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Letters

2003 Diary
Africa Film & TV's dates for the African industry events:

ZIFF
Harare, 30 August - 13 September 2003
International festival showcasing recent African and International Films

Le Rendez Vous
France, 8 - 12 September 2003, www.tvfi.com
The ninth edition of the French TV Screenings

IBC
Amsterdam, 11 - 16 September 2003 - www.ibc.org
Major international TV technology show.

MAP TV 2003
Nairobi, 1 – 4 October 2003
African television programme market.

Broadcast World Africa
Midrand, October 2003 - www.terrapinn.co.za
Conference dedicated to African broadcasters

Mipcom
Cannes, 10 - 14 October 2003 - www.mipcom.com
International TV Programme Market

Sithengi 2003
Cape Town, 10 - 13 November - www.sithengi.co.za
The eighth edition of the Southern African International Film & TV Market

Fribourg Film Festival
Switzerland, 21 - 28 March 2004
Festival celebrates cultural diversity in Europe

Tapestry International’s Africa TV
series
I am the Creative Director at Tapestry International. Tap-
estry’s Production Department is producing an educa-
tional series, Assignment Discovery, for the Discovery
Channel. Assignment Discovery is a commercial free se-
ries and is targeted to students ages 10-17. We are plan-
ning two weeks of Geography and wish to showcase the
people and cultures of various regions of the world.

I have compiled a “wish list” of topics on Africa for
which we desperately need footage. Please take a moment
to review the list, and if a topic sounds like something for
which you have footage, a completed segment or as part
of a larger documentary, please contact me via email at
jmeltzer@tapestry.tv (describing the footage)

Zambia International Film Festival
2002
ZIFF Zambia (Not to be confused with ZIFF (Zanzibar)
and ZIFF(Zimbabwe)-Ed). Zambia last year held its first
ever film festival in December 2002 (Zambia International
Film Festival (ZIFF) from 02nd to 06th December, 2002).
Contact: Jabbes Mvula. jabsmvula@yahoo.com  for a re-
port on the festival which we are asking you to consider
using in your publications.

New Web address for TV France
International
TV France International announced a new address for its
website: http://www.tvfrance-intl.com . This website pro-
motes French language television programmes, and con-
tains details of 156 companies and 14,500 programs in
French, English, Spanish, Japanese and Chinese.
New email addresses of the team members become:
firstname@tvfrance-intl.com
Contact TVFI: Email: info@tvfrance-intl.com ,
xavier@tvfrance-intl.com; Web: http://
www.tvfrance-intl.com

SABA moves to Aukland Park
The Southern African broadcaster’s Association (SABA)
has moved into new headquarters at the premises of South
Africa’s national broadcaster, the SABC. SABA was pre-
viously headquartered in Namibia. The new SABA ad-
dress is: SABA 2323 SABC Radiopark Bldg Henley Road,
Auckland Park Private Bag X1, Auckland Park, 2006
JHB, SA Tel: +27-11-7144918 Fax: +27-11-7142253
Email: sabahq@sabc.co.za
<mailto:sabahq@sabc.co.za>

 HBFF 2004 call for entries
The Hollywood Black Film Festival (HBFF) has an-
nounced its Call for Entries for its 6th annual competitive
festival for Black filmmakers. HBFF 2004 will be held
March 30 - April 4, 2004 in Los Angeles, California. The
festival will feature narrative and documentary features,
short and student films, music videos and animation in its
competitive program. HBFF also presents a separate Sto-
ryteller Competition for screenwriters.

Films must have been completed since September 2001
and one of the film’s principles (director, writer or pro-
ducer) must be Black or of African heritage.
Submission forms and guidelines can be obtained visiting
the official festival website at http://www.hbff.org
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THE BusinessMovers and Shakers

APTN appoint brand manager
APTN, the world’s largest video news agency, has appointed Harley
Alexander as Brand Manager. Mr Alexander was previously Marketing
Manager of the National Geographic Channel in Sydney. Harley Alexan-
der is an experienced international marketer with a career that includes
work for TV3 New Zealand, TVNZ, Network Ten Australia, the Com-
edy Channel Australia and Viasat Scandinavia. Toby Hartwell APTN’s
Director of Marketing comments “APTN supplies over 500 broadcast-
ers across the globe with much of their diet of daily news and can lay
claim to being the world headquarters for news. I am delighted that Harley
Alexander has joined the team to help us give our past, present and future
clients a fuller understanding of the strength and quality of APTN’s
s e r v i c e . ” C o n t a c t : s t e p h e n r o b e r t s @ r o b e r t s l a u r e n c e . c o m

IMG, appoints Robyn Nuss Managing
Director of IMG South Africa.
Global sports marketing and management group, IMG , has appointed
Robyn Nuss as managing Director of IMG South Africa. IMG repre-
sents athletes, performing artists, writers, fashion models, and broad-
casters, leading corporations, world-class events, cultural institutions
and recreational resorts. TWI, the television arm of IMG, is the largest
independent producer, packager and distributor of sports programming
in the world. TWI annually produces and distributes more than 6,000
hours of original programming to more than 200 territories. It broadcasts
sports television and special events to every corner of the world.

IMG South Africa represents the Licensing and Merchandising rights
of the South African Sports Commission, the Commercial Rights of the
Sharks Rugby Team, and a host of golfers such as Retief Goosen, Gary
Player and Trevor Immleman.
Contact IMG: Robyn Nuss: Tel:: 0027-11-884-5135; Fax: 0027-11-783-
2192

Intelsat increases satellite television
capabilities for Africa
Intelsat has appointed Doug Triblehorn and Jean-Philippe Gillet to head
regional sales efforts for the company’s Media and Entertainment Busi-
ness Unit in Asia and in Europe, Africa and the Middle East, respec-
tively. Intelsat’s “Video Business Unit” has recently been renamed the
“Media and Entertainment Business Unit” in order to better represent its
function in providing services to customers.
Contact Intelsat: Email: Jodi Katz: jodi.katz@intelsat.com
<mailto:jodi.katz@intelsat.com> Web: http://www. intelsat.com

SACOD searches for a director
The Southern Africa Communications for Development (SACOD) has a
vacancy for a director. SACOD is a network of independent film produc-
ers spread over 10 SADC countries. They are looking for someone with
a high degree of initiative, excellent strategic planning skills, good man-
agement skills. Send your application letters and CVs to: sacod@icon.co.za

KTV/GO appoints Khanyile PR Executive
Khosi Khanyile has been appointed Marketing and Publicity Executive
for KTV/GO. She succeeds Natasha Velen who was appointed Brand
Manager for Mnet in April. Contact: Email : khkhanyil@mnet.co.za

New board for TVFI
The Annual General Meeting of the association of French television
program Exporters, TV France International (TVFI) took place on Thurs-
day June 12th in Paris. A new board was elected for two years, headed
by new President:Jean-Louis Guillard.

Vice-Presidents are:Guy Knafo (10 Francs), Hervé Michel (France
Télévisions Distribution), Daniel RENOUF (System TV). Treasurer is
Olivier Bremond (Marathon International).
Contact: TFVI: Email: info@tvfrance-intl.com , xavier@tvfrance-intl.com
<mailto:xavier@tvfrance-intl.com> ; Web: http://www.tvfrance-intl.com

M-Net improves profit, looks to Africa
for future growth
M-Net, Africa’s biggest pay-TV channel provider, has registered
improved profits for Year Ended March 2003, in what it calls a
“challenging economic and media environment”. According to
results released on 19 June, 2003, the media company reported
headline earnings of ZAR127 million (USD17m), equivalent to
headline earnings per share of 50.2 cents (2002: 37 cents per
share). Total revenue for the year increased to ZAR1.4 billion
(USD182m) from ZAR1.3 billion (USD174m) achieved last year.
Although turnover was up, M-Net CEO Glen Marques says
profits were achieved through upgrading operational efficiencies
and cost management. “We focused on strict cost control meas-
ures and paid attention to the company’s core business: the ac-
quisition, packaging and production of content for 8 individually
produced M-NET channels.” Subscriber migration from the ana-
logue service to the higher priced digital bouquet continued and
boosted subscription revenue. Advertising revenue grew, with
Reality TV shows like Big Brother 2 and Idols contributing to
this improvement through increased advertising and sponsorship
opportunities.

At 31 March 2003 the M-Net subscriber base in Africa com-
prised 1,305,194 subscribers (1,044,791 subscribers in South
Africa and 260,403 subscribers in sub-Saharan Africa). The number
of subscribers in South Africa remained static and this market
must now be regarded as mature. The subscriber base across sub-
Saharan Africa increased by 36,724 subscribers. Khulu Sibiya,
chairman of M-Net says: “In contrast to the mature domestic
South African market, we remain optimistic with regard to the
growth potential of the company’s operations in sub-Saharan
Africa”. M-Net remains focused on growth opportunities on the
continent and the year saw the production of Gladiators in Ni-
geria, the first time that M-Net has undertaken such a major
production outside of South Africa.

M-Net shares are linked to those of SuperSport International
Holdings Limited and trade as indivisible units on the JSE Secu-
rities Exchange South Africa (JSE) and on the Nigerian Stock
Exchange.
Contact M-Net: Handrie Basson: Email:
hbasson@mnet.co.za

ABC announces new division
The Australian Broadcasting Corporation (ABC)  announced (20
June, 2003) the establishment of a division which will bring to-
gether under the one management structure the two arms of the
Enterprises Division (ABC Retail and ABC Consumer Publish-
ing), ABC Content Sales from the Content Rights Management
Division and ABC Productions from the Production Resources
Division.

This new structure will enable a clearer separation of the Cor-
poration’s commercial and editorial activities and a more focused
and dedicated approach to business development. Robyn Watts,
currently Director of Content Rights Management, will take lead-
ership of ABC Enterprises.

Grahame Grassby is General Manager ABC Consumer Pub-
lishing, and Doug Walker General Manager ABC Retail. John
Graham, presently the ABC’s NSW State Director, will become
General Manager ABC Resource Hire (the former ABC Produc-
tions). John brings a strong pre-ABC background in television
production and resources to this position. James Cuming will act
in the new role of General Manager ABC Content Sales. Ar-
chives and Library Services and Rights Management will also
transfer to the Business Services Division from Content Rights
Management, following the decision to close the latter division,
effective 30 June 2003.
Contact: Australian Broadcasting Corporation: Email:
kelly.rhys@abc.net.au> ; Web: http://www.abc.net.au
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THE Business

Naspers Limited, announces
results for 2003
Naspers Limited (the JSE, NASDAQ, stock exchanges registered holding
company which acquired control of MultiChoice Africa in 2002), an-
nounced (24 June, 2003) its preliminary results for the financial year
ended 31 March 2003. Naspers revenues last year were ZARand 11.2 bn
(USD1.51 billion), arising from international interests in pay television,
internet, newspapers, books and education. Revenues from pay televi-
sion, which include MultiChoice Africa, amounted to ZAR6.3bn (USD851
m), up from ZAR5.6m last year (USD546m, June 2002).

This jump in revenues is largely due to subscriber migration to the
digital, multichannel satellite DStv service which costs USD45/ month.
The group continues to invest heavily in developing its internet opera-
tions, which showed an operating loss of ZAR452m (USD61m). Overall,
the group showed a small before-tax profit of ZAR37m (USD5m). This
was boosted by the sale of Open TV to Liberty Media which improved
the cash position of the company by ZAR700m (USD95m).

The Naspers group had this to say about operations last year: The
group “delivered a solid financial performance for the year, with rev-
enues increasing 14%, and operating profit of R527 million, (2002: R73
million), with an improvement in headline profitability. The group gen-
erated free cash flow of just above R700 million from operating activi-
ties”

Naspers chairman, Ton Vosloo, said that two important transactions
were concluded during the year. The group’s interest in OpenTV was
sold to Liberty Media. Secondly, Naspers group was reorganised, in
terms of which the minority interests in MIH Holdings Limited and
MIH Limited were swopped for shares in Naspers itself. The benefits
from the reorganisation include greater liquidity, a simple, clear structure
and better utilisation of cash pools around the group.

Pay television is now mature in South Africa and revenues increased
by only 13%. However, a focus on cost management and the migration of
subscribers from analogue to the digital services, saw operating profits
before amortisation from the pay television operations grow to R443
million. The competitive environment in Greece led to inflated content
costs and faster erosion of the analogue subscriber base, which has re-
sulted in increased reported losses.

Irdeto Access, the conditional access business which developed the
MultiChoice IRD (satellite TV Integrated Reception Device), faced harsh
market conditions, which has resulted in a decline in both revenues and
operating profits.

Over the past year, the internet was the fastest growing sector with
revenues up by 63%. Operating losses before amortisation were almost
halved to R244 million.

The print media revenues grew by 14% and operating profits by 8%.
The newspaper, printing and distribution divisions contained costs well
and performed satisfactorily in a mature and competitive market.
The book publishing business had a poor year with revenues growing a
meagre 3%. This, in addition to the liquidation of CNA and provisioning
for major stock write-downs, resulted in an operating loss before amorti-
sation of R20 million. This business is being reorganised.

Educor had a satisfactory year, with modest revenue growth, but oper-
ating profits growing well. Student enrolments for the current academic
year were up on the previous year on most campuses.
“Conditions in some markets in which Naspers operates, remain tough,
commented Koos Bekker, Naspers CEO, “The geopolitical scene is dif-
ficult to call. Our group will continue focusing on improving operating
margins in mature businesses, and driving new ventures to profitability.”
The complete results are available on the Naspers website at http://
www.naspers.com  Source: info@ir-group.com

UK Media sector in long-awaited
recovery mode
The UK media sector has suffered from the global economic
fall-out of the war in the Middle East and tumbling stock
markets, but according to a new report released 24 July,
2003, by TMP/Hudson Global Resources, one of the world’s
largest mid-market recruitment consultancies, recovery is
now in sight, with 43 per cent of respondents predicting a
turnaround in the sector’s fortunes in the first half of 2004.
An additional fifteen per cent believe positive change could
even arrive as early as the second half of this year. The
report is the inaugural edition of the company’s Industry
Insight survey, which analyses the current and projected
recruitment intentions of 3,100 UK companies across a broad
range of industry sectors, as well as investigating key HR
and recruitment issues.

During the last six months, one-third of media businesses
reduced their staff levels. In comparison, only nine per cent
expect to have to make cuts in the next six months, with 50
per cent planning to keep staff levels steady and 28 per cent
anticipating increasing them. However, although recovery
now seems to be in sight for the industry, nearly three-
quarters (74 per cent) of media businesses are continuing to
reduce costs. Of these, 23 per cent are looking at reducing
employee-related overheads (e.g. training and development,
bonuses, remuneration).

