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Music TV Africa launch
MTV base launch 22 Feb. 2005
Exclusive: launch programme, business model, opportunities 
for African broadcasters and producers

Africa Film & TV’s Russell Honeyman interviewed 
Simon Guild, deputy CEO of MTV Networks Europe, on 
the latest addition to the line up of international channels 
wooing African audiences. We present our exclusive report 
on the business model, and the opportunities offered 
African broadcasters.

On 27 January, 2005, MTV Networks finally announced 
the long-awaited launch date of its pan African music 
channel, MTV base. The launch date will be 22 February 
2005, around ten years after MTV first considered a 
launch in South Africa with Johnny Clegg. The channel will initially launch on four 
pay TV platforms: pan-African, South African based MultiChoice DStv, and West 
African, Nigerian based CTL, FSTV, and Trend TV. All these platforms, with the 
exception of CTL, are digital bouquets delivered by satellites operated by PamSat, 
Intelsat, and Newskies. At launch, these platforms will provide MTV base with 
1.3m subscribers, most of these on DStv, since CTL is a Nigerian cable TV channel, 
and FSTV and Trend TV are relatively recent Nigerian start-ups. MTV base will be 
available on Channel 88 on DStv. But the ambitions of MTV base Africa extend far 
beyond pay TV, and into free-to-air terrestrial audiences. In an exclusive interview 
with Africa Film & TV, deputy CEO of  MTV Networks Europe, Simon Guild, said: 
“We are not satisfied with a million- plus pay TV subscribers. We want a broadly 
distributed TV channel, in lots of countries and to lots of audiences. We want to 
evolve advertising driven models, in many formats, and this will include terrestrial 
broadcasters”. African operations will be led by Alex Okosi, General Manager of 
MTV Networks Africa, who was in Nigeria at the time of writing, and could not be 
contacted for comment. 

MTV African roll out: advertising opportunities for African 
terrestrial operators 

MTV base Africa will receive some revenues from being a part of the pay TV 
platforms mentioned above. But MTV does not have an exclusive relationship with 
the pay TV platforms, and hopes to offer significant business opportunities to African 
free-to-air and terrestrial broadcasters. Advertising will drive the channel’s long term 
growth and local content aspirations. MTV says that Nokia will be among the first 
brands to be associated with the channel. Simon Guild has been with MTV for 12 
years, and is familiar with the tragic collapse of pioneering pan African free-to-air 
networks ABN and TVAfrica (these stories have been extensively reported in previous 
editions of African Film & TV: see www.africafilmtv.com ). ABN and TV Africa 
teamed up with local terrestrial broadcasters. The networks sold advertising to global 
brands, from offices in London and Johannesburg respectively, while their partners, 
terrestrial rebroadcasters across Africa, also sold advertising spots, reserved for local 
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advertisers. Guild say that MTV’ s roll out and advertising sales programme 
is not fully defined, but has some similarities to the ABN/TVAfrica models. 
The MTV operation has the advantage over the ABN/TVAfrica operations, 
in that MTV is a music-lead channel, so has lower overheads, and an 
excellent relationship with globally advertised brands. MTV base Africa 
also has pay TV revenues to bolster its coffers. Guild points to MTV Spain 
as a possible model for African operations. In Spain, MTV has a 24 hour 
channel on a pay TV platform, but also provides a 4 hour segment free-to-air 
to 149 Spanish terrestrial TV channels.  This 4 hour segment not only earns 
advertising revenue for MTV, and its partner terrestrial channels, but also 
helps to migrate viewers to the pay TV channel. No doubt MultiChoice and 
the other pay TV platforms will also be very pleased by this strategy. MTV 
says that discussions have already been initiated with African terrestrial 
broadcasters, but no agreements have yet been announced. Says Alex 
Okosi, General Manager of MTV Networks Africa: “Local accent [Okosi 
is referring to the “flavour” of the channel] is important, and MTV base 
is talking to everybody in broadcasting in Africa. We’re very flexible, but 
the quality of the partnerships we chose is important, so it’s too early to 
comment on which terrestrial TV broadcasters we will work worth”

Launch Programme and African Content 
MTV base Africa’s launch on 22 February will commence with a 

specially recorded message from African American rapper, Xzibit, and 
other African and international artists, filmed in cities around Africa in 
the weeks leading up to the launch. A commitment to encouraging and 
developing grassroots’ African music talent is a major part of MTV base’s 
agenda. The channel’s music playlist will include videos from African 
artists such as Femi Kuti (Nigeria), Magic System (Ivory Coast), SSP 
(Angola), Nameless (Kenya), VIP (Ghana), Zama Jobe (South Africa) and 
Angelique Kidjo (Benin), while a regular weekly music documentary series, 
MTV base Spotlight, will focus on hot and emerging artists from around 
the sub-continent, using candid footage and interviews with artists such as 
Nigeria’s 2face and South Africa’s Lebo. The channel has also appointed a 
continent-wide network of talent scouts to comb the African continent with 
the aim of finding and fostering new and emerging musicians and genres. 
Brent Hansen, President and Chief Executive, MTV Networks Europe 
said that “MTV base will use the common language of music to connect 
fans from different backgrounds and cultures”. With a broad spectrum of 
contemporary African music, MTV base is designed to become “a part of 
the fabric of African youth culture ... that ignores geographical and political 
boundaries to access the best African and urban music and talent from 
around the world”. Simon Guild said that MTV base Africa audience will 
be primarily African youth aged 16-24, and the channel will be entirely 
configured especially for African audiences. Guild acknowledges that this 
will not be easy, given the large number of cultures and countries in Africa. 
But music “crosses over cultural boundaries”, he says, observing that 
crossover even across the big Francophone/Anglophone African divide. But, 
says Guild, compromises have to made, and the best common denominator 
arrived at, so that a choice of language for presenters needs to be selected, 
and this will be English, although the channel will playlist music in any 
language, including Kiswahili, English, Portuguese and French . Much of 
the content will come from MTV’s international music video sources, but 
MTV will from the outset carry African music and videos. This will come 
from African and international sources, and MTV will also films its own 
African music videos. While around 30% of the music playlist at launch 
will be made up of African artists, the channel is keen to grow this figure 
as the channel develops.  Says Guild “We’d like to broadcast more African 
music repertoire. We will use as much existing local material as possible, 
and aim to expand local production as we evolve”. At launch the channel 
will be edited and compiled in London with local production outsourced in 
Africa.  Ultimately, MTV aims to establish an African production office.

 COVER STORY: MTV base - MUSIC TV LAUNCHES IN AFRICA

Music for 
Africa
Regular MTV base programming

MTV base Spotlight - MTV base turns the 
spotlight on hot and emerging African talent in 
this weekly music documentary series (Tuesday, 
21:00 - 21:30 CAT)

Artist Hitlist base - Top 10 video hits chosen 
by African and international artists (Friday, 
23:00-00:00 CAT) 

MTV base Request Show - interactive viewer 
request show (Monday - Friday, 20:00-21:00 
CAT)

MTV base Chart - the week’s Top 10 
hottest music videos, as voted by the viewers 
themselves (Friday, 21:00-22:00 CAT)

Legends - the facts, myths and music behind 
Africa’s music heroes (Monday, 16:30-17:30 
CAT)  
Trevor Meets.... a weekly, half hour show where 
DJ Trevor Nelson meets, interviews and hangs 
with top urban stars (Monday, 19:30 - 20:00 
CAT)

MTV special campaigns: Aids 
Awareness and Tsunami relief 

In its launch week, MTV base will air a 1-hour 
version of MTV ASIA AID, an exclusive global 
benefit concert for victims of the 26 December 
tsunami. Featuring performances from Good 
Charlotte, Kelly Clarkson, Hoobastank & 
Simple Plan, MTV ASIA AID will air at 18:00 
(CAT) on Sunday 27 February 2005. The 
channel will also premiere “Save the Humans”, 
a new HIV/AIDS prevention campaign from 
“Staying Alive”, MTV’s Emmy Award-winning 
HIV/AIDS prevention campaign, that uses 
the latest 3-D computer-generated animation 
techniques in a series of four public service 
announcements (PSAs) that combine stunning 
visuals with powerful messages. Set in a United 
Nations-style boardroom, the campaign features 
a cast of animal characters that have gathered 
to discuss the global threat of HIV/AIDS. Their 
meeting leads to a unanimous conclusion that 
something must be done to ‘save the humans’. 
Staying Alive will be an ongoing feature of the 
channel, in the form of new, locally-produced 
PSAs, longform programming and grassroots 
events, with more details to be announced in the 
coming months. For more information, please 
visit www.staying-alive.org
For more info on MTV, please visit www.mtvne.
com

from page1
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STV Cameroon 
on PanAmSat 4

Cameroon’s leading media company, 
Spectrum Group announced (15 
November, 2004) the launch of STV, its 
two-channel free-to-air TV station, on the 
PanAmSat 4 (PAS4) satellite platform, 
with a footprint over Europe and Africa 
at 72 degrees East. This  will enable 
STV to deliver its signal throughout the 
Republic of Cameroon, via terrestrial 
VHF broadcast transmission stations to 
a potential audience of over 17 million 
inhabitants.

