;  pluralistic access to the media and other means of
communication, including by vulnerable or marginalised groups, such
as women, children and refugees, as well as linguistic and cultural
groups; the promotion and protection of African voices, including
through media in local languages; and the promotion of the use of local
languages in public affairs, including in the courts.
IV/ Freedom of Information
1. Public bodies hold information not for themselves but as custodi-
ans of the public good and everyone has a right to access this informa-
tion, subject only to clearly defined rules established by law.
2. The right to information shall be guaranteed by law in accordance
with the following principles:
- everyone has the right to access information held by private bodies
which is necessary for the exercise or protection of any right;
- any refusal to disclose information shall be subject to appeal to an
independent body and/or the courts;
- public bodies shall be required, even in the absence of a request,
actively to publish important information of significant public inter-
est;
- no one shall be subject to any sanction for releasing in good faith
information on wrongdoing, or that which would disclose a serious
threat to health, safety or the environment save where the imposition
of sanctions serves a legitimate interest and is necessary in a demo-
cratic society; and
- secrecy laws shall be amended as necessary to comply with freedom
of information principles.
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3. Everyone has the right to access and update or otherwise correct
their personal information, whether it is held by public or by private
bodies.
V/ Private Broadcasting

1. States shall encourage a diverse, independent private broadcast-
ing sector. A State monopoly over broadcasting is not compatible
with the right to freedom of expression.

2. The broadcast regulatory system shall encourage private and
community broadcasting in accordance with the following principles:
there shall be equitable allocation of frequencies between private broad-
casting uses, both commercial and community;  an independent regu-
latory body shall be responsible for issuing broadcasting licences and
for ensuring observance of licence conditions; licensing processes shall
be fair and transparent, and shall seek to promote diversity in broad-
casting; and community broadcasting shall be promoted given its po-
tential to broaden access by poor and rural communities to the airwaves.
VI/ Public Broadcasting
State and government controlled broadcasters should be transformed
into public service broadcasters, accountable to the public through
the legislature rather than the government, in accordance with the
following principles:
- public broadcasters should be governed by a board which is pro-
tected against interference, particularly of a political or economic na-
ture;
- the editorial independence of public service broadcasters should be
guaranteed; public broadcasters should be adequately funded in a
manner that protects them from arbitrary interference with their budg-
ets;
- public broadcasters should strive to ensure that their transmission
system covers the whole territory of the country;
- and the public service ambit of public broadcasters should be clearly
defined and include an obligation to ensure that the public receive
adequate, politically balanced information, particularly during elec-
tion periods.
VII/ Regulatory Bodies for Broadcast and
Telecommunications
1. Any public authority that exercises powers in the areas of broad-
cast or telecommunications regulation should be independent and ad-
equately protected against interference, particularly of a political or
economic nature.
2. The appointments process for members of a regulatory body should
be open and transparent, involve the participation of civil society,
and shall not be controlled by any particular political party.
3. Any public authority that exercises powers in the areas of broad-
cast or telecommunications should be formally accountable to the
public through a multi-party body.
VIII/ Print Media
1. Any registration system for the print media shall not impose sub-
stantive restrictions on the right to freedom of expression.
2. Any print media published by a public authority should be pro-
tected adequately against undue political interference.
3. Efforts should be made to increase the scope of circulation of the
print media, particularly to rural communities.
4. Media owners and media professionals shall be encouraged to reach
agreements to guarantee editorial independence and to prevent com-
mercial considerations from unduly influencing media content.
IX/ Complaints
1. A public complaints system for print or broadcasting should be
available in accordance with the following principles:
- complaints shall be determined in accordance with established rules
and codes of conduct agreed between all stakeholders;
- and the complaints system shall be widely accessible.
2. Any regulatory body established to hear complaints about media
content, including media councils, shall be protected against political,

economic or any other undue interference. Its powers shall be admin-
istrative in nature and it shall not seek to usurp the role of the courts.
3. Effective self-regulation is the best system for promoting high
standards in the media.
X/ Promoting Professionalism
1. Media practitioners shall be free to organise themselves into unions
and associations.
2. The right to express oneself through the media by practising jour-
nalism shall not be subject to undue legal restrictions.
XI/ Attacks on Media Practitioners
1. Attacks such as the murder, kidnapping, intimidation of and threats
to media practitioners and others exercising their right to freedom of
expression, as well as the material destruction of communications
facilities, undermines independent journalism, freedom of expression
and the free flow of information to the public.
2. States are under an obligation to take effective measures to prevent
such attacks and, when they do occur, to investigate them, to punish
perpetrators and to ensure that victims have access to effective rem-
edies.
3. In times of conflict, States shall respect the status of media practi-
tioners as non-combatants.
XII/ Protecting Reputations
1. States should ensure that their laws relating to defamation conform
to the following standards:
- no one shall be found liable for true statements, opinions or state-
ments regarding public figures which it was reasonable to make in the
circumstances;
- public figures shall be required to tolerate a greater degree of criti-
cism; and sanctions shall never be so severe as to inhibit the right to
freedom of expression, including by others.
2. Privacy laws shall not inhibit the dissemination of information of
public interest.
XIII/ Criminal Measures
1. States shall review all criminal restrictions on content to ensure that
they serve a legitimate interest in a democratic society.
2. Freedom of expression should not be restricted on public order or
national security grounds unless there is a real risk of harm to a legiti-
mate interest and there is a close causal link between the risk of harm
and the expression.
XIV/ Economic Measures
1. States shall promote a general economic environment in which the
media can flourish.
2. States shall not use their power over the placement of public adver-
tising as a means to interfere with media content.
3. States should adopt effective measures to avoid undue concentra-
tion of media ownership, although such measures shall not be so
stringent that they inhibit the development of the media sector as a
whole.
XV/ Protection of Sources and other
journalistic material
Media practitioners shall not be required to reveal confidential sources
of information or to disclose other material held for journalistic pur-
poses except in accordance with the following principles:
-the identity of the source is necessary for the investigation or pros-
ecution of a serious crime, or the defence of a person accused of a
criminal offence;
- the information or similar information leading to the same result
cannot be obtained elsewhere; the public interest in disclosure out-
weighs the harm to freedom of expression; and disclosure has been
ordered by a court, after a full hearing.

XVI/ Implementation
States Parties to the African Charter on Human and Peoples’ Rights
should make every effort to give practical effect to these principles.
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The Video Lab Johannesburg
21 and growing

Dave Keet, Managing Director
of The Video Lab Johannesburg

Pics: projects that the Group have worked one: the first two
are films and the other two are adverts

Dazzle

Sourcerors

Flex

Smarties

The advent of television in South Africa during 1976 heralded the
start of a new era in this country. Not only did South Africans finally
have access to a long awaited and much aspired to form of home
entertainment, but a new sector of industry was spawned, bringing
with it advances in technology and unleashing previously untapped
talent and creativity. So says Dave Keet, Managing Director of The
Video Lab Johannesburg, reflecting on the factors that inspired the
formation of his company 21 years ago and its remarkable growth and
development ever since. “As I recall, the first television commercials
flighted by SABC took to the airwaves in 1978,” says Keet. “Initially
produced in-house by the SABC, the growing demand for the medium
soon led to the production of both commercials and programmes
being outsourced to independent producers. This created a need for
the full spectrum of video production and post-production services
in this country and prompted the inception of South Africa’s video
facilities industry.”

Preceded by Video RSA and Trillion Video, The Video Lab made its
début in 1982. The business was a joint venture between the Argus

and Gallo groups, and was po-
sitioned to provide comprehen-
sive high-end video post-pro-
duction facilities – from image
origination through to post-pro-
duction and delivery of the fin-
ished product. Initially
configured for one-inch format
work only, the company became
well known for top quality
work, ranging from corporate
videos through to broadcast pro-
gramming to commercials.

Strategic
developments
John Smithers was the first per-
son to take the helm of The
Video Lab, shortly thereafter
handing over the managing di-
rectorship to Mike Smit, who
continued to head-up the organi-
sation until early-2001. During
Smit’s tenure, the company was
involved in several strategic de-
velopments that placed it sol-
idly on the path to success. For
example, The Video Lab merged
with Mandelay Video (the com-
pany that introduced the
Betacam format to South Africa)
in 1986 – a move that enabled
the consolidated entity to offer
both formats to the industry.

Next up, the company listed
on the Johannesburg Securities
Exchange (“JSE”, then known as
the Johannesburg Stock Ex-
change) in 1987 as Video Lab
Holdings Limited. In July of the

following year, a 50:50 merger
took place between the Gallo-
owned company and Toron Stu-
dios (formerly Video RSA, re-
named following the acquisition
of the business by Interleisure-
owned Toron International).

After consolidating and ra-
tionalising the two operations,
the name of Toron Studios was
changed to ZSE-TV; and the two
camera hire operations compa-
nies were hived off into a sepa-
rate business known as The
Camera Store. The focus of The
Video Lab was simultaneously simplified to video post-production
only, paving the way for the company to become South Africa’s
leading digital post-production business.

“The merger with Toron Studios gave birth to The Video Lab Group,
which through a series of acquisitions and disposals grew into a suite
of specialist companies serving different aspects of the industry,”
says Keet. “For instance, the group established The Audio Lab as a
separate business in 1987 and has grown the company into the leading
high-end post-production audio facility in South Africa. Likewise,
the group purchased Irene Film Laboratories in 1996 and used the
business as the foundation for The Film Lab, which today has opera-
tions in Johannesburg and Cape Town. Importantly, The Film Lab is
the only moving picture film processing facility in South Africa and is
also one of just five laboratories of its kind in the world to have
attained, and retained, Kodak Imagecare status.”

In between times, a start-up off-shoot of the business was estab-
lished in the Western Cape. In January 1993, The Video Lab Cape
Town opened its doors to cater for the growing moving picture indus-
try, which was largely due to an increasing number of international
productions being filmed in the region. They’ve never looked back!

The next major strategic development took place in 1997 when The
Video Lab Group was acquired by, and became the core business of,
JSE-listed media services group Sasani Limited, alongside Movie Cam-
era Company (now known as MCC Logical Designs). Complemented
by associated businesses in the moving picture and post-production
sectors, as well as businesses actively involved in the creation and
dissemination of moving picture content, The Video Lab has contin-
ued to flourish within the Sasani stable.

Keeping pace with technology
This said, Keet attributes much of the company’s ongoing success to
an unrelenting focus on the development of skills, nurturing talent,
keeping pace with technology and setting new trends. Having started
out with two linear one-inch edit suites, a Digiscan Telecine, a studio
and a camera, The Video Lab took a bold step in 1987 by becoming the
first company in South Africa to introduce computer graphics for
video post-production purposes. The move, which stimulated the
evolution of the video effects industry in this country, was heralded
by the acquisition of a Bosch FGS 4000 and the simultaneous incep-
tion of The House Next Door as The Video Lab’s dedicated animation
and effects division. The equipment in this specialist facility is up-
graded continually to ensure its leadership of computer-generated 2-
D and 3-D animation and visual effects for moving pictures in South
Africa.

Then came HARRY, which was widely touted as the most ad-
vanced digital technology at the time of its acquisition in 1991 and
which was the forerunner of HENRY and Edit Box (acquired in 1992).
The first digital edit system introduced to the South African market,
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Get set with Sasani Film
Sasani Film’s Barry
Strick recently moved
back to Johannesburg to
take over the helm of the
division. Former Sasani
Film managing director,
Andy Stead, has taken on
role of Mentor/film liai-
son officer at the newly
launched Gauteng Film
Office, but continues to
act as special projects
consultant for Sasani Film
on a part time basis.  Lyn
Pringle has taken on
Strick’s role as long form
client service director at
The Video Lab in Cape
Town. Strick has extensive expertise in feature and
longformat post-production, having joined the Sasani
group in 1996 in the capacity of post-production co-
coordinator, at The Video Lab Johannesburg. Initially
involved in video-based work, he soon made the transi-
tion to 35mm feature films and ultimately moved to
Sasani Film at the division’s inception.

Sasani Film, a division of JSE listed company Sasani,
focuses on formulating competitive, individually tai-
lored packages for clients, which complement the ad-
ministrative and operational expertise across the divi-
sions of Sasani Limited. Sasani Film advises clients on
the most effective methodology and proactively sells
each division’s specialised services. Sasani Film pack-
ages include facilities ranging from shoot gear, through
all postproduction stages, to final 35mm film and video
deliveries. Several large international feature film
projects have been coordinated by Sasani Film, includ-
ing: Critical Assignment, Sumuru, Ultimatum AKA
Blast, Slash, The Bone Snatcher, Scouts Safari, A
Reasonable Man, The Piano Player and Peakviewing’s
Transatlantic Berserker, Merlin – The Return and Daz-
zle. In addition, a number of high profile BBC Natural
History and National Geographic documentaries have
also been coordinated. Says Strick, “Sasani Film pro-
vides co-ordination services for producers and
facilitators planning shoots in South Africa, who would
like to get a consolidated package of facilities and serv-
ices for their film and television requirements. We are proud
to be able to say that this division is staffed by a team of
professionals well versed in all aspects of production and
post-production, local facilities, crews and other related
information”. “Sasani Film provides a single point of con-
tact for all the operating divisions of Sasani, this ensures
that clients enjoy the benefits of a packaged and integrated
service across the group. General expertise in production
and post-production reduces confusion and delays, while
single-point budgeting, quoting and invoicing relieve the
client’s workload,” says Strick.

It is clear that the unique services offered by Sasani
Limited through Sasani Film have been instrumental in
the significant reputation Sasani enjoys with its inter-
national clientele. Indeed no other company is able to
offer the broad spread of expertise and services, which
the visiting filmmakers expect when working abroad.
“We have something special here” concludes Strick.

Nina Wassubg and Suzie
on the set of Slash

A Reasonable Man

HARRY represented a major breakthrough in innovation and consolidated The
Video Lab’s local industry lead.

In 1997, The Video Lab took another giant leap by acquiring South Africa’s first
Solitaire Cine III Image Recorder – a move that equipped the company to undertake
the digital transfer to film process, in-house, for the first time. Approximately one
year later, in 1998, the company acquired the first (and only) Philips BTS Spirit
Datacine Film Scanner in South Africa, equipping the operation to scan film images
at 2000-line resolution. This was followed in 1999 by a film recording alliance with
Eastman Kodak subsidiary Cinesite, which led to the installation of a Kodak Light-
ning II Laser Film Recorder at The Video Lab Johannesburg. This award-winning
technology enables the shooting of video and digital, ultra high-resolution images to
film, ensuring improved product and enhanced production efficiencies.

Digital intermediates
These latter developments set the stage for The Video Lab to lead the evolution of
digital film in South Africa. “Digital film is catching on around the world as a
promising alternative to conventional film post-production and is suitable for any-
thing from commercials to documentaries to feature films,” explains Keet. “As the
only post-production facility in South Africa to offer digital film capabilities, and
one of the few such facilities in the world, we’ve managed to corner this sector of
the local market.”

He goes on to say that The Video Lab has leveraged the digital intermediate
process to produce special visual effects for both commercials and feature films
ever since acquiring the Spirit Datacine. “Our progress over time has been meas-
ured by increasingly longer segments requiring digital post-production to produce
the visual effects desired, leading ultimately to full-length feature films being pro-
duced entirely in the digital domain,” he continues. “From producing the digital
effects for feature films such as The Last Leprechaun and Little Unicorn, we’ve
graduated to the totally digital post-production of films such as Slash and The
Bone Snatcher.

“We’ve certainly come a long way since the first commercial we worked on in
1982,” Keet continues. “Produced by Jon Rees of The Box Office, the Histalix
commercial took three days to complete and seemed such an epic task at the time.
Today our premises are home to The Video Lab Johannesburg, The House Next
Door and The Audio Lab, creating a comprehensive post-production offering. The
collective facilities include two telecines (Spirit and Ursa Gold); a Flame and two
Infernos; Henry and Edit Box; eight 3-D and five 2-D workstations; a Combustion;
the Lightning II Recorder; a Dolby-accredited sound studio; a music studio and two
other audio studios. We also have the ability to transfer image data digitally around
the world through our association with Media Host, the digital delivery system
established by our former MD Mike Smit.”

Talent is key
Keet maintains that the quorum of talent within The Video Lab has played a key
role in the company’s success to date. “Owning the latest technology is meaning-
less if you don’t have the people to operate it properly,” says Keet. “Our people
are the most talented in the market in their respective fields. They’re also the most
highly qualified owing to our policy to train pro-actively, which results in many
staff within the organisation attending internationally accredited training courses
either locally or abroad.”

In fact, they’re so good that several of The Video Lab’s former employees are
now working abroad and are headhunted by leading post-production facilities around
the world. Moreover, many projects that The Video Lab has worked on have gone
on to win local and international awards for their producers.  “The Video Lab may
have been the third contender to leave the starting blocks, but rapidly emerged as an
industry leader,” concludes Keet. “From the outset, we positioned ourselves as
innovators by offering new ideas and value-adding advice, state-of-the-art technol-
ogy and the latest processes. This enabled us to take the lead early on and has
ensured that we’ve set the pace for industry developments over the years, some-
thing we are committed to continuing to do. We’ve already got our sights firmly set
on the future by being HDTV ready in anticipation of the international trends being
adopted locally.”  “We are proud to be able to talk about our achievements and we
are extremely confident about where we are heading. With a strong team, world-
class technology and facilities, foresight and determination, The Video Lab is set to
flourish over the next 21 years!” concludes Keet.
Contact: Dave Keet, email:davek@videolab.co.za
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Why the film industry is such good news for the Cape...
By Martin Cuff, Chief Operations Officer of the Cape Film Commission
The film industry - actually an assortment of feature film, television, tv commercials and stills photography production - is one of the most
successful sectors in the Western Cape economy. The majority of these productions spend large amounts of foreign currency to bring their
stories to life. Even small-scale local documentaries create jobs. But every day, film production companies battle with everything from irate
neighbours to jobsworth officials, just to bring this multi-billion rand industry to our city. The Cape Film Commission identifies some key
reasons why the film industry is such good news for the Cape....

1. Film creates jobs
The smallest feature film in Cape Town directly employs 75 people
and indirectly about 500 people. Bigger productions provide free-
lance work for more than 1500 people. Each production results in
jobs for camera operators, sound and lighting technicians, caterers,
plumbers, carpenters, animal trainers, truck drivers, make-up artists,
graphic artists, photographers, set designers, painters and actors.

2. Film creates opportunities for other
professions
Production budgets are spent on a range of products from hardware to
props, plants to steel, paint to timber, draperies to carpets, furniture
to portable dressing rooms, generators to saddle makers.