Sue Campbell, UK Head of Media recruitment at TMP/
Hudson Global Resources, commented: “It’s very positive
news that the media sector believes that recovery is on the
way. However, businesses cannot afford to be complacent
in terms of preparing for this upturn: confidence is no sub-
stitute for preparation. Contact: E-mail: jmartin@gciuk.com
or shayes@gciuk.com

European cinema admissions above
one billion per year
The fastest growing European cinema market in 2002 was
Estonia, according to a new report (July 28, 2003) from
analysts Dodona Research. The report, Cinemagoing Eu-
rope, which covers the market in 28 countries, states that
1.03 billion Europeans visited cinemas in 2002, 6.5 million
more than in the previous year. While most markets contin-
ued to show growth or at least matched the previous year,
disappointing performances in two big markets, Germany
(down 14 million or 8%) and Spain (down 6 million or 4%),
dragged down the overall total. Best performing of the larger
markets was the United Kingdom, where admissions were
almost 20 million or 12.5% higher. Compared to five years
previously, continent-wide admissions were 20% higher. The
keenest cinema-goers in the continent in 2002 were the Ice-
landers, averaging 5.55 visits each, and the Irish (4.42 vis-
its), while the Latvians were the only nation not to average
at least a half a visit each (0.46).

Despite strong admissions in the last two years, 2002
saw the anticipated drop in new multiplex openings. After
five years in which the European screen count expanded by
1,000 a year, just 635 screens were added in 2002. Dodona
ascribe the slowdown in investment to the plateau in admis-
sions between 1998 and 2000, with the effects taking time
to feed through due to the long lead times involved in multi-
plex construction.

On average European cinema-goers paid Euro 5.73 per
ticket in 2002, exactly Euro 1.00 more than in 1997. The
highest ticket price was in Switzerland, where cinema-goers
paid an average of Euro 9.49, while the lowest price was
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found in Slovakia, at just Euro 1.88. More
than 20% of the continent’s box office was
generated in the United Kingdom, where cin-
ema-goers paid a total of Euro 1.2 billion to
see films.

France was the only other Euro 1.0 billion
market. As well as taking Euro 5.6 billion gross
at the box office (or just under Euro 5.2 bil-
lion net of value added and other taxes), Euro-
pean cinemas obtained significant revenues
from such sources as refreshment sales (worth
Euro 1.2 billion net of taxes) and on-screen
advertising (estimated to be worth Euro 526
million to cinema exhibitors). Exhibitors’ to-
tal net revenues amounted to Euro 6.9 billion,
70% more than in 1996. The United King-
dom remains the largest market on this meas-
ure, though the lack of enthusiasm of the
French for snacking in cinemas means Ger-
many overtakes France to become the second
largest market overall.

In danger of becoming the fattest as well as
keenest cinema goers in Europe, Icelanders
spend a massive Euro 3.01 at the concession
stand each time they visit the cinema, easily
beating the second highest spending country,

the United Kingdom, at Euro 1.99 per head.

Contact: Katharine Wright, Email:
katharine.wright@dodona.co.uk

European pay-tv revenues
to triple in five years
A new report (4 August, 2003) shows that
European pay-television revenues will triple
in the next five years from Euro 22 billion to
Euro 77 billion. The revenue growth will be
partly attributed to household subscriptions
across the continent rising from 40 million to
68 million. A significant impact, however, will
be a 850% increase in T-commerce levels from
a current low of Euro 2.4 billion to more than
Euro 30 billion by 2008 representing 40% of
revenue per subscriber.

The report, European pay-TV Forecasts
by David Brown and published by Interna-
tional Marketing Reports, also shows that
Britain will be the biggest Pay-TV market in
Europe with a five-fold increase in revenues
from Euro 4.1 billion to Euro 20 billion. UK
pay-TV penetration will reach 58% of TV
households from the current 38%, which is
eclipsed only by Scandinavian countries Fin-
land (63.6%), Denmark (74.1%) and Sweden
(79.8%).

The report does, however, show that Eu-
rope’s largest economy, Germany, will make
rapid progress in pay-TV with its current
6.3% of TV households having pay-TV, set
to grow to 36.2% in the next five years. The
report also analyses who will be the winners
and losers in the pay-TV market and the news
for smaller, struggling channels is not good.
“The big winners will be the large, established
channels,” says author David Brown.
Contact International Marketing Reports,
Simon Rines: Email : info@im-reports.com

THE Business Broadcast News

Liberation nostalgia on SA TV screens
Children of the Revolution and Deafening Echoes premiered on SA television in the second
week of June 2003. The two films document the memories of fighters in the South African
liberation struggle.

Children of the Revolution, a documentary film by Zola Maseko receive its broadcast
premiere in South Africa on terrestrial free-to-air TV station e-tv. (in South Africa) on 16 June
2003. The one hour documentary was funded by the South African National Film & Video
Foundation (NFVF) to the tune of R100,000, and wasscreened on June 16th at 10:30 am, a
morning screening on the youth-day holiday. The film is directed by celebrated filmaker Zola
Maseko and produced and photographed by David Max Brown and completed in June 2002.
Zola Maseko tracks down five South African exiles twelve years after their return home. In
1990, Zola Maseko and David Max Brown worked on a film in Tanzania about South African
exiles who were returning home to an uncertain future. Now, in 2002 they find the same five
characters.

Meanwhile, the SABC offered Rainbow Circle Films film Deafening Echoes, screened on
SABC 1 at 10 pm, Monday 9th June. The film, a 24 min. documentary directed by Eugene
Paramoer, is about a young MK Cadre named Anton Fransch who died in 1989 after fighting
a seven hour battle with the police and army - man alone. The battle took place in Crawford,
Athlone. The film deals with the echoes of that event on the present day lives of a group of
former comrades from the Bonteheuwel Military Wing.
Contact NFVF: Email: info@nfvf.co.za <mailto:info@nfvf.co.za> Web:
www.nfvf.co.za <http://www.nfvf.co.za/>

African soaps Summit in Nairobi
An international conference to examine trends in African soap opera entertainment and sug-
gest ways of improving the packaging of media messages is scheduled for June 3-7 in Nairobi.
Titled 2003 Nairobi Soap Summit: Making Entertainment Useful, the gathering  looked at how
Africans are using the arts and media in bringing about social change in Africa in areas such as
family planning, contraceptives, gender, HIV/AIDS, and safe motherhood and childcare. “The
focus was on entertainment education (edutainment) with special focus on soaps—Ushikwapo
shikamana (Kenya), Twende na wakati (Tanzania), Soul city (South Africa) and Heart and
Soul (Kenya and Africa)—that have so far been used in this way,” says Kimani Njogu of
Populations Communications International-Africa (PCI). Dr Njogu is the PCI Africa regional
representative in Nairobi.

Writers and programme evaluators also  participated in the meeting. They included Kenyan
academician Prof. Micere Mugo who lectures at Syracuse University in the USA.

Asked why PCI is focusing on soaps instead on the broader arts and lifestyle, Mary Mugo
of PCI said, “We cannot talk about soaps and forget culture, the arts, and lifestyles because
that is what soaps are all about. They portray real life issues in the form of drama or fiction if
you want to call it that with an aim to entertain. Our interest in soaps is how they are used to
incorporate all these aspects of life to both entertain and educate the masses.”
Ogova Ondego.
Contact: Dr Njogu (knjogu@africaonline.co.ke
Kabura Mugo (kaburamugo2@yahoo.com)

 New BBC Learning TV makes its mark in Asia
In May 2003, BBC Worldwide Learning signed three new deals in Asia for its Learning TV
block. The first agreement is with ASTRO, Malaysia’s only Cable/Satellite service, where
BBC Learning TV is transmitting a four-hour programme block each day on the service’s new
educational channel, TVIQ. ASTRO channels currently reach more that 1 million homes
throughout Malaysia and Brunei. The other deals are with Eastern TV in Taiwan and English
TV in South Korea for BBC Learning TV blocks, focusing on children’s learning output.
Eastern TV and English TV will broadcast 100 hours and 200 hours of programming respec-
tively in the first year.

John Neill, General Manager, BBC Worldwide Asia, commented: “These deals mean that
BBC Learning TV will be seen for the first time in Asia. Due to the strength of spoken English,
the credibility of the BBC brand and the strength and quality of the BBC’s learning pro-
grammes, we see Asia as a growth market for the Learning genre and anticipate further deals in
the near future.” Jonathan Drake, Head of Lifelong Learning, BBC Worldwide explains: “The
BBC Learning TV service provides broadcasters with a complete learning TV schedule from
the BBC containing a comprehensive range of subjects for adult viewers  and also includes at
least two hours a week of children’s studies programming.”
Contact Erica Docherty: Tel: +44-20 8433 2257; E-mail:
erica.docherty@bbc.co.uk



AFRICA FILM & TV Edition 37 August -- October 2003 Page 7

MIH pay-television subscribers up to
2.05 million
MIH group (holding company for MultiChoice Africa DStv
multichannel digital TV bouquet) announced (14 May, 2003)
that it ended the financial year with 2,052,952 subscribers (2001:
2,011,591 subscribers), 66% (2001: 57%) of which are digital.

The South African subscriber base is mature. The digital
subscriber base has continued to grow, increasing 13,823 for
the quarter, and 88,257 for the year, and represents 65% of the
subscriber base, up from 56% as at 31 March 2002. The ana-
logue subscriber base continues to decline in line with expecta-
t i o n s .
Growth in sub-Sahara Africa continues, growing 14,551 for the
quarter and 42,733 for the year. This growth is mainly due to
the World Cup Soccer and more recently the World Cup Cricket
in this quarter. The analogue subscriber base, which represents
only 6% of the sub-Saharan subscriber base, continues to de-
cline.

The subscriber base in Greece is flat for the quarter and
slightly down for the year. We have seen good growth on
the digital subscriber platform, growing 6,978 for the quar-
ter and 39,435 for the year, and now represents 45% of the
subscriber base in the region. With the on going turmoil
surrounding the Greek soccer league, analogue churn
continued, declining 8,595 for the quarter, and 48,935 for
the year. The Cyprus subscriber base remains fairly flat
with 54,436 subscribers. The growth for the year is pre-
dominantly digital growth, with digital subscribers repre-
senting 67% of the subscriber base.
Contact: http://www.mih.com <http://www.mih.com/>

Live satellite broadcasts from top of
Mount Everest
To mark the 50th anniversary of Sir Edmund Hilary’s conquest
of Mount Everest, three European TV broadcasters – the BBC,
PRO TV of Romania, and TV Catalunya of Spain - used the
Europe*Star 1 satellite to transmit live daily news of their
national expeditions, from their base camps on the mountain
back to TV studios in their respective countries.

This type of TV coverage, in which each crew has taken a
portable television studio up to 7000m, is without precedent.
The Romanian expedition will also provide continued coverage
of the ascent above that altitude, using special camera equip-
ment designed to function in extreme weather conditions (-50º
C). Lluís Palahí, TV Catalunya Sport Producer said “I am very
impressed with Europe*Star’s engineering support and coop-
eration during this TV adventure. It is the first time we can
uplink from base camp, with a 90 cm antenna, and downlink
directly in Barcelona, without having to turnaround the feed in
either Turkey or Israel. Our live programme, called ‘The Night
of the Summit’, will allow viewers to follow the Catalan expe-
ditions as they are reaching the summit”.

Europe*Star is a satellite owner-operator headquartered in
London, with regional marketing offices in Cape Town, South
Africa and New Delhi, India. Europe*Star operates its own
mission control centre in Toulouse, France, for tracking, telem-
etry & control of the satellites. A joint venture between Alcatel
Space of France and Loral Space & Communications of the
USA, Europe*Star is a member of the Loral Global Alliance.
Contact: Viviana Bucchi: Tel. +44-2- 8831-4526; Email:
viviana.bucchi@europestar.co.uk,: web: www.europestar.com
<http://www.europestar.com/>

Broadcast News

Big Brother Africa is here !!!
On Africa Day, 25 May 2003 Africa’s first content-wide reality TV
show launched to audiences in 42 African countries with an estimated
viewer ship of over 30 million people. Big Brother Africa launched on
M-Net and DStv with a two-hour live show, that followed weeks of
publicity across Africa during a four week selection process for “house
mates” and guest participants. The launch saw the 12 housemates from
12 different countries make their way into Big Brother house,  under the
battle cry of “One continent one winner”.

Big Brother Africa is carried on M-Net channel in South Africa, and as
part of the MultiChoice DStv satellite pay TV bouquet in the rest of
Africa (DStv Channel 37), and by 25 free-to-air broadcaster partners in
Africa.

The housemates are: Abergail Plaatjies (South Africa), Tapuwa Mhere
(Zimbabwe), Cherise Makabale (Zambia), Gaetano Kagwa (Uganda),
Mwisho Mwampamba (Tanzania), Bayo Okoh (Nigeria), Stefan Ludik
Namibia), Zein Dudha (Malawi), Alexander Holi (Kenya), Samuel
Bampoe (Ghana), Warona Setshwaelo (Botswana) and Bruna Éstevao
(Angola).

Arriving in a convoy of gleaming 4x4’s, the housemates made their
way up the red carpet to cheers from the crowd gathered. Part of the
flag-waving crowd, led by the well-known musicians Drum Café, belted
out an African welcome on drums as the housemates entered the Big
Brother Afr ica studio.
Once inside the studio, each of the housemates chatted briefly to host
Mark Pilgrim in front of a live studio audience before being escorted by
security personnel into the new-look Big Brother house. The Big Brother
Africa studio was custom built by JOI Design for the new show and the
dominant theme is the concept of light with different tones echoing
throughout – from the bank of screens to the glittering metallic set.

The Big Brother Africa house itself, whose modern elements formed
the basis for the studio, is a fusion of African influences and cultures.
Mixing antique furniture with iconic art and textured fabrics, the house is
as dramatic as it is comfortable, mixing easy utility with unique views.

During the show, the new BIG BROTHER theme song TAKE IT UP
was unveiled. A collaboration between Big Brother 1 personality Irvan
Damon, Channel O VJ Kabelo & Shaluza Max the song’s catchy lyrics
and dance rhythms celebrates the show’s call to action as viewers tune in
for a 106-day broadcast.

Local re-broadcast partners
Among the 25 rebroadcasters of Big Brother Africa, eight of the twelve

countries participating in the show have signed contracts to screen the
show with local free-to-air partners. These are WBS (Uganda), ZNBC
(Zambia), TV Malawi (Malawi), NBC (Namibia), BTV (Botswana), KTV
(Kenya), Channel 10 (Tanzania) and Metro TV (Ghana). Each channel
will screen six 30-minute edited daily shows every week, running from
Monday to Saturday. In addition, all the channels will screen the hour-
long Sunday eviction/nomination show.