STV made its initial broadcast on 1 
October, 2004, to the cosmopolitan city 
of Douala (the economic capital) and its 
environs. STV now plans to broadcast in 
Yaounde (the state capital) and to rapidly 
improve its national coverage to include 
the other main cities in the next few 
months.

The PAS4 platform will enable STV to 
deliver a diverse blend of programming 
24 hours a day, including live original 
news, quality entertainment, movies, 
sitcoms, documentaries, cultural shows, 
youth programming, educational and 
infotainment content.  The channels are 
available free-to-air and production will 
be predominantly in a digital production 
environment.

Inaugurating the uplink facility at 
STV’s headquarters in Douala, Colin 
Mukete, Chairman & CEO of Spectrum, 
said: “the uplinking of STV to PanAmSat 
4 is a major landmark towards our goal 
to provide first class content to our 
audiences, using the latest and most 
advanced technologies.”

Rodney Benn, Sales Director for 
PanAmSat Africa said, “PanAmSat is 
deeply honoured to welcome such a 
professional partner as STV on board our 
fleet, thus strengthening the pan African 
content offer from local broadcasters.”

STV acquires Nigerian movie 
rights

In related developments, Spectrum 
signed (November 18, 2004) a deal to 
acquire a large package of Nigerian 
movies which will be used to create a 
daily Nigerian movie slot on its STV 
channels in Cameroon.

The Association of Movie Producers 
Nigeria, represented by its president 
Madu Chikwendu put together the deal 

with Ekoko Mukete; general manager 
of the Spectrum Group, at Cape Town, 
South Africa during the Sithengi Film & 
Television Market.

Spectrum holds the MultiChoice 
Africa (DSTV) agency as well as the 
Canal-Satellite (French Pay TV bouquet) 
agency for the Republic of Cameroon.  
The company services clients as far 
as Central African Republic, Chad, 
Equatorial Guinea and Gabon.
Contact: Mactar Silla, director general, 
Spectrum Television (STV). Tel:  (237) 
343-1444 / 343-1900, Fax:  (237) 343-

2255. 
TEN Sports to produce cricket 
from Zimbabwe 

Dubai-based broadcaster TEN Sports 
announced (15 December 2004) that it 
has inked a series of new sponsorship 
deals with the Zimbabwe Cricket (ZC) 
association. 

The new agreements guarantee 
substantial increases in income for 
Zimbabwe cricket as the team prepares 
for the 2007 World Cup and further 
expansion of cricket in the country. 

“The new multi-year agreements 
include the sale of title sponsorships 
and advertising boards for upcoming 
international cricket, including the Indian 
tour of Zimbabwe in 2005,” TEN said. 
ZC chairman Peter Chingoka welcomed 
the new deal.

“It is excellent news that we have been 
able to secure such considerable financial 
support for the next few years and 
this will allow us to continue with our 
development of the game in the country,” 
he said. TEN Sports vice-president Peter 
Hutton said: “We are delighted to be 
able to extend our support for Zimbabwe 
cricket. We have enjoyed a strong 
relationship with the board for many 
years now and are happy to assist in the 
development of cricket in the country.” 

In just three years, TEN Sports has 
become one of the world’s biggest 
producers of cricket. The company 
already broadcasts cricket from Sharjah, 
the West Indies, Pakistan, Sri Lanka 
and Morocco throughout the Indian 
subcontinent, Asia, Europe and the 
Middle East.  It also produced India’s 
recent home Test series against Australia 
and South Africa, though the company 
does not have  formal rights, an issue that 
is now in the Supreme Court of India. 
TEN Sports was launched April 2002.
Sports India

 BROADCAST NEWS
Radio Pretoria application 
thrown out 

Radio Pretoria’s application to have 
its plea for renewal of its broadcasting 
licence heard in the Constitutional Court, 
has been refused. The court ruled that the 
dispute over the granting of a four-year 
licence to the community broadcaster 
was “not yet ripe for hearing” because 
the full facts of the issue where not yet 
on record.

However, the matter raised important 
issues about freedom of expression 
and prescribed labour practices and 
was “most worthy of adjudication”, 
the court said. Clem de Klerk, Radio 
Pretoria’s station manager, was not put 
out by the ruling, but said it was a pity 
that the station now had to start court 
proceedings all over again.

Radio Pretoria is a community 
radio that caters specifically for 
“boere-Afrikaners”. It was refused a 
licence renewal by the Independent 
Communications Authority of South 
Africa (Icasa) because of its employment 
practices, a decision that was upheld 
by the Pretoria High Court, which 
labelled it a “blatant and indefensible 
self perpetuating oligarchy”. The station 
has been broadcasting since 1993, and 
until 1999 Icasa renewed its temporary 
licence every year. However, in 2000 its 
one-year renewal application was turned 
down, and in 2003 its application for a 
four-year licence was also turned down. 
The station appealed to the High Court, 
and then to the Supreme Court of Appeal.  

It has continued to broadcast 
through several interim orders while in 
litigation. “We have the right to continue 
broadcasting until our case has been 
heard by the highest court in the land,” 
De Klerk said. He said they had already 
submitted another appeal for a hearing 
with the Constitutional Court.
Pretoria News

Gay programme for Radio 
2000 (SABC)

In late 2004, Radio 2000 (SABC) 
launched a programme on Tuesday 
nights from 2000hrs to 2200hrs to 
discuss issues affecting lesbian and gay 
community. The programme, according 
to its lifestyle editor will discuss issues 
like coming out and telling your parents 
or kid that you are not “straight”, and 
discrimination against the gay and 
lesbian community
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Euronews 
breaks out
Euronews 
launches on 
DStv West Africa 
service

Since November 1, 2004, audiences 
in over 30 countries across sub-Saharan 
Africa have been able to access the 
Euronews global news channel that 
offers multiple language soundtracks. 
EuroNews is carried on MultiChoice 
Africa’s DStv W4 service. DStv 
audiences in English, French and 
Portuguese speaking countries across 
East, West and Central Africa will 
represent approximately 160,000 new 
viewing households for EuroNews. 

EuroNews comprises an updated 
bulletin every 30 minutes, coverage 
of the day’s top news, sport, business 
and European affairs, and a weather 
forecast. plus lifestyle features on topics 
of entertainment, science, fashion and 
web-news. 

Ian Tennant, CEO of MultiChoice 
Africa says MultiChoice is specialising 
in the “three primary language markets 
in Africa English, Portuguese and French 
[and] EuroNews allows us to provide 
these audiences with content.”

Launched in January 1993, EuroNews 
provides international news from a 
European perspective and broadcasts 
simultaneously in 7 languages (English, 
French, German, Italian, Portuguese, 
Russian and Spanish) 24 hours a day. 
EuroNews is received in 154 million 
homes by digital cable/satellite and 
terrestrial distribution in Europe, the 
Middle East, Africa, North and South 
America.  

MultiChoice Africa Limited is a multi-
channel pay television digital platform 
with channels from Africa, America, 
Asia and Europe. Through its premium 
DStv bouquet, it provides premium 
television entertainment to subscribers 
in 49 countries on the African continent 
and adjacent Indian Ocean islands. DStv 

consists of up to 55 video and 48 audio 
channels 24 hours a day. MultiChoice 
Africa operates off three satellites over 
Africa, this includes the C-Band Pas 
10 satellite which covers the whole 
of Africa, the KU Band Eutelsat W4 
satellite which goes from Senegal in the 
West to Mauritius in the East and the 
KU Band Pas 7 satellite which covers 
Southern Africa. 

EuroNews will be available 24-hours 
daily on DStv Channel 55.
More info: www.euronews.net 

Eutelsat-EuroNews 
partnership in Asia

Dec 2004. EuroNews commenced 
broadcast in Asia with two signals 
on Eutelsat W5. This new satellite 
coverage will allow EuroNews to 
conclude agreements with cable and 
satellite operators and to be part of 
various national offers. In Asia an initial 
agreement is already signed with Indian 
digital platform Dish TV which will 
offer its subscribers EuroNews in 7 
languages. EuroNews has also requested 
broadcasting authorisations from SARFT 
(State Administration of Radio, Film and 
Television), the audiovisual authority for 
China. 

1.5 million Russians watch 
EuroNews 

In late 2004, three years after its 
Russian language  launch, EuroNews 
confirmed its position as a major 
channel in the Russian television market. 
Audience results provided by Gallup 
Media, showed EuroNews particularly 
successful in the capital, where a quarter 
of the population watch the channel at 
least once a week. Every day, EuroNews 
reaches 434,000 viewers terrestrially in 
Moscow and 1,570 million in the whole 
of Russia.

The Russian language version 
of EuroNews, the 24-hour a day 
news channel, was launched on 21st 
September 2001 and is produced at 
EuroNews’ headquarters in Lyon, France, 
by 16 Russian journalists in co-operation 
with the 6 other teams (English, 
French, German, Italian, Portuguese 
and Spanish). Today the channel is 
broadcast 24 hours a day in 537,000 
cable and satellite households and 3 to 5 
hours a day to 27 million homes via the 
terrestrial channel Kultura. 
More info: www.euronews.net 

Bollywood comes to South 
Africa

Last year’s trial season of Bollywood 
movies on South African TV channel 
SABC3 has led to repeat transmissions in 
a second slot following poisitve audience 
response.Among South Africans of 
Indian descent, viewer figures for this 
timeslot increased seven fold, despite the 
initial broadcasts being late on Saturday 
evenings and into the early hours of 
Sunday mornings.