3. Film spends
The average TV commercial now spends more than R400,000
(US$36,365) a day in the Cape. Even the smallest stills shoot spends
R350, 000 (US$31,820). That money is not all spent on production.
Economic indicators estimate that for every rand spent on the pro-
duction, an additional R 2.5  (US$0.22) is spent in the wider economy,
on hotels, restaurants, petrol, car hire, even shopping.

4. Film pays permit fees
The City of Cape Town earns more than R 4 million (US$0.36m) a
year from granting film companies permission to use city locations.
When a road is closed or parking bays are blocked off, the city is
charging for that privilege. Parks and Bathing, Sports and Recreation,
Roads, Traffic, the Civic centre and other buildings, all benefit di-
rectly from Film Industry activities, ensuring that our city infrastruc-
ture of roads, beaches and parks receive vital additional funds.

5. Film “up-skills” people
As a highly technical, labour intensive industry, the film industry has
a constant need for upgraded and improved levels of skills. Skills are
gained through hands-on workplace experience, or via the film and
media training colleges in the Cape.

6. Film beautifies
Almost all productions require clean, beautiful backdrops; that means
no rubbish, no graffiti, no loiterers, and a beautiful city for us all to
enjoy. Every production company also signs a code of conduct to
ensure that the areas they use as sets are left clean and beautiful.

7. Film is short-term inconvenience for long
term gain
The average commercial shoot in Cape Town lasts just two days. The
overall value of the film industry to the economy of the Western Cape
is R 2 billion (US$0.18b).

8. Film promotes tourism
People increasingly travel to places that they have seen in the movies.
A British Tourism Authority report estimated that locations featured
in successful films can expect an increase in tourists of at least 54% in
the following four years. 1n 1998, 19% of visitors to the UK said that
film was the reason for their visit. That 19% amounted to a staggering
R26.6 BILLION rand (US$2.41b)  income for Britain - just because of
films.

9. Film creates entrepreneurs
60% of production companies working in Cape Town today were
founded by individuals who started off their careers at entry level in
the film industry. Additionally, with film offering such a major tour-

ism boost, it also creates the opportunity for local entrepreneurs to
develop dynamic tourism packages. The Burt Reynolds movie “De-
liverance” spent just US$5 million when it shot in 1972. Since that
time, an entrepreneur who set up a canoe-safari company and lodge
on the same river has made US$ 75 million in related tourism earnings.

10. Film is a growing industry
It is estimated that the value of the film industry in the European
Union is set to grow from R300 billion (US27.27b) to R800 billion
(US$72.7b) in 2010. 62% of all productions in Cape Town come from
European Union countries, suggesting that we can further capitalise
on the growth.
Film creates a film industry of our own Creating and nurturing Cape
Town as a vibrant production destination will result in an increased
level of business ownership, an increasing number of skilled produc-
tion crew, greater financial stability amongst film practitioners, and a
greater likelihood of creating a vibrant film industry of our own.

The success and continued growth of the film industry is not a
given. There are currently 350 film commissions in 35 different coun-
tries, each vying for a slice of the film industry pie. The Cape is in
direct competition with Spain, Portugal, Australia and Miami. The
seriousness of the threat to our economy is witnessed by the growth
of Argentina as a key competitor. Recently, the Cape Film Commis-
sion has been informed of seven projects lost to Buenos Aires, plus
the loss of the blockbuster tv series Fear Factor. The estimated value
of business lost to the Cape is R10 million (US$0.90m), R25 million
(US$2.27m) more in indirect income.
Contact: Martin Cuff, email: Martin.Cuff@capetown.gov.za

Location promotion guide and website
for Gauteng, South Africa

In November 2002, the Gauteng Film Office (GFO) launched its
website www.gfo.co.za, and the first edition of the Provincial Pro-
duction Guide which will market the province and assist in develop-
ing an industry. GFO C.E.O Themba Sibeko said “We will also seek
stakeholder participation in the implementation of a Provincial Film
Policy Document, which we need in order to effectively service the
local industry and bring to task the various provincial agencies.
Already, we see the increased local and international production
activity with some of the biggest productions ever made happening
in this province. That means we must adapt in order to compete
globally. We have taken the opportunity to give you a glossary of
our activities since opening the doors in April this year.
Contact: Andy Stead email: andy@gfo.co.za

Themba Sibeko (Gauteng Film Office)
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Cape Film studio getting closer
South Africa’s Western Cape government’s plans to establish a dedicated
film studio in Cape Town has gained in February 2003 further impetus by
the receipt of expressions of interest in the project by 13 consortiums.
The public/private partnership project is seen as vital to kickstart the
growth of a local film industry, which has been constrained by the lack of
a film studio with the capacity to produce full-length feature films.

Industry growth of about 20% is estimated over the next two years
should this capacity exist. Currently the film industry in the province is
worth about R2bn a year in direct and indirect economic spin-offs in the
hospitality, clothing, carpentry and other sectors. The Cape Province
represents 25% of national film activities and accounts for 58% of com-
mercials filmed in SA.

“Economically and financially there is a clear case that we need to be
attracting major studio productions to Western Cape. But without a film
studio which would offer state-of-the-art postproduction facilities, we
do not stand a chance,” says finance MAC Ebrahim Rasool.

Rasool announced the names of the interested consortiums on Tuesday
4 February, including Cape Town Film Studio Consortium, Cape Town
Studios, Comet Corporation, The Dream world Trust, Kappa Film Con-
sortium, Kava Investment Holdings, Mower Property Concepts, Maben
Communal Property Trust, Scott Holman, the University of Cape Town
Faculty of Humanities, Anant Singh’s Videovision and Challenge Produc-
tions.

He noted that the proposals received were quite broad and varying in
scope and the city would have to decide what was most appropriate.
The locations earmarked by the consortia as potential sites for the
film studio include the Comrade Hospital, Culemborg and the Winfield
Arm Base, Baden Powell Drive, Stellenbosch, Paarl and the Good
Hope Centre.

Rasool said a meeting later this month was planned with the Na-
tional Film and Video Foundation, the trade and industry department,
the Cape Town city council, the Cape Film Commission, Western
Cape Growth Organisation and the provincial department of economic
development and tourism to determine what each could contribute to
the project.

Afterwards, Rasool and his technical team would brief the inter-
ested parties on the package of support government would be able to
offer and they would then prepare and submit their detailed business
plans. He said that black economic empowerment would be one of the
key criteria for a successful bid for the studio. Other criteria would
include previous experience, financial feasibility and project manage-
ment skills.

The US$20m feature Blast which is currently shooting in Cape Town
had to construct a purpose-built studio at a defunct clothing ware-
house in the suburb of Salt River in order to film the interiors of an oil-
rig featured in the action thriller, clear proof that if the region is to
attract big budget films on the scale of Fox Studios in Sydney the need
for a major film studio there has never been greater. A.Worsdale

British Filmmakers to collaborate with South
Africans
The British Film Council is keen to do business with South Africans. Gill
Moodie of The Sunday Times quotes John Woodward, the chief execu-
tive officer of the advisory council to the British government on film
policy as saying: “We’re now open for business . . . we’ve been finding
out more about film in South Africa and identifying possibilities for more
structured relationships.”

Woodward was in South Africa to talk to industry players and banks at
Sithengi in Cape Town. The council, chaired by film director Alan Parker,
has two main kinds of funds: R152-million (US$13.8 million) a year for
quality, mainstream films such as the recent Gosford Park and R76-
million (US$6.9 million) a year for modern art-house films.
Source: www.sundaytimes.co.za

Production

World’s first Junkmation
movie now complete
Africa’s first full-length animation fan-
tasy f i lm and the world’s f i rst
“Junkmation” production -  The Leg-
end of the Sky Kingdom by Sunrise
Productions – has been completed and
is now ready for release.

Made in Zimbabwe between 1999
and 2002, this is a remarkable story
of commitment, ingenuity, passion and
perseverance.  The Legend of the Sky
Kingdom is a highly original produc-
tion with a unique African flavour.

Phil Cunningham, together with his
wife and co-producer Jacqui, the Di-
rector Roger Hawkins, and a team of
13 hardworking and creative artistes,
animators, technicians and junk collectors have achieved an
amazing first for Africa and for the World.

The Legend of the Sky Kingdom is a highly original pro-
duction with a unique flavour. With this production, the Sun-
rise team has brought to the sophisticated modern art of film
making a fresh and radical approach. The key of the freshness
of the production is “junkmation”- a uniquely African art
form. In Africa, nothing is thrown away. All across the conti-
nent, skilled craft men take pieces of junk and transform them
into useful items. In the movie, broken tea cups become heads,
old spoons become hands, buttons become seeing eyes etc.
The characters and sets have been made exclusively from junk.
The result is a fascinating and textured world.

“In order to stay true to the junkmation art form, we de-
cided to tap into the creative source of style – the street
artists and vendors themselves.  In so doing, we combined our
technical and creative expertise with the raw talent and crafts-
manship of these highly original and gifted artists.  This pro-
duction approach has never been attempted before, anywhere
in the world – the results are radical!,” say producers Phil and
Jacqui Cunningham.

The Legend of the Sky Kingdom is the tale of an adventur-
ous journey undertaken by three children and their tripod
friends who make a daring escape from the underground city
in which they are slaves of the Evil Emperor. They go in
search of the fabled Sky Kingdom and the great Prince Ariel.
An epic journey follows their escape, fraught with dangers.
Though desert, r iver
storm and f ire, they
meet many wild crea-
tures – some friends and
some foes!

15 young people,
working in one of the
most impoverished and
politically unstable na-
tions of the world for
three years with a
budget of less than
USD300, 000 using only
junk, have produced a movie - the closest comparison to which
is the recent hit Chicken Run which took a team of 180
professionals in the USA three years and cost USD42 mil-
lion.
Contact: Wilf and Trish Mbanga, email:
mbanga@hms.co.zw

Squidge

Animator Brent Dawes (R) and
technician Gift Mabhaudi on the
set
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NFVF outlines strategy for moving image
industry

Production

NFVF makes three year sponsorship
commitment to Sithengi
The South African National Film and Video Foundation (NFVF) has
identified Sithengi film and TV market as a “key industry event for the
Southern African film industry”, and has committed to a three year
consecutive sponsorship to Sithengi. At Sithengi, 2002, the NFVF
unveiled its strategic model, which shows that the organisation’s pri-
orities start with South African infrastructure and policy, but extend to
cover relations with other African nations, and international partner-
ships.

The NFVF hosted its first exhibition stand at Sithengi film and TV
market in November 2002. This included a number of services available
to delegates such as a meeting space, viewing booths and a business
centre. The NFVF organised a series of briefings to explain its strate-
gies and objectives. These included : Funding (briefing given by Karen
Son), Training (Gina Bonmariage), International relations and co-pro-
ductions (Sulona Reddy), International markets and festivals (Jackie
Motsepe).

The NFVF also invited to Sithengi a high profile delegation from
African film organisations including FEPACI and the Burkina Faso
based African film festival, FESPACO During Sithengi the NFVF fa-
cilitated talks on devising an international strategy to present to NEPAD,
and began formulating an MoU with the Burkina Faso Ministry of
Cinematography. The NFVF also signed a MOU with M-Net.

NFVF engages in policy development in
Africa
NFVF is a statutory body, mandated by the Ministry of Arts, Culture,
Science and Technology, to “develop and promote the South African
film and video industry domestically and internationally”. This focus
on South Africa necessarily involves forming relationships with re-
gional and international policy bodies. The NFVF’s relationship with
the rest of Africa is proceeding by dialogue with existing bodies, such
as FEPACI, and is informed by Information and Communications Tech-
nology (ICT) policy. The NFVF is participating in the South African
led economic recovery plan for Africa, known as NEPAD. NFVF CEO,
Eddie Mbalo, has formed a close relationship with the South African
cabinet during 2002, and is helping to define what NEPAD could mean
to the film and television sectors, as they relate to communication
strategy. The NFVF organised a NEPAD workshop at Sithengi, which
it is hoped, will inform policy regarding film, television and Informa-
tion and Communications sectors. Practical mechanisms for imple-
mentation include co-production agreements and film funds which might
involve regional and international television broadcasters. The NFVF
is concerned with grass roots development and affirmative action.

Chinese delegation visit South Africa
A top-level Chinese delegation comprising government officials and
key film industry players arrived on the 22 November in South Africa.
The arrival of the delegation also marked the opening of the first Chi-
nese Film Week in South Africa.

Hosted by the Department of Arts and Culture in association with
the National Film and Video Foundation, the delegation met with key
players in the South African film Industry, visited facility houses and
met with educationalists from leading Gauteng film schools.

Following a cultural agreement with China signed in 2000, a second
‘programme of cooperation’ (POC) designed to spearhead cultural re-
lations and exchanges between the two countries was signed in 2002.
Since then, various cultural exchanges in different arts disciplines have
taken place both in South Africa and China.

In October 2002, the National
Film and Video Foundation (NFVF)
signed a memorandum of under-
standing with India and paved the
way for the forging of new rela-
tionships with countries interested
in doing film business with South
Africa. On this occasion the Chi-
nese have particular interest in the
burgeoning South African animation
industry and its world-class tech-
nological resources.

Eddie Mbalo, CEO of the NFVF
said: “It is through sharing experi-
ences with countries with similar
economic and development profiles
such as ours, that strategic alliances
for the benefit of the industry prac-
titioners can be developed. It is important for policy makers to
interact at ground level and that through bodies like the NFVF, in-
dustry players can actively influence government to government
agreements regarding the film industry. It is a national moral impera-
tive to enhance democratic ideals through the expression of our own
unique South African images. Clearly, the film and video industry
has a key role to play in achieving this objective”.
Contact NFVF: Tel: +27-11- 788 7880, email:
info@nfvf.co.za, www.nfvf.co.za

Eddie Mbalo, officially
appointed CEO of the
NFVF in August 2001

ADVERT SANDOM AND
ASSOCIATE
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Cape Town’s Film Afrika worldwide reports record year
Film Afrika, one of Cape Town’s leading film production companies
has experienced a bumper year in terms of film and commercials pro-
duction.  As of October 2002, the company has line-produced four
feature films, co-produced a major 13-part international network tel-
evision drama series and facilitated a number of large commercials.
“2002 has seen a marked increase in our production volume with more
international productions choosing to film in South Africa which has
given the local industry a major boost,” says Film Africa CEO, David
Wicht.  “All indications are that next year will be just as busy and
we’re gearing up to meet the challenge of 2003.  In particular we
expect to co-produce some large-scale films co-financed and set in
South Africa, which we’re very excited about.  It seems to me that the
industry has matured considerably in the last few years, and we’re
beginning to get more confident in our ability to produce films that the
rest of the world wants to see.”

In November 2001 Film AfriKa facilitated the shooting of the Lucky
7 production, The Piano Player directed by award-winning commer-
cials director, Jean Pierre Roux starring Christopher Lambert and
Dennis Hopper.  The feature was shot in Cape Town and the Cederberg
Nature Reserve. The company then produced three films with dis-
tributor, Motion Picture Corporation of America (MPCA) and finan-
cier Apollo Media GmbH.  Principal photography on the first of
these, the psychological thriller, Borderline directed by Evelyn Purcell
and starring Gina Gershon, Sean Partick Flanery and Michael Biehn
was completed in March.  The second film, Pavement directed by
Darrell James Roodt, starring Robert Patrick and Lauren Holly was
completed in May 2002, followed by Consequence directed by
Anthony Hickox, starring Armand Assante, Rick Schroder and Lola
Glaudini was completed in September.

Film Afrika is currently in pre-production on Ultimatum (a.k.a.
“Blast”), a major action feature and the fourth MPCA collaboration,
with German production company Gemini this time.  Ultimatum,

also directed by Anthony
Hickox, set for a theatrical re-
lease and is the biggest pic-
ture to be put into production
by MPCA this year.  “This is
a massive vote of confidence
for the South African indus-
try,” comments David Wicht.
Most recently Film Afrika
Worldwide completed pro-
duction on Scout’s Safari a
major international children’s
series for Discovery Kids on
NBC.  The 13-part series shot
entirely on location in Gauteng, South Africa is about the action-
packed, fun-filled adventures of Jennifer Scout Lauer (Anastasia
Baranova) who leaves the US to live amongst the animals on a South
African wildlife reserve.  The first episode was aired on October 5th

2002, to rave reviews and a four-fold increase in ratings for the slot.  It
is very rare for a network drama to be shot outside the USA, which
makes this an even more remarkable feather in the local industry’s
cap.

During 2002, Film Afrika has also seen the success of the wholly
South African feature, Promised Land, directed by Jason Xenopolous,
at international festivals.  Shot on location in the Free State last year,
Promised Land was extremely successful in Cannes and has since
been invited to the Toronto Film Festival and to the prestigious To-
kyo Film Festival.  In between all this activity, the company also
managed to co-produce, with Bomb, Catherine Steward’s half-hour
drama, Transit Café with SABC 3 and Sweden’s SVT.
Contact : David Wilson, Metal Moon Marketing,
cbreeze@mweb.co.za, www.filmafrika.com

Denis Hopper, Diane Kruger and
Christophe Lambert in The Piano
Player
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Biting the Bullet with No Bucks
A Case of Murder
By Andrew Worsdale
The South African/Canadian/UK co-production Stander that wrapped in late 2002 cost over
156 million rand (US14m). Another South African crime movie inspired by a true story, A Case
of Murder wrapped in November. Shot on deferrals, loans and good faith the film if fully
‘financed’ would have cost around R5 million (US$1.36m) but producer/writer/director Clive
Morris and his associates D.O.P and editor Felix Meyburgh and Line Producer/Assistant
Director Richard Nosworthy brought the film in on just under a million in hard costs – which
is probably just half or even less of Stander’s catering budget. Morris has worked with Meyburgh
for nine years and around seven years ago the two pooled their editing equipment and started
a joint venture called Digital Cut. Morris says, “From virtually the first day we met I spoke to
Felix about one day making a real movie and now we are. Richard and I have also worked
together for many years and he said we must count him in on this movie. I think Felix is the best
Editor in the country and those skills are easily matched by his work behind the camera. As for
Richard, he has a way of pulling everything together. I’m sure that without him we would never
have finished the movie in 31 days.”