Guest presenters
Eight guest presenters will join BIG BROTHER AFRICA host Mark

Pilgrim in sharing the show’s highlights with an estimated audience of
over 20 million viewers in 42 African countries who are viewing BIG
BROTHER AFRICA on M-Net, DStv or via a local broadcast partner.
Nandi Dlepu will be the South African guest presenter for Big Brother
Africa. The other 11 faces viewers will soon get used to are Sithandwa
Mmori (Botswana), Rouxche Locke (Namibia), Sophie Chamboko (Zim-
babwe), Fareed Khimani (Kenya), Marcus Kiryowa (Uganda), Seven
Mosha (Tanzania), Olumide Fasuyi (Nigeria), Tia Maria Makawa (Ma-
lawi), Chishala Chitoshi (Zambia), Chris Nii Attoh (Ghana), Dino Bravo
(Angola).
Contact: Zoliswa Mrwebi: Tel: +27-11-686 6063; email:
zmrwebi@mnet.co.za Web: www.bigbrotherafrica.com
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Broadcast News

Teletubbies goes broadband
BBC Worldwide and AOL have signed a new agreement that will bring young children in the
UK groundbreaking broadband content to complement the hugely popular Teletubbies TV
series. Teletubbies content will go live on AOL Broadband from 17 July, 2003. For the first
time, more than 50 video-on-demand segments from the series will be made available on
broadband, following the signing of the agreement. Specially built from existing material,
the content on AOL will initially offer three hours of Teletubbies video segments, sup-
ported by games, to pre-school children, older siblings and adult carers. New video seg-
ments will be added fortnightly.

Jonathan Crane, BBC Worldwide’s Director of commercial broadband and interactive TV,
commenting on the new agreement said; “This new service is exactly the kind of top quality
content that broadband needs to drive take-up. Extending a major brand in this way allows
users access to wonderful video any time of the day. We are delighted to be launching
Teletubbies broadband with AOL, and we are looking forward to rolling out the product in
the UK and other territories, and with other partners around the world.”
Contact: Mary Collins, E-mail: mary.collins@bbc.co.uk

Sportel symposium investigates future of sport on TV
The 14th Symposium of the International Sports Television Convention is a part of
SPORTEL Monaco, which will take place from September 16 to 19, 2003 at the Monte
Carlo Grimaldi Forum. The symposium will feature two panel discussions on the future of
Sport,. Panel 1 will take place Tuesday 16 September 2003., and will address the question:
“Is Sport ‘with it’ enough for today’s Television?

” At a time when contracts are being renegotiated downwards and “real TV” is stealing
the limelight, is sport still fashionable? Since sport, apart from soccer, seems to attract less
interest from terrestrial TV channels, should the various sporting disciplines seek to ac-
quire a new and more trendy look, or on the contrary should they shelter behind their rules
and traditions, with the risk of becoming anachronistic? Panel 2, Wednesday 17 September
2003 looks at “Sport and Television: Exclusivity and Competition”. Can modern competi-
tion rules, at national or Community level, be applied to sport in their totality? What
impact might their strict application have on the operation and ambitions of sporting
institutions: clubs, leagues, national and international associations? Some recent examples
from Europe, where UEFA has just modified the Champions’ League formula. Are the
wishes of the EU commission to encourage free competition compatible with the interests
of Sport?
Contact: SPORTEL: Tel: +33-1 -495 0217, Fax: +33-1 /-49550235; Email:
splparis@club-internet.fr ; Web: www.sportelmonaco.com

EuroNews launches on digital cable in UK
On 25 July 2003, EuroNews was added to Telewest Broadbands Starter Pack giving the
channel access to subscribers throughout all of Telewest Broadbands digital franchise areas
around the country. Telewest Broadbands digital television customers- currently 887,000
subscribers - will initially receive the European news channel in the English language.
EuroNews and Telewest Broadband are jointly developing an interactive application to
enable customers to select from the English, French, German, Italian, Portuguese, Spanish
or Russian versions of the channel via their red button on their remote control which will
significantly enhance the channels offer.

Olivier de Montchenu, sales and marketing director of EuroNews, said: “With this new
agreement, EuroNews will be available in more than 7.9 million homes in the United King-
dom via cable and satellite. We are delighted to have increased EuroNews’ distribution in
one of the most difficult and competitive markets in Europe in terms of news channels and
to have strengthened our commercial offer to advertisers”.

Philip Snalune, director of TV services, Telewest Broadband said: “The addition of
Euronews to our digital platform provides our customers with an even wider choice of news
programmes and builds further on our commitment to innovative enhanced TV services”.
Contact: E-mail: bonvallet@euronews.net

Top Gear in full throttle across the Middle East
Top Gear, the BBC’s hit motoring programming is set to reach 130 million Arabic speaking
viewers when it airs across the Middle East from September, following a new agreement
between BBC Worldwide and pan-Arab broadcasting group MBC to produce the local
version of the show.

The deal was brokered with production company Global Media Ltd by BBC Library
Sales and BBC Worldwide’s Middle East sales team. It will allow MBC to take the format
of the show - a fast moving mix of car reviews, topical motoring issues, comment and
special features - and add local features and commentary, giving it a Middle Eastern focus.
Contact: Louise Alley, E-mail: louise.alley@bbc.co.uk

The Res and Mr Bones
premiere on SA television

Two productions of South African Anant
Singh’s Videovision Entertainment premiered
on South African television screens in July,
2003. The Res, Singh’s collaboration with
Franz Marx (producers of long-running SA
soap, Egoli), aired its first episode broadcast
on Saturday, July 5 on national terrestrial free-
to-air TV channel, SABC 2, at 7.30pm; while
the blockbuster comedy movie, Leon
Schuster’s Mr. Bones premiered on the Afri-
can satellite pay TV channel, M-Net, at
8.00pm on Sunday, July 6.

The Res is a new drama series co-produced
by Anant Singh and Franz Marx. The series is
set in Durban and revolves around students
that live in a once grand house that is con-
verted into student digs by its owner who falls
on hard times. The students are a culturally
and ethnically mixed bunch of twenty-
somethings who attend a nearby technikon.
The Res stars Sybil Coetzee, Vanessa Pike,
Hans Strydom, Lerato Moloi, Tarina Patel,
Leeanda Reddy, Letoya Makhene and Melusi
Yeni.

Mr Bones was released theatrically in No-
vember 2001 and became the highest grossing
South African film of all-time, earning more
than R32 million (UD$4.3m) at the box-office.
It was released for rental on video and DVD in
June 2002 and became the Number One SA
produced rental title with sales exceeding
10,000 video units and 2,500 DVD units. It
was released for sell-thru in October last year
and over 50,000 video units and over 12,000
DVD units were sold. Mr. Bones was  re-
broadcast on M-Net on July 16, and July 25
also broadcast on M-Net’s Movie Magic on
July 12, July 17, July 21, July 27 at 11.00am
and July 30 at 11.00am.
Contact VideoVision: Nilesh Singh
Email: nilesh@videovision.co.za Web:
http://www.videovision.co.za

Mr Bones
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Ibiba Donpedro named CNN African Journalist
Of The Year
Ibiba DonPedro writing for The Guardian, Nigeria, was awarded the top prize
at this year’s CNN African Journalist of the Year Awards ceremony on 18 June,
2003. DonPedro was chosen among entrants from 32 nations across the African
continent for her story, ‘The Travails of the Swamp in a Bleak Landscape’. 12
other journalists won individual category prizes.

Chris Cramer, President, CNN International News Networks and Peter
Matlare, Group Chief Executive Officer, SABC, presented her with the award
at a gala ceremony hosted by CNN in partnership with the SABC and the
Awards sponsors at The Sandton Convention Centre, Johannesburg, Wednes-
day 18 June. The overall CNN Journalist of the Year Award prize consists of a
trip to CNN Center, Atlanta, with complimentary flights courtesy of South
African Airlines; along with the prize awarded to all category winners, which
consists of a laptop computer, modem and printer and an additional cash prize.
‘These winners represent the best in African journalism,” said Cramer.

Nelson Mandela, former president of South Africa, was honorary guest at a
breakfast held in Johannesburg, South Africa, to congratulate the finalists of the
‘CNN African Journalist of the Year’ competition. Mr. Mandela was presented
with a commemorative ‘CNN African Journalist of the Year’ plaque by Edward
Boateng, founder of the competition and Ibiba DonPedro, one of the finalists, on
behalf of the ‘CNN African Journalist of the Year 2003’.Mr. Mandela praised
the 13 finalists for their journalistic expertise and their relentless dedication and
commitment to recounting the African story through African eyes.

The Competition, now in its eighth year, is held in partnership with SABC
and in association with Multichoice Africa Foundation, South African Airways
and the Wescliff Hotel, Johannesburg (part of the Orient Express Group).
Highlights of the Awards ceremony were be broadcast on SABC 2, Saturday
21st June and on SABC Africa, Friday 20th June ( this latter available on
MultiChoice DSTV to 44 countries in Africa). CNN International’s Inside
Africa and World Report carried the report on Saturday 21 June, repeated on
Sunday 22 June.

The Journalist of the Year Award was selected from the finalists, all of whom
had won category awards for work in print or broadcast journalism. The cat-
egory awards reflected the challenges facing Africa. The Francophone General
News Award, won by Claudine Atohoun, of the Office de Radiodiffusion et de
la Television du Benin (ORTB), Bénin, discussed the African development plan,
NEPAD, and received the following Judges’ Citation: “Here you have an idea
that Africans themselves have dreamt up. Africans are trying to implement and
people are trying to put meat around this bone that is NEPAD. She starts by
drawing a history of the development of Africa, she begins during the days of
independence and ends 40 years later, and asks us to put a mirror in front of
ourselves, where do we stand now? What does NEPAD represent? The Free
Press - Africa Award, was won by Walter Marwizi, of the The Standard,
Zimbabwe received the following Judges’ Citation: “The story about this jour-
nalist caught the judges’ attention. At the time he learnt about it he was working
for a small government newspaper in a rural area completely controlled by the
ZANU PF militias, and this paper would never have published the story of
victims of the soldiers. When he learnt of the story he realised that there was no
way he could tell it in his own newspaper, so he approached another newspa-
per, a privately owned newspaper ...and told them the story about a family and
these people who had been terrorised by war veterans and they commissioned
the story”.

The Business Award was won by Patrick Maïgua, Kenya Television Net-
work (KTN). The Television Feature/Current Affairs Award, went to Anna-
Maria Lombard and Alpheus Siebane, SABC Special Assignment, South Africa,
for: Blood Sweat and Tears.

The competition is open to all professional journalists based in Africa, with
head offices in Africa, who report on African issues. Chairperson of the 2003
Judging Panel was Dr. Doyinsola Abiola, Managing Director/Editor-in-Chief,
Concord Press, Nigeria.
Supplementary information on the competition, finalists and
sponsors can be found at http://cnn.com/WORLD/africa/
africanawards. Contact: CNN, Email seema.alibhai@turner.com

EuroNews leading news channel in
parts of Europe
European televsion news channel, Euronews, says that, accord-

ZDF signs cooperation with Poland’s
national broadcaster TVP
 ZDF announced (8 July, 2003) the signing in Stockholm of a
cooperation agreement that enable both parties to share each oth-
ers television news in “another step in building ZDF’s world-wide
information network”. President of the Polish broadcasting sta-
tion Telewizja Polska TVP, Robert Kwiatkowski, and ZDF’s Di-
rector General, Markus Schächter, signed the cooperation agree-
ment while they were attending the 53rd General Assembly of the
European Broadcasting Union (EBU) in Stockholm.
The new arrangement gives each side access to the other’s news
and archive material. Terms and conditions were also agreed for
reciprocal production assistance. ZDF Director General Markus
Schächter called the agreement a logical continuation of the close
cooperation that has evolved between both countries in the media
sector and, for ZDF, another substantial step in building its inter-
national information network.

 Another twenty agreements have been concluded with other
stations, including the Russian state broadcaster RTR, Italy’s RAI,
France’s TF1 and France Televisions, Israeli and Palestinian broad-
casters and IRIB in Iran and SABC in South Africa.
Contact ZDF: e-mail: europabuero@zdf.de or E-mail:
marquesdacosta.j@zdf.de

Broadcast News

ing to the latest EMS (European
Media and Marketing Survey 2003)
survey, EuroNews has become the
most watched international news channel in a group of five
major European territories. The EMS (European Media and
Marketing Survey 2003) measures audience in the top 20% of
households by income in 16 European countries,and shows that
EuroNews has a daily reach of 3.9% (1,553,000 viewers) and a
weekly reach of 15% (6,036,000 viewers).

EuroNews’ daily and weekly reach exceeds that of CNN’s in
the 5 major markets combined (UK, France, Spain, Germany,
Italy). EuroNews’ daily reach is 1,105,000 versus CNN’s
1,066,000. EuroNews’ weekly reach stands at 4,523,000 ver-
sus 4,424,000 for CNN International. EuroNews’ audience is
also at least twice as large as that of BBC World (407,000 in
daily and 2,021,000 in weekly reach), CNBC (356,000 in daily
and 1,662,000 in weekly reach) and Bloomberg (544,000 in
daily and 1,611,000 in weekly reach).

EuroNews has made significant progress in key countries
such as the UK where daily reach has grown by 33% since its
launch on digital satellite in mid-2001. In the highly competitive
UK news market where English language only news offerings
predominate, the multi-lingual EuroNews is today the second
largest international news channel second only to CNN Interna-
tional.

Other markets have also seen significant growth in EuroNews’
viewership. EuroNews has seen increases in daily reach by 60%
in Denmark, 27% in Finland, 19% in Ireland and 4% in Portugal.
Launched in January 1993, EuroNews is Europe’s news chan-
nel covering world news from a European perspective in a choice
of seven languages (English, French, German, Italian, Portu-
guese, Russian and Spanish. EuroNews reaches over 148 mil-
lion households in 79 countries by cable, digital bouquet and
terrestrial distribution throughout Europe, the Middle East,
Africa, Central Asia and the American continent.
For further information contact: Lydie Bonvallet,
Email: bonvallet@euronews.net, Web: http://
www.euronews.net
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Broadcast News

Reveille/Universal deal boosts BBC
Worldwide’s US foothold
7th July 2003: A development deal with Reveille, the produc-
tion company based
at Universal Studios,
has launched BBC
Worldwide as a supplier of comedy and drama projects for
the US Networks. The two-year deal will see a range of UK
shows from BBC and independent producers developed with
US talent for the American market. Up to six projects a year
will be developed using the full resources and talent relation-
ship of Reveille/Universal. Reveille/Universal is currently
producing a US version of the hit BBC comedy Coupling,
from Hartswood Films, for NBC.

BBC Worldwide will continue the successful relationship
forged on The Weakest Link with the William Morris Agency,
which represents the company in the area of unscripted real-
ity, quiz and game shows.

This year the three major US networks will each have a new
show from BBC Worldwide - hidden camera show, Sack Race
and dating show, Nice Package - will be piloted by CBS and
ABC, respectively, whilst NBC’s version of Dog Eat Dog
continues its successful run with a new primetime 13-part
series. These new deals form part of BBC Worldwide’s inno-
vative investment strategy - a strategy that has boosted the
company’s foothold in the North American TV market and
contributed substantial financial growth in the last five years
from GBP2 million (USD2.9m) in 2000/2001 to GBP14.5
million (USD21m) in the last financial year.
Contact: Email: louise.alley@bbc.co.uk Web: http://
www.bbc.co.uk/pressoffice/commercial

Press Association and BBC in news
distribution partnership
Following a major new deal (26 June, 2003) between the Press
Association (PA), and BBC Worldwide, all new BBC terres-
trial news footage will now be made available for licence to
international news broadcasters 24 hours after original trans-
mission. The Press Association will host a fully searchable
website at www.tvnewsclips.press.net <http://
www.tvnewsclips.press.net>.