But viewers from other communities 
were also attracted in large numbers, 
bolstered by the English subtitles on 
blockbusters like “Dilwale Dulhania Le 
Jayenge” and “Devdas”.

This has led to a second 13-week 
season of Bollywood films, as well as a 
repeat of the previous week’s screening 
on Saturday afternoons. .

Bollywood cinema has become 
very popular in South Africa since the 
country’s largest cinema chain, Ster-
Kinekor, started a Bollywood circuit at 
its theatres across the country three years 
ago. Earlier this year, the second largest 
group, Nu-Metro, also started screening 
Bollywood films.

BBC to launch Africa 
programme

In February 2005, the British public 
broadaster, the BBC, announced that 
it would embark on an extensive 
programme of coverage of things 
African in partnership with the Africa 
05 initiative of cultural interchange. 
This kicked off with the Africa Remix 
exhibition the South Bank Centre in 
London. All the BBC’s TV and Radio 
and Internet services will broadcast 
Africa themed programmes including 
live music events, documentaries, 
news and current affairs, including live 
broadcasts from Africa and links to local 
radio and schools. BBC One television 
channel will devote a full week’s 
schedule to African themed programming 
from kids to natural history to news. 
BBC News will play a full part with live 
broadcasts and special editions of news 
and current affairs dedicated to help 
“building a broader picture of Africa”. 
BBC Africa season will join with BBC 
World Class, an ambitious project to link 
1,000 British Schools with 1,000 schools 
worldwide, 
More information: www.bbc.co.uk/
africa05
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Cape Town 
rocks

The Cape Town World Cinema Festival 
showed a massive rise in attendance in 
2004. From audiences of 3,000 in 2003, 
attendance rose to over 15,000 in 2004. 
The Festival was held from November 
10 to 21st, at the 520 seat Main Theatre 
at Cape Town’s Artscape, and is the 
progeny of Sithengi International Film 
& TV Market, which was established in 
1996 to promote the development of the 
African Moving Picture industry. The 
Festival is an indication of Sithengi’s 
success: of the 19 movies in competition 
at the Festival, 10 of were South African. 
The Cape had its share of films on 
show, which may partly account for the 
rise in attendance. Movies shot in the 
Cape included In My Country, Twist, 
Story of an African Farm, Red Dust, 
Forgiveness and Cape of Good Hope. 
Twist was sold out weeks in advance. 
The director of Twist, 34-year-old Tim 
Greene, shot his film debut on location 
in the Cape, with a local cast A thousand 
backers had given the director a thousand 
Rand each to produce the film. Greene 
said “Seeing yourself represented on film 
gives you a sense of yourself and that is 
what we are struggling to achieve here, 
a sense of self,” he said. “People are 
expressing a sense of satisfaction seeing 
the Cape for what it is, in all its glory and 
all its grittiness.”

Story of an African Farm, produced 
and written by Bonnie Rodini, used 
the Karoo as a backdrop for Olive 
Schreiner’s classic. And it also benefited 
from the performance of Richard E. 
Grant brought in from the South African 
Diaspora. Thousands of schoolchildren 
from the Cape Flats had a chance to 
see a school set work come to life on 
the big screen. Other South African 
movies, like Red Dust, In My Country 
and Forgiveness, deal directly with the 
aftermath of apartheid and the Truth and 
Reconciliation Commission (TRC), and 
have touched a nerve locally and abroad.

Sithengi 2004
The November 2004 Cape Town 

World Cinema Festival provided a lap 
of honour for the slate of South African 
moving pictures that won praise and 

audiences across the world last year. 
Behind the scenes, Sithengi, the annual 
moving picture industry meeting that 
gave birth to the Festival, has now 
been incorporated into the Festival, and 
has further consolidated itself as the 
incubator for the African moving picture 
industry. The 2004 edition of the Sithengi 
Film & Television Market witnessed a 
64% increase in local and international 
film makers, visible consolidation of 
government support for the event, and 
cementing of international ties that will 
help to build the moving picture industry, 
not only of South Africa, but ultimately 
of the whole continent. The Sithengi 
Film & Television Market was held 14-
19 November 2004 during The Cape 
Town World Cinema Festival.

Chief Executive Officer of the Festival 
and the Market, Mike Auret, said this 
year’s Sithengi had drawn over 2300 
delegates, up from 1,400 a year ago. 
“It’s an unprecedented turnout,” he said. 
The turnaround has been helped by 
the new clutch of South African films 
that have plied the international film 
festivals in Venice, Berlin, Gotheborg, 
Rotterdam and Toronto. These have 
raised the profile of the South African 
film industry”. In addition, the South 
African government, and the National 
Film & Video Foundation (NFVF), have 
been creating an enabling environment 
for production of the moving picture 
industry in South Africa. In 2003 an 
Italian co-production treaty was signed 
(awaiting ratification), and at Sithengi 
2004 a co-production treaty was 
signed with the German Government. 
The Nigerian, Brazilian and Swedish 
governments are also reported to 
be discussing protocols with South 
Africa. These bilateral arrangements 
allow producers to go beyond single 
country investment, and the alliance 
with European countries implies the 
possibility of future access to EU 
funding. Two new film funds were 
announced at Sithengi 2004: the Berlin 
World Cinema Fund and the Sithengi-
HIVOS Fund. Additionally, the Gauteng 
Film Office announced the launch 
of the Media Fund for BEE SMME 
Organisations.

The commitment of the South 
African government to Sithengi was 
pronounced in 2004. Minister of Arts & 
Culture, Dr Z. Pallo Jordan has been a 
regular visitor to the film fair, not just 
on official business but because he has 
taken a personal interest in seeing the 

industry thrive. Representatives from 
the Department of Communications 
(DoC) and the Department of Trade 
& Industry (DTI) accompanied the 
Minister. Minister Jordan officially 
opened Sithengi. Premier of the Western 
Cape government, Ibrahim Rasool was 
the festival guest but also appeared at 
several screenings to emphasise his 
drive to make the Cape the ultimate film 
province of South Africa. NFVF CEO 
Eddie Mbalo commented: “The film 
industry is at last being taken seriously 
by government. However, if in the next 
year we’re not able to produce 10 or 
15 films as we did in 2004, then the 
production industry will have failed to 
meet its challenge.” 

New film studios in Cape Town 
will service local and international 
productions being shot in South Africa. 
The Table Mountain Motion Picture 
Studios in Milnerton in the Cape was 
officially opened at Sithengi, and still 
to be implemented is Dreamworld, a 
studio project backed by Durban-based 
producer, Anant Singh.

Sithengi introduced a Talent 
Campus for the first time this year, 
in collaboration with the Berlinale 
Talent Campus involving 50 aspirant 
or experienced filmmakers. The 
Documentary Co-production Forum 
and the Feature Film Co-production 
Forum featured panels of international 
commissioning editors and acquisition 
executives. 

South African local content
South African broadcasters used 

Sithengi 2004 to launch programme-
commissioning briefs for 2005. Public 
broadcaster, the SABC issued local 
commissioning briefs and, at a SABC 
Board presentation invited comment 
from the delegates. The SABC unveiled 
its Content Hub, intended to centralise 
and streamline the commissioning 
process, and hosted seminars for SABC 
Education, SABC Religion and each 
of its three channels (SABC1, SABC2, 
SABC3). The audience was addressed by 
the SABC as “colleagues”, conveying the 
idea that the SABC views the production 
community as its “partner”. 

Pay-TV broadcaster M-Net launched 
its New Directions 2005 project, which, 
according to the Memorandum of 
Understanding with the NFVF, will see 
the making of four short dramas and one 
documentary. 
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Commercial free-to-air channel, e.tv, was once again absent from 
the market, a factor pointedly noted by Premier Rasool. “We have to 
put pressure on our broadcasters to improve their local content - it 
can’t all rest on SABC’s shoulders,” he said. 

Pan African debate on local content
By Newton Musara

African broadcasters and producers from around the continent 
including studio networks and television channels descended on 
South Africa for the Sithengi 2004. In its tenth year now, Sithengi’s 
brief is the promotion of trade in African television and film product 
to a global market. 