The film is inspired by the true events of a murder case that took place in Johannesburg in
1995. Two brothers Janu and Riku Nortje murdered an elderly Dutch man with a baseball bat,
in the hope that they could take his European pension, the cheques of which Riku, the younger
brother had signing power for and had been cashing for the frail old man for years. After trying
to bury the victim’s body in vain, they cut off his head, arms and legs dismembering the corpse
in the bath into six pieces. Then together with Janu’s wife Colette the brothers packed the
pieces into suitcases, caught a train and hoped to dump the body in the Vaal dam thinking that
crocodiles would feast on the evidence. After they threw one of the cases out of the train
window, a limb was found and the brothers were soon caught.

Morris first came upon the story when it was one of the subjects of his 2000 hit M-Net TV
series Criminal Minds. “As a kid I always wanted to see the radio show Squad Cars on
television. But it never happened,” says Morris, “That’s why I decided to come up with our
own TV version of it and of all the stories in Criminal Minds, the one that got the people’s
interest, and set them talking was the Suitcase Murder and so I thought it would be a great basis
for a full length movie.” Morris wrote the first draft two years ago and the shooting script was
the sixth version.  “While doing the Criminal Minds episode, the movie sort of popped into
my head and in a strange way wrote itself. It’s important to note that the film is only ‘inspired’
by the true events, and does not pretend to be accurate at all.” In order to give the film a feature
length and to embolden the dramatic elements Morris changed names and places and created
many characters and events that never occurred.

Morris who is a Graduate of the Pretoria technikon and won an Amstel Playwright of the
Year Award while still a student for Maid in South Africa first rose to fame as the writer/
director of SABC sitcom Velaphi the Messenger for which he won an Artes Award. He has
produced Carte Blanche inserts for the past 13 years, and produced and directed Front Row
for M-Net as well as the M-Net Face of Africa, Moose’s Place for SABC 1 and the Kora All
Africa Music Awards. Despite many awards and a successful and widely respected career in
television, Morris struggled to raise the finance for his feature.

“I did try and interest various parties but in the end you get the same answer – do the movie
and if we like it we’ll invest. Of course that’s the problem, you need the money to make the
movie in the first place,” Morris says, “Although I have a television track record, I hadn’t done
a feature before. Eventually I could see that the only way to get our first movie done was to bite
the bullet and simply do it.”

To make the film Morris and his wife Pam had to come up with a large cash amount to pay
for the hard costs – an amount which right now is just under the million rand mark. “We used
our life savings, cashed in all the insurance policies we have and stretched the bond on our
house, hence many sleepless nights. Certain of my family were also confident enough to invest
with us in the film. Felix Meyburgh and Richard Nosworthy worked for free except for the
promise of payment when the film sells. Frank Meyburgh from Digital Film allowed us to use
his digital beta camera and lots of other vital bits of equipment for a deferred payment and
without his help we wouldn’t have been able to make the movie.” In addition most of the rest
of the crew worked for 50% of their usual rate and the actors also worked for 50% of their usual
fee. Lead actor Steve Hofmeyr, who is a local singing and television superstar, worked for free
and will only get paid a fee once the film has been sold.  Morris says, “For the past three years
I’ve been producing a series for Afrikaans cable channel Kyknet called Dis Hoe Dit Is Met Steve
Hofmeyr and it’s been an amazing success with top top ratings. Virtually week after week a
year ago I mentioned to Steve that I was writing the movie and he would be fabulous in the lead.

Director at work

Jack threatens Eric

Blood bath

I struggled to raise the funds to pay him but
after he read the script he said he’d do it for
a deferred fee. The same happened with all
the actors. Anthony Fridjohn, for example,
who plays the murder victim I first met 17
years ago when I was a student and he did a
voice-over for one of my projects. When I
phoned him to ask if he’d play the part, he
said yes without even mentioning money!”

The film has a stellar cast which apart
from Hofmeyr includes top talent such as
local beauty Candice Hillebrand, Gideon
Emery, Ben Kruger, Nicky Rebello, Ramalao
Makhene and Marcel Van Heerden as the
train driver. Hofmeyr, who shaved his head
for the role, says, “I’ve had a great year
with my live shows so I didn’t need to be
paid to pay my rent and all that. But more
importantly I really liked the script, what
Clive is doing and to play a charismatic
baddie. We can create a viable South African
indie film industry here, we’ve got stars,
and we can make a ‘Shallow Grave’ in South
Africa, that’s what I hope this movie turns
out to be.” Ben Kruger who plays bushy,
the detective who tracks the killer siblings
down, played a featured extra on Stander a
month before coming on A Case of Murder
and he tells me that on Stander even though
he had no dialogue as a Bank Security Guard,
he got a big fee and his very own caravan on
set. At the Yeoville house that I visited as
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Big Budget Cape Oil rig drama
encounters off set controversy
Principal photography on the IWP (International West Pictures) / Gemini Film
feature Blast was shot in Cape Town in January/February 2003.

Produced by Brad Krevoy (Boat Trip, Barely Legal, Dumb and Dumber), Klaus
Rettig (I Am Dina, Joe and Max), David Lancaster (Styx, Second Skin, Loving
Jezebel) and David Wicht (Promised Land, Second Skin, Mandela and DeKlerk) and
is executive produced by Gerhard Schmidt (Bookies, Baby). The feature is directed by
Anthony Hickox (Consequence, Federal Protection, The Contaminated Man) from a
screenplay by Steven de Souza (The Flintstones, Hudson Hawk, Die Hard). Blast is
line produced in South Africa by leading South African production house, Film Afrika
Worldwide who were also responsible as line producers for Hickox’s Consequence last
year and Darrell Roodt’s films Pavement and Second Skin for HBO in 2001.

The film stars Eddie Griffin (John Q, Double Take) Breckin Meyer (54, Inside
Schwartz) and Vinnie Jones (Lock, Stock and Two Smoking Barrels, Snatch) and
follows the adventures of a struggling marine pilot and single father who accepts a
Christmas day assignment to tow an antiquated oil rig out to sea only to find himself
and his crew overpowered by a group of well-armed mercenaries who initially claim
to be environmental activists; but soon their real purpose is revealed – their hidden
agenda is to aim a lethal strike on the American coastline.

The film is one of the biggest action features to be shot in Cape Town to date and
marks the first time, anywhere in the world, that an oil company has granted per-
mission for filmmakers to shoot aboard a working oil rig.  “Owing to the ever
present threat of terrorist attacks, oil companies adhere to very stringent security
measures and it is unusual and an utter coup to be granted permission to shoot
aboard a working rig,” comments Blast producer, Klaus Rettig.  “We have been
extremely fortunate to have the backing of the oil company and their unstinting
support.” While most of the spectacular, big action sequences have been shot aboard
the oil rig, a major studio that replicates the inner chambers of the oil rig has been
constructed in Cape Town’s Salt River for most of the other sequences.  “This is a
massive build and has been a great challenge to our production designer,” says Film
Afrika line producer, Nina Heyns.  “I think that this build is further evidence of the
depth of talent that we have amongst South African film crews.”

Blast was shot entirely on location in Cape Town and principal photography. The
Motion Picture Corporation of America who were also responsible for the distribu-
tion of Consequence and Pavement will be distributing the picture.

Meanwhile the shoot was dogged by ‘tabloid’ press-reporting in January as the
Sunday Times reported on January 19th that Cape Town police wanted to question
star Vinnie Jones after a raucous spa bath party at a Cape Town home during the
early hours of  Saturday the 18th. Three women filed complaints with the police, one
alleging that she had been sexually assaulted and another claiming she was nearly
drowned. A third said she was sworn at. The alleged incidents occurred at the home
of a mutual friend in the suburb of Fresnaye.

 Police spokesman Captain Billy Jones confirmed to the paper that charges of
indecent assault, common assault and crimen injuria were being investigated against
Jones. As if to make matters worse Johannesburg daily The Star reported on Thurs-
day the 23rd  January that Jones was facing yet another charge from a 25 year old
Soweto man who claims he was employed as Jones’s driver on the film and that the
footballer turned movie star stole his camera and assaulted him. Jones’s attorney
Zeynab Mayet has denied all allegations.

Jones has earned a reputation as a hard-living star, a fact that has enabled him to
forge a charismatic presence on screen. It’s doubtful whether the accusations will
come to much, apart from lurid local publicity surrounding the production that has
a budget of US$20 million.

South African producer David Wicht says, “I have no comment to make about
whether the allegations are true or not, the point is that what an actor does in his
spare time is nothing to do with us or making the movie. Jones is a talented actor and
the film is proceeding very smoothly.”

The fact that the press has leapt onto the gossip and allegations is probably proof
of Jones stardom and his appeal as a ‘rough-kind-of-guy’; the point is, though, that
any shenanigans that may or may not have occurred will do very little to stop the
successful completion of the film which is one of the most expensive international
features yet to shoot in Cape Town. A.Worsdale

they filmed the climax of the picture Kruger
changed into his wardrobe on the stoep in full
view of waiting cast and crew and even pedes-
trian passers-by! Kruger believes that with the
script, Morris has made the truth more interest-
ing. “What’s really impressive though about this
shoot, “says Kruger, “is that they’ve always
been on schedule. I think movies in this country
have shot themselves in the foot. Far too many
filmmakers abused the system in the 80s and
now they’re looking for the kind of handouts
they got with the tax incentives of that time.
There’s too much talk in the industry and not
enough ‘do’. Also we need to create a star sys-
tem out of our television actors. Kavalier, the
highly successful Afrikaans movie studio in the
60s went out of their way to promote local stars
and the industry boomed. I recently had a part
in Generations and people stopped me in the
supermarket, but they called me by my charac-
ter’s name. Steve Hofmeyr’s a star because of
his singing career but most actors here are recog-
nised for their role and not for who they are. I
mean nobody calls Sean Connery, James Bond!
The industry needs to create that in the public
so people will go out and watch local movies in
the cinema.”

Rafi Leigh who worked on the film as a Spe-
cial Effects supervisor, having had extensive ex-
perience on commercials and most of
Peakviewing’s fantasy/action features like Mer-
lin , is busy stuffing a condom with fake blood
as I approach him, “squibs are R170 (US$15.45)
a shot and a pyrotechnician costs R1500
(US$136.36) a day, so we’re were using one buck
condoms and we’ve got a policeman on set for
the armoury involved who is helping us out and
is a fraction of the cost,” Leigh says, “The thing
about these big-budget movies that come here,
and I suppose you could say Stander is an exam-
ple, is that if there are problems or they want to
do something unusual they’re not that inventive
they just spray everything down with a money-
hose.”

The energy on set is palpable, this small crew
of less than twenty are all getting their hands
dirty and everyone is pitching in. Louisa Beukes,
a former make-up lecturer at Pretoria Technikon
and now Head of Drama at Pro-Arte is in charge
of wardrobe, make-up, props, set-dressing and
also has a small role in the movie as Candice
Hillebrand’s mother.

Watching them at work, I sense the kind of
energy and zealousness one would witness on a
student movie shoot. But these guys aren’t just
bustling energy and are certainly not naïve about
the realities of the local film industry – they’re
all just ‘biting the bullet’ and no matter what, are
making the movie themselves and on their terms.
Once a rough cut is done and there’s a scratch
mix and a music track then prospective buyers
and distributors will get a chance to pitch for the
film, and many, I believe, will be kicking them-
selves that they didn’t come on board a long
time earlier.
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Profile of Christa Schamberger
South Africa’s leading specialised casting director
By Andrew Worsdale
Christa Schamberger is South Africa’s leading specialised casting di-
rector. She’s not an agent and represents no actors or actresses; in-
stead she is the first port of call for most international productions
shooting in South Africa looking for talent. In Hollywood, these days,
the casting director is recognised as a vital ingredient in the filmmaking
process and casting directors will get up front credits next to the
cinematographers, editors, screenwriters and other crafts people, in-
variably they also get credit on the movies posters and other advertis-
ing products, finally getting the recognition they’ve been fighting for,
for years. Schamberger has been involved in a vast array of interna-
tional projects including Michael Mann’s Ali , Darrell Roodt’s Sumuru,
Jason Xenopolous’ The African Story, Bronwen Hughes’ big-budget
crime thriller Stander, the Angelina Jolie starrier Beyond Borders,
Sandmother and Consequence just to name a few. For the past month
she’s been involved in an international talent search for a “Helen” for
the Warner Bros epic Trojan War to be directed by Wolfgang Petersen,
in addition she was recruited in a world-wide casting call for kids for
the Harry potter movies as well as coordinating elements of the Afri-
can casting of Ridley Scott’s Black Hawk Down.

After completing a BA degree in Speech, Drama and English at the
University of Natal Schamberger got drawn into film in Durban by a
group of people who made films for black audiences under the sub-
sidy system. “I wrote scripts (in English!) handled basic production
co-ordination, assisted on set and was told to “do” continuity for a
series of locally made “black” movies.  I used to sit in occasionally
when the editor started work and watch in fascination as it all got
strung together.  Thinking back on it all now, it’s a terrifying thought
that these feature-length films were shot in 3 to 4 days and edited in
a week.  I can’t imagine that they were marvellously watchable, but
what a learning curve!” says Schamberger.

Her break into casting came after moving to Johannesburg where
she initially worked as an Assistant Director and had to take over
casting operations at Cue Films when her boss became ill. After study-
ing endless casting tapes, making notes, dealing with cast budgets and
Artist’s contracts she was hooked. “My fascination with that proc-
ess remains. Each film is different and presents it’s own challenges,”
she says, “There’s certainly no room for complacency. Obviously, as
a casting director it’s important to be in tune with the director - it’s
always possible that I may read a character one way, only to find that
the director has seen it another way. And then we find that a gifted
actor will find yet another way.  This is a creative scenario that is
perhaps at its most exciting in the audition process.  It is also why I
prefer working in feature film where there is more creative leeway -
more openness to what an actor can bring in terms of skill and ability
rather than style or a certain look which is often a fixed concept for a
“soapie” or television drama series.”

As for the talents needed to be a successful casting director
Schamberger says she doesn’t think that a degree or some kind of post
school training is necessary for a Casting Director, but a healthy
amount of general knowledge, some kind of theatrical background and
a wide range of reading interests would be a good basis.  “I don’t know
if having had some acting training or experience is useful - it can get in
the way - but certainly a sensitive understanding of the actor’s crea-
tive process is essential. You need to be something of a diplomat
when dealing with the sensibilities of creative people like directors,
actors, and writers.  Then there’s business side - you have to be
organised in terms of meeting deadlines, be meticulous with paper-
work, good on research, have the ability to set up a network and have
a good head for budgets and legal documents. Perhaps the ability to
read a script and be able to visualise each character is probably the

basic starting point for a casting di-
rector.  Closely followed by a holis-
tic sense of the relationships be-
tween those characters. I guess this
presupposes that you know the ac-
tors who would suit the roles.”

She admits that some of her fa-
vourite projects have been low
budget South African features or
student projects like Michael
Hammon’s remarkable 1991 student
feature about the taxi industry
Wheels and Deals which was the
first starring role of Sello Maake
Ncube who is presently wowing audiences in the London stage pro-
duction of The Lion King. Schamberger says that working on a “huge”
American style production is a very different scenario, “It would be
totally impossible to run something that size in the same way as
those compact student movies - I am thinking of the sprawling set of
Ali  - the African section of which was shot in Maputo; Beyond
Borders in Namibia and I Dreamed of Africa shot up in Hluluwe,
Natal. More recently in Johannesburg we’ve had Stander which was
a long, tough shoot with director Bronwen Hughes who is a perfec-
tionist and demands the same attention to detail from everyone around
her.” Although overseas artists played the Stander gang, Schamberger was
especially pleased when local actor Ashley Taylor of Isidingo fame won
the role of Deventer - a significant leading role - and Marius Weyers took
the role of Stander’s father.  “In both cases, the Producers were consider-
ing using overseas “name” artists, so getting our actors into those roles
was quite an achievement.  I took Bronwen Hughes to see Marius Weyers
in the Athol Fugard play Sorrows and Rejoicings and she was very
impressed. In fact I have to say that not enough local film directors can be
persuaded into going to theatre as easily as the internationals!”

Schamberger firmly believes that South African directors are up there
with the international best. “I had the privilege of working with Jason
Xenopolous recently on a film shot last year which is tentatively
called An African Story. Running auditions with Jason was a treat. He
has a gift for communicating with the actors in such a way that they
give him what he’s looking for with incredible accuracy. Darrel Roodt
is always great to work with. His love of movie making jet propels his
projects and his energy and enthusiasm are contagious.  He has a great
understanding of how movies are glued together.  He loves talented,
confident actors and gives them lots of space to try things out. He also
finds opportunities to boost the local actors where he can”. Schamberger
acknowledges that the local playing field is very different from doing
auditions in London or LA.  “Firstly and most obviously, the numbers
game is vastly diminished,” she says, “I think I’m doing well if I can put
forward more than 5 or 6 experienced contenders for a support role.
They’ll be talented, capable people and they’ll be right for the part, but I
won’t have 150 others, equally perfect, lining up behind them like they
have in Hollywood. Secondly, SA training for film acting is still minimalist,
so you cannot anticipate that the actor will have much technical know-
how and thirdly, there is a general lack of experience of working on a big
film set”. Schamberger, through her company The Casting Connection, is
trying to find the balance between working on local productions and
international ones, but as a freelancer in a precarious industry she’s not
able to pick and choose. Either way, with the industry expecting a bigger
influx of international productions this year, there’s no doubt that
Schamberger is going to be busier than ever before.
Contact: Christa Schamberger, email:castserv@iafrica.com
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2002 version of Sumuru
By Andrew Worsdale

“The idea of women as the supreme rulers of the world is closer to the truth than you
believe and men can’t deny it,” says Harry Alan Towers executive producer of Sumuru,
the sci-fi fantasy that has just finished shooting in and around Johannesburg. The film,
which is helmed by Darrell James Roodt, involves the most extensive use of CGI and
special effects ever for a South African feature film. The film is loosely adapted from a
character made famous by author Sax Rohmer, the creator of Fu Manchu.  The original
novels were rife with racist attitudes left over from the bygone era of British imperialism,
with some new Cold War hysteria and anti-feminist paranoia thrown in for good measure.
Sumuru, who was really the heroine, spent most of the novels lolling around nude on mink
rugs smoking endless cigarettes or stalking around in high heels sipping liqueur and ponder-
ing how ugliness was the root of all that was wrong with the modern world. But the 2002
film is very far removed from the cult classic novels made popular in the mid-20th Century.
The plot revolves around two astronauts in the far future who make a crash landing on a
desolate planet only to discover a world where women, or more accurately, Amazonian like
warriors rule the roost and men work the mines as slaves. It is all ruled over with a
benevolent but firm hand by the titular Sumuru (played by German actress Alexandra
Kamp) who is at odds with another ‘Amazon’Taxan who sacrifices men to a giant snake
which she and her tribe worship and intends to become Queen and High Priestess. To add
to the planet Anteres woes, its core is unstable and within months it will explode.