Footage will be distributed via courier, satellite or using the
latest ‘store and forward’ Internet technology, with the em-
phasis on rapid turnaround and speedy delivery. The website
will be updated daily, enabling access to BBC news footage.
The Press Association’s own archive footage will also be
stored on the website.

Commenting on the agreement, Sean Curtis-Ward, Head of
TV and Radio, Press Association said, “This deal is an impor-
tant milestone for the Press Association in our ambition to
become a multimedia news agency and leading B2B service
provider to the broadcast industry. We now offer an efficient
central distribution service to all broadcasters, similar to our
role as the central news distributor for the print media. Our
manpower, facilities and distribution expertise, together with
our long relationship with BBC News, was key to this agree-
ment.”
Contact: The Press Association: Email:
deborah.levy@pa.press.net Web: www.pa.press.net
<http://www.pa.press.net/> BBC Worldwide Library
Sales: Email: mary.collins@bbc.co.uk Web: http://
www.bbcfootage.com
To view The Press Association’s Video News Library
please visit http://www.tvnewsclips.press.net

EuroNews launched in Africa for French,
English and Portuguese audiences
European news channel, EuroNews was launched on the new African
multichannel satellite pay TV platform, Canalsatellite Horizons on July 23rd
2003. France-based holding company, Media Overseas, launched Canalsatellite
Horizons in May 2002, to provide digital pay TV to the growing market in
Francophone Africa. A year after its launch, Canalsatellite Horizons offers
40 TV channels and radio channels, and covers 25 sub-Saharan African coun-
tries, from Mauritania to Cameroon. The Canalsatellite Horizons footprint is
provided by the Ku band spot beam from the NSS7 satellite, operated by the
Dutch-based New Skies satellite operator.

EuroNews launched in Africa with French, English and Portuguese chan-
nels available to subscribers to the “Grand Prestige” package offered by
Canalsatellite Horizon. EuroNews significantly increased its worldwide avail-
ability in July, since as well as it African coverage, EuroNews became avail-
able on Telewest Broadband the UK digital cable network, as from July 25th
2003. The availability of EuroNews world-class news service in Africa in all
the major trans-national languages of Africa means adds new potential audi-
ences to the Canalsatellite Horizons offering, which may provide competition
to the mainly Anglophone MultiChoice DStv service in these territories.
Email : Caradec.marianne@media-overseas.com Web: http://media-
overseas.com <http://media-overseas.com/>

Ametelco SA provides communications for new
Africa
The face of Africa is changing, and to compete in today’s global economy,
Africa is uplifting its communications strategy. Ametelco has taken up the
challenge of providing tomorrow’s communications today, and is able to offer
high quality Internet Bandwidth from European Tier 1 providers, direct to
your desktop. It provides full turnkey VSAT solutions – Meshed Star SCPC.
As countries develop and economic stability grows, more free spend in the
economy, leads to a greater need to qualify leisure opportunities. Ametelco
has formed a TV Broadcasting division  which can provide full turnkey solu-
tions like, Direct To Home (DTH) services, Low cost customer antennas, set-
top receivers at entry level up to full multimedia and even satellite uplink
facilities.
In conjunction with media partners, Ametelco also provides a full range of
programming content, licensed for all African countries, covering sport, news,
movies, entertainment, music, children’s programs and religion.

Ametelco South Africa forms part of Ametelco International; a twelve year
old organization with its roots firmly planted in the data and telecommunica-
tion marketplace. Ametelco SA was established in 1998 initially for the SA
Telkom ISDN rollout, and has since expanded to become a major player in the
fields of broadcasting and telecommunications.
Contact: E-mail:  info@ametelco.co.za

Transmissions for HDTV television in Europe
A live High Definition Television (HDTV) transmission on June 7th to sev-
eral European e-cinemas was the first official test for Euro1080, the first
European HDTV channel that goes on air on January 1st 2004. This new
channel will broadcast exclusively in high definition, and offer high-quality
programs on music, sports, shows, cultural events, and documentaries. It
consists of 2 channels: the Main Channel serving European households, and
the Event Channel, providing special event programs, such as the football
match in Copenhagen this weekend, to e-cinemas.

Alfacam, the Belgian high-definition TV facilities company, EVS Broadcast
Equipment and SES ASTRA, the leader for DTH satellite applications, coop-
erated with VIASAT - TV3, the Norwegian broadcaster, in the production and
transmission of Live HDTV sport content to electronic cinemas in Denmark
and Norway. Alfacam’s HDTV teams captured the European Championship
qualifying match Denmark versus Norway in the fabulous “Slageti i Parken”
stadium of Copenhagen. The football game was shot by means of 19 HD
cameras and live replays and highlights editing was performed using 8 net-
worked HD LSM-XTs.
Contact: EVS: email: m.groos@evs.tv, web: http://www.evs.tv
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Legislation

New Council for South
African NFVF
At a press conference held on Friday 9 May
2003, Deputy Minister of Arts, Culture Sci-
ence & Technology, Ms Buyelwa Sonjica, an-
nounced the new Council for the South African
National Film & Video Foundation (NFVF) for
the term of office 2003 - 2005: Dr Martin Botha,
Mr Michael Dearham, Mrs Katinka Heyns, Dr
Jyoti Mistry, Mr Modise Moatlhodi, Mr
Gomolemo Mokae, Mrs Charlotte Mompane,
Mr Glynn O’Leary, Dr Bheki Peterson, Mr
Mark Rosin, Ms Neo Sowazi, Mr Mfundi
Vundla (Chairperson)
Contact: E-mail: info@nfvf.co.za, web
www.nfvf.co.za <http://www.nfvf.co.za>

Africa Freedom of
Expression monthly digest
In May, 2003, ARTICLE 19, the USA based
“Global Campaign for Free Expression” an-
nounced that their Africa Programme re-
leased its first Freedom of Expression
Monthly Digest. The aim of the digest is to
compile, on a monthly basis, freedom of
expression violations across the continent.
It is based on information gathered from
partners within the IFEX network. The first
edition focuses on criminal defamation, with
a case study on Chad.
Contact: Celestine Nkulu: Email:
celestine@article19.org.za; Web:
www.article19.org

All Africa Editors’
conference
On 12 April 2003, All-Africa Editor’s Confer-
ence was held in Johannesburg, South Africa.
ARTICLE 19 made this report. The South Af-
rica National Editor’s Forum (SANEF), organ-
ised the conference in conjunction with the In-
stitute for Global Dialogue and the NSJ Trust
in Mozambique. The meeting was organised in
order to discuss the creation of an All-Africa
Editor’s Forum, and also to debate a variety of
issues concerning media and press freedom on
the continent. More than 150 African editors of
the broadcast, electronic and print media from
over 32 countries, attended the conference, and
discussions focused mainly on the role of the
media under the new African Union (AU).South
African President, Thabo Mbeki, delivered the
keynote address on the first day. Fatou Jagne,
ARTICLE 19 Africa Programme Officer, gave a
presentation on the relevance of an African
Media Charter in light of new developments on
the continent. As a result of the conference, an
All-Africa Editor’s Forum was launched, and a
task force, responsible for reviewing the exist-
ing regional framework and formulating propos-
als, was set up.
Contact Fatou Jagne, Africa Programme
Officer: fatou@article19.org.za

Regulating information in conflict situations
Panos West Africa organised a four-day conference on regulating information in conflict
situations in West Africa, 6-10 April 2003. The meeting was organised by Panos West
Africa in conjunction with ECOWAS and the EU, and was a follow-up to a series of
consultative meetings and research on various sub-regional crises in countries such as
Burkina Faso, the Ivory Coast, Liberia, Nigeria and Sierra Leone.

The conference was organised with three main objectives in mind. Firstly, to reinforce
the idea of a professional and ethical media during conflict situations. Secondly, to strengthen
the organisational and institutional capacities of the media and their collaboration with
other civil society actors, and thirdly, to discuss the idea of setting up a West African
Resource and Monitoring Centre for Information Relating to Conflicts (CERVIC).

Fatou Jagne, ARTICLE 19 Africa Programme Officer, was invited to talk about
the right to information in conflict situations and the role of regional bodies.
Editors, journalists, and writers from West Africa, Europe, and South Africa at-
tended the meeting, and discussions centred on the crisis in the Ivory Coast, the
fatwa case in Nigeria, and the regulatory role of regional bodies such as ECOWAS
and the African Commission.

Two main outcomes emerged from the conference. It was agreed that there was
a need to produce a regional code of ethics and a guide to reporting in conflict
situations. Participants also felt that there was a need for ECOWAS, in consulta-
tion with media practitioners and civil society, to adopt a sub-regional declaration,
in-line with international standards, on the right to information in conflict situa-
tions.
Contact Fatou Jagne, Africa Programme Officer: fatou@article19.org.za; Web:
www.article19.org

Excessive financial awards a threat to freedom of
expression
The use of defamation laws by public officials has become a growing trend and frequent tactic
to silence critical voices in Africa. In fact, public officials in many African countries still use
their influence, position and sometimes public funds to sue for defamation. Such practice is
against the main intention of defamation laws, which should serve to protect peoples reputa-
tion against abuse of free speech. Striking the right balance between the right to freedom of
expression and the need to protect peoples reputations is a challenge for many courts around
the world.

Contrary to developments elsewhere, the pattern in Africa shows an increase in the use of
defamation by public figures. The worrying tendency is that the court rulings are either
associated with prison sentences and/ or excessive and unreasonable fines. During the month
of July 2003, Article 19 noted many cases of journalists being sued for defaming public figures
and either being convicted to prison sentences and ordered to pay excessive monetary awards
to complaints. Cases in Botswana, Malawi, Lesotho and Togo illustrate this tendency. In
these cases, the plaintiffs (companies, public official, individuals) requested exorbitant pecu-
niary awards.
For more details visit Web: http://www.article19.org/docimages/1601.pdf
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Production

SA TV production boom continues
 ZSE studios win new business

South African post production studio, ZSE is enjoying the boom in
film and video production in South Africa. Africa Film & TV high-
lights the skills behind current projects: SABC’s 13 part series, Be-
low the Belt, produced by Underdog productions; Earth Summit
2002, Sophiatown and Blues for Mandela, produced for the BBC.

“Technology is undoubtedly important in the post-production in-
dustry. However, it can never be as important as human talent, with-
out which the technology is useless.” So says Ronnie van Wijk,
acting General Manager at South African post production studio,
ZSE.

The facility has a team of in-house editors who’s experience and
skill enhance ZSE’s service offering. The three-member team (Ferial
Dayal, Patrick Morgan and Ansie Woods) boasts a collective 25 years’
practical experience in the video production and post-production
industry.

13 part series
Freelance editor and director Ferial Dayal (Craz-E, SABC, It’s

About Me, M-Net weekly actuality show, The Summit, Curious
Pictures) is based in Edit 13 at ZSE, and is currently editing a 13-
part series for SABC entitled Below the Belt, produced by Under-
dog Productions, that will begin flighting in July 2003. Outside of
editing, Ferial also writes, produces and directs her own films and
live performances. Her most recent of film, entitled Thrush, was
screened at the Gay and Lesbian Film Festival in March 2003.

Following work on South African Who wants to be a Millionaire,
Patrick Morgan joined ZSE in April 2002, and works in Edit 11
specialising in Avid|DS on-line editing. In the past year, he has
worked on several projects for the BBC, namely Earth Summit 2002,
Sophiatown and Blues for Mandela. He was also involved in ten
episodes of Duty Calls and coming up is a documentary called Spandex
in Alex. Says Patrick, “While I also enjoy commercial and retail
work, documentaries are my first love. If your involvement is per-
sonal, documentaries are extremely rewarding.”

Ansie Woods had a background in sport, news and documentaries,

MultiChoice Vuka Awards 2003 entries
close in September
With entries for the MultiChoice Vuka Awards 2003 closing on
30 September, the pressure is on for newcomer and profes-
sional filmmakers alike to get creative and make a Public Service
Announcement (PSA) for the MultiChoice Africa Foundation’s
television commercial competition.

The MultiChoice Vuka Awards is all about How Good Work
Works, and the secret of its success is its two-tiered strategy. A
PSA is a commercial produced for a registered charity, non-
government organisation or worthy cause. These worthy causes
need media exposure in order to generate awareness and raise
funds and so the top entries are flighted free on selected DStv
channels.

And, while local charities are benefiting, the filmmakers are
getting something out of it, too. The awards offers an opportu-
nity for filmmakers to make a difference to their communities
and to showcase their talents.

As part of its commitment to nurture new talent and create a
valuable skills base for potential filmmakers, the MultiChoice
Africa Foundation is encouraging professional filmmakers to
get involved in all aspects of the competition. They can either
submit their own PSA in the Professional Category, or they can
play a role in assisting newcomer filmmakers to produce their
PSA entries. Closing date for entries is 30 September 2003.
Contact: Julie Coghlan or Thora Matekane. Email:
awards@geckopro.co.za
<mailto:awards@geckopro.co.za> Web: http://
www.vuka.multichoice.co.za

music videos and drama , when, in July 2002, she made a
radical career shift by moving to ZSE. “I wanted to
broaden my experience,” she explains. “The past year
has allowed me to do just that: I have worked on pro-
grammes for a wide range of clients, ranging from corpo-
rate work to Coxon’s Royal Feast, a cooking series for
the BBC.” Based in Edit 12, Ansie is involved in both
off- and on-line work. “I enjoy the creative process in-
volved with both,” she says.

Stringent requirements
Much of the work undertaken by the ZSE editing team

involves preparing programmes for international release,
so attention to detail and knowledge of aspect ratios and
a host of other things are critical. “The international re-
lease requirements of broadcasters are very stringent,”
confirms van Wijk. “With this in mind, ZSE has designed
a complete path for Off-line, Conform, Grading, Sub-
Titling, Final Mix and overall quality control of the final
product.”