One of the key conferences at Sithengi was on African 
broadcasters “buying and commissioning local content”. Osa Sonny 
Adun of DBN International (Nigeria) chaired the conference, 
which had panelists from Kenya Broadcasting Corporation, Kenya 
Television Network, Malawi Television (Malawi), Zambia National 
Broadcasting Corporation and Namibia Broadcasting Corporation. 
The discussion was about local productions for local broadcasting 
stations in Africa. In some cases it was agreed anything African 
can be regarded as local but ZNBC stated that anything that one 
requires a passport to go and buy does not qualify as local. The 
same sentiments were echoed by Victor Mphande, of Malawi TV, 
who said his station is very traditional and respects the Malawian 
culture. However, because of its infancy (5 years old), there are 
no production houses in Malawi thereby introducing the topic of 
training local people to produce films for local consumption. There 
were issues about prices and quality of local programmes to be 
acquired by the local broadcaster. In some cases a local product 
might not find its way to the TV because of its poor quality or the 
broadcaster dictates the price, which might not make the producer 
happy. It was suggested that the way around this was to co-produce 
the programmes. A South African based independent film producer 
Makela Pululu thought that Malawi presents itself as good place to 
launch a local production company that would specifically produce 
films for MTV or training locals to produce films. The proposal has 
been presented to the CEO of MTV, Victor Mphande and a response 
is awaited. 

Most of the TV stations in the conference seemed to be vague 
on how much money they spend on a local programme in their 
respective countries. All they could say was that they “negotiate” 
with the producers. Rita Mbanga who was representing NBC said 
that NBC was interested in animation programmes for kids and 
some soaps. She said she was buying these programmes for US$200 
- US$300 per “good” programme from the local producers and she 
thinks that is a reasonable price. This price is typical of that paid by 
many African broadcasters, per hour of programming bought from 
international catalogues, but, of course, will not pay for the cost of 
commissioning of new programming.

South Africa will take a leading role in the African moving picture 
industry. Minister Jordan said at the opening ceremony that that 
Sithengi was a major event on the South African calendar, through 
which the industry could interact with the rest of the world. He 
said that DAC (Department of Arts and Culture) has made steady 
progress in getting South Africa on the global film map. “Together 
with the NFVF, DAC has integrated film into NEPAD. There is 
the hope that CTWCF and Fespaco (The Festival of Ougadougou, 
Burkina Faso) will become an important catalyst to the growth of 
film on the continent. DAC and NFVF have in principal agreed 
to host a film summit in South Africa at the request of Fepaci 
(Federation of Pan-African Cineastes).”

CAPE TOWN WORLD CINEMA FESTIVAL / SITHENGI REPORT

Osama wins the Cape
Cape Town World Cinema Fest Awards

The Awards for the Festival were announced at the 
Artscape Theatre Complex Saturday 20th November 2004. 
19 films were in competition, including ten South African 
features. The jury, chaired by writer Mandla Langa, 
reserved special praise for the South African actors. “For 
an industry that is so young, South Africa has outstanding 
actors and actresses,” said Brazilian juror, Ilda Santiago.

Best Feature Film went to Osama, Afghanistan’s 
first-ever full-length motion picture. Jurors commended 
Osama as a “beautiful human story with a universal 
reach.” The story of a girl who has to dress like a boy 
to escape persecution under Taliban rule also earned film 
maker Siddiq Barmak the coveted Best Director award.

Forgiveness, a South African story about a killer on a 
quest for absolution, was named Best African Feature.

Best Actress went to Moshidi Motshegwa for her 
portrayal of reporter Henry Nxumalo’s put-upon wife 
in Drum. Leleti Khumalo won an special jury award, 
announced unexpectedly on the night, for her stunning 
performance in Darrell Roodt’s Yesterday. Cape actress, 
Quanita Adams received a special mention for her role in 
Forgiveness. 

Gael Garcia Bernal won Best Actor award for his multi-
faceted role in Almodoavar’s Bad Education. Renowned 
South African actor Jamie Bartlett received a special 
mention for his portrayal of a tough, amnesty-seeking ex-
cop in Red Dust.

Teddy Mattera won Best Writer award for his whacky 
feature, Max and Mona.

Rehad Desai’s highly personalised account of the 
freedom struggle, Born Into Struggle,  won the Best 
Documentary.

Canadian Chris Landreth’s film about an animator, 
Ryan, clinched the Best Short Film award from from 
strong local competition.

The Jameson Short Film award went to South African 
Thabang Muleya for Portrait of a Dark Soul.

The winner of the NLDTF Newcomers Award went to 
Jean Meeran for Catechism,

Angolan Maria Joao Ganga picked up the Lionel 
Ngakane Most Promising Filmmaker Award for 
Hollow City, a haunting evocation of ravaged Luanda.

The Signis Jury, which judges movies on their ethical 
contribution to cinema, honoured two South African 
films, Yesterday and Forgiveness. Yesterday was noted 
for its touching courage of an HIV+ young woman who 
struggles to give her child the very best of life. The isiZulu 
film, produced by Anant Singh and Videovision, is South 
Africa’s nomination in the Oscar Foreign Language Film 
category for 2005.

New works are pitched to producers and broadcasters at  
Sithengi Film and Television Market. Vincent Moloi won 
Best Documentary Film Project (presented by Hubert 
Bals foundation) for his work-in progress, Men of Gold 
and A Pair of Boots and a Bicycle; two Zimbabwean 
women, Jacki Cahi and Rumbi Katedza won the Goteborg 
bursary to develop their feature, Playing Warriors.
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Against all odds
A profile of Anant Singh 

On the eve of the opening of the South 
African Film And Television Market 
(Sithengi) in November 2004, producer 
Anant Singh announced the successful 
completion of the films Red Dust, 
Yesterday, Faith’s Corner and Dollars 
& White Pipes, all of which were 
announced at Sithengi last year. Red 
Dust and Yesterday were screened as part 
of the Cape Town World Film Festival at 
Sithengi this year with Red Dust having 
its South African Premiere at Sithengi. 

Singh has come a long way. 
Addressing the world’s media at the 
Foreign Correspondent Associations 
(FCA) annual dinner in late 2004, 
Singh, said that this period “is the 
most productive and internationally 
recognised in the history of the South 
African entertainment industry”. Singh, a 
Davos award winner and South Africa’s 
only member of the USA Academy has 
produced over fifty film and television 
projects, and impressive record given 
that two decades ago, as a non-white, he 
was disenfranchised, and not permitted to 
distribute product. It was UIP that gave 
him his distribution break. 

Singh recalled that his childhood 
dream was to attend film school, but the 
only existing institution accommodated 
whites only and he ended up rewinding 
movies in a 16mm store. 

He mused that as he was unable to 
enter a whites only cinema to view his 
production, Place of Weeping, (South 
Africas first anti-apartheid film) with the 
white director, Darrell Roodt. “We had to 
view it in separate cinemas!”, he said. 

Singh launched the film in New York 
and critics from the New York Times, 
the Wall Street Journal, Judith Christ 
and others praised the picture. Back 
home in South Africa, he strategically 
publicized the US reviews and acclaim. 
With this type of tactical pressure, it was 
not surprising the vigilant censorship 

authority passed the film. 
These restrictions could be the 

greatest reason for his drive and 
success. His dream has manifested into 
an entertainment empire, Videovision 
Entertainment, with operations not 
limited to production and distribution; 
his participation in public listed 
companies includes radio broadcasting 
and publishing. Soon Singh will be 
building studios in Cape Town and 
Durban. He is also an integral player 
in the re-design and construction of 
the Durban (in Kwa Zulu) Miami-type 
beachfront, which will  boost off-shore 
production to that province. 

In his address to the Foreign 
Correspondents present Singh reflected 
on the importance of the work of 
journalists, and how significantly it 
impacts on what he does as a filmmaker. 
The apartheid government feared that 
television would enlighten South African 
audiences and empower the nation by 
viewing images from around the world, 
hence the late arrival of the medium. 
When the former government introduced 
television in 1976, it was used as an 
effective propaganda tool. he recalled.

Singh, in a long time collaboration 
with director, Darrell Roodt, has 
produced many movies that tell the South 
African story including the anti-war film 
The Stick (originally banned) and Cry, 
the Beloved Country, based on Alan 
Patons acclaimed novel. 

Clearly, Singh’s greatest highlight was 
the knowledge that Mandela and many 
other political prisoners on Robben 
Island during their incarceration, knew 
of Place of Weeping and its international 
acclaim and local impact. Singh said to 
the FCA that journalism is inextricably 
linked to the work of filmmakers, and 
that many film projects emanate from 
stories told by journalists.

Red Dust
Red Dust is a suspense drama 

set during South Africa’s Truth and 
Reconciliation Commission hearings, 
and explores its struggle to heal the 
wounds of apartheid. The film blends 
powerful characters with political and 
ethical questions about oppression and 
healing. In the film, African National 
Congress Member of Parliament Alex 
Mpondo and human rights lawyer 
Sarah Barcant find their lives changed 
forever by a hearing in the small town 
of Smitsriver. The Hollywood Reporter 
said, “The film maintains a lively pace, 

and the story contains enough twists 
and turns to sustain interest.” Directed 
by Tom Hooper and written by Troy 
Kennedy-Martin (Italian Job, Bravo Two 
Zero), Red Dust is a Distant Horizon and 
BBC Films production in association 
with Videovision Entertainment and the 
Industrial Development Corporation 
of South Africa Ltd and is produced 
by Anant Singh, Helena Spring, David 
M. Thompson and Ruth Caleb.  It was 
shot on location in Graaff-Reinet in 
the Eastern Cape and in Johannesburg. 
Red Dust had its world premiere with 
a gala screening at the 2004 Toronto 
International Film Festival 

Yesterday
In October 2004, Yesterday was 

selected as South Africa’s Official Entry 
for the 2005 Academy Awards in the 
Best Foreign Language Film Category. 
The production of Yesterday is the first-
ever commercial isiZulu feature film.  
Written and directed by veteran director 
Darrell James Roodt (Place Of Weeping, 
The Stick, Sarafina!, Cry, The Beloved 
Country).Yesterday stars Leleti Khumalo 
of  Sarafina! fame, Kenneth Kambule 
(Backstage, Generations) and newcomer 
Lihle Mvelase.Yesterday is the story of a 
young mother named Yesterday who falls 
ill and discovers that she is HIV positive.  
Her husband, a migrant mineworker, 
refuses to accept this.  Yesterday is left to 
fend for herself and her young daughter, 
Beauty, hoping that she will survive long 
enough to see her child go to school. 
The film is presented by HBO Films in 
association with Distant Horizon. It is a 
Videovision entertainment production 
in association with Nelson Mandela 
Foundation, M-Net, the NFVF and 
Exciting Films.