Towers, whose actress wife Maria Rohm has owned the property for years, made two
previous films around the Sumuru character in the 60s featuring the golden girl from the
Bond movie Goldfinger, Shirley Eaton. The first was The Million Eyes of Sumuru in
1967, which was a James-bond like thriller that had Frankie Avalon as a CIA agent coming
across the villainess and Klaus Kinski, if you can believe it, cast as the gay President of
Sinonesia who is turned to stone. Towers followed this with The Seven Sins of Sumuru in
1969. He says, “This time around we wanted to imbue a new element to the Sax Rohmer
character. The film is guaranteed a theatrical release in the U.K and Germany, but in the long
run we’re hoping it will become a television series.”

Co-writer of the screenplay Torsten Dewi of Tandem Communications says, “Besides
from the name and a strong female character as the lead, this has very little to do with the
original (neither had the two Sumuru movies from the 60’s, by the way). The novels were
a product of their time, fuelled by sexism and racism, presenting a world full of “yellow
peril” and “deadly women”. Exotic, but really outdated. This is a fun fantasy adventure
movie set on another planet. While the original Sumuru was pretty much a female version
of Fu Manchu, this is more like Barbarella (there’s been a lot of Planet of the Babes jokes
going around). The success of Xena and Stargate SG-1 has proven that a lot of viewers
watch science fiction and fantasy if it is not too tech-heavy or preachy. We hope that
Sumuru reaches an audience beyond the Star Trek crowd. Stargate SG-1 is the most
successful US series on German television, and I think that is largely based on the fact that
the show doesn’t take itself too seriously. Since the same broadcaster co-finances Sumuru
(RTL2), we have made an effort to capture the same light-hearted spirit. We are very happy
with our cast, because it reflects national (Alexandra Kamp is currently one of Germany’s
hottest actresses) and international (Michael Shanks was second male lead in Stargate SG-
1) aspects.”

The film whose budget is undisclosed but if shot in the US would run into the tens of
millions of dollars had an investment of 11% from German broadcaster RTL 2, 11% through
a U.K sale and leaseback scheme, 28% from German special effects company Framewerk
and a whopping 50% investment from South Africa’s Industrial Development Corpora-
tion. The South African producer on the project Brigid Olen of Do Productions says, “The
architect of finance on this film was Barry Filby and he did a great job of conceptualising
and finalising the financial structure. What is interesting to me above all on Sumuru is the
fact that visually we have created a believable otherworldly planet. With Darrell’s vision
and the combined talents of Johnny Breedt, Ruy Filipe (wardrobe), Bobby VD Westhuizen
(Hair) and Gaby Molnar (Make-up) we have sets and costumes that rival any such similar
production and put SA creatives in the limelight. This is what is so exciting, to be working
with inspiring and like minded crew who love what they do and appreciate the moment to
realise it.” Production designer Johnny Breedt spent many weeks scouting for locations,
the planet Anteres is actually Roodepoort Durban Deep Mine and makes a perfect ‘rep-
lica’ of a doomed planet with tunnels and mine-dumps that would’ve cost a fortune to re-
create on a Hollywood backlot and even with money splashed at it would’ve looked false.
“The look of the film needed to be unique in the sense that we did not want it to look like

Alexandra & Simona fighting

Alexandra climbing up into starship

Alexandra with bodyguards

Interior Serpent Temple

Simona & Darrel
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“another cheesy low budget” sci-fi film. What helped a lot was the fact that not many films
of this nature have been done in South Africa before and also the fact that we had to create
this look with a fairly tight budget. That in its own brought along challenges that influenced
the design aspect completely. We opted for more of a sci-fantasy than sci-fi, hence there are
swords, daggers and lanterns,” says Breedt, “I also feel that we have achieved a look that is
influenced by African cultures to a small degree, for example creating Sumuru’s sanctum from
a beehive structure, similar to those built traditionally by the Zulus.” If Sumuru were to be
shot in the United States or even Australia it would have cost five times the price and Breedt
acknowledges that he’s a master at keeping costs down, “I always put the money onto the
screen, except I try to get more for less. We recycle a lot of stuff and I also try together with
my crew to use ingenious ways of making props and things out of scrap and waste materials.
Also some of the locations, like the mine required very little set dressing and therefore saved
on the overall costs.” The film had the most extensive use of CGI ever for a feature film
produced in South Africa, “The CGI is as important from a design point of view as the rest
of the look,” says Breedt, “Originally we asked Framewerk, the CGI Company to design the
exterior of the star cruiser, as we were not aware of what they could achieve on this format.
Based on that, we were able to design and build the interior accordingly. We also built the back
end of the exterior, for the crashed version and based this on their original design. Some
practical alterations were needed to be made and they will adapt these in the final CGI
version.” South African Michael Snow who worked as 2nd Unit Director and Visual FX
Director on the film says that there are over 54 CGI shots in the film but within each shot
there are many possible elements so it adds up effectively to many more. For example hi-
tech explosions have two sides to them – the firing and the effect/explosion. “I’d done model
work and green and blue screen work before but I don’t think anyone here has worked on a
film with effects on this scale here in South Africa,” says Swan, “It’s been a steep learning
curve but it all eventually comes together logically. But the film is not completely effects
driven, the CGI is used to enhance elements that are already there in the production design.”

Some of the effects include making a mountain range out of a cranny in a mine-dump,
the crash of the space ship where they shot a lot of plate material at the site and put in
a tiny space ship zooming through the sky then combining 1:8 scale modelwork with
footage shot of explosive squibs on the minedump/hillside, live dust effects all melded
with the CGI material. When the reactor room explodes at the end of the film a patch-
work of still plates shot with a regular 35mm Olympus still camera was mixed with
pyrotechnic live explosions, model work and eventually enhanced with CGI. Stefan
Jonas and Frank Wegerhoff of Framewerk, a division of German movie conglomerate
DasWerk is responsible for most of the CGI work as well as being a major investor in the
project. DasWerk has been involved in such high profiles productions as Polanski’s
Palme D’Or winner The Pianist and Jean-Jacques Annaud’s Enemy at the Gates and are
the leaders in production and post-production effects technology in Europe. It’s also a
new genre for director Roodt best known for his groundbreaking anti-apartheid films
Sarafina! and Cry, The Beloved Country. Roodt who is a manically focused bundle of
energy on set acknowledges that originally he wanted to make the film darker and to give
it a greater edge, “But,” he says, “We’re making it straight actually, almost with a touch
of naiveté. My natural inclination in the beginning was to go for something like The
Matrix  but then I returned to my adolescence and Star Wars, so we’re going for some-
thing more family oriented, more charming.” Director of Photography Giulio Biccarri is
using a lot of filtration to give the planet the look of being ‘burned out’ and the major
visual inspiration from a camera point of view was David Twhoy’s sci-fi thriller Pitch
Black with Vin Diesel which also featured a space ship crash-landing on a barren planet
and was shot with a sheer colour-leeching monochromatic style. Towers is a veteran of
over 150 films and was the first man to bring ‘Tarzan’ to Africa when he brought Tarzan
star Lex Barker to Cape Town in the 60s to shoot Victim Fire. Towers has a penchant
for action-adventure thrillers and is keen on buying up the rights to novels whose
copyright has lapsed, “I have made films around the novels of Conan Doyle and Edgar
Wallace and Sax Rohmer. I like good yarns by classic storytellers.” At present, apart
from around 25 other projects he has in development, Towers is working with South
African producer Debbie Nethersole on preparations for a feature called Africa Under-
cover a conservationist thriller starring Lorenzo Lamas to be directed by Greek/Cana-
dian Dimitri Logothetis in the New Year. Sumuru proves yet again that South Africa is
not only a great location for a so-called runaway production but it also provides a level
of technical and creative vision that’s on a par with the rest of the world. Brigid Olen
doesn’t believe there are any cons in facilitating a foreign production even though
Sumuru has an entirely South African crew and cast apart from the input of Framewerk
and the principal actors, “It’s always a pleasure to have the opportunity to work on
international features, to grow with new visions and new technology and to hone our
skills.” Contact: brigid@doproductions.com

Partnership between Avatar
Digital and Peacefulfish.com
Avatar Digital and
Peacefulf ish.com
have announced on
the 7 November
2002 their partner-
ship to help interna-
t ional producers
have access to a
range of film financ-
ing opportunities.

This partnership
will include common
marketing activities
along with project development in Africa. Ava-
tar Digital will add content to the Peacefulfish
website to assist international producers in un-
derstanding the film finance opportunities spe-
cifically in South Africa, but also throughout
the continent of Africa. This will  include as-
sistance with regard to Section 24f (of the South
African Income Tax Act), co-production struc-
turing, loan, investment, Government and bank
finance opportunities.

Avatar Digital  will act as Peacefulfish’s ex-
clusive South African partner for all future pro-
ductions and consulting in South Africa. The
agreement marks Peacefulfish’s first entrance
into the African market. Thierry Baujard, CEO
of Peacefulfish, says “South Africa will add a
strong funding source for our international cli-
ents as well as great locations opportunities.”

Avatar digital’s Managing Director, Jeremy
Nathan says “South Africa is an emerging film
centre with enormous opportunities. We have a
supportive Government, strong bank and in-
vestor appetite, incredible locations, and a com-
petitive currency. This relationship will pro-
vide a maturity that we have long worked to-
wards. We hope to attract mpre co-productions
to Africa and to provide execellent advice for
international producers wishing to structure
deals in South Africa’.

Avatar Digital, based in Johannesburg, South
Africa, was established in 2002. This company
is  specialised in South African film finance and
international co-production structuring. Jeremy
Nathan has been involved in the film and televi-
sion industries for 16 years, specialising in
structuring international co-productions shot in
Africa.

Peacefulfish is a film financing consulting
company based in Berlin, Germany with of-
fices in Paris and London and international part-
ners in Canada, Spain and Asia.  The
Peacefulfish network is offering global film fi-
nancing consulting to producers and public/fi-
nancial institutions.
Contact: Avatar Digital, Jeremy Nathan,
email: avatar@peacefulfish.com;
Peacefulfish,  Thierry Baujard, email:
thierry@peacefulfish.com

Jeremy Nathan, Avatar
Digital’Managing
Director
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Nam Films goes low budget
NAM Films, the film division of South African media giant New
Africa Investment Limited (NAIL), who had a huge sales success
at Cannes with their first feature the US$2.5m horror pic Slash
starring Steve Railsback has started a training division which is
aimed at developing Africa’s filmmaking capacity. To be known as
Shout Africa, the training process will involve emerging African
filmmakers working alongside NAM Films’ experts to develop,
write, direct and produce low-budget African feature films. This
totally independent, non-profit, feature film development and pro-
duction initiative will allow filmmakers to benefit from tutelage by
international industry professionals and give them unlimited ac-
cess to state-of-the-art digital technology.

The films’ distribution is 100% guaranteed through a strategic
partnership with TV Africa, Africa’s largest free to air broadcaster
reaching 200 million people across the continent. In addition, the
films will be distributed internationally through Wild Coast Re-
leasing, well known for their successful sale of NAM Film’s first
feature, Slash, to Universal. NAM Films is seeking capital to cover
the projects’ three-year start-up period, which will cover the ac-
tual running costs, training component and the cost of actual “con-
tent” needed to make 15 individual films at a cost of US$500, 000
each. The first project is set to be Madonna of Excelsior based on
the novel by award-winning author Zakes Mda, an earthy, witty
and tragic story based on true events that took place in 1971 when
19 white farmers were hauled before the court under South Africa’s
Immorality Act for having sexual relations with their black female
workers. Celebrated South African theatre director Lara Foot New-
ton is currently penning the adaptation but no director has been
attached as yet.

Shout Africa Executive Committee member and NAIL CEO, Saki
Macozoma says, “We are extremely enthusiastic about Shout Af-
rica. It is a revolutionary training programme sincerely aimed at
developing Africa’s filmmaking capacity by: refining and increas-
ing the production capacity in emerging markets, transferring tech-
nical and creative skills, creating jobs, expanding and stimulating
new audiences, encouraging export opportunities across the Conti-
nent, reinforcing the dignity and self-sufficiency of African peo-
ples by presenting positive cultural role models, reinforcing the
freedom of speech and encouraging the democratisation of Africa
with practical international support.”  Shout Africa is headed up
by NAM Films’ CEO Amy J. Moore. According to Moore, “In
the past there has been no market for African feature film product,
owing in no small part to the fact that there were no effective
distribution channels within Africa for African content and, as a
consequence, almost no local production activity. Africa therefore
hasn’t developed feature film production and distribution skills on
any significant scale. This, in turn, has a severe and negative effect
on the current generation of “storytellers” on cultural determina-
tion and on the basic dignity of the African peoples.” “To rectify
the lack of opportunity and training for African filmmakers, NAM
Films has provided seed financing and in-kind infrastructure sup-
port and staffing to create this organisation. Shout Africa will de-
velop talent on the Continent through the actual hands-on creation
of feature films.

One of the most important features of Shout Africa is to create a
sustainable environment for on-going, commercial filmmaking ac-
tivities in Africa. Just as Shout Africa believes that filmmakers
learn by “doing” we also believe that to create sustainability and
self-determination market dynamics and business principles must
drive the process, therefore our strong emphasis on the effective
distribution of the product. We see Shout Africa as catalysing the
birth of a productive and commercially viable African filmmaking
generation which will ultimately stimulate the economy,” says
Moore. A.Worsdale. Contact: samp@namfilms.co.za

Production

Bollywood comes to South Africa
As Bollywood fever spreads worldwide and is the
global crossover movie genre of choice, it’s only
natural that “Bollywood” movies would enjoy an
especially buoyant cinematic ride in South Africa
with its large Indian population. Ster-Kinekor
launched its Bollywood speciality division last year
and it has proved to be a raging success, especially
on weekends when extended families pack the malls
to see the movies. As if to capitalise on the phenom-
enon Cry, the Beloved Country producer Anant Singh
hosted a huge musical extravaganza held at Durban’s
ABSA stadium on December 28th, which was attended by a sellout crowd
of 50,000 people and was televised to more than a billion viewers worldwide
through Sahara Television. Dubbed ‘Now Or Never Live!’ the six-hour
show saw the cream of Bollywood led by legendary Indian actor Amitabh
Bachchan supported by stars like Shahkruh Khan, Hrithik Roshan, Karisma
Kapoor, Sushmita Sen, Shilpa Shetty deliver an evening of entertainment
featuring film hit songs, traditional Indian folk tunes and hip-hop Indian
hybrid music sequences. The stage was the biggest ever built for a South
African live concert and over 280 tons of equipment valued at more than
R100 million (US$9.9m) was used to deliver the spectacle.  But not every-
thing was plain sailing magic enchantment. A week before the mega-concert
there was a major panic when it was alleged in the The Sunday Times that
the show was going to be the target of a terror attack by white right-wing
extremists after police found 50kg of explosives in a Durban suburb alleg-
edly to be used to bomb the stadium. Then again on Sunday 4th January
there was more soap-opera-like’controversy when The Sunday Times re-
ported that one of the show’s top stars Sanjay Dutt, the bad boy of Indian
cinema, snubbed his hosts and painted the town red with Pakistani fast
bowler Shoaib Akhtar during his brief stay in Durban last week. He failed to
pitch up at a banquet, which was attended by high-profile guests and poli-
ticians, including Deputy President Jacob Zuma. Amitabh Bachchan and
Dutt starred together in one of the year’s biggest movies, Kaante - a Bollywood
remake of Quentin Tarantino’s classic, Reservoir Dogs, which opened a
fortnight ago in South Africa.  That’s the movies for you, and that’s just one
of the reasons Bollywood is reaping financial rewards worldwide. Contact:
Nilesh Singh, email: nilesh@videovision.co.za

Nam Film’s scores NO.1 rights
In yet another major step forward, NAM Films has acquired in January
2003 the worldwide cinematic and television rights to top selling African
novel, No. 1 Ladies’ Detective Agency. The book has been extremely well
received by the international market, with rave reviews from various re-
nowned publications and radio stations, including National Public Radio, the
BBC, and the Wall Street Journal. There has been a landslide response in the
United States. The book currently is on the extended New York Times best
seller list, rates 21 at Amazon, as well as number 11 on the Barnes and Noble
List. Written by Scotman, Alexander McCall Smith, who grew up and spent
his formative years in Zimbabwe, the book centres around Mma Ramotswe,
the only female private detective in Botswana, and her self founded agency,
The No. 1 Ladies Detective Agency. McCall Smith was determined to por-
tray the positive side of life in Africa, because, he comments, “Mainly in the
press we get wars and disasters, but there are mostly good people leading
good lives.” For NAM Films’ CEO, Amy J. Moore, the fact that a South
African company has the film rights to this best seller is a stroke of justice.
“The narrative,” she explains “comes from Africa, and the book is so intrin-
sically African. It seems only right that an African company gets to bring
this wonderful African character and story to life. It vindicates NAIL’S
prophetic and undaunted support of the film industry in South Africa.”
“With the New York Times heralding the novel as ‘a charming success
story’ and a ‘phenomenon’, and the Wall Street Journal declaring that ’No.1
Ladies’ Detective Agency’ is ‘one of the most entrancing literary treats of
many a year’, we believe that the feature film can only be a resounding
success. NAM Films is delighted to have the rights!” concludes Moore.

Sanjay Dutt
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US actor to play Mandela role
US actor Morgan Freeman will play the former president Nelson Mandela
in a film version of his autobiography, Long Walk to Freedom, the film’s
director Shekhar Kapur says.

Kapur, a British-Pakistani director who made the transition from
“Bollywood” to Hollywood with films such as The Four Feathers and
Elizabeth, made the announcement at the Capri-Hollywood film festival
held in December 2002. “He is a spiritual hero like Gandhi,” Kapur said of
Mandela, comparing him to the legendary Indian leader who led opposition
to British colonialism. “He does not need to fight a bloody battle in order to
win.”

Mandela spent 27 years in prison for anti-apartheid activities within the
African National Congress (ANC), before being released in 1990 as white
minority rule crumbled. He served as president from 1994-99. Freeman
said recently he and Mandela had made a pact to meet up whenever they
are within 1,000 miles of each other, to help him prepare for playing the
role.  “I’m honoured and terrified that I won’t live up to the job of really
presenting this man,” Freeman said.