Van Wijk asserts that ZSE’s edit facilities are the best
on offer within South Africa. “Not only do we have some
of the most advanced technology in the world, but we’ve
assembled an editing team with phenomenal experience in
all forms of editing,” he says. “As a result, we can offer
our clients extensive scope in our product and service
offering - a factor which is key to maintaining ZSE’s sta-
tus as a top quality, value-for-money, post-production
facility.”
Contact ZSE: Email PR: vicky@channelcom.co.za
, Ronnie Van Wijk, ZSE
ronnie@zsetv.co.za Web: http://www.zsetv.co.za
<http://www.zsetv.co.za/>

Below the Belt is a cheeky adult variety show, hosted by the Baroness,
that takes a irreverent and risqué look at sex, love and celebritydom.
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Ster-Kinekor in distribution deal for new
Schuster movie ‘Oh Shucks, I’m Gatvol’
 Ster-Kinekor signed (1 August 2003) a groundbreaking South African
distribution deal for respected local filmmaker, comedian and actor
Leon Schuster’s latest production entitled Oh Shucks, I’m Gatvol.
Renowned SA producer André Scholtz will co-produce the film with
Schuster. The film is currently in pre-production and its release in SA
cinemas is tentatively scheduled for the first quarter of 2004. Multi-
talented Schuster wrote the screenplay (assisted by Gus Silber) and
will also be the film’s main star. The signing of this deal marks a return
for Schuster to Ster-Kinekor, the local distributor who was responsi-
ble for a number of his previous hits – including Panic Mechanic,
which remains amongst the top-grossing films of all time in South
Africa. Schuster’s recent blockbuster, Mr Bones, is the 2nd most
successful film of all time at the SA box office.

Leon Schuster will return to his classic candid camera-style for Oh
Shucks, I’m Gatvol, combined with a strong storyline that taps into
the hearts and funny bones of all South Africans. “It’s good to be back
in the Ster-Kinekor stable – it feels like familiar terrain. This is prob-
ably the best screenplay I’ve ever written and is aimed at the people
of South Africa; it’s as indigenous as the word ‘gatvol’!” says Schuster.

Ferdi Gazendam, CEO of Ster-Kinekor (the filmed entertainment
group of SA media company Primedia) comments: “We’re very ex-
cited about handling the distribution of this film. It also gives us an
opportunity to reinforce our commitment to developing the local film
industry, by structuring a favourable distribution deal, which ensures
that the filmmakers, like Leon, make money, so that they can continue
to make movies and grow the industry. We have a lot of respect for
both Leon and Andre and we have no doubt that this will be yet
another Schuster blockbuster. The film will be represented through-
out its lifecycle, from Theatrical to Video/DVD and TV, by Ster-
Kinekor, and is expected to break some records, particularly in the
lucrative Video/DVD market,” states Gazendam.
Contact Ster: walterg@sterkinekor.com

Naliaka : Kenyan feature for Zanzibar
International Film Festival launch
By Ogova Ondego
Naliaka, a 90-minute video film feature on women’s empowerment
in Kenya  premiered at the Festival of the Dhow Countries in Zanzi-
bar on July 5, ahead of the national theatrical launch in Nairobi on
July 30. Naliaka was screened at Nairobi Cinemas twice a day be-
tween July 30 and August 10. Naliaka will also be screened at Tivoli
in Kisumu town and Nyali Cinemax in Mombasa in what director
Albert Wandago describes as an experiment since no local film has
ever done what he intends to do.

A major media campaign will precede the launch and screenings in
Kisumu, Nairobi and Mombasa. Starring Benta Stephanie Ochieng as
Naliaka, the film was shot in Nairobi, western Kenya, and Kenyan
coast. It is produced by Alwan Communications in collaboration with
the Ministry of Tourism and Information with partial funding from
the United Nations Development Programme (UNDP). Scripted by
Brutus Sirucha, Naliaka revolves around a 14-year-oldgirl who drops
out of school to work as a domestic worker (house girl) to sustain her
family and see her brother through college.

Never content with her plight, however, Naliaka learns typing and
improves her spoken and written English with the assistance of her
employer’s children. However when her father learns that she plans
to seek employment as a typist, he decides to marry her off to his
fellow-drinking village mate. But Naliaka escapes back to the city
where she quickly realises that she has jumped from the frying pan
and into the fire. But the story ends well with a broad smile.
Contact: Alwan (producers): Email:
algo@africaonline.co.ke

ARKive wildlife archive launched in UK
The UK based Wildscreen Trust launched the wildlife archival project ARKive
with Sir David Attenborough on 20th May at a special event in Bristol
attended by supporters from leading conservation groups, the wildlife film
industry, scientists, environmentalists and media donors from around the
world.

Described as a 21st Century Noah’s Ark, ARKive is leading the virtual
conservation effort. It is harnessing the latest in digital technology to bring
together, the world’s most important nature films, photographs, associated
recordings and memories, then using them to build vivid and fact-backed
portraits of Earth’s endangered plants and animals.
Contact ARKive, Email: ARKive@wildscreen.org.uk
<mailto:ARKive@wildscreen.org.uk>

ITVS funds independent producers
The Independent Television Service (ITVS) is providing funding and broadcast
television support to independent producers creating programmes for public
television. ITVS funding guidelines and applications can be downloaded at the
address below.
Contact: http://www.itvs.org <http://www.itvs.org/>

SABC commissions circumcision
Documentary film makers Jahmil X.T Qubeka (Q’) and Mandilakhe Mjekula
of DC Studios were commissioned by SABC 1 to produce a 48 minute
documentary showcasing a boys journey to manhood. The film entitled Qula
Kwedini -- A rite of passage was screened (July 26-8 August) at The 5th
Encounters documentary film festival. The Encounters Laboratory facilitated
the development of the project.

Although ritual circumcision is a very controversial topic, Qula Kwedini -
A rite of passage deals with the issue on a very personal level, and takes the
viewer on a journey of self-realisation.
Contact: E-mail: sheltahm@web.co.za

Award-winning South African short film
released by Ster-Kinekor
The Sky in Her Eyes (11 minutes), an international award-winning South
African short film was in cinemas from 25 July, courtesy of Ster-Kinekor. The
Sky in her Eyes was screened together with world-renowned audience favour-
ite Whale Rider, at selected sites. This short film won the Djibril Diop Mambety
Prize at the Cannes International Film Festival Award this year. The award is
named after one of the continent’s top directors and awarded yearly to the best
African short film. The award is officially part of the Critics Week at Cannes
and this marks the first time that a South African film has won a prize at this
prestigious international festival.

The Sky in Her Eyes has also been awarded two other prizes (Special
Mention) at international film festivals so far this year: Vues d’Afrique in
Montreal, Canada and Italy’s 13th annual Festival Cinema Africano Milano.
The film has been officially selected at various international film festivals:
Sundance, Tampere, Banff, Siena, Clermont Ferrand, Fespaco, the Durban
International Film Festival and the African Union Festival in 2002.

The film was directed by Ouida Smit and Madoda Ncayiyana, and was
produced by Julie Frederikse of Vuleka Productions. Shot in the rural commu-
nity of Ixobho in KwaZulu-Natal, this poignant short film tells the story of a
young girl orphaned by AIDS who struggles to cope with her grief and confu-
sion, as well as the prejudice she and her siblings suffer as a child-headed
household. She ultimately finds consolation when a young boy reaches out to
her through the simple act of flying a kite, helping her attach a picture she has
drawn of her late mother and sending it up to the sky.

The film’s small cast, none of whom had ever acted before, was drawn
entirely from the rural Ixobho community in the foothills of the Drakensburg.
Zama Hlangu, then seven years old, starred as the young girl who loses her
mother. The part of the young boy who reaches out to the grieving orphan was
played by Nkosiyethu Mkulise, and the mother was played by Beatrice
Dlamini. The Sky in her Eyes forms part of the Steps for the future series of
awareness projects.
Contact: E-mail: eugenem@sterkinekor.com Web: www.steps.co.za
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Satellite News

Distributor of African films launched
By Ogova Ondego
An organisation to promote and distribute African films across
the continent has been launched. The new body, Africa Cin-
emas, will be funded by a number of European Organisations.
Reporting from Cannes for screendaily.com, writer Patrick
Frater says Africa Cinemas will aim to “promote the distribu-
tion and exhibition of African films across the continent and
support the release of 15-20 per year.”

Africa Cinemas will finance prints, sub-titling, transport and
even ticketing if the film is released in more than five African
countries. Africa Cinemas, whose initial budgest is Euros1.5
million, is administered by Europa Cinemas with funding from
the European Union, the French ministry of culture, and the
inter-governmental agency for promotion of Francophony.

”We would even consider financing the creation of an African
distributor. In the long term it would be better if Africans could
do it for themselves,” Frater quotes Claude-Eric Poiroux, chair-
man of Europa Cinemas, as saying.
Source: http://www.screendaily.com

Australia’s ABC surge in TV programme
sales to Asia and Europe
On 26 May 2003, Australian public broadcaster, ABC, an-
nounced a surge in programme sales to Asia and Europe fol-
lowing MIPTV2003. Disney Asia has acquired a package of
children’s programs which includes the third season of 40 x 30’
episodes of the ABC children’s classic, Bananas in Pyjamas.

Indonesia’s Metro TV has purchased 52 x 30’ wildlife spe-
cials for free TV, in a deal driven by the ABC’s reputation for
high quality natural history programming.

Japanese buyers have gone for the animated series Good Rid-
dance, sold to BS-i, Inc. for HDTV; NHK’s purchasing arm
MICO has taken the half hour natural history special Tasma-
nia Sanctuary or Trap; and distributor DreamTime Entertain-
ment has acquired Opera In The Outback for Japanese Home
Video and DVD, in a market segment that has seen increasing
activity for a range of ABC programs recently.

In Europe, lifestyle, factual and natural history programs
have found favour with buyers. From the Heart, a natural his-
tory series exploring Australia, has been acquired by Italy’s
Rai 3, and The Murdochs, about the family of media baron
Rupert Murdoch, has been acquired by Rai Educational. BBC
Food has purchased a package of cookery shows for Scandina-
via, including Secret Recipes and Gondola on the Murray, and
a documentary on nuns in the West Austral ian pearl ing
boomtown of Broome at the turn of the 20th century, Sisters,
Pearls & Mission Girls, has sold to RTE Ireland.

Rounding out these deals has been interest from Canada in-
cluding the sale of three Elle McFeast specials Breasts, Sex
Guys & Videotape and Sex Cells to the W Network, for a “Love
& Lust” week, and the French Canadian History Channel has
selected historical specials The Original Mermaid and Voyage
of the Nautilus for transmission.

Rights to ABC programmes are marketed worldwide by the
Content Rights Management (CRM) division of the Australian
Broadcasting Corporation (ABC), it is a centralised and cross
platform unit responsible for the business and management of
Content and of Rights for the ABC. ABC Content Sales is a
division of CRM and manages global content and programming
sales.
Contact : Rhys Kelly: Tel +61 2 8333 3491; email
kelly.rhys@abc.net.au; web: www.abc.net.au <http://
www.abc.net.au/>

Production

 Intelsat makes USD200,000 donation to
Pre-Engineering Program
Intelsat, one of the largest high-tech employers, announced ( 13 May,
2003) a donation of $200,000 to the Columbia Heights Educational
Campus (CHEC), a project to build a joint new school facility and
enhance academic programs for the Bell Multicultural High School
and the Lincoln Multicultural Middle School.

In addition to school construction, Intelsat’s contribution, the larg-
est corporate donation to the project, will allow Bell Multicultural
High School to establish a new pre-engineering program and lab. The
program is designed to encourage students to pursue engineering studies
after graduating from high school. Intelsat, Ltd. offers telephony,
corporate network, video and Internet solutions around the globe via
capacity on 26 geosynchronous satellites in prime orbital locations.

Customers in approximately 200 countries rely on Intelsat satel-
lites and ground resources for quality connections, global reach and
reliability. As a leader in global communications, Intelsat also inspires
connections in local communities by supporting education and qual-
ity of life initiatives that help improve the lives of young people.
Contact: Susan Gordon: Tel: +1-202-944 6890
Email: susan.gordon@intelsat.com; Web: http://
www.intelsat.com

European SatCom founds subsidiary in
the US
ND SatCom AG of Germany, a leading global supplier of satellite
based broadband VSAT, broadcast and military communication net-
work solutions, has founded ND SatCom, Inc. (May 14, 2003) as a
U.S. subsidiary.

In response to the increasing global demand for satellite communi-
cation solutions in the Americas, the subsidiary will be ready for
operation by the end of May. The facility in Dallas, Texas will house
sales, operations, engineering and customer support staff. ND SatCom
AG has appointed Christopher Morris as President & CEO of its
American subsidiary. Christopher Morris brings over 23 years expe-
rience in the satellite communications industry with major corpora-
tions in leadership positions, most recently as General Manager of
the IDB Systems division of WorldCom.
Contact: E-mail: mailto:press@ndsatcom.com

Korean Channel Sun France renews
contract with GlobeCast
Leading satellite broadcast provider GlobeCast announced (26 May
2003) that Channel Sun France, a subsidiary of leading South Korean
public broadcaster KBS Media, has renewed its contract with
GlobeCast to provide 24/7 channel distribution via digital DTH dis-
tribution platform on the HOT BIRD satellite at 13 º East.

Channel Sun is the leading private satellite channel from South
Korea distributed over Europe, Russia, the Middle East, and North
Africa via GlobeCast’s digital DTH platform on HOT BIRD. The
renewal follows the recent acquisition of Channel Sun France by
public broadcasters KBS Media. Channel Sun delivers a full-time
lineup of programming from KBS as well as three hours daily of
original programming produced in Europe. The network broadcasts
24/7 and is encrypted, with the exception of a daily two-hour pro-
gramming window available free-to-air. Channel Sun France targets
the estimated 570,000 South Korean expatriates living in Europe,
Russia, the Middle East and North Africa. The network’s mission is
to share South Korea’s culture and spirit worldwide.

GlobeCast is a France Telecom subsidiary and provides satellite
transmission services for professional broadcast, enterprise multime-
dia and Internet content delivery from 16 offices and teleport earth
stations worldwide.
Contact: Email: lucy.smith@globecast.com  Web:
www.globecast.com
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Festival Round up
Three African films cause stir at Cannes
Only one film from the Central African Republic and two Moroccan
films were selected at the Cannes film festival this year. The Cannes
Festival 2003 was the occasion for a whole series of roundtables and
the announcing of aid programmes to Southern cinemas. Three Afri-
can films featured in this year’s selections at Cannes, one of which
won an award. The “Un certain regard” selection’s “Premier regard”
award went to Faouzid Bensadi’s Mille mois.

The Mauritanian director Abderrahmane Sissako, who won the
France Culture prize for his film Heremakono En attendant le bonheur,
was president of the jury. Of the two Moroccan films selected, Mille
mois, whose fragmentary film style is not dissimilar to Sissako’s,
deserved a thousand awards. In it, the director develops his own
original film language, first discovered in his short films, La Falaise
and Le Mur. By focusing his camera on a place where his characters
come and go, he places the spectator in a dynamic and attentive state
of expectation that allows him to develop the multiple digressions
created by the narrative. Centering the film on a mother and child
taken in by the grandfather’s village because the father is in prison,
Bensadi reveals the scars left by Morocco’s dark years, but also broad-
ens his message to evoke the country’s spiritual and human future.

Just like his short films, Narjiss Nejjar’s Les Yeux secs the other
Moroccan film shown during the Directors’ Fortnight struck me as
barely masking its painful superficiality behind a grandiloquent sym-
bolism and aestheticising visuals. The arrival of an old woman who is
just released from prison and a young bus driver upset the order of
things in a village inhabited by prostitutes. The message is clear: the
women need motivating to force them to take themselves in hand. But
this drags on for two very long, uneventful and pretentious hours.