The film was shot on location in 
KwaZulu Natal with the music composed  
by Madala Kunene and is executive 
produced by Sudhir Pragjee and Sanjeev 
Singh,produced by Anant Singh and 
Helena Spring and written and directed 
by Darrell James Roodt.

Yesterday had a gala screening at the 
35th International Film Festival of India 
in Goa on World AIDS Day, 1 December 
2004. Yesterday also had a Special 
Screening at the American Film Institute 
Festival in Los Angeles on 10 November 
2004. 
More info: Nilesh Singh, 
Tel: +27-31-204-6050; E-mail: 
nilesh@videovision.co.za 

The stories on this and the following page 
focus on some of the South African award 
winners at the 2004 Cape Town World 
Cinema Festival.
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Rewarding  
Forgiveness 

During 2004, South African feature 
film Forgiveness won five film awards, a 
special mention and a top ten rating from 
the AGF Peoples Choice Award at the 
Vancouver Film Festival. Forgiveness, 
the Souith African story of violent man’s 
search for redemption, was produced 
by Cindy Gabriel and starred Arnold 
Vosloo. Forgiveness was given the 
Human Rights Award at the Locarno 
Film Festival and received the Audience 
Award at the Durban Festival. The AGF 
Peoples Choice Most Popular Film 
Award at the Vancouver Film Festival is 
awarded by vote of the 150,000 festival 
goers who saw a total of 373 films of 
which 247 were features.

Digital production rollout
Festival award winners Forgiveness 

and Max and Mona were both produced 
as part of production company Dv8’s 
programme of releases. DV8 is a three-
year-old South African production house 
that uses digital filming and production 
to reduce production costs while 
maintaining sufficient technical quality 
to release in cinemas. Dv8 has forged a 
relationship with South African cinema 
group, SterKinekor, and TV channel 
SABC2, that promises a sustained 
release programme for Dv8 product. 
Ster-Kinekor Films through their Product 
Distribution division (SKD) supports 
the Dv8 pictures on a distribution driven 
film-by-film basis. For the next ten films, 
SKD have extended their commitment 
to the Dv8 project to include equity 
investment on the titles produced. 
The deal appoints SKD as exclusive 
distribution partner to Dv8. SKD will 
provide prints and advertising for each 
film and will tailor-make the rollout 
based on the merits of the individual 
films.

Teddy Mattera’s Max and Mona 
will be released in February 2005, with 
SABC2 and Ster-Kinekor collaborating 
closely to publicise the film as widely as 
possible.

Ster-Kinekor has already released 
Forgiveness theatrically (7 prints), and 
the DVD/Home Video release started 
1st November 2004. Max and Mona 
releases theatrically on 22nd February 
2005 with a 32 print release, a generous 

amount of prints, by local standards.
Isabel Rao, Ster-Kinekor Films 

Director responsible for SKD 
commented on the investment decision: 
“The Dv8 films initiative has been an 
attractive one specifically because of its

modus operandi has been one of 
partnership. We’ve been seeking private/
public partnerships as a mechanism for 
our support of local filmmaking and the 
Dv8 initiative meets all the criteria.” 

“Each film’s release strategy must fit 
the content and audience profile. The 
SABC marketing support is invaluable 
to help the films succeed at the box 
office.” said Ster-Kinekor’s Helen Kuun, 
Marketing Manager for local content.

Joel Phiri and Jeremy Nathan, joint 
CEO’s of Dv8 Films said: “It is to have 
SKF on board, not only as our local 
distribution partner of choice, but also 
as a significant investor in our films. 
SKD’s input at development level is also 
invaluable.”

Dv8 Films and its partners, NFVF, 
SABC2 and Ster-Kinekor Films, 
started out with an ambitious plan to 
produce and distribute 12 features. 
After producing their first two films, 
Forgiveness and Max and Mona, and 
with eight films in active development, 
2005 is set to see the production and 
release of a further four films.
Source: CTWCF Daily

African Farm: SA art house 
box office hit

The light-hearted book-to-screen 
adaptation of Olive Schreiner’s novel 
The Story of an African Farm released 
in South Africa on 8 October to rave 
reviews and audience applause at 
the box office. With a gross earnings 
average of R7,400 per print The Story 
of an African Farm outperformed other 
recent South African arthouse releases.
Starring Richard E Grant (Gosford Park, 
2001), Karen van der Laag (Isidingo) 
and Academy Award Nominee Armin 
Mueller-Stahl (Shine, 1996), and 
introducing Kasha Kropinski, Anneke 
Weidemann and Luke Gallant as Lyndall, 
Emm and Waldo respectively, The Story 
of an African Farm brings the classic 
novel to the big screen as a fun-filled 
yet poignant children’s adventure in the 
tradition of The Secret Garden (1993) 
and Whale Rider (2002). 
South African critics have given the 
movie good reviews. On his In, Out 

and About show on 702 Talk Radio, 
Barry Ronge mentioned the sterling 
performances by Grant, Mueller-Stahl 
and Van der Laag. 

The production and release of The 
Story of an African Farm saw key South 
African film industry players in Ster-
Kinekor Distribution, The Independent 
Development Corporation, The National 
Film and Video Foundation, SABC 2, 
Proudly South African, and producer 
Bonnie Rodini combine forces to bring 
to the screen the first locally produced 
family comedy with literary value since 
Jock of the Bushveld 1 and 2 and 
e’Lollipop. 
“In Cannes the Miramax International 
CEO told me to make sure the film 
does well in South Africa, so the release 
here is very important to me,” says 
Bonnie Rodini, writer-producer of The 
Story of an African Farm. “Part of our 
sustained activities include an outreach 
programme.” 
The Story of an African Farm opened 
the North West and District Mail Film 
Festivals earlier in 2004.
More info: www.africanfarmthemovie.
com Source: www.safilm.org.za

Come Back, Africa revived
Come Back, Africa, while not in 

competition, was a historic film screened 
at the Cape Town World Cinema Festival 
in 2004.The feature film was shot 
clandestinely in 1959 in Sophiatown, 
Johannesburg, and made a glorious 
public return at the Cape Town World 
Cinema Festival. The classic chronicle 
of the heady days in Fifties Sophiatown 
had been virtually missing in action for 
decades. But a jaded copy of Lionel 
Rogosin’s original full-length feature 
film, shot in the same year that Fidel 
Castro first came to power in the Cuban 
Revolution, was taken to Italy for 
restoration.

The Bologna Institute has fully 
restored the film to its former splendour 
and returned it to the National Film 
and Video Foundation, which in turn 
put it on show - aptly, at the old Labia 
Theatre On November 19.The occasion 
of the revival-premiere was be one to be 
savoured, especially as the movie shows 
many of the characters from Sophiatown, 
in the flesh, who are celebrated in Zola 
Maseko’s 2004 homage, Drum, the 
festival’s special opening entry.
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In my Country released in SA 
on 24 December 

With great visual and taunt narrative 
that have been captured in his films for 
over the last three decades, director John 
Boorman (Deliverance, The General) 
is back with a new film titled In my 
Country based upon the book Country of 
my Skull by Afrikaans poet, Antjie Krog.

Ster-Kinekor Films signed a 
distribution deal with Film Afrika 
Productions to release this international 
production in South Africa on 24 
December. The film is set against the 
backdrop of South Africa’s Truth and 
Reconciliation Commission (TRC) 
hearings, it brings together two 
journalists who meet while covering 
the proceedings of the commission 
headed by Archbishop Desmond Tutu. 
Washington post journalist, Langston 
Whitfield (Samuel L. Jackson) meets 
Anna Malan (Juliette Binoche) an 
Afrikaans poet covering the hearings for 
South African state media.

FilmAfrik to show 
environment films in 
Mozambique

FilmAfrik is a film distribution 
project aimed at delivering original, 
locally relevant content throughout 
Mozambique. Their approach is to 
prepare VHS tapes and distribute them 
through the existing “video canteen” 
network. For the vast majority of 
Mozambicans these canteens or informal 
cinemas represent one of the few 
opportunities they have to view images 
of the world around them. So far, they 
have successfully distributed two feature-
length videos (“The Water War” by 
Mozambican director Licínio Azevedo 
and the Zimbabwean “Yellow Card”) 
to over 750 video canteens throughout 
the country. This month FilmAfrik will 
launch another Licínio Azevedo film, 
“As Pitas”, as the third title.