The film which has been in development since the launch of the autobi-
ography by South Africa’s most prolific producer Durban based Anant
Singh, is being written by William Nicholson.
Source: SAPA associated press 31/12/2002. A Worsdale

Deal signed for SA Idol to sing for Disney
After months of negotiations Ster-Kinekor Pic-
tures announced in November that Heinz
Winckler, South Africa’s Idols winner, will sing
the end credit song for the South African release
of Disney’s Treasure Planet. This is a first for a
South African solo musician and is a collabora-
tion between Ster-Kinekor Pictures, Buena Vista
International, Walt Disney Records, BMG Af-
rica and Gallo Music . Winckler will record the
song, which has been composed by Walt Disney
Records, in South Africa and it will then be sent to the Disney studios in
Los Angeles for final mixing. A music video will also be shot locally and
sent to Disney to be edited.

Based on the Robert Louis Steven’s classic Treasure Island, Treasure
Planet is an animated film featuring the voice talents of Emma Thompson,
David Hyde Pierce, Martin Short, Brian Murray and Joseph Gordon-Levitt. 
It will release in South Africa on the 26th of December 2002. 
Contact: Claire Gardner, email: ClaireGardner@sterkinekor.com

Three Feature Films to be made in Nairobi
Themescape Movies, a Nairobi-based ‘boutique’ firm specialising in the
making of long form fiction work on video and film for cinema, TV and
home viewing, has lined up various projects for production from mid next
year.  The first one is Exile and the Pearl. This is a multi-racial story of
three characters who meet and spend a day tracing the places of their pasts
in rural Uganda. The three are an Asian (Indian origin) woman, a black
Ugandan man and a white Englishman. The project is finalising on finances.
It will feature middle-level actors from India, UK and USA. To be made in
English, this feature targets the international audience. It will use Kenyan
crew. “This will be one of the first films to be made with complete post-
production work being done in Kenya,” says Amit Tyagi, Managing Director.

The second project is Give Me Hope, the story of a relationship between
a white journalist posted to Nairobi and a child soldier he rescues from a
rebel camp. “Research on the project is complete and the final script is
being written,” Tyagi says, adding that filming will commence at the end of
2003 and that it will be made in English; the project will employ an interna-
tional cast and crew. Themescape is also planning to shoot television films
from classic plays in Kiswahili. They will be directed by Wanjiru Kinyanjui,
the director of Battle of the Sacred Tree feature and one of Kenya’s finest
fiction filmmakers. This is for the television audience in East Africa. Ogova
Ondego.

Production

Heinz Winckler

US$1.8m worth of counterfeit DVDs,
playstations destroyed
In a massive move against software piracy in South Africa in
November 2002, the Commercial Crime Unit of the South
African Police Services, the South African Federation Against
Copyright Theft (SAFACT), Ster-Kinekor and Microsoft de-
stroyed in November 2002 more than 100,000 pirated copies
of DVDs, videos and Playstation games worth an estimated
R20 million (Us$1.8m). Some of the products were blown up
and a specially adapted army Caspir – an armoured police
vehicle that gained notoriety in the late 70s and 80s for its
savage quelling of township riots, crushed the remainder.

Fred Potgieter, managing director of SAFACT, said some of
the film titles destroyed had not yet been commercially re-
leased on DVD. Amongst the titles were K-19 – The
Widowmaker and Signs both of which are still to be released
theatrically in SA as well as The Bourne Identity, XXX, The
Road to Perdition and We Were Soldiers which are still on
theatrical release and only expected to come out on DVD in
two to three month’s time.

“Today’s mass destruction is the culmination of a number
of previous raids conducted by SAFACT and other organisa-
tions. The confiscated items destroyed had already gone
through the legal process, civil and criminal court proceed-
ings.” He said it is imperative to destroy the counterfeit prod-
ucts in order to “keep them off the street”.

During 2002 SAFACT has carried out 245 raids and inspec-
tions in conjunction with the police, confiscating in excess of
50,000 DVDs alone. Potgieter said the selling of illegal and
pirated product not only funds criminals but also denies the
legitimate copyright holders an income.

Mark Reynolds, Group Licensing Compliance Manager at
Microsoft SA, said: “There is an avalanche of counterfeit prod-
uct out there. By destroying the 100,000 pirated copies we are
effectively removing R20 million (US$1.8m)  from the streets -
R20 million (US$1.8m) that would have basically been stolen
from companies like Nu Metro, Ster-Kinekor and Microsoft”.
Reynolds confirmed that a substantial number of counterfeit
Microsoft games were among the products destroyed.

More DVD pirates raided
On the 18th of January 2003 the South African Police Serv-
ice’s Commercial Crime Unit, accompanied by officials from
SAFACT  raided stall holders at the Montana Trader’s Centre
in Pretoria, confiscating 590 DVDs with a street value of R48,
300 (US$4390). This tally excluded the street price of more
than 50 pirated pornographic DVDs and playstation games
also seized during the operation. Amongst the titles confis-
cated by police and officials were Brett Rattner’s Hannibal
Lecter thriller Red Dragon which only went on South Africa’s
theatrical circuit the day of the bust, as well as upcoming
musical Chicago.

The raid came less than a month after Ster-Kinekor, Nu
Metro and Sony obtained high court orders in Pretoria against
three local businessmen for distributing counterfeit DVDs.
The businessmen were ordered to hand over all the counterfeit
copies of Playstation games and movies in their possession
for destruction as well as to disclose the source from which
the goods were obtained as well as the identity of the persons
involved in the importation, manufacture and distribution.

Fred Potgieter of SAFACT said that pirated DVDs which
are flooding fleamarkets across South Africa cost the local
film distribution and exhibition industry over US$25million
annually. A.Worsdale
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Is the Nigerian home video model exportable?
The present note has been written by Olivier Barlet, Chief Editor of Africultures and author of “African Cinemas”, for the French
ministry of Foreign Affairs as part of an evaluation of the French policy of cooperation in film. The aim is to draw some general
conclusions that will help to answer the question that the pilot committee posed when it commissioned the evaluation team to
go to Nigeria – namely, is the development of home video in Nigeria a model for the rest of Africa? Should certain elements be
adopted, and are there any lessons to be learned?

1) Development in a specific context directly
related to the economic and political
environment
The end of the oil boom, the deterioration of the balance of trade,
and the dollar’s increase in value vis-à-vis the weak naira sealed the
fate of Nigerian cinema. Celluloid movie production costs became
prohibitive. Many filmmakers left the country to try to work in
London or New York because of the military dictatorship. Finally,
the rise in crime and corruption made the streets of the major
towns so unsafe at night that people preferred to stay at home.
The terrain was ripe for home video to emerge as the ideal, risk-
free source of entertainment. In the meantime, movie theatres
started to close down or were taken over by the churches that
flourish in such moments of crisis and disorientation.

In this context, and given that the satellite channels, and particu-
larly the South African channels, were flooded by American action
movies, three types of productions emerged to meet public de-
mand: Movies that evoke local cultural roots by updating legends;
Movies that play on urban fears with stories about vigilantes, for
example; Movies that explore social or emotional issues in an in-
digenous style.

2) A profitable but dwindling activity
When Mr. Holy Rock wondered how best to put to profit a cargo
of blank video tapes that arrived at the Lagos docks from Taiwan
at the end of the eighties, he heard about the profits people were
making selling pre-recorded video tapes in Ghana (the first video
production Zinoba was a big commercial hit in 1987). As there
was nothing worth using on television, he had the first Yoruba-
language story shot on VHS. It was an immediate hit and was
immediately copied. Living in Bondage, made by Chris Obi Rapu
(under the pseudonym “Vic Mordi”) in 1992, an Ibo-language story
of a man who signs a pact with the devil to get rich, was a huge hit.
Living in Bondage II followed just a few months later. By 1994,
production had taken off and the Idumota district of Lagos’ central
market became devoted to home video.

Making a killing was, and remains, the main motivation behind
these productions. Video production, which today supplies 15,
000 video clubs around the country (only 4,000 are registered,
paying a tax of 45 Euros), and individual cassette sales, which can
reach up to 200, 000 copies of the same film, are the result of a
logic by which people try to appeal simply in order to sell. Pro-
duction is financed by the people who distribute the movies, who
are known as “marketers” and who function without any other
backing than the revenues they generate.

In the course of the first half of 2002, the marketers, who had
noted a fall in sales, agreed not to produce any films for three
months (from March to May 2002) in order to sell off their exist-
ing stocks (“to rehabilitate the sector”). The saturation of the mar-
ket also came at a time when the profession, which had developed
empirically without any kind of formal organisation, was seeking a
second wind and was worried about the competition that would
inevitably force the country’s markets to open up. The huge rise in
the number of producers (260 in 2001) and productions (2 a day
on average, 1 a week in Ghana) made it harder to make a movie
profitable. This in turn led to a fall in production budgets (from
5,000 to 40, 000 Euros, and 10, 000 Euros on average) and thus a

drop in quality, which was already sub-standard.
Interest has indeed flagged. Productions have grown so repeti-

tive (always the same tired old recipes) that the public is now
bored, under the impression that they are always seeing the same
old thing. This confirms an old movie saying: no profits, no cin-
ema ; but no creativity, no cinema either.
3) Video has never reached the same stature as
cinema
That is not to say that there are no real artists. Filmmakers suffer
from not being able to shoot real celluloid movies, or movies with
budgets that guarantee even a minimum level of quality. Contrary
to what might have been hoped, the filmmakers trained in Western
film schools (Sedik Balewa, Newton Aduaka, Odion P. Agboh,
etc.) have not entered the home video circuits, trying instead to
make movies with foreign funding (MAE, M-Net New Directions,
etc.). Odion P. Agboh’s Twins of the Rainforest, funded by M-
Net and one of the best recent productions, has been screened in
many foreign festivals, but has not been seen in Nigeria. Amaka
Igwe has also made a movie in similar conditions, but it is hard to
distribute abroad because its Nigerian English is hard to under-
stand.
Nigerian movies were much awaited at the 2001 Fespaco (notably
two shot on film by Ladi Ladepo), but proved to be a disappoint-
ment, revealing all the failings of home video (screenplays based
entirely on the dialogues, highly theatrical acting styles, camera
effects or dull camera work, poor sound tracks, etc.).

There is thus a clear divide between the two sectors, one of
which continues to flourish, even if it is in crisis, the other which
is practically inexistent and invisible, but which is crying out to
exist.

4) The desire for cinema is still strong
There is no denying the dynamism of the market or audience inter-
est in indigenous images. Every Sunday afternoon, Lagos’ Yoruba
population heads off en masse to the National Theatre where
Yoruba videos (“Juju videos”, from the word “magic” in Yoruba)
are shown from midday to nine p.m. There are screenings every
three hours, and everyone meets up afterwards in the neighbour-
hood bars (Abegi). Spectators often buy videos of the movies they
see at the National Theatre so that they can watch them again at
home. This proves that people still enjoy going out to the movies
(that is, going to see a movie in a movie theatre with friends or
family), a desire that can potentially be capitalised on once secu-
rity improves.

The joint American-South African company Nu-Metro has un-
derstood this, and plans to build eight multiplex theatres in vari-
ous Nigerian towns. One is already being built on Victoria Island in
Lagos. The danger facing Nigerian production will then be that the
American 35 mm productions distributed by Nu-Metro through-
out English-speaking Africa (226 screens) will take over as they
have everywhere else.
5) Several key figures stand out in this climate
of self-sufficiency
Given the foreign competition, Nigerian productions will not be
saved by endlessly churning out the same old successful recipes.
Salvation no doubt lies in improving the quality of the way in
which themes are treated, themes that are developed to meet pub-
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lic expectations.
In this production context, very many young people desper-

ately want to get into film. The terrain is ripe for young artists to
emerge, but they do so with no training, through capillary action,
depending on connections with the financial backers. A handful of
director-producers who care about the artistic quality of their films,
have taken an original path in this respect, notably Tunde Kelani,
Zeb Ejiro, Femi Lassodé, Amaka Igwe, and Mahmoud Ali-Balogun.

Faced with the power of the marketers, they have developed
their own production and distribution networks. Tunde Kelani,
was trained as a film cameraman in television long before video
was developed as ENG or EFP. He filmed newsreel, documenta-
ries, sports, drama inserts etc. on film for use on television. Every
television station had a film laboratory and processed and edited
its film material in-house. He was a student of the London Film
School where he did a diploma course in the Art and Technique of
filmmaking, and returned to Nigeria by which time video was in-
troduced for news coverage etc. He photographed not less than
twenty feature films before he started directing. At this time Ni-
geria’s economy had collapsed and it was no longer possible to
fund films. He started to use video in another way, as a storyteller,
and was looking for appropriate technology to film his stories. He
therefore gained a lot of experience in digital filmmaking and intro-
duced the mobile cinema using digital projector and sound equip-
ment to take the cinema to the people. He owns an impressive
plant that reproduces video-CDs, with shelf-loads of duplicating
machines.

The promo methods developed by Zeb Ejiro in particular, who
studied marketing in Britain, have proved to be highly effective. A
video release is treated like a real event. Previews are organised,
where wealthy Nigerians pay a very high price (15 to 30 Euros) to
be seen (which sometimes already recoups a considerable part of
the movie’s cost); rows of posters are billed without any authori-
sation in the streets; trailers of the movies are shown on video and
television; promo campaigns featuring the movie stars are organ-
ised on radio and television; coverage is organised in the three
specialist showbiz actors and movie magazines (Fame, National
Encomium, and City People). Distribution works very efficiently
through a network of a multitude of retail outlets (hawkers, street
stalls, market stalls, hairdressers’ and other shops, etc.) before it
is even possible to organise pirating the films. International distri-
bution works via websites that distribute cassettes to Nigerian
communities abroad.

These directors above all stand out for their cinematic approach.
However, they combine a desire to raise public awareness of a
variety of social issues (prostitution, Aids, corruption, urban vio-
lence, etc.) and the desire not to alienate their audiences, hence the
inclusion of action scenes, special effects, and stars. They class
their movies somewhere between auteur and popular film. Work-
ing independently of the marketers, they control their own movie
content and the duration of the shoots.

Whereas most movies are shot in under a week and then very
quickly completed, Tunde Kelani spends about twenty days shoot-
ing, between eight to ten weeks editing, and four weeks on the
soundtrack.
6) The video sector represents a real economic
force
With average sales since the crisis of 10 to 12, 000 copies per film
(compared to 60 to 70, 000 at the start of the home video boom) and
a declared production of nearly 700 films, Nigerian home video turno-
ver appears, despite the lack of reliable figures, to represent over 65
million Euros according to the National Film and Video Censors Board
(NFVCB).

The sector is thought to have created nearly 3,000 to 4,000 jobs in
the space of ten years. Home video exports represent a turnover of

over 750, 000 Euros. Hausa movies produced in Kano are very popu-
lar in travelling video clubs in Niger, as are Yoruba films in Benin and
Togo.

Cassettes dubbed into French are sold in various French-speaking
African countries, and cassettes in English have invaded markets in
neighbouring countries and as far afield as Zambia and South Africa.
Distribution on the Internet has opened up access to the Diaspora.
7) The Nigerian home video model is not
exportable
The Nigerian home video boom has its roots in a very specific local
context, notably: high insecurity levels that forced people to stay at
home in the evenings; the collapse of the naira vis-à-vis the dollar,
making production costs prohibitive; local businessmen’s pragma-
tism; a strong local culture and the importance of the ethnic factor
(Yoruba theatre, urban Ibo themes, local languages); a traditional Ni-
gerian cinema that already paved the way; the sharp rise in the number
of VCRs and video-CD players in homes.

Home video has developed almost completely free of any regula-
tions or organisation of the profession. It’s a case of the survival of
the fittest. Exploitation and all kinds of deviances are widespread
(underpaid professionals, recycling of unsold cassettes causing im-
ages to jump, colours to fade, etc.).

Nigerian home video has developed on the back of existing markets.
Cheaply made Nigerian productions have invaded markets in neigh-
bouring countries (Ghana, Cameroon, Niger, Benin, and the entire
African market in general) thanks to dumping and aggressive sales
practices. Pirating (of Ghanaian productions, for example) is rife. A
unique model of cinematic production has thus emerged which risks
undermining cinema for a long time. The mercantile sex and violence
contained in the Nigerian videos that are exported and broadcast with-
out carrying any warnings undermine the cultural values of the coun-
tries concerned (Ghana has thus been swamped by videos that shock
local moral values whereas its own video productions respect them).

The need to produce at a low cost depreciates the artists who
are forced to associate their names with mediocre products to sur-
vive.

The movies only recoup their costs if copies sell well. As sales
have slowed down, investors are showing less interest and are
starting to lose faith in the sector, looking for other fields in which
to make profits. Such are the shortcomings of a system based
solely on business and which so cruelly lacks structures and regu-
lations.
8) The Nigerian model nonetheless offers some
undeniable assets worth reflecting upon
Video is part of a movie’s commercial lifespan (in the following order :
theatre release, video release, broadcast on fee-paying television, on
public television, on planes and in hotels). In South Africa, video
distribution doubles or triples a movie’s revenues. Video’s success in
Nigeria suggests that there is the potential to distribute film products
profitably.

There is a great deal to be learnt from the promo methods developed
by the Nigerians, including their poster campaigns, trailers, specialist
magazine coverage, radio and television coverage, etc. The same goes
for their original selling methods which are truly in touch with their
audiences, notably the many street stalls, hawkers, sales in hairdress-
ers’, the multiplication of video clubs, promo events such as those in
Ghana where floats go round, their teams offering cassettes to passer-
bys, etc.).

Sponsoring by car firms, drinks companies, hotels, etc. is very
common too.

Nigerian productions offer a popular film form that is close to the
audience’s preoccupations and reflects their daily lives (comedies of
manners), fears (urban violence), legends (Yoruba myths), and super-
natural realm (witchcraft).

The organised star system means that the actors are a real promo
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Kenyan filmmakers adopt Nigeria’s
straight-to-video Formula
Baraka Films and Kenya Film and Television Professional Associa-
tion (KFTVPA) have produced a soap opera on video in an attempt
to cut down on the cost of producing on celluloid and also tap into
the growing Kenyan video consumer market. As cinema-going de-
clines in the East African nation, home video entertainment appears
to be taking over as most people now own video players. The film,
Dangerous Affair, was launched on December 14 and each VHS
copy is retailing for Sh800 (US$10) at supermarkets in Nairobi. The
film stars screen rookies Nini Wacera and Leonard Ogembo as main
Characters.

Njeri Karago, the producer of the soap, says West Africans (mainly
Nigerians) produce and dub films straight onto VHS for sale to the
general public.