Also presented during the Directors’ Fortnight, Didier Ouenangar
and Bassek ba Kobhio’s Le Silence de la Fort, the first film from the
Central African Republic, was worth seeing, even if it didn’t fulfil all
its promises. In this up-beat, funny and captivating film, a school
inspector who is shocked by the contempt shown for the Pygmies
and who hopes to educate them, is initiated into Pygmy values, quickly
realising that he is the one who can learn from them. The actors are
excellent, notably Eriq Ebouaney, who starred in Raoul Peck’s
Lumumba, and Nadge Beausson-Diagne, first discovered in Les
Couilles de l’lphant, not to mention the Pygmies themselves, who
were not present in Cannes. But would they have even wanted to be
there? The glitz is one of the facets of film. Although an essential
springboard for recognition, Cannes ought not distract us from the
importance of massively producing and distributing locally made im-
ages that counter the cultural invasion of those made by others.

After a two-year study carried out by the Agence
intergouvernementale de la francophonie (AIF), the Ministry of For-
eign Affairs (MAE)and European Union’s announcement of a joint
“Africa cinemas” programme to back film distribution demonstrates
the desire to take concerted action in a hitherto neglected domain (see
the report on its presentation in Cannes on www.africultures.com).

The aim is to reconnect African filmmakers with their local audi-
ences. Given the general degradation of movie theatres in Africa, the
American monopoly over distribution, the economic crisis, and the
hesitancy of national television stations, African audiences rarely get
to see African films. The three institutions’ production aids will con-
tinue on the one hand, whilst on the other, an overall envelope of 1.5
million euros is to be allocated to help distribution in the movie thea-
tres. Run by Europa cinemas and placed under the direction of the
Burkinab producer Toussaint Tiendrebeogo, this fund will back dis-
tribution contracts in at least five countries on the continent, repre-
senting an average of 75 000 euros per film in the form of copies,
trailers, posters, press books, transport costs, the organisation of

promo events, and so forth. If the exhibitors agree to programme a
certain percentage of African films, they will receive subsidies to
modernise their cinemas.
Contact: E-mail: anne-benedicte.gallot@cnc.fr

AFDA student films selected for Apollo
Film Festival
Five AFDA student films have been selected for the Apollo Film
Festival in Victoria West. They include Norman Maake’s debut fea-
ture film, Soldiers of the rock, which has also been selected for the
Toronto International Film Festival and short films, Skitterwit, Black
Sushi , Senter and Ouma se slim kind - all of which have featured and
exhibited at various film festivals worldwide.
 Contact: Laun Bowman, E-mail:
laun@filmdramaschool.co.za

Boros designs visuals for Oberhausen’s
50th anniversary
The International Short Film Festival Oberhausen has again commis-
sioned German agency Boros, as in the two previous years, to design
the visuals for its 50th anniversary festival in 2004. The agency is
using a technique that is astonishingly effective in this digitised age:
the collage. Different collages will be designed for the different means
of communication by hand, without using computers. “It is impossi-
ble to find a valid general key visual for a festival that shows works of
such diversity. Just like the festival, which combines individual works
to create new experiences, we combine individual elements into new
units that keep changing. Above all, we wanted to visualise a labora-
tory situation marked by curiosity, by trying out things, by experi-
ments”, says agency director Christian Boros.

”It is not our intention to simply celebrate the past at our 50th
anniversary. To us, short film is the field where we look for what is
new, where discussions and conflicts are going on that point the way
towards the future”, comments festival director Lars Henrik Gass.
“In our opinion, the unfinished look of the design communicates ex-
actly this message: Our Festival will never be ‘complete’. Even a 50th
anniversary is not so much a closing point as a snapshot of a particu-
lar moment in the history of the Oberhausen Festival”.
Contact: Sabine Niewalda, E-mail:
niewalda@kurzfilmtage.de

 Jackson Hole Wildlife Film Festival
announces finalists

The Jackson Hole Wildlife Film Festival has announced (June 21,
2003) the slate of finalist films selected by the preliminary jury for
the Festivals 2003 film competition. Twenty Judges representing the
Festivals Board of Directors considered a field of some 550 entrants
during a week of deliberation in Jackson Hole, Wyoming. Final judg-
ing will take place immediately prior to the September Festival and
will be announced at its Awards Ceremony and Gala Dinner, slated
for September 25.

Credits and synopses of the Finalist films can be accessed via the
online Film Guide at the Festival website (www.jhfestival.org). Wild
Africa BBC, amongst others has made it to the Best Limited Series
shortlist while Flip Flotsam Etienne Oliff (Kenya) has been shortlisted
for the Marion Zunz Newcomer Award. The Jackson Hole Wildlife
Film Festival is sponsored by 22 global organisations. They range
from major broadcasting corporations and production companies to
post-production houses and conservation organizations.

The Festival’s Board of Directors includes: American Geologic In-
stitute, Animal Planet, BBC Natural History Unit, Crawford Com-
munications, Discovery Channel, Dolby Laboratories, Eastman Kodak
Company, ERWDA, Fujinon, Granada Wild, LaserPacific Media Cor-
poration, Lobo Media Productions, National Geographic Television,
National Wildlife Federation, Natural History New Zealand, Nature/

Festivals & Markets
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WNET, NHK/Japanese Broadcasting, ORF/Austrian Television,
Panasonic Broadcast and Television Systems, Sony Electronics, the
Turner Foundation, and Writers Guild of America, west.

With some 700 industry professionals participating in the biennial,
week-long festival and over 550 entrants in its film competition, the
event hosted by the organisation is considered the most prestigious
event of the natural history film genre.
Contact: E-mail: lauraj@wyoming.com

12th Pan African Film Festival calls for
entries
The Pan African Film Festival (PAFF), the largest and most prestig-
ious Black film festival in North America, is currently accepting sub-
missions of films and videos made by and/or about people of African
descent. Each year PAFF exhibits more than 100 films made in the
US, Africa, Europe, the Caribbean, the South Pacific, Latin America
and Canada. Films should depict positive and realistic images and can
be of any genre —— drama, comedy, horror, adventure, animation,
romance, science fiction, experimental, etc.

PAFF accepts features and shorts; narratives and documentaries.
Cash prizes will be awarded for selected competition winners. Film-
makers needn’t be of African descent.
For an application and submission information click on to
www.PAFF.org; or E-mail: info@PAFF.org

Information Society draft declaration
ready
A revised version of the Draft Declaration of Principles, to be consid-
ered by the World Summit (Geneva 15-26 September) on the Informa-
tion Society, was completed at the Intersessional Meeting held in
Paris from 15 -18 July. Issues such as the right to communicate,
intellectual property rights, Internet governance and security were
discussed at the meeting.

“In the information society, no human being should be left behind”,
Yoshio Utsumi, Secretary-General of the International Telecommuni-
cation Union, told 750 participants from government, the private
sector, intergovernmental agencies, civil society and the media who
attended the WSIS meeting hosted by UNESCO.
For more information visit: http://www.itu.int/wsis/
preparatory/prepcom/pc3/index.html

18th Fribourg International Film Festival
calls for entries
Filmmakers from Asia, Africa and Latin America are invited to submit
their work for the Fribourg International Film Festival to be held
March 21-28, 2004. The Fribourg International Film Festival aims to
promote quality films as a way of contributing to cinematographic
and cultural diversity in Switzerland and in Europe. The Festival
offers a series of special events designed to stimulate and create dis-
cussion.

It includes retrospectives, seminars and workshops on various as-
pects of the cinema.The competitive categories are features and docu-
mentaries. The Festival intends to create a short film competition for
beginners in filmmaking from Asia, Africa and Latin America. The
final decision will be taken during the last quarter of the year accord-
ing to the response and the interest of targeted circles.
 For complete rules and application form, E-Mail:
films@fiff.ch

Mmabatho celebrates Heritage Day
through film
The annual North West Film Festival (NWFF) will be officially
launched in Mmabatho on 22nd September 2003. The launch of the
festival is to be preceded by an outreach screening programme target-
ing schools and general communities based in rural villages around the
city. Various Cities and towns of the North West Province will have
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the opportunity to host the festival. In this years programme, South
African films and others from the African continent will be showcased
over three days (23,24,25 September 2003). Workshops and Semi-
nars will be part of the festival.

The NWFF has received support from the National Lottery Fund,
the National Film and Video Foundation, the Provincial Department
of Arts and Culture as well as from the Parks and Tourism Board. A
full NWFF Programme will be available soon.
 Contact: E-mail: pulanaya@hotmail.com

3 Continents Film Festival: SA festival of
human rights documentaries
In September 2003, South Africa will host the 3 Continents Film
Festival, showcasing recent outstanding documentary and feature
length films from Latin America, Africa and Asia that explore com-
pelling issues around human rights. The 3 Continents Film Festival is
an initiative of Lawyers for Human Rights (LHR), Southern African
Communications for Development (SACOD) and Uhuru Productions.

The Festival follows the successful 1st 3 Continents Film Festival
held September 2002 in Buenos Aires, Argentina hosted by the Latin
American Movimento dos Documentalistas. The 3 Continents Film
Festival will strengthen ties between filmmakers, producers and dis-
tributors from the countries of the south, while developing a film
audience from these regions.

The festival embarks from the premise that film and video serve a
vital role in insuring and restoring historical memory around struggles,
oppression and denial of basic freedoms and inalienable rights.

From September 12th to the 21st at Cinema Noveau in Rosebank,
Johannesburg and from September 19th to the 28th at Cinema Noveau
at the V&A Waterfront in Cape Town, the 3 Continents Film Festival
will showcase films dealing with a range of themes including: transi-
tional justice, reconciliation, racism, women’s empowerment, HIV/
AIDS, socio-economic rights, xenophobia, migration and communal
divisions. A number of visiting filmmakers will be in attendance dur-
ing the festival and will be available for Q&A sessions after screen-
ings. Besides the 20 days of screenings in Johannesburg and Cape
Town, the 3 Continents Film Festival will embark on a wide-scale
road show traveling to rural areas, townships and universities around
South Africa, and will also visit colleges.

The 3 Continents Film Festival is supported by the Atlantic Phi-
lanthropists, the Charles Stewart Mott Foundation, the Foundation
for Human Rights, the National Film and Video Foundation (NFVF)
and the Gauteng Film Office (GFO). Further, cooperating partners
assisting LHR, SACOD and Uhuru Productions to implement the
festival include: the Film Resources Unit (FRU) and the South Afri-
can Human Rights Commission (SAHRC).
Contact 3 Continents Film Festival: Coordinator (Lawyers
for Human Rights) Email: info@uhuruproductions.co.za,
karam@lhr.org.za, Web: www.3continentsfestival.co.za
<http://www.3continentsfestival.co.za/>
Contact SACOD: Email: leah@sacod.co.za , Web: http://
www.sacod.co.za

DISCOP 2003 attracts 500 delegates
The 2003 edition of DISCOP, the Budapest based TV programme

market for developing countries attracted a record breaking 552 par-
ticipants. The 11th edition of DISCOP was staged 26th to the 28th of
June. 291 buyers representing television operators from 29 Central &
East European, and Central Asia countries were in attendance to meet
130 international companies selling TV programs, films, TV formats,
thematic channels and interactive TV technologies.

For the first time also, a few (but important) mobile operators and
broadband Internet providers from Central & Eastern Europe took
part to buy revenue-generating TV-content based interactive solu-
tions designed to drive viewers and subscribers to their phones.
Contact DISCOP: Email: aurele@discop.com
<mailto:aurele@discop.com> , Web: http://www.discop.com
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Jackson Hole Festival Announces
Special Awards

The Jackson Hole Wildlife Film Festival announced
(July 8, 2003) the recipients of key awards to be hon-
oured at this year’s event, in September. Dr. George
Schaller will be honoured with the Lifetime Achieve-
ment Award. As vice president for science and explora-
tion of the Wildlife Conservation Society, his four dec-
ades of field research has shaped wildlife protection
around the world. Focusing on a particular species’ role
within its environment, encompassing indigenous peo-
ple, as well as vegetation and other animals, Schaller
created the paradigm of conservation biology.

The 2003 Jackson Hole Wildlife Film Festival’s fo-
cus on the Congo Basin highlights the remarkable ef-
forts being made to conserve and sustainably manage
the biodiversity rich forests of Central Africa. For the
first time ever, the Festival will present special Conser-
vation Action Awards in recognition of the important
work that is underway. The recently formed Congo
Basin Forest Partnership (CBFP) is a consortium of 15
Governments, 3 International Organisations and 10
Nongovernmental/Civil Organisations that support a
network of protected and managed ecosystems, as well
as the creation of economic opportunities for commu-
nities who depend upon the conservation of the out-
standing forest and wildlife resources of the Congo
Basin. This international partnership of effort and com-
mitment holds tremendous potential in creating new
alliances.

The Congo Basin Forest Partnership will receive a
Conservation Action Award and President Omar El Hadj
Bongo will receive a Conservation Action Award for
his precedent-setting decision to set aside over 10,000
square miles to create a system of 13 National Parks in
Gabon. This is a visionary and forward thinking action
of global significance that deserves international recog-
nition.

The Festival will also give its first Corporate Achieve-
ment Award to the Japanese broadcaster NHK in rec-
ognition of its 50th anniversary. The company has not
only been a leader in the development of technology –
most recently in the field of high definition acquisition,
editing and broadcasting – but is one of the world’s
major producers of natural history films

The Michael Brinkman Awards will recognise four
emerging filmmakers with compelling natural history
project ideas, by providing access to a package of lead-
ing technology digital acquisition, monitoring and non-
linear field editing products, to realise their creative
vision.

Each filmmaker will be provided a complete camera
package, for 4 months exclusive use on the project of
their choice. In addition they will be provided with a
laptop editing system for an equivalent duration, and
online finishing and post production assistance. Award
winners will also be provided the creative input of a
number of consultants/mentors who believe, as Michael
Brinkman did, in the importance of contributing to crea-
tive and professional development by helping emerging
filmmakers fully realise their capabilities.
Contact Jackson Hole: Laura Johnson: Email:
lauraj@wyoming.com, Web: http://
www.jhfestival.org
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Amandla screened at London’s respectFilm festival
Director Lee Hirsch’s feature-film documentary Amandla! A Revolution In Four-
Part Harmony, was screened at London’s respectFilm Festival. The festival aims to
promote pluralism and anti-racism, and took place from 10-17 July at the Curzon
Mayfair, the Other Cinema, Ritzy Cinema, Brixton, Rio Cinema, Hackney, Genesis
Cinema, Mile End, and the ICA.