As a follow-up to these increasingly 
successful releases, FilmAfrik plans to 
license and distribute a series of nature 
films that focus on the wildlife and 
environment of Mozambique. Many 
Mozambicans live in close proximity 
to animals and natural phenomena 
but come to view them as threats and 
dangers rather than natural resources 
that are unique to their part of the world. 
As a first step, FilmAfrik are seeking to 

make contact with filmmakers and rights 
holderhigh-quality nature documentaries 
in Mozambique (or other southern 
African countries which share the same 
landscape and wildlife). They would 
prefer Portuguese language masters 
but they are also willing to undertake 
any necessary translation. They are 
particularly interested in films that follow 
a dramatic storyline, such as from mating 
to birth to raising to reaching adulthood, 
rather than a scientific documentary. 
FilmAfrik are most interested in the 
following animals: elephants, lions, 
snakes, crocodiles, sharks, whales or 
river fish.
More info: Aran Rasmussen, email 
aran@iris.co.za 

World Wide Entertainment 
(WWE) sees growth in Africa

February 2, 2005. World Wide 
Entertainment (WWE) is one of 
Australia’s largest independent 
producers, and is marketing its 
programming in Africa in 2005. World 
Wide Entertainment attended the 2004 
Sithengi Film and Television Market in 
November, Cape Town, South Africa. 
The event proved to be a success 
and WWE completed a number of 
programming contracts. World Wide 
Entertainment currently supply content to 
South Africa, Tanzania, Zambia, Congo, 
Kenya and Nigeria amongst others in 
English, French and Arabic speaking 
African countries. 

WWE offers programme series in the 
genres of entertainment, information 
and sport, which have been sold in 
over 180 countries world wide. Output 
deals in Eastern Europe supply over 
1000 programming hours per annum. 
Sports titles include Fearless TV, 
High Adrenalin Action, On the Ball 
(weekly football highlights), Winning 
Women, Beckham Unwrapped and 
many more. WWE is a major supplier 
of programming for in-flight and mobile 
phone content.

Contact: Sophie Farrow, Africa Sales 
Executive; email: sophie@wwent.
net; web: www.wwent.net; Tel: 
+61.3.5225.5404; Fax: +61.3.5221.3701

Columbia TriStar name 
change

From the end of 2004, Columbia 
TriStar Film Distributors International 
will now be known as Sony Pictures 

Releasing International (SPRI). The 
name change comes amidst the releasing 
company’s second best year at the box 
office. To date in 2004, the international 
operation has generated more than $1.1 
billion in box office receipts, pacing 
second only to the $1.3 billion in ticket 
sales the company recorded in 2002. 

The name change will begin being 
implemented in most territories around 
the world immediately. The name change 
will not immediately affect territories 
where Sony operates in joint ventures 
with other distributors.

SPRI will be releasing a highly 
anticipated slate of films in 2005 and 
2006 that includes Hitch, starring Will 
Smith; Fun With Dick and Jane starring 
Jim Carrey and Tea Leoni; Bewitched 
starring Nicole Kidman and Will Ferrell; 
Director Rob Cohen’s Stealth; Click, 
starring Adam Sandler; Memoirs of a 
Geisha directed by Rob Marshall and 
produced by Doug Wick, Lucy Fisher 
and Steven Spielberg; The Legend of 
Zorro, starring Catherine Zeta Jones and 
Antonio Banderas among others.

Sony Pictures Releasing International 
is a Sony Pictures Entertainment 
(SPE) company. SPE is a subsidiary of 
Sony Corporation of America (SCA), 
a subsidiary of Tokyo-based Sony 
Corporation. 
More info: http://www.sonypictures.com 

PRODUCTION

INDVto co-produce HD movies
In January 2005, South African 

production house INDV announced it 
will co-produce a “Guerrilla Series” of 
shorts and features in 2005/2006. INDV 
says that, with the new Sony FX1/Z1 
HDV camera, independent filmmakers 
can shoot HD resolution feature films 
and shorts at the cost of DV, and that 
post-production costs will also be down 
to DV levels as software catches up 
with the new 1080i format. Says INDV 
“This is exciting news for filmmakers 
tired of trying to raise the millions of 
Rands required to shoot 35mm or HD 
features in South Africa. Waiting for 
funding that may never materialise 
means that you’ll get left behind in the 
film “gold rush” currently sweeping 
South Africa”.  INDV is inviting film-
makers to submit proposals. If they like 
the proposal, INDV requires that film 
makers contribute between ZAR40k 
and ZAR120k, and says they will then 

DISTRIBUTION, PRODUCTION
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provide production and post production 
facilities up to the value of ZAR250,000. 
INDV wants to produce the following 
films on HDV over the next two years: 
five 15 - 30 min short films; and four 70 
- 90 min feature films. As co-producers 
they will use their connections in the 
industry to secure freebies, etc and 
guarantee completion of your film. Then, 
they say, they will take it to festivals, 
distributors and broadcasters and launch 
your career as a director. 
Contact Derek Antonio Serra at email: 
indvmovement@mweb.co.za  or 
telephone +27-82-5544315.

BBC plans a FIFA World Cup 
to remember

BBC Two and BBC Worldwide have 
unveiled plans to celebrate the 2006 
football World Cup in Germany with a 
major documentary series celebrating 
the competition’s history. In a unique 
deal with FIFA, football’s world 
governing body, BBC Documentaries 
and Contemporary Factual have secured 
access to over 70 years of official FIFA 
World Cup films and television footage, 
including newly discovered material 
dating back to the first World Cup in 
1930. The deal was brokered by Jamie 
Munro, Commercial Director (DEC), 
BBC Commercial Agency.

The series is due to air in early 2006 
and will comprise of six documentaries, 
each one-hour in duration. Combining 
over three hours of rare and unique 
archive footage and interviews with 
football legends of the last 75 years, the 
series will recount the greatest World 
Cup moments. The series is a BBC 
Bristol production and will be distributed 
by BBC Worldwide. The executive 
producer is Michael Poole.
For more information contact: amy.
castle@bbc.co.uk

FESTIVALS

BANFF 2005 announces 
“rebirth of the festival” 

Banff, Canada, February 1, 2005. 
Following restructuring last year, and 
strengthening its status as an important 
meeting place for the worlds television 
content creators and broadcasters, the 
Banff Television Festival Foundation 
announced a new name for its annual 

event: The Banff World Television 
Festival, accompanied by a new 
theme line: “Where great television is 
born”. This was accompanied by new 
Festival initiatives designed to increase 
opportunities for broadcasters and 
producers, including a comprehensive 
forum on international collaboration and 
co-production, and the facilitation of 
extensive one-on-one meetings between 
and amongst producers and broadcasters. 
“This wonderfully updated brand says 
simply and precisely what Banff is all 
about. It’s truly global and it’s dedicated 
to making great television,” commented 
Robert Montgomery, CEO of the 
Festival. 

Augmenting the influential group of 
North American, European and Asian 
industry executives who regularly 
attend, the 2005 Festival will welcome a 
broader range of producers, broadcasters, 
financiers, buyers and government 
officials from around the world. The 
Banff World Television Festival will 
present a full slate of critical and topical 
conference sessions, one-on-one sessions 
and pre-scheduled meetings that will 
comprise Banff’s international co-
production and collaboration forum.

The Festival will expand its celebrated 
pitching opportunities with competitions 
including the much anticipated CTV 
Documart, iPitch for interactive new 
media, New Players Pitches, and the 
renowned Market Simulation which 
will be genre specific for the first time. 
Applications for the pitching competition 
will be available at www.banff2005.com 
by mid-February.  

The 26th Banff World Television 
Festival will take place June 12 to 15, 
2005, at The Fairmont Banff Springs 
amid the breathtaking Canadian Rockies. 
Entry submissions for the Banff 
Rockie Award International Program 
Competition are being accepted online 
until February 24, 2005. For complete 
details on the Festival and to register, go 
to www.banff2005.com.  

The Banff World Television Festival is 
owned by the Banff Television Festival 
Foundation and is produced by Achilles 
Media Ltd. in conjunction with the 
Foundation’s Board of Directors and 
Board of Governors. The Foundation’s 
Board of Governors is international in 
scope and represents the crème de la 
crème of producers and broadcasters. 
Achilles Media is a management 
organization for some of the world’s 

leading television and new media 
industry events including the Banff 
World Television Festival, the World 
Congress of History Producers and 
nextMEDIA - The International New 
Media Festival.
More info: Tel: 1-403-678-1216; email: 

spearson@achillesmedia.com 

UNICEF childrens 
broadcasting award for “We 
can be” (Bangladesh)

The programme Amrao Pari (We Can 
Be) from ATN Bangla, Multimedia 
Production Company Ltd from 
Bangladesh was announced as the winner 
of the joint International Academy of 
Television Arts & Sciences and UNICEF 
Award for the International Childrens 
Day of Broadcasting (ICDB). UNICEF 
Ambassador, legendary musician and 
actor, Harry Belafonte, announced the 
winner at the 32nd International Emmy 
Awards Gala held in New York City at 
the Hilton Hotel.