West African films have become the rage in Kenya lately. They
are not only screened on television channels but also abound in
exhibition sales centres, shops and video lending libraries.
Dangerous Affair is the maiden production of Baraka Films, lo-
cally incorporated by Karago.

Directed by Judy Kibinge, Dangerous Affair is about the typical
life of a young Nairobi middle class socialite, complete with women,
movies, pubs, and discos, and other entertainment facilities for ad-
venturous young adults in the age of leisure, pleasure and AIDS. 

Co-written by Kibinge and Karago, the film features mainly
debutant screen actors. “It’s a good story because it is a story we
can all relate to,” says director Kibinge who recently worked on The
Aftermath by Andiah Kisia, an M-Net New Directions-funded short
film.

Dangerous Affair is Kibinge’s maiden feature-length film. She
says her priority is to make films about Kenyans for Kenyans.
Karago contends that Kenya is full of untapped potential and hopes
many more Kenyans will adopt the straight-to-video format of
filmmaking to enable more aspiring and budding screen actors to
come to the limelight.

She plans to market the film abroad besides putting it on video for
easy access by Kenyans. However for the US$10 it is retailing at, it
may well be beyond the reach of most consumers. A video tape
retails for between Sh150 (US$1.875) and Sh200 (US$2.5) in Kenya.
Ogova Ondego

asset for the movies. This is fuelled by purely sensationalist media
coverage that may well be superficial (often focusing on their private
lives), but which is also effective.

Nigerian professionals unanimously insist on the sense of pride the
success of the sector gives them. They see the phenomenon as the
proof that Africa has the potential to produce its own images without
foreign backing. They would like to represent Nigeria at international
film festivals and are conscious that this can help them to improve
Nigeria’s image around the world.

Home video professionals are anxious to make the most of the
advantages of digital technology on shoots and in broadcasting to
improve quality (video-CD players are affordable in Nigeria, costing
around 45 Euros). Efforts to develop new markets have encouraged
people to experiment with movie dubbing in order to be able to dis-
tribute further afield. Dubbing is hindered, however, by the lack of an
international version at the shooting stage, which makes it impossible
to dub the original sound track.

Having a social message opens up additional distribution circuits,
such as public screenings in universities, travelling movie buses (Zeb
Ejiro’s “Domitilla”, a film about prostitution, was such a hit that the
term is now commonly used to refer to prostitutes; Kelani screened
the Zimbabwean film “Yellow Card” in 200 schools, even in Benin,
thanks to a regional grant).

The professional milieu is beginning to organise itself, especially
the actors (the National Association of Nigerian Theatre Arts Practi-
tioners (NANTAP) and the Nigerian Actors Guild (NAG). Market-
ers are also becoming more organized (more concentrated around sev-
eral dynamic companies, such as Infinity and Kas-video), and to-
gether agreed on a voluntary production recess. Trade seminars have
been held, such as the Onitsha seminar in June 2002, where basic rules
were adopted to supervise the recovery of video club takings, and to
negotiate with the Video Club Owners Association of Nigeria
(VCOAN). The sector’s dynamism has enabled centripetal forces to
emerge, notably bodies that are looking for quality, such as the “Com-
mittee for Relevant Arts”, which edits the City Art Guide, a free
cultural magazine, and organizes a Cinema Carnival in Lagos every
September. Media influence, which gives widespread coverage to new
video releases, is growing, thereby enabling film critics to emerge.
Dailies such as “The Guardian” or “The Comet” publish long articles
on the sector and its new productions. As the sector becomes more
organised, it is able to offer local answers to the advertisers’ and
NGO’s commissions. Following the American model, sequels of hit
movies are shot, such as Issakaba 1, 2, 3 and 4.

Intense video production is formative. Instead of waiting for a hy-
pothetical shoot to happen, people get out there and make films. If
professionals were given access to the training programs they ask for,
they could considerably improve the quality of their productions.

The sector’s development has facilitated the democratisation of
image production and the emergence of young filmmakers and film
technicians.

9) From celluloid to digital
Although there is a desire to return to shooting on celluloid again –
Amazons of Afrika’s 30 million naira budget (1.5 million French Francs)
will enable the director to shoot on celluloid film and Shango was
shot on both film and video, even though the 15 million naira budget
was insufficient to complete the film version – for practical reasons
the future will clearly be digital (closure of movie theatres, lack of
equipment and means, zero public backing). Digital indeed offers a
way of combining both film and video approaches.

Digital screenings are a possibility for the future, especially as
there is already a perceptible tendency to re-open movie theatres as
security gradually improves. Nu-Metro is building a chain of
multiplexes in Nigeria, but simply to put on Hollywood, and occa-
sionally South African, productions (Harry Potter was a big hit in the
new movie theatre opened in Nairobi, for example).

10) The difficulties posed by pirating still need
to be resolved
Video pirating is rampant. The Ghanaian director Socrate Safo has
described how the Nigerians even go as far as changing the credits and
adding scenes with their own actors in order to give the movies greater
commercial appeal when they pirate Ghanaian films!

It is the very people who sell videos who are responsible for the
pirating. They do not respect the contracts and print their own cas-
sette covers for the movies they distribute, instead of using covers
supplied by the producers, which serve as a basis for calculating the
royalties owed. Pirating is also rampant in the video stalls, but the
marketers sometimes carry out harsh punitive raids to punish the
guilty parties. Despite the importance of the Nigerian television net-
work (70 regional channels), television does not yet represent a way
of financing movies. Movies are either pirated (unauthorised pro-
grammes with no broadcasting contracts), or traded for advertising
space for the next production (three minute spots for a feature film).
There are hardly any documentaries. Yet there is great potential. The
Nigerian answer to pirating is above all to massively release a movie
on all circuits at the same time to beat the pirates to it.
Contact: Olivier Barlet,
email : olivier-barlet@africultures.com,
 www.africultures.com
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Film Resource Unit and Nigerian Africa
Independent Television in landmark deal
‘I’m stunned’, said Film Resource Unit
(FRU)’s CEO Mike Dearham after con-
cluding a groundbreaking deal at Sithengi
2002 with Nigeria’s largest private televi-
sion broadcaster, Africa Independent tel-
evision (AIT) which will over the next
three years broadcast the entire catalogue
of FRU. ‘This is very significant because
it’s an opportunity to bring one of Africa’
largest audiences content about the entire
continent that has been produced by Afri-
cans, for Africans and is from an African
perspective’, said Raymond A. Dokpesi
CEO of AIT.

AIT has been in operation in Nigeria since 1996. It is a thematic channel dedicated to
promoting and projecting Africa on the continent as well as in the diaspora. The Film
Resource Unit Library includes up to 400 documentaries, short films and full-length
features that will be now accessible to the viewers in Nigeria.

Videovision Entertainment strikes distribution deal
with FRU
On the closing of the Seventh South African Film and Television Market (Sithengi), Anant
Singh, Chief Executive of Videovision Entertainment and Mike Dearham, Chief Executive
of FRU jointly announced the acquisition of the international distribution rights of feature
films and documentaries controlled by FRU by Videovision Entertainment.  The deal
marks the beginning of an exciting business relationship between two entities that pro-
duced and distributed socially relevant films during the apartheid years.

As a result of this deal, Videovision Entertainment will distribute more than twenty
documentaries and four feature films that are part of the FRU library.  Some of the
documentaries being considered include profound accounts of life under apartheid, among
which are The Guguletu Seven, Voices From Robben Island, Have You Seen Drum
Recently, War & Peace:  The Rise Of The ANC, Mandela: The Struggle Is My Life and
The People’s Poet: Mzwakhe Mbuli and, among the feature films are Slavery Of Love,
The Native Who Caused All The Trouble and Jemima And Johnny.

“FRU is the leading distributor of African film, documentaries and other audio visual
products and as we are committed to the South African and the broader African film
industry, this deal is certainly opportune,” said Anant Singh.  Mike Dearham commented,
“We are thrilled with the prospect of increasing the level of our professional collaboration
with Videovision Entertainment.  Our association dates back to 1994 and has produced
promising results to date. This move allows for an increased international profile for
African images and stories.”
Contact: Nilesh Singh, email: nilesh@videovision.co.za

FRU increases royalties to Africa
The Film Resource Unit, as premier distributor of African film, has this past year acquired
film rights and paid out royalties in excess of R1 million (US$0.09m) to African Filmmak-
ers in the past year. According to FRU this increase in royalties spending reflects the
unprecedented interest taken by South African audiences in African film as well as FRU’s
remarkable growth as a distributor in the industry.

For the period 1 April 2001 to 29 October 2002 a total of just over R1.2 million
(US$0.10m) was paid with the bulk of this in broadcast royalties. The payment of video
royalties in the region of R195,000 (US$17 727) represents a slight drop on the previous
year, but this is attributed to a more difficult sales climate. The combined amount for
broadcast and video, however, is more than three times the amount spent in the last three
years put together.

The most notable success was without doubt the film Lumumba, which broke all
Cinema Nouveau box office records for an African film. Screened in Cape Town, Durban
and Johannesburg the film was released with only two prints but exceeded all estimates
with over R300,000 (US$27272) being made and around 18,000 people seeing it. In
addition, select short films from the highly acclaimed Mama Africa collection represented
another breakthrough by becoming the first collection of short films to be released theat-
rically by FRU and Ster-Kinekor.
Contact: Diane Magagane, email: publicity@fru.co.za

Ster-Kinekor Pictures released
SA film God is African
South African distributor Ster-Kinekor Pictures
has inked a distribution deal to release local pro-
duction God is African in South Africa early next
year, which is likely to be in March 2003. God is
African won the Special Jury Prize at the recent
Durban International Film Festival. Judges praised
the film “for breaking new ground and asking im-
portant, unpopular questions with a limited
budget”.

Set in post-apartheid South Africa, the film
follows Femi who attempts to raise awareness
about human rights-issues (which includes a pro-
test to free Ken Siro Wiwa) on a campus radio
station. The film, described as a social comedy-
drama, was shot on a shoestring budget and is the
first feature film by acclaimed local acting talent
Akin Omotoso. It stars well-known South Afri-
can actors and celebrities such as Hakeem Kae
Kazim, Sami Sabiti, Esmeralda Bihl, Hugh
Masebenza, Dudu Yende, Phat Joe, Dada Koyana,
Ishmael and The Admiral. It is the first film project
from local production company TranxAfrica Films
& Television (Pty) Limited.
Contact: Walter Gelderblom, email:
WalterGelderblom@sterkinekor.com

Soviet Implosion…implications
for Southern Africa
Soviet Implosion, a two-part documentary pro-
duced and directed by a former Zimbabwean dip-
lomat in Moscow, Martin Chiketa, takes a criti-
cal look at the causes of the collapse of the Soviet
Union in 1991 and the implications of that un-
precedented implosion for Southern Africa.
Chiketa, a graduate of Indiana University -
Bloomington, interviewed several world leaders
among them the former President of Tanzania,
the late Mwalimu Julius Nyerere; President
Olusegun Obasanjo of Nigeria; Dr Garret
Fitzgerald, the former Irish Prime Minister as well
as the  former US Assistant Secretary of State in
the Bush Administration, Ambassador Herman
Cohen; Dr Vladimir Shubin, a former Soviet Com-
munist Party official and academics, journalists,
diplomats and politicians from Southern Africa,
Europe and the USA.  Observers have taken note
of Chiketa’s  courage  to make this  unique docu-
mentary on a major historic event of the XX cen-
tury, the  unprecedented collapse of a superpower.
 Dr David H. Anthony, III of the University of
California at Santa Cruz, who saw the documen-
tary at the Zanzibar International Film Festival
in July 2002, described it as  ”a very important
 contribution to both history and cinema.”
Since leaving the Foreign Ministry in early 2001,
Martin Chiketa, who is also known as Hovhio
Kanyau, has been positioning himself as an inde-
pendent documentary producer. In that regard,
Soviet Implosion is his first attempt and is avail-
able in the Betacam SP or VHS format.
Contact: Martin Chiketa, email:
mchiketa@africaonline.co.zw

Mike Dearham and Raymond A. Dokpesi
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Nu Metro invests in African cinema theatres
Johnnic Communications, a South African firm is investing US$3.7 million
in major sub-Saharan Africa’s entertainment sector beginning with Kenya.
In Kenya, the firm— which is collaborating with Village Market—has al-
ready put up multiple cinemas at the recreational and shopping complex in
Gigiri, Nairobi.

Through its Nu Metro Theatres Ltd, Johnnic Communications is pump-
ing some US$0.85 million into Kenya where it has partnered up with Hameco
Ltd, the Village Market’s entertainment arm, in a 50-50 joint venture. Nu
Metro, the second largest movie chain in the Republic of South Africa
(RSA) where it owns 26 theatres spanning more than 220 multiplex screens,
is also a leading distributor of videos. It holds licences for distributing and
exhibiting products of Warner Brothers, 20th Century Fox, and Walt Dis-
ney. It also represents Buena Vista and New Line companies. A stiff
competion in the film exhibition and distribution is expected between Johnnic
and Fox Theatres (EA) Ltd as they target the same market and represent the
same Hollywood companies. However, the latter also represents major
Bollywood filmmakers and distributors. Johnnic is training 14 Kenyan staff
and three managers to manage the Nu Metro business. Apart from East
Africa, Johnnic Communications plans to register its presence in West Af-
rica and the Southern Africa Development Community (SADC) region. The
Village Market’s Nu Metro cinema is designed to world-class standards, and
offers day-and-date products, meaning customers are able to view movies as
or soon after they are released. The 440-seater, four-screen cinema, has
some ‘business class’ seats in two of the theatres. The ticketing and booking
system is fully computerised, allowing customers to book in advance by
telephone at no extra charge.  However, the firm has come to Kenya when
the piracy level of audio- visual products in the country is estimated at 80
percent compared to RSA’s 15-18 per cent. Ogova Ondego.
Contact for Nu metro: Diriki van Zyl email: drikiv@numetro.co.za

French films launched in Kenya
Two video drama films in French were launched at the French Cultural and
Cooperation Centre in Nairobi on January 23. The films, Choix Difficiles
(Tough Choices) and Promesse d’Amour (Promise of Love)—were initially
made in English by Good News Productions International Africa (GNPI-A)
before being dubbed into French for Francophone Africa and the world.
Choix Difficiles centers on the life of a secondary school teenager who
becomes pregnant and the turmoil she goes through.

Promesse d’Amour continues with the story five years later. The adoles-
cent, Rebecca is now struggling with the pressures of being a single mother.
She discovers that God keeps His promises to love all His children regard-
less of their mistakes.

Tough Choices and Promise of Love have been aired many times in Kenya,
Uganda, Congo-Kinshasa and Zimbabwe. Mike Schrage, GNPIA Regional
Director,  says it is the popularity of the English versions that has led to the
development of the French version of these productions that were made in
Nairobi using local talent in 1998 and 2000, respectively. “Accompanying
study guides have also been developed for group discussion purposes,” he
says, adding that  GNPIA is planning to distribute the two films in Benin,
Burkina Faso, Congo-Kinshasa, Ivory Coast, Mali, Rwanda, and Togo.

Stargate Distribution International, LTD
bought the rights of the film L.I.E
The fairly young International Film, Movie, Video, DVD and Multimedia
distribution company, Stargate Distribution International, LTD., has made
yet another historic change in the Independent distribution market in South-
ern Africa. Only 9 months old, and Stargate just bought the rights of their
first feature film L.I.E. , to be theatrically released in South Africa in
March 2003. L.I.E . will be premiered and launched in South Africa during
the Out in Africa Gay & Lesbian Film Festival on March 16,2003. L.I.E.
will continue on the Cinema Nouveau Circuit till October 2003 whereafter
the Video and DVD release will follow.
Contact: stargate@webmail.co.za,  http://www.stargate-
distribution.com

Nu Metro opens cinema in
Nairobi as film-going declines
Nu Metro Theatres of South Africa opened a cinema com-
plex in Nairobi on November 26, 2002 with a line up of
popular movies among which were  Harry Potter and the
Chamber of Secrets (the sequel to Harry Potter and the Phi-
losopher’s Stone), and Die Another Day (the latest James
Bond 007 adventure series). The official opening of the state-
of-the-art, four-screen theatre at the plush Village Market,
was on November 30.The Nu-Metro theatres have a seating
capacity of 450, screening four movies simultaneously.  Two
of the theatres have “Business Class” seats. These are aimed
at giving customers comfort, space and leg-room. While films
are viewed in full digital and Dolby surround systems,
moviegoers can make advance bookings through a dedicated
phone number at no extra charge; seat allocation are done by
computer in order to eliminate long queues that usually char-
acterise blockbuster film releases in Nairobi.

But entertainment pundits contend the new cinema could
not have come at a worse time. The number of film-goers in
Nairobi is dwindling and theatres being turned into either full
time or short time worship centres as piracy and economic
problems soar in the East African nation. Nairobi Cinema,
which boasts of the largest screen in East Africa, attracts
only 30 percent to its 825-seater theatre while the 480-seat
Casino gets less than 60 viewers per day. Sun City and
Eastlands theatres-which screen mainly videos-advertise
themselves as offering six films for one ticket in an attempt
to pull crowds. The ultra modern 20th Century and Fox
Cineplex are getting only a third of their expected 520 and
560 viewers, respectively, per show. To survive, one run-
down theatre is even advertising that it is screening films it is
not. Last year, the 850-seater Embassy Cinema joined the
long list of theatres that have closed down. Globe on Kijabe
street, Ngara’s Shan and Nairobi West’s Rainbow have been
transformed into permanent churches for lack of business
while many other theatres serve as lunch time and Sunday
worship centres as letting theatres to churches brings in more
money than film shows. Pundits say worse times are ex-
pected unless the government cracks down on film pirates.
Fareen Abdalla, a director of Nairobi Cinema, says unless
this is done, many more theatres will close down. Due to
unprecedented and unacceptably high piracy rates, she says
suppliers of films are demanding that Kenyans buy them
outright and this is too expensive. Besides insecurity and
economic problems, late film deliveries and a proliferation of
films on television and videos are partly to blame for the
nose-dive in movie going. Many former filmgoers are invest-
ing in home video facilities thus dealing commercial theatres
a blow. The high mortality of cinema going has prevented
investors from launching theatres in Yaya Centre, The Mall,
and South C on hold. The Nu Metro venture joins the Mom-
basa-based Nyali Cinemax that came on the scene two years
ago despite the insurmountable obstacles stacked up high
against commercial cinema. Anil Kapila, general manager of
Fox Theatres, says the secret of remaining in business is to
target upper class movie-goers as focusing on middle and
lower classes is driving investors out of business. “Kenyans
lack a movie-outing culture that, compounded with car jack-
ing, raping, mugging and piracy common in Nairobi are killing
cinemas,” he says. He explains that since 1976 when video
operators began pirating films, people began watching films
on VCRs and  VCPs and only coming to theatres to watch a
film, which is not yet pirated. Ogova Ondego
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Intelsat enables Vodacom to grow in Africa
Intelsat South Africa (Pty) Ltd announced on the 18 November that it has signed a five-
year contract with Vodacom International, a subsidiary of the Vodacom Group, to
provide satellite capacity to enable Vodacom’s expansion of mobile telecommunica-
tions services to the Democratic Republic of Congo, Mozambique and Tanzania.