Winner of the Audience Award and Freedom of Expression Award at the 2002
Sundance Film Festival, Amandla! tells the story of black South African freedom
music and reveals the central role it played in the long battle against apartheid. The
first film to specifically consider the music that sustained and galvanised black
South Africans for more than 40 years, Amandla!’s focus is on the struggle’s spir-
itual dimension, as articulated and embodied in song. Nine years in the making,
Amandla! was shot in South Africa and features interviews with a diverse range of
individuals, who candidly share their experiences of struggle and song. The chroni-
cle unearths the story of an extraordinary unsung hero, composer and activist
Vuyisile Mini.

Among those featured in intimate interviews are the renowned musicians who
helped expose the suffering of black South Africa to the world, including trumpeter
Hugh Masekela, singer Miriam Makeba, pianist Abdullah Ibrahim, singer/song-
writer Vusi Mahlasela and singer Sibongile Khumalo.

There are several generations of South Africans who experienced the struggle on
the ground, a group that ranges from actress/singer Sophie Mgcina to freedom
fighter (now Chief Director, West and Central Africa in the government’s Depart-
ment of Foreign Affairs) Lindiwe Zulu and activist/music producer Sifiso Ntuli.
The freedom songs that were the strongest voice of an oppressed people now serve
to express the very soul of their struggle to a post-apartheid generation Named for
the Xhosa word for power, Amandla! tells an uplifting story of human courage,
resolve and triumph.
Contact respectFilm festival: Email: info@respectfestival.org.uk Web:
http://www.respectfestival.org.uk

SABC to support DCF documentary pitching
project
1st Southern African Documentary Co-production Forum (DCF) announces panel-
lists, prizes, and involvement of SABC. The Documentary Co-production Forum
(DCF) announced on June 30, 2003,that South Africa’s national broadcaster, the
SABC, will participate in the evaluation of documentary projects submitted to the
DCF.DCF has been designed to assist South African and African filmmakers de-
velop projects and create opportunities to pitch for a co-production deal to a South
African and international panel of broadcasters, producers and distributors. The
DCF is presently selecting projects for pitching sessions to be held in Cape Town,
November, 2003.

Those selected for the Preliminaries in Cape Town and Johannesburg during the
5th Encounters South African International Documentary Festival will be pitching
to Peter Wintonick (Canadian documentary director and producer Cinema Veritè ,
Manufacturing Consent). Paul de Bont ( CEO of Docuzone, the Dutch digital
distribution model (Cape Town only) and Archie Baron ( UK Filmmaker and histo-
rian and director of Motherland ). SABC 1,2 and 3 will participate in the DCF and
will be looking for projects to support that fit their specific channel profiles. There
is no obligation from SABC 1,2 and 3 to commit to any projects pitched at the DCF.

MONASH South Africa has offered prizes to the value of R50,000.00 worth of
courses to be presented at the Preliminaries to the most outstanding pitches in Cape
Town and Johannesburg. Monash is one of the leading universities in Australia,
with campuses now established in South Africa. Deadline for submission to South
African preliminaries was July 7 2003, but Sithengi will consider African projects
whih already have support of the national broadcaster after this date.

The Encounters / Sithengi Documentary Co-Production Forum (DCF) is funded
by: The British Council, the City of Cape Town, the National Film & Video Foun-
dation of South Africa, the National Lottery, the Royal Netherlands Embassy,
SABC and the Western Cape government.
Contact DCF: SITHENGI: Email: info@sithengi.co.za ; Web: http://
www.sithengi.co.za
ENCOUNTERS: Email: info@encounters.co.za; Web: http://
www.encounters.co.za
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Production

Best Foreign Language Oscar for Kenya location film
By Ogova Ondego
It was jubilation among the film fraternity in Kenya in March when Nowhere in Africa, a
World War II German film shot in Kenya, grabbed the Best Foreign Language Film Oscar at the
75th Academy Awards. Filmmakers held an impromptu party at the Nairobi restaurant,
Carnivore, to celebrate. Executive producer Peter Hermann, said this victory would give
German film added impetus on the world market. Speaking at a special screening of the film in
Kenya, Hermann had said the nomination of the film for Best Foreign Language Oscar had
helped Nowhere in Africa reach a wider audience. “Now that it has triumphed,” he said, “the
film will scale higher heights. We are exploring the possibility for German film to enter the
world market. The whole world today is looking to Los Angeles, and you would never be able
to pay for such publicity that you can get with the Oscar,” he said.

Nowhere in Africa revolves around a German Jewish family that flees to Kenya to escape
Nazi slaughter at the hand of Adolf Hitler. At the time, one of the few countries Jews could
safely emigrate to was Kenya. Walter Redlich is the lawyer who escapes to Kenya in 1938
with his wife, Jettel, and their five-year-old daughter, Regina. He is forced to eke a living out
of a small farm as a caretaker. However, he has no idea of tropical farming, understands little
English or Kiswahili and does not even understand the Africans working for him.The Afri-
cans, in turn, do not understand him. Isolated by cultural differences, the Redlichs’ only ally
is Owuor, their domestic worker, who is like their guardian angel.

Nowhere in Africa was shot in Lolldaiga Hills, Nyandarua, Nyahururu, Mukutani (Baringo
North), Nairobi, Nyeri and Lake Bogoria National Reserve in 2001. By the time it won the
Oscar, it had been to 23 film festivals where it had collected 11 awards. Onyulo won the Best
Supporting Actor award at Durban International Film Festival in South Africa in 2002. The
feature won five Golden Lolas (German Film Awards) for, among others, Best Film and Best
Director. In early 2003 it was was nominated for a Golden Globe for Best Foreign Film.

The story is based on the novel, Nirgendwo in Afrika, a best-selling novel by Stefanie Zweig
who fled to Kenya with her parents in 1938. Whereas Zweig tells the story from her own
perspective of a child, director and screen-writer Caroline Link Link opts for the viewpoint of
Zweig’s mother, and concentrates on the relationship of Zweig’s parents. Suddenly thrown
together in difficult circumstances by fate, their love falters. In the film, life on the Kenyan
farm is almost intolerable. As the crisis reaches a crescendo, the Second World War unexpect-
edly breaks out and the family has to face other challenges. Redlich is among the German Jews
incarcerated in a camp by the British.

The US$6 million Nowhere in Africa, produced by Median Television Munchen GmbH &
CoKG (MTN), make good use of eye-catching, hypnotising and vast African landscapes.
Link contends she wanted authenticity in language, setting and culture in her film. “Peter
Herrmann and I,” she says, “agreed from the beginning that we should have African actors and
extras in our movie who actually come from those areas which are featured in our story...the
people tell much about their country and lend a special atmosphere and sense of place to the
film. It is not something you can simply recreate.”

The award-winning soundtrack by Niki Reiser was inspired by a workshop Reiser held
with Kenyan musicians at Goethe-Institut. The music marries Western orchestra and African
wind and string instruments. Although Link does not say it in so many words, her statement
of authenticity could well be referring to films based on Kenyan stories but which have
performed dismally for being shot in South Africa. The Ghost and the Darkness (based on
lions that killed and ate railway builders in Tsavo in 1898) and I Dreamed of Africa (based on
Kuki Gallman’s autobiography) are a case in point. “I don’t think it’s a good idea to dress up
Zulus as Maasai or vise versa,” Link argues. As if answering those who question her shooting
Nowhere in Africa in Kenya which lacks the kind of film infrastructure South Africa has,
Link says, “Even if the shooting itself is difficult, that in itself is no argument for sacrificing
versimilitude.”

Most of the key crew who recently made the Judy Kibinge-directed straight-to-video soap,
Dangerous Affair, got their bolts and nuts from Nowhere in Africa. The German crew have
also founded the Mukutani Foundation to assist the people of the remote Mukutani village
with medical aid, water treatment, and road network as part of their social responsibility.

Hermann said the foundation will also assist an orphanage in Mathare Valley slums in
Nairobi. Hermann said he bought rights to Nirgendwo in Afrika on which the film is based in
1995, long before it became a bestseller. “I bought it without knowing it would get on the
bestseller list. When it did, I was able to raise money for this movie.”

It was also by chance that he met Link, a director who had received an Oscar nomination for
her first film, Beyond Silence. Together, they have conquered foreign films in 2002 and
brought focus on Kenya.
Contact: Kenyan producer Jenny Pont was supervising Producer (Kenya for
Nowhere in Africa: Email: pontact@africaonline.co.ke  Web: http://www.who.com/
who/daily/20030324/oscar-list.html

South Africa’s NFVF at
MIPCOM 2003
The South African National Film & Video Foun-
dation (NFVF) has booked a stand at MIPCOM
2003 that will act as a South African pavilion
from which South African delegates can con-
duct business. A government body, the NFVF
strives to create an international awareness of
the South African film and video industry.
MIPCOM, the international TV programme
market takes place in Cannes - France, from 10
- 14 October 2003. It is an event where interna-
tional players from the industry make an ap-
pointment with the TV world, offering 5 days
of non-stop business.
Contact NFVF: Email: theos@nfvf.co.za
Web: http://www.nfvf.co.za .

Festival of Ecological films,
videos in Czech republic
Amateur and professional filmmakers are in-
vited to enter films and videos on “the eco-
logical aspects of human beings in today’s
world” at the 28th annual festival, “It’s Up to
You Too” (IUTYT), November 25 to 30, in
Uherské Hradiste, Czech Republic, accord-
ing to an announcement by the organiser, Klub
Kultury (Club of Culture). IUTYT is an in-
ternational thematic film and video festival,
which includes cultural and social programs,
lectures, seminars, conferences, exhibitions,
and art programmes. Films and videos ac-
cepted for the competition will be eligible for
prizes, including a first prize of 15,000 Czech
crowns (U.S.$560).The deadline for submit-
ting entries is October 17 2003.
Contact: Klub Kultury:
 E-mail maderic@kkuh.cz

African TV programme
market set for Nairobi

The Programme Exchange Centre of the Un-
ion of National Radio and Television Organisa-
tion of Africa (URTNA-PEC), and Kenya Broad-
casting Corporation (KBC) will hold the fourth
African Television Programmes Market (MAP-
TV) on October 1-4, 2003 at the Kenyatta In-
ternational Conference Centre, Nairobi, Kenya.
Supported by Maison Francaise, this biennial
event promotes television programme produc-
tions, provides a platform for the sale of TV
programmes produced by African broadcast-
ers, and provides an opportunity for partici-
pants to get acquainted with the latest technol-
ogy applied in television programme produc-
tion. MAP-TV was launched by URTNA-PEC
in 1997 in response to the need for a platform of
discussion on how to produce and offer high
quality, culturally relevant and appropriate Af-
rican TV programmes. MAP-TV 2003 coincides
with the sixth African Cinema Week , when vari-
ous audio-visual production competitions and
best FESPACO films will be screened at Maison
Francaise.
Contact URTNA: Email
urtnapec@swiftkenya.com
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Steps for the Future wins again at
Cannes
For the second year running, a film from the Steps for the
Future series about living with HIV/AIDS in Africa, has won
the Djibril Diop Mambety Prize at the Cannes Film Festival.
The Sky in her Eyes, directed by Ouida Smit and Madoda
Ncayiyana and produced by Day Zero Film & Video/Vuleka
productions, South Africa, was awarded the prize at a cer-
emony at the Espace Miramar in Cannes. The 11 minute film,
set in rural KwaZulu Natal shows how a young girl copes
with the AIDS related death of her mother. She instinctively
cultivates the memory of her mother through her drawings.
The short film is a co-production between South Africa and
Italy. Shot by Italian DOP, Alberto Iannuzzi in South Africa,
the post-production was completed in Italy. For more infor-
mation about the film visit www.steps.co.za.

Last year the Djibril Diop Mambety prize was awarded to
The Ball directed by Orlando Mesquita from
Mozambique.The Djibril Diop Mambety prize,  forms part
of the Cannes Critic’s Week. The prize was awarded at a
ceremony held at the Espace Miramar on 20 May 2003.The
prize, created in tribute to Djibril Diop Mambety, one of
Africa’s finest filmmakers, puts the spotlight on emergent
African filmmakers from Africa and the Diaspora.

The Sky in her Eyes competed against two other nominees
for the prize. One, an animation film by Mohamadou N’doye
(Senegal) and the other, a documentary by Cyrille Masso (Cam-
eroun). An esteemed jury including Burkinabe filmmaker,
Idrissa Ouedrago, Claire Clouzot (Head of the Cannes Critic’s
Week) and Wasis Diop (film music composer and brother to
Djibril Diop Mambety) among others, were assembled to judge
the entries. The winner receives 3000 Euros, film stock from
Kodak, equipment, sub-titling, editing resources and trans-
portation costs towards the next production.

Khalipha Eddie Mbalo: CEO of the National Film and Video
Foundation of South Africa which hosted a 30 strong delega-
tion of producers and industry professionals at Cannes 2003
said: “The significance of winning a prize at such illustrious
events is that African film is given a window of exposure
amongst the deluge of European and American images seen all
over the world”.
Contact Day Zero Film & Video: Theresa, , Tel: +27-
21-424 2970 email: theresa@dayzero.co.za Website:
http://www.steps.co.za    Contact NFVF: Email:
Dianne@talawa.co.za

Apollo: SA film festival and youth
one-minute film training workshops
The Apollo Development Association of South Africa (not
for profit foundation) announced a series of film festivals and
training events on May 22, 2003. These include the Apollo
Film Festival 2003, 20 September to 27 September 2003 at
the Apollo Theatre, Northern Cape. The festival is an annual
event designed to showcase the best of South African and
African Independent Films.

A number of training workshops will take place during the
Apollo Film Festival The Apollo One Minute Film Work-
shop runs from 20 September to 27 September 2003 at the
Apollo Theatre. Youngsters are equipped with the necessary
theory and practical skills on how to capture a story in just
one minute. A Scriptwriting Workshop runs 15 September to
19 September 2003. Selected scripts will be workshopped
with a view for submission to Sundance Scriptwriting LAB.
Contact: Tel: +27- 53-6211185; Email:
apollotheatre@intekom.co.za
Website: www.apollotheatre.co.za

Back to school...
Monash short courses in business skills and
screenwriting
The Film & TV short course unit at Monash South Africa will be running
short courses in business skills and screenwriting in September and October
this year. The courses will be directed by leading Australian professionals,
in Johannesburg and Cape Town. The costs range from ZAR 850 (USD60)
to ZAR 4,000 (USD320). There are a limited number of partial bursaries
available on a discretionary basis.

The Business Skills Development Course, Johannesburg 24 - 27 Sept and
Cape Town 29 Sept - 2 Oct is designed for both freelancers and those
working in independent production companies. It will focus on co-produc-
tions and co-financing. This will include a complete and thorough under-
standing of all elements involved in raising finance and co productions
including marketing; legal frameworks and copyright; raising finance; budg-
eting; distribution; project managing and time scheduling, proposals and
pitching, management skills, negotiating techniques. It will also look at
independent company sustainability. The course will be led by Terry
Jennings who is the Acting CEO of the Film Finance Corporation (FFC).
Terry has extensive experience as an independent producer and therefore
understands both corporate and independent needs, and how best to help
companies survive.