Run by adolescents, We Shall 
Overcome, is a weekly 25-minute 
television programme broadcast on a 
private satellite channel in Bangladesh. 
For the ICDB, the children produced a 
30-minute special programme focused 
on local heroes called Amrao Pari. The 
film is about the story of 9 year-old 
Abul Khaer, a real hero, who saved the 
life of many during a train accident in 
1996. Now at the age of 18 he works 
in hazardous child labour. The two 
presenters Dipu and Fatema visited the 
village and reported on Abuls life. 

Every December, thousands of 
children around the globe celebrate a 
special day, the ICDB. Children become 
directly involved with television as 
reporters, presenters and producers of 
programs that express their own dreams 
and concerns. At the November 2004 
annual International Emmy Awards Gala, 
the International Academy of Television 
Arts & Sciences and UNICEF present a 
special award to the broadcaster whose 
programming best captures the spirit 
of The International Childrens Day of 
Broadcasting. 

We look forward to this kind of child-
centered programming becoming even 
more familiar around the world, said 
Sharad Sapra, UNICEFs Director of 
Communication. 
More info:www.unicef.org

FESTIVALS
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Rose d’Or Festival annouces 
new Social Awareness Award 

The Rose d’Or Festival  announced 
(23 November, 2004) its new Social 
Awareness Award at a Summit Meeting 
of the Global Media Aids Initiative. 
The meeting took place at the United 
Nations in the presence of senior media 
executives from around the world and 
UN Officials; the keynote address 
was given by Hollywood star and 
AIDS activist, Richard Gere. The new 
award will be presented at the Rose 
d’Or Festival in 2005 to programming 
which highlights the issues surrounding 
HIV/AIDS. Shashi Tharoor, the United 
Nations Under-Secretary-General for 
Communications & Public Information, 
is the Special Advisor to the jury for this 
important new Award.

The Rose d’Or Festival is the largest 
TV Festival in Europe and takes place 
in Lucerne, Switzerland. For 44 years 
the Festival has presented its prestigious 
Golden Rose Awards to outstanding 
television programmes from around the 
world. The award is open to both factual 
and non factual programming. It will be 
awarded in its first year to programming 
which, in the view of the distinguished 
jury, has made the most profound 
contribution to the understanding of the 
key issues surrounding HIV/ AIDS.

The Rose d’Or Festival runs from 3rd-
8th May 2005 in Lucerne, Switzerland. 
The deadline for entries for the Social 
Awareness Award is January 21st 2005 
and the award is open to entrants from all 
countries.
More information: www.rosedor.com

Paul Robeson Award presents 
the best of FESPACO 2005

The Paul Robeson Award Initiative 
(PRAI) has announced its intent to 
make a documentary about the behind-
the-scenes activities of the 2005 Paul 
Robeson Award at the Pan African Film 
and Television Festival Ouagadougou 
(FESPACO), in Burkina Faso, West 
Africa. 

FESPACO takes place in the Burkina 
Faso’s capital city, Ouagadougou,  
February 26-March 5, 2005. During the 
2005 FESPACO festivities,  The Best 
of the Best competition will be initiated 
and delivered by the American based 
PRAI team. PRAI is a group of film and 
video enthusiasts, whose membership 
transverses the globe. Their mission 

is to find a viable way to insure the 
preservation and permanent offering 
of the Paul Robeson Award at future 
FESPACO events. The Paul Robeson 
award began in 1987, to pay tribute to 
the legacy of the late Paul Robeson who 
was one of the most visible, influential 
and most admired artists of his day.  

The best of the best, FESPACO 2005, 
will feature the fifteen competitors for 
the Paul Robeson Award (contestants 
to be announced December 2005). The 
intent is to follow their path to glory...
as the audience tracks the trials and 
tribulations of competition.

With the Pan African film festival in 
Burkina Faso, West Africa as a backdrop, 
this film offers an introspective look at 
the dynamics of the African Diaspora, 
within the international filmmaking 
community. Through the use of 
interviews and historical documentation, 
the film seeks to not only to bring to light 
the rifts between groups of people so 
alike and yet so different, but to provide 
a means of discussion and hopefully, of 
healing. “It is our desire to find a path to 
healing and reconnect Africans across 
the Middle Passage, perhaps it is through 
film that we will heal the wounds of our 
past,” said Professor Sade Turnipseed, 
managing director of PRAI.
More info: email: Umeprmgmt@aol.com

TRAINING

AVEA Centre launches Sediba 
programme for budding 
scriptwriters

In January 2004, the South African 
AVEA Centre launched “Sediba”, a 
script development programme. The 
newly established AVEA Centre in 
South Africa has been set up to train 
producers, scriptwriters and directors. 
The AVEA Centre incorporates the 
present AVEA producer’s programme 
and Master Classes and the Sediba Script 
Development Programme, a programme 
spearheaded by the NFVF with the 
collaboration of the South African 
Scriptwriter’s Association (SASWA). 

According to the AVEA press release, 
while “we have many stories to tell, very 
few have been transformed into script 
form and few film masters (or madams) 
have developed.  There are powerful 
storytellers in our community but the 
past imbalances in our society still haunt 
us and few writers have gained the skills 

transfer necessary to develop their ‘own 
voices’ as creative talents and write 
scripts that have cultural resonance, are 
solid, professional and commercially 
viable. While the South African industry 
is one of the oldest in the world and is 
recognised internationally for its high 
standard of technical skill in terms of 
production, too few professional scripts 
are coming into the market place to build 
up the critical mass to breed creative 
confidence and to sustain the industry, 
drawing in South African audiences 
or successfully breaking into the 
international arena (across the continent 
or in other international markets)”

Sediba will support, nurture and 
develop South African writing talent 
through a script development programme 
which emphasises the creative team 
while privileging the writers’ position, 
so developing a pool of scriptwriters. 
While Sediba is open to professional 
screenwriters, it is Sediba’s objective to 
reach out to published and unpublished 
community-based writers that have 
pursued the craft of writing as 
journalists, novelists, playwrights or 
poets.  In the first year of the programme, 
all writers are expected to have written 
at least one screenplay to qualify for the 
programme.All candidates must be South 
African residents.

While Sediba will be an annual 
event, the final outcome of Sediba 1 in 
November 2005 will be 12 scripts and a 
group of writers and script editors/young 
producers who have had the opportunity 
to develop their creativity and obtain a 
firm grasp of the craft of screenwriting 
and script editing.
Application forms and format guidelines 
are available from www.nfvf.co.za or 
www.saswa.org.za 

AVEA producers’ workshops
Fri, 11 Feb 2005 South African film 

training organisation, AVEA, released a 
call for applicants for a film producers’ 
workshop programme. The training is 
open to applicants within the Southern 
African region. The working language 
is English. AVEA is aims to develop 
a generation of professional film and 
television producers in the

Southern African region: developing 
their projects, refining their business

strategies, targeting their markets, 
both nationally and internationally 
and establishing a common language, 
methodology and approach to the stages 

FESTIVALS, TRAINING
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of development and production. 
The workshops are a professional 

training facility, which will allow the 
final selection of 20-30 producers and 
writers the opportunity for hands-on 
development of real projects, with the 
objective of increasing the likelihood 
of their reaching production. It offers 
detailed, in-depth project evaluation 
from a pool of experts, leading local 
and international producers, distributors 
and  broadcasters. In the process, it also 
gives participants direct access to a wide 
range of decision makers and potential 
partners.

The 21-day programme is made up 
of three sessions of 7 days each spread 
over one year with the last session taking 
place in November, just before the 
South African Film Market, Sithengi. 
The AVEA project, year by year, is 
developing and extending a dynamic 
network for graduates of the programme, 
plugging them as well into the

European landscape through the 
network of the producing programme, 
EAVE (European Audiovisual 
Entrepreneurs), with whom AVEA has 
strong links.

The project will be live-in and take 
place in Johannesburg, Durban and Cape 
Town, South Africa, and will be broken 
up into three week long sessions between 
April and November 2005.

Heads of Studies are Clare Downs 
(Forever Films/National Film School, 
UK); Luciano Gloor (Metropolis 
Filmproduktion, Germany/Switzerland), 
and an as yet unnamed South African 
Head of Studies. Entrance fee ranges 
from ZAR4-8k, around Euro400-800.

Training accommodation and 
facilities will be arranged by the 
AVEA organisation. Travel to and from 
Johannesburg, Durban & Cape Town will 
be at the participant’s expense.

The entrance fee must be paid before 
the 15th March 2005, to ensure all the 
necessary arrangements.
AVEA Centre - Audiovisual 
Entrepreneurs of Africa. Contact Vincent 
Zulu / Janine Williams; Tel + 27 11 482 
1594 / fax + 27 11 482 1594; e-mail: 
avea@telkomsa.net 

SABC hosts workshops for 
scriptwriters and experimental 
digital video producers

The South African SABC hosted 
a series of workshops to train new 

scriptwriters and film-makers at its Cape 
Town studios during 2004. 