Intelsat is providing capacity on its 904 satellite at 60ºE to carry the telecommunica-
tions traffic generated to and from more than 20 base stations and switching centres
around and inside the African countries, as well as into the public switched network. 

“Major Southern African mobile communications operators are increasingly relying
on satellites because they offer cost-effective and rapid deployment into remote areas
where conventional infrastructure is limited or non-existent,” commented Johan Prinsloo,
Regional Director, Intelsat South Africa.  “We consider this expansive satellite network
a landmark achievement for supporting the extension of mobile telecommunications in
the region.”

The Vodacom Group is one of South Africa’s largest privately owned companies,
whose major shareholders are Telkom SA, Venfin and Vodafone, the UK-based organi-
sation that is the largest worldwide provider of mobile communications.
Contact: Jodi Katz, email Jodi.katz@intelsat.com, www.intelsat.com

Satellite and wireless connectivity for rural schools
and development workshop
The African Connection in collaboration with SchoolNet Africa, SchoolNet Namibia
and World Links for Development hosted in Windhoek, Namibia from the 1st to 4th

December 2002, a workshop titled “Satellite and Wireless Connectivity for Rural
Schools and Development”.

The workshop brought together stakeholders from the policy-making community,
civil society, telecom regulators and low cost delivery device manufacturers/suppliers
and users to engage in dialogue with regards to the following issues: Efficacy/
sustainability of wireless technologies for rural schools and rural development; Discuss
a research project commissioned by SchoolNet Africa relating to the use of wireless
technologies in African schools; Discuss the efficacy of using rural schools as centres
for ICT access and ICT applications for rural development; Discuss the application of
wireless technologies and importantly too, address policy implications;  Allow for
consultations for possible partnerships and collaborations between the various
stakeholders present.
Contact: http://www.schoolnetafrica.net/Wireless%20conference.htm,
email: shafika@schoolnetafrica.org.za, or  emmanuelo@dbsa.org

New Skies to re-deploy NSS-8 satellite to satisfy
growing demand in Indian Ocean region
New Skies Satellites N.V. (AEX, NYSE: NSK), the global satellite communications
company, announced on the 6 February that it will re-deploy its NSS-8 satellite,
originally scheduled to be launched to 105 degrees west longitude for Americas cover-
age, to the company’s 57 east slot to provide expansion capacity in response to demand
in the Indian Ocean region.  NSS-8 is expected to commence commercial service at 57
east, where New Skies’ NSS-703 satellite is currently operating, on or around January
1, 2005.

By deploying its newest, largest, and most powerful satellite to an established orbital
location in the Indian Ocean region, New Skies will ensure it can continue to meet the
current and future needs of its many customers throughout India, Asia, the Middle
East, and Africa as well as capitalise on the region’s strong projected growth. NSS-8
originally had been planned for launch in late 2003.  NSS-703, launched in 1994, has
long been one of New Skies’ most highly utilised satellites.  Following its replacement
by NSS-8, New Skies will re-deploy NSS-703, which is expected to continue commer-
cial service until 2009, to another orbital location.
Contact: Elizabeth Hess, ehess@newskies.com, www.newskies.com

PanAmSat expands satellite coverage of United
States and Latin America with 22 nd spacecraft
PanAmSat Corporation (NASDAQ: SPOT) announced in November 2002 that it had
successfully completed the final customer transition to its Galaxy IIIC satellite, making
the spacecraft the 22nd in its global fleet.  Operating at 95 degrees west longitude,
Galaxy IIIC will support some of the world’s video and telecommunications power-
houses for their operations across North America, South America and the Caribbean.  
Contact: Philip Robertson, email: probertson@panamsat.com , www.panamsat.com

Nick Boraine (George) and Yvonne van den
Bergh (Carla)

The South African feature Promised Land by
Jason Xenopolous, that won an award for Best
Screenplay at the Tokyo International Film Fes-
tival late 2002, opened in South Africa in Janu-
ary 2003 to one of the strongest weekend fig-
ures for a locally made film ever.

The picture, which is adapted from the award-
winning novel Na Die Geliefde Land by Karel
Schoeman, grossed R57,000 (US$5,181) off five
prints on its opening weekend (Jan 24th-26th)
with a print average of R11,394 (US$1,035).

By comparison Gavin Hood's Nigel
Hawthorne starrer A Reasonable Man, a South
African courtroom drama, grossed R22,500
(US$2,045) off ten prints on its opening week-
end totaling R279,000 (US$25,363) during its
entire run in 1999.

Promised Land, which is a dark brooding drama
set in arid Trompsberg in the South African
province of the Free State revolves around a
young man George Neethling (played by Nick
Boraine) who returns to South Africa from Eng-
land after the death of his mother to claim own-
ership of the farm that his family deserted more
than 25 years ago. The farm for which George's
exiled parents spent their whole lives longing
for lies in ruins, surrounded on all sides by an
estranged community of white supremacists.
When George falls in love with the supremacist
leader's embittered fiancé and her brother, in
turn, becomes  obsessed with George and the
promise of a life in London a Love-triangle snaps
into place.

The f i lm, which cost R8 mil l ion
(US$0.7m)and was released on Ster-Kinekor's
art Cinema Noveau circuit, received mixed re-
views from local critics, but the division caused
a lively debate in the media which added to the
picture's curiosity value. By Wednesday 5th
Feb the film had grossed R159, 235 (US$14,
475) with a drop-off in attendance of 18% over
the past weekend.

 Helen Kuun, local product manager at Ster
Kinekor says, "We are very happy with the re-
sults of the film, it has sustained itself nicely."
No distributor as yet has been signed for the
film's international release, but negotiations are
currently underway.  A.Worsdale
Contact: www.filmafrika.com
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IDFA AFRICA 2002
Strong representation from Southern African Film
 By Henry Lewes

Simon & I

Amandala! A Revolution in Four
Part Harmoney

The Man who Know too Much

When the War is Over

Southern Africa was noticeably well covered this year with films telling of its recent, often painful,
history. Subjects dealt with included the torture and murder of SWAPO guerrillas; the important
part that music played in the fight against apartheid; the struggle for gay and lesbian rights;
poverty and drug dealing; the crisis in Zimbabwe and the fate of orphaned children in Zambia.

When the War is Over (South Africa, Francois Verster) suggests that in the impoverished
township of Bonteheuval the war against apartheid has been replaced with a new one about who
controls illegal drugs and shebeens.  In Verster’s film we follow two former members of the ANC:
Gori, who has become an army captain and Marlon who belongs to a street gang. Both are having
problems finding their niche in society.  About his present life Marlon’s summary is chilling:
‘Killing an enemy is nothing here. I would just go home and sleep peacefully. Really there is
nothing unusual about killing in Bonteheuvel.’

Amandala! A Revolution in Four Part Harmoney (South Africa/USA Lee Hirsch) emphasises
the part that music played in the fight against apartheid. Different former resistance fighters and
musicians, including Miriam Makeba and Hugh Masekela tell their stories. Many songs of freedom
originated in the street and the underground resistance, but were promptly banned.  But once they
came out they rapidly spread and became a source of strength and comfort to the black community.
Lee Hirsch’s film demonstrates that music and the fight against apartheid were inextricably mixed.

The Man who Know too Much (South Africa, Liza Key) is openly partisan. Was it possible that
none of the 43 charges against Wouter Basson, which included eighteen counts of murder and 24
cases of theft and fraud, were true. Basson was also accused of being involved in the death of about
200 SWAPO guerrillas, whose bodies were thrown from a plane into the Atlantic Ocean. The film
revisits former prison sites and the concrete pits in which prisoners were held.  A former torturer
even admits to his methods, which included breaking people’s fingers. ‘We had a certain job to do,
fighting the communists.’  In an interview Archbishop Tutu observes: ‘they don’t get away with
it eventually.’ But, for now, it seems that they do.

Simon & I (South Africa, Beverley Ditsie and Nicky Newman) is the history of how GLOW
was founded by Simon Nkoli and Beverlie Ditsie, and developed into a national organisation. The
strength of this powerful film rests on the way it develops on two levels: the history of the Gay
Rights marches and the struggle of the couples relationship. Equally extraordinary was the way in
which the film evolved.  It began with Bev inviting producer Nicky Newman to meet Simon and
quite casually she took along her camera. ‘He looked ill but he didn’t look too bad. So I set another
interview for a week later, but by then he had passed away from his Aids related illness. So we had
a great story to tell but we had lost our central character.’ Gradually in the following months Bev
was convinced she must take centre stage. ‘Only, as time went on, was I persuaded to make it more
my story and reveal a lot more of myself, which was very hard. It resolved quite a few of my own
issues. Yes, I grew a lot in the three years it took to make the film. It was like looking in a mirror’.

The theme of this year’s festival was What do you believe in? a topic dealt with by about 30 of
the films. The titles were often expressive: Advertising Missionaries, (Gauthier Flauder, Chris
Hilton), follows a theatre group whos job is to sell products like Colgate and Coca Cola to
primitive Papua New Guineans; Christ comes to the Papuans (Thomas Balmes), concerns the
many different churches competing to obtain converts; Sacred Sex (Cynthia Connop), explores
the fun, fantasy and spiritual aspects of making love in women’s groups. However it was Canadian
Peter Wintonick’s Seeing is believing: Handicams, Human Rights and the News that most
clearly illustrated how visual evidence affects belief. At the heart of this film is the packaging and
despatching of minicams to development-aid workers, followed by examples of their use. In
particular we observe Philippine human rights activist Joey Lozano, who with extreme bravery
documents acts of violence in his country. But that video evidence can endanger as well as protect
lives was pointed out in the last of three discussions entitled Religion, Terrorism and Extremism.
‘Terrorism basically means that people can commit any crime and put it down to terrorism,’ said
Agnieska Lukasiak, who made The Nameless War, about the ongoing civil war in Algeria. She
admitted that filming gay acquaintances in the outdoors, where they might have been seen or
overheard was dangerous. ‘But they were so tired of being scared they wanted to talk to be in the
film!’ A different response to terrorism was proposed by Yulie Cohen Gerstel, who was seriously
injured in an attack in 1978, but has decided to work towards the release of her attacker. ‘I was
wanting with my film to take the hate our of my system. To break the vicious circle,’ she said.
Several important events run alongside the festival: the Annual Seminar examined the concept of
cultural identity as seen in some of this year’s films; a Mediamatic Workshop investigated new
ways of telling stories using digital and interactive methods; there were three Master Classes
where leading documentarists talked about their work; the Market offered 400 titles for sale; and
there was the Forum, where 44 projects were pitched before Commissioning Editors. Among those

reporting success were South Africans
Don Edkins and Khalo Matabane. Their
project Story of a Beautiful Country is
to be a feature length documentary ex-
ploring, the state of the South African
nation today, through conversations with
people, shots of the landscape and Na-
tional Symbols. ‘We pitched together
with Siven Maslamoney from SABC 1,’
explained Don. ‘As a result  the National
Film Board of Canada has promised us
major backing,  and we are discussing
smaller amounts with The Netherlands,
Austria and Finland.’ Director Khalo
summarised his hopes with the moving
words: ‘This film is my journey as a
young black filmmaker in search of my
new country, the Promised Land  - the
new South Africa. Contact:  www.idfa.nl
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Festival Round up
Cape Film Commission plans Congress
The Cape Film Commission has proposed to hold a Film Congress in
early winter 2003, to provide a forum for both discussing the issues
that directly affect production in the Cape and for showcasing the
Cape Film Industry. A similar one that was held in Durban last year
inspired the idea of the Congress. Martin Cuff, CEO of the Cape Film
Commission said, “We believe that an industry event is needed in
order to specifically support the industry as it exists in Cape Town,
with an additional goal of supporting entrepreneurship within our
local industry.” Cape Town has hit the big time over the past few
years and filmmaking is the region’s biggest growth area. That, in turn,
has created another spin-off – the development of entrepreneurs.
Cuff recently told South Africa’s Sunday Times that individuals who
started off their careers at entry-level in the film industry have founded
approximately 60% of the local production companies working in
Cape Town.

The commission has identified several forums of interest for the
congress that would include discussions on:  Locations, Location Fees
and Location Management, Traffic, Roads and Traffic Services, Per-
mits for shooting on Beaches, Models & Talent, Training & Develop-
ment Opportunities and meeting the training & crewing needs of a
Film Studio Development

Cuff says that they hope to avoid an extended “talk shop” but
rather seek creative, dynamic and mutually understood ways forward
before the 2003-2004 season.

Additional elements of the showcase event could include: a stand-
based Expo Event that will allow companies who provide auxiliary
services for the film industry to promote their operations, facilities,
locations and services, a Film Festival of Films shot in the Western
Cape in the last 18-24 months, the screening and judging of locally
facilitated commercials based on numerous categories, aimed at ac-
knowledging and rewarding the skills and experience of South African
facilitation and production crew as well as Masterclasses and a Film
Industry Training Expo for schools, institutions and non-government
initiatives to promote their operations, facilities, courses and services
to members of the public. The idea is to have a three-day exhibition
open to registered industry delegates for two days and then the third
day would additionally be open to the general public. Nominal en-
trance / registration fees will be charged in order to cover costs.
Contact: www.capefilmcommission.co.za.

6th ZIFF Festival of the Dhow Countries
The Zanzibar Film Festival, ZIFF, which celebrates the cultures of
the Dhow Countries, will be held in Tanzania from 28 June to 12 July
2003. These countries include the African continent, the Gulf States,
Iran, India, Pakistan and the Indian Ocean Islands. 

The ZIFF Festival of the Dhow Countries aims to showcase, cel-
ebrate, promote and to develop the shared heritage and cultural prod-
ucts of the Dhow countries. From the vantage point of Zanzibar, the
festival provides an opportunity to offer perspectives on contempo-
rary trends in global culture which address some of the defining ideas
of the twenty-first century incorporated in the themes of cultural
diversity, individual integrity, social justice, women, children, Diaspora
culture and conservation.
Contact: email: ziff@ziff.or.tz   Website: www.ziff.or.tz

“Africa in the Picture” films from Africa
and the African Diaspora
Africa in the picture, which will be held from 3 to 14 September 2003,
is one of the oldest African film festivals in Europe. It started in 1987
and will be held again this year in Amsterdam and a number  of other
cities in the Netherlands. The diverse Dutch public will have ten
days to enjoy shorts, feature films and documentaries from Africa
and the African Diaspora. This years festival’s special programmes

are: Maghreb, South Africa, Caribean & Suriname, Gay-Africa and
Aids. The festival will invite forty filmmakers to present their work
in Amsterdam and to engage the audience in dialogue. Filmmakers are
requested to submit their films for selection, deadline is 15 April
2003, submissions can be VHS-PAL or VHS-NTSC, there is no entry
fee.
Contact: Sasha Dees, email: deessasha@cs.com,
www.africainthepicture.nl

World Premiere at Rotterdam for South
African Student Film
On 28 January 2003 the South African School of Motion Picture
Medium and Live Performance will premiere at the Rotterdam Inter-
national Film Festival, the feature film, Soldiers of the Rock, a 90
minute action drama shot on 35mm. The film was part of the fourth
year Honours programme 2001and is directed by AFDA graduate
Norman Maake. The initial idea for the film came from a front-page
story dealing with a fatal rock blast at the Harmony goldmine in South
Africa. Soldiers of the Rock is an action drama which takes place 5
km deep down in the dark and tempestuous bowels of the earth. It is
in this dangerous and unpredictable environment where the conflict
between the old and new plays itself out; where a new light pierces
into the old dark and offers a glimmer of hope and freedom to these
men Soldiers of the Rock is part of AFDA’s vision for re-inventing
and re-invigorating the South African feature film industry. AFDA
are currently in post production on their second feature film
Ietermago.
Contact: Garth Holmes, Executive Director – AFDA, email:
garth@filmdramaschool

Going Underground 2: the International
Short Film Festival for ‘Ultra Shorts’
These days there is more to Berlin’s underground than jamming-ses-
sions in dilapidated basements or ducking into organised crime. It is
now also one of the most innovative ways of going to the movies.
Most of Berlin’s subway trains are equipped with television moni-
tors, but were mainly used for advertising and news flashes. That
changed in January 2002 with the first International Short Film Festi-
val for ‘Ultra Shorts’. Popularly known as Going Underground, this
unique festival runs exclusively in the trains. Another novel aspect is
that the approximately one million daily commuters are invited to act
as the jury. Last year up to five million people viewed fourteen films
from seven different countries and 11,000 enthusiasts phoned in their
choices. Anyone in Berlin between January 31 and February 6 can
judge what Going Underground 2 has to offer. All films are silent, a
maximum of 90 seconds in length, and must refrain from showing
overt sex and violence. African filmmakers – both established and
aspiring - ready to take up the challenge can visit interfilm Berlin’s
website at http://www.interfilm.de (full details and application forms
are provided) and get those cameras rolling for Going Underground 3,
scheduled for January 2004.
Contact: Hein Eksteen, email: Hein.Eksteen@t-online.de

The Advertising Festival Awards (TAF)
The Advertising Festival, to be held at Disneyland Resort Paris Sep-
tember 2nd to 5th 2003, is an event that nobody within the advertis-
ing industry should miss. The event will bring together media owners
from television, radio, newspapers, magazines, outdoor, cinema, new
media, as well as creatives, planners and buyers from a myriad of top
agencies, clients from all around the world including many of the top
spenders on advertising, and leading names in market research.

Media owners will have the opportunity to launch new products to
the world’s media and to introduce new formats. Clients and agencies
will have the chance to show off their new creative concepts and their
new advertising campaigns. Anyone can organise workshops, semi-
nars or mini conferences.
Contact: info@theadvertisingfestival.com
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Kids take centre stage at Sithengi
Sithengi 2002, held for the first time a children’s festival. The chil-
dren’s component of Sithengi, which ran from November 8 to 15, was
held in partnership with the Children’s Broadcasting Foundation for
Africa, Unicef, SABC Education, Sithengi, Prix Jeunesse and the De-
partment of Communications. At a gala ceremony on Sunday 10th

November, the award for the Best African’s Children programme was
awarded to SABC, Love Life’s Groundbreakers.