The screenwriting workshop will be run by Ms Linda Aronson, Johan-
nesburg 3 - 4 October and Cape Town 9 - 10 October. This course is
designed for all those interested in Core Screenwriting skills, be they pro-
ducers, directors, writers and script editors, who are interested in advancing
their script analysis skills, and for those in theatre wanting to move to
screen.

Ms Aronson is recognised internationally for her practical techniques for
writing non-linear films. She also a works as writer and script consultant
with awards as a playwright, scriptwriter and novelist. She has written for
TV companies from Australia, UK, USA and New Zealand. Ms Aronson
has guest-lectured at NYU and Columbia, at Goldsmith’s College and Na-
tional Film & Television School in London, at the CEEA in Paris and at
Australian Film, Television and Radio School, along with UTS and RMIT
in Australia.

Monash is one of the leading universities in Australia with a network of
Monash campuses and centres in Malaysia, London and Italy. This interna-
tional framework has been extended to South Africa, with the birth of
Monash SA, a subsidiary of Monash Australia, in 2001. Courses in audi-
ence research and programme commissioning will be of particular relevance
to African broadcasters.

Monash offers a truly international education and Monash SA is com-
mitted to contributing to the film and TV industry in South Africa. Profes-
sor John Anderson, the Pro Vice Chancellor of Monash South Africa, com-
missioned Dr Melanie Chait, a media consultant, to do a feasibility study
on the immediate needs of the film and TV sector in South Africa for a pilot
project for 2003. Chait is a former Fulbright scholar who received her
doctorate from Oxford University, and has vast knowledge and experience
in both filmmaking and broadcasting. She has been a councillor for the
BCCSA; on the Input South Africa steering committee and was invited by
the Minister of Arts and Culture to help formulate the White Paper on
funding for Film and Television. Chait is on the Board of the SABC where
she chairs the sub committee on Strategic Planning, as well as on the Board
of Sithengi.

Nikki Tilley, former IPO Executive Director is Project Managing this
short course unit. She will ensure that these courses are in line with the
SETA requirements in order to ensure that the Skills Development levies
can be tapped into.
Contact: Nikki Tilley: Tel: + 27-11-9504162; Fax: + 27-11-
9504166
Email: filmtv.shortcourses@adm.monash.edu
Web: http://www.monash.ac.za/
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MediaTech Africa records 30 percent growth
MediaTech Africa closed on a high note with a 30 percent increase in visitor num-
bers, and with exhibitors recording widespread satisfaction with the success of the
show. The only exclusive exhibition platform for companies offering advanced tech-
nology for the broadcast, media, entertainment, audio visual and communications
industries, MediaTech Africa is organised by South Africa RAI.

Simon Robinson, the show’s director, is upbeat after the show, which took place
at the Sandton Convention Centre from 10 to 12 June. “Not only was the number of
registered visitors up from 2680 to 3417, but we also had a 20 percent growth in
exhibitors and a 15 percent increase in space sold.

“Feedback has been fantastic, and we’ve already signed several contracts for
2005. This is particularly exciting, as it is rare for exhibitors to come forward so
quickly to lend their support to the next show.” SA RAI is already looking forward
to, and working towards, the next show in 2005. “We plan to intensify our strategy
to attract more visitors from sub-Saharan Africa,” he says. “This forms part of our
objective to position MediaTech Africa as the African equivalent of IBC, Europe’s
highly successful broadcasting and audio show.”

Exhibitors were equally enthusiastic after MediaTech Africa. Sean du Toit, general
manager of Spescom Broadcast, says his company is following up on deals worth
R6 million after the show. “We sold 28 PD150 DV cameras on our stand, which on
their own accounted for R1 million of business,” he says.

South Africa RAI is a subsidiary of the world renowned, Amsterdam-based RAI
International Communications Group, and is one of the largest conference and
exhibition organisers in the country.It is headed up by Carol Weaving, one of the
doyennes of the local conference and exhibition industry who has a wealth of expe-
rience and proven track record in venue management, event organisation, marketing
and sales.
Contact Simon Robinson, project manager, E-mail: mediatech@rai.co.za

AHC Post set to change the London post
landscape
A brand new facilities house named AHC Post has just opened (11 July, 2003) its
doors in Soho and equipped itself to move straight in on HD and multi-resolution
editing with a Quantel eQ editing system loaded with the QColor in-context grading
option. The system was supplied and installed by Quantel’s UK reseller, McMillan,
who are also providing support. AHC Post is the brainchild of Andrew Cummings,
who has many years’ experience in commercials and high-end corporate films pro-
duction. “As a producer and having visited many London facilities over the years, I
know from personal experience on the other side of the fence what does and doesn’t
work. What we’re aiming to do is to combine all the good bits under a single roof.
Basically that means giving clients what they ask for and more.”

“Our mission at AHC Post is to de-mystify the whole HD thing and eliminate the
uncertainties for our clients up front so they can try it without risk. The cost of
producing and posting at HD compares well with SD, and the benefits are huge even
if the job is initially destined just for SD use. I know clients will be delighted with the
results and will quickly take to it after that,” Cummings surmises.
Contact: E-mail: roger.thornton@quante.com Web: www.quantel.com

SKY Italia upgrades digital TV platforms
Scopus Network Technologies, a technology leader in digital TV delivery, reported
(July 16, 2003) that it has been selected to upgrade digital broadcasting platforms for
SKY Italia, owned by media group News Corporation and Telecom Italia. Scopus is
equipping SKY Italia with digital broadcast head-end systems and project integra-
tion, based on its CODICO product line. These systems enhance SKY Italias abili-
ties to offer more diverse programming while concurrently increasing the usability
and control over their network. The upgraded head-ends are to be located in Rome
and Milan and will be able to transmit multiple channels of high quality digital
content, direct-to-home, throughout Italy.

The platforms comprise E-1000 broadcast encoders, RTM-3800 DVB multiplex-
ers, statistical re-multiplexers for content distribution, IRD-2600 professional re-
ceivers for monitoring and a state-of-the-art, user friendly Network Management
System based on Scopus CODICO NMS-4000. SKY Italias upgraded platforms are
scheduled to go on-air this Summer.

Sky Italia COO, Mark Williams commented, We chose Scopus based on their
performance, service, and technical capabilities.
Contact: Web: www.skytv.it

Technology

Birthday giveaways from
Penridge Tele-Video
UK based video duplicators and tape suppliers,
Penridge Tele-Video, is celebrating is 25th birthday with
some give-aways for its customers around the world.
Penridge are offering free quality labelling on all video
and DVD duplication jobs, and can pack and distrib-
ute. They also are offering a GBP25 (USD37.50)
voucher to any client who has been with them for more
than 10 years. But, they say, to claim the GBP25,
“ring us in the UK on +44-1527861911 because our
computer system was replaced recently and it doesn’t
show for how long we’ve dealt with clients and we’d
love to hear from you”.

Penridge started as a feature film duplicator for some
of the American film distributors and they have be-
come a top duplicator to the broadcast industry with
clients from the BBC to Sony. Managing Director,
Jamie Swanson, invented what became the world stand-
ard video case in October 1977 and has seen many
changes since then. Everything from Digi Beta and D9
down to Mini DV and S-VHS including 1” and all the
older formats are still in the studio so whatever your
master is on it can be professionally duplicated. Cop-
ies are done on professional commercial hi-fi machines
so there are no compatibility problems when played
back on other machines.
Contact Penridge: Tel: +44-1527-861911
Email: sales@penridge.com Web:
sales@penridge.com

Convergence makes the internet
mobile
At this year’s IFA World of Consumer Electronics (29th
of August until 3rd of September 2003), Berlin soft-
ware specialist Convergence GmbH demonstrated a
newly developed software solution that allows inter-
net access using DVB-T. By combining high speed data
transfer and mobility, mobile or portable terminals can
receive information via DVB-T. This includes, for in-
stance, public displays, mobile offices and interactive
advertising panels. DVB (Digital Video Broadcast) not
only allows the transfer of digital audio and video sig-
nals, it also facilitates high speed data transfer.

Not only does DVB-T provide mobile digital televi-
sion, it will in future provide mobile internet usage.
Convergence is one of the leading developers of pow-
erful and user-friendly MHP solutions based on the
Linux open source operating system. LinuxTV 2.0 is a
software solution for interactive DVB set-top-boxes.
The basic system contains the DVB functions, a sim-
ple and intuitive user operating interface, update capa-
bility and Internet access (including DSL).

It can be modularly enhanced using PVR (Personal
Video Recording), DVD and interactive television
(MHP, MHEG), MP3 and web browsers, and is
optimised for various technical platforms such as
ARM, MIPS and X86. Well-known companies have
already been secured as clients and partners. Conver-
gence is a member of both German and international
technical and standardisation committees, and is a mem-
ber of the DVB Steering Board.
Contact: E-mail: info@convergence.de
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Sachtler has innovative new products for
IBC 2003
A series of outstanding new Sachtler products are set to take centre
stage at IBC 2003 in Amsterdam. These innovative solutions stand
out because of their exceptional performance and flexibility in a wide
range of fields. Sachtler’s suspension and lighting systems will add
two more reasons to visit its Hall 11 booth at the RAI.

The Artemis camera stabilising system continues to increase its
share of the market. This is due to further enhancements to the
Artemis, which is considerably more flexible than other systems. The
new Artemis EFP Pro is the only stabilising system to feature a 1.5
GHz video line, thus enabling live coverage using SDI-HD cameras.
All Artemis models feature a modular construction that gives users
the flexibility to upgrade right up to the Cine HD version, any time
they desire.

The star of the show is the new fluid head 75, with its superior
payload range of 13 to 75 kg / 29 to 165 lb. The head is available in
three different versions. The Video 75 Plus EFP has a 150 mm bowl.
This head features connections for Frontbox, view finder extension
supports and teleprompters. Converting the EFP and studio versions
is fast and simple to perform. The Video 75 Plus EFP is sure to make
life easy for camera operators.
Contact; Email: contact@sachtler.d Web: http://
www.sachtler.com <http://www.sachtler.com/>

Custom Consoles chosen for BBC Jupiter
project
Broadcast furniture equipment specialist Custom Consoles has com-
pleted a major contract to supply 14 studio desks, 25 flat-panel moni-
tor arms and three 27U high equipment racks with integral stabilisers,
as part of the Jupiter project at the BBC’s London Television Centre.
The Jupiter project is enabling the corporation to centralise its na-
tional, online and world news operations into a single structure
optimised for efficient future expansion. Designed in co-operation
with the BBC and the Jupiter project architects, 12 of the desks are
variants of Custom Consoles’ electrically motorised split-level Sys-
tem 2, each having a 3U high 19 inch deep rear shelf.
Two manually-adjustable M-Desk variants were also supplied, fitted
with trapezoidal work-surfaces to suit corner locations. System 2
incorporates pushbutton-controlled electric motors allowing fast, easy
and inherently safe height adjustment via a panel located just below
the front surface of each desk. Four user-presets are provided to store
frequently-used settings. M-Desks are similarly adjustable but have
removable handles instead of electric motors.

Founded in 1996, Custom Consoles designs and manufactures of-
fice and studio furniture combining high structural quality, ergonomic
excellence and attractive appearance. Desk profiles and bases are ma-
chined to high accuracy using a computer-numeric-controlled router,
then assembled and finished by skilled craftsmen.
Contact:Web: http://www.customconsoles.co.uk

Quadrant to design pioneering TV studio
for young people
Leading audio-visual (AV) specialists, Quadrant Visual Solutions, have
won the tender to design and equip the TV studio for Liverpool’s
pioneering film-making centre for young people, Toxteth TV. Over
the next three years the pilot community project, which has received
£1.8m funding from the Department for Education and Skills (DfES),
aims to provide, through media training, a fresh start for 700 14-20
year-olds. “We chose Quadrant from four other tenders on price, but
also for their excellent track record in fitting-out similar studios and
the added value they could give to the project,” says Toxteth TV
Director, Roger Appleton, “They were prepared to get involved in
the training of staff in use of the equipment and will be supplying a
bursary prize of a digital stills camera for the best first year student.”

Technology

Toxteth TV is a collaboration between government, Independent
film Companies and Liverpool Community College as part of the
College’s Centre of Vocational Excellence. Students will be involved in
the production of pop promos, drama and documentary. The studio is
also available for commercial hire. The project may lead to a series of
similar centres across the country.
Contact: Quadrant: Peter Billing: Email
p.billing@quadrantsolutions.com

IMD installs first QEdit Pro in London

London post house Image Makers Digital Facilities Ltd (IMD) has
installed a Quantel QEdit Pro non-linear editing system as its number
one non-linear on-line finishing suite. The system was supplied by
Quantel’s UK reseller, McMillan.

Established for over 14 years, IMD has built and maintained a
highly successful business in one of the most fiercely competitive
areas of the market – mainstream on-line editing and finishing. IMD
Director, Dave Austin, sees a healthy future in this area, based around
the all-round capabilities of QEdit Pro. “I keep hearing that the middle
of the market is being squeezed out from both sides. Our experience at
IMD is quite the opposite; our clients come back to us because firstly
they like what we do and the way we do it, and secondly they like the
friendly atmosphere and our ‘whatever it takes’ attitude. We succeed
by making post a pleasant and satisfying experience for our custom-
ers – the fact that they keep coming back means that we must be
getting it right.”
Contact: Dave Austin: dave@im-digital.co.uk

Brazilian NORTV selects Irdeto Access for
securing digital satellite Pay-TV services
Irdeto Access, a world leader in content protection and management,
announced 22 May, 2003) that digital programming provider NORTV
Telecommunições Ltda. has purchased the Irdeto M-Crypt condi-
tional access (CA) system to provide digital MMDS pay-TV serv-
ices to customers in the Londrina’s region of the Parana state of Bra-
zil. NORTV purchased an Irdeto M-Crypt to provide customers
with digital television access. The MMDS network will support a
30km coverage area spanning the cities of Cambe, Rolandia, Ibipora,
and Jataizinho and is now fully operational. As a user-friendly, cost-
effective CA system, Irdeto M-Crypt offers the flexibility required
for NORTV’s growth from its first-year goal of 15,000 pay-TV sub-
scribers and 7,000 broadband Internet users.

Irdeto Access, a subsidiary of multinational media group Naspers
(NASDAQ:NPSN and JSE: NPN), developed the Windows® 2000-
based Irdeto M-Crypt specifically for small to medium-size pay-TV
operators requiring digital encryption of content for cable, satellite, or
terrestrial transmission. As the subscriber base grows, Irdeto M-Crypt
can be upgraded smoothly to Irdeto Access’ large-scale CA system,
Irdeto psys (PIsys), without the need to change smart cards or set
top boxes already implemented in the field. The company also plans
to expand its conditional access services to include interactive televi-
sion programming, TV and Internet convergence applications, gam-
ing, and distance learning.
Contact Irdeto: Email: mkaspers@irdetoaccess.com Web:
www.irdetoaccess.com
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