The Develop the write attitude 
workshop took place November 6, 13, 
20 and 27 2004.This motivational and 
inspirational outcome-based workshop 
follows in the tradition of workshop 
presented by the studio the past 
seven years throughout South Africa. 
It explores the writing process and 
examines the world of contemporary 
filmmaking and films. Following the 
workshop the writers wrote a 5-minute 
short film, five of

which were chosen to be filmed at 
the studio’s Xperimental Digital Video 
Production. The writers will also develop 
their own screenplays through The Write 
Agency. The trainer was Education, 
Training and Development Practitioner, 
published playwright and film journalist 
Daniel Dercksen, who has been teaching 
workshops in scriptwriting and creative 
writing throughout South Africa the past 
seven years, as well as evening courses 
at City Varsity Film, TV and Multimedia 
School in Cape Town.

The 4-day Xperimental Digital Video 
Production workshop took place at the 
SABC, Sea Point, on December 4, 11 
and January 8 and 15, giving novice 
filmmakers an opportunity to shoot their 
own independent short film.

The trainer was writer-director Dirk 
Fourie, and the programme was hosted 
by the SABC and presented by The 
Writing Studio.
For more info: email: 
info@writingstudio.co.za ; website: 
www.writing studio.co.za

Film school text books for 
Western Cape libraries

On the1st of December, the Cape Film 
Commission launched a new education 
initiative in association with Libraries 
Business Corners.The aim of the 
initiative is to place world-renowned film 
school text books in the libraries of the 
Cape, giving access to invaluable film 
industry skills and knowledge to self-
motivated South Africans.

The launch took place at the Gugulethu 
Library, and the initiative will eventually 
reach all corners of the Western Cape. 
Elizabeth Walters, Head of Training 
and Development at the Cape Film 
Commission says: The Library Business 
Corners project provides a space for 
the dissemination of information and 
educational material to small business 

entrepreneurs. It therefore makes an 
ideal partner for us to ensure that people 
with an interest in the film business can 
also access relevant learning materials. 
Gugulethu is the first of 22 hub libraries 
that will be used to distribute fifteen new 
titles (330 books in total) to more than 
280 other libraries in the region. The film 
text books that were selected from the 
reading lists of film schools in Europe, 
America and in South Africa, deal with 
everything from audio and lighting 
technicalities to script writing techniques 
to film budgeting. The Cape Film 
Commission/Library Business Corners 
was made possible by funding from the 
National Lottery Distribution Trust Fund.
More info: info@capefilmcommission.
co.za ; Tel +27-21-483-9070 

TECHNOLOGY

Top South African post house 
buys Discreet

Discreet, a division of Autodesk, Inc. 
has won orders for its flame real-time 
visual effects design and compositing 
system and smoke editing and finishing 
system from two of South Africas major 
post-production houses. The systems 
were sold to Blade Works and Ministry 
of Illusion (MOI) by authorised Discreet 
reseller, Touchvision.

Blade Works has invested in two flame 
8.5 systems running on high-speed Tezro 
workstations. The company specialises 
in high-end TV commercials and offers 
a full range of services from telecine to 
finishing.

According to Blade Works Managing 
Director Steve Harris, Discreets flame is 
the system of choice for our artists. Since 
being installed less than a month ago, the 
flame systems have been deployed for 
six projects. Blade Works has brought in 
Jaco Kraamwinkel and Gavin Hong from 
Paper Rock Scissors as freelance artists 
to service the new flame systems.

MOI has installed a smoke 6 
HD system to service its high-end 
commercials business. Installed four 
months ago, the system joins the facilitys 
existing flame system and combustion 
motion graphics, compositing and visual 
effects software. To date, the smoke 
system has been used on a number of 
commercials, including a recently won 
contract for a weekly series of spots 
for McDonalds, as well as in-house 
animation work.
More info: website: www.discrete.com

TRAINING, TECHNOLOGY
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European audiovisual market valued at 99 billion euros
In late 2004, The European Audiovisual Observatory (a research arm of the 

EU) published the first volume of the 2004 edition of its Yearbook, entitled 
“Economy of the Radio and Television Industry in Europe”.  This is the tenth 
edition of the publication, which has become an uncontested reference tool 
for European audiovisual sector professionals. We present a summary of thier 
findings below.

The European Union audiovisual market (EUR 15) was worth 98.6 billion 
euros in 2002. Growth in the radio and television sector is flagging, and 
television companies financed by advertising form the only group to have 
shown a profit.

During the period 1998-2002, the average annual growth rate in the 
European audiovisual sector was 6.5%.  However, growth for the sector as a 
whole stood still in 2002, with a growth rate of just 0.2%.

Sales and rentals of DVDs showed by far the highest average annual growth 
over this period (+223%), while sales and rentals of VHS cassettes saw an 
average annual decline of -6.5%.  Sales of records/CDs and entertainment 
software (including video games) had an average annual growth rate of nil 
during the reference period.  Box-office revenue, however, saw an average 
annual growth rate of 6.54%.

The radio and television branch as a whole has seen an average annual 
growth rate of 6.82%, but there are substantial differences among the various 
groups of operators - Home Shopping channels recorded an average annual 
growth rate of 24.2%, digital TV packagers 20.4%, and thematic channels 
16.3%.  The crisis in the advertising market was reflected in fairly low average 
annual growth rates for the television channels financed by advertising (4.5%); 
the growth rates of 14.4% in 1999 and 12.5% in 2000 took a downward plunge 
in 2001 (-2.8%) and 2002 (-4.6%). Private radio stations also saw a relatively 
low average annual growth of 4.5% over the reference period. Public-sector 
radio and television broadcasting, which at 27% of the European audiovisual 
market remains the most important group, experienced a similar average 
annual growth rate of 4.4% over the reference period and a slightly less 
important downturn (-2.7%) in 2002.

On the basis of analysis of the accounts of 391 television companies in 
the European Union, of all types, the Observatory notes that, in 2002, for 
the fourth year running, the “television” branch of the audiovisual industry 
made a loss.  With operational income of 59.7 billion euros in 2002, net 
losses amounted to 2.9 billion in 2002 (compared with 2.6 billion in 2000 
and 4 billion in 2001). The situation of public-sector radio and television 
broadcasting continues to deteriorate, with net losses almost doubling in 2002; 
this was a particularly difficult year for public-sector radio and television 
broadcasting companies in the Spanish Autonomous Communities (losses of 
661 million euros), the BBC Home Service (480 million), RTP (Portugal - 228 
million), RTE (Ireland - 56 million), ORF (Austria - 40 million), TVE (Spain 
- 24 million) and ZDF (Germany - 22 million).
For further information on the Yearbook: email: andre.lange@obs.coe.int
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MultiChoice Africa boosts satellite 
capacity for French & Portuguese 
markets

On December 15, 2004, global satellite 
operator, Eutelsat, announced that it had agreed 
to provide additional satellite capacity to pay 
TV platform MultiChoice Africa, in order 
that MultiChoice can expand its DStv pay-
television offering in West and Central Africa. 

MultiChoice Africa is leasing two 
transponders on SESAT 1 to offer an 
additional 36 television channels in French 
and Portuguese for Angola, Mozambique and 
French-speaking countries in Central Africa. 
The new capacity joins the seven transponders 
already operated by MultiChoice Africa on 
W4, ensuring that DStv remains the leading 
provider of digital television in Africa. “Over 
the last ten years, MultiChoice Africa has 
experienced steady growth in Sub-Saharan 
Africa. We are pleased to be extending our 
association with Eutelsat in order to provide 
additional satellite capacity to our ever-
growing DStv needs. We are also planning to 
include a number of commercial free-to-air 
channels from East and West Africa to the 
DStv services in order to strengthen the local 
feel of the DStv bouquet in these regions” 
commented Ian Tennant CEO of MultiChoice 
Africa.

MultiChoice DStv was originally launched 
in 1996 in southern Africa on PanAmSat 
satellites. In 2000, MultiChoice started using 
Eutelsat’s W4 satellite to deliver Direct To 
Home (DTH) pay TV to West Africa, and 
has built subscriber numbers in West Africa 
170,000. The DStv offering includes over 
50 television and 30 audio channels catering 
for English, Portuguese, Indian and French-
speaking communities. In order to increase 
its offering, particularly to French and 
Portuguese-speaking markets, MultiChoice 
needed additional capacity in the same 
neighbourhood as W4 which is located in 
geostationary orbit at 36 degrees East. In 
response, Eutelsat reconfigured capacity over 
Africa on its SESAT 1 satellite, which is co-
positioned with W4, so that subscribers can 
receive additional services through the same 
antenna. Olivier Milliès-Lacroix, Eutelsat’s 
Commercial Director said: “By reconfiguring 
the coverage of a satellite already in-orbit, we 
are demonstrating our high levels of in-orbit 
flexibility and our commitment to meeting 
the requirements of MultiChoice which needs 
room to scale-up and diversify its offer to TV 
homes in Africa”.
More info: www.multichoice.co.za; www.
eutelsat.com
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