The event brought together young people and producers of chil-
dren’s programmes, giving them the opportunity to share ideas and
engage in workshops. The Festival was attended by children from
South Africa’s three poorest provinces Limpopo, Kwazulu-Natal and
Eastern Cape, as well as Cape Town, Gauteng and a few smaller
communities.

Eighth CNN African Journalist of the Year
competition expands to include tourism
award
The launch of the eighth CNN African Journalist of the Year Compe-
tition, held in partnership with the SABC, sees the addition of the
new South African Airways Tourism Award. The Francophone Award
has also been expanded to include the FreePress Africa Award.

“The CNN African Journalist of the Year Award now in its eighth
year, has truly come to represent the best in African Journalism.  The
inclusion of a Francophone category last year rendered the competi-
tion truly Pan-African and fully representative of the range and diver-
sity of Africa’s journalism talent; the category has been further ex-
panded to include the FreePress Africa entries.  This year we are also
proud to announce the addition of a new South African Airways
Tourism Award which reflects the importance of and interest in this
growing industry throughout Africa”,” said Chris Cramer, president
of CNN International Networks.

Entrants have until 21 February 2003 to send in their work.  The
winners will be recognised at a gala awards ceremony to be held at the
Sandton Convention Centre in Johannesburg, South Africa on 18 June
2003. 
Contact: Seema Alibhai, email:seema.alibhai@turner.com

32nd International Film Festival
Rotterdam:  Whale Rider  by Niki Caro
wins Canal+ Audience Award
Closing up on Sunday February 2, 2003, Europe’s largest showcase
broke its 2002 admissions record (350,000): the 32nd International
Film Festival Rotterdam counted 355,000 visits.

Saturday February 1 2003, the Canal+ Audience Award was given
to the New Zealand film Whale Rider by director Niki Caro.

Rotterdam co-director Simon Field explains: “Without public and
professional faith, the support of our sponsors and the unique facili-
ties of the City of Rotterdam, doing the adventurous programming
that we do would be impossible”.

 The VPRO Tiger Awards Competition 2003 made a strong im-
pression. Before the festival four competition films were bought for
distribution in the Netherlands. However, the Jury honoured others
with the three equal VPRO Tiger Awards: Extrano by Santiago Loza
(Argentina), Jealousy is my middle name by Park Chan-Ok (South
Korea) and With Love Lilya by Larisa Sadilova (Russia). Each earns
10,000 Euro as well as guaranteed national distribution and acquisi-
tion by VPRO Televison. Two further competition candidates (Marion
Bridge by Canadian director Wiebke van Carolsfeld and the Icelandic
Noi the Albino  by Dagur Kari) ended on a very high ranking in the
audience survey (respectively positioned on number 10 and 14).

The twentieth CineMart, IFFR’s co-production market, was at-
tended by a record number of 798 film professionals. Many of the
forty-five selected CineMart projects can now look forward to reali-

sation and further financing. More and more, the CineMart serves as
the highly efficient start of the spring film season, where both bigger
and smaller film production companies are happy to do business.
Rotterdam co-director and CineMart director Sandra den Hamer ob-
serves: “Generally there seems to be growing audience interest in the
type of product we support in Rotterdam, both in the market and in
the programme. National market shares go up and specialised quality
releases perform better than they used to. Rotterdam increases its
international impact and sharpens its profile of intelligent filmmaking
by selecting the same kind of quality cinema for both the festival and
the CineMart.”

The 33rd IFFR will take place from Wednesday January 28 up to
and including Sunday February 8 2004.
Contact: http://www.filmfestivalrotterdam.com, email:
press@filmfestivalrotterdam.com,

Sony CineAlta honoured with top
technical achievement award at BANFF
Revolutionising the world of digital production technology, Sony
CineAlta is the distinguished recipient of the 2003 Sonic Foundry
Outstanding Technical Achievement Award to be presented at the
24th annual Banff Television Festival, June 8 – 13. This announcement
was made on the 3 November during a special presentation at the
Japan Prize in Tokyo by Pat Ferns, president and CEO of the Banff
Television Foundation.

“Marrying cinematography with digital high definition imaging, Sony
CineAlta’s products epitomise excellence and innovation and have
changed the face of production in the film and television industry,“
said Pat Ferns. “Content creators worldwide can now explore the
possibilities of developing quality digital production with the aid of
CineAlta’s revolutionary production system which includes the popu-
lar CineAlta HDCAM 24P. The Banff Television Foundation’s Board
of Governors is pleased to honour Sony CineAlta with this top tech-
nical award which represents the pinnacle of technical and creative
achievement over time in the international television and new media
industry.”

The Banff Television Festival is an annual celebration of excellence
in international television programming and an exploration of the is-
sues, challenges, creative and business opportunities in television and
new media. It attracts over 1,800 producers, broadcasters, commis-
sioning editors, content creators and other industry stakeholders from
around the world who take part in an array of seminars, plenary
sessions, Master Classes, pitching and networking opportunities.
BANFF 2003 takes place June 8 - 13, 2003 at the Fairmont Banff
Springs in the Canadian Rockies. For more information go to
www.banff2003.com.
Contact: Heidi Bobiak, email: hbobiak@btvf.com

Fespaco 2003 :  Actors in the limelight !
The largest African film festival, The Panafrican Film and Television
Festival of Ouagadougou (FESPACO) was held from 22nd February
to 1st March 2003 in Burkina Faso.

For its 18th edition, the FESPACO was placed under the sign of
artistic creation. By so doing the biennial event of the African film
wished to pay a tribute to all of the creators of the African movie
industry, and most particularly to actresses and actors who, through
their skills and dedication, have slowly but surely contributed in
strengthening the dramatic load in the African film. This focus on the
actor’s role and input in the notable development in the quality of
productions stimulated a reliable international promotion of African
films.
Contact : sg@ fespaco .bf, www.fespaco.bf
A review of the festival will be published in the next
magazine of Africa Film & TV N°37
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The Film Lab orders a
Colormaster analyser
The Film Lab in Johannesburg has placed an order for a Colormaster
Analyser to replace its aging Hazeltine colour analysers.  The Film
Lab plans to simultaneously upgrade its INPS Grading software.

This R1.8 million (US$0.16m) investment is in line with The Film
Lab’s commitment to the Kodak Imagecare Programme, and will yet
again increase productivity and improve product quality.  It will en-
able the client to give real time feedback to the grader/timer who, as a
result, will be able to produce a more accurate reproduction from the
client’s negative.

The fully digital Colormaster Analyser is used for viewing negative
in order to assess the correct exposures required to make a pleasing
print.  It is designed specifically for the motion picture industry.  It
has a high resolution CCD imager, digital video processing with com-
puter calibration, rotary color control, frame stores with a split screen
facility, built-in data collection system (INPS) and flatbed servo film
transport.  It provides accuracy, stability and efficiency of operation,
and the large number of features ensures trouble-free grading.

This machine is the top of the range of the Colormaster series and
comes with the prism which allows one to view the grade in real time
before going ahead and printing the final print, saving both time and
stock. The machine is also fitted with barcode readers allowing for the
negative to be logged at the same time as the grade is done, which is a
big plus factor for DOP’s as we can give them their grading lights even
if the negative is not printed.
Contact: Tony Boyers, The Film Lab,tonyb@filmlab.co.za

MultiChoice Africa awards Nextream a
contract for CDTV upgrade
Satellite television operator MultiChoice Africa, based in Randburg,
South Africa, has awarded on the 9 December Nextream, a joint ven-
ture between Alcatel and Thomson, a contract to update its seven-
year-old digital broadcasting platform. MultiChoice offers a compel-
ling range of video and radio channels, as well as Interactive services
on its premium DStv bouquet. It broadcasts more than 60 channels
and services, which are received directly via satellite across Africa by
more than  800,000 subscribers.

The contract covers a full suite of Nextream’s advanced equipment,
including: A set of Nextream DBE 4130 encoders fitted with ad-
vanced SuperEncoder cards and statistical multiplexing capabilities;
A set of DBX 4300 Broadmux multiplexers & modulators; A DBS
2930 supervision system; A set of Maestream servers, which will be
used in a number of applications, including time delay on locally
produced programmes and digital insertion of commercials in pro-
grammes transmitted to several satellites.
Contact: Nextream, Claudine Cécille, email
cecillec@thmulti.com, MultiChoice Africa (Pty) Ltd,
Lebogang Hashatse, email lhashats@multichoice.co.za

New Thomson Broadcast Products Target
Growing HD Demand
Meeting the growing demand for new price-performance standards
for digital broadcast production equipment as well as helping broad-
casters deliver both high-definition (HD) and standard-definition (SD)
programming, Thomson (Euronext Paris: 18453; NYSE: TMS) an-
nounced in January multiple new Grass Valley™ brand products.
The company also announced several key orders for its Grass Valley
HD products.

Facing tough economies and increasingly competitive markets, broad-
casters today are transitioning to digital infrastructures to make their
operations as efficient and cost-effective as possible. Further, they
want to leverage these infrastructures to meet the growing interest in
HD programming.

Emblematic of the new price-performance standards it is driving,
Thomson announced a new version of its Profile server, the PVS 3000
Profile® XP Media Platform, which lets broadcasters play to air both
SD and HD programs using only half the channels required by con-
ventional solutions. Thomson is also bringing new levels of
affordability and performance to broadcast newsrooms that are
transitioning from time-consuming and maintenance-intensive tape-
based operations to digital ones. Thomson extended this price-per-
formance leadership with the announcement of the software-based
Grass Valley™ NewsEdit™ SC nonlinear editor and Grass Valley
Network Attached Storage (NAS) system.

Thomson also expanded the market for its live production products
with the announcement of its compact, highly affordable Grass Valley
Kayak™ switcher and announced the Grass Valley Apex™ audio
router, the most compact system available for large-scale audio rout-
ing. Like a telephone switchboard, routers connect broadcast-related
components, letting them exchange information easily.

Thomson also announced several key products for HD production,
including the Grass Valley Kalypso™ HD Video Production Center,
which is designed expressly for HD signals. It also announced that its
Grass Valley Open SAN system—a centralised digital video storage
system built on Profile technology—now supports SD and HD mate-
rials simultaneously. And it announced a new Kameleon™ HD line of
modular products; as core components of any broadcast facility, modu-
lar products convert, translate, distribute, synchronise, and process
various video and audio signals.
For more information, visit www.thomsongrassvalley.com or
www.thomson-multimedia.com, Denise Williams, email:
Denise.Williams@thomson.net

The new Sachtler CamCrane EFP
Sachtler introduced at the beginning
of the month of February the NEW
lightweight, versatile, CamCrane
EFP. This new innovative product
joins an existing line of Sachtler cam-
era crane products. The CamCrane
EFP is ideal for cameras up to 18 kg
(39.7lb) and offers quick and easy
set up to the user. In addition, its compact portable design in combi-
nation with its exceptionally low weight provide the mobility and
flexibility that camera professionals demand.

While developing the CamCrane EFP, one of Sachtler‘s main priori-
ties was to create a product that delivered minimal vibration allowing
for the best possible picture quality. With this in mind, the crane
features a damping system similar to those already proven successful
in Sachtler‘s product line. The CamCrane EFP’s three step damping
system, which is currently undergoing patenting, reduces the crane’s
vibration to a minimum, ensuring extremely stable shooting.

The CamCrane EFP comes complete with Sachtler’s well known
Touch & Go® camera plate ensuring speedy set-up and fast changeover
between crane and tripod. Its sliding plate guarantees the user smooth
and problem-free balancing – no matter what camera you use.

It’s a fact: The CamCrane EFP’s adjustability and low-vibration
operation offer camera professionals everywhere the best in picture
quality and make this product the ideal camera crane for every shoot.
Contact: Anita Mayer, email: anita.mayer@sachtler.de

New Panasonic camcorder gets excellent
review
NPC (Electronics) Limited - the exclusive importer and distributor of
Panasonic Broadcast products in South Africa (“Panasonic”) - is set
to revolutionise the broadcast industry with the introduction of the
Panasonic AG-DVX100 DV Camcorder. The newcomer has been de-
scribed in international circles “as a breath of fresh air in a mini-DV
market that already has some solid offerings.”
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“The AG-DVX100 offers entirely new features and price per-
formance levels,” explains Mags Anthony, director: Panasonic
Broadcast Systems. “For starters, it features Panasonic’s newly
developed 1/3" progressive-scan 480,000 pixel 3-CCDs. This
equips the DV Camcorder to deliver more than 500 lines of hori-
zontal resolution; low smear and flare; a low light performance of
3 lux (at +18dB); and a high sensitivity of f-11 at 2000 lux. It¹s
also switchable between wide-screen and 4:3 aspect ratios.”
Contact : vvonrehbinder@panasonic.co.za

Sony chooses Geevs for Playout
Sony Business Europe has selected Geevs Broadcast Video Serv-
ers from Gee Broadcast Systems Ltd for the Playout solution for
their “TV Station in a Box”.  “TV Station in a Box” provides a low
cost integrated DV25 based Production system based on Purple
editors and Sony’s Networking and Workflow tools. The configura-
tion of the Geevs Server selected by Sony provides Dual Channel
Playout or One Channel In or Out.  For control interfaces, it includes
a built-in Playlist and RS422 VTR emulation.  Support is also pro-
vided for Intranet control via a Windows User Interface. Expandable
Local Storage from 2.5 Hours at DV25 is provided within Geevs,
with connection to the Sony Networked Production System and its
Central Storage via Gigabit Ethernet. Video SDI in or out is provided
together with Audio via Stereo Embedded SDI in or out or Stereo
AES/EBU in or out.  In addition Monitoring outputs with Compos-
ite PAL and Stereo Audio are included. Gee Broadcast Systems Ltd.
has been supplying the Broadcast Video market for 16 years with
both products and systems.  In house engineering teams provide sup-
port, commissioning and training services.
Contact: Keith Gee, email: keith@geebroadcast.co.uk

Discreet and Colorfront announce
strategic technology alliance
Discreet, a division of Autodesk Inc. (Nasdaq: ADSK) announced
on the 9 January 2003 that it has entered into an exclusive strate-
gic alliance with Colorfront, a privately-held software develop-
ment company based in Budapest, Hungary, to jointly develop,
market and sell a powerful new generation of digital colour correc-
tion systems. The details of the agreement provide for the joint
development of a new digital colour grading solution based on
both Colorfront and Discreet technology. Colorfront will carry
out core product development, with certain components provided
by Discreet. The new product-expected to be announced and
launched April 2003 at NAB in Las Vegas-will be part of the
Discreet inferno, flame, flint, fire, smoke and backdraft systems
(www.discreet.com/products) product line.
Contact: Sally Forge, email:SallyF@rlyl.co.uk

Mediacast: Europe’s leading broadband
and digital TV event for Spring 2003
Mediacast 2003 which will be held from 20-22 May in London,
will bring  together broadband and digital TV professionals from
around the globe. Alongside the world’s leading companies dem-
onstrating the latest technologies for cable, satellite, wireless, DSL
and digital broadcasting, there will be a continuous programme of
presentations, debates and advice from the broadband and broad-
casting experts.

Event Director Neil Cook comments, “Mediacast 2003 offers
an outstanding educational programme where visitors can discover
the real world benefits of cross-platform broadband solutions.
The full spectrum of technologies will be on display, along with
expert guidance from companies, consultants and associations, all
helping to inspire Mediacast visitors.”
Contact: Neil Cook, email: neil.cook@reedexpo.co.uk,
www.mediacast.net

Gearhouse SA expands film involvement  
Long known for its reputation
as being the leading technical
service provider to the corpo-
rate and entertainment indus-
tries in the Southern Hemi-
sphere, Gearhouse South Africa
is rapidly expanding its terrain
of operation, moving directly
into the film industry at an ever-
increasing rate. One of the most
recent examples of this has been Gearhouse SA’s involvement in the
Citizen Verdict shoot – a feature film (starring Jerry Springer) that shot
in Cape Town (with a part shoot in Johannesburg) and in Florida in
December.

Luc Campeau (line producer) and Stephanie Martinez (producer)
engaged the services of Gearhouse SA directly. The plot line centres
around a fictional new law, which has been passed in the State of Florida
that permits criminals to be tried live on television. The public is now
the jury - they will decide whether criminals will live or die. To quote
from a communication from Lucky 7 Productions: “Marty Rockman is
a notorious TV producer and maker of reality TV show‘So Sue Me. He
and Governor Tyler strike a deal to telecast real murder trials, where the
jury will be the viewing public. If the accused is found guilty he will be
executed live on television.”

Calling on the equipment and expertise of both the Johannesburg
office (based in Bez Valley) and the Cape Town branch (which is situ-
ated in Parow Industria), Gearhouse SA’s brief was to supply the Tech-
nical Audio Visual requirements for the film shoot, which took place late
November 2002. Headed by a team of AV Engineers, including Rainier
Posthumus and Chris Grandon, Gearhouse SA was responsible for equip-
ping the Citizen verdict TV studio with the video wall and various other
video equipment.

Five split cube walls a first for Gearhouse
SA at Miss South Africa
The recent Miss South Africa
contest, held at the Sun City
Superbowl on December 8th, pro-
vided a unique opportunity for
Gearhouse South Africa to uti-
lise a first-ever five split cube wall
set-up. In total, a massive eighty
cubes were used, split into five four by four cube walls. “This offered
the show’s director the unique ability to either display five separate
images or one large landscape image,” explains John McDermott, images
to the cube walls were cut out of the Outside Broadcast Van, by director
Gavin Wratten who did an excellent job of utilising the five split cube
walls to their maximum.

Gearhouse SA was contracted by Sun International in association
with M-Net and Blue Moon Productions, with Deana Hislop of Blue
Moon Productions taking the role of Production Manager and providing
the key liaison point for Gearhouse SA. The cube walls formed an
integral part of a stunning set designed by James McNamara of James
McNamara Design. Lighting, rigging, additional audio-visual (in the form
of two side screens) and power were the other elements provided by
Gearhouse South Africa at this spectacular event. The crew, led by
senior audio-visual technician, Rainier Posthumous, were on site for
more than a week.

The result of the input of everyone involved was a Miss South Africa
that had a far more fresh, and 21st century outlook than that of a tradi-
tional beauty pageant aesthetic. Artists such as Mandoza and Nianell
also performed, giving the 2002 Miss South Africa a vibrancy that it has
lacked in recent years.
Contact: email :sam@speakerscorner.co.za

Citizen Verdict set